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Òåîð³ÿ ³ ìåòîäîëîã³ÿ ³ííîâàòèêè
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The relation between two phenomena:
knowledge economy and entrepreneurship is
studied in the article. The role of knowledge
for business development in the theoretical and
practical aspects is determined. The level of
development and state support of innovative
ventures in Ukraine is analyzed.
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-5 0,761 2,80 1,760 13,0 11,3 9,22
0,383 0,95 1,793 7,6 20,0 2,30
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