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Ó ËÀÍÖÞÃÀÕ ÑÒÂÎÐÅÍÍß ÏÐÎÄÓÊÒÓ

 «Just in time»  «Kanban».

, , 
.  

, 
.

ÓÄÊ 658.811

The preconditions of innovative logistics
concepts’ implementation to management of
market chain processes are considered. The
necessity of strategic partnership for manufac-
turers and retailers to optimize enterprises’
logistics costs and the efficiency of logistics
processes are grounded.

Keywords: supply chains, logistic concept,
innovative management techniques, strategic
partnership, cooperative associations, logistics
outsourcing.
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