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CTPATEI' AJANITAIII HAIIIOHAJIBHUX PEKJIAMHUX ATEHTCTB
A0 BUMOTI' EBPOIIEMUCBKOI'O PUHKY B YMOBAX €BPO IHTEI'PAILLIL

€BpoiHTerpaiis YKpaiHM BIIKpUBAa€ HOBI MOXIMBOCTI ISl PO3BUTKY
BITYM3HSHOTO pekjIamMHoro puHKy. IIpoTte, mo0 ycmimHO (yHKIIOHYBaTH B
€BPOMNEHCHKOMY TMPOCTOPl, YKPAIHCHKUM PEKJIAMHUM areHTCTBaM HEOOXIJTHO
aJanTyBaTUCS 10 HOTO BUMOT. Y Te3ax JIOMOBIJII JOCIIKYIOThCS KITFOUOBI CTpaTerii,
K1 MOXKYTb JJOTIOMOI'TH 3A1MCHUTH 110 aJanTallilo.

Busuenns egponeiicokoeo 3akonodaecmea ma pe2yno8aHHs

[lepmM KpoKOM Ha NUISAXY O ajamnTaiii Mae CTaTh TIIHMOOKEe pPO3yMIHHS
IIPaBOBOTO TOJII Ta HOPM, IO PETYIIOI0Th PEKIaMHY JIsUIbHICTh B €BpOIEHCHKOMY
Coro3i. Lle oxormtoe:

— 3aKOHOJIaBCTBO Mpo pekiamy: Hupektua 2007/58/€C «Ilpo rapmonizaiiiro
MPaBUJI CTOCOBHO 3/I1MCHEHHS AisUTbHOCTI B cpepi pexaamuy», dupextuna 2008/48/€C
«[Ipo 3axumct cnoxuBaviB Bix HemoOpocoBicHOT pekmamu» [1], JIupekruBa
2010/43/€C «lIlpo 3aiiicHeHHs IISUIBHOCTI B cdepl ayaioBi3yallbHUX MeAia-moCayr»
[2], Pernament (€C) Ne 2019/1148 «IIpo BcTaHOBIEHHSI MPaBWII MO0 MOMIUPEHHS
1H(pOopMaIii Ta peKIaMu CTOCOBHO Xap4OBHUX MPOIYKTIBY, TOILO;

— €TUYHI KOJIEKCHU: pekoMeHaallii €Bponeiichkoi (heaepariii pekIaMHUX
arentctB (EAA) [3] ta BeecBiTHBOT denepartii pekinamaux areHTcTB (WFA);

— TEXHIYHI CTaHJIAPTH: CTAHJIAPTH PO3MIIIIEHHS PEKJIAMH, TEXHIYHI BUMOTH JI0
pPEKJIaMHUX MaTepialiiB, TOIIO.

BaxnuBo He nuie 03HAWOMUTHUCS 3 UMM JTIOKYMEHTaMHU, aje€ W IMOCTIHHO
OHOBIIIOBATH CBO1 3HAHHS, a/KE 3aKOHOABCTBO Ta PETYIIOBAHHS B 111 cepi MOCTIIHO
3MIHIOIOThCSI.

Boockonanenus npogecitinoi keanigixayii nepconany

Jns yenimHOi poOOTH Ha €BPOINEWCHKOMY PHUHKY PEKJIAMHUM areHTCTBam
HEOOX1IHO MaTh BHMCOKOKBaTi()iKOBAaHUM TMEpCOHAT 3 TJIUOOKUMHM 3HAHHSIMHU Ta
HaBUYKaMH, a caMe:

— MapKETUHTOB1 KOMYHIKaIi: po3po0Ka e(heKTUBHUX PEKJIAMHUX KaMIaH11, 1110
BIJIMOBIJAIOTH MOTpe0aM €BPONEHCHKOI ayIUTOPIT;

— MIbKHApOAHE MPaBo: po3yMiHHA 0cO0IMBOCTEH BesleHHs O0i3Hecy B €C, 3HaHHA
HOPM Ta MPaBUJI MIXKHAPOIHOI TOPTIBIIL,

— 1HO3€MHI MOBH: BOJIOJIHHS aHTJIIHCHKOI0 MOBOIO HA BUCOKOMY PiBHI, a TAKOX
3HAHHS THIIMX MOMIMPEHUX €BPOIMEHCHKUX MOB (3aJICKHO BiJ IIUIbOBUX PUHKIB);

BaxnuBo TakoX 3a0XOUyBaTH yd4acTh TMEPCOHATY B  MIXHAPOJIHUX
KOH(epeHIIisiX, TPeHIHrax Ta ceMiHapax, 100 BOHU MOTJIH OyTH B KypCl OCTaHHIX
TEH/CHLINA Ta HAMKPAIUX MPAKTUK B PEKIAMHIN 1HIYCTPii.
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Hanazooorcenns napmuepcbkux 6iOHOCUH 3 €BPONEUCLKUMU KOe2aMU

CriBopaiist 3 €BpONeHChbKUMU PEKIAMHUMH areéHTCTBAMHU MOXE BIAKPUTH HOBI
MO>KJIMBOCTI ISl YKPAiHCbKUX KOMIaHIM, TaKuX sIK:

— OOMIH JOCBIIOM: HaBYaHHS y OUIBII JOCBITYEHUX KOJIEr, INepeHMaHHS
nepe0BUX METO/I1B poOOTH;

— CIUIbHI TPOEKTH: peajizallis CHUIbHUX peKJIaMHUX KaMmaHid s
MDKHApOJHUX KJIIE€HTIB;

— JIOCTYI 10 HOBUX PUHKIB: BHX1J Ha HOB1 €BPOINEHCHKI PUHKH 3a JOMOMOTOIO
MapTHEPIB.

BaxxnmnBo 4iTKO BU3HAYUTH 11711 T4 OYIKYBaHHS BiJ] CITIBIIPAIli, @ TAKOXX PETEIHHO
oOupaTu mapTHEpPiB, SKI MOAULIOTH Ballll I[IHHOCTI Ta MalTh CXOXI1 MIXOIUA 0
poOOTH.

Bukopucmanns cyuacnuux mexnono2iu ma iHcmpymeHmie

JI71s1 ycminiHOi KOHKYPEHIIIi Ha €BPONEMChKOMY PUHKY PEKJIIAMHUM areHTCTBaM
HE0OX1JTHO BUKOPUCTOBYBATH Cy4acHI TEXHOJIOTIT Ta IHCTPYMEHTH:

— cuctemu CRM: edekTrBHE ynpaBIliHHS KIIEHTCHKOIO 0a3010, epcoHaIi3aIs
pEKJIaMHUX KaMIIaHii;

— 1aTGopMu ISl aBTOMaTH3allli MApKETUHTY: aBTOMAaTHU3allis routine 3aB/laHb,
3BUIBHEHHS Yacy JUisi OUTbII TBOPUYOi poOOTH;

— aHaNITHKA JAaHMUX: OI[IHKAa e€()EeKTUBHOCTI PEKIIAMHHUX KaMITaHii, MPUHHATTS
OOTpyHTOBAHMX PIllIEHb HA OCHOBI JIaHUX;

BnpoBajpkeHHST HOBUX TEXHOJIOTIM MOTpeOye 1HBECTHUIIM Ta HaBYaHHS
MIEPCOHAITY, aJie¢ BOHO MOKE CYTT€EBO IIIBUIIMTH KOHKYPEHTO3IaTHICTh areHTCTBA HA
€BPONENCHKOMY PUHKY.

Pozsumox kpeamuenoi cknadosoi

€BpONEHCHKUI pEKJIaMHUKA PUHOK XapaKTEPU3YEThCS BUCOKUM PIBHEM
KPEaTUBHOCTI Ta KOHKYPEHIII1. YKpaiHChKUM areHTCTBaM HEOOX1IHO pO3BUBATU CBOIO
KpEaTUBHY CKJIAJI0OBY, 100 BUIITUTHUCS HA IIbOMY (HOHI:

— JTOCJIJIPKEHHS €BPOIEUCHKOI KYJIbTYpU Ta TPEHIIB: PO3YyMIHHS IIIHHOCTEH,
yno100aHb Ta MOYYTTS TyMOPY €BPONEHCHKOI ayAUTOPII;

— CTBOPEHHS OPUTIHAIBHUX PEKJIAMHUX KOHIEMIINA: po3po0Ka peKIIaMHHUX
KaMIlaHii, SKi € CBLKUMH, 1HHOBALIMHUMHU Ta TPUBAOIMBUMH JIJII €BPOIEHCHKOTO
CIIO’KMBAYa;

— 3aJy4yeHHsI J0 poOOTH KpeaTuBHUX (HaxiBI[IB 3 MIKHAPOIHHUM JIOCBIIOM:
CHIBIIpals 3 KoMipaiTtepaMu, Ju3ailHEpaMu Ta apT-IUPEKTOPaMHU, sIKIi MatOTh JOCBIA
poOOTH Ha €EBPONEHCHKOMY PUHKY.

PO3BUTOK KpeaTHMBHOCTI € CKIQTHUM, ajle W BOJHOYAC YK€ BaKIIMBUM
3aBIaHHAM, a/pKEe caMe KpEaTHBHI i71e1 MOXKYTh JIOIMTOMOTTH YKPaiHCHKUM PEKJIaMHUM
arceHTCTBaM 3aBOIOBATH MICIIC HA EBPOIICHCHKOMY PUHKY.

€BpoinTerpaiiiss YKpaiHW BIAKPUBA€ HOBI MOJIMBOCTI JUIsl BITUYM3HSHUX
pPEKJIAaMHUX areHTCTB. AJjie JJiS TOro, MO0 YCIIIIHO MPAIOBaTH Ha €BPOMEHUCHKOMY
PUHKY, iM HEOOX1AHO ajanTyBaTHCs 10 Horo BuMor. L{s aganranis Bkiodae B cede
BUBUYCHHS 3aKOHOJIABCTBA Ta PETYJIIOBAHHS, MIJIBUINCHHS KBamidikailii mepcoHany,
HaJaro/DKeHHS MapTHEPCHKUX BIJHOCHH, BUKOPHCTAHHS CYyYaCHHUX TEXHOJIOTIH Ta
PO3BUTOK KPEaTHBHOI CKJIAJO0BOi. 3MIMCHIOIOUM 1I KPOKH, YKpaiHCBhKI pPEKJIaMHI
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areHTCTBa 3MOXXYTh HE TUIbKM BUWTH Ha €BPONEWCHKHUI PUHOK, aje ¥ cTaTh MOro
MOBHOL[IHHUMHU TPaBLSIMU.
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THE IMPORTANCE OF THE OMNICHANNEL MARKETING STRATEGY
FOR THE BUSINESS

Omnichannel is a new, transformative way of connecting, engaging, and
retaining the customers. It refers to an approach to sales, marketing, and customer
support that aims to integrate all the brand’s online and offline sales channels and
provide customers with a seamless, consistent, and complementary shopping
experience across all touchpoints.

Various studies show that in the age of digital transformation, consumers use a
mix of channels to interact with brands. Thus, 60 to 70 % of the McKinsey
survey respondents use multiple online and offline channels to research and purchase.

The digital marketing company Safari Digital states that 43 % of users do an
online search from their smartphone while in the store. The same survey reports that
78 % of location-oriented online searches lead to a purchase in the physical store, which
means brands that adopt an omnichannel approach benefit from it as they satisfy
customer expectations and increase sales [3].

It is worth saying that in the special literature we sometimes see two different
words “omnichannel” and “multichannel” and think that their meaning is the same. But
there are some differences between these two words. The terms “omnichannel” and
“multichannel” are both used in the context of sales and marketing to describe
strategies for interacting with customers across different channels. However, they have
different approaches.

In a multichannel approach, a company offers several distinct communication
channels to interact with customers. For example, this may include channels such as
physical stores, a website, a mobile app, a dedicated phone line, social networks, and
so on. Each channel operates independently and offers customers several options for
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