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MARKETING PRINCIPLES OF «<APPLE» CORPORATION
«Computer for the rest of us»
The motto of the “Apple"

We are at the beginning of the 21st century — the "digital age," as it is called.
The computer industry is one of the largest in the world, it has dozens of largest
international corporations and earns huge amounts of money. On the global computer
market, there are several platforms designed to solve various and similar tasks:
Wintel (IBM PC), Apple, Sun.

Apple Corporation, early Apple Computer, Inc., is a multinational corporation
that creates household electronics, software, and commercial servers. Apple was
founded in Cupertino, CA on April 1, 1976 and incorporated January 3, 1977. Its
founders are Steve Jobs and Ron Wayne.

Today's product strategy is the basis of Apple's marketing strategy. In addition,
it has become a competitive edge for the company and its leading products, including
MacBook, iPod, iTunes, iPhone and 1Pad. One of the reasons for the success of these
products 1s that they are convenient and very intuitive compared to their competitors.
They are also unpretentious and perfect designed [1].

So what principles Apple guided by planning its marketing activities?

1. Success in simplicity.

Unlike other companies, the key to the success of Apple advertising is
simplicity. The company does not use bright pictures and loud sounds, promoting the
product, and often does not even indicate where to buy it. Apple gadgets speak for
themselves.

2. Interaction with the product brings pleasure.

Apple marketing 1s based not only on advertising. The main thing here is the
experience of interacting with the product. To come new clients, and the old ones
came back, people need to enjoy the product. The Apple Store stores dozens of tables
that can test Apple gadgets and experience what it is like to own an iPhone, 1Pad,
1Pod or Apple Watch.

3. The atmosphere of mystery around new products

Apple regularly manages to create before the presentations in September, and
this 1s also one of the factors of success. The pressure is thrown up, and everyone
wants to know what the company invented this year.

4. Working with opinion leaders.

202


http://zbirnuk.bukuniver.edu.ua/issue_articles/27_2.pdf
http://zbirnuk.bukuniver.edu.ua/issue_articles/27_2.pdf

«AxmyansHi NPOOIEMU eKOHOMIYHO20 PO3BUMK)Y Y 2100ANI306AHOMY C8IMi»

Ask a popular blogger on Facebook to test the product and write about it your
mind - it's easy. As soon as the opinion leader writes the post, readers will be
interested in the product and will order it.

5. User's feedback.

Apple 1s good at collecting product reviews from simple users. For example, a
free trial period or sample of a product can be exchanged for a review that you
publish on social media sites or on a site. Make sure each signature is signed and next
to it 1s the user's avatar. If you have a product for the B2B audience — add a link to
the client's site to increase trust.

6. Focus on the value, not the price.

Apple never participates in price wars. They keep their prices, although they
are much higher than competitors. The company can afford it because it
communicates to the user the unique value of the product. Apple focuses on the user's
enjoyment of the product — design, features, branded applications, ideal for user
experience. No matter what kind of gadget is being discussed, Apple makes sure that
users do not spare the money spent on the expensive device.

7. The only line 1n all activities.

Be consistent. Demonstrate that your brand can always be relied on and that
you fulfill what you promise. Take a look at all your marketing materials and make
sure that they are created in a single spirit and style.

8. User's experience, not just a product.

Anyone can make a new product, but not everyone will create an experience
that will be remembered by users and through which they will come back again and
again. To create such an experience, you need, including, be able to tell stories and
include in the user experience sensory responses to user actions. For example, when a
person touches an icon, it changes a color. Such techniques immerse the user in what
he does.

9. Talk to people in their language.

In the Apple communication there is no place for terms and complex concepts
that only confuse the user. Apple speaks with people in a language that they
understand without voltage. Explore what your potential customers are writing on
social networks. Focus on stories about those aspects of a product or service in which
customers are most interested. Speak with them in the language they use for everyday
communication.

10. Appeal to emotions

Apple users have become the most enthusiastic evangelists of the brand,
because the company managed to reach them emotionally. In Apple's advertising
products, happy people spend great time with 1pads and iphone, and there's no word
about the amount of memory or battery [2].

The fact that principles successfully work and bring their positive results show
as the following numbers. The company's revenue for the last quarter of 2017
amounted to $ 52.6 billion, an increase of 12% compared to a year earlier, while net
income per share for the quarter amounted to $ 2.07, showing an increase of 24%.
International sales accounted for 62 percent of quarterly earnings. All of us saw the
financial results of Apple seen, so Apple Store's stores bring the apple company a
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great deal of money. Moreover, these stores have been ranked first in Fortune's
"Highest Profitability per square meter" for several years. However, analysts from the
company Asymco have decided to still find out more accurate figures. The result of
them the study has become the figure - $ 89.60 - this is exactly Apple's revenue from
a single Apple Store visitor.

Apple has grown its visitors by about 10% in the last quarter, earning revenue
from its stores up to $ 13 million [3].

Steve Jobs can be considered a marketing revolutionar, which turned Apple,
which was on the brink of crash, into one of the most profitable corporations in the
world. Steve Jobs is an example of a successful person who has achieved everything
himself. He had a goal he successfully realized in the world-famous company Apple.
What are his secrets to success? What did marketing mean to him? According to him,
marketing 1s all that is related to values. In such a globalized world, it's hard to
remember a whole array of information. That's why Steve Jobs stressed that what
should be done so that when people heard about the Apple brand, there was a certain
image of the association.

Here are some of his basic rules:

1) Find the nght mentors. Always try to learn something new, take on the
experience of great people.

2) Have your own principles. Be unique and do what will distinguish you among
others.

3) Spend money. Jobs was a real showman and a fan of broad gestures. A striking
example of this is the famous commercials of the new Macintosh "1984". As
always, Jobs decided to play "great". He hired the director of "Alien" and
"Running On the Run" by Ridley Scott and spent $ 900,000 in order to take out
a 60-second video and another $ 800,000 to scroll him once during Super
Bowl. This was a big risk for the company, especially given the fact that the
success of the commercials was completely unclear. In fact, Apple's leadership
hated such an advertisement so much that it did not want to launch it at all. But
the big bet has played.

4) Keep secrets and generate secrets. Steve Jobs was a wizard in the presentation
of products and the creation of a mystery around them. Before Jobs introduced
1Phone, the whole world was discussing it for a year, outlining photographs of
alleged prototypes of the device, designers created their own versions of the
appearance of the future phone from Apple[4].

So, all this is an example to follow. Success depends on our desire to embody it
and what exactly we do for that. The triumph of Apple Corporation will always be
associated with the charismatic personality of a great person, smart marketer Steve

Jobs.
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Toxapuyk Ouaer Bosiogumuposuy, mazicmpanm | kypcy,
Ko3un Jlapuca BosoaumupiBua, x.e.n.,

ooyenm kagheopu MidCHAPOOHOI eKOHOMIKU,

MAPKEMUH2Y | MEHEONCMEHMY

PEIHKUHIPUHI" BIBHEC-ITPOLECIB Y ME/IMMHUX 3AKJIATAX
AKTYaJIbHICTh TEMM JAaHOTO JAOCHI/DKEHHS OOrpyHTOBaHa TMOTPeOO0 B
HAJ3BAYAIHO OMepaTHBHIN 1 €P)EKTUBHINA 3aMiHI Ta BAOCKOHAJICHHI O13HEC-TPOLIECIB
K B CUCTEM1 OXOPOHM 3/I0POB'A B LIJIOMY, TaK 1 0€3M0CEPENHBO Y BCIX JIIKYBATbHUX
3aKIanax, OCKIJIbKA CaME€ TaKuil BUKIMK CTaBIsATh MEPeA HaMu pediopMmu, sKi
B1I0YBAKOTHCS HAHI B TaTy31 1 CYyCIUIBCTBI.

3aMiHa HU3XIJHOI TUPEKTHBHOI MOAEl (PYHKIIOHYBAHHS CUCTEMH OXOPOHH
3MI0POB'S HA NALIEHT-OPIEHTOBAHY 3 AKIEHTOM Ha MPOQUIAKTHKY Ta COLIAJIbHY
3aXMUICHICTh, 3aMiHA JWPEKTUBHOI MOJEN1 YMNPaBIiHHSA B Tajly3l Ha MIABUILCHHS
PIBHSl YOPABIIHCHKMX KOMIETCHLINA, TOYMHAKOYM 3 JIIKAPIB 3arajbHOi MPAKTHKH 10
YIPaBIIHIIB YCIX JIIKAPEHB, 3aMiHAa aAMIHICTPATUBHOT MOJCI YIIPABIIHHS 3aKJIaI0M
BJIACHUKOM (Paf0r0/aMIHICTPAIlIED) HA MOJENb MIANPUEMCTBA 3 HAJJaHHIM MOCITYT
Ta ICHYBaHHSM B YMOBax Oi13HeC-IJIaHy 1 O13HEC-CTpaTerTti.

Tapud, memuuHa mnociayra, «KOWTH 3a mnaumieHtom», e-health, HC3Y,
KOHTPaKTH, JACKJIapaili — € HE JIUIIE HOBI TEPMIHU, K1 3 SIBUJIMCS B MEIUYHUX
3aKjajax, a 1 1nuia CUCTEMA MOHATH 1 3MiH, sIKI HEOOX1HO IMIUIEMEHTYBATH B MOJIEIb
ICHYKOUO1 CUCTEMU ISl TOTO 100 HA BUXOA1 OTPUMATH SKICHO HOBY MOJIEIb 3aKJIaay
OXOPOHU 3/I0POB'S 3 OPIEHTYBAHHSM Ha MOTPEOU Malll€EHTA, €KOHOMIYHY JOLIJIBbHICTh
Ta TPOMAJChKe 3A0pOB's. LI BUKIUKK MACHIIIOIOTHCS BIHHOKO, 3HEBIPOKO CYCHIIBCTBA
JI0 MPOBEACHHS pe(OpM Ta 3HAUHOMY K MaTEPialIbHO-TEXHIYHOMY, TaK 1 KaJPOBOMY
(30KpeMa, B YAaCTHHI MIJrOTOBKA Ta BMOTHBOBAHOCTI YIPABIIHCBKOTO PECYPCY)
3yO0KIHHIO TalTy31, SIKE HAPOCTAJIO HA MPOTsA31 26 POKIB.

Ha namy aymKky, e BUMarae HEraiHOTO PEIHXKUHIPUHTY O1IbIIOCT1 Oi3HEC-
IPOLECIB Ta (POPMYBaHHS HOBHX KOMIICOTCHIIM B CHCTEM1 YNPABIIIHHS PECYpPCaMHU,
KJIIEHTaMH, 3aKJI1aJaMH1, CUCTEMOIO 3 OPIEHTYBAaHHSIM Ha MPUHLIMIIOBO 1HAKINY Oi3HEC-
MOJIEb.

[TpuknamomM MOKE CIYy>KATH poOOTa 3aKiaaiB, Kl HAJATh NEPBUHHY
MEIMYHY JOMOMOTY. SIKIIO 10 HHHI TOJOBHUM NOCTAYaJIbHUKOM Ta 3aMOBHUKOM
MOCJIyT [MX 3aKJIaaiB Oyjia Jep’kaBa Ta OpPraHd MICHEBOIO CaMOBPSAYBAHHS YEPE3
BEPTHKAIb MEIMYHOIO YIPABIIHHS, TO HOBA MOJAEI OXOPOHM 3A0POB’s nepeadavae
(opMyBaHHS NAIIEHT-OPIEHTOBAHOT MOAEI poOOTH. JItoarHA, TpOMaJsHUH YKpaiHu,
CTa€ rOJIOBHUM MOCTAYAJIbHUKOM (PIHAHCOBOTO PECYPCY B JTIKYBAJIBHUH 3aKIIa]l 4Yepe3
VKIaJaHHs, a B MOJAJBLIOMY NPOJOBXKEHHS, a00 MepenianucaHHs AcKiaparii 3
CIMEIHMM JiKapeM. ['0OJIOBHUM 3aMOBHHMKOM TOCIYTM BHCTYNAE ACpikaBa, KA, SIK
PETYJISTOpP, BU3HAYaE MapaMeTPy KUIBKOCTI 1 SKOCTI I[I€i JOMOMOTHM B MEXKaX
0OMEKEHOTO O0KETY Ta (PIKCOBAHOTO Tapu(y.
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