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MAPKETUHIOBI CTPATETII CTPAXOBUKIB B
YMOBAX AIAXUTANI3ALLT: CYYACHA NPAKTUKA

TA NMEPCMNEKTUBU PO3BUTKY

AHOTAL|A

MpoBeneHO NOPIBHANBHUI aHANI3 MapKETUHIOBUX CTpaTerii BigibpaHmx
YKPaiHCbKMX Ta 3apybiKHMX CTPaXOBUKIB 33 JOMNOMOIO BUOKPEMIEHMUX
KpuTepiiB.  3’acoBaHO  0co6/IMBOCTI  MapPKETUHIOBWUX  CTpaTerin
YKPaTHCbKMX i 3apybirKHMX CTPaxoBMX KOMMaHii, a came GpopMyItoBaHHSA
MiCii CTpaxoBOi KOMMaHIii Ta KOMYHiKauia KOpnopaTUBHOI CoLianbHOT
BignoBiganbHoCTi aAna 6inblwoi nepcoHidikauii cTpaxoBoi KomnaHii,
BMKOPUCTAHHA OpPeHAO0BUX MapKETUHIOBUX 3aXOAiB AJ1IA MPOCYBaHHA
6peHay CTpPaxoBMKA Ta MOro CTPAxoBMX MPOAYKTIB, MOYATOK aKTUBHOIO
BUKOPUCTAHHA  AiAXWUTan  MapPKETUMHIOBMX  KaHafiB  3a/lyYyeHHsA
CMOXKMBAYIB.

OKpecneHo BaXAuBiCTb CHOPMYyNbOBaAHOI Micii Ta BMCIOBAEHOI,
NigKpinneHoi peanbHUMM aKTUBHOCTAMM KOPMNOPATUBHOI COLiaNbHOT
Bi4NOBIAANbHOCTI CTPaxoBMKa 334/11 BUOKpPeMJiIeHHA cebe 3-nmomix
KOHKYPEHTIB Ta CTBOPEHHS MO3UTMBHOrO 06pasy CTPaxoBoi KOMNaHii B
O4Yax MOTEHUIMHUX CTPaxyBasibHWKiIB. BM3HAYeHO OCHOBHI 6peHAOBI
MapPKETMHIOBI 3aX04M, AKi NPOBOAATLCA CTPAXOBMKAMM AN1A MPOCYBAHHA
BnacHoro 6peHAy Ta CTPaxoBWX NPOAYKTiB. BWOKpemeHi ronosHi
MapKeTUHIOBI KaHaNn, AKi BUKOPUCTOBYIOTLCA CTPAXOBMMM KOMNAHIAMM,
a TaKOX 3'ACOBAHO CTYMiHb BWMKOPMUCTAHHA AiAKWTAN MAPKETUHTOBUX
KaHani..

Mpw aHanisi NPUCYTHOCTI CTPaxoBWMX KOMMAHIN y Aigxutan npoctopi,
BM3HaueHo pAeAki 0cobaMBOCTi, a came nepeBakaHHA MobisbHOro
TpadiKy, Hap LECKTOMHMM, aKTUBHE CTBOPEHHA | MpPOCYyBaHHSA
3acTocyHkiB B Appstore Ta Google Play, Aki noagineHi 3a TMnom
cTpaxosoro npoaykKty (life, non-life, aBTocTpaxyBaHHsA TOLLO), HAABHICTb
Yy BCiX NpoaHani3oBaHWX CTPAXOBMX KOMMAHIM peknamHoi BuAaadi vy
MOLUYKOBUX Meperkax, a TaKoX canTis-pedepanis.

OxapaKTepu3oBaHO OCHOBHI AiAXWUTan MapKeTUHrosi KaHanu, Direct,
Email, Referrals, Social, Organic search, Paid search, Display Ads.
MpoBeaeHO aHani3 CTPYKTYpU  AigKUTan MapPKeTUHIOBMX KaHanis
CTPaxoBMX KOMMaHilt. B pesynbTaTi aHanisy 3’'acoBaHo, WO 3apybixHi
CTpaxoBi KomnaHii Habarato 6inbwe yBarM NpuUAainAlTb pedpepanbHUM
KaHa/laM 3a/ly4eHHA CNoXKBaYiB, ToAi K YKPaiHCbKi CTPaxoBMKK binblie
BCbOr0 KOPMCTYBAYiB 3any4yatoTb HaANpsAMy YW 3 OPraHiku, WO TAKOX
MOKe nocuntoBaTnca 3a gonomoroto SEO-onTumisadii.

Ha ocHoBi npoBefeHOro A[OCNIAMKEHHA OBrPYHTOBAHO MNPaKTUYHI
pekomeHAau;i, CNpAMOBaHi Ha noganblie BAOCKOHaNEHHA
MapKEeTUHFOBUX CTpaTerii CTPaxoBMX KOMMAHIN Ta BMBEAEHHA iX Ha
HOBWI1 piBEHb.

Mpukastok H., MapuyeHko K. MapKeTUHroBi cTpaTerii CTPaxoBWKiB B
YMOBax AiAXKMUTanisauji: cyd4acHa NpaKTMKa Ta MEepPCneKkTUBU PO3BUTKY.
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MARKETING STRATEGIES OF INSURANCE
COMPANIES UNDER DIGITALIZATION:
MODERN PRACTICE AND PROSPECTS OF
DEVELOPMENT

ABSTRACT

A comparative analysis of marketing strategies of selected Ukrainian and
foreign insurers was conducted using the selected criteria. Based on this
analysis, the peculiarities of marketing strategies of Ukrainian and
foreign insurance companies are clarified, namely the formulation of the
insurance company's mission and communication of corporate social
responsibility for greater personalization of the insurance company, the
use of brand marketing activities to promote the insurer's brand and its
insurance products. marketing channels to attract consumers.

The importance of the formulated mission and expressed, supported by
real activities of corporate social responsibility of the insurer is stated.
This corporate social responsibility should be created in order to
distinguish itself from competitors and create a positive image of the
insurance company in the eyes of potential policyholders. The main
brand marketing activities carried out by insurers to promote their own
brand and insurance products are identified. The main marketing
channels used by insurance companies are identified, and the degree of
use of digital marketing channels is clarified.

When analyzing the presence of insurance companies in the digital
space, some features were identified, namely the predominance of
mobile traffic over desktop, active creation and promotion of
applications in Appstore and Google Play, which are divided by type of
insurance product (life, non-life, car insurance, etc.). availability of
advertising in search networks, as well as referral sites in all analyzed
insurance companies.

The main digital marketing channels, Direct, Email, Referrals, Social,
Organic search, Paid search, Display Ads are characterized. The analysis
of the structure of digital marketing channels of insurance companies is
carried out. The analysis found that foreign insurance companies pay
much more attention to referral channels to attract consumers, while
Ukrainian insurers attract more users directly or organically, which can
also be enhanced by SEO optimization.

Based on the study, practical recommendations aimed at further
improving the marketing strategies of insurance companies and bringing
them to a new level are substantiated.

Prykaziuk, N., & Marchenko, K. (2022). Marketing strategies of insurance
companies under digitalization: modern practice and prospects of
development. Economic analysis, 32 (1), 236-247.

DOI: https://doi.org/10.35774/econa2022.01.236

Keywords: insurance company; marketing strategy; insurance product;
digital marketing channels; brand marketing activities; corporate social
responsibility; channels of communications of insurance companies.
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Bctyn

Cy4yacHuin rnobanisoBaHWit CBIT He CTOITb Ha
Mmicui, BiH MNOCTIMHO pPO3BMBAETLCA, A PUHOK
3HaxoguMTbCA y A0 dasi, KoaAn CroXKMBay nparHe
OTPUMATK He NMwe BUpiLLeHH:A CBOEI npobiemu,
ane " acoujoBatM cebe 3 BpeHAOM NPOAYKTY,
AKMI  nponarye nMpaBW/bHi 3 TOYKM 30pYy
CrnoXumBaya LiHHOCTI. BpaxoBytoum TaKi 3MiHM Yy
CNPUNHATTI NPOAYKTY Ta 3arajiom cBiTornagy
CYCNiNbCTBa, MAPKETUHI Ta CTBOPEHHA AKICHOI
NPOAYMAHOI MApPKETUHIroBOI CcTpaTerii NoYnHae
BiZirpasaTtu Bce b6inblly posb.

3agns Toro, abu 3anMLIATUCA Ha CTPaxoBOMY
PUHKY Ta MNpPOAOBXKYBaTU ¢YHKLUiOHYBaTK, a
0cob6/MBO A4s1A TOro, WO6 HapouyBaTM 4YacTKy
PUHKY, 3a/lyyaTM  HOBMX KOPUCTYBa4iB Ta
OTPUMYyBaTM  MPUOYTKKM,  CTPaxoBi  KOMNAHii
BMMYyLUEHI MochiwatM 3a BCiMA CYyYaCHUMM
TpeHaamu, Takumu fAK binblua nepcoHanisauis,
Biaxia Big yHidikawii ToBapiB Ta nocayr, npama Ta
nposopa KOMYHiKau,is 3 NOTEHLiNnHUM
crnoXknpayem, po3pobKa YiTKOI Ta 3p03yminoi BCim
CTEMKXONAepamM cTpaTerii po3BUTKY Komnawii, ii
MicCii Ta LiHHOCTEN, a TaKOX AigKuTanisauia ycix
npowuecis.

3 ornAagy Ha 3a3HayeHe, OOUINbHUM €
NPOBEeAEHHA aHanizy HAABHUX MapKETUHTOBUX
CTpaTeriin YKpaiHCbKUX Ta 3apybiKHUX CTPaxoBUX
KOMNaHiA, BWABMEHHA B HWX CNiIBHUX Ta
BIiAMIHHMX pPUC, @ TaKOX KPUTMYHMA aHani3

NPaKTUYHOro  BiAOOparKeHHA  cTpaTerii vy
KOHKPETHMUX  MapKeTMHroBMX  KaHanax Ta
MapKeTUHIOBMX 3axo4ax, WO iX MaE NpoBOAUTHU
CTPaxoBUK.

AHani3 OCTaHHiIX JochigrKeHb i nybnikauii.
MUTaHHA MAPKETUHIOBUX CTpaTerii CTPaxoBuX
KOMMaHiA  PO3KPMTO B  HAYKOBMX  Mpauax
3aKOPAOHHMUX | BITYM3HAHMX YUYEHUX, 30Kpema Y
npauax H. XapyH [1], Moxg Haspu Mosg Hyp [1],
BeieH oy [2], ®aHr /lbto [2], B. Basunesnua [3],
N. BanabaHoBoi [4], O. loboeoi [5], P. Mikyc [6] Ta
iHWKux. lMpu uybomy yBara HayKoOBOI CiNbHOTU

3pebinbworo npUAainAaeTbea BM3HAYEHHIO
MApPKeTUHIoBOI cTpaTerii, ii CTPyKTypu, etanis ii
po3pobKK, ocobnumsocTeit Knacudikauii

MapKEeTUHIOBUX CTpaTeri 3a Bugamu. Y ToM e
Yyac HAYKOBO-MPAKTMYHI acnektn po3pobku Ta
peanizauii MapKeTUHIoBUX CTpaTerii BITYUN3HAHMUX
Ta 3apybiXKHMX CTPaAXOBUX KOMMaHih noTpebytoTb
NnoAasnblIOro AOCNIAXKEHHS.

Merta Ta 3aBAaHHA CTaTTi

MeTolo CcTaTTi € BMABNEHHA  CYYaCHUX
TeHAeHUiM Ta ocobnueoctet y $oOpmMyBaHHI
MapKETUHIOBMX  CTpaTerii  yKpaiHCbKMX  Ta
3apybiXKHUX  CTPAxOBMX KOMMaHiIK B ymMoBax
OioKuTanisayii, a TakoX OOrPYHTYBaHHA LWWAAXIB

BAOCKOHa/IeHHSA TaKux cTpaTterii. Ona
OOCATHEHHA  MeTM  MOCTaBAeHO  HacTynHi
3aBAaHHA: 30iNCHUTU aHanis HasABHUX

MapKeTUHIOBMX  CTpaTerii  yKpaiHCbKMX  Ta
3apybixKHUX CTPAXOBMX KOMNAHIN; BU3HAYUTU
eNnemeHTH MApPKEeTUHIOBOI cTparerii Ta
NepcnekTUBHI  MapKeTUHroBi  KaHaan  AanA
MPOCYBaHHA CTPaxOBMX KOMNaHiA i OpeHay
CTpaxoBuKa B yMOBax AioKuTaniauii;
06rpyHTYBaTM MPOMO3ULITI CTPaxoOBMKam LWLOAO
BAOCKOHANEHHA MapKEeTUHIOBOI CTparerii,
Yy3rogeHoi 3 1X 3arajbHUMW CTPaATEriYHMMMU
naaHammM PO3BUTKY CTPaxoBMKA B  yMOBax
AioKuTanisauii.

BuKnag OCHOBHOro martepiany AocCnigKeHHs

3 MeTol AO0CNio)KEHHA MOTOYHOrO CTaHy
pO3po6KM MapKeTUHIoBUX cTpaTerin
YKpaiHCbKMMK  Ta  3apybiXKHMX  CTpaxoBux
KOMMaHili, [AOUiINbHO NPOBECTU aHaniTU4He
NOPIBHAHHA MapKETUHTOBUX cTparerin
BignoBigHOT BMBIpKM cTpaxoBuKiB. [MoyaTKoBO
AN aHanisy Hamu 6yno obpaHo  Ton 10
YKPaAiHCbKUX CTPaxoBUX KomnaHii [7], a Takox
Ton 10 3apybirKHMX cTpaxoBuKiB [8; 9] 3a piBHEM
CcTpaxoBux npemin. [Hani mum  pgocnigmnm
iHbopmalito, npeactaBneHy Ha odiliMHUX caiTax
BiANOBIAHMX CTPaxoBMX KOMMaAHIK Ta y X
3BITHOCTI, @ TAaKOXK Yy CTATTAX Ta iHWKUX AXKepenax,
wo € B nybniyHomy pJocTymi, Ha npegmet
HafABHOCTI  CPOPMY/NbOBAHOT  MAPKETUHIOBOI
cTpaTerii. Bapto 3asHauuth, wo avwe 2 3 10
YKPATHCbKMX CTPaxXoBMX KOMNaHil Manu
onpuaogHeHi Ha calti, abo B cTaTTi Ha
CTOPOHHbOMY pecypcCi y BUIMAA4I MapPKETUHT
KeMncy, CBOi cbopmynboBaHi naaHu
MapPKETUHIOBUX aKTUBHOCTEM, AKi MOXHa 6yno 6
Ha3BaTK cTpaTerieto. Ona 3apybixkHUX CTPaxoBUX
KOMNaHiM uen nokasHUK cknas 3 3 10.

3 ornagy Ha  BIACYTHICTb B iHWMX
OO0CNIAXKYBAHNX CTPaxoBuX KOMMaHiMl
onpuADAHEHOT  MApPKEeTUHroBOI  cTpaTerii, a
HaABHICTb JiMWIe MicCii, AKOi HeaoCcTaTHbO Ans
NOBHOIMO  PO3YMIHHA  CTpaTeriYHoOro  njaaHy
PO3BUTKY CTpaxoBMKa Ta Moro A4ii woao
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3a/ly4EHHA CTPaxyBa/JbHUKIB, ANA AETa/bHIWOro

aHanisy 6ynmn obpaHi ABi cTpaxoBi KOMNAHII, WO

OiI0Tb Ha PUHKY YKpaiHuM: YHika YKpaiHa Ta ARX

YKpaiHa, a TaKOX 3 CBITOBi CTpaxoOBi KomnaHii,

Taki sk Allianz Group, nigep 3 non-life y €sponi,

30Kpema Himeubka oinia, Ta AXA Insurance,

CBiTOBMI nigep, a TaKoX icnaHCbKa CTpaxoBsa

komnaHia MAPFRE, nigep Ha NOKanbHOMY PUHKY.

Takum YMHOM cbopmoBaHa BMbipKa
CTPAxXoBUX KOMMaHIA 3abe3neunTtb MOKAMUBICTb
NpoOaHaniyBaTM MAPKETUHIOBI CTpaTerii TPbOX
OCHOBHUX BMAiB [10]: pO3WMPEHHA MICTKOCTI
PUWHKY, WO aKTyasbHa ANA YKPAIHCbKMX CTPaXoBUX
KOMMNAHi Ta YaCTKoBO A/A icnaHcbKoi MAPFRE;
CTpaTeria 3axucty no3uuii gna AXA Insurance;
nigBULWEHHA PMHKOBOI YacTKM 33  iCHYHO4Oi
MICTKOCTI PUHKY, wo aKTyaNibHO ana
€BPONENCHKMX Ta CBITOBUX Nigepis.

MopiBHAHHA MapPKETUHIrOBMX cTparerin
CTPaxoBMX KOMMaHIN BBaXXAaEMO 3a AoLisbHe
NPOBOAUTU 3@ HACTYMHUMWU KPUTEPIAMM, AKi
CMiBBIAHOCATBCA 3 HOBMMW €/IEMEHTAMM TaKUX
CTpaTerin B ymoBax AigKuTanisauii Ta nocnaeHHsA
poni bpeHay:

— MOBHOTA MICii CTPaxoBOi KOMNaHil;

— OMPWIIOOHEHHA  B/laCHE  MapKETUHroBOI
CTpaTerii Ha CcaMTi cTpaxoBOi KomnaHii, AK
OOKYMEHTY, B AKOMY ONUCaHe cTpaTeriyHe
6ayeHHA PO3BUTKY CTPaXOBMKA 3 TOYKU 30pYy
MapKeTUHTY;

— nepenik bpeHA0BMX MAaPKETUHIOBUX 3aX04iB,
CNpAMOBaHMX Ha 36inblUeHHA piBHA
BMi3HaBaHocTi 6peHAy, a TaKoX [AoBipu
CTPaxyBa/IbHUKIB;

— BMPOBAAXKEHHA HOBMX CTPAxXOBi MNPOAYKTIB
Ta/abo nnaHyBaHHA 3aNyCcKy HOBMX CTPaXOBMUX
NPOAYKTIB Ta IXHE NPOCYBAHHA HA PUHOK;

—  HafBHICTb aKTMBHOCTEWN WO0A0 KOPNopPaTUBHOI
coLianbHOI BigMNoOBIAaIbHOCTI;

— pPO3MAITTA  MapPKETUHrOBUX KaHanig, AKi
BMKOPUCTOBYE CTPAaxoBa KOMMAHisA;

— BWKOPWUCTAHHA  AOi4XKWUTan  MapPKETUHIOBMX
KaHanis  gnA NPOCyBaHHA CTPaxoBuX
NPOAYKTIB.

Llono nepworo Kputepito, To cdopmyboBaHiI
Micii NPUCYTHI Y BCiX CTPaxoBMX KOMMNAHiN. TUM He
MEHLLU, BaXX/MBMM (GAKTOPOM Yy MPaBWUbHIN
po3pobui MapKeTUHroBoi cTpaTerii € uiTKa i
3po3yMinia ycim cTerKkxongepam Mmicia KomnaHii,
AKa M€ BigNOBIAATM HA TPU OCHOBHI MUTAHHA:
WO MW PoOBMMO; AKMM UYMHOM MU POBMMO;
HaBiwo MW ue pobumo [11]. Hamu 6ys

nposeaeHMn  aHanis  micin 5T obpaHux
CTPaxoBMX KOMMAHi 33 MPUHUMMNOM «LO, fK,
HaBiWoO?». TaKMM UYMHOM, PO3KAABLIN  Micii
aHaNi30BaHUX CTPAXOBMKIB 3@ UMM MPUHLMNOM
[12; 13; 14; 15; 16], AiNWwAM BUCHOBKY, LLLO KOXHa
3 NpeacTaB/ieHMX Ha calTax Micii He Uinkom
BignoBigae HeobXxigHMM KpuTepiam, abu 6ytu
YiTKOIO Ta 3pOo3ymifiold AnAa  CTelKxongepis
CTpaxoBoOi KomnaHii. OcobnMBo B CTPaxoBWX
KOMNaHili BUHWKNA npobnema i3 Bignosiaawo Ha
NMUTAHHA «AKMM YUMHOM?», fIKa € HeobXxiaHolo,
3BaXKaluM Ha Te, WO CNoXuBadyi ToBapiB Ta
nocnyr Hapasi 6axatoTb 6auMTn  He Auwe
KOHCTaTauito OarkaHb Ta Uinel KomnaHii, a "
KOHKPETHI LWAAXM IXHbOTO AOCATHEHHS.

CTOCOBHO  Apyroro  Kputepito, Tpu 3
NnpoaHani3oBaHUX KOMMNaHin, a came YHika, AXA
Insurance Ta MAPFRE, matoTb chopmynboBaHy
MapKETUHIOBY CTpaTerilo Ha caWTi, BianosigHo y
BUINAAI AOCATHEHb B PaMKaX PiYyHOro 3BiTy, y
BUMNALI  BMKOHAHUX Uineln Ta y BUrAALi
3ara/JibHOro  nJjaHy MAPKETUHIOBUX  3aXOAiB.
Allianz Group Mae 4acTkoBo chHOpPMY/bOBAHY
ony6ikoBaHy MapKeTUHroBy cTpaTerii y Buraaai
MAaHiB 3anMyCcKy CTPaxoBWUX MPOAYKTIB, y TOM vac
AK ARX CTpaxyBaHHA B3arani He mae abo 3 NeBHUX
NPUYMH He nybnikye CBOWO  MapKeTUHroBy
cTparTerito.

Y Tabauui 1 npeacTtaBneHi  6peHAoBi
MapKeTMHIroBi 3axogM Ta OpeHAoBi KaHanu
KOMYHiKau,ii, AKi BMKOPUCTOBYIOTb YKpPAIHCbKi Ta
3aKOP/IOHHI CTPaxOBMKM Y CBOIN AianbHOCTI. Ix
po3rnag, € HeobXigHUM npu aHanisi
MAPKETUHIOBOI CTpATErii 3 OrnA4y Ha BaXK/IMBICTb
OpeHAy CTpaxoBMKa 4N KOHKypeHUuii Ta
NiATPMMKM CBOIX NMO3UL,IN Ha PUHKY.

OTKe, 3 aHanisy 6peHA0BUX MAPKETUHIOBUX
3aX04iB Ta KaHaNiB KOMYHiKaLii MOXHa NOMITUTK,
WO YKPAiHCbKI Ta 3apybidKHi CTpaxoBi KomnaHii
BOJI0Ait0Tb NPUBAN3IHO OAHUM | TUM Ke Habopom
iHCTPYMEHTIB ana NPOCYBaHHA 6peHay
CTPaxoBWKa. Y JeAKMX MOMEHTaX, Hanpwuknag
BeaeHHA BnacHoro TikTok akayHTy, yKpaiHCbKa
KomnaHia ARX cTpaxyBaHHA HaBiTb BUNEpeHKae
3aKOpAOoHHI, TaKi Ak Allianz Group Ta MAPFRE.

LLoao KOMyHiKaujii npo npocyBaHHA HOBMX
CTPaxoBMX MPOAYKTIB HA PUHOK, TaKi CTpaxosi
KomnaHii Ak ARX CrtpaxysaHHsa, Allianz Group,
MAPFRE, He HapaloTb Ha CBOiX cauTax
iHbopMmaLilo Npo HOBi CTpPaxoBi NPOAYKTM SKi
NAaHYOTb 3anycKaTn B ManbyTHboMy.
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Ta6bnuua 1. bpeHA0BI MapKeTUHroBi 3aX04M Ta KaHA/IM KOMYHiKauii cTpaxoBuKis

CrpaxoBa
KOMnaHis

OcHOBHi bpeHA0Bi MapKeTUHIoBi 3axoam

BpeHA0Bi KaHaNN KOMYHiKaLi

CTpaxoBi KOMNaHii, Wo AitoTb B YKpaiHi

IHpopMmaLiitHa nigTpumKa 6isHecy Ta
nepcoHany, MapKeTUHrOBMIA CynpoBig npoLecy
NpPoAarKiB — 30Kpema, po3pobKa pekamHuxX Ta

iHpopMaLiliHMX maTepianis, HeObXigHUX ans
BNPOBAAKEHHA Ta nonynapusau,ii AK HOBMUX,

Instagram, Facebook, Uniga

YHiKa

TaK i BYXXe HasiBHWX OHMalH NPOAYKTIB Ta
umdposux cepsicis. CouianbHi mepexi
iCHYIOTb, a/1e He € K/II0YOBMM KaHa/1IoM

NPOCYBaHHA CTPAXOBUX NPOAYKTIB Ta bpeHay
CTpaxoBuKa

6nor, yat 6otn y Viber, Telegram

ARX CtpaxyBaHHA

Peknama Ha pagio, bopau Ha Bi3gax B
aeponopTu, 6aHepun nNpu nigknoveHHi oo WiFi,
BEAEHHA COLiaNbHUX MePEXK, CITinanTu,
Bigeobopan

Facebook, Instagram,
YouTube, TikTok

3apybirKHi cTpaxoBi KomnaHil

Allianz Group

BeZeHHA coLiaNbHMX MepeXK, 3aKymnKa
6peHA0BMX 3aMNUTIB Y BCiX NOLIYKOBUX
mepexkax: Google, Duckduckgo, Bing.

Facebook, Instagram,
BNacHUM 6nor

AXA Insurance

CoujanbHi mepexi, iHbayeHC MapKeTUHT
AnA 36inblieHHA BNi3HaBaHOCTI 6peHAay,
30BHiLUHi 3aX0aM o5 NOTEHLiMHUX
CTpaxyBa/ibHUKIB, CNIOHCOPCbKA NiATPUMKA
Pi3HOMAHITHMX 3aX0A4iB, CNOPTUBHUX 3MaraHb.
3anycK YeneHaxKiB y couia/ibHUX MepeXKax

Facebook, Instagram,
BnacHui 6.0r, TikTok, Youtube,
30BHiLLIHI CTATTI

MAPFRE

BbpeHaoBa peknama B IHTEPHETI, 30BHiLLHA
BY/IMYHA peKknama, iHpayeHcepu

Facebook, Instagram,
BNacHUM 6.10r

Lxrepeno: cknadeHo asmopamu Ha ocHosi iHghopmauii [12; 13; 14; 15; 16; 17; 18; 19; 20].

Y TOW Ke uac, CTpaxoBa KoMMaHis YHika Ta
cTpaxoBa KomnaHia AXA Insurance aKTMBHO
KOMYHIKYE MNpO NPOAYKTM, WO 3anycTuna
HEWOAaBHO Ta Haj, AKMMM NpPaLIOE B AAHWUN
MOMeHT. Hanpuknag, 3 noyaTKOM naHaemil
COVID-19 YHiKa wBmMAaKo 3pearysasa Ha CUTyaLito
Ha PUHKY | OFHiEl0 3 nNepwux novana
NPONOHYBaTU HOBI CTPaxoBi NPOAYKTU 3 BinbWNM
NOKPUTTAM, Yy TOMY YMUCAi Bif YCKAaAHEHb
KOPOHaBipyCHOI iHbeKuji, a TaKOX
3aNponoHyBasa pPO3LWMUPEHHA iHIMKM nporpam
HAKOMMYYBaA/IbHOFO CTPaXyBaHHA KUTTA («J1erkuni
cTapT: ManbyTHe», «Jlerkuii ctapT: AiTn»), Aki
AKTMBHO peKnamyBasia Ha CBOEMY CaiTi.

AXA Insurance, y CBOlO uepry, «po3nosigae»
npo HoBi npoaykTM B cdepi ekonorii Ta
36epeeHHa goBkiaaa. Maketr AXA France «Libre

Voiture» € iHHOBALHO MOAENNI0, 33 AKOK
KNiEHTaM NPOMNOHYETHCA BMKOPWUCTOBYBaTH
HEBE/IMKUIA  MICbKMI  TPaHCMNOPTHWIA 3acib 3
HU3bKMM pPIiBHEM BMKWUAIB NPOTATOM TUXKHA Ta
BE/IMKUA CiMeNHUI aBTomObinb (yHiBepcan) vy
BUXigHI abo y BiANYCTLI, TUM CAMMM 3MEHLLYHOYM
3aranbHi  BMKMAKM, a AXA Spain nponoHye
E€NEeKTPUYHI  CKYyTEPU MpPeMiyM-Kiacy LWAAXOM
yroam 3 BUPOOHMKOM €NeKTPUYHMX CKyTepiB.
YncneHHi  micueBi opraHisauii  NpoONoHyHOTb
3HUKKM Ha aBTOMObINi 3 HM3bKMM piBHEM
Bukmais CO2. TakMm 4YMHOM, 33 A0MNOMOFOO
npoaykTie, AKi AXA Insurance nponoHye Ta
pPeKNnamMye Ha CBOEMY CaMTi, BOHa NiATBEPANKYE
CNoXMBayam CBOi QAiNCHI Hamipn No 3axucTy
[OBKIiNNA Ta NIATPUMKMN €KONOTIYHUX iHiLiaTuB.
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OTe, nnwe 2 3 5 aHanisoBaHMX CTPAXOBMKIB
AKTUBHO NOKa3yloTb CBOI HOBi CTPAXOBi NPOAYKTH
Ha caliTax Ta AeMOHCTPYIOTb iX nepeBaru. Xova ue
i He € 060B’A3KOBOIO YMOBOI CTBOPEHHSA AKICHOI
MapKeTUHroBoi cTpaTerii, ane Bce X 6axaHoto,
agxe [0BOAMTb BiANOBIAHICTb Hamipis
CTPaxoBUKA MOro peanbHUM Aiam. TakKum YMHOM
BBA*KAEMO 3a AouinbHe Bigo6paXKeHHn
CTpaxoBMKaMM Ha CBOiX caiTax iHpopmau,ii woao
HOBWX CTPaxOBWUX MPOAYKTIB.

KopnopatuBHa coujanbHa BiANOBIAANbLHICTD
TAKOX € OAHMM 3 OCHOBHMX €/1eMeHTIB, wWo
dopmytoTb BpeHs CTpaxoBUKa, AKUIA NpuBabAtoE
CTPaxyBa/IbHUKIB. BoHa € 6inbw
KOHKPETU30BaHUM  OKpPeCJIEHHAM  Micii  Ta
NOCUNAHHAM Ha peanbHi Aji, 40 AKMX BAAETbCA
CTpaxoBa KOMMaHifA, abn BUKOHATK CBOIO Micito Ta
BigNoOBiAaTH LiHHOCTAM.

3 npoaHani3oBaHUX KOMMaHii Jule ofHa,
ARX cTpaxyBaHHA, He Mana iHbpopmalii Npo cBoo
KOPNOpPaTMBHY COUjasibHYy BiANOBIAaNbHICTb. Ha
oodiuitHomy canTi cTpaxoBoi KomnaHii YHika
3ragyBanoca npo nposefeHHA 3axogis
COLiaNIbHOTO MAPKETUHIY, WO He MatoTb 3a Uifb
3poCTaHHA ¢iHAHCOBMX MOKA3HWKIB KOMMaHii, a
cnpAmoBaHi Ha CTBOpPEHHA iHLNX
HemaTepianbHNX CyCniNbHUX LiHHOCTeN.
MpuKknagom Takux 3axoA4iB €  NiATPMMKA
NPorpamu LLEHTPY PaHHbOro PO3BUTKY ANA AiTel
3 cuHapomom fdayHa [17]. Uum npuknagom, Tak
camo aK AXA Insurance cneumpiyHMM CTPaAXOBUM
npoaykTom, YHiKa goBena CceprosHiCTb CBOiX
HaMipiB Ta BigNOBIAHICTb MiCii peanbHUM giam.

[HWKM KelicoM KOpPMNOpPaTUBHOI COLiaNbHOI
BignoBsiganbHocTi € gisnbHicTb Allianz Group, AKa
YiTKO KOHCTaTye cBOi rnobanvHi Uini (CTiMKicTb,
€KO/I0TIYHICTb, COLiaNbHICTb, CyCninbHICTb),
BKA3yE KOHKPETHI KPOKM, WO 3AiNCHI0E AanA
[OCATHEHHA UMX Uinel (KaniTanbHi iHBecTUuii v
A)Xepena  BiAHOBAIOBaAHOI  eHeprii, MeHLWwe
CMOXMBAHHA nanepy B cepeauyHi  KoMNaHii,
nepexig Ha AgigrKutan paperless, iHKAt03iA Ta
niaTpMMKa pisHomaHiTTa) [19].

AXA Insurance B CBOK Yepry 4iTKO HaronoLye
Ha rnobanbHMX LiNAX BnacHoro 6isHecy Ta
BMOKPEMJIIOE TPU OCHOBHI HaMpPAMKM BAACHOTO
PO3BUTKY: KNiIMaTMYHi 3MiHK, TOBTO 3MeEHLLEHHSA
BYyrneuesoro cnigy, 306inblueHHA  NOKPUTTA
CTpaxyBaHHAM Pi3HUX PU3MKIB 340POB’A, a TAKOX
BignoBigaNbHe BWKOPMUCTAHHA AaHWUX 3340

36inbweHHA IT 6e3neKkn Ta Kpaworo ynpasaiHHA
pusmkom [15]. Y Toin e yac, MAPFRE npuainse
ocobauBy yBary 3abesneyeHHIO CTIMKOCTI y BCix
cohepax: 3abe3neyeHHs PiSHOMaHITTA Ta NOANITUKA
HeaAUCKpMMIHaUL,T, €KOo/I0TiYHa CTIMKICTb.
KomnaHisi NocTiiHO KOMYHiKy€ Npo CBOi LiHHOCTI
Ta KOHKPETHI KPOKM ANA AOCATHEHHS CBOIX Linen
Y WOMICAYHMX Ta LOKBapPTaAbHUX 3BiTax.

OTxe, KOpnopaTMBHa coujanbHa
Bi4MNOBiIA4aNbHICTb MaE€ cniBCTaBNATUCA 3
peanbHUMK AiaMn KOMMaHil Ta nigkpinatosaTmca
pe3syabTatamm il pgianbHOCTI, HanNpuKNag
cneyndiYHMMM  CTPAaXOBUMM  NPOAYKTaMMW,  AKi
NiATPUMYIOTb OKpeMi iHiuiaTuBK, Taki AK «AXA
Insurance Ta eKonoria». Y Takomy pasi
KopropaTMBHa couia/ibHa BiANOBiAabHICTL byae
npautoBatM Ha NiABUWEHHA  edeKTUBHOCTI
CTPaxoBWKa B JOBroCTPOKOBIM NepcneKkTuBi.

Uloao HacTymHUX ABOX BM3HAYEHUX HaMM
KpuTepiis, TO pe3y/bTaTM NPOBEAEHOr0 aHanisy
MApPKETUHIOBMX  CTpaTerii  N'ATM  CTPaxoBUX
KOMNaHiA 33 OCHOBHMMM  MapPKETUHIOBUMM
KaHanamu, WO HUMW BUKOPUCTOBYIOTbCA ANA
NpocyBaHHA OpeHAy CTPAaxoBMKA Ta B/IACHMX
CTPaxoBWX MPOAYKTIB, @ TAKOX 33 BUKOPUCTaHHAM
OIAXUTAN MAPKETUHIOBMX KaHaNiB y NPOCYBaAHHI,
npeacrasneHi y Tabauui 2.

Tabnuus 6yna cdopmoBaHa Ha OCHOBI
iHpopMmaLii, 3ibpaHoi B mMepexi IHTepHeT 3a
O0MNOMOrOK MOLYKY 33 KAKYOBMMW CNOBaMM Ta
33 Ha3BOl CTpaxoBoi KomnaHii B Google search,
couianbHUX  mepexkax  Instagram,  TikTok,
Facebook, nocmnaHb Ha od@iuiiHMX calTax Ha
meceHaKepu Ta yatbotun y Viber Ta Telegram, a
TAKOX MOWYKy nybnikauii npo aHanisoBaHi
CTpaxoBsi KomnaHiiy 3MI.

Takum  4YMHOM, MONPU  CXOXi pucn vy
bopMyBaHHI  MapKeTUHIOBMX  CTpaTerin  Lmx
KOMNaHili, MM 6a4Mmo neBHi CyTTEBI BiAMIHHOCTI
y ix peanisauii, y BW3HayeHHi HanbinbL
epeKTUBHMX  MapKeTUHIOBMX  3axoais  And
NPOCYBaHHA fIK BACHOro 6peHAay, TaK i CTPaxoBux
NPOAYKTIB, LLO NPONOHYIOTLCA CTPaxyBaJibHUKaM,
a TAaKOX BIAMIHHOCTI y niaxoaax A0 BUCBIT/NIEHHA
OKpPeMMX aCNeKTiB CBOEI MAapPKETUHIOBOI CTpaTerii
B Ny6niyHOMy npocTopi, Hanpuknag iHpopmauii
Npo HOBi CTPaxoBi MNPOAYKTM, WO MJAHYIOTb
3anyckatnca, abo Npo KOpnopaTMBHY couiasnbHy
BiAMNOBiIAANbHICTb.
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Tabauusa 2. MopiBHAHHA MAPKETUHIOBUX CTPATErii CTPAXOBUKIB 3 NO3ULLiT OCHOBHUX Ta AiAXKuUTan

MapPKEeTUHrosux KaHanis

BuKoOpUCTaHHA AiAXKUTan MapKEeTUHTOBUX

CK/xapaKtepuctuka OCHOBHi MapKeTUHroBi KaHanu .
KaHanis
CTpaxoBi KOMNaHii, Wo AitoTb B YKPaiHi
. Cou Mmepexi, 6nor, 3axoan AnAa
YHiKa UL P ! ’ A Tak, 6peHa0Ba peknama B MOLIYKY
CTENKXONAepiB.
. . Tak, 6baHepw, sKi 3’aBaananca npu
répmngHa OHNANH-moZenb | . A, Lo
. . nigkntoveHHi Wi-Fi y TepmiHani,
NPOAaiB: 3a/y4eHHA  AKICHOro
ARX CtpaxyBaHHA noLyKoBa peknama B Google. Po3cunka B

NPOAYKTOBOro TPagiky Ha CTOPiHKY
+ poboTa ceins meHenKepis

Viber, Facebook, koonepaduis 3

3apybirKHi cTpaxoBi KomnaHil

Allianz Group

Cou mepexi, 6nor, mobinbHWUA
OOOATOK, CTATTi B €NEKTPOHHMX i
TPAANLIMHNX BUOAHHAX

6norepamu
Tak, bpeHAOBa peknama B MOLUYKY,
3aKyNKa K/YOBUX CNiB  KOHKYPEHTIB,

peneBaHTHUX K/OYOBUX CNiB 32 TEMOH
Pi3HMX BUAIB CTPaxyBaHHA

AXA Insurance

Cou mepexi, 6nor, mobinbHWUA
[OAaTOK, CTaTTi, iHpAyeHc
mapketuHr, Display  peknama,
noLyKoBa peKknama, nnaTtHa

pexknama B couianbHUX mepexax

Tak, bpeHgoBa peknama, nepdpopmaHc
3aKynKka Tpadiky 3 pPi3BHOMAHITHUX
KaHanis, HaTMBHa peKknama, adiniat
MAPKETUHT, iIHGNYEHC MAPKETUHT

MAPFRE

Cou, mepesi, 6nor

TaK, OCHOBHi MapKeTUHIoBi KaHan came
Adipxutan: 6peHgoBa Ta nepdopmaHc
3aKynka, HaTMBHa peK/aama, peKknama y
6norepis

Lxcepeno: cknadeHo asmopamu.

Ona  Ginbw rAnMboKoro aHanisy Aiarkutan BigcoTOK KopucTyBauiB, L0 BigBiAytOTb CanT 3
MapKeTUHIOBUX  KaHaniB MW  BUKOPUCTAEMO HOyTOYKa 4YM  MepcoHanbHOro  Komn'toTepa
aHaniTMyHy nporpamy Similarweb [21] panA npubAM3HO OAHAKOBMKA Yy  BCIX  CTPaxoBUX
BM3HaAYyeHHA gxkepen Tpadiky, a omke U KomnaHili, Kpim ARX. Lle BigxuaeHHA MOXKHa

NOTEHLIMHMX CNOXKMBAYIB CTPAXOBMX NPOAYKTIB, a
TAKOX HasABHiICTb MOBINbHMX 3aCTOCYHKiB Ta

KiNbKicTb  KopucTyBadis. Lle y cBoto 4epry
[03BOMUTL  Ham nepesipnTH BMKOHAHHA
CTPaxoBUMM KOMNaHifAMu 3aAB/IEHMUX

MapPKETUHIOBUX CTPATETIM Ta BUKOPUCTAHHA HUMU
Oi0XKUTan MapKeTUHToBUX KaHanis. Y Tabnuui 3
npeAcTaB/eHi OTPUMAHI AaHi WoA0 NPUCYTHOCTI
CTPaxoBMX KOMMNAHIN y AiaxKntan npocTopi Yyepes

obcArnm  iXHbOI  MapKeTMHroBoi AiANbHOCTI B
mepexi [HTepHerT.

3 T1abauui 3 MOXHA NOMITUTM  NeBHi
3aKOHOMIPHOCTI. 3rigHo 3i CTAaTUCTUKOIO

Similarweb, 3apyb6ixkHi cTpaxoBi KomnaHii matTb
HabaraTo 6inbLwi o6csarm Tpadiky Ha cBOIX caiTax,
Wo JforiyHo 3 ornsgy Ha binbwi obcarn ixHbOI
AiANBHOCTI.

MOACHWUTU, BUCYHYBLUM FinoTe3y npo ixHio Binbluy
aKTUBHICTb B NJATHIM peknami i BignosigHo
6inbly KiNbKiCTb 3axofiB Ha caiT 3 MOBiNbHUX
TenedoHiB Ta nNnaHwWertiB, agKe mobinbHoro
Tpadiky Ha Aigxutan MapKeTUHTOBUX
nnatopmax HabaraTo bifblue, HiXK LECKTOMHOTO.

Hawa rinotesa npo 6inbwy aKTUBHICTL Y
3aKynui NJ1aTHOI peKNamMm CTPaxoBOK KOMMaHi€w
ARX nigTBepaKyeTbca We W HalimeHWwum
cepegHiM  4Yacom, WO MOr0  KOPMCTyBaui
NpoBOAATb Ha caiTi, TO6To Tpadik, AKMA MacoBo
3a/ly4AETbCA Ha CaWT, He 3aBXAW € LiNboBUM
(KopucTyBadi He 3HaxogAuYM Ha CaWTi Te, WO
LYKanu, nayThb i3 calTy weuaLe).

Y BCiX aHani30BaHWX CTPaxoOBMX KOMMNAHIN
3HalAeHi 3aCTOCyHKM AK B Appstore, Tak i B
Google Play, npuyomy ik B YKpaiHCbKKX, TaK i B
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3apybiXKHUX CTPAXOBUKIB 3aCTOCYHKM NOAjifeHi Ha
life Ta non-life cTpaxysaHHA.

TakoXk, BCi 6e3 BMHATKY CTpPaxoBi KomnaHii
MaloTb peKNamHy BMAAYy B NOLIYKOBUX MeperKax
32 O6peHAoBMMM 3anuMTamMu, Ta BEeAWKI calTu-

pedepanu, 3

AKNX
3pebinblioro ue

3aJ/1y4a€TbCA

cantm

Tpagik.

¢diHaHcoBOrO

CNpPAMYBaHHA, X04a 3yCTpiYaloTbCA M TeMaTUYHi
CaliTW, MPUCBAYEHI TYPU3MYy YW MOWYKY poboTwH.

OpHak  obcar

Tpadiky B

YKPaiHCbKUX  Ta

3apybiKHUX CTPaxoBMX KOMMNAHIA 3 LMX CcalTiB
CYTTEBO BiAPi3HAETLCSA, TaK 3apybiXKHi CTpaxoBMKK

3a/y4atoTb 3 NoAibHux caltis-pedepanis binble
TpadiKy Ta peneBaHTHUX KOPUCTYyBauiB.
OKpemo HeobxiaHO NpoaHanizyBaTy po3noain

Tpadiky
KaHanamu

MiX
0bpaHux

Aigxntan

MapPKETUHIOBNMU
CTpaxoBux

KOMMNaHiMl.

MopiBHAHHA UMX PO3Mo4iNiB 403BOIUTL 3p0OUTU

BMCHOBOK

npo

3aCTOCyBaHHA

iHHOBALiMHMX

Oi0XUTAN MapPKeTUHIOBMX KaHaJiB CTPAaXoBMMMU
KOMMaHifAMK, a TaKOoXK BigHalWTM cnabki micus,

06rpyHTYBaTH

nponosuuii

WOA0  MOXKAMUBOCTI

BUKOPUCTAHHA HOBUX MapPKETUHIOBUX KaHani..

Ta6nunua 3. MpUCYTHICTb CTPAXOBUX KOMNAHIN y AigKutan npocropi

Crpaxosi KOmnaHii

XapaKTtepuctuka . ARX )
YHika Allianz Group AXA Insurance MAPFRE
CTpaxyBaHHA
O6car Wwomica4HNX
BiABiAYBaHb canTa, WT 102 146 59 858 788 406 1332455 412 922
% KopucTyBauis 3
HoyTbyKy (desktop
ratio), % 61% 36% 66% 52,72% 53,58%
CepeaHilt yac Ha cawTi,
ceK 394 155 284 243 200
. MyARX, Casco AII!anz SE Events, MAPFRE §§Iud,
HaaBHi 3aCTOCYHKU Y MvUniga SMART. Smart Allianz Investor i Autoservicio
Appstore yonia e relations, well MAPFRE, MAPFRE
together Fin
Allianz My MAPERE
HaAaBHi 3aCTOCYHKK B my Uniga, MyARX, Smart Health, Allianz AXA Pocket, MyAXA -
. . . . o Autoatendimento,
Google Play Uniqa Life drive Investor, Allianz Fidelity )
MAPFRE Afin
Health and Care
HaaBHicTb peknamHoi
BMAaYi Ha 6peHaoBI
A peRdy TakK TakK TakK TakK Tak

3anuTV B MOLUYKOBIM
mepexi Google

OCHOBHi canTy, Wo
NoCMNaloTbCA HA CanT
CTpaxoBOi KOMNaHii

1.privat24.priv
, 2.atbank.ua,
3.wiki.anderse
nlab.com,
4.minfin.com.
ua,
5.forinsurer.c
om

mtsbu.ua.

1.privatbank.ua,
2.forinsurer.com,
3.pay.vodafone.ua
4.m.srt.ua
(npogax
asTomobinis),
5.minfin.com.ua

1.Webex.com
2.Eu.degreed.co
m ( HaBYaNbHWUA
CanT npo
¢diHaHCK,
CTpaxyBaHHA Ta
ayaur),
3.indeed.com
(nowyk po6oTu),
4.Dynatrace.com

1.Merchant.itsme.be
, 2.peerlift.org
(ocsiTHilt nopTan),
3.Broadcom.com

1.Mapfre.com
2.indeed.com
3.Bumeran.com.p
e

4. World-
insurance-
companies.com
Pe.talent.com

Lxrepeno: cknadeHo asmopamu 3 BUKOPUCMAHHAM Similarweb.

Ha Hawy Aaymky,

MAPKETUHTOBUMU KaHA/laMU €:

— Direct,
KOPMCTYyBauiB,

noTpanaAaArTb O4pa3y Ha

YNHOM Ha

To6TO

OCHOBHUMW  AiaKuUTan

npame 3a/1ly4YeHHsn

KO/  KOpUCTyBadi  cami

BBOAATb Ha3BY CaMTy Yy MOLIYKOBUMN PAAOK i
HbOro. TaKkMm

CaNT 3a3BMYAM NOTPANAAOTb

KopwucTyBayi, sKi BXe pgobpe 3HalOTb Npo
HbOTO, BiABiAyBa/M MOro B MUHY/0MY, TOBTO
AOCUTb N10A/IbHA ayauTopis.

—  Email,

abo

noLuTa,

TO6TO
PO3CUNKU JINCTIB Ha e/IeKTPOHHI

KOMepUiMHi
agapecu

KOPWCTYBauyiB, AKi Aa/iu 3rogy Ha OTPUMaHHA
pPeKNamHUX Ta iHWMX MaTepianiB. 3a3Buyan
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uei MapKeTMHIoBMI KaHaa 3acTOCOBYETbCA
AN NOBEPHEHHS MOTOYHUX KOPUCTYyBauiB, a
He fAK OCHOBHWI KaHan 3any4eHHA HOBWX
KNIiEHTIB.

Referrals, TO6TO pedepanbHi nocunaHHA
Pi3HOMaHITHMX CaWTiB, HOBWHHUX NOpPTanis
TOLLLO 3i 3raAKOI0 NPO CalT, WO aHaNi3yeTbCA.
Social, To6TO 3any4yeHHA KOpUCTyBayiB yepes
couianbHi mepexi. MNoTpibHO BpaxoByBaTH,
WO AaHMI KaHan BKAOYaE B cebe, AK NnaTHe
3akynoByBaHHA PPC (price per click, uiHa 3a
KNiK) peknamu Ha nnatdopmax Facebook,
Instagram TOLWLO, TaK i peKnamHi iHTerpadii,
LLO pobnATbCA 3 iHdyeHcepamu.

Organic search, To6TO OpraHiYHW NOLWYK,
KONM KOPWUCTyBaudi cami wWyKatoTb 6peHa
CTpaxoBOi KommMaHii abo 3acTocoBylOTb
aKTyaZlbHi  KAOYOBI  CnoBa, Taki  AK
«CTpaxyBaHHA KUTTAR, «aBTOLMBINKA
OHJIalH» TOWO, 3 Yepes PesieBaHTICTb 3anuTiB
[0 canTy obpaHoi cTpaxoBoi  KoMnaHii
MOLIYKOBIi CMCTEMW MOKa3yloTb MOro y Toni
Bugadi. OpraHiYHUI MNOWYK KOPMUCTyBadiB

70,00%
60,00%
50,00% 46,37%

40,00% 36,67%

31,80%
30,00%

20,00%

10,00%

o i S )
I ————n i,

OO

i
5
ettt

ARX

0,00%
Uniga

42,40%

55,64%

i b it

MOXe NOoKpawutuca 3a paxyHok SEO-
OnNTMMI3aLii canTy Ta AoAaBaHHA OPraHiYHUX
NnocufiaHb Ha pPi3Hi calTK, CTaTTi Ha camTax,
wo byayTb BECTM Ha CalT CTPaxoBOi KOMNaHii.
3a3BMYail  PO3AIIUTU  CNPaBMKHI  OpraHiyHi
3aX04M Ha CaWT Big TMX, WO Tpanuauca
3aBaAaku SEO-onTumisauii, Ayxe BaXKKo i ue
notpebye peTesibHOro [OCNiAXKEHHA
KOHKpPETHOro calTy. Y pamKax Haworo
OOCNIOXKEHHA Le He € CYTTEBUM.

Paid search, To6TO nnaTHWIA MOWYK, AKUA
BKNOYae B cebe 3aKynoBYBaHHA MaTHOI
peKknamm 3a KAHYOBMMU CIOBAMMU.

Display Ads, To6TO NnoKka3 pekiamHux baHepis
Ha pPi3HOMaHITHMX canTax. lNokas aucnnei
peK/flaMM  MOXKe 3AiMCHIOBAaTUCL AK 33
ponomoroto Google Ads, Tak i 3a gonomoroto
HAaTUBHUX MaPKETUHIOBMX NAaThopM, TaKUX
AK Taboola, Outbrain Ta iHwWi.

CTpyKTYypa AioKWUTan MapKETUHIOBMX KaHanis
0b6paHuMXx CTpaxoBMX KOMMNAHIiA npeacTaBieHa Ha
PUCYHKy 1.

64,71%

41,51%

25,39%

E

Allianz

23,26%

A AN A AN

bttt Sy

MAPFRE

= Direct ®Email - Referrals & Social = Organic search # Paid search u Display Ads

Puc. 1. CTpyKTypa AiaK1UTan MapKeTUHroBUX KaHaNiB CTPaXxoBMUX KOMMaHii

Lxrepeno: nobydosaHo asmopamu Ha ocHosi 0aHux [21].

3 pUCyHKY 1 MOMHa AiATM BMCHOBKY MpoO Te,
o 3apybiKHi cTpaxoBi KomnaHii HabaraTo
binblie yBarM npuainaloTb  pedepanbHUM
KaHa/lam 3a/7y4eHHA CNOXMBaYiB, ToO4i AK
YKPAiHCbKI CTPaXOBWKM 6inbwe BCbOrO
KOPWCTYyBayiB 3a1y4atoTb HAaNPAMY UM 3 OpraHiku,
O TAKOX MOXKe MOCM/IOBATMCA 3@ AOMOMOrOH0
SEO-ontmmizauii. /lnwe asi Komnadii, Uniga Ta

Allianz matoTb CyTTEBY 4YacTKy Tpadiky, WO
3a/Iy4AETLCA 3 COLaNbHUX MEPEXK, a OCb MAATHY
peknamy B MOLWYKOBUX CUCTEMax 3rigHo 3
AaHumm Similarweb Bukopuctosye nuwe ARX,
TOAi AK iHWI KOMNaHii 3a40BOJIbHAKOTbL CBOIO
HeobxigHicTb Yy  HOBWMX  KOpWUCTyBa4yax 3a
[OMNOMOrOK iHWKWX KaHanis. Bapto Big3HauuTw,
LLO B TOM e Yyac amwe ARX BukopuctoBye Display
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6aHepHy peknamy. Woao Email mapketuHrosoro
KaHaNy, TO BiH 3aliMa€e He3HayHy 4acTKy Yy BCiX
CTPaAXOBMX KOMMaAHIAX.

Ha ocHoBi npoBeaeHOro aHanisy Mo¥XHa 4inTu
BUCHOBKY, WO YKPAiHCbKi CTpaxoBi KOMNaHii BXe
NPAMYIOTb 0O  aKTUBHOTO Ta  WWPOKOro
3aCTOCYBaHHA AiAXKWUTaN MAPKETUHIOBMX KaHanis
ANA  3aNyYeHHA MOTEHLINHUX CTpaxyBasibHUKIB.
Xoua o06carn Tpadiky LWe HeBenuKki, MNOMITHI
HaMaraHHA TeCTyBaTU Pi3HOMAHITHI MapKEeTUHIOBI
KaHanu, [OCNIAXKYBATU iXHIO e(PEeKTUBHICTb AN
3a/ly4EeHHA  CNOXMBa4YiB  Pi3HUX  CTPaAXOBWUX
npoayKTiB, 0cobAMBO Ue BUMAHO HA NpUKNagi
cTpaxoBoi KommnaHii ARX, fKa Mmae Hanbinbw
ansepcudikoBaHMMN AiAXKUTaN MapPKETUHT MIKC.

BucHOBKM i nepcnekTMBM Noganblunx
BOcCnipeHb

CTpaxoBi KOMMaHii MOCTYyNnoBO A0/Yy4alOTbCA
00 QAKTUBHOINO BMKOPUCTAHHA MApPKETUHIOBUX
KaHaniB, AK TPaguUiiHWX Tak i iHHOBALiMHUX
Oi0KUTan, ANAa NPOCYBaHHA BAacHoro 6peHay
CTPaxoBMKA Ta CBOIX CTPAaxoBMX MNpPOAYKTIB
CTpaxyBasbHUKaM. OpHak  nvwe  oKpemi
CTPAXOBMKM CUCTEMHO NigXo4AaTb A0 PO3PO6KM
MApPKETUHIOBOI CTpaTerii Ta HABa*KylOTbCA Ha
aKTMBHE BUKOPUCTAHHA AioKuTan
MapKeTUHroBuX KaHanis. 34ebinbloro crpaxosi
KOMNaHii obmexyloTbca npuabaHHAM peKknamu
Ha O6peHAOBI MOLWYKOBI 3anMTW Yy MNOLUYKOBUX
meperkax. binbwe TOro, HM3Ka CTPaxoBUX
KOMMNaHiA  3alimaloTbCA  MApPKeTUHromM  3a
3a/IMWKOBMM  MPUHLMMIOM, He po3pobastoun
CTpaTeriyHi  MJaHM  PO3BMTKY Ta  HampaMM
KOMYHiKauii 3 MOTEHUiMHUMKM Ta MNOTOYHUMMU
CTpaxyBa/lbHUKAMMW, He TMpPaUIoYN aKTUBHO 3
BMi3HABAHICTIO 6peHaa Ta JOHEeCeHHAM
iHpopmaLii npo BnacHi CTpPaxoBi NPOAYKTU
HaceneHH!o.

3a [0MNOMOrol aHaniTUYHOro NOPIBHAHHA
HaABHUX MapPKETUHIOBMX CTpaTerin BigibpaHux
YKPAiHCbKMX Ta 3apybiXKHMX CTPaxoBUX KOMMaHiM
6ynm BMABJIEHI ocobamBocTi 3a/ly4eHHsA
CMOXMBAUiB CTPAXOBMX NOCAYr HA Pi3HUX PUHKAX i
33 AONOMOrOl PiI3HOMAHITHMX TPaAMLIMHUX Ta
iHHOBALIMHMX AiAXUTaN MapKETUHIOBUX KaHani.,
a came popmyntoBaHHA Micii cTpaxoBoi KomnaHii
Ta KOMYHiKalia KOpPNopaTMBHOI  COLiaNbHOI
BiAnoBiganbHocTi ana 6inbwoi nepcoHidikauii
CTPaxoBOi KOMMaHii, BUKOPUCTaHHA OpeHaoBMX
MapPKEeTUHIOBUX 3aX0A4iB A/1A NpOoCcyBaHHA bpeHay
CTPaxoBMKa Ta MOF0 CTPaxoBWUX MPOAYKTIB,

MOYaTOK AKTUBHOIO BWKOPWUCTAHHA  AiAXKUTan
MAPKETUHIOBMX KaHaNiB 3a/ly4eHHA CNOXMBaYiB.

AHanis MApKETUHIOBMX KaHaNIB YKPAIHCbKUX
Ta 3apybiKHMX CTPaxoBMX KOMMAHIA [03BOAMNB
06I'pyHTYBAaTU HU3KY 3axXOAiB, CNPAMOBAHMX Ha
noganblie  BAOCKOHANEHHA  MAapPKETUHIoBMX
CTpaTerin Ta BMBEAEHHA X Ha HOBMWI pPiBEHD,
30Kpema:

—  pO3LWMpEHHA KaHanis KOMYHiKau,ii 3
NOTEHLIiNHMM CNOXUBa4yem CTPaxoBuX
NoCANyr, akTUBHE BWKOPWUCTAHHA COLiaNbHUX
MepeK ANA NPoCyBaHHA CTPaX0BUX NPOAYKTIB
Ta 6peHAy CTPaxoBUKa;

— NpOBEAEHHA TI'PYHTOBHIWUMX MAPKETUHIOBUX
[OCNigXeHb ANA BW3HAYeHHA Aapa CBOEN
LiNbOBOI ayaAuTOpii, NOPTPETY CMOXKMBaya
CTPaxoBuX NOCAYT;

— MOCWUAIeHHA nepcoHidikauii KoMyHiKkauii 3
NOTEeHLiNnHUMM Ta NOTOYHUMMU
CTpaxyBasibHMKAMM, agKe ue € rnobanbHum
TPEHAOM Y MAapKeTUHIY Ta CTBOPEHHI AKICHUX
TOBAPIB Ta MOCAYT HA PUHKY;

— 3binbWeHHA  OGIOAXKETIB  HAa  MaAPKEeTUHT,
0c06/MBO  Ha  A4igKUTAan  MapKeTUHrosi
KaHanu, wWwob MmaTM MOXAMBICTL LWBMALe
npoTecTyBaTH KaHanu 3a/ly4eHHA
KOPWUCTYBaYiB Ta BiAHANTU HanedpeKTUBHILLI
KaHann pnA KOHKPETHOI CUTYyalii Ha PUHKY,
KOHKPETHOro CTPaxoBOro NpoAayKTy, LinboBOl
ayauMTopii Ta CTpaxoBOi KOMMaHIi, agxe npwu
HeAO0CTaTHbOMY ¢diHaHCyBaHHI i
3a/IMWIKOBOMY MiAxo4i A0 MAPKETUHIOBUX
CTpaTerii, BWAiNeHi KOWTKM HaBiTb Npu
NnpaBMAbHOMY, ane HeA0CTaTHbO
MacwTabHOMy BMKOPWUCTAHHI, MOXYyTb He
nokasaTu 6axkaHoro edekry;

—  yiTKe $OopMYyNIOBaAHHA LiHHOCTEN KOMMaHii Ta
CBOiIX  Uifelt Ha  pWHKY, MpUHUMNIB
KOPNOpaTMBHOI COLia/IbHOI BiANOBIAANbHOCTI,
AKi 6 AKiCHO BMAinAnM cTpaxoBy KomnaHito
cepej, KOHKYPEHTIB;

— npuaineHHAa ysarn BigNOBIAHOCTI 3aABNEHUX
Micii Ta LiHHOCTelM KoMnaHii peanbHUM Aism,
OEMOHCTPYBaHHA  AOTPMMAHHA 3aAB  3a
[0MNOMOrOH BiAKPUTOI KOMYHIKaLiT Npo CBOtO
OIANbHICTD, NiATPUMKY Pi3HOMAHITHUX
COLiaNIbHMUX MPOEKTIB, CTBOPEHHA HOBWUX
CTPaxoBUX NPOAYKTIB;

— Oinbw cuctemHMM nigxia, [0 CTBOPEHHSN
MapKeTUHIOBOI CTpaTerii, Wo y3roaxKysanaca
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6 3 rnobanbHUMKM  piHaHCOBMMM  Ta

COLiaNIbHUMM LLiNSAMK CTPaxoOBUKa.

3a yMOB AOTPUMaHHA LMX peKomeHAauin Ta
3aranom NpuaineHHs 6inbwoi yBarn MapKeTuHry
Ta KOMYHIiKauii 3i cnoxuBayamum  CTPaxoBi
KOMNaHii MATUMYTb 3mory NigBULLNTH
BMi3HaBaHICTb 6peHAy, 3aNy4MTN PefieBaHTHUX Ta
3aUiKaBNEHNX CMOXWBaYiB i B [OBroCTPOKOBIN

edeKTUBHOCTI  AianbHOCTI Ta MNOCUMAMTU  CBOI
NO3ULLIT HA PUHKY.

MNepcnekTMBamn nNOAANbLIOTO  AOCAIAMKEHHA
uiei npobnematMkm  moxe cTaTu  bBinble
AeTanisoBaHe BMBYEHHA aioxutan
MapKEeTUHIOBUX KaHaniB, AKi BUKOPMUCTOBYHOTbLCA
CTPaxXxOBMKAMM, a TaKOX [PYHTOBHMWI aHani3

Bniney AigxuTtan MapPKETUHTOBUX 3axo4is Ha

I'IepCI'IEKTVIBi I'li,D,BMLLI,MTVI NMOKa3HUKKN KOPOTKO- Ta ,D,OBFOCTpOKOBi MOKa3HUKN
LIANBHOCTI CTPAxXoBMKa.
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