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The nature and significance of competitiveness analysis of agricultural enterprises and their products
for effective competition in the domestic and foreign markets are considered. The methodological approaches
of competitiveness analysis of agricultural products for their use in the development of strategic objectives
by agrarian formations and tactical tasks for competitiveness increasing are grounded.

, , 
, , .

, 

: . , . , . , . , . ,
. , . , . , . . 

, 

, 
. , 

, ,
.

 – -
, 

, 
, -

, .

, 
, .

 [8, .306].
, 

, 
. 

, 
, 
.

© , 2009.

, 



178  11, 2009 .

Î. Äóäàð
 ...

, :
; ; .

, , 
. 

-

.
, 

, , 
, .

-
,

, 
, .

, 
, , ,

. , 
: 

1 ,  1 ,  1 . , 
, 

, , 
.

-
-

, 
 ( ) .

, , , , -
. , 

 [2, .35]:

,

1

1
m

j
j

m

j
je

e

W

Wi
I

j

m – , 
, , , );

j

j

je F
F

i
 – j ;

jj
FF ,  – j ; Wj – j ;

:

.

1

1
n

j
j

n

j
je

W

Wi
I

n – ; i  – ; Wi – .



179 11, 2009 .

III :  – 
.

1I , .
, 

-
.

, , 
, , , 

.
, 

.
,

, , 
, .

, 
, 

.

, 
,  SWOT-  ( . 1).

. 1.

 SWOT- , 
. , 

. 
, ,

, , . 
, .

 ? 

, 



180  11, 2009 .

Î. Äóäàð
 ...

, 
.

, 
, , , , 

.
. 1, 

: , 
, 

.
, , 

 (
, , , , )

, , , :
 –  –  – 

.

, 
. 

, , .
,
,

, 
; , 

.
, 

, , 
, 

.
.

, , 
. , 

, 
, 

.
.  [1, .153]:

:)( ,
 –  1 ;  –  1  (

). , 
.

, 
, , 

.  – , 
, . , 

, .
, ,

 – . , , 
, 

, .
, -

, 

.



181 11, 2009 .

1. . . : , , :
. – .: , 2005. – 292 .

2. . ., . ., . . : . . – .:
, 2004. – 212 .

3.  // 
 2000-  31.03.2004 .

4. . ., . . 
 // . – 2006. –  5. – . 99–104.

5. . 
 // . – 2005. –  10. – . 109–112.

6. ., . 
 // . – 2006. –  8. –

. 19–24.
7. . ., . . 

 // . – 2007. –  2. – . 123–127.
8.  ( ) / 

. . . – .: , 2000. – 556 .

, 


