The demand for other professionals whose
scientific and mathematical skills are considered core
competencies is also growing. These include engineers,
economists, accountants and surveyors. The Centre of
Policy Studies conservatively estimates there were 224
000 people employed in these occupations in 2011, up 9
% since 2009.

It projects the demand for scientists and
mathematicians will rise by 7 900 (14 %) between 2011
and 2016, as shown in Figure 1A. It also projects demand
for other occupations requiring highly developed
scientific and mathematical skills will rise by 34 700 (7
%).

In 2011 Skills Victoria identified a range of
science and mathematics-related occupations as ‘in
shortage’ or ‘specialised’. These occupations require
lengthy training, so any under -supply will have a
significant economic or strategic impact on the state.
They include:
civil and electrical engineering-related
occupations such as:
draftspersons
technicians
engineering professionals
agricultural and forestry scientists

accountants

surveyors and spatial scientists
architectural, building and surveying
technicians.

Participation by school leavers in post-school
science and mathematics education and training remained
steady between 2012 and 2015. However, there was a
drop in the proportion of students studying engineering-
related courses which coincides with critical skill
shortages in these areas.

Overall participation in science subjects has
remained steady since 1995, while participation in
mathematics has increased. However, participation in the
fundamental, enabling sciences has been decreasing over
the same period.

It means that economic sphere needs specialists of
more applied fields with mathematics skills in order to
make forecasts, precise calculations, drafts, designs. So
developing mathematics skills remains traditionally
important and students are willing to take part in
extracurricula activities related to mathematics in order to
improve their competencies and find more interesting
ways of applying mathematic knowledge in solving
problems.
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IMBUIBHE TTPABO YV JIPEBHEOMY PUMI
JemOinpkmit 1. — cr. 3 kypey, rp. [IPBH-31
Haykoswuit kepiBHUK — K.IIe . H., AouicHT MosuaH JL.T'.
Binnuyvxuti Haguanvrno-nayroguti incmumym exonomixu THEY

Y mepiog TpaHchopmanii  Ykpaimm y
CTabim30BaHy IPAaBOBY JACpKaBy, il MJOJYUCHHS [0
€BPONEHCHKOTO [HBLII30BAHOTO IPOCTOPY  BAKIHBC
3HAYCHHS MA€ BUBUCHHS iICTOP1i CTAHOBJICHHS LIMBITEHOTO
mpaBa 3aranoMm. CrapopaBHii PuMm OyB mOTYXHHM
JDKEPENIOM 1 MICHEM 3apO/IKCHHS LMBITBHOTO IpaBa Ta
HOTO HOPM, fKi i3 3BHYAIB 3 YACOM TNCPCTBOPHIIHACH Y
HOPMH 3aKPIIUICHI B 3aKOHAX.

CyyacHe [OHMBIIBHE TPAaBO BHHHUKANO 1
PO3BHBANIOCA TPOTATOM TPHBAJIOTO 4acy. CBOIO iCTOPIFO
BOHO mouayo me 3 4yacie Crapogasasoro Pumy. Tomy i
MpaBoBa CHCTEMAa YKpaiHH HA3HBAETBECSA  POMAHO-
TCPMAHCBHKOK. Y PHMIIIH MPaBO OYJI0 JOCHTH PO3BHHCHE
JUT1 TOJIIIHBOTO Yacy 1 MICTHIIO y»Ke 0araro IMOJOKCHb,
SIKI MOKYTh 3aCTOCOBYBATHCH 1 3apa3s.

[uBimbHe mpaBo y cTapoiaBHBOMY Pumi
CKJIAIaJI0Cs 3 TPHOX CHUCTEM: ius Civile — IUBLIBHE IPaBO,
ius gentium- mpaBo HAPOMIB, IS practorium — MPETOPCHKE

mpaBo. llusimbre mpaso  CrapomaBuboro  Pumy
BiI3HAYATIOCS HAIIOHAJTBHOIO OOMEIKCHICTIO,
OOTSDKITHBUM (dhopmamizMom, KOHCEPBATH3MOM.

OcHoBHIM JKepertoM mpasa Oyim 3akonu XI1I Tadmmms.

[MoTpibHO 3a3HAuYWTH, INO JABHROPHMCBHKI
ICTODHKH Ta TPABO3HABII IIO-Pi3HOMY IIOSICHIOBAJIA
MOXO/DKCHHS TpaBa, HOTO XapakTep, 3MICT Ta IH.
Hanpuxmanx, BigomMuii JaBHbOPUMCHKHH icTOpuk Twur
Jligiti ma3uBap 3axonn XII Tabmup fons omnis publici
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privatique  juris BHTOKOM BCBOTO NyOIiYHOTO 1
MPUBATHOTO TIpaBa. Bucnmis, 3BWYalHO, rapHUi. Aue
nmoTpibHO 3Bakarh, mo 3akoHW XII Tabmimp cami €
MPOJYKTOM IIEBHOTO CYCIHIJIBHOTO PO3BHTKY, 4, OTXE,
MAalOTh CBOi BHTOKH 1 CBOKW icTopiro. He wmoxHa
TOTOTUTHCA i 3 MIPKYBaHHIMH BHJATHOTO
JABHBOPHMCBKOTO OpUCTA [NamixiaHa, KA
CTBCP/UKYBAB, IO LHBIIHHC MPABO MOXOJNTH BiJ 3aKOHIB,
TIEOICIHTIB, CEHATYC-KOHCYIBTIB, JCKPETiB MPUHICIICIB,
ayMok MyzaperiB. [Ipote BoHHM € jmme (opmamu
VTBOPEHHA mpaBa, (popmMaMu HOTO BHPAKCHHSI, TOOTO
HACIIIIKOM TIPaBa, a HE HABIAKH.

3amsaku  Jlurectam MOcTuHiama Ta JaeAKuM
IHIIAM JDKepenaM 30eperiiocs JOCHTh 0arato iMeH
MPABHHKIB, fAKi 3pOOWTH 3HAYHHH BHECOK y PO3POOKY
TeOpii TpaBa TAa MPAKTHKY HOTO  3aCTOCYBaHHAL.
BBakaeTscsa, IO PO3BHTOK TPABO3HABCTBA v Pmmi
mounHA€eThCA 3 Truoepis KopyHkapis.

[NounHaroun 3 KiHOM PECIyOIIKH 1 IPOTITOM
MPUHIMIIATY PHMCHKI NPABHUKH NOJULLIMCA HA 1Bl
MpaBoBI MKOJH: caliHiaHOiB (3acHOBHUK [ait Atci
Kamiro, Ha#OimeIm BumaTHWUE mpeacTaBHEK — Macypii
Cabin) Ta mpokymiaHUiB (3aCHOBHHK AHTICTIH Jladeo).
Cabinianmi Oy OimbIn KOHCCPBATHBHUMH 1 TSDKLTH 1O
3BHYHHX HOPM Ta IpaBWI [IpoKymiaHmi miaTpUMYyBalx
HOBI i1¢i, YAM CIOPHATH TOJOJAHHF) KOHCCPBATH3MY Ta
HaaMipHOI opMmamsHOCTI jus civile.



[TpaBoszuasmi II-1II cT. H. €. OTpUManH HA3BY
«xmacumyaux». Came BOHH C(OPMYIIOBAIM OLIBIIICTH
3acax Ta e, MO CKIATH OCHOBY PHMCHKOTO IIPaBa, SIK
BHIIOTO JOCATHEHHS aHTHYHOI musimzarii. Haitbimsm
BigomMuMHu cepex Hux € Macypit CabiH (TpoBiTHHK
mkonau cabimiaHmiB), Llenpc Dimil, KOTpWi HANHCAB
6araro mpaup, Oxrasiit FOman Emini#i, skuii cTBOpHB 32
3aBJAHHAM iMIieparopa IOmana «[locriitanit
mperopchkuit  eaukT», Cexct [loMmmoHIH, MmO KOPOTKO
BHKJIIAB iCTOPII0 pUMCHKOTO mpaBa. [Ipaso3nasmro II CT.
laro  HameKUTH  HEMEPEBEPUICHMH  MIAPYYHUK 3
pumcbkoro mpasa (IHCTHTYWii). BeprmmHOWO KIaCHIHOT
opucnpyaeHnii Beakarorh mpami Ewmimisn  [lamixiana,
KOTpHH OVB HENCPEBEPIICHUM Ka3yicToM 1 CTBOpHUB
«[Muranws» vy 37 xawrax, «Koncympranii» y 19 xaurax i
«Jedinimii» y 2 kaHTax.

CyuacHy TpaBOTBOPYICTH B YKpaiHi 0arato B
YOMYy MO’KHA PO3IIUITATH SK TPAMY, TaK 1 HEMPAMY
(omocepeAKOBAHY) PCUCHLII0 PHMCBHKOTO NPHBATHOTO
mpasa [2, ¢ 23] Ak Ha PiBHI MPABOBHX HOPM, TaK i HA PIBHI
MPaBOBHX 3HAHb. B OCHOBY cCyd4acHOi Koam(ikamii
OUBITPHOTO TPaBa YKPAiHM TOKJIAACHO TPHHIUIA
CcBOOOIH JOTOBOPY 1 MANPHEMHHUIBKOL JiIAIBHOCTI,
HCMPUIYCTHUMICTh  CBABLIBHOTO BTPYYAHHA Vv  cdepy
O0COOWCTOTO  JKUTTSI  JIOJWHH,  HCIPHILYCTHMICTh
HE3aKOHHOTO TO30aBJICHHSA IPaBa BIACHOCTI, CYJOBHH

3aXMCT IMBIIBHOTO TIpaBa 1 IHTEpeCy, a TaKOXK
CIIPABCITHBICT, TOOPOCOBICHICTh 1 PO3YMHICTH (CT. 3
[uBinpHOTO KOACKCY YKpaiHM), INO, HA HAIY IYMKY,
CHiZ PO3IIANATH K OA’KAHHSA 3aKOHOJABII 3aKPIITHTH
3acam, XapakTepHI camMe I PHMCBKOTO TpaBa. Y
OBOMY KOHTCKCTI ClNiA Bim3HAYMTH OaraTOKAHATBHICTH
peuenmii pEMCHKOTO TPaBa HA JOKTPHHAIGHOMY PIBHI.
Tak, 30kpeMa, MPOHUKHCHHA iACH, MPHWHIHIIB Ta 3aCax
PUMCBKOTO TIpaBa BiZOYBAETHCA SIK HUCPe3 IOPUIAHIHY
OCBITY  (Pe3yNbTAaTH HAYKOBHX TMOMIYKIB  BUCHHX-
TPABHHKIB — Y€Pe3 KypPCH PUMCHKOTO IPABA, LHUBLILHOTO
TpaBa, icTopii AcprkaBH i mpasa, TCOpii Aep>kaBH 1 MPaga,
(inocodii mpasa, MOPIBHAIBHE IPABO3HABCTBO), TaK 1
yepe3 IPUINYHY IPAKTHKY — MEPII 3a BCE SIK PE3ybTaT
TISTBHOCTI CYIIB.

He wMokHAa Takok IrHOPYBaTH MPHKIAIA
BHKOPHCTAHHS 3aKOHOJABCTBA IHINUX JCP)KAB SIK IIEBHHUX
3pa3KiB y MPOILECi MPABOTBOPUOCTI AK KAHATNY PCUCHIIi
puMcekoro mpaBa. OkpemMe MiCIle cepea KaHAIB
TPOHUKHECHHS PHUMCHKOTO IPaBa B YKPAiHCBKY IPABOBY
JOKTPHHY 3aiMaE MpakTHKA CBPOMCHCHKOTO CYAY 3 MPaB
momuHA. OTkKe, peUemmis PHMCBKOTO TpaBa Ha
1ICOJIOTIYHOMY PIBHI IIPABOBOI CHCTEMH HAa TEPHTOPIil
cyuacHOi VYKpaiHH 3mIHCHIOBANACA ICKUIBKA pa3iB, fAK
0C3MOCCPEIHBO, TAK 1 UCPE3 iHMII MPABOBI CHCTCMH.
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The history of advertising and its role in
economic processes has been a widely discussed issue in
Western countries. But in Central and Eastern Europe, it
is a relatively new topic of research since these countries
are still in the transition period to the market driven
economy. An important contribution to the definition and
analysis of advertising effectiveness was made by the
scientists:  G.Kotler, F.Armstrong, who studied
advertising space in the system of marketing
communications, its types, and impacts on people’s
choices, preferences, and social welfare on the whole.

While in the western countriecs higher
educational establishments offer a range of subjects
relating to advertising issues, the postsocialist countries’
rescarch of the problem is only starting to develop.
Scientists of the postsocialists countries Garkavenko S.S,
Gerasimchuk V.G, Pocheptsov G.G, Romat E.V,
Starostin A.A. and others analyze advertising as part of
providing effective strategic management of the company.
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Therefore, there is not enough historical statistical data, or
at least ordered archival materials and publications of
sources dedicated to the problems of advertising in these
countries.

Summarizing the collected references, we can
say that advertising is one of the dominant means of
disseminating information and is an integral part of those
groups of social institutions, which actively affect
different spheres of public life.

The aim of our studing is the research of trends
of modern development of advertising.

Advertising is one of many, but not always essential
tools of activation sales, and increasing a turn-over. In
addition to a commercial, advertising has also a social
impact. Therefore, advertising should meet the following
basic requirements:

1. Truthfulness. Ads should be business in
nature, to meet reality, possess unity of form and content,
to carry the true and correct information.
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