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VORWORT

Moderne Integrationsprozesse und die  Globalisierung der
Gesellschaft verursachen die Notwendigkeit der Suche nach neuen Vektoren
der wissenschaftlichen Entwicklung der Ukraine. Es ist notwendig nicht nur
die Innenfunktionen des Staates zu optimieren, sondern auch den wirksamen
Mechanismus der Zusammenarbeit mit der duieren Umgebung zu bilden, was
dic curopiische Integration der Ukraine zur internationalen Gesellschaft
sichern wird.

Komplizierte Wirtschaftsprozesse, die mit dem globalen Wandel, den
Finanzkrisen, und der politischen Instabilitiit begleitet werden, sowie in der
Ukraine, als auch in der ganzen Welt sind ungetrennt mit der
sozialwirtschaftlichen Entwicklung des Staates insgesamt und seiner
Bevolkerung insbesondere verbunden. Der Riickgang der Landeswihrung, die
Verarmung der Nation und bedeutende Migration Prozesse fordern von der
Regierung des Staates Bildung der ncuesten Konzepte zur Reform des
Wirtschaftssystems, die zur Stabilisierung der Lage im Landund der Sicherung
von sozialen Garantien der Bevélkerung beitragen werden.

Somit bleibt die Aufklirung der modernen Konzepte der
wirtschaftlichen Entwicklung in der Ukraine und in den europdischen Landern,
Trennung deren Elementen, Bestimmung der Rolle des Staates bei der
Bereitstellung von dynamischen wirtschaftlichen Entwicklung als ein
dringendes Problem in den modernen Realitéten.

Die Monographie ist gewidmet: der Aufkldrung der Hauptrichtungen
von der sozialwirtschaftlichen Transformationen; der Bestimmung der
Besonderheiten des Funktionierens der Finanzmarktstrukturen; der Forschung
der rechtlichen Aspekte der staatlichen Regulierung der wirtschaftlichen
Entwicklung. In der Ausgabe sind die Ansichten der Autoren fiir Bestimmung
von weiteren Richtungen zur Reform des wirtschaftlichen Systems des
Staateswiedergespiegelt. Die besondere Aufmerksamkeit ist an den Problemen
des Budgetprozesses sowohl auf nationaler als auch auf lokaler Ebene
gewidmet.

Die bedeutende Menge von den Monographien, Artikeln und anderen
wissenschaftlichen Publikationen von fithrenden ausldndischen und
heimischen Wissenschaftler sind der Forschung von Etappen des
wirtschaftlichen Wandels gewidmet. Allerdings, eingehende Forschung den
Fragen der Transformation des Wirtschaftssystems unter den Bedingungen der
Integration der Ukraine zur europdischen Gesellschaft wurde nicht in einer
komplexen Begriindung durchgefiihrt. Deshalb wurde in dieser Monographie
die Besondere Aufmerksamkeit den Bezichungen von den Regierungsorganen
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und den Unternchmensstrukturen, den Richtungen der Reformen der
budgetsteuerlichen  Politik, den Mechanismen der Regulierung des
Finanzmarktes, dem Management der Tourismussphire und den Hotel- und
Restaurantbusiness gewidmet. Die besondere Aufmerksamkeit von den
Forschern ist an den Marketingkonzeptionen der Wirtschaftstiatigkeit
konzentriert.

Die Monographie besteht aus vier Kapiteln. Die Forschung wurde mit
Benutzung von den entwickelten wissenschaftlich begriindeten methodischen
Ansitzen geschafft, sie griindet sich an den wissenschaftlichen Leistungen den
fithrenden auslidndischen und heimischen Wissenschaftlern, was hilf bestimmte
Richtungen der Verbesserung der Funktionierung sowohl der wirtschaftlichen
Politik im Allgemeinen, als auch ihren Bestandteilen vorzuschlagen.

Diese Monographie hat nicht nur wissenschaftlichen, sondern auch
praktischen Charakter, da siec konkrete Lagen, MaBnahmen, Vorschlige fiir
weitere Reform des wirtschaftlichen Systems in der Ukraine und inder ganzen
Welt aussondert, analysiert und begriindet.

Dic Autoren deuten darauf hin, dass die konkreten wissenschaftlichen
Entwicklungen in Form von Mechanismen, Schemen, Modellen der
Verbesserung des Funktionierens nicht nur des Finanzsystems der Ukraine,
sondern auch anderen Lindern férdern werden.

Alle Materiale sind in der Edition der Autoren verdffentlicht. Die
Autoren sind fiir die Originalitit, Vollstindigkeit und Zuverlissigkeit der
eingereichten Entwicklungen verantwortlich.

Autorkollektiv dankt der Akademie der Wirtschaftswissenschaften der
Ukraine fiir ihre Unterstiitzung und die Moglichkeit an der kollektiven
Monographie teilzunehmen.
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4.5 Strategic management of intellectual capital

The efficiency of the formation and use of intellectual capital of an
enterprise largely depends on the quality of organizational and economic
principles of management of this capital.

In the opinion of O. Kendiukhov, the "management mechanism" can be
regarded as a system of control elements (goals, functions, methods, structure,
subjects of management) and objects of management, in which there is a
purposeful transformation of the influence of control elements on the necessary
state or reaction of objects of management and which has inbound parcels and the
resulting reaction.!

At the same time, the object of management, in our case, is intellectual
capital, the subject of management - the director of the company and
representatives of top management.

It is also important to set strategic and tactical objectives for managing the
enterprise's intellectual capital. It is in the framework of setting strategic goals for
enterprise development in the modern conditions of management an important
element of its strategy is the strategy of management of intellectual capital of an
enterprise, which can be considered as a kind of innovative strategy of the
enterprise.

In general, the set of all strategies for companies that use it as a structural
unit and are selected for specific activities are set strategic enterprises.

However, the strategic set - a collection of different types of strategies that
developing company for a certain period, reflecting further feature of the
enterprise, as well as its focus on the role and place in the environment. The
optimality of a strategic set of businesses depends on the professionalism of
choosing strategies.

When forming an innovation strategy, the company must clearly understand
its elements. In the opinion of B. Karlof elements of the strategy are: corporate
mission; resource; company products; sales markets; business organization;
competitive advantages; structural changes; development program, organizational
culture and management competence.?

According to A. Savchuk, the main elements of the strategy are the whole
enterprise, a set of resources of the enterprise, a list of business activities and the
basics of functioning.?

! Kendiukhov O.V. Intellectual capital of the enterprise: methodology of forming a management
mechanism: monograph / O.V. Kendiuchov; National Academy of Sciences of Ukraine. Institute of
Industrial Economics. - Donetsk: IEP of the National Academy of Sciences of Ukraine, 2006 - 307 p.
2 Karlof B. Business Strategy: transl. with Eng. // Sci. Ed. VA Adjusted - Moscow: Economics, 1991. -
240 p.

3 Savchuk AV Organizational-economic mechanism of innovative development of a large company:
Monograph / NAS of Ukraine, Institute of Economics of Industry. - Donetsk, 2004. - 404s.
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We believe that the innovative strategy of intellectual capital management of
the enterprise includes such elements as: the way, means and trajectory of the
mission execution and achievement of the goals.

Mission - the main purpose of the enterprise, the clear reason for its
activities. There are a number of general requirements to the mission of the
enterprise: the current state of the enterprises does not outline its mission; the
mission may vary, due to adaptation to changes in the external environment; the
mission is based on the desire for the future, the priority of the values of the
enterprise. 4

In general, the goal of a strategic approach to the management of intellectual
capital is the development of strategies that will provide the formation of
sustainable competitive advantages of some enterprises in comparison with other
in the same conditions of the external micro and macro environment of the
business entities.

The objectives of the enterprise are expressed in its orientation towards
fulfilling the mission. In order to develop strategic goals, one must be guided by
the vision of the future in the long run.

The main characteristics of the strategic goals should be:clarity of
installation; certainty in time; quantitative measurement; the opportunity to
achieve; compliance with the general strategy and capabilities of the performers.

Let's consider the main aspects of strategic management of intellectual
capital of an enterprise on the example of woodworking enterprises.

At the same time, the strategic objectives of intellectual capital management
of the enterprise are inextricably linked with the stimulation of innovation
activity, and can be divided into several groups:

1. Production-technological objectives are related to the improvement of the
technological level of production on the basis of the development and use of
intangible assets, product quality improvement and increase the efficiency of the
implementation of production processes:

- modernization of existing production technologies;

- introduction of new innovative technological processes;

- development of own technologies of production;

- improvement of the logistics system;

- improving the quality, competitiveness, reliability and functionality of
products

- expansion of the range of products;

- increase of efficiency of use of production assets of the enterprise;

- improvement of methods of organization of production;

- diversification of directions of production activity of the enterprise;

4 Karlof B. Business Strategy: transl. with Eng. // Sci. Ed. VA Adjusted - Moscow: Economics, 1991. -
240 p.
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- creation of added value.

2. Marketing objectives are aimed at improving and strengthening the
position of the company in the market through the use of accumulated human
capital (experience, knowledge, skills, skills of employees) and a network of
relations with the external environment (organizational capital). In particular,
such goals can be:

- search for ways to enter new commodity, regional, foreign, resource
product markets;

- Conquest and expansion of the market share;

- formation of positive business reputation and image of the enterprise;

- use of partnerships in the planning of sales channels;

- increase in the number of consumers of products;

- creation and development of trademarks;

- successful positioning of products on the market and implementation of an
effective advertising campaign;

- development of new types of products;

3. Social goals are aimed at ensuring professional growth, professional
development of employees and indicators of social efficiency of the operation of
the enterprise. Such goals can be:

- growth of labor productivity at the expense of improvement of the
organization of work, system of personnel motivation, etc .;

- improvement of the educational and qualification level of the personnel;

- development of professional skills of personnel, abilities for intellectual,
innovative and creative activity;

- transfer of experience between members of the team.

4. Organizational and managerial goals are established with the purpose of
increasing the efficiency of organizational processes of the operation of the
enterprise (development of organizational capital of the enterprise):

- use of effective management tools;

- ensuring the flexibility of the organizational structure;

- optimization of administrative procedures;

- use of effective, including innovative methods of making managerial
decisions;

- introduction of an effective system of creation, codification, distribution,
use, management and reproduction of knowledge;

- provision of intensive organizational development of the enterprise;

- creation and improvement of the internal communication system;

5. The financial and economic objectives include strengthening the financial
state of the enterprise, ensuring financial stability, solvency and, most
importantly, profitability of the enterprise through the production of innovative
products on the basis of structural elements of the intellectual capital of the
enterprise:
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- increase in profitability of production, operating activities, products, sales,
etc;

- increase of indicators of market and business activity, financial stability
and solvency of the enterprise;

- optimization of the structure of capital.

The next element of strategic recruitment - the tool (tool) - determines how
an enterprise can innovate to accomplish its mission and achieve its goals.

In general, there are two main types of tools for achieving the goals of
strategic management of enterprise intellectual capital: formal and informal.

According to E. Belashov, formal tools include expert control systems,
artificial intelligence systems, automated decision-making systems, decision
support systems, and customer support systems.>

According to specialists, formal tools are very effective in making
managerial decisions in innovative, financial, or consulting companies that need
to take into account the large number of rapidly changing external conditions.

Formal tools for knowledge management, thoroughly researched O.M.
Kendiuchov, among whom he distinguished Customer Relationship Management
(CRM) Customer Relationship Management Systems, whose good practice has
been confirmed by many consulting companies.

According to the scientist, CRM - a system that includes a set of tools that
allow you to systematize the available information about the client base of the
enterprise, the processes of attracting customers and developing relations with
them, improving the system of sales, promotion, marketing and service, increase
customer satisfaction.®

According to the study by Embavood’, the first basic needs that satisfy the
new furniture are the need for comfort, beauty, economy, comfort, and status.
Regardless of the set, people buy not just furniture, but the functions they
perform, meeting the needs of the owner. The second "set" of needs to satisfy the
furniture purchased is the design, ergonomics, and affordable price. All these
factors directly affect the purchase. Finally, after the buyer has made sure that all
his needs will be satisfied, he will evaluate the brand, the location of the store, the
service before buying.

The CRM strategy ensures that the company collects, stores and analyzes
information about its clients at all stages of the development of relations with
them, uses the knowledge gained in the interests of its business, forming a

® Belashev V. Realization of strategic plans of the company through systems of balanced indicators //
Ukrainian investment magazine "WELSOME". - 2004 - No. 8. - P. 16-24.

6 Kendiukhov O.V. Intellectual capital of the enterprise: methodology of forming a management
mechanism: monograph / O.V. Kendiuchov; National Academy of Sciences of Ukraine. Institute of
Industrial Economics. - Donetsk: IEP of the National Academy of Sciences of Ukraine, 2006 - 307 p.
" Tereschenko D.A. Conceptual provisions of the management of intellectual capital of the enterprise
/ D.A. Tereshchenko, AS Makarov // Bulletin of the Economy of Transport and Industry. - 2015. - No.
51.-P.138-143.
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mutually beneficial relationship with profitable clients. Correct building
relationships allows both attracting new and retaining existing customers, which
positively affects the competitiveness and efficiency of the enterprise. Thus,
CRM is based on the principle of personalization of relationships with each
client, which ensures a favorable attitude to products and

For example, building a commaodity strategy for a furniture company based
on the CRM-concept allows the complex implementation of the main task of
furniture products - as much as possible to meet the needs of consumers®. Such a
strategy should include the following components:

1. Structural component with the following elements:

- use of the species, texture, quality of wood at the request of the consumer;

- application of the processing materials that the consumer wants (varnishes,
paints, etc.);

- use of other components of the product chosen by the consumer (for
example, fabrics)

2. The ecological component of the strategy will include the following
elements:

- use of environmentally acceptable materials at the request of the consumer
and certified wood,

- application of filters in production for an environmentally acceptable level
of production.

3. The price component of the strategy involves the development of a
flexible pricing policy with an extensive system of discounts in line with the
range and solvency of consumers.

4. Ergonomic and aesthetic components of the strategy consist of the
following elements:

- use and combination of various materials at the request of the consumer;

- creation of products by individual consumer projects or original designer
offers for consumers (in terms of form, color, size of products);

- availability of system of service, installation and convenient delivery.

5. Advertising component of the product strategy includes the development
of effective tools for product promotion in the market, the allocation of
competitive advantages, etc.

After all, when buying furniture, people actually realize their basic needs.
Organization of the process of functioning of many furniture enterprises causes
the emergence of the main components of the CRM-concept:

- a significant number of enterprises operate on the pre-order principle,
which involves the conclusion of a contract for the supply of certain furniture
products, the main parameters of which are agreed with the consumer;

8 Ivanusa A.V. Features of the formation of the commodity strategy of furniture enterprises / AV.
Ivanusa, Ye.V. Mostovik // Scientific Bulletin of NLTU of Ukraine. - 2013. - No. 23.7 - P. 172 - 177.
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- organization of technological processes at many enterprises makes it
possible to produce products based on certain basic samples that the consumer
offers;

- the manufacturer gives the opportunity to the consumer to choose
individual options for outfitting, design, etc .;

- the manufacturer provides the opportunity for the consumer to choose
different variants of the complete set (separate products, parts of an interior, etc.);

- the manufacturer gives the consumer the opportunity to choose different
delivery options (in assembled condition, in disassembled condition, etc.).

An important component of a CRM-based marketing strategy is to take into
account not only the basic but also the socio-ethical needs of consumers, which
often cause the formation of so-called ecologically sensitive markets. The most
environmentally sensitive markets in Europe include markets for timber products
from Switzerland, the Netherlands, Germany, the United Kingdom, Sweden and
Finland. That is why, at the present stage of development of many world
companies and brands an integral part of their marketing complex is the
observance of the trend "ecofriendly" (“friend of the environment"). One of the
ways to declare and implement necessary actions to ensure “environmentally
friendly" environmental activities is environmental certification, which serves as
a kind of permission to environmentally sensitive markets. One of the schemes
for such certification is the FSC chain ("CoC - Chain of Custody" certification).
This information is about the way forest products are transported from the forest
or from recycling materials from the recycling site to the consumer, covering all
successive stages of processing, transportation, production, storage and
distribution, where the transition from one stage of the supply chain to another
involves a change of owner.®

It is clear that the elements of certification, in particular environmental
management, are important for the process of building an effective commodity
strategy for furniture enterprises.

As we see, the conceptual improvement of the commodity strategy of
furniture enterprises is possible only through active cooperation with clients and
constant monitoring of the whole complex of their needs. And this, in turn, can be
ensured only through the gradual formation and implementation of the CRM-
concept.

Informal intellectual capital management tools play a special role. After all,
roughly 80% of the acquired knowledge of workers may be lost when an
employee is released and does not transfer his own experience.

° Saganyuk MP Strategy of development of woodworking and furniture industry [Electronic
resource] / M.P. Saganyuk // Access mode: base.dnsgb.com.ua/files/journal/Lisove.../33_46-50.pdf
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Taking into account the opinion of scientists in this regard, it is
recommended to use the principles of team work when organizing the activities of
the staff. This is due to the following reasons:

- effective exchange of knowledge between different functional units of the
enterprise;

- to a greater extent, the flexibility of project management in medium and
large companies;

- the possibility of replacing members of the team, taking into account the
general awareness of all employees;

- the existence of informal leadership and a clear division of responsibilities
are the basis for successful and coordinated work;

- taking into account that in the aggregate use of all knowledge of team
members always gives a greater result, it will contribute to the growth of
competitiveness of the enterprise in general.

According to O. Kolpakova, the management of intellectual capital in each
of its functions and procedures involves the use of a set of diverse methods
(organizational, administrative, economic, legal, socio-psychological), which
constitute the organizational and economic mechanism for managing intellectual
capital. The key here are economic and legal methods and mechanisms, structured
in the acts of organizational and administrative action, which form the
organizational mechanism of management. Strict legal constraints on the
assignment and use of the results of creative activity must be combined with
effective economic incentives inherent in this system of intellectual capital
management.1°

Agree with the opinion of S. Ilyashenko, on effective tools for managing
intellectual capital, to which the scientist refers:

- the policy of scientific and technical development of the organization,
which allows to determine the conditions and direction of development of the
intellectual base of intellectual capital, to plan the transformation of the properties
of capital, the conditions of its circulation (speed, form),

- also organizational structure and management structure, providing the
optimal combination of material, financial, labor and intellectual resources, the
formation of a coherent system of factors of capital.!

The trajectory, as another element of the strategic set, outlines the company's
path to be followed in the management of intellectual capital, including in the
implementation of innovation activities, in order to fulfil the established mission

10 Kolpakova O.N. Development of theoretical and methodological positions on formation and effective use of
intellectual capital of the enterprise in the conditions of innovative economy: author's abstract. dis Cand. econ Sciences:
08.00.05 / Kol'pakova Olga Nikolaevna, GOU VPO "Bashkir Academy of Civil Service and Management under the
President of the Republic of Bashkortostan”. - Ufa, 2011 [Electronic resource] - Access mode:
http://www.dissercat.com/content/razvitie-teoretiko-metodologicheskikh-polozhenii-po-formirovaniyu-ieffektivnomu-
ispolzovani.

1 Ilyashenko SM Essence, structure and methodical basis of estimation of intellectual capital / SM lllyashenko //
Economy of Ukraine. - 2008. - No. 11. - P. 16-26.
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and achieve its goals (to provide: high quality products, low cost and
corresponding to its price, promotion of personnel development, formation of
information system of cooperation with counteragents, etc.).

The formation of a strategy for managing the intellectual capital of an
enterprise should be based on the co-ordination of "resources"”, "processes",
"products" and "markets" for the fulfilment of the mission of the enterprise and
the effective achievement of its goals. Realization of the strategy of management
of intellectual capital of an enterprise can bring maximum results only when the
resource strategies, process strategies, product strategies and market strategies
will be mutually agreed. The elements of the intellectual capital management
strategy, by coverage, include all areas of the company's operation, so they are
identical to the overall strategy for enterprise development, which is usually
aimed at increasing production and improving product quality and reducing cost.

The company's intellectual capital management strategy should be flexible,
provide decision-making opportunities in a short time, and help increase the
number of tasks to be solved. Such a strategy is developed, mainly for 2-3 years
and subject to adjustment. Realization of the strategy of management of
intellectual capital of an enterprise can bring maximum results only when the
resource strategies, process strategies, product strategies and market strategies
will be mutually agreed.

Let's dwell on the traditional matrix type of strategy choice, and we will
construct a SWOT matrix for strategic analysis of the formation of intellectual
capital (table 1).
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Table 1. SWOT-analysis matrix for determining the strategic potential of forest
enterprises and woodworking enterprises in their intellectual capital formation*

External Opportunities (O)
1. Adoption of strategic
documents on the development
of the industry
2. Growth of innovative activity
of enterprises
3. The closeness of the state
border
3. Implementation of
international projects supporting
the development of forestry and
woodworking industry
3. Possibility of attraction of
innovative technologies
4. Availability of trainings and
staff development systems

Potential external threats (T)

1. Crisis processes in the
economy
2. Non-fulfillment of obligations
by contractors

Internal strengths (S)
1. Availability of high-
quality forest resources
2. Sustainable  financial
sector forestry
1. 3.  Establishment  of
cooperative ties between the
forestry enterprises

Strengths and Opportunities
(SO)

1. Implementation of personnel
development systems

2. Taking of international
experience and technologies

1. 3. Creation of information
bases of cooperation with
clients, suppliers, etc.

Strengths and Threats (ST)

1. Further involvement of
foreign investors
2. Development and

implementation of waste wood
processing technology and wood
processing technologies for use
in power engineering

3. Creation of trust relations with
contractors

Internal weaknesses (W)
1. Leveling the profit of
enterprises  with  foreign
capital exchange rate
differences
2. Tinification of logging

Weaknesses and Opportunities
(WO)

1. Strengthen control over forest

use

2. Participation in international

and investment projects and

programs

Weaknesses and threats (WT)
1. Low innovation activity in the
industry
2. Growth of
unprocessed timber

exports  of

*written by the author

Implementation of the process of managing the intellectual capital of a wood-
processing enterprise is carried out using the following steps (table 2).
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Table 2. Characteristics of the management system of intellectual capital of forestry

and woodworking enterprises *

Stage Essence Procedures Responsibility Center
. 1.1. Definition of structural elements of . .
fal(?tgerl;yi?:fsh?grfgien intellectual capital and assessment of the level of Analygeogzlmagzlnisgguifsgtom|cs
9 | their influence on its magnitude P ’
1. the structural e — - - -
1.2. Identification of indicators of measuring the Planning and Economic Department
elements of - : :
. . structural elements of intellectual capital Department of Marketing (Sales) /
intellectual capital .
Commercial Department, HR manager
Planning and 1.1. HR
2 shaping human 1.2. Investment management in skills and Personnel department (HR managers
' capital of the qualifications Planning and Economic Department
enterprise 1.3. Improvement of the system of motivation
Plgnn!ng, 3.1. Legal_protectlon of objec_ts.of .lntellectual Legal department / lawyer
organization and | property rights and commercialization of the Planni .
- . anning and Economic Department
3 control of the use | results of their implementation
of structural 3.2. Innovation management Planning and Economic Department
capital of the 3.3. Managing information databases and Programmers / Software Department
enterprise creating new databases g P
4.1. Managing the business reputation of the Public Relations Department
enterprise Marketing department
4 Creation of market | 4.2. Sales management Department of Marketing (Sales) /

capital

Commercial Department

4.1. Comprehensive interaction of all stages and
procedures

Director

* generalized by the author

In general, the system of strategic management of enterprise intellectual
capital is shown in figure 1.
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! Control subsystem ::
s — i — s =t = s s m st s s e s f e e m o r e s f o r e s fo— o= =
f—-————"F"""¥~-"¥”-""”"""""—""—""="—""—"—/—- - 1
| Level of strategic management I
Subjects of management of intellectual capital of the enterprise
—_ —
Goals of intellectual capital management
- ——— = = = =
Resource Abilities Competitive Advantages Strateay
L Operational control level I
Tasks of intellectual capital management
I
\ 4 \ 4 A 4 v h 4
Definition of Formation of tools Organization of activities Efficient use of Creating
current tasks in accordance with the resources conditions for
tasks enterprise
develobment

Intelligent Capital Management Tools

> = < <
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Fig. 1. The system of strategic management of the intellectual capital of a enterprise *

* generalized by the author

Thus, realization of the strategy of management of intellectual capital of an
enterprise is possible at rational realization of separate measures of strategies of

management of human, structural and market capital.
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PE3IOME

Konuenmyanoni 3acaou pecdopmyeanns exoHomiunoi cucmemu 8
ymosax eepoinmezpayii . wvonorpadis / Ilaciuamk 10.B., HImax JLO.,
Xomxkagu A.QO. Ta iH. [3a 3ar. pen. a.¢.H., mpodecopa FO.B. INaciuruxkal, 2017.

CyvacHi iHTerpamiifHi mpomecm Ta riodamzamisi CyCIiIbCTBa
3YMOBIIIOIOTh HCOOXIAHICTD IMOIIYKY HOBHX BEKTOPIB CKOHOMIYHOTO PO3BHTKY
VYkpainn. HeoOXimHUM €, HE JWINE ONTHUMI3YBATH BHYTPIINIHBO E€KOHOMIYHI
(dyHkiii aepskasu, a U chopmyBarH e(EKTHBHHM MEXaHI3M B3aeMOZIl 13
30BHIIIHIM CCPCIOBHINGM, INO TO3BOJNTH 3a0C3ICUUTH €BPOIHTCTPALIIO
YkpaiHu 10 CBITOBOi CIITBHOTH.

CkiagHi CGKOHOMIYHI MPOLECH, IO CYMPOBOMIKYIOTHCSI ITI00ATEHUMHA
3MIiHAMH, (IHAHCOBMMH KPH3AMH Ta IOJITHIHOI HECTaOIIbHICTIO, SIK B
VYkpaiHi, Tak i B YChOMY CBITI, HEPO3PHBHO TIOB'I3aHI 3 COIIAJHHO-
CKOHOMIYHHUM PO3BHTKOM JCP)KAaBH B I[IOMY Ta il HACEICHHSI, 30KpeMa.
[MagiseEg KypCy HAIOHATBHOI OAWHUII, 3OO KiHHA HAILI{ Ta 3HAYTHI MITpALiHH]
MPOLIECH BHUMArarOTh BiA YPSAy KpaiHM (OPMYBaHHS HOBITHIX KOHICIIIH
pehopMyBaHHA CKOHOMIYHOI CHCTEMH, INO CHOPHATHMYTH Cralimizamii
CTAaHOBHINA B KPaiHi Ta 3a0€3MECUCHHIO COLIALHIUX TAPAHTIH HACCICHHS.

Omxe, 3°4CYBaHHA CY4YaCHHX KOHICHIIH CKOHOMIYHOTO PO3BHTKY B
VYkpaini Ta kpaiHax €BpOmH, BHOKPEMJCHHA IXHIX €JICMCHTIB, BH3HAYCHHS
pom JepXaBH B 3a0€3MEYCHHI JHHAMIYHOTO CKOHOMIYHOTO PO3BUTKY
3aTMINAETHCS AKTYAIBHUM ITUTAHHSIM Y CYYACHHX PEaisX.

Mownorpadis mpHCBAUCHA: 3’ ICYBAHHIO OCHOBHHX HANPAMIB COLIATBHO-
CKOHOMIYHUX TIEPETBOPCHb, BISIBICHHIO OCOONMBOCTEH (DYHKIIOHYBAHHS
CTPYKTYP (PIHAHCOBOTO PHHKY; TOCTIHKCHHIO MMPABOBUX ACTICKTIB ACP/KABHOTO
PEryMIOBAaHHA CKOHOMIYHOTO PO3BHTKY. Y BHAAHHI BHKIAJACHO TOTIBIIA
aBTOPIB MO0 3’ ICYBAHHS IOJANBIINX HANPSIMIB peOPMYBAHHSI CKOHOMIYHOL
cucremu aepxkas. OcoOmMMBY yBary NPHIUICHO MpoOIeMaM OFOKSTHOTO
MPOLECY, AK HA 3aTATbHOACPKABHOMY, TAK 1 MICIICBOMY PiBHAX.

JIOCTUKEHHIO €TalliB CKOHOMIYHUX IIEPETBOPEHb IPHUCBSIUCHO 3HAYHY
KIJBbKICTh MOHOTpa(id, cTaTed Ta IHIIMX HAYKOBHX IyOIKamii IPOBITHHX
3apyOLKHHX Ta BITYM3HAHHX VYCHHX. BOgHOYAC, NOTTHOICHC BHBUCHHSA
muTaHb Tpanc(opManii E€KOHOMIYHOI CHCTEMH B YMOBAX IHTCTPYBAHHSI
YkpaiHu 10 €BPONEHCHKOTO CIIBTOBAPHCTBA, Y KOMIUIEKCHOMY OOTPYHTYBaHHI
HC BHKOHYBaNOCh. Came TOMy B JaHiii MoHOTpadii OkpeMa yBara mpHIijicHA
B3a€MHMHAM OpPTaHiB BIAAW Ta MANPHEMHUIBKHX CTPYKTYp, HampsSMaMm
pehopMyBaHHA OFOHKCTHO-TTOJATKOBOI MOITHKH, MCXaHI3MAM PETYIFOBAHHSI
(PiHAHCOBOTO PHHKY, YNPABIIHHIO TYPHCTHYIHOIO C(Epor Ta TOTEIHHO-
pecTopaHHMM Oi3HCCOM. 3HAYHA YBara [JOCTITHUKIB 30CCPeIKCHA HA
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MApPKETHHTOBHX KOHIEIIISX TOCIIOJAPIOBAHHSL.

Mownorpadist CKIATAETHCA 13 HOTHPHOX PO3AiIiB. JOCTiHKCHHS BUKOHAHO
3 BHKOPHCTAHHIM PO3POOJCHHX HAYKOBO-OOIPYHTOBAHMX METOMOJIOTIMHUX
MAXOMIB, ITPYHTYETHCA HA HAYKOBOMY JOPOOKY NMPOBIAHUX 3apYOKHHX Ta
BITYM3HSIHUX YUCHHX, IIO [JO3BOJMJIO 3aIPOIOHYBATH KOHKPETHI HANPSIMH
TMOKPAIICHHA ()YHKIIOHYBAHHA K CKOHOMIYHOI TMOITHKH 3arajoM, Tak i ii
OKPEMHUX CKIATOBHX.

Lz moHOTpadis Mae HC JHIIC HAYKOBHH, aji¢ W MPAKTHYHHH XapakTep,
TOMY IO B Hiff BHOKPEMJICHO, NMPOAHAII30BAHO Ta OOIPYHTOBAHO KOHKPETHI
TIOJIO’KEHHS, 3aXO0JM, MPOMO3HIil IMOA0 mMomanbmoi pedOopMH EKOHOMIYHOI
CHCTEMH B YKpAiHi Ta CBITi.

ABTOPCBKMH KOJCKTHB BHCJIOBIIOE AYMKH, IO KOHKPETHI HAYKOBI
Ppo3podKH y PopMi MCXaHI3MIB, CXEM, MOACTCH OYAyTh CHPHATH MOKPALICHHIO
(yHKIIOHYBaHHS He Jmime (PiHAHCOBOI CHCTEMH YKpaiHH, aje W IHIIHNX KpaiH.

Marepianu mOJArOTECST B aBTOPCHKIH peAakiii. ABTOPH HECYTh
BIAMOBITANGHICTh 34 OPHTIHAJBHICTh, MOBHOTY Ta JOCTOBIPHICTH MOJAHHMX
Ppo3po0oK.

Asropu: ApnentheBa Mapiam PasineeBHa (nioposoin 5.5), banampka
Harans OpiiBHa (nioposoin  3.5), baraxoxk Csitmana ['puropisaa
(nioposoin 1.4), biman Oncna BamenruniBHA (nioposoin 2.2), binuk Bikropis
BikropiBHa (nioposzoin 3.3), bnaromup Jlimis MukomaisHa (nioposoin 4.6),
Boxenko Amxapiti  CeprifioBua  (nioposoin  2.6), BacumbeBa Tersma
AmnaroniiBHa (nioposzoin 5.3), Jmurpyk bopuc ITapxomosmu (nioposoin 5.6),
Jyma Tamma bormanisHa (nioposzoin 3.2), [psuyk IpmHa BiramisHa
(niopozoin 4.2), 3apsopumx Ceprii Cepriitosud (nioposoin 2.1), 3adocosa
Haramis BomogummpiBHa (nioposzoin  2.3), 3emcHcbkuit  KocTaHTHH
BacunmpoBuu (nioposoin 4.1), Kanenix Kceniga Boxoaumupisaa (niopo3oin 3.5),
Kupnuenko Kocraurun IBaHoBHY (nioposoin 5.3), Kimazepcwkmit FOpii
Bikroposuu (nioposoin 5.2), Kozybosa Haranis BikropiBaa (nioposoin 3.7),
Konresa Oura BikropiBHa (nioposoin 3.4), Kpapuyk Haramis Onerisaa
(niopozoin 4.5), Kymxos Ilerpo MycidioBwd (nioposoin 4.1), JlidipeHko
Omena CepriiBaa (niopozoin  3.6), Jlynmemko Haramis OmnexciiBaa
(niopo3soin 4.3), Masyp Hatanisn AnatomiiBHa (nioposoin 3.2), ManbkyTta SlHa
MukomaiBHa  (nioposoin  5.4), MepenkoBa JIiobos  OnekcanapisHa
(niopozoin 1.2), Morine#i Cepriti Onexcanzaposud (nioposoin 5.4), Heboros
Ierpo I'puroposmu (nioposoin 5.1), Hikitimma Awngpii OnexcaHApOBHY
(nioposoin 1.6), Taciuamnk FOpiit BacumsoBwd (nioposoin 1.1), Tlerposa IpuHa
[MaBmiBHA (nidposoin 2.5), IlpoxomimuHa OneHa BikropiBHA (nidposoin 3.4),
Pumkesnmu Banepiit BanentunoBmu (nioposzoin  4.4), Poenko Bikropis
BonomumupisHa (niopozoin 2.6), Capana Jlecs AnatoniiBHa (nioposoin 4.3),
Cunopuyk AHarouiit Arapiiiosud (nioposoin 1.7), Cura €reHist MukonaiBHa
(nioposoin 2.7), Cobko Amnna bopuciBHa (nioposoin 3.6), Copoxa Pocrucnas



414  Grundprinzipien zur Reform des Wirtschafissystems unter den Bedingungen der
europdischen Integration

Cremanosuu (nioposoin 1.5), Cykau Oncna MukomaiBHA (nioposoin 1.3),
Cymxko Haramis BanepiisHa (nioposoin 3.8), Tpymkina Haramis BanepiiBHa
(niopozoin 2.5), Yc I'ammaa OnexcanapisHa (nioposoin 4.2), @ypcenko TersHa
MuxkonaisHa (nioposoin 1.8), Xomxasa Anina OiekcanapiBHa (niopo3oin 5.1),
Uymaesa Ia bopuciBHa (nioposoin 5.6), Ilmak JIobos OnexcanapisHa
(nioposoin 3.1), Wepbatux [cauc BogoamMupoBud (nioposoin 2.4).

PEHNEH3EHTH:

asuoenxo Haois Mukonaisua,

O0KMOp eKOHOMIYHUX HAYK, npogecop,
3a8ioyeay xageopu inancie
Hayionansnozo ynigepcumemy biopecypcis i
NpUpOOOKOpUCY8aHHA Yrpainu

Kopnees Bonooumup Bikmopusuu,

OOKIMOp eKOHOMIYHUX HAYK, npoghecop,

308i0y8ay 8i00INY IHAHCO8OI NONIMUKU

Jleporcagnozo HAYKO8O-00CTIOHO20 THCIMUIMYMY
iHghopmamu3sayii ma MoOent8aHH eKOHOMIKU
Miniemepcmea exonomiunozo posgumxy i mopeieni Yxpainu

Casuenxo Cepeiii Onezosuu,

OOKIMOp eKOHOMIYHUX HAYK, npoghecop,

NPOPeKmop 3 HAYKOBO-O0CTIOHOT pobomu

CxioHoegponeticbkozo YHigepcumenty eKOHOMIKU | MeHeOdCMeHmy

Asmopcoruii Konexmua @UCI081I0€ HOOIKY

Axaoemii exonomiunux Hayk Vrpainu

30 NIOMPUMKY MA HAOGHY MOJXCTIUGICIL OOTYUUMUCH 00 YY4ACHI 8
KOJIeKMUGHIti MOHO2paqpil.
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BIJOMOCTI IIPO ABTOPIB

ApnentbeBa Mapism PasinseBHa, npogecop, cmapwiuii Hayxkosuii
cnigpobimuux  Kageopu ncuxonozii  pozeumxy ma oceimu Kanyowccoekoz2o
Oeporcasnozo yHigepcumemy imeni K.E. [[ionkoscwbrozo.

Bamanska Harans HOpiisHa, xanoudam mexwniunux Hayx, Ooyenm,
Oooyenm xKagedpu eomenvHo20 i pecmopanHoz2o Oismecy, Xapxiecvkoeo
0epoICcagHo20 YHIGePCUMENY Xapyy8aHHsL ma mMopeiei.

Baramox Ceitmana TI'puropiBHa, kanouoam exkOHOMIYHUX HAVK,
doyenm, Ooyenm Kagheopu pinancie, 6AHKIBCHKOI cnpagu ma cmpaxysanis
binoyepxigcvroco HayionanvHoco azpapHo2o yHigepcumemy.

Binan Osena BanentuniBHA, KaHOUOAm eKOHOMIUHUX HAVK, OOYeHm
Kageopu — meneodxcmenmy — ma  bisHec-aominicmpysanns — Yepracwvko2o
0epIHCcagHo20 MeXHOIO2INHO20 YHIBepCUIMEMY.

bimk Bikropist BikropiBHa, xanouoam exonomiunux Hayx, ooyewm,
doyenm raheopu MeneOd’CMeHMy ma eKoHoMiuHoi besnexu Yepkacvkoz2o
HayioHanbHo2o yHigepcumemy iMmeHi bozoana XmenvHuybkozo.

Baarogup Jlinis MukoJjaiBHA, KaHOUOAM eKOHOMIYHUX HAYK, OOYeHm
Kageopu  MeHeONCMeHmy,  MapKemuHey —ma — eKOHOMiku — Binnuyexoeo
HayioOHAIbHO20 MEXHIYHO20 YHIgepcument).

Bo:xenro Anapiii CeprifioBud, kanouoam exoHOMIYHUX HAVK.

Bacnnsea Tersina AHATOIBHA, OOKMOp eKOHOMIUHUX — HAVK,
npoghecop, OuUpexmop HA8UANLHO-HAYKOBO20 IHCIMUMYMY QIHAHCI8, eKOHOMIKU
ma  MeHeoxcmenmy imeni Oneca banayvkoco Cymcvkoeo OepoiagHozo

yHisepcumemy.
Jvmrpyk  bopme IlapxomoBuY, xanHoudam eKOHOMIUHUX — HAVK,
npogecop xageopu eKOHOMIKH, 0bnixy i 0NnoOaAMKY8aHHA

Cxionoeceponeiicoko20 YHigepcumemy eKOHOMIKU | MEHeONCMeHMY.

Ayna Tammna bBorpamiBHa, acnipawm  xagedpu  obniky i
onooamKy8aHHs Iooinvcekozo 0epaorcagHozo aspapHO-mMexHivHO20
VHigepcumenty.

Apsrayk Ipuna BiraniiBua, xanouoam exonomiumnux Hayxk, ooyenm
Kagheopu MapkemuHey, oupexmop Incmumymy eKOHOMIKU
CxioHoegponeticbKozo YHigepcumenty eKOHOMIKY | MEHeONCMeHNIY.

Zapsopunx Cepriii CepriiioBuy4, xanouoam exoHOMIYHUX HAVK,
20/I08HUTT cneyianicm eKOHOMIYHO020 8I00iNy J[po2obuuceroi MicbKol paou.

3avocoBa Haranis BosogmvupiBHa, Ooxmop exonomiunux Hayx,
doyenm, npoghecop Kahedpu MeHeONCMeNmy ma eKOHOMIYHOL beznexu
Yepracvkozo HayioHanbHO20 YHigepcumemy iMeHi bozoana XmenvHuyvbkoeo.
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Semenchkuii Kocrsaarun BacmimoBud, xkanHouoam mexHiuHux HAVK,
ooyenm, oupexmop  Iycamuncekozo — xoneoxcy  TepHoninbcekoco
HayioHanvbHo20 MexHiuHo20 YHigepcumemy imeni leana Ilymios.

Kanenik Kcenin BogommvmpiBHa, cmapuiuii  suxnaoay  xagheopu
comenvHo20 i pecmopanHo2o  bisHecy,  XapKiecbKo2o  0epiCcagHO20
VHIgepcumemy xapuyeauHsa ma mopeieni.

Kupnuenko Kocrsintun IBanoBu4, navansnux iooiny MisCHApOOHUX
38 ’a3kig CYMCbKO20 0epiicagHozo YHigepcumemsy.

Kinmzepeokmii  10piii  BikTopoBu4, oOoxmop exonomiunux Hayx,
NPOGIOHUE HAYKOGUL cnigpobIMHUK THCMUmMYny eKOHOMIKY Ma NPOSHO3VEAHHS
HAH Vkpainu.

Kozy6ora Haranis BikropiBHA, xanouoam exoHomiuHux HayK, ooyenn
Kagheopu mypusmy Xapkiecokoeo HAYiOHATbHO20 eKOHOMIUHO20 YHigepcumemy
imeni Cemena Kysneys.

Konresa Oawra BikropiBHA, acnipanm kagheopu 6yxeanmepcbkoo
0bnixy Xapxiecbko2o HAYIOHATILHO20 eKOHOMIYHO20 YVHigepcumemy iMeHi
Cemena Kysneys.

Kpapuyk Haranist OneriBHa, kanouoam exoHOMIUHUX HAVK, CMAapuiuii
BUKNAOAY  KagheOpy 3aA2ANbHOEKOHOMIYHUX MA  SYMAHIMAPHUX  OUCYUNTIH
Hogogonuncekoeo — HABYANbHO-HAYKOBO20 — [HCIMUMYMY — eKOHOMIKU — ma
MeHeOHCMEHMY Teproninecbrkozo HAaYioHanbHO2O EKOHOMIYHO20
VHigepcumenty.

Kyaixos Ilerpo MycifioBu4, ooxmop exoHOMiuHUX Hayk, npoghecop,
pexmop  Kuigcvko2o — Hayionaneno2o — yuieepcumeny — OyoigHuymea i
apximexmypu.

Jligipenxo Oaena CepriiBHa, cmapuiuii suxnaoay kageopu 2omenbHo-
pecmopannoo bisHecy Kuigcbkoeo HAYIOHATLHO20 YHigepcumemy Kyasmypu i
Mucmeymaa.

Jlynenxko Haranis OuaexciiBHa, cmapuiuii  euxnaoay  kageopu
MapKemunzy Cxionoesponeiicbko2o VHigepcumemy EeKOHOMIKU i
MeHeONCMeHN)).

Masyp Harajis AHATOTBHA, OOKMOp eKOHOMIUHUX HAYK, npogecop,
npoghecop xagpeopu exomomixu nionpuemcmea Kam aueyv-Ilooinscoroco
HayioHanvHoeo yHigepcumemy imeri leana OzieHka.

Manskyra flna MukonaiBHa, xaHOuOam eKOHOMIYHUX HAVK, OOyeHm
Kagheopu  exonomiunoi kibepuemuxu CxiOHOE8PONEHCbKO20 YVHigepcumemy
EKOHOMIKU | MeHeONCMeHNT).

Mepenkona JIio0oB OsekcaHapiBHA, .KAHOUOAM eKOHOMIYHUX HAVK,
Ooyenm, Ooyewm  Kageopu  pinancie  Xapkiecbko20 — HAYIOHATBHOZO
exoHoMiuHozo yHigepcumemy imeni Cemerna Kysneys.
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Morineii Cepriii OuexkcanapoBu4, guxnadai Kageopu eKOHOMIUHOT
KibepHemuxu Cxionoegponeiicbko2o VHigepcumemy EeKOHOMIKU i
MeHeONCMeHmY.

HeGotor Ilerpo I'puropoBu4, oupexmop JlepicagHozo HAYKOGO-
00CIOH020 IHCMuUmMYmy iHopmMamu3sayii i MOOeTO8AHHA eKOHOMIKUL.

Hikitimma Auapifi OJexcasapoBuY, KaHOUOAM eKOHOMIUHUX HAVK,
Ooyenm, ooyenm xageopu Qinancie BinHUYbKO20 MOP208eNbHO-eKOHOMIYHOZ0
incmumymy KHTEY.

Maciyank ¥0piii BacuasoBu4, ooxmop exonomiunux Hayx, npoghecop,
npoghecop xagheopu pinancie Hayionanwrnozo yHisepcumemy 6biopecypcie i
npupoooxopucmyeanna Yrpainu, m. Kuig.

Herposa Ipuna IasniBHa, xaHouOam eKOHOMIUHUX HAYK, MOJOOULUT
Haykoguii cnigpobimuux I[Hemumymy exoHoMiku ma npoeHosveanwns HAH
Vrpainu.

Mpoxonimuua Ogaena BikTopiBHA, Kanouoam exoHoOMiYHUX HAVK,
Ooyenm Kageopu Oyxeanmepcekozo 0OMKY XapKigcbkozo HayioHATbHO20
exoHoMiuHozo yHigepcumemy imeni Cemerna Kysneys.

Pumkesnua Bagepiii BanenTuHoBuY, xanouoam exoHOMIMHUX HAVK,
doyenm xageopu  MidxcHapoonozo  bizHecy bBinopycekoeo  Oepoicagno2o
yuigepcumemy, M. Mincox, binopycis.

Poenxo Biktopis BoaoaumvmpiBHa, xanouoam eKoHOMIYHUX HAVK,
doyenm  Kagpeopu exonomiunoi  xibepuemuxu CYMCbKO20 — 0epoicagHoz2o

VHigepcumenty.
Capana Jlecs AHATONIIBHA, KaHOUOAmM eKOHOMIYHUX HAVK, OOYeHm
xageopu Qinancis, banxigcoroi cnpasi ma CMPpaxy8anHs

CxioHoegponeticbkozo YHigepcumenty eKOHOMIKU | MeHeONCMeHY.

Cunopuyk Amnarouqiii AHApIHOBMY, KaHOuOam exKOHOMIYHUX HAVK,
Ooyenum, Ooyenm wxageopu inancie imeni C.JI  FOpia Tepnoninvcbkoeo
HayioHAIbHO20 eKOHOMIYHO20 VHigepcumenty.

Cura €srenist MuxonaiBHa, cmapuiuti guxnaoad kageopu eKoOHOMIKY i
nionpueMHuymea XepcoHcoeKo2o HayioHanbHO20 MEXHIYHO20 YHIBepCUmemy.

CoOxo Amnna bBopuciBHa, xanouoam mexHiynux Hayx, OoyeHm,
3agioyeay  Kageopu  20menbHO-pecmoOpanHol  cnpagu i MYpusMy
Cxionoegponeticbkozo YHigepcumenty eKOHOMIKY | MEHeONCMeHNIY.

Copoka Pocrucaas CremaHoBUY, KaHOUOQM eKOHOMIYHUX HAVK,
doyenm, Ooyenm xagedpu hinancie ma obuixy JIvgiecvko2o OepoicasHo2o
VHIgepcumemy GHYMPIUHIx cnpaes.

Cykaa Oaena MmukoaaiBHA, KaHOUOAM eKOHOMIYHUX HAVK, OOYeHMm
xageopu Qinancis, banxigcoroi cnpasi ma CMPpaxy8anHs
CxioHoegponeticbKozo YHigepcumenty eKOHOMIKY | MEHeONCMeHNIY.
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Cymrko Haranmia BanepiiBHa, xanoudam icmopuynux Hayk, OoyeHm,
ooyenm  KagheOpu  2omeNbHO-peCMOPAHHOI  Cnpasu — ma — Mypusmy
CxioHoegponeticbKozo YHigepcumenty eKOHOMIKY | MEHeONCMeHMY.

Tpymxkina Haraniss Banepiisua, nayxosuii cnigpobimuux Incmumyniy
exoHoMixu ma npozrosyeanus HAH Vipainu.

Ye Tamna QuekcanapiBHa, Ooxmop eKOHOMIYHUX HAVK, npoghecop,
npopexmop 3  niocomosgku  Haykosux  xaopie  CxiOHoesponeiicbko2o
VHigepcumemy eKOHOMIKU | MeHeOHCMeHm).

®@Dypcenko Tersima MukogaiBHA, suxiaday xageopu iHO3eMHUX MO8
Garxynememy mapxemunzy JIBH3 «Kulgcokuti HayioHanvHuili eKoHOMIYHUT
yHigepcumem imeni Baouma I embvmanay.

Xompxkasn  Anina  OunexcanapiBHA, OOKMoOp eKOHOMIUHUX —HAVK,
npogecop, npogecop Kageopu MINCHAPOOHUX eKOHOMIYHUX GIOHOCUH
Kulscvkoeo nayionanbHozo mopeosesvHo-eKOHOMIYHO20 YHIgepcumenty.

Yynaesa Is BopuciBHa, ooxmop exoHomiunux HAyK, 3a8ioyeay Kageopu
MeHeOncMeHmy opaanizayiti CxiOHOE8poneticbKo20 YHigepcunemy eKoHOMIKY i
MeHeOHCMeHmY.

Mnakx JIioooB QaexcanapiBHa, 0OKmMOp eKOHOMIUHUX HAYK, peKmop
Cxionoegponeticbkozo YHigepcumenty eKOHOMIKY | MEHeONCMeHNIY.

Mep6atux Jennc BoooanMupoOBHY, KaHOUOAM €KOHOMIYHUX HAVK,
doyenm xagheopu exoHomixy, pinancie, obnixy i ayoumy Yepracwvrol pinii
1IBH3 «Egponeiicokuti yHigepcumemy.
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