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CROSS-CULTURAL COMMUNICATION IN INTERNATIONAL BUSINESS

['no6Gamnizaris 3po0uiia MKKYJIBTYPHY KOMYHIKAIIIO HEBIIIILHOIO YaCTHHOIO
MDKHapoaHOro Oi3Hecy. EdexkTnBHa MIKKYJIbTYpHa KOMYHIKAIiSl MOXE MOKPAIUTH
CHIBITpALIIO, TOBIPY Ta YCHIX Y MI>KHAPOHUX IIJIOBUX BIJHOCHHAX.

[I{o6 mpoanam3syBatu Cross-cultural communication in international business
MU CTaBUMO HACTYIIHI 3aBJIaHHA:

- BU3HAYUTHU BUKIUKHA MDKKYJIBTYPHOI KOMYHIKAIIT;

- 3a3HAYUTH CTPATETIi sl €PEKTUBHOI MIKKYJIBTYPHOI KOMYHIKAIIIT;

- IOCJIIIUTHU TlepeBaru €PeKTUBHOI MIXKKYJIbTYPHOI KOMYHIKAIIIi.

Bukiaukd MDKKYJIBTYpHOI KOMYHIKallii: BIIMIHHOCTI B MOBi, KYJbTYpHIi
BIJIMIHHOCTI, CTEPEOTHIIN Ta yIEPEIKCHHS.

Jlo BIAMIHHOCTEM B MOB1 MOKHA BIJIHECTH: HEBEpPOAJIbHY KOMYHIKAIIIO, 171I0MH,
Ta cyieHr. KynbTypHi BIAMIHHOCTI — 1€ IIIHHOCT1, HOPMU MTOBE/IIHKH, JIIJIOBUIN E€THKET,
a CTEpEOTHUIIN Ta YIEPEIKEHHsI — 11€ PO3YMIHHS Ta MOJO0JaHHS.

Mo>kHa BU3BHAUUTHU TaKi CTpATETii 111 €eKTUBHOI MIKKYJIBTYPHOT KOMYHIKAIIIi:

e [linBHIIEHHS O0I3HAHOCTI NPO KyJbTYPHI BIAMIHHOCTI: JOCIHIJDKEHHS Ta
BHUBYCHHS KYJBTYD ITApTHEPIB.

e AKTHUBHE CIyXaHHS: yBara J0 HeBepOaTbHUX CHUTHAIIB Ta 3BOPOTHOTO
3B’SI3KY.

e [loBara Ta BIAKPUTICTh: MNPUUHATTS Ta PO3YMIHHS PIZHUX KYJIbTYPHUX
MEPCTICKTHB.

e YiTka Ta JaKOHIYHA KOMYHIKAllld: BHKOPHUCTAHHS MPOCTOI MOBU Ta
YHUKHEHHS] HEOJTHO3HAYHOCTI.

e BukopucraHHs Bi3yaJlbHUX Ta HeBepOalbHUX 3acO0iB: ciailiu, aiarpamu,
KECTH.

e [locepenHuIITBO Ta Mepekiaj: 3anydeHHs GaxiBIiB JJIs MOAOJAHHS MOBHUX
Oap'epis.

[lepeBaru eeKTUBHOI MIKKYJIBTYPHOI KOMYHIKAIIIi:

- moOyA0Ba MIIIHUX JIJIOBUX BiTHOCHH;

- MiABUIIEHHS ¢()eKTUBHOCTI KOMaHIHOI POOOTH |

- yCHILIHE BEJEHHS MEPErOBOPIB;

- PO3IIMPEHHS PUHKIB Ta MOKIIUBOCTEH.

MirHi A1710B1 BIIHOCUHU TPYHTYIOTHCS Ha JOBIpi, TOBa3i Ta B3aEMOPO3yMiHHI.
Ix no6ynosa norpebye yacy Ta 3ycuib, ajle MPUMHOCHTH 3HAYHY BUTrony. EdexTuBHa
KOMaHJIHa po0OoTa — IIe KoY JI0 ycmixy B Oyab-skiid cdepi. [1[o6 i migBummTy,
NOTPIOHO BU3HAYMTH YiTKI Ta BUMIPHI LI /I KOMaH/IHU, CTBOPUTHU atMochepy JoBIpH
Ta BIAKPHUTOCTI, /1€ KO)KEH MOXKE€ BHUCIIOBHTH CBOIO AYMKY Ta PO3MOMITUTH 3aBIaHHS
3TiIHO 3 HaBUYKaMU Ta JOCBIJIOM WieHIB komaHau. [leperoBopu — 1e mporec
0OTrOBOpEHHs Ta IIOIIYKY B3a€EMOBHUTIIHOTO PIIIEHHS MDK JBoMa a0o Oijblie
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CTOpOHaMHu. SIKi0 BOHM OyayTh YCHINMIHUMHU, TO L€ OyAe CyNpOBOJKYBAaTHUCH
JOCATHEHHSIM B3a€MHOT BUTOM Ta yroA. Po3mupeHHst puHKIB Ta MOXJIMBOCTEH — I1¢
JIOCTYTI JI0O HOBUX KJIIEHTIB Ta MapTHEPIB.

OTxe, MIKKYJIbTYpHAa KOMYHIKAIlisl — 1€ AUHaMiyHUM mpouec. EdexrtuBHa
MDKKYJIBTYpHa KOMYHIKAIIlisl MOXKe BIIKPUTH ABEP1 JO HOBUX MOXKJIIMBOCTEH Ta YCIiXy
B MI>XKHapOJIHOMY Oi3Hecl.

[HBECTYBaHHSA B PO3BHTOK HABHYOK MDKKYJIBTYPHOI KOMYHiKallii MPUHOCHUTH
3HauHy BHroAy. Hampukmam: moOyaoBa MIIHMX AUTOBUX BiIHOCHH, ITiIBUIIICHHS
e(eKTUBHOCTI KOMaHJHOI pPOOOTH, YCHIIIHE BEIEHHS MEPEeroBOPIB, PO3IIUPEHHS
PUHKIB Ta MOXJIUBOCTeW. HaBuaHHS Ta mpakTUka MDKKYJIBTYpPHOI KOMYHIKAIli €
HEOOX1THUMH IS YCHIXY B II00aIbHOMY O13HEC-CEPEIOBHIIIL.
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PSYCHOLOGICAL ASPECTS OF USING INTERACTIVE LEARNING
METHODS

The learning process is not just a theoretical presentation of material, but also a
practical aspect of applying the acquired knowledge. Interactive learning methods help
to create the necessary simulation of activities in a particular field, to form opinions on
certain situational problems, and to create appropriate patterns of behavior.

As future managers, we need not only a lot of theory but also, we need specific
cases in which we will be able to use our theoretical knowledge and common sense.

There is a large number of scientific papers in the field of using interactive
teaching methods. For example, such Ukrainian scholars studied the subject: O.
Kozakevych, T. Kalna-Dubinyuk, O. Shapoval, O. Kresan, P. Sheremeta, L.
Kanishchenko, etc.

Higher education instructors involve their students in the process of active
learning by using a variety of pedagogical techniques. For instance, case studies have
shown to be a helpful resource across numerous academic fields. The case study
methodology cannot be regarded as a novel teaching method because it was created by
Harvard Business School in the 1920s. Nonetheless, the case study method is still often
used in leadership education today, even with its lengthy history. Modern case studies
often include creative and inventive elements like games, role-playing, and simulation
that are useful for developing leadership skills.

It goes without saying that case studies in higher education should foster critical
thinking, permit the application of ideas outside of a specific application context, and
facilitate straightforward communication between students. Through the use of case
studies, students can also improve their abilities in collaboration, engagement,
analytics, emotional intelligence, and effective communication. It is crucial to
emphasise how communication plays a role in leadership, in contrast to psychological
theories that emphasise traits and behaviours thought to exhibit leadership. It is unclear
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