Buxonyroun po0oTy, TOAMHA 3aBXIU OUYIKye OTpHMaTd BuHaropoxay. Lle €
KIIFOUOBHH CTUMYMIOI09ui (akTop. [lin BHHArOpoa0I0 po3yMieThCs IIOCh IIHHE IS
JIOAWHY. BUIinAioTh 30BHINIHI Ta BHYTpIITHI BHHaropoxau. Jlo BHYTPINTHIX MOXHA
BiTHECTH BaXXJIMBICTh TMOCAJM, MOXKIUBICTh Kap €PHOTO 3POCTaHHS, XOPOIIHA
KoJIeKTHB. Pazom 3 THM 3aprinara, mpemii, mepeBaru nocaau (aBToMo01j1b, CTPaxoBKa,
MOKPUTTS IIEBHUX BUTPAT) € 30BHIIIHBOIO BUHATOPOAOIO [2].

MortuBaliisi He ofpa3y, a IOCTYIIOBO BIUIMBAE Ha MOBEAIHKY JIIOAWHH. Y I[HOMY
Iporeci MOXKHA BUIUINTH IIiCTh YMOBHHX CTaJiif:

I cranis — y moauHN BHHUKAE TOTpeda, 1l 4oroch He BUCTAYae.

II craxist — moauHA ITyKae MUISTXA 33JJOBOJICHHS CBOiX MOTPEO.

IIT cranmis — moauHA BU3HAYAETHCS 3 MiSIMH, SIKi TOTPIOHO BUKOHATH JJISI TOTO,
100 3aT0BOJILHUTH TIOTPEDY.

IV cramist — akTUBHI [T TIOIMHUA.

V cragist — pe3ynbTaT — OTPIMAaHHsI BHHArOpoIH.

VI cranis — eMoIliiiHe MiJHECEHHS K Pe3yabTaT JOCSITHeHHS mimi [3].

CTBOpIOIOYN MOTHUBALiiHY CHCTEMY, IOTPIOHO BPAaXOBYBATH, SKOK  (IIIHOKO»
OyAayTb MOCSTHYTI IIOCTaBJIeHi ITiTi. YacTo ImpaniBHUKM CIIOYaTKy H0Ope 3a0X04eHi, ane
3aBHCOKA IHTEHCHBHICTb NPAIli 3BOJUTH HaHIBEIb iX eHTy31a3M. ToMy BaXJIMBO HO0aTH
mpo BingnmounmHOk. HeHanexHi yMOBH mpami TaKOX MOXYTh IPOBOKYBAaTH IIOTaHY
MPOAYKTUBHICTE. ToMy IOpPSAI 3 MOTHBALIEIO CIIJ BPaXOBYBATH 1 psa HpobieM, ki
MOXYTh MaTH Micle Ha mignpueMmcTBi. [IpobieMum MOXyTh BHHHKATH Yepe3
HEpPO3yMIHHSA MPaliBHUKOM ITOCTABJICHHUX 3aB/IaHb, Yepe3 HOro HeJOCBIAUCHICTH abo
HEOCTaTHIO KBamidikariro. PerempHuil mno6ip mpariBHUKIB y KOMMAHII0 3HAYHO
MOJIETTIIYE OPTaHi3aMilo Ipari Ha MiAIPHEMCTBI.

Omxe, MOTHBAIIIHA TONITAKA ITiATPUEMCTBAa HAacaMIepe, Mac OyTH CIpsIMOBaHA
Ha PO3BUTOK JIIOAMHU Mpari, POSKPUTTS i TBOPUMX MOXIIMBOCTEH 1 MaKkCHMaJbHE iX
BUKOpUCTaHHA. [Ipy mpoMy JFOMMHA Mae PO3TIBAATHCH SK HAMIIHHINKA pecypce i
KOHKYpEHTHe 0araTcTBO OpraHizartii.

Jlimepamypa:
1. Knumenxo 1.A. Momusayis npayi ma ii epekmugnicme 8 ynpaseninHi mpyoosumu pecypcamu /
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POJIb HEMATEPIAJIbHOI MOTUBALII B CHCTEMI
YHPABJITHHSA TIEPCOHAJIOM

Ha cporopHimHiii geHs B YNpaBIiHHI MEpCOHAIOM 3HAYHY yBary IMOTPiOHO

OPUIUIATA MOTHBALiMHUM acriektaMm. Lli acnekTH € Haa3BUYaiiHO BAXKIMBUMH Ta

0e3lepevHo BIUIMBAIOTH HA CTABJICHHS IPAIiBHUKIB A0 POOOTH, MPOAYKTHUBHICTH
mpar.

IMuraHEs MoOTHBAIii KEpiBHUNTBA MEPCOHAIOM HAOyBalOTh aKTYalbHOCTI.
CydacHHH yCHIIHUHM KEpiBHUK ITOBHHEH OYTHM KOMIIETGHTHHM Y IICHXOJIOTIYHHX
iHTepecax MpaIiBHUKIB. TakoX BiH IOBHHEH PO3YMITH, IO 00’€KTOM YNPaBIIHHSI €
Hacamriepen JroanHa-iHauBia. Lle o3Hadae, oo Taka JouHa MOTpedye 0COOIMBOTO
YIIPaBJIIHCHKOTO BILIMBY, MOTHBAIi{, yBarH.

OpHe 3 KIIOYOBHX 3aBIAHb YINPABIiHHA IMEPCOHANIOM — II€ MaTepiajbHa i
HeMaTepialbHa MOTHBAIliSl TNPALiBHUKIB. Y TCHXOJIOrii MOTMB — I Te, IO
aKTHBI3ye, MIATPUMYE 1 CHPSIMOBYE TIOBENIHKY. MOTHBYIOYH CHiBPOOITHHKIB
MpaBWIPHO, BH IIABHIIYETE iX IIpale3JaTHICTh, a I[¢ O3Ha4ae€, IO 3'SBIAETHCA

MO>KJIMBICTh BILTMBATH Ha PE3YNIbTATH Mparli.
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lonoBHe B cucTemi HemarepiasibHOI MOTHBAIi NEpCcOHATy — II€ yBara Jio
criBpoOiTHHKIB. [IposB CBOEPiMHOT «KYIBTYpH HMOISKI MpaliBHAKAM 3a IX Iparro.
Ioxgsika Tyr, 3BUYAlfHO, 4acTO MOXE MaTH YUCTO CUMBONiYHMN xapakrtep. L[o0
CHiBpOOITHUKM HAJICKHUM UYHHOM ii OI[iHIOBaJM, M HEOOXigHO BBaxaTH cebe
YaCTHHOIO KOMIIaHil, MOBHOI[IHHUMH  WICHAMH KOMAaHIW, OTOTOXXHIOBAaTH CBOi
iHTepecH 1 miai 3 KoprnoparuBHUMHU. HaiiGinemn mommpeni criocodu HemaTepiaabHOT
MoTHBalii 300paxeHi Ha puc.1.
+ OOMIH HOBIHAMIL, 3aTyYeHICTh — CITBPOOITHIKAM

MoTuByI041 Hapaau 3ABKAN  BAKMHBO SHATIL INO BLAOYBA€ThCI B
KOMITaHI1.

Tlepconamy HeoOXiHe HABYAHHA B  SKOCTi
320X04ueHHS. [lepCTeKTHBHIIM TPAIIBHIKAM, SKI
MPIHOCATh  MPHGYTOK  KOMITAHIL, TMOZ00AETHCS
BYITHCS.

Po3BuTOK IEpCcOHaIy

Jromsay IpHeMHO, KOMIH IX UYROTh 1 ¢IyXaroTe. o
Peui, 3a 0COOMIBO IIKaBL 171el Ta JPOTIO3HINT MOKHA
HATOPOMKYBAaTH TIPAIIBHIKIE — TaKk 3BaHa
TIPAKTHKA HPEMIFOBAHHS 1HIIIIATIB.

BHy TpimHI KoMy HiKaIii

Brmrowae  MOBY  CIINIKYBAaHHS,  OPTaHI3aliio
BIATIOUIHKY Ta XapUyBaHHA, YCBITOMIEHHS pPOML
TPALIBHIKA B OpraHizauii, BIXHOCIHHN B KOTEKTIBL
TOIIO.

KopmopaTrBHa KyJIsTypa

Jmg TOro INOG CTBOPHTH MIIHY KOMAHAIY,

KePIBHIIITBY 3aBANI HeOOXITHO MaM'ATaTH TIpo

nopary. [Topara 1o NepcoHaTy Mepeadadac:

* JTITOBE Ta BBIWTIBE CIIIKYBAHHS, Mepexaua
1H(pOPMAIIL B JOCTVITHIIT (hopMi,

* TIPABO MMPAIIBHIKIB BHCTOBITIOBATI BIACHL
JYMKIL 17ei.

* TIOXBAITY 3a YCILXII Ta SKICHE BIKOHAHHI POOOTH
He JIHIIe MaTePlanbHO, a il B (hopMi CHMBOTIYHOL
TIOZSIKIL.

IToBara Ko mepcoHay

OnTHMaTbHl YMOBH Ipatil MOTHBYIOTH TIPAINBHIKIB
JI0 BIICOKOI TIPOAVKTIBHOCTI. A caMe: KoM(pOpTHE
YMoBH mpall podoue MICIIE, HaTeKHITIT MIKPOKTIMAT,
CTIPILTTTIIBINL  COIIATBHO-TICHXOTOTIYHIGT  KITIMaT,
PEKIM TIPAI Ta BLITIOYIHKY.

Puc. 1. Cnocodu HemaTepianbHOI MOTHBALIT
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Kpim Toro, mo MeToniB HeMaTepiaJbHOI MOTHBANLii, SKi HAOYIN MOMMPEHHS Ha
MIPAKTHIIl, HAJIEXKATh:

1. BusHaHHA 3aciIyT MpamiBHUKIB:

- HAaropoPKCHHS ITOYECHHMH TPaMOTaMU, MElalsiMH, BiA3HAKaMU,
- po3mimenHs Gororpadii Ha KoM TONTIaHM;
- BpY4YEHHS IOJApYHKIB;
- TpOBEICHHS KOHKYpCiB «Halkpamuii npariBHUK POKYy»;
- myOJidHa IMOXBana 3a BUCOKi JOCSITHEHHS.
2. 3MiHa cTarycy npariBHUKA!
- MiJBUINEHHS KBaJiQikarii;
- Kap’€pHE 3pOCTAHHS.

3. I'ymanizamist nparmi Ta CTBOPEHHS YMOB JUISL TBOPUYOCTI:

- HaJlaHHSA HEOOXIIHWUX PECcypcCiB ISl PO3B’s3aHHS 3aBJaHb IHHOBAIIIHOTO
XapaxTepy;

- BUJIJICHHS TBOPYMX KOMAaHT;

- CTBOpPEHHS IPOEKTIB 3 NUTaHb HOBOBBEACHb Ta IMPHU3HAUYEHHS TBOPYOrO
KEpiBHUKA.

4. CTuMymrOBaHHS MPANiBHUKIB BITbHUM 9acOM i THYYKHM PEXHUMOM POOOTH.
ITpu po3ymMHOMY 3aCTOCYBaHHI I'HYYKOro rpadiky, pe3ylIbTaTUBHICTE poboTH
MPAIiBHUKIB MiJBUIIYETHCSA 32 PAXYHOK MOXUIMBOCTI CAMOCTIHHO pO3MOIUIATH
1 IUTaHyBaTH CBiif Jac.

EmomniiiHuil migiioM migjernmmx — me Halkpalma HeMmarepialnbHa MOTHBAINS B
oprani3armii Ay JOCATHEHHS SIKICHHX Pe3y/bTaTiB. B cygacHHMX ymMoOBax, KOJIHM 9acTo
JIOBOAUTHCA EKOHOMHTH 1 3HIDKYBAaTH BHTPAaTH, HeMarepialbHa MOTHBAILlis
CHiBpOOITHHKIB B KOMIIaHii HEOOXifHA, I IIiABHINYE JIOAJBHICTb, 3MIIHIOE
KOMaHJHHN JyX, CHiBPOOITHUKH OTPHMYIOTH 33J0BOJICHHS Bij mpami. Lle o3Hauae,
III0 BOHH OYZyTh 3HOBY 1 3HOBY IIParHyTH MpaIloBaTH Kparmie!

EdextuBHicTe pobOTH Ha  Oyab-IKOMY MIiANPHEMCTBI 3aleXUTh B YCIX
BUMAJKaX BiJl CTHJIIO YIOpPaBJiHHSI, KOMIETEHTHOCTI MEHEKEpiB, MOTHBOBAHOCTI

MpAIliBHUKIB. 3aBJaHHA OyAb-IKOT0 KEepiBHHKA MOJIITa€ B TOMY, 100 BUXOBYBATH 1
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MiATPUMYBAaTH BHCOKI TOYYTTSA BJIACHOI TrimHOCTI y cBoix mimmermux. Ile —
BpiBHOB)KEHi, TAKTHYHI, CIIOKIIHI 1 He3aJeXXH1 JIIOu. Y CITIIIHI KePIBHUKH MOCTIHHO
MiABUIIYIOTH CBiH PiBEHb 3arajlbHOTO PO3BHUTKY, PETEIHFHO BUKOHYIOTh TOKJIAJCHI Ha
HUX 00OB'SI3KH.
Jimepamypa:

1. Xopomckas [ 11 cnocoboe nemamepuanoholi Mmomusayuu compyoHukoe ./ [apws
Xopomcevkas // LPgenerator: mexnonoeuu npusieuenus: kauenmos, 2014.

2. Tynean bproc. Buimb nauanebHukom - 3mo HopmanvHo. Ilowazoswviii niau, KOmopwii
NnoModcem 8am CmMamv mem MeHeoHcepoM, 8 Komopom Hyxcoaemesi komanoa / bproc Tynean :

nep. ¢ anen. I1. Muponosa. — M. : Mann, Heanos u @epbep, 2016 — 240 c.
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MOTIVATION ASPECTS OF TOURISM PRODUCT SELEQTION

Tourism became the indivisible and essential part of people’s everyday
life. Sooner or later, appears wish to everyone spending vacation by resting and
traveling. At the same time the tourism product should be the most optimal and one
of the key moment of this process is Traveling and Tourism Product Selection
Motivation.

Tourism Motivation is defined as the process, directed to satisfy recreation
demands of human, according his individual, physiological, psychological
characteristics, values, views and education.

Generally, we can create the conditional classification of tourism motivation
at the time of traveling selection:

1. Care for health For realization of this motivation Cultural-Sanitation,

Medical, Exotic measures might be taking into account;

2. Sport;
3. Education. e.g., tours for foreign languages or professional trainings;
4. Opportunities for self- realization - Extreme Tours
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5. Special Tours of peoples with similar hobbies and interests. e.g. “Cheese
Tour” in Switzerland and “Beer Tour” in Czech Republic
6. Business Tours
Pursuant to the specific interests of various tourist groups, Tourism

Motivation might be divided into 4 category:

1. Nature and Climate Conditions;
2. Cultural Motives
3. Economical Motives

4. Psychological Motives
Multiple studies of customers on revealing frequency and selected place,

main motivations of traveling showed, that the common aspects are: Professional and
social position, amount of revenues, living conditions and age. The financial and
family conditions, image and safety of tourism object play key role in selection
process of vacation place. In spite of general motivations, they might receive specific
regional and national character. e.g. motivations of German people are: relaxation
without stress, out of everyday life’s problems, refilling with energy, etc.

The influence of tourism on local population might be either positive or
negative.

Positive aspects:

¢ Adding work places, increasing revenues and subsequently, elevation of life
level, enhancing cash flow in regions and attracting investments, urbanization process
activation, development of civil services, infrastructure, cultural organizations;

e Activation of Social-Cultural Processes;

e Development of folk art, traditions, hardworking;

e Increasing demand of local agricultural product;

eReconstruction and protection of national cultural monuments.

All above mentioned factors makes region more attractive.
Negative aspects are the following:
e Polarization and Commercializing of separate groups of population’s

interests.;
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