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ÎÐÃÀÍ²ÇÀÖ²ß Â²ËÜÍÎÃÎ ×ÀÑÓ (ÄÎÇÂ²ËËß) ßÊ ÎÑÍÎÂÀ
ÄËß ÔÎÐÌÓÂÀÍÍß ÒÓÐÈÑÒÈ×ÍÎÃÎ ÏÐÎÄÓÊÒÓ
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In this article the concept of free time (or leisure), which is a basis of design and development of
touristic products of the most travel enterprises of Germany, is examined. The idea of «time competence»,
novel tendencies in a system of values, transition from a labour society to a leisure-oriented society are
reviewed, peculiarities of perception of free time and its influence on touristic market are investigated.
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