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CORPORATE SOCIAL RESPONSIBILITY AS UKRAINIAN
BUSINESS STRUCTURE DEVELOPMENT PRIORITY

The development of Ukrainian business together with Ukraine's integration
into the world economic system set new challenges for Ukrainian enterprises,
one of which is related to social responsibility, their ability and willingness to
voluntarily promote the social needs of their employees and the region in which
the businesses operate.

Corporate social responsibility is the responsibility of an enterprise for
direct and indirect impact on the economic, environmental and social systems in
which it is integrated. Little is known and heard about corporate social
responsibility in Ukraine. This is explained by the fact that the history of
Ukrainian business development differs from the western one and has its own
peculiarities. So, the development of corporate social responsibility in Ukraine
Is different.

Corporate social responsibility is not just a modern concept that underlies
PR-events of enterprises. This is a necessary component of the functioning of
any successful business entity whose purpose is to achieve and maintain its
leadership positions in the market. Corporate social responsibility is a voluntary
business contribution to the development of society, which is carried out
through social investments aimed at professional development and social
protection of personnel, support for health, sports, culture, education,
environmental protection, etc.

Consequently, corporate social responsibility is the active social position of
the enterprise aimed at sustainable development, which includes conscientious
execution of regularory acts and agreements on social partnership, as well as
voluntarily accepted additional commitments to meet the economic and social
needs of both internal and external stakeholders and society as a whole.

Social responsibility arises on the basis of social norms and is implemented
both through forms of social control (law, statute, public opinion), and through
the understanding of the subjects of society of their social role, through
horizontal ties that connect elements of social life more closely and informal
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relations. Social responsibility can be manifested in different forms depending
on the field of social activity and connection with specific social norms.

Corporate social responsibility is expressed in the following factors:
creation of workplaces; payment of regular wages to its employees and making
its contribution to their social security; investments in the development of
human potential; affiliate programs; local and regional development projects;
full payment of all types of taxes.

The economic regulators of corporate social responsibility are material,
technological, managerial and other resources, as well as financial resources of
the enterprise, directed by the decision of its management on the
implementation of social programs designed to take into account the interests of
civil society, in the assumption that strategically the enterprise will gain social
and economic effect. With any attitude to corporate social responsibility, it
should be noted that its development creates more favorable conditions for
improving the social climate in civil society and serves to improve the quality
of life of the population.

The company's financial management ultimately aims at increasing the
efficiency of investments, which is expressed in the enterprise financial and
economic activity results, and its incurred aggregate expense ratio. This refers,
to a large extent, to the social output of production, in maximizing the well-
being of workers.

This goal, in comparison with the target setting for maximizing profits, is
more optimal, since it takes into account the following aspects: an increase in
the well-being of shareholders in the future; distribution in time of income,
incoming cash flows; risks and uncertainty; shareholder income.

Social investments include all expenses of the enterprise for
implementation of social programs, including expenses for social development
of its employees, provision of environmental safety, production and labor
protection, growth of production potential, etc.

Corporate social responsibility should be reflected primarily in the business
strategy of the enterprise, its practice of doing business and its internal
operational processes, and in the last turn in its public relations.

A well-implemented concept of corporate social responsibility can provide
a number of competitive advantages for the company, including: wider access
to capital and market, higher sales and profits, improvement of decision making
and risk management, cost savings, productivity and quality increase, efficient
human resources base, strong reputation, greater customer loyalty, etc.

Adhering to the principles of social responsibility, the organization
maximizes its result in the long run, which, on the one hand, motivates to
adhere to corporate social responsibility and on the other hand has a positive
effect on society as a whole. Thus, business realizes its basic needs for survival,
economic security and stability.
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To summarize, we note that social responsibility is an important part of
effective business management. A prerequisite for this should be the
development of social partnership at the level of both the whole society and
individual enterprises. The main objective of the enterprises in the social sphere
IS to increase human potential, and social planning should become an important
tool for its implementation.

Under the conditions of market economy, the social responsibility of
enterprises is an important part of their business reputation, and it depends on
both the goals of the owner of the enterprise and the enterprise itself as an
organization. However, the need for corporate social responsibility for most
Ukrainian enterprises is still not clear, as they have other priorities.

The advantages of an enterprise that uses corporate social responsibility
principles include the following:

1. Employees carry out their duties with greater devotion and feel more
loyal to the employer.

2. Suppliers and buyers are interested in stable cooperation and associate
their reputation with the reputation of a responsible partner.

3. Local administration, tax authorities and investors have more confidence
in such enterprises.

Therefore, better and wider introduction of social responsibility of business
by Ukrainian enterprises can help create new markets in Ukraine and abroad,
solve social and environmental problems, improve the access of enterprises
with Ukrainian capital to international markets, increase their capitalization and
ensure the sustainable development of the country as a whole.

Ougexcanap KBacoBcbkui
TepuoninbcoKull HAYIOHATLHUU eKOHOMIYHUU YHIBEpCcUmem

JIMCKYCIHHI ACHEKTU AHTUKPU30BOI'O
OIHAHCOBOI'O YIIPABJIIHHA HIAITPUEMCTBOM

Ha ¢inancoBo-rocriogapchbKy MiSUTBHICTD MMIAMPUEMHUIIBKAX CTPYKTYp B
yMOBaX €KOHOMIKM PHWHKOBOTO THIy IIOCTIHHO BIUIMBAIOTH HECIPUSTIINBI
BHYTPIIIHI Ta 30BHIIIHI YAHHHUKH, K1 MOKYTh 3yMOBHUTH HacTaHHs ()1HAHCOBOI
KpU3M 1, HaBiTh, iXHE OAHKPYTCTBO. TOMy BHHHMKae morpeda B OBOJIOJIIHHI
MHUCTEITBOM aHTHUKPHU30BOTO (hIHAHCOBOTO YIPABIIHHS, IO Mepeadadae BMiie
3aCTOCYBaHHS CIeNU(PIYHUX METOAIB 1 MPUHOMIB yHpaBmiHHSA (QiHAHCAMH IS
HeHWTpamizalii KpH30BHX SBHIN Ha MIANpUEMCTBaXx. Pa3oM 3 TuUM, ChOTOHI
TpUBAa€ HAyKOBa JIMCKYCisl 3 MPUBOJY BU3HAUYEHHS CYTHOCTI aHTUKPHU30BOTO
(h1HAHCOBOTO YMIpPaBJIiHHS SK €KOHOMIYHOTO TMOHSATTSA, 3 OJIHOrO OOKy, Ta SK
0COOJIMBOT KOMILJIEKCHOI IILJIECIIPSIMOBAHOI JTii — 3 1HIIOTO.
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