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The article analyzes peculiarities of quoted messages shared via social 
networks.  Functions  of  such  type  of  messages  in  virtual  space  (expression  of  
emotions, showing of mental condition and mood, presentation of thoughts and 
interests, positive self-positioning) are studied. It is proved that themes of quoted 
messages depend on the customer’s age. The main origins of quoted materials are 
shown. They are: fiction masterpieces, the Holy Scriptures, famous films and 
animation, idioms. 

The results of the research can be used by information studies specialists, 
psychologists, philologists and everyone who is interested in virtual communication. 

Key words: Internet, Internet message, quotation, aphorism, quoted massages, 
virtual communication, customers of social networks, positive self-presentation. 
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