many convenient technologies as possible. We cannot be hundred per cent sure that
every customer will evaluate such approach, but in general this method makes
absolutely good attitude to such company. What modern information technologies
should organization use in order to offer the high-quality service for its clients?

First of all, we have to mention apps. There is no need to talk about only big
players who work worldwide. Today, even small local firms are trying to adapt their
activity to the current demands and promote their apps. It is obvious thing, that every
person has a smartphone now. It means, that every person is a potential user of the
app. We have well-designed apps in any sphere of life. They can be based on
different services like food delivery, reservations, taxi, shopping etc.

Secondly, we cannot forget about web-services. There are so many free, useful
and easy-to-learn tools for the better interaction with your customers. For example,
think about MailChimp. It is extremely unbelievable service for the mailing. You can
customize every letter for the certain needs. You can set up as many target groups as
you want. You can use a great many of design tools and make your newsletter
completely beautiful, informative and attractive. Moreover, you are able to monitor
the results and compare them, making essential conclusions.

Thirdly, we have to think about internet promotion services like Google Adwords.
We know the evident fact that the main resource in the modern world is time. That
means, that a person wants to receive any information immediately, using no additional
time for searching. Google Adwords makes it real. It set your advertisement on the top
of searching page and it increases the number of clicks very rapidly.

In addition, every company has to be represented in social networks. Nobody
talks about it today, because it is an indispensable thing according to the
contemporary needs of people. As statistics say, the firm’s appearance in Facebook
and Instagram increases customers’ loyalty and trust.

In conclusion, we have a very simple proof that having a small amount of
funds for marketing still makes it possible to promote goods or services among
people and build strong customer relationships. Company only needs a person who is
well-aware of such internet services and who knows how to use them properly. We
are able to find tons of examples, which confirm this theory and give a motivation for
young companies to develop their own marketing complex which has to be based on
modern information technologies.

Oleh LEHKYY
Ternopil National Economic University

METEOR.JS FRAMEWORK AS A MODERN
SOLUTION FOR DIGITAL MARKETING INITIATIVES

Processes of globalization have their own disciples and opponents. But
necessity of using multiple programming languages on different platforms is not that
identity we shall to protect. And for sure — unification of development language is not
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the only benefit of Meteor JS — quite new framework of JavaScript programming
language.

As we may observe, «Going digital» is not a trend anymore — it has become a
necessity for firms, individuals and organizations, especially for startups. That is why
there is a huge demand on digital tools for different businesses. WEB-residency —
one’s official Internet page — is only the first, basic step. Today, leading companies
are constantly looking for creative and useful applications to reach their target
audience, reinforce marketing strategy and optimize business process. On the other
hand a lot of startups are going to provide a unique experience via digital channels.
But current state of IT sector’s development provides a wide offer of various tools.

First and foremost, Meteor JS supporters try to reimagine web development.
Basically, Meteor JS is a tool for building applications in different environments. It
consists from the core elements, which provide starting usability, and additional
packages for a various needs. In a modern world with constant improvements of
efficiency and startups growing, that Meteor comes just in time.

The main advantages of Meteor are: modularity, which leads us to reusable
packages that boost you development; efficiency, which comes from the previous
these and rushes into significant reduction of code lines; time — that is not only about
saving, but also regarding real-time — dynamic templates, automatically updating of
components and instant tracking of users’ activity; opportunity — Meteor JS suits
perfectly for MVP creation; reactivity — instant reflection of all dynamic components
(and changes) by user interface [1].

Now, a little bit more precisely about all of advantages. Modularity principle
allows us not only to download a necessary library. Another good thing about Meteor
JS is that it also provides auto assemblage of all staff that you may sort in different
folders. Obviously, reduction of the amount of code plays a vital role when we talk
about speed and simplicity. Small wonder, that we get quality prototypes or
productive huge cross-platform application as a result [2].

Speaking about time, real-time connects us of course with reactivity. One must
admit that instant interaction in the Ul, smart and autonomous updating with the
monitoring of users activeness look very attractive. One of the most striking features
of those benefits is the Galaxy, Meteor JS’s cloud platform.

But even generally, well known «leader» from between resources — time — is
set properly among the priorities. Meteor JS saves your time, consumer’s time, server
time, client’s time, and so finances.

In era of knowledge Meteor JS gives a chance for your ideas. When one’s
target market waits, he needs a nice MVP. Quickly and worthy it must be, no doubt.
In addition to all Meteor JS grants solid and deep integration between client and
server. It is crucial. In short, latency compensation is just another prominent feature.

As regards to a bright new experience, Meteor JS welcomes. As a lot of other
open source platforms it has an army of loyal, inspired followers to crown it all. It is
all about community. So, it would be unfair not to mention collaboration. Either it is
Meteor JS professional services, training programs and consulting or very precise
comment on some forum. It is a pleasure for us to give a helping hand for a
newcomer because we feel passion about this this amazing instrument.
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Bikmopia bPUI' A/TUP
TepHOMNBbCHKUI HALlIOHATBHUN €KOHOMIYHUHN YHIBEPCUTET

BIIVIUB IHOOPMAIIMHO-KOMYHIKAIIIMHUX
TEXHOJIOI'TI HA EKOHOMIYHY HEPIBHICTDH

VY 1985 komicis OOH ormy0ikyBaia JOKyMEHT, III0 OTpUMaB Ha3By «JlOMOBib
Meiitnennay, y skoMy WIUIOCS MPO BIUTUB 1H(HOPMAIIITHO-KOMYHIKAIITHIX TEXHOJIOT1H
(IKT) Ha 3pocTaHHs Ta MPOLBITAHHS €KOHOMIK, 1110 PO3BUBAIOTHCS. OCh BXKE TPUILATH
POKIB IIOTOMY MOKEMO MTPOAHAII3YBAaTH UM HACIIPAB/II € 3AJIEKHICTD [4].

Tak, BeecBithiit exonomiunuii popym (World Economic Forum) omy6mnikysas
Ianexc mepexeBoi roroBHocTi 2014 poky (Networked Readiness Index 2014), mo
xapaktepu3ye piBeHb po3BUTKYy IKT y cBITI 1 HOro BIUIMB Ha JEpKaBHY
KOHKYPEHTOCIIPOMOXHICTH [1].

[HaeKc MepekeBOi TOTOBHOCTI — KOMIUIEKCHUI moka3HUK po3BUTKY IKT, sxkuit
BUITYCKA€ThCSI BCECBITHIM €KOHOMIYHUM (POPYMOM 1 MIPKHAPOIHOIO IITKOJIOK O13HECY
INSEAD 3 2002 poky y pamMKax cCHemiaJibHOi IOPIYHO1 cepii JOmoBijAeH mpo
pPO3BUTOK 1H(OpPMAIIHHOTO CyCHiIbcTBAa B KpaiHax cBITy. HuHI gocmimpkeHHs
BBAXKAETHCS SKHAWTIOBHIIMIMM 1 aBTOPUTETHIIIUM JDKEPEIOM MDKHAPOIHOI OIIIHKH
BBy IKT Ha KOHKYpEHTOCHIPOMOXKHICT, KpaiH 1 J00poOyT iX IKHUTENIB.
BuxopucroByeThcsi ik 3aci0 aHamizy i MOOYI0BU TMOPIBHSJIBHUX PEUTHHTIB, IO
B1JI0MBAIOTh PiBEHb PO3BUTKY 1H(OPMAIITHOTO CYCIIbCTBA B PI3HUX KpaiHaXx.

ABTOpU MOCTIKEHHS BUXOMATH 3 TOJIOKEHHSI, 3T1JTHO 3 SIKUM 1CHY€ TICHHI
3B’s130k MK po3BUTKOM IKT 1 exkoHomiynum OnaromosyuusM, ockiuibku KT
BIIIFPAlOTh  ChOTOJIHI MPOBIAHY pOJb B PO3BUTKY 1HHOBAIIW, IiJIBUILECHHI
MPOJYKTUBHOCTI 1 KOHKYPEHTOCHPOMOMXHOCTI, TUBEPCU(DIKYIOTh E€KOHOMIKY, THUM
CaMUM CITPUSIOYM T1BULIEHHIO PIBHS KUTTS JIOJEH.

Inpexc Bumiproe piBenb po3Butky IKT 3a 53 mapamerpamu, o0’egHaHUMHU B
TPHU OCHOBHI T'PYIIH :

1) nasiBHicTH YMOB J71st po3BUTKY IKT;

2) TOTOBHICTh TPOMAISH, TUTOBUX KiJ 1 IEpyKaBHUX OpraHiB 10 Bukopuctanus IKT;

3) piBens Bukopuctanusa IKT B rpomancbkoMy, KOMEPLIHHOMY 1 JAepKABHOMY
cekTopax [1].

3a ocTaHHI JBa ACCATIIITTS MU 04l HEMAJIO CBIYEHb TOTO, 110 BUKOPHC-
tanHs IKT mie sk momHOoXyBau poxoxiB. Ha piBHI okpemuXx, Ik pO3BUHEHHX, TaK 1
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