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BCTYII

MoBa € ogHUM 13 0a30BUX COLIAILHUX KOAIB, PI3BUUHUM IHCTPYMEHTOM IS
BCTaHOBJICHHs BiTHOCHH Y cortiymi [171, ¢. 299; 277, c. 59; 289, c. 39; 350; 395,
p. 5]. BogHouac y X011 €BOMIOI Il MOBa BTUIIOE B CJIOBaX 1 (hopMax yci JOCATHEHHS
JIOJACHKOI ~ IMBUTRAII, SBJSIIOUM  COOOK ,,HAOUHY KapTHHY HECKIHYEHOI
pPO3MAITOCTI BIIACTUBOCTEH SIBUI, SKI B TOW UM IHIMMH TMEpiOJ MPaKTUKH
onaHoByBanucs moauao0” [139, c¢. 24]. Omxke, MoBa 37aTHA OYTH 1 3HAPSIAISIM
CYCIIUTbHUX BITHOCHH, 1 HOCIEM YCIX HAaKOMWYEHWX 3HAHb Ta JOCBITY JFOACHKOI
LUBUTIBAILl.

OCKUIbKH cOIllaJIbHA IHTEPakKIlisl HEBIAALIbHA BII KOMYHIKAIli, Oyab-SKi
3pYILIEHHS Y CYCMUIbCTBI CTUMYJIIOIOTh 3MIHM SIK Y MOBI B LIUIOMY, TaK 1 Ha BCIX
piBHAX i1 BHYTpimHbOI cTpykTypH [81, c. 126; 212, c. 36; 296, c.154; 317, c. 69].
FO. . [emepieB 3ayBaxye, MmO ,,CHJA COIIAIBHUX YHWHHHKIB, OCOOJIMBO
rJI00AILHOTO 3HAYEHHS, € TaKOIO, 110 BOHU MOXYTh Y OYy/b-KYy ICTOPUUHY €MOXY
NOPYIIUTH IJIABHUK 1 TOCIIIOBHUI €BOJIOLIMHUN mporec MOBHUX 3MiH~  [Llur.
3a: 95, ¢. 3]. Toxx HOBI CyCcHiIbHI SBHINA 30aTHI MPUCKOPIOBATH JIHIBalbHI
IPOIIECH, KOTPi MiAIOPSIKOBYIOTECS BHYTPIIIHIM 3aKOHAM PO3BUTKY MOBH [146,
c. 26].

Haii6inpmr  pyxJiuBUM 1 YyTJIMBHUM  JO  ,,30BHIHIX”  YUHHHKIB
KOHCTPYKTHBHHUM €JIEMEHTOM MOBHOI CHCTEMHM € CJIOBHHKOBUH ckian [47, c. 47].
[IppyoMy CHOTOJIHI OHOBJICHHS 1 TOTIOBHEHHS JIEKCUYHOTO KOPITYCY MEpeayciM
cTocyerhest axoBux MoB [70, c. 8; 85, ¢. 5; 168, c. 115-116]. Amke 3MiHu B
JICKCUKOH1 BCEPEAWHI CIEHMIAIbHUX Taly3ed 3HaHb 3HAYHO BHIIEPEIIKAIOTH
PO3BUTOK 3arajbHOi JIGKCHUKH, JI¢ HE BIIUYBAEThCS TaKa HarajibHa IoTpeda y
(dbopcoBaHOMY PO3BUTKOBI CIIOBHUKOBOTO cKiany [281, c. 81].

OpHiero 3 HAWBAKIMBIIKMX CIICIIATbHUX TaTy3eld 3HaHb / TIIBHOCTI, KOTpa
OCTaHHIM 4acoOM JIEMOHCTPY€E O3HAKHU CTPIMKHUX 3MIH, € eKOHOMIKAa. Ha nmiHrBanbH1
NpoIeCH B E€KOHOMIYHIM cdepl, 1 30KkpemMa, Ha akTHUBHE (QopMyBaHHs (HaxoBOI

JIEKCUKH, BIUIMBAIOTh PI3HI CYCIUIbHI MOTpeOH, a caMme. PEeBOIOIIMHUN BIUIMB



iH(pOpMaIHO-KOMIT’ FOTEPHUX TEXHOJIOTIH, TJI00am3aIis, Meperiisil CBITOTIISTHIX
1 IIHHICHUX OPIEHTAIII TOIIIO.

BriM, y KIHUEBOMY TIACYMKY MEpellueHl COLIabHI  YUHHUKU
Oe3mocepeHhO TOB’sI3aHI 3 HOBHM €TallOM PO3BHUTKY CBITOTOCTIOAAPCHKOI
CHUCTEMH — ,,6KOHOMIKOIO 3HaHb’, SKa ,,ChOTOJHI CTa€ 6A30BOIO M YHIBEPCATHHOIO
CKJIQJIOBOI0 3arajibHOi ekoHoMIkK™ [294, c. 56]. BpaxoBywouw CyCHUIbHY
3HAYYIICTh TEPETBOPCHHS IH(GOPMAI Ta IHTEICKTY B CTpaTerMHUN pecypc
E€KOHOMIYHOT'O 3pOCTaHHS 1 CyIpeMaTH3M aHTJIHCHKOT MOBH Y O13HEC-CepeI0BHIII],
MPUITYCKAEMO, IO MDK ,,6KOHOMIKOIO 3HaHb~ 1 JUHAMIYHMMH IHHOBAIITHUMU
npolecaMu, KOTpl BinOyBaioThbca Ha pyOexi XX-XXI cTodiTh y JEKCHKO-
CEMaHTUYHIN MICUCTEMI aHIJIIMCHKOI MOBU CepU €KOHOMIKH, ICHY€ HaWTICHIIIA
KOPEJISIIIS.

Ha cporoani y ramy3i aHriaiichbKOi HEOJIOTH HasgBHI IPYHTOBHI
HaMpaIfoBaHHs BITYM3HAHUX 1 3apyObkHUX HaykoBIiB [9; 75; 89; 96; 106; 185;
335; 346]. Onnak 3 GopMyBaHHIM HOBOT MOJIEl €KOHOMIKH 1 3pOCTaHHSAM O0CSTY
pENCBaHTHUX HOBOTBOPIB OCOOJMBOI Baru HaOyBa€ BUCBITJCHHS NMHTaHb, KOTPI
CTOCYIOTBCS  JIHTBAIBHUX 1 COINOJIHTBAIBPHUX  IMapaMeTpiB  mepedymaoBu
CJIOBHHUKOBOTO CKJIaJly aHTJIHCHKOI MOBH C(hepy eKOHOMIKM. BHHATKOBE 3HAYCHHS
Ma€ JIOCIIKEHHS MOBHHX IHHOBAIlM, 0 KOHIIEHTPYIOTHCS HABKOJIO MOHSATD,
KOTp1 HAJIeXKaTh O IUIKOM HOBHUX JIJII MOBH KOHIENTOC(HEp 1 HE BIUCYIOTHCS Y
PO3pOOIICHUI TEOPETUKaMHU Ta MPAKTUKAMH MOHATIHHO-TEPMIHOJIOTTYHUN arapar
EKOHOMIKH.

AKTyaJIbHiCTh 00paHOi TEMU TOJISITaE B TOMY, IO IHHOBAIliiHI MOBHI
npoiiecH, ki BinOyBaroThcs Ha 3yamMi XX-XXI cTONITh y CIOBHHUKY aHTJIIHACHKOL
MOBHU y 3B’S3Ky 3 p030yZ0BOI0 €KOHOMIKH 3HaHb, MOTPEOYIOTh CHCTEMHOTO
aHAJI3y Ta IHTEpIpETaIil Ha TJi COMIOKYIbTYPHOTO KOHTCKCTY.

3B’5130K po0OTH 3 HAYKOBUMM NporpamMaMu, TeMmamu. PoOOTy BUKOHAHO B
MeKaxX KOMIUIEKCHOI HayKOBOI TeMH (PaKyJIbTETy 1HO3eMHOI (putoiorii 3anopi3bKoro
HAI[IOHAJILHOTO YHIBEPCUTETY ,, JIIHMBaibHI, COLIOJIHIBAIbHI Ta MEPEKIaI03HaBY1

napaMeTpu PO3BUTKY CJIOBHUKOBOTO CKJIQAy CY4acHOI aHTJIHChKOI MOBU™ (KOI



nepxkasHoi peectpartii 0109U001485), 3atBepmkeroi MiHICTEpCTBOM OCBITH 1 HAYKH
VYkpaiHn.

MeTo10 auCepTalIfHOTO  JOCHKEHHS € aHali3  JIHTBAIbHUX 1
COLIOJIHIBAIbHUX TApaMeTpiB aHIMVIIMCHKUX JIEKCUMYHUX Ta (Ppa3eosoryHuX
IHHOBAllli-aKTyan3aTopiB  (peHoMeHy  ,,eKOHOMIkKa 3HaHb .  JlOCSATHEeHHA
MOCTaBJICHOI METH mepeidadae po3B’ s3aHHS TAKUX 3A60AHD '

- OKpPECJUTH KpUTepili BU3HAUEHHS JIEKCUYHOTO KOpIycy (axoBoi MOBH
CKOHOMIKH, JIETEPMIHYBATH HOTO CKJIAJ 1 CTPYKTYPY;

- BHOKPEMHUTH MaCHB HEOHOMIHAIIM, IO PENpPE3eHTYIOTh (EHOMEH
,,CKOHOMIKA 3HaHb”’,

- 3’sicyBaTM UUIIXH, CIIOCOOM, MEXAaHI3BMU Ta TEHJCHIl 30araueHHs
JIEKCUYHOTO CKJIay aHTJIIMChKOI MOBU C(Pepr EKOHOMIKH;

- BHU3HAUUTH OCOOJIMBOCTI CJIOBOTBIPHOI, CEMAHTUYHOI, (Ppa3eosoriyHoi
HEOHOMIHAIII Ta 3aI03WYEHb, 1110 CITIBBIIHOCSITLCS 3 SBHUIIEM ,,6eKOHOMIKA 3HAHB

- BCTAHOBUTH KOPEJAII0 MK IHTPATIHIBAIBHUMH Ta €KCTPATIHTBAIbHUMU
YUHHUKaMU (OpMYBaHHS KOPIyCYy aHTJIOMOBHUX IHHOBAI[Il-aKTyali3aTopiB
dbenomMeny ,,6eKOHOMIKa 3HaHb

- OXapaKTepu3yBaTH cIeupiKy BepOaIbHOI pempe3eHTallli BIPOBaKCHHS
H(pOpMaLIfHUX TEXHOJIOTIH, MapaMeTpiB I00aIbHOI €KOHOMIKU, MEepexXoAy BiA
,,MaTepiaIbHO1” JI0 ,,IHTEJICKTYaJIbHOI~ €KOHOMIKH.

O0’€kTOM JOCHIIKEHHSI € IHHOBAI[IfHI MpOLIECH, L0 BIIOYBAIOTHCSA Y
CJIOBHUKOBOMY CKJIa/I1 aHTJITHCHKOI MOBH C(epH EKOHOMIKH.

IIpenmeToM  JOCHMXKEHHA  CTalM  CTPYKTYpPHI,  CEMaHTU4HI 1
COIIOJTIHTBAIbHI 0COOJMBOCTI aHTIIMCHKHX JIGKCUKO-(Dpa3eosIOruHMX 1HHOBAIIIH,
K1 aKTy AT3yIOTh ()EHOMEH ,,eKOHOMIKA 3HAHb .

MaTepiaJjiom nucepTaIiitHoi poooTu ciyryBaam 975 aHTTIMCHKUX JTEKCHUKO-
dbpazeosorMHUX IHHOBAIM, 10 yTBOopwiaucsa y mepioag 3 2000 mo 2013 pp. i
CIIBBIIHOCSITBCSL 3 CUCTEMHHMM SIBUIIEM ,,6€KOHOMIKA 3HaHb . Jlo aHan3y Takox
3a]lyd€HO HOMIHALli MOMNEPENHbOIO JECATWITT, KOTpl € BepOaTbHUMHU

MapKepaMH HOBO1 €KOHOMIUHOI mapanurmMu. Po6ouy kapToTeKy OyJo yKJIaaeHo 3a



MaTepiaaMd HOBITHIX aHTJIOMOBHUX JPYKOBAaHUX CJIOBHHUKIB, €JICKTPOHHUX
nexkcukorpadiuHux — pemnosurtapiiB  (3oxpema, WordSpy, WorldWideWords,
Macmillan Dictionary, Business Dictionary, The Rice University Neologisms
Database, Unwords) ta anrnomoBsoi niepiouku 3a 2000-2013 poxwu.

l'imoTre3a JOoCHIKEHHs TOJSIra€ Yy TPUIYIIEHHI TMpO  ICHYBaHHSA
0araTroacreKkTHOI KOpEeJAli MDK IporiecaMd HEOHOMIHAIlll y CJIOBHUKOBOMY
CKJIaJl aHTJIHAChKOI MOBH Ta KOHTPOBEPCIAHMMH SIBUIAMH, IPEIAMETaMHU,
MNOHATTSIMY, WI0 BHHHUKAIOTh Yy Mekax (opMyBaHHS HOBOI EKOHOMIYHOI
napajurMy — eKOHOMIKY 3HaHb.

TeopeTHk0-MeTOAOJOTTYHUM TMIATPYHTSAM JBOX 0a30BUX MIAXOIIB —
JIIH26AIbHO20 1 COYI0NIH26ANbH 020, — 3aCTOCOBAHUX Y HAYKOBIN PO3BIAL, € TEOPii
OHOMACIOJIOTii 1 ceMaciolorii Ta  KOHIEMI(l  COIIOMIHTBICTUKU. 1eopii
OHOMACION02II 1 cemacionoeii BAKOPUCTAHO JJIs 3IMCHEHHSI ONUCY KOPEJSIil MK
dbopMOI0 1 3MICTOM HEOHOMIHAIIM. AHANII3 COLIOJIHIBAIBHUX Ta CTPYKTYPHO-
CEMaHTUYHUX acCTEKTIB IHHOBaIlli-aKTyani3aTopiB (peHOMEHY ,,6eKOHOMIKAa 3HaHb™
IHTETPOBAHUH y Cy4acHY JIHTBICTUYHY TapaJurMy 1 IPOBOIMTHECS 3 TOYKH 30PY
AQHTPOTIOIIEHTPUIHOT OPIEHTAITIl CHOTOIHITHLOI MOBO3HABYOI HAYKH.

Konyenyii' coyioninesicmuku nexaTb B OCHOBI aHAII3Y CHIB3aJICKHOCTI
BHYTPIIIHbOMOBHUX Ta TI03aMOBHUX TMapaMeTpiB  (HOpMyBaHHS  KOPIIyCY
aHIJJOMOBHUX 1HHOBalld cdepu €KOHOMIKH. JlOoCIIKEHHS HEOHOMIHALA Yy
COITIOKYJIbTYPHOMY aCTEKTi JO3BOJISIE 3’ 5ICYBaTH, B KX CETMEHTAaX €KOHOMIUHOL
cepu BinOyBaeThCsi HAWOUIbINIA KOHIIEHTpAIss HOBOTBOPIB, 1 SK CIIOBHUKOBHUM
CKJIaJ] aHTJIIMCHKOI MOBH ,,pearye’” 0COOJUBOCTSIMH CBO€I CUCTEMHOI OpraHizarlii Ta
BJIACTUBOCTSIMU MOBHHUX OJMHUITH HA TIOSIBY HOBHX PeaTiii B €KOHOMIIIL

VY nucepTamiiHOMy AOCTIKEHHI BUKOPHCTAHO 3arajlbHOHAYKOBI MeTOAM
aocJinkeHHss. B Mmexax s1inzeanbnozo nioxody (OHOMACIOJOTTIHOTO Ta
CEMAacCIOJIOTTIHOT0) 3aCTOCOBYIOTBHCS JIHeBICMUYHI Memoou, KOTpl 3allydaroTh:
me3aypycHuii. mMemoo, SIKUi yYMOXKJIMBUB PO3KPUTTS 3MICTY HOBUX JIEKCUYHHUX 1
(bpazeosoruHUX OJUHUIL YEPE3 CIOBHUKOBI ACQIHIII; cmpyKmypHUli aHais, 1o

JI03BOJIMB BU3HAUUTHU NUIIXH, CIOCOOM 1 MEXaHBMH (POpMYyBaHHS HOBITHBOTO



CJIOBHHKA EKOHOMIUHOI c(epu AK IUIICHOT CUCTEMHU; CIOBOMBIPHUL AHANI3, 32
JOMOMOTOI0  SIKOTO ~ BH3HAYE€HO  MEXaHBMM  TBOPEHHS  HEOJEpPUBATIB;
KOHMEKCMYanbHull aHani3, KOTPUM BUKOPUCTAHO IJIsl 3 SICYBAaHHS CEMaHTUKHU
MOBHUX IHHOBAIli y KOHKPETHOMY JIHIMHOMY CHHTarMaTU4YHOMY OTOYEHHI;
KOMNOHEeHMHUL auai3, MO HaJaB MOXJIMBICTh BUSABUTH CKJIQJOBI CEMAaHTUYHOTO
3HAYEHHSI HEOJIOTIBMIB; emuMON0iYHUl AHANi3, 3aCTOCYBAHHS SIKOTO JI03BOJIUIIO
CITIBCTaBUTH CYYacCHy W ICTOPHYHY CTPYKTYPY IHHOBATHBIB; KiIbKICHUU AHANI3,
KWW 3aTy9€HO JUIA BU3HAYECHHS KUTbKICHUX XapaKTePHUCTHK OCHOBHHUX KJIacTEpiB
HOBOTBODIB.

Y Mexkax couioninzeéanbHoz0 niOX00y BUKOPHUCTAHO TaKi METOJIH:
KOpenAyiiHull anali3 MOBHHUX 3MIH 1 TapameTpiB M03aMOBHOI (COILIAIbHOT)
JIMCHOCTI; JIIH2BOKYIbMYPOIO2IYHULI AHANI3 BAaroMoi 1 aKTyalbHOi KYJbTYypHOI
iH}opMmari, 30CepedKeHOoI B CEMaHTHIl HEOHOMIHAUIM; @yHKyioHabHO-
npazsMamuyHull aHali3 CIIB3aJIKHOCTI HOBOTBOPIB 1 YMOB 1XHBOTO B)KMBAHHS B
MEBHOMY KOMYHIKaTUBHO-TIParMaTH4HOMY MPOCTOPI.

HaykoBa HOBHM3HA pe3yNbTaTIB AUCEPTAIIMHOTO IOCIIKEHHS TOJIATaE B
TOMY, III0 HA OCHOB1 KOMIUIEKCHOT METOIUKH 8nepuLe.

- TIpoaHaN30BaHo crnenudiKy aKTyai3amni GeHOMEHY ,,eKOHOMIKA 3HaHb~ B
Cy4YacHIi aHTTHACHKIA MOBI;

- BH3HAYEHO MUIIXH, CIIOCOOM, MEXaHBMH Ta TEHJICHINI HeoJori3amii
CJIOBHHUKOBOTO CKJIaAy (paxoBOi MOBH €KOHOMIKH;

- OXapakTepU30BaHO OCOOJIMBOCTI (POpMyBaHHS 1 CEMAHTHYHOI EBOJIIOILIl
JIEKCUKO-(Pa3eoJIOTTYHUX  IHHOBAIlI-aKTyaJli3aTOpPIB  CKJIAJ0BUX ,,€KOHOMIKH
3HaHbL

- BHSBJIEHO EKCTPATIHIBAJbHI YWHHUKH 1 OIMCAHO KOPEJAIIF0 MDK
IHHOBAI[IMTHUMHU TIPOIIECAMH B aHTJIHCHKIA MOBI Ta CydaCHHUM €TallOM PO3BHUTKY
CBITOBOI EKOHOMIKH, IO TIOJATaE B O€3MpEleeHTHOMY MPUCKOPEHHI TEMITIB

CTBOPCHHA 1 HAKOITMYCHHS 3HAHHS .



IloJ/105KkeHHS1, 110 BUHOCATHCS HA 3aXHUCT:

1. OCHOBHUM ,,KaTayi3aTopoM’’ KUIbKICHUX 1 IKICHUX 3MIH Y CJIOBHUKOBOMY
CKJIaJll aHTJIIMCHhKOI MOBH C(epU €KOHOMIKA € (POpMYBAHHS HOBOI €KOHOMIYHOI
napajurmMu — ,,eKOHOMIKU 3HaHb .

2. Jlo CIIOBHMKOBOTO CKJIQJy CydacHOi (paxoBOi MOBHU €KOHOMIKH BXOJAThH
TP BITHOCHO CAMOCTIHHI JIEKCHMYHI TPOIIAPKH: CIHeIiadi30BaHa JIeKCUKa —
mepMminu, npogecionanizmu, npocecitini AHCAP2OHIZMU (cneneizmu) ;
3aralbHOHAYKOBA JIEKCHKA; 3aralbHOBKMBAaHA JIEKCHKA. EjleMeHTH HOBOI
CIICIIAJII30BAHOT JIGKCHMKH Cc(]epr EeKOHOMIKH (TepMiHH, MpOoQeCiOHATIZMH,
npodeciiiHi )KapTOHI3MH) BUIbHO TOTPAIUIIIOTh B TEKCTH PIBHUX (DYHKITIOHATBHHUX
CTHJIIB y BCIX 00JIACTAX EKOHOMIUHOTO JIUCKYPCY.

3. O3HaKkaMH JIHTBaIbHUX IHHOBAI cPepu €KOHOMIKH € OpE0Jl HOBU3HH,
HE3BUYHICTH (popmu 1/ ab0 3MICTy, 3AATHICTh CIYI'yBaTH 3acO00M MOBHOI IpH,
noMYHKIIOHANBHICTh. [loka3HMKaMHu IHTerpailii HEOJOTBMIB Yy JEKCUKO-
CEMaHTUYHY CUCTEMY MOBH CJIYTYIOTh: PEKypEHTHE BIITBOPEHHSI HEOHOMIHAII 3a
MEXKaMH TIEPBHHHOTO KOHTEKCTY; BUKOPHCTAHHS HOBOT HOMIHATMBHOI OJIMHUIIL Y
PBHUX TUCKYPCUBHUX OTOYECHHSX; 3ayde€HHS HEOJOT13MY /O CJIOBOTBOPY Ta
CEMOTBOPY 1 OpMyBaHHS IMapaTUTMaTHIHUX 3B’ SI3KIB.

4. BekTop pO3BUTKY JEKCHYHOTO CKJIAJy AHIIIMCHKOI MOBH E€KOHOMIYHOI
chepr BU3HAYAIOTH MOJIIPHI TEHJAEHINI: IHTENeKTyani3amisi / JAeMOKpaTU3allif;
BUKOPHUCTaHHS PEAYKOBaHMX MOBHHUX (opM / JeTanizaiis HOMIHAIIA; BHUMOra
II0JI0 €KCIPECHUBHOI HEUTPAIbHOCTI OJWHMIL (PaXOBOi MOBU / €KCHPECUBHICTh
CICHIaTbHOT JICKCUKH; TMPArHeHHs [0 CEMaHTHYHOI OJHO3HAYHOCTI TepMIHIB /
napasneiibHe BUKOPUCTAHHSI CUHOHIMIB 1 TyOJIETHUX (POPM.

5. HoBiTHS aHTJIOMOBHa akTyaiizaimis (eHOMEHy ,,eKOHOMIKAa 3HaHb~ Mae
pe3yabTaTOM CTBOPEHHS JIEpHWBATIB, IO IHTErPYIOTh CKJIQJHI TMOHATIHHI
pedepeHIlii; TMOsABY HOBHUX CJIOBOTBOPUHMX CJIEMEHTIB  (He0(OpMaHTIB);
MOAUGIKAIII0 CEMaHTHYHOTO 3HAYCHHS BXKE HAsIBHUX y MOBI JEpHUBAIlIMHUX

€JIEMEHTIB; (JOPMYBaHHSI HOBUX (PPa3OTBOPUMX MOJIE€IEH HA 0a31 sAEpPHUX JIEKCEM 1
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NUITXOM 3alydeHHS MEXaHI3MY aHaJoTil; IHKOPIOpaIlllo I1HIIOMOBHOI JEKCUKH,
IO CIyTye 3aco00M (YHKIIOHAILHO-KOMYHIKATUBHOT MapKOBaHOCTI.

6. AHIJIOMOBHI IHHOBAIlii-aKTyadi3aTopu (EHOMEHY ,,eKOHOMIKa 3HaHb’
CHIBBITHOCSITECS 3 TPhOMA KIFOUOBUMHU E€KCTPATIHTBaJIbHUMHU MaKpPOUYHMHHUKAMHU:
1) BrpoBaKeHHS H(POPMAIIMHUX TEXHOJIOTIH; 2) riodani3aiist; 3) mepexia Bif
,,MaTepiaIbHO1” JI0 ,,IHTEJICKTYAIbHO1~ €KOHOMIKH.

7. Croenmu@ikol0 MOBHUX OJIMHHIB, IO BepOATBYIOTh aCHM UISAIIIFO
iHpopMaIIiHUX  TEXHOJOTIW B EKOHOMIIL, €  3adydeHHsI  0a30BOTO
TEPMIHOJIOTIYHOTO IHCTPYMEHTAPIF0 €KOHOMIYHOI c(epH, HaJIMIIKOBICTh 3aCO0IB
bopMaIbHOTO BUPXKEHHS PsAAY TOHATh, BHUKOPHUCTAHHS ,,HEPErYSPHUX
(OKa310HATbHUX) CIIOBOTBOPUYMX MOJIENEH, EKCTIPECMBHA MApKOBAHICTb.

8. Oco0nuBICTH aHTJIOMOBHOI pENpe3eHTalil MapaMeTpiB  TII00aIbHOT
C€KOHOMIKMA TIOJISITaE B TOMY, IO AaKCIOJIOTTYHE ,,HAaBaHTAXEHHS HOBOTBOPIB
BUKJIMKAE€ CTIAKI JIOJIATKOBI acoIlliaiii y HOCIiB MOBM 1 Hajgae HEOJIOri3Mam
3IaTHOCTI HE JIMIIe BepOai3yBaTd HOBI pealiii, a 1 BOJHOYAC KOMEHTYBaTH YU
KPUTHUKYBaTH aMOIBaJICHTHY MPHUPOY TII00ai3arii.

9. Heonowminamii, 1m0 T03Ha4alOTh IMepexig BiT ,,MaTepianbHOI” 10
,,IHTEIICKTyaIbHOT® EKOHOMIKH, BHUPI3HSIE acOIllaTUBHO-00pa3HUM TOTEHINAT 1
nparMaTUYHa BaplaTUBHICTh, KOTPl MOB’s3aHI 3 HEOJHO3HAYHUMH OLIHKAMHU
MEPEOCMUCIICHHS 3acaj] EKOHOMIKH.

TeopeTuuHe 3HAYEHHS JUCEPTALIIHOTO JOCITIIKEHHS TOJSITae B TOMY, 10
OTpUMaH1 pe3yJbTaTH € BHECKOM JI0 TaKWUX Tady3eil aHTJICTUKH, SK HEOJOris,
COIIIOJIIHTBICTHKA, JIHIBOKYJIbTYPOJIOTISI, CeMiOTHKa (TparmMarrka), CJIOBOTBIp i
dpazeosnoris. 30ci0Ha, BHECKOM Y Heo02ii0 € PO3KPUTTS TEHICHIIM PO3BUTKY
aHTIIAChKOT  MOBH  cepr EKOHOMIKM Ha  JIEKCHKO-CEMaHTHUYHOMY  Ta
MophoIOTTYHOMY PIBHAX. [HTEpIIpeTaltis iIHHOBAIIIMHUX MPOIECIB Y JIHTBATLHOMY
(GOHIII E€KOHOMIYHOI Traly3l Ha Tl COLIOKYJIbTYPHOTO KOHTEKCTY JOTIOBHIOE
coyioninegicmuxy. BKIamoM y JiHe8oKynibmyponoeiio € aHali3 aHrJIOMOBHHUX
IHHOBAIIl 3 ,,KYJIbTYPHUM OPEOJIOM”, a BHECKOM Y npazcmamuxy — BUSBICHHS

ciequdiki  (QYHKIIOHYBaHHS 1 MParMaTdyHOIrO TMOTEHI[laly HOBOTBOPIB.
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Crosomgip TTOTIOBHEHO BHCHOBKaMHU IIPO IUIIXHM Ta crocobou (opmyBaHHA
Heo(pOpMaHTIB 1 HOBI MEXaH13MH YTBOPEHHS CEMaHTHYHUX JepuBaTiB. Bueckom 10
@paseonocii € BUABIEHHS 1 aHAJ3 CIOCOOIB YTBOPEHHS HOBUX (Ppa3oTBOPUUX
MOJIEIEHN.

IIpakTHyHe 3HAYEHHSI HAyKOBOT POOOTH TIOJSTAE B  MOJKJIMBOCTI
BUKOPHCTaHHS MaTepialiiB 1 pe3yabTaTiB JOCIUKEHHS B Kypcax JIEKCHUKOJIOTI
aHTIIACHKOT MOBH (CJIOBO SIK OCHOBHA OJIMHWIIL MOBH, OHOMACIOJIOTI,
cemacionorii, (paszeosoris, (axoBa JEKCHKa), CTHIICTHKH aHTJIIMCHKOT MOBH
(cTrmictuaHl  (QYyHKII HOBOTBOPIB y (axoBiii MOBI), mepeknamy (Iepexian
HEOHOMIHAIIH, I1HTEepIpeTalis JIHMBaJbHOI 1 EeKCTpamHrBajbHOI 1H(OpMAIIi,
BIUITBOPEHHA Yy MEPEKIIa/ll EeKCIPECUBHO BXKUTUX TEPMIHIB 1 NPOQeECiOHANI3MIB),
JIHTBOKPaiHO3HABCTBA (CYCIUIbHO-€KOHOMIUHE KUTTS aHIJIO()OHHUX KpaiH); IpH
BIIPOBAJPKEHH1 CTICIIKYPCIB 3 HEOJIOTI (TUMOJIOTiS HEOJIOT13MIB, IUIIXHU 30aradyeHHs
CJIOBHUKOBOTO CKJIaly aHIJIIMCHKOI MOBH), COITIOIHTBICTUKH (COIlialibHI YUHHUKU
PO3BUTKY AaHIJIIICHKOI MOBH); y HaBYAIbHO-METOAWYHIN poOOTI (yKIagaHHS
HAaBYAJIbHUX Ta METOAMYHUX TMOCIOHMKIB 3 HEOJOril, COI[IOJIHIBICTUKH,
JIHTBOKPAiHO3HABCTA), HA NPAKTHYHUX 3aHATTAX 3 aHMJIMCHKOI MOBU JJIS
npo(deciifHOTO CHUIKYBaHHSA, VY JIeKCHKorpadmM™HIA mnpakTuii (yKIagaHHS
CJIOBHHKIB, TEPMIHOJIOTTYHUX TJIOCAPIiB 1 TOBITHUKIB)

Anpobamnis po6oTH. OCHOBHI TMOJOXEHHS 1 BHUCHOBKHM JHCEpTallil
BUTOJIOIITYBAJIUCS Y JIOMOBIISIX HA HAYKOBO-METOJAMYIHHUX Ta HAYKOBO-TIPAKTHUHUX
KOH(epeHIisX:

midcHapoouux: ,,JHozemua ¢imonorist y XXI cromirri (3amopokks, 2009,
2010, 2011, 2012, 2013), ,,HaBuanHsa 3aragpbHOBXXHMBAHOI Ta JUIOBOI aHT JIIHCHKOT
MoBu y Cxiguiit €Bpomi: 11 yoro ta sik?” (Jumponerposckk, 2009), ,,MoBa 1
kyneTypa” (Kuis, 2009), ,,IHTerpariiftii mporecu y BUKJIAaHHI IHO3EMHUX MOB:
TeopeTudHi Ta nmpukianni actiekty” (JIsBiB, 2009), ,,IIpioputern repMaHCHKOTO 1
pomaHCcbKoro MoBo3HaecTBa” (JIymek, 2010, 2011, 2013), ,,MiKKyIbTypHA
KOMYHIKAIlisI: MOBa — KyJabTypa — ocobucticte” (Octpor, 2010), “English in
Globalized World” (TESOL-Conference, Kawm’suenp-Ilonimscbkuii, 2012),
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,,AKTyalibH1 TIpoOsieMu (utoJiorii, amepukaHChbki Ta OpuraHchki cTyai” (Kwuis,
2012), “Translatio i1 Kultura” (Bapmaa, 2013); “CpaBHHTEIIBHO-
COTIOCTABUTENIbHOE S3bIKO3HAHME B YCJIOBHSIX rjo0Oanu3aiuu: TpoOJieMbl |
nepcnektuBbl’” (Kazanb, 2013);

HayioHanvHux i pecionanvuux.: ,Kapa3iHChki uutanHsg: JlrogmHa. Mosga.
Komynikamis”  (Xapki, 2008), , AKTyaqbHi TNHTaHHSA  JIHTBICTHKH,
JITepaTypO3HAaBCTBA Ta IHHOBAIIMHOT METOJAWKHA BUKJIQJAHHS I1HO3EMHHUX MOB’
(Teprominb, 2011);

WOPIUHUX NIOCYMKOBUX KOHGhepeHyisx:  MPoQecopChKO-BUKIAIANBKOTO
ckiaany (akympTeTy 1HO3eMHOI  (uiosori  3amopiBBKOTO  HALIOHAIBHOTO
YHIBEPCUTETY (2009-2013), po(eCOPChKO-BUKIIAIALBKOTO CKJIaay
TepHONMUILCHKOrO HAIIOHATBHOTO €KOHOMIYHOTO yHiBepcuteTy (2009-2013);

3aCiOaHHAX KagheOpu TEOPIl Ta MPAKTUKU TMEPEKIaAy 3 aHIJIHChKOI MOBU
3anopi3bKOro HalioHATLHOTO yHiBepcuTety (2009-2013).

Iy6aikanii. PesynpTatu nucepTaiifHoro AOCTIIKEHHsS BHUCBITICHO y 18
OJHOOCIOHMX TTyOmKamisiX, 3 HUX 10 HayKOBUX cTaTel, OMmyOIIKOBaHUX Yy (PaxoBUX
BHJIAHHSIX YKpaiHu; 2 cTarTi, HaapyKoBaHi 3a kopaoroMm ([lompmia, Pocist); 6 Te3
TOTIOBIeH. 3aranbHuM 00CAT myOiKaIiif — 6 APYKOBaHUX apKYIIIB.

OOcsr i cTpykrypa podoru. Jluceprallisi CKIagaeTbesi 31 BCTYIy, TPHOX
pPO3JIUTIB 3 BHUCHOBKAaMHU JI0 KOXKHOI'O 3 HHUX, 3arajbHUX BHUCHOBKIB, CIIHCKY
BUKOPHUCTaHUX Jkepen (TeopeTnuHux — 471 HaliMeHyBaHHS, JEKCUKOTpapiuHUX
Ta €JIEKTPOHHUX — 38 MO3MUILIA, KEepea UIIOCTPATUBHOIO Marepiany — 152
AQHTJIOMOBHHUX BHWJIaHHs), JojaTkiB. OIHHM 13 JIOJATKIB € aHTJIO-YKPaiHChKUMN
rocapii  JeKCUKO-(hpa3eosOTYHMX  IHHOBAll-akTyali3aropiB  (eHoOMeHyY
,,€KOHOMIKa 3HaHb”’, B AKOMY HaBeZIeHO 975 CIiB 1 CIIOBOCTIONYYEHbD, IO CIYTYIOTh
MarepiaioM JOCIKEHHS 1 CYIMPOBOIKYIOThCS JTUCKYPCHBHUMH TNPUKIAJIAMH 3
nepioaunaHux mprepen (Jdoxgarok A, c. 265).

3aranbHui 00csT poOOTH CTAHOBUTH 354 CTOPIHKHU, OCHOBHHM TekcT — 203

CTOPIHKH.
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PO3/ILIT 1
TEOPETHUKO-METOIOJIOTTYHI 3ACAJIN JOCIIKEHHS
AHTJIOMOBHUX IHHOBAII-AKTY AJII3ATOPIB
®EHOMEHY ,,EKOHOMIKA 3HAHB”

1.1. Jlekcuka (paxoBoi MOBH €KOHOMIKH SIK KOMIIOHEHT JieKCHYHOI

NiICMCTEMH aHIJIICHLKOI MOBH

1.1.1. KpuTrepii BuzHaueHHs1 (axoBoi MOBH eKOHOMikH. JlOCITIIKEHHS
MOBHU $IK IHCTPYMEHTa €KOHOMIYHUX BITHOCHUH OQOPMHIIHNCS B OKPEMY
JIHTBICTUYHY AUCUUIUIIHY 1€ Ha Mo4yarky XX-ro CTOMITTS 3aBISKH 3yCWLISIM
HIMeIbKOTo BueHoro E. Meccinra, KOTpuil 3ampoBaguB TEPMIH ,,eKOHOMIUHA
miarictuka”  (mim.  Wirtschaftslinguistik) [429], Tta HaykoBHX TONIYKIB
Npe/ICTaBHUKIB Npa3bKoi ko 3. Banuypu ta X. 3i0enimaiina [ 452; 465].

B anrmictuni motpeba crymiroBaTh MOBY cdepu exonomiku (Business
English, English of Business and Economics, English for Business Purposes) crana
ycBigommoBarucst 'y 50-60-x pp. MHHYJIOTO CTOJITTS Ha T 3arajbHOTO
3alliKaBJICHHS MOBaMu I cremiansuux miteii (Language for Special / Specific
Purposes, English for Specific Purposes), BUHUKHEHHS 1 pPO3Biid SKUX JAOCITHUKA
NOB’SI3YIOTh 13 TMOJITUYHUMHM 3MIHAMH Yy TIOBOEHHMHA TNIEPiOJ, EKCIAHCIEIO
aHTJIHACHKOT MOBH, CTPIMKMM PO3BUTKOM OBBHECy, Hayku ¥ TexHiku [373, C. 19;
396, c. 6]. BinToi iHTepec HAYKOBIIB 10 aHIJIHCHKOI (axoBOi MOBH €KOHOMIKH, a
TaK0 €KOHOMIYHOI TEPMIHOJIOri, O13HEC-AUCKYPCY, MIIMOB OKPEMHUX TaTy3€BUX
HayK (OaHKIBCHKOI CIIpaBH, OyXTalTEPCHKOTO O0JIKY, MEHEIKMEHTY, MApPKETHHTY,
(biHAHCIB, MDKHAPOHOI EKOHOMIKH Ta 1H.) HE 3racae.

VY BITYM3HAHIA 1 3apyODKHIN JIHTBICTUIII TPHUBEPTAIOTH yBary IPYHTOBHI
HaMpaIoBaHHA 3 [UIOT HU3KUA MPOOJeM, a caMe: PO3BUTOK Ta (PYHKIIIOHYBaHHS
aHITIMCHKOT MpodeciiiHO OPIEHTOBAHOT MOBH M €KOHOMIUHOI TepMiHoJIorii [ 2; 180;
199; 340; 373; 390; 391], cemaciofioriuHi Ta OHOMACIOJIOTIUHI TapaMeTpu

TepMiHOocucTeMu cepu ekonomiku [91; 145; 433], cTpyKTypHI THIIH €KOHOMIYHUX
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TEpMIHIB Ta MeXaHBMHU cJOBO- 1 (pazorBopy [19; 115; 233], anriomoBHi
iHHOBaIil cdepu eKOHOMIKA Ta JeKCHKorpadiuHe YHOPMYBaHHA i Komudikailis
(cranmaprtu3aitiss) cnemianbHOi jekcuku [31; 75; 105; 106; 474; 175; 215; 427],
nparMaThKa eKOHOMIYHOTO Ta Oi3Hec-muckypey [129; 207; 237; 403], cnernmdika
dbopmyBaHHA ¥ QYHKIIOHYBaHHSI OKpPEMHX T'ally3eBUX TepMIHOCUCTEM [ 72; 78; 83;
142; 154], niHrBoAMIaKTUYHI aCTIEKTH AUIOBOI aHTIcbKol MoBH [ 396; 457].

Tepmin ,,(paxoBa MOBa” (B aHTJIOMOBHIHN JITEpaTypi 3aCTOCOBYEThCS Ha3Ba
LSP (language for special / specific purposes), ESP (English for specific purposes)
[345; 369; 396], B mimenpkiii — Fachsprachen [370; 394], B pociiichKii
JIHTBICTUYHIA TpaguIli — ,,M3bIK I8 crieruansHbix nened (SICIL)” [10; 108; 140;
170]) npu noOLKHOMY TOTJISATi BUIAETHCS HIOUTO MPOCTUM 1 3pO3yMUIUM.

[Ipore B cy4acHUX NOCHIKEHHSIX TOTENEp HEMae OJHOCTANHOI ITO3MIIil
II0JI0 TPAKTyBaHHS TaKOTO SIBUINA, K ,,MOBa ¢axy”’. HasBHy HayKOBY ITOJIEMIKY
JIesIK1 BUCHI MOSICHIOIOTh TUM, 1110 TPO(eCiiiHy il 3araibHOJIITepaTypHy MOBH BECh
Jyac MpOTHCTaBJIAIOThH [73, ¢. 29; 378, ¢. 11]. Mu npumyckaeMo, 110 HEOJTHOPa30Bi
CIpoOH JIHTBICTIB JaTH BIIMOBIIh HA 3alUTaHHS, SIKUMH € KPHUTEPi BU3HAYCHHS
MOB TpOQeCIfHOTO TPHU3HAYECHHS, — CBUIYCHHS TMOTPeOM KPUTUYHOTO
MEPEOCMUCIICHHSI  BUXITHUX TEOPETUYHUX TMOJOKEHb CIHCIIATLHUX  MOB.
HeoOXinHICTh YTOYHEHHSI MO3UII BUHUKAE y 3B’S3KYy 3 BarOMUMHU 3MIHAMH Y
¢daxoBomy auCKypci (mOsiBa HOBHX CYOMOB, TEpMIHOCHUCTEM, MDKCHCTEMHA
B3a€EMOJIIS Ta 1H.).

[Ilomo cydacHOi MOBM €KOHOMIYHOI ITApWHH, TO IIe¢ MOBa OaraThox cdep
BUSIBJICHHSI KOMIIETEHIIi JIIOAWHUA. Taka TeMartudHa iHTepdepeHIls 3yMOBJICHA
MDKIIPEIMETHUMH 3B’ I3KaMU €KOHOMIKH. AJKE, 3 OJHOTO OOKYy, €KOHOMIKa 5K
KOMIUIEKCHA HAyKOBa Taly3b BKJIIOYAE IUIMK PSAA JWCIMIUIH — TOJITHYHY
CKOHOMIIO, MIKPOEKOHOMIKY, MaKpOCKOHOMIKY, MAapKETHHI, MEHEIKMEHT,
¢iHaHcH, OaHKIBCHKY CHpaBy, OyXraaTepchbKuil 00K, ramy3eBi i (PyHKIIOHATIbHI
CeKOHOMIKM. A 3 Jpyroro OOKy, €KOHOMIYHa HayKa TICHO TIIOB’si3aHa 3
MOJTITOJIOTIEI0, COLIOJIOTIE0, TIPaBOM, Treorpadicro, MaTeMaTUKOIO, MCUXOJIOTIEIO,

ICTOpi€t0, 010JIOTIEI0 Ta HIIMMH 00JIACTSIMU 3HAHbD.
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Jlo BM3HauambHUX pHC ()aXOBOI MOBH €KOHOMIKH CJIiJ TaKOX BITHECTH ii
THYYKI 3B’ I3KH 13 3arajbHOJITEPaTypHOIO MOBOMO. TiCHA B3aeMOIIs ICHYE 3 OTJISIAY
Ha psax npuyuH. [lo-mepuie, ToMy, 1O JEKCHYHMNA Kopiyc (axoBoi MOBH Oepe
MOYaTOK caMme 31 CIIOBHHUKOBOTO CKJIAAY 3arajbHoiireparypHoi Mosu. [lo-mpyre,
MOBa €KOHOMIYHOI C(hepr aKTyalIBYEThCA Y TEKCTaX MPOdeciifHOro MOBJICHHS, 5K,
OKpIM TIPOIIAPKY CHemiabHOI (PaxoBoi JIEKCHUKH, TependadaroTb HasBHICTD
3aral,HOMOBHHMX eJieMeHTiB. | Hapemri, dYepe3 Te, 1m0 OBHEC-KOMYHIKAIII,
0CO0JIMBO y TakuX cdepax, K MarepiaTbHe BUPOOHUIITBO, TOPTIBIS, CIIOKUBAHHS,
TICHO MEPEIUTITAETHCS 3 TOBCIKICHHUM JKUTTSIM.

SIlckpaBor0 UTIOCTpAIli€}0 TOTO, IO IMOHATTA ,,)axoBa MOBa EKOHOMIKH
MO’KE€ TIIyMa4UTHCS IIMPOKO 1 HEOJTHO3HAYHO, € BUKOPUCTAHHS JISKCEM DUSINESS,
economics, economy sik B3a€MO3aMIHHHX TEPMIHIB y CKJIaji Ha3BU ,,aHTIIIHCHKA
MoBa exoHomiuHOT cepu’ (Business English, English of Business and Economics,
English for Business Purposes, English for Economy and Business). Binomo, mio
nepeiueHi MOBHI OJMHUIN — i€ cjoBa-mojicemantu. [Ipumipom, B Oxford
Business English Dictionary momaerbcss ciM OCHOBHHX 3HA4YCHb I JICKCEMU
business, mricTe A1 €CONOMY 1 ABa 11t economics [485, c. 66, 183].

[Ipoanam3yBaBII CIIOBHUKOBI CTaTTI y Pl JIEKCUKOTpAPIIHUAX JHKEpes
[476, c. 62, 127-128; 480, c. 199, 499-500; 484, c. 151, 368; 485, c. 66, 183],
crpoOyeMo y3aradbHHUTH nediHinii TepmiHiB business, economics, economy i
HABECTH MEPEIYCIM T1 TIyMadeHHs, KOTP1 CTOCYIOThCS €KOHOMIKH SIK Taly31 3HaHb
Ta cdepu aisuTbHOCTE: DUSINESS — ekoHOMIuHA, KOMepIliiiHa, Oip)koBa abo
HiANPUEMHHUIBKA TISUTHHICTh, CIIPSIMOBaHA HA OTPUMAaHHS MPUOYTKY; €CONOMICS —
HayKOBa JUCHUWIUIIHA, IO BHWBYAE MPUHIMUIN ©()EKTUBHOIO BUKOPHUCTAHHS
pecypciB I 3aJ0BOJICHHS MOTpeO CYCNUIbCTBA, TMTAaHHS OpraHi3aitii
BUPOOHUIITBA, PO3MOJLUTy ¥ OOMIHYy TOBapiB Ta MOCIyr; €economy — cdepa
CyCTIUIbHUX BITHOCHH BUPOOHHUIITBA, OOMIHY 1 CIIO)KUBAHHS PE3YJbTATIB JIFOICHKOT
JISUTbHOCTI, TOCTIOAAPYE MKUTTS, CTaH roCcTo1apcTBa (KpaiHu, pailoHy 1T. iH.).

Oco0mBy yBary ciin 3BEpHYTH Ha MOBHY OJUHHINIO DUSINESS, kOoTpa, 3a

tBep/uKkeHHaM JI. I HaymeHnko, 1€ HeZOCTaTHbO BUBYEHA SIK y TIUIAH1 Ti
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TEPMIHOJIOTTYHOTO CTaTyCy, TaK 1 i1 (JyHKIIOHYBaHHS B Cy4aCHOMY aHTJIOMOBHOMY
oBHec-nuckypci [207, c. 179]. Tlpote sikpa3 nekcema business, He3BakarO4Yu Ha
CBOIO CKJIQJIHy CEMAHTHUYHY OpraHi3allilo, HaillaKTUBHIIIE BHUKOPHUCTOBYETHCS B
Jrreparypi ik HaliMeHyBaHHsI (0axOBOT MOBHM €KOHOMIKH, a TAKOXK Y CKJIAJ(1 HIIMX
miarBictTiuHux  TepMmidiB - (business  discourse, business term, business
communication, business jargon Ta iu.).

Ha namry aymky, BBeAEHHS B TEpPMIHOJOTTIHHUN OOIr 3ragaHOTO CJIOBa
3YMOBIIIOETBCSL THM, IO IIA IOHATTAM DUSINESS EeKOHOMICTM W HAayKOBII
31€0UIBIIIOT0 PO3YMIOTh JIIBHICTh MIIMPHEMCTB (KOMIIaH1A, ¢ipM, (IHAHCOBUX
IHCTUTYIII) Y HAMIIMPIIOMY CEHCl. A I O3Hadae, M0 TEPMiH DUSINESS y ckiazi
Ha3B (PaxoBOI MOBU €KOHOMIKH JO3BOJIIE OXOMUTU 3HAYHUN CErMEHT Mpo(eciiiHo -
NPaKTUYHOI KOMYHIKaIlii Y KOHTEKCTI EKOHOMIYHUX BITHOCHH.

VYpaxoByrouu BUKJIA/I€HE BUILE MPO CHEU(IKY EKOHOMIKU K Taly31 3HaHb 1
CYCHUIbHOI AISJILHOCTI Ta CIUPAIOYUCh Ha AeiHilii (paxOBUX MOB, 3alIPONIOHOBAHI
BITYM3HIHUMHM ¥ 3apyObKHUMHE JiHrBicTamu [128, c¢. 138; 373, p. 5-6; 394, S. 53],
copMymoemMo Harre po3yMiHHS MOBU €KOHOMIUHOI cepu. OTxke, gaxosa mosa
eKOHOMIKY — TIe CKJIaJTHA HEOTHOPITHA CUCTEMA, STKa BKJIFOYAE CTCIATbHI TTIIMOBH
OKpeMHX JuCUUILIH (piHAHCIB, MapKETUHTYy, OYyXTraaTepChKOTO  OOJIKY,
OaHKIBCHKOI CMpPaBH Ta 1H.) 1 OXOIUTIOE CYKYMHICTh JIHIBAJIBHUX 3aC0O0IB, KOTpi
OpIEHTOBaHI Ha MOTPEOM €KOHOMIYHOTO (axy 1 BUKOPHCTOBYIOTHCS MOBIFIMHU Yy
npodeciiHo OKpecyeHld cdepl KOMyHIKali Aji1 3a0€3MEeUEeHHsI ONTUMAIbHOTO
nopo3yminna (KypcuB Hami. — JI. C.) MDK JIIOABMH, 3alHATHMH Yy I Tramy3i
JISIIBHOCTI / 3HaHD a00 TOJTYYEHUMU J10 HEl.

MoBy cdepu EKOHOMIKM PpO3TJIIAAEMO SIK TaKy, IO HE MOXXE MaTu
CaMOCTIMHMI cTaTyc 1 OyTH HeE3aIeXHOI (opMoio mposiBy. AJKE BOHA
aKTyaJIBYETHCSA Y TEKCTaX €KOHOMIYHOTO JUCKYPCY, KOTp1 HTETPYIOTh HE JIUIIC
TepMiHK, mpodecioHanidsmMu, mnpodeciiftHi  KaproHBMHU  (CICHrBMH), a U
3araJIbHOHAYKOBY TEPMIHOJIOT IO 1 HaO0 UIb11I YacTOTHI CJIOBa

3arajibHOJITEPATYPHOT JIEKCUKH, KOTP1 IO3BOJISIIOTh HIATPUMYBATH KOMYHIKALLIFO.
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3anporoHoBaHI BYCHHMH-TEPMaHICTaMH 1mei 100 Kiacudikami MOB
npodeciinoro npmHadeHns [370; 394] mo3BOJSIIOTH Kpallle Mi3HATH CHCTEMHO-
(YHKIIOHAIbHY MPUPOAY OKpeMux (axoBux MoB. [Ins 3’scyBaHHs crneuudiku
MOBH €KOHOMIUHOI C(epH CKOPUCTAEMOCS HYOTUPMa KPUTEPLIMHU, a caMe:
1) crymiHp aOcTpakTHOCT; 2) OCOOMMBOCTI MOBHHMX 3aco0B; 3) cdepa
GbyHKIIOHYBaHHS; 4) y4aCHUKM KOMYHIKAaTUBHHX aKTiB.

Tak, 30kpema, Ha 1yMKy T. P. Kusika, (haxoBa MoBa €KOHOMIKH, TIOIIOHO 10
MOB IHIIMX COIIATbHUX HAyK, JEMOHCTPYE HHM3bKHH pIBEHb aOCTPaKTHOCTI,
OCKUIbKH BCTaHOBJIIOE CYTh MOHATH 37€0UIbINOrO iHTepmperathBHO [128, c¢. 139-
140]. Mu moroJiKyeMocs 3 IIEF0 Te3010 1 BOJHOYAC BBAKAEMO, 10 B MEXax OJTHI€]
CHemlalbHOI MOBU  (HAaNpHKIaJ, EKOHOMIMHOTO (axy) TEKCTH MOXKYTb
JIEMOHCTPYBaTH PBHUM piBeHb aOCTpakTHOCTL. BapTo nwuiie mnopiBHATA 3a
YaCTKOI0 TEPMIHOJIOTIi, JIlala30HOM CKJIQJHOCTI CUHTAaKCUCY W TOYHOCTI
CEMAHTUKW  TIOBITOMJIGHHS  HA  aKaJeMIYHOMY,  HAayKOBO-TIPUKJIATHOMY,
npodeciiHO-NPakTUIHOMY, 1H()OPMAIIHHOMY, 3araJIbHOTIOHSATIAHOMY PIBHSAX.

o cnermudiuHEX pUC MOBHHX 3acO00IB €KOHOMIYHO1 cepu ciif BITHECTH
T€, 10 TEPMIHOJIOTII EKOHOMIKH, Ha BIAMIHY Bif OUTBII 3aKPUTHX TEPMIHOCHCTEM
TEXHIYHUX Ta MPUPOJHUYUX HAYK, JIETKO MIIJAETHCS 30BHIIHHOMY BIUIMBY I
aKTHUBHO BUKOPHCTOBYE MeTa(QOpPHUUHO W METOHIMIYHO MEPEOCMHUCIICHI TEPMIHU
HIIMX MOB CHEIIAIbHOTO TNpU3HAYCHHA (MEAUIMHY, BIACHKOBOI CIIPaBH,
iH(pOpMAIIHHO-KOMII’ FOTEPHHUX TEXHOJIOTIH, TEXHIKH, CIIOPTY, TICUXOJIOTI 1 T. iH.)
Ta OJWHMUII 3arajIbHOHAIIIOHAJILHOI MOBH.

MoBa ekOHOMIKM (YHKIIIOHYe B pBBHHX cdepax 1 peaqByeTbCcsi B TaKUX
(GYHKIIOHATBbHUX CTUIISIX, SIK:

- HaykoBui (y JOMOBIAAX, MOHOTpadiix, MIIPYYHUKAX, HAYKOBUX
MyOJTIKaITisgX, SHIUKIONEAISX, TOBITHUKAX);

- o(iiifHO-AUIOBUN (B €KOHOMIUHIN JOKYMEHTAIil; AJIi CIUIKYBaHHS il
yac JUIOBUX 3YCTpiueHd, IMeperoBopiB, Tele(GOHHMX PO3MOB, BUPOOHUYHMX

npolieciB, Hapajl, KOHQEpEHITii);
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- MyOJIUCTUYHUN (B JKypHAJIBHUX 1 Ta3€THUX BUIAHHSIX E€KOHOMIYHOTO
npoduto, TeNepenopTaxax, BeO-BUIAHHSX);

- po3MOBHHI (TIpoeciliHe pO3MOBHE MOBJICHHS ).

3a KpUTEpiEM yYaCHUKIB KOMYHIKaTUBHUX aKTIB MOBa €KOHOMIMHOTO (axy
MOXke OyTH JOCTyNHa rpynaM JIOACH, pB3HUM 3a OCBITHBOIO MIITOTOBKOIO,
mpo(deciifHOI0 KOMIIETCHINEID, HalpsMaMy JBUIBHOCTL, (QopMaMu W HUBSIMU
cruikyBaHHsS. OIHaK BUPIMAILHOI 03HAKOIO ()axOBOi MOBH €KOHOMIKH € T€, IO

BOHA HEPIAKO BHKOHYE POJIb MEmiaTopa MDK CIEIIaTiCTaMHd W IIMPOKHM 3arajioM

[437, c. 6].

1.12. Cxiax i cTpyKTypa JeKCHYHOIro Kopmycy (axoBoi MOBH
exoHoMiku. UYepe3 Te, mo MDK (PaxOBOIO 1 3aralbHOJITEPATYPHOIO MOBOIO
(GOHETUYHUX 1 TpaMaTUYHUX PO3ODKHOCTEW HEMae, MOBO3HABIl BBAXKAIOTh
JICKCUKY BHU3HAYaJLHUM MOMEHTOM, 3a SKHM YC1 MOBH MpodeciiHOTro
NPU3HAYCHHS BUIPBBHIIOTHCA OJHA Bif OJHOI. OTXe, reTeporeHHUil Xxapakrep 1
TeMaTudHa iHTepdepeH s ¢GaxoBoi MOBH EKOHOMIKH, NP0 SKI HIUIOCA Y
nyHkTi 1.1.1, mepeayciM CTOCYIOTBCS KOPITYCY JIEKCUKHL.

B Mexax €KOHOMIYHOTO JICKCHKOHY MO>KHa BHOKPEMHUTH TaKl BITHOCHO
CaMOCTIMH1 JIKCUYHI MPOILIAPKH:

- cHemiaiizoBaHa (€KOHOMIUHA) JIGKCUKA — mepMiHu, npogecionanizmu,
npogecitini sHcap2oHizMU (CreHeizmu);

- 3araJlbHOHAYKOBA JICKCHKA;

- 3araJIbHOB)KHMBaHA JIEKCUKA.

KosxHOMY mpormapky BimBeAeHa CBOSI pOJib, OJIHAK, OCHOBY (paxoBoi MOBH
EeKOHOMIKH CKJIa[Ial0Th CIIEIliali30BaH1 OAUHUII MOBH (TEpMIHH, PO (deCiOHATI3MHU,
npodeciifHi KaproHi3MH), a 3MICTOBHUM SJIPOM CJIYT'y€ CIICHIaIbHO BCTAaHOBJICHA
EeKOHOMIYHA TEPMIHOJIOTIA.

Y JHrBICTUYHUX CTYALIX ICHYE YMMalO BH3HAY€Hb NOHATTA ,,TEPMIH .
[IpoTe yHiBepcanbHOI AediHIIll HEMAE, OCKUTLKM TEPMIH SIBJIIE COOOI0 CKIIAIHUM

(eHOMEH, BJIACTUBOCTI SIKOTO MO-PI3HOMY BHUCBITJIIOIOTHCS y PI3BHUX MPOOJIEMHUX
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cutyarisx. Tak, Jeski BUE€HI BBaKalOTh, II0 TEPMIH — II€ OCOOJMBE CIIOBO abo
CJIOBOCIIOJTYU€HHS, KOTPE BIIPI3HIETHCS Bi IHIIMX MOBHUX onuHuIb [118, c. 7;
177, c. 73; 236, c. 61-62]. [Ipubiunvky QyHKIIOHATEHOTO MITXOAY CTBEPIKYIOTh,
IO TePMiH — 1€ HE OCOOJIMBUMN TUT JIEKCUIHOI OJIMHUII, 2 BUKOPUCTAHHS CJIOBA B
oco0mBIi ¢GyHKIli. TOOTO TEOPETUYHO KOKHE CJOBO MOXKE OYTH TEPMIHOM, ajie
BOHO CTa€ HUM TUIbKM 3a YMOBHM akTyajdi3ailii — BUBEICHHI HOTO 3 JIEKCHKO-
CEMaHTUYHOI CHUCTEMH 3arajbHOJITEpPaTypHOI MOBH 1 BKJIIOYEHHI B CHUCTEMY
TepMiHiB [65, c. 48; 79, c. 36; 170, c. 22].

Ham BumaeTrbcs JOTYHOIO TO3WINS TPUXWIBHUKIB  (PYHKI[IOHATLHOTO
MiIX0My, KOTpl HE HaMoJATaloTh HAa BH3HAYEHHI TOYHHX TPaHUIL MDK
TEPMIHOJIOTIEIO Ta 3arajlbHOJITEPAaTYpHOIO MOBOK. AJKE TEpMIHU — 1€
HOMIHATUBH1 OJUHUII], 0 BXOASTh Y CUCTEMY HMPHUPOHOI MOBHU 1 CTBOPIOIOTHCS 32
ii 3akoHaMu Ta Ha 0a3l IHBEHTapsi OCTaHHbOi. TOOTO Tak camMo, fIK 1 IHIII
HOMIHATUBH1 3HAaKHM, BOHU BHUKOHYIOTh (YHKLIIO KOJyBaHHsS (mepemadi)
iHpopmMmari mpo 0o0’exT / pedepeHT uepe3 €aHICTh hopmu 1 3MicTy. Buknagenuii
X1 JOTTYHO BIHCYETHCSA B KOHIICTIIO ,,MOBHOTO cyOcTtpata” B. M. Jleliuunka,
3TAHO 3 KOO TEPMIH € CKJIQIHUM TPHUIIIAPOBUM YTBOPEHHSIM, ITI0 BKITFOUAE:

- TIPUPOJTHO-MOBHHUU CyOCTpar, TOOTO 3BYKO-TpaidHUNA 1 CEMaHTHUYHHHA
KOMIIOHEHTH, IO BKa3ylOTh Ha MNPHUHAIKHICTH TEPMIHOJOTIYHOI OJWHMIN O
JIGKCMYHOI CHCTEMM TIET YU IHIIIOT MOBH;

- JIOTIYHHMM CymnepcTpar, ado 3MICTOBI O3HAKH, 3a JJOMOMOTOIO SIKUX TEPMIH
3/IaTHUH MO3HAYATU CIICINIAIbHE TIOHSATTS;

- TEPMIHOJIOTTYHA CYTHICTh, TOOTO 3MICTOBI 1 (DYHKIIIOHATbHI O3HAKHU, KOTP1
JO3BOJISTIOTh TEPMIHY BHKOHYBaTH (YHKII eJeMeHTa Teopii, M0 OIUCYE
cremianbHy cdepy 3Hanb un gisibHOCTI [170, ¢. 30- 31].

Jlo cnermuANX 03HaK TEPMIHOJIOTIYHUX OJWHHUIF MOBO3HABII TPAIHUIIIIHO
BITHOCAT,  ACOIHITUBHICTh,  TOYHICTh, OJIHO3HAYHICTh, KOHBCHIIHHICTD,
JAKOHIYHICTh, BACYTHICTh EKCIIPECUBHUX 1 EMOLIMHUX KOMIIOHEHTIB, CHCTEMHICTh
tepminosiorii [85, c. 12-13; 270, c. 7]. Omgnak mepeniueHi BUMOTH paJIle

CTOCYIOTBCS ,,iI€aIbHUX TEPMIHIB 00 MPUHAWMHI TUX 13 HUX, KOTP1 3HAXOAATHCS
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y cepi nexcukorpadiunoi ¢ikcarli, a He TEpPMIHIB, AKi mepedyBaroTh y cdepi
¢dyHKIIIOHYBaHHS, TOOTO B peabHIN CTUXIl ()axOBOro MOBJIECHHS.

Yepes Te, 1110 EKOHOMIKA € HE JIMIIIE Tady3310 3HaHb, a i c(peporo CyCNUIbHO1
JNBUTBHOCTI, €KOHOMIYHA TEPMIHOJOTIS IOCiTae OCOOJMBE MICLIE HABITh CEpen
TEPMIHOJIOTIM IHIIMX CYCHUIbHUX HayK. AJDKE€ 3HauHa 4YacTUHA TEPMIHIB
CKOHOMIKH — II€ ,, JBOTLIAHOBI JlekcuuHi oguuuill’” (tepmin B. I'. T'aka [55, c. 27]),
OCKUIbKM BOHHU BHUKOPHUCTOBYIOTBCS 1y (PyHKII TepMiHa, 1y QYyHKIli HETepMIiHa,
TOOTO BXOJATH y CJIOBECHHM pemepTyap ydJacHUKIB (axoBoi KOMYyHIKaIlii 1
BOJIHOYAC YaCTKOBO 3a0€3MeUyI0Th MOTPEOM MOBIICHHS Y IIOACHHUX CUTYAITISIX.

HasBHICTP B €KOHOMIYHI TEPMIHOCHCTEMI TAKUX JIBOIUIAHOBHUX MOBHHX
3HaKIB (CJIB, CJIOBOCIOJIY4YE€Hb), KOTPI 11l HA3UBAIOTh ,,KOHCYOCTAHI[IOHAILHUMHU
tepmiHamu” [70, c. 27], Bkazye Ha (QyHKIIOHAIHHY BapiaTUBHICTb MOBH.
@®akTHYHO HAETHCS MPO PYyX Y JBOX MIAJICKTUYHO TOB’S3aHUX HAMpsSMKaxX —
nudepeHIiaisi MOBM Ta 1l IHTerpamis, — II0 BHUSBISIETbCS Yy MOOUIBHOCTI
JHTBATHHUX OJWHUIL Ta IXHIA 3JaTHOCTI ,,MIrpyBath’ 13 3araJlbHOBKHUBAHOI
JICKCUKHU B TEPMIHOJIOTIIO 1 HABTIAKH.

[llomo ocobmmBOCTEH peam3amii TEPMIHOJIOTIMHUX OJWHHUIL, TO B
JHTBICTUYHUX  TpaIlsgX 3a3BUYall  HABOAATHCA Takl (YHKI  TEpMIHIB:
penpe3eHTaTiBHa (HOMIHATHBHA), CUTHI(piKaTUBHA, KOMYHIKATUBHA, TparMaTUYHa
[218, c. 109]. IIpoTe HEe BCi EKOHOMIUHI TEPMIHM CTIPOMOXKHI peali30ByBaTH BCi
nepeniyeHi  ¢yskui. Tak, ckaxiMo, mnparmarmuHa (QyHKIA —(3JaTHICTb
JeKJIapyBaTH TMEBH1 yrnoJgo0aHHs, MOYyTTs) OUlblle MpUTAMaHHA ,,HelleaTbHUM
TEpMIHaM, SIKI YTBOPEHI HUIIXOM MeTaQOpUYHOTO / METOHIMIYHOTO MEPEHOCY 1
JIEMOHCTPYIOTh YITK1 OI[iHH1 KOHOTAITI.

Ha wamy paymky, MawoTh pamir0 Ti CydacHI JOCHITHUKH, SKI TaKOX
BHOKPEMJIIOIOTh KOTHITUBHY (THOCEOJIOTIYHY) (YHKIIIFO, KOTpa TIOB s3aHa 3
BJIACTHBICTIO TEPMIHIB BCTAHOBJIIOBATH 3B'SI30K MDK MOBJICHHEBUMHM MPOIIECAMH 1
nporiecaMy Ti3HAHHS AIHCHOCTI Ta nepemaBaHHs 3HaHb [283, c¢. 337]. OgHak y
pasi, KoJM HAeThCsl PO HOBOCTBOPEHI CIIOBA YU CJIOBOCIIONYKH, SIKI aBTOP TEKCTY

CKOHCTPYIOBAB, aowu AaTh Ha3BYy IIOMHO 3allPpOIIOHOBAHOMY TIOHATTHO, KOFHiTI/IBHy



21

(GYHKIIFO TOYHINIE HA3WBAaTU EBPHCTHYHOIO, OCKUIBKM MAaEMO CIpaBy 3
MO3HAYEHHSIM HOBOTO 3HAHHSI.

Xoua, SIK YK€ 3a3Hayajocs BHIIE, SIPOM CIEUIATI30BAHOI JIEKCUKU €
TEpMIHM, B HOBIM TEpMIHOJIOTHi (a caMe TakKow CJii BBaXAaTH KOPITYC
TEPMIHOJIEKCUKA €KOHOMIYHOI MOJIeN ,,eKOHOMIKAa 3HaHb’) 10 MOMEHTY BHOOPY
HaWOUTBIIT BAAJIOT0 TEPMIHA HMOTO POJIb HEPIIKO BUKOHYIOTh MepMIiHOIOU —
CIIeIaTbH1 JIKCEMH a00 CJIOBOCIIOYYCHHS, KOTP1 MO3HAYAIOTh III¢ HEYCTaJCHE
MOHSITTS, HE MAlOTh YITKUX ACQIHIIINA 1 TpaKTyrOThCs HeogHo3Hauno [281, c. 35],
abo nepeomepminu — JTEKCWYIHI OJWHMII TPHUPOIHOI MOBH, SIKI HOMIHYIOTH
HOBOC(OPMOBaHI MOHATTA 1 HE TOAOJIAJM ,,TIopir Tepminosorizamii” [70, c. 49;
170, c. 139]. He3Baxkarouu Ha Te, 1110 TaKi MOBHI 3HAKH (CJIOBA, CJIOBOCIIOJTYYCHHS )
HE 3aJ0BOJIbHSIOTh BHMOTHM IOJO 3MICTOBOiI 1 (a00) (opmasibHOI CTPYKTypHu
TEPMIHIB, BOHH 3 YaCOM MOYTb CTaTH TEPMIHOJOTTYHUMHU OJITUHUIISIMU.

KpiM 1poro, HuHI y 3B’A3Ky 13 3HAYHUMH 3MIHAMH B c(epi eKOHOMIKH
TEPMIHOJIOTISI YacTo ,,HE BCTUTae” 3a MoAisiMu. Tox poJib oQiliiHUX TEPMIHIB Ha
HEBU3HAYEHUW Tiepiosy OepyTh Ha cebe mnpodecionanizmu. Yu meperyTh
npodecioHaIBMU Y CTaTyC TEPMIHIB, 4 OyIyTh 3aMiHEHI IHIIMMH MOBHHUMH
OJVHMIFIM — HEBIIOMO. AJie OKpecjieHa CHUTYyallii TPHU3BOAUTH IO TOTO, IO
CHeliajibHI ~ MOHATTA  yCc€  YacTille TMO03HAYaloTh  OAWHMIN,  CTYIIHb
,,TEPMIHOJIOTTYHOCTI” KOTPUX HMKYIM, HDK Yy TEPMIHIB, 1 KOTpl AEMOHCTPYIOTh
0araTo3Ha4YHICTh, HEBU3HAUEHICTh CEMAHTUKH, EKCIPECUBHICTh, KOHTEKCTYaJIbHY
00yMoBIeHICTh. OTXKE, Ha TaHOMY €Tarl PO3BUTKY €KOHOMIUHOT TEPMIHOCHUCTEMHU
Oynb-siki cIpOOM BCTAHOBHUTHU YITKI PaMKH JUIsI ITI€i JTUHAMIYHOI 1 BIIKPUTOI
CHCTEMH TEPMIHIB BUTJISIAIOTh MAJIOTICPCTICKTUBHUMH.

PosrasiHemo iHIII TpOIIApKK CIEiaTi30BaHOi (EKOHOMIYHOI) JIEKCHUKH, a
came, mpodecioHanidzmMu 1 npodeciiiHi kaproHi3MU. KpurepisiMu BHOKpEMJICHHS
npodecitHoTo JIeKCUKOHY (TipodecioHan3MiB 1 mpodeciiHuX KaproHi3MIB) BUCHI
3a3BMYail  BBaXAIOTh IIEBHY HEHOPMOBAHICTh,  (PYHKIIOHAIHHO-CTUIHOBY
OOMEKEHICTh BXHUBaHHA (YCHE MOBJEHHA MpodecioHanB y HehopMaibHUX

CUTYaIlisX), €KCIPECUBHO-eMO1IiiiHI koHoTaltii [70, ¢. 50]. OnxHak, BpaxoByIOUH TE,
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0 €JIEMEHTH HOBOi CIIeINATi30BaHOl JIEKCHKH cdepr EKOHOMIKH (TEpMiHH,
npodecioHanizMu, npodeciitHi kaproHi3MU) BUIbHO IIUPKYITIOIOTH 3 OJHIET CTpaTH
B IHUIY 1 NOTPAIUISIOTh B TEKCTU PI3BHUX (PYHKIIOHATBHUX CTHIIB y BCIX 001acTAX
EKOHOMIYHOTO JUCKYPCY, MM HE 0a4yuMO MiACTaB JJII YITKOTO PO3MEXKYBaHHS
OCHOBHHUX TIpOIIApKiB (paxoBoro yiekcukoHy. [IpuHarimHo 3a3Ha4MMO, MIO TaKUN
X1 Ay’Ke TOIMMPEHUNA Cepel aHTJIOMOBHUX JTOCIITHUKIB, SIK1 10 TEPMIHOJIOTI 3
JICTKICTIO JIOJTy9ar0Th MOBHI OJTMHUII 3 HI3LKUM CTYTICHEM ,, TEPMIHOJIOTTIHOCTI” .
Skmo cTparudikamiro JEKCHYHOTO KOPIycy (DaxoBOi MOBH E€KOHOMIKH
MIPOBOJIMTH, BIIIMTOBXYIOUHCH B i1 siApa — TEPMIHOJIOTTI, TO HABKOJIOSIAEPHY 30HY
YTBOPIOE MpodeciitHa JIGKCHKA, a Jali pO3TallOBYIOTECS NPOQeciiiHi KaproHI3MU.
Bucoka MOOUIbHICT MOBHUX OJIMHHMIIb NIPU MEPEXO/I1 3 OJHOTO MPOIIAPKY B 1H AN
JT03BOJIIE TIPUITYCTUTH, IO MEXKI MDK CTparaMd € PYyXOMHUMH. TakuM YHHOM,
€JIEMEHTU 3arajibHOJITEPaTypHOi JEKCUKA MOXKYTh NEPEUTH B PO3psiA TEPMIHIB 1
HaBMaKW, MpogecioHAI3BMU MOXYThb HaOyTH CTarycy TEpPMIHIB, a TEPMIHU —
cayryBati 6a3010 1151 GopMyBaHHS HOBUX MpodecioHaT3MIB. Y KOHCOJIIT0BAHIMI
dbopMi CTPYKTypa JEKCHYHOTO KOpTIycy (axoBOi MOBH €KOHOMIKM Ma€ TaKWAU

BUTJISI:

Puc. 1.1. CTpyKkTypa JEeKCUYHOr0 KOpIycy (paxoBoi MOBU €KOHOMIKH
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Oco0,IMBO BapTO HArOJOCUTH HAa TCHUXOJOTIMHUX YUHHHUKAX 3POCTaHHS Y
ckiaal (axoBOi JIEKCHKH OOCSTY HOBHX Mpo(decioHani3MIB 1 CIEHTY, SKI B
CydyacHUX 3apyODKHHX JDKepenax Iie HasuBaloTh buzzwords [367]. Mu
NPUIYCKaEMO, M0 B E€KOHOMIMHIA cdepl 1i eMOLIHO ,,HaBaHTaXeHI” MOBHI
OJMHHUII, KOTP1 HE IPETEHIYIOTh Ha TOYHICTh 1 OJHO3HAYHICTh Ta JTEMOHCTPYIOTh
BUCOKHI pIBEHb OOpPa3HOCTI, 3 SBISIOTRCSA y MOBJICHHI CICHIATICTIB IS
HeUTpai3allii Hampy>KEeHHs, PO3JApaTyBaHHS, arpecii y TOCTPOKOHKYPEHTHOMY
oBHec-cepenoBumtl. KpiM Toro, mnpodecioHaniBMH 1 NpoQeCiiHUA KaproH
CAYTYIOTh IHIMKATOPOM MPHUHAJICKHOCTI 10 TPYITH, CBOEPLTHUM TIApOJIeM, 3a SKUM

NEeBHA CMUTLHOTA JIIO/IEN AOMYCKA€E IHIIMX Y CBOE KOJIO.

1.2. JMuuamiyHi npoumecu B CY4acCHOMY €KOHOMIYHOMY JI€KCHKOHI

AHIJIIHCHKOI MOBH fIK aKTyaJi3alisg (peHOMEeHy ,,6 KOHOMiKAa 3HAHb”’

1.2.1. TnymadenHsi i BepOaibHAa penpe3eHTaLlis MOHATTA ,,6 KOHOMIKAa
3HAHB”.  3AIACHEHHS  BCEOIMHOrO  aHAIBy  AHTJIHCBKUX  HEOJOTI3MIB,
CIIBBIIHECEHUX 3 OE3MPENEeICHTHUM 3alydeHHSIM B EKOHOMIYHHUH 0OIr
pE3yIbTaTIB IHTEICKTYyadbHOI JISJILHOCTI, HEMOJKIMBE O€3 TIyMAdyeHHS 3MICTY
IEHTPAJIbHOTO TIOHATTA ,,6KOHOMIKAa 3HaHb . TepMiH ,,eKOHOMIKAa 3HaHb
(knowledge economy)” OyB yBemeHwii y 1962 pomi aBcTpO-aMepUKaHCHKHM
ekoHomictom @pintem Maxmaynom [425] i oxepkaB MIMPOKE PO3MOBCIOIKCHHS
HanpukiHii 90-x pokiB XX CTOMITTS CHOYATKY JAJISl XapaKTEPUCTUKU EKOHOMIKU
CHIA, a 3rogoMm myisg HaliMEHYBaHHS HOBOI MOJIENIl €KOHOMIYHOTO 3POCTaHHS,
KOTpa CTaja MArpyHTAM  ¢GopmyBaHHS  IHPOpMAIIHHOTO  CYCHUIbCTBA
MOCTIHIYCTPIAILHOT JOOU.

IcToTHUME OCOOMMBOCTIMHU 1ITl€l MOJEN € Takl NPHUHIMIOBI 3MIHH Y
ditocodii eKOHOMIIHOrO OyTTA: KIIOUYOBA POJIb HAJICKUTH HEMaTepiaJbHUM
CKJIaJOBUM — IH(OpMaIlii, 3HaHHSIM, IHHOBAISIM; Cy4dacHl HU(POBI TEXHOJOTI
MPOHM3YIOTH yCi chepu €KOHOMIYHOI JIISITbHOCTI; BHACHIAOK YTBOPEHHS €IUHOTO

H(popMaIlfHOTO MPOCTOPY MOCUIIIOIOTHCS MPOILIecH Tiiodanizallii, B yMOBax SKOi
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eKOHOMIKA ,,371aTHA TIPAIFOBATH SIK €MHA CUCTEMa y PEXHUMI PealbHOTO 4Yacy B
MaciTabi Beiei mmanetn” [124, ¢. 105].

Hespaxkaroun Ha Te, 110 KOHIEMNIS ,,eKOHOMIKA 3HaHbL' i PIBHUMHU
Ha3BaMU W KyTaMu 30py IUTITHO PO3POOISETHCS MPOBITHUMHE 3apyObkHUME [112;
124; 204; 214; 260; 280; 371; 430; 447] i Birum3Hsaaumu pociinaukamu [20; 59;
186; 294; 306], oaHak, y HayKOBOMY TOBAapHCTBI JOTENEP TOUMTHCSA IHCKYCIs
110,10 0A30BUX MPUHIIMITIB 1 YITKOT TEPMIHOJIOTIi JjIs1 HaltMEHyBaHHS HOBOT'O €TaITy
CYCIUTLHO-BUPOOHUYHMX BITHOCHH.

Kpim yxxe HaBemenoi Buine Ha3Bu knowledge economy, B aHrioMoBHii
JirepaTypi 3 €KOHOMIUHHUX IHCUMIUIIH, COIOJIOTI, MOJIToNoTil, ¢imocodii ms
HOMIHAIlli pO3MJIAYBaHOTO (PEHOMEHY ILIMPOKO BUKOPUCTOBYIOTHCS TEPMIHU
knowledge-based economy [420; 423], new economy [349; 400], learning economy
[333], innovation economy [365], high-tech economy [374], digital economy [432;
461], information economy [348], information-based economy [443], network
economy [451], intellectual economy [402].

[IpunyckaeMo, IO TOMIYK HAWOUIBII pamiOHATLHOI TEPMIHOJOTI IS
BepOaizarii HOBOI EKOHOMIYHOI MOJETl CHPUYMHEHHWH CKIQTHICTIO BHOOPY
3acCagHAY0TO OpIEHTHpa 1 TUM, IO IHoOpMAaIlsl, 3HAHHS, IHHOBAIl Ha 3jami
CTOJITh KapJIWHAIBHO TPAaHC(HOPMYIOTh MPAKTUYHO BECh KapKac EKOHOMIKH i
BU3HAYaIOTh 11 PO3BUTOK Ha MIKpO- i MakpopiBHiIX. Ha Hamyy nymky, came
0araTorpaHHICTh OKPECJCHOTO SBHIIA 3YMOBIIIOE TOJIHOMIHAIIIIO 1 CEMAaHTUYHE
OTOTOXKHEHHSI aTpuOyTHBHUX Xapaktepucthk knowledge, knowledge-based, new,
learning, innovation, high-tech, digital, information, information-based, network,
intellectual, koTpi Hepigko TPaKTyIOThCS SK PIBHOIIHHI W aJbTEPHATHBHO
BUKOPHCTOBYIOTHCA Y CKJIA/Il TEPMIHIB, CIIBBITHECEHUX 3 (PEHOMEHOM ,,eKOHOMIKA
3HaHL”, 8 BepOamBarlii HGOPMAIIMHOI, IHTEIEKTyalbHOI, IHHOBAIIHHOT
MPUPOH SKICHUX 3MIH HUHIIIHEOTO €KOHOMIYHOTO MPOCTOPY.

[HonpaBna, icHye il MpAMO NPOTHIEKHA NPAKTHKA, KOJIM 3rajiaHl TEPMIHU
B)KHUBAIOTHCS HE SIK TOTOXHi, @ PI3KO PO3MEKOBYIOTHCS JIJIs1 TIO3HAYCHHS OKPEMUX

CTOpIH OJIHOTO TMpolecy. 30KpeMa, OCTaHHIM 4YacoOM BHU3pIBA€ TEHICHINS
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pO3IIIAAATH ,,HOBY EKOHOMIKY SIK CHHTE3 TPhOX B3aEMOTIOB’SI3aHUX CKIAJOBUX —
MepexeBoi, iHpopMmaliiHoi exoHoMiku (information economy), eKOHOMIKH
BHCOKHMX TexHOJIOTi (innovation economy), exonomiku 3HaHb (knowledge
economy) [59, c. 105-106].

VY Hamomy JOCIKEHHI MU HE CTaBUMO TIepe]l COO0F0 3aBIaHHsI BCTYIIATH Y
MOJIEMIKY IIOJ0 YITKOI TEPMIHOJIOTH JJIsI TIO3HAYEHHS HOBOI EKOHOMIYHOI
noktpuHu. OpHAK 3 OISy HAa TEPMIHOJIOTIMHY HEBHU3HAYCHICTh, OyaeMo
OpIEHTYBATHCS Ha T, IO B AHTJIOMOBHOMY E€KOHOMIYHOMY IHCKYpPCl OUTBII
nommupenuM € Tepmin knowledge economy, a B ykpaiHOMOBHHUX JKepeaax — HOro
YKpaiHChKHI €KBIBAIEHT ,,6KOHOMIKA 3HaHb. BiaTak y maHomMy AucCepTaliifHOMY

JTOCIIKEHH1 OTIEpYBATUMEMO CaMe TEPMIHOM ,,eKOHOMIKA 3HaHb .

1.2.2. HeoJiorizanissi e€KOHOMIYHOI0 JIeKCMKOHY. B JHrBicTHIII iCHYE
MOCTYJIAT, 110 MOBAa — II¢ IUIICHA €JHICTh CTAJOTO 1 PYXJIMBOTO, CTATHYHOTO 1
JUHAMIYHOTO. TakuM YHMHOM, 3 OJHOTO OOKYy, MOBHa CHCTEMa JEMOHCTPYE
31aTHICTh 3MIHIOBATHCS 1 BUKOHYBATH PI3HOMAaHITHI (PyHKI, BigOMBaOUM yce
CKJIQHIIII SIBUINA TIMCHOCTIL. A 3 Apyroro 00Ky, CBOEPITHI IPOIIECH TraIbMyBaHHS
MePEIIKOHKAIOTh HAATO PI3KMM IepeMiHaM y MOBI Ta JIO3BOJISIOTH il 30epiratu
TOTOXHICTH caMiii co01 mpotaroMm TpuBasioro yacy [168; 169; 196, c. 67-68; 218,
c. 197-200].

[losiBa HEOJIOTIBMIB — 1€ 3aBXIAU PE3yJbTaT OOPOTHOM JBOX TEHCHIIN:
PO3BUTKY MOBH 1 TE€HAEHIII /10 i 30epekeHHs. 1K BITOMO, KOHBEHIIIOHAI3YIOThCS
H OTpuUMYyIOThH JieKcukorpadiuHy (ikcariro JuIle Ti JIHrBaIbHI OJMHHUIIL, IO
MO3HAYAI0Th peatii, JAJi1 HOMIHAI KX Oynu BIICYTHI BepOanbHi 3ac00H 1 KOTpi
3 YacOM HE BTpadar0Th aKkTyalbHOCTL. HaTtomicTh BHMamkoBi Ha3BH, CTBOPEHI
KOMYHIKaHTaMH CUTYaTHBHO YH OJTHOPA30BO a00 TOB’sS3aHi 3 TOIIIMH H SIBUILIAMH,
K1 BTPATWIA CBOIO aKTyalbHICTh, HE MOTPAIUIIIOTh Y CJIOBHUKOBUN CKJIa]] MOBH.
OTxe, 3 OMHOTO OOKY, BTOPTHEHHSI HOBUX HOMIHALIM MOpyIIye OajgaHC Yy MOBHIN
CUCTEMI, a 3 APYroro 00Ky, ,,BHYTPIIIHI PEryasTOpH 3a0€3NeUyOTh MATPUMAHHS

PIBHOBAru y MOBI 1 30€peXeHHS 11 TUIIOJIOTTYHUX PUC.
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3naTtHICT, 30aradyBaTd CJOBHUKOBUW CKJIaJ] HOBUMH OJUHHUISIMH €
SCKPABUM CBIIUEHHSM JUHAMIYHOTO PO3BUTKY MOBH. | BlacHe TOMYy IHHOBaIliiiH1
MOBHI MPOLIECH BUKIMKAIOTh CTIMKE 3aI[IKaBJICHHS YKPaiHCbKUX 1 3apyODKHUX
JTHrBICTIB [nmB., Hamp.: 9; 89; 98; 104; 105; 106; 137; 330; 335]. Ilparnyuun
OCMHCJIUTU OCHOBHUN 00’ €KT HEOJIOT1 (HOBE CJIOBO), HAYKOBIIl BUKOPUCTOBYIOTh
[Ty HU3KY TEPMIHOJIOTIYHUX HAa3B — HEO02I3M, IHHO8AYis, HeoleKceMa, HOBOMEID,
OKA3I0HANI3M, NOMEHYILIHE C10BO.

[Ipuaomy HEPITKO TPAKTYIOTh iX Mo-piBHOMY. CKakKiMO, TEPMIH ,,IHHOBAIIisA
3aCTOCOBYIOTH IS TIO3HAYCHHSI HOBUX SIBHIIl HAa BCIX PIBHSIX MOBH, a ,,HOBOTBIp” —
M0 BIIHOIICHHIO JO CJOBOTBIPHHX HEOJOT13MIB. SIK aHTUNOAM TiyMadaTh
NOTEHLINHI i OKa310HabH1 CJI0Ba, OKa3I0HAII3MHU 1 HeoJlorizmu. Ha Hanty n1ymky,
HE BApTO MPOTUCTABISITH MOTEHIIIIHI CJI0OBA, OKA310HAIIBMU 1 HEOJIOTBMU. AJKE
10 CYTi WIEThCs TPO TEBHI eTamw, M0 X MPOXOAUTh HOBA HOMIHATUBHA OUHUIIS
Bl MOBJICHHEBOI 1O MOBHOI IHHOBAIIII .

Tox crnmparounch Ha 3a3HAYCHE BUIIE, MPOTMOHYEMO TIyMAYUTH TOHSTTS
,,HOBAa HOMIHATHBHA OJUHHUII SK TakKe, [0 BKIIIOYAE BC1 HOBI €JIEMEHTH MOBH,
y3yabHI ¥ okazioHambHI. [1lo/10 TepMiHOMOTI, TO HaM BHUAAETHCS MOKIIMBHM
MMOCTABUTH 3HAK PIBHOCTI MDK TEPMIHOJOTIIHUMHI HA3BaAMHU HeOl02I3M, IHHOBAUIA,
HO80MGIp, HeOHOMIHAYis 1 TIOCITyTOBYBATHUCS HUMH SIK B3a€Mo3aMiHHUMHU. BinTak y
JaHOMY JIOCJIIPKEHH] Heo102i3m BU3HAYAEMO SIK HOBUH 3a (OpMOTO 13MicTOM abo
HOBUI e 3a (OpPMOIO YHM JIMIIE 3a 3MICTOM MOBHUH 3HaK (CJIOBO,
cioBocnoydeHHs ). [lokasHukaMu HTerpaiii HeOJOT13MIB Y JIEKCUKO-CEMaHTUYHY
CHCTEMY MOBU BBaKAEMO: PEKYPEHTHE BIATBOPECHHS HEOHOMIHAIlll 3a MEXKaMH
NICPBUHHOI'O0 KOHTEKCTY; BUKOPHUCTAHHS HOBOI OJUHUII Y PIBHHX JHCKYpPCUBHHUX
OTOUCHHSX IMOHAWMEHINE JBAa POKH; 3AyYeHHS HEOJIOri3My 0 CJIOBOTBOPY Ta
CEMOTBOpPY 1 OpMyBaHHS IMapaTUTMaTHIHUX 3B’ SI3KIB.

Jlo KJIOUOBUX O3HAK JIHTBAJbHUX IHHOBAId MPOMOHYEMO BITHECTH TaKi:
Op€OJ1 HOBH3HHU, HE3BUYHICTH (hopMU 1/ a0 3MICTY, 3JaTHICTh CIIyTyBaTh 3aC000M
MOBHOI TIpH, MOJIPYHKIIOHATBHICT (CIPOMOXKHICTh BUKOHYBAaTH HOMIHATHUBHY,

eKCIIPECHBHY, IIparMaTU4yHy, aTpakTUBHY, CYreCTUBHY Ta 1HII (YHKIID).
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[lompaBna, sk CIIpaBeIJIMBO 3ayBaKYIOTh JOCJITHUKH, OIIHKA (paKTy HOBHU3HHU €
JOBOJII CY0’ €EKTUBHOIO O3HAKOI0, KOTpa HE Mae (hOpMai30BaHUX XapaKTEPUCTHK i
He migaaeTbes abcomotu3ani [206, c. 7]. Tomy HMOKa3HUKOM ,,HEOJOTTIHOCTI”
MOBHOTO 3HAaKy CIIiJ] BBaaTu MEBHE 00’ €KTUBHE BIAUYTTS HOBU3HH, SIKE, XOU 1
BUIPBBHSETbCA B PIBHUX PEUUMIEHTIB y 3al€XKHOCTI BII PIBHS IXHHOI MOBHOL
KOMIICTEHII{i, OJHAK, MOXE CJyryBaTd KpPUTEPIEM BH3HAUCHHS HOBHX
HOMIHATHBHUX OJUHUIL. O3HAKH OPHIHAIHHOCTI, HECITOIBAHOCTI 1 HOBU3HU, IO
mpuUTaMaHHI BCIM HEOJOTi3MaM, 3 IUIMHOM 4Yacy BTPA4yarOThCS 1 OCTAaTOYHO
3HUKAIOTh, K TUIbKH Il JISKCHYHI ¥ Ppa3eosoriuHl oJuHHI (IKCYIOTHCS MOBHOIO
CHUCTEMOIO 1 3aKPIILIFOIOTHCS Y3YCOM.

KO po3rIgaaTi HEOJIOTI3M Y IIMPIIOMY PO3YMIHHI, TOOTO SIK yCE T€ HOBE,
IO BIIOMBAa€E PO3BUTOK MOBH, TOJl B 3aJEKHOCTI Bl PIBHA MOBU HEOJOTIBMHU
JTOUUTLHO AU(EPEHIIIIOBATH Ha JIEKCUYHI, CEMaHTUYHI, (Ppa3eoIoTiyHi, rpaMaTuyH1
i1 m [135, c. 81]. V Hamomy AOCIKEHHI MM IPOIOHYEMO JICIIO IHIIY
KJIacudikaiiro, B OCHOBI KO JieKaTh (OopMalibHI Ta 3MICTOBI O3HAKM HOBOTBOPIB
eKoHOMIYHOI cepm, 30kpema: 1) HoBa dopma 1 HOBHM 3MICT; 2) HOBa (opma;
3) HOBHIA 3MICT.

Ilepuwy 2pyny penpesentyiors Heollekcemu (advermation, bricks-and-
mortar, Dellionaire, e-banking, McDonaldization, presenteeism, slogo, T-shaped)
ta Heodpasu (bling-bling economics, glass cliff, hedgehog concept, lifestyle office,
ninja loan, seagull manager, two-pizza team, zombie brand). Jlo dpyeoi epynu
BIIHOCMMO MOBHI 3HaKH, sKi TpaHcopmyBaiu cBow (opMy, ame 30eperiu
CeMaHTUYHE 3HaueHHs, a came: Internet company — netco, clean technology —
cleantech, thank god it’s Monday — TGIM. Y mpemto epyny BBIfIIUTM JTIHTBaIbHI
OJIMHMIIL, KOTP1 € HOBUMH JIEKCUKO-CEMAHTUYHUMHU BaplaHTaAMH YK€ HasBHUX Y
MOBI MOBHHUX 3HakiB, sk-oT: angel ,,anren” — , JiHaHCOBHMI TOKPOBHTEINb,
concop”  (angel investor, knowledge angel), brain ,,mM030k” —
,,BuUCOKOKBamikoBani kaapu” (brain circulation, brain gain), bricks
,,LIerTMHU — ,, TpanuiliiHa Oi3Hec-monenb (Ha BimMiHy Bin IHTepHEeT-Mip™MM)”

(bricks and clicks; bricks-and-mortar; bricks, clicks and flips), green , 3enenmii” —
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,,€KOJIOTTYHO YHCTHUH; TIOB'13aHuUH 13 3axucToM NOBKULIA” (green audut, green chip,
greenfield, greenomics, greenscamming).

3 orsAy Ha MOSIBY HOBHUX ,,yJAMKOBUX ~€JIEMEHTIB, KOTpl1 3aAlsiHI B
npolecax HEOHOMIHAIIl y CJJOBHUKOBOMY CKJIaJi c(hepy EKOHOMIKH, BBAXKAEMO 3a
NOTpIOHE BHUOKPEMUTH OCOOJIMBY IpYIy IHHOBALM, SKI MPOMOHYEMO HAa3UBATH
neoghopmanmamu, Hanpukiaa: adver- (advertainment, advertecture, advertorial),
cyber- (cyberbank, cybermall, cybermarketing), eco- (eco-efficiency, eco-scam,
eco-tech), Euro- (Eurocrat, eurocreep, Eurozone), globo- / glob(i)- (globitarian,
globophile, globophobe), info- (infocommerce, infomediary, infonomics), Mc-
(McJob, McWage, McWorld), -nomics (bossonomics, Enronomics, lattenomics),
tele- (telebusiness, telecommuting, telework).

BapTo Harojocwtd, 1m0 B CYJ4aCHHMX MOBO3HAaBUMX CTYAIAX HEOJIOTI3MU
PO3TIISAAIOTECS SIK JIHTBAJIbHI OJIMHMII 3 OCOOJIMBUM TparMaTHYHUM e(EeKTOM,
AKUW J0cATaeThes 3a gonomoroto dopmu 1/ um 3micty [125; 137, c. 237].
K. B. Koumoi3 caymmHo 3a3Hadae, 10 ,,HOBOINPEJACTABJICHI 3HAKH B yMOBax
BepOaThbHOT KOMYHIKAII 3aBKIU 3alpoTrpaMoBaHi Ha IHTEHCU(IKAIIIFO BUPA3HOCTI,
BOHHM UIFOCTPYIOTh MOBJICHHEBY €KCTIPECi0 Ta JEMOHCTPYIOTh CIOKOHBIUHE
MpardeHHs 70 HEeOyACHHOTO, OPUTIHAIHLHOTO CTIoco0y BUpaxeHHS aymkn” [ 136,
c. 33].

Sk HACHIMOK MABHUIIICHOT YBaru JI0 BUPaKEHHS HOBO1 (popMu 1/ abo 3MiCTy
HEO0JIOT3M MOTpeOye MOBHOI aKTMBHOCTI HE JIMIIE Bi TOTO, XTO BHUKOPUCTOBYE
HOBOTBOPH, aJie¢ ¥ BII TOTO, XTO iX cHpuUiMae 1 aekoaye. BTiM, Ha moyaTkoBoMy
erari BXKMBaHHS HEOHOMIHAIIIM agpecaHT, MparHy4ud AOTIOMOTTH PELMITIEHTOBI
BHOKPEMUTH JIHTBAIbHY IHHOBAIIIIO i HAJICKHUM YHMHOM ii IHTEPIIPETYBaTH, J10/1a€
P03’ ICHIOBAILHUI KOMEHTap 3 BUpazamu Ha kirant also known as ... , called ...,
asa...,labeled as ..., so-called ...: These days the level in companies just below
very top management, sometimes known as the “marzipan layer”, is packed with
women, many of whom out-perform male colleagues (The Financial Times,
November 16, 2010); The so-called “dot com bubble’ has burst but those with IT
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qualifications and graduates who are computer literate and keen to learn IT skills
on the job should find jobs (The Guardian, June 23, 2001).

JIeKoJI BHUCIJIOBJIIOBAHHS CYMPOBOJKYETHCS TIYMAuEHHSIM, KOTPE Haramye
CJIOBHUKOBY Aediniriro, Hanpukiaa: Angel investors — wealthy private individuals
who supply the seed money for entrepreneurs — have always played a part, but they
are now more abundant — in some cases banding together in small “super-angel”
funds to increase the size of their bets (The Financial Times, May 25, 2011). Kpim
I[bOTO, y MHCHMOBUX TMOBIIOMIICHHSIX CTIOCOOOM TPUBEPHYTH YBary 10 HOBHUX
MOBHUX (OpM € rpadiuHe BUAUIEHHS TaKUX HaliMEHyBaHb (3a JOMOMOTOIO JIAMOK,
KypcuBy TO1110) [259, c. 156].

3 moryiAgy mNparMaTMKd OCOOJIMBICTh aHIVIOMOBHUX IHHOBalid cdepu
E€KOHOMIKM TOJISATa€ B TOMY, L0 BOHM (DYHKIIOHYIOTH y MPOCTOPL, J€ NPOLIECH
B3a€EMOJIii CyO’€KTIB €eKOHOMIUHHMX BITHOCUH PETYIIOIOTHCS KOHKYPEHIIIEI0, 1 e
CBOTO/IHI MaHITyJIIOIOTh HE TaK MaTepiaJibHUMH 00’ €KTaMU, SIK 11esMu, o0pa3aMmH,
IHTeNneKToM, 3HaHHsAMU. [lotpeda po3B’sa3yBaTu cnenuiuHl mparMaTudHi 3a1a4i
MPU3BOJINUTH JO TOTO, IO HOBI CJOBECHI (POPMHU, KOTpP1 aKyMYIIIOIOTh HEaOHSKI
CyrecTHBHI, €B(QEMICTHYHI, €30TepHUYHI TMOTEHIIli, JIEMOHCTPYIOTh 3IaTHICTh
BIUTMBATH HE JIMIIE HAa CBIIOMICTh, a W Ha TJIMOWMHHI (HECBIIOMI ¥ IIICBIIOMI)
KOMITOHEHTH TICUXIKH, Ta KaMy(JIIOBaTU IIMCHICTb 3 METO CTBOPEHHS BHUTiIHOI
KapTUHU MOAIN 1 TOCSITHEHHS! KOHKPETHUX KOMEPUIMHUX IIUICH.

[IpupoaHo, 10 y 3B’ 3Ky 3 KOMILTIKAI[I€}0 KOMYHIKATUBHUX HaMIpIB ICTOTHO
3pOCTaE 4acTKa HEOJIOTBMIB, KOTP1 PEMPE3CHTYIOTh HOB1 peajii depe3 CKIaaH1
acolyiaiii 1 BTOpUHHI CMHUCJIOBI 3HaueHHs. Hanpuknan, 1s yTBOpEHHs IIUIOTO
pSALy HOMIHAIII BUKOPUCTOBYIOTHCS TaKi MOBHOCTHIIICTUYHI 3aCO0M YBUPA3HEHHS,
sk Metadopa — golden handcuffs, corporate anorexia, housing bubble, wallet
biopsy; meTonimiune nepenecenns — all-hands meeting, Davos Man, grey hairs, to
borrow Dbrains; esdemidmMm7 — career-change opportunity, downaging, new
unemployables, overqualification; amozis — falling knife (amo3is Ha Bimomuii
BUCHIB “Never try to catch a falling knife”), to put skin in the game (peanizaris

aBTOPCHKOI IHTEHIil Yepe3 Bupas SKin in the game ,,Ha koHy — BJIacHa IIIKipa”).
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Cx0Xy mpHpoay MalOThb HOBOTBOPH 13 3IyYCHHSAM JACIKUX CTHIIICTHYHUX
¢iryp, a came: ameropis — hedghog concept, seagull manager; oGirpaBaHHs
3BYyKOBOi 000sioHKH cJiiB — adverteasement, blamestorming, murketing (murky +
marketing), soul proprietor, stoplifting, stuckholder; amirepartis — pay per click,
pay per play, top-to-top; moBHa Ta uwacTkoBa pemymiikaiis — bling-bling
economics, flash crash, squeeze-and-tease; oxcromopon — glocalization
(globalization + localization), growth recession, high low, co-opetition (co-
operation + competition); ipowist — regime change.

BaxmmBuM 3aco00M YBHpa3HEHHS EKOHOMIYHOTO JIGKCUKOHY BBaKAEMO
3pPOCTaHHS YacTKH BITOHIMHMX HOBOTBOpPIB, KOTp1 BiAOMBAIOThH IIIHHICHI 3acaiu
aHTJIOMOBHOTO coltiymy [251, c. 127]. 3okpema, unmano iHHOBAIli YTBOPEHO BilT
anTpornoHiMiB (to Barnumize, Cramer bounce, Putinomics, Icahn Lift, James Bond
Stock Index, J. Lo, stoozing, Tobin tax), miarsonimiB (Chinglish, Denglish,
Weblish), Tononimis (bangalored, BASIC, Chindia, Lake Wobegon effect, Rio
hedge), xpononimis (Black Friday, Christmas creep, Cyber Monady).

Oco06mBy yBary mpuBepTa€ IMMPOKE 3ATy4YCHHS HaMEHYBaHb BCECBITHBO
BIIOMHUX KOMITaHIH Ta OpeHAIB 1 TMOsBa aKCIOJOTTIHUX ,,KOMEPUIMHUX
HEoJI0rBMIB, sIK-0T: t0 Amazon, amazonned, Big Mac Index, Coca-Colanization, to
Dell, Dellionaire, Disneyization, Disneyfication, Enronomics, Googleverse,
Ikeazation, 1Pod Index, iPod halo effect, McDonaldization, McWorld,
Microsoftization, to Nasdag, Starbuckization, Tall Latte Index, Walmarting,
WalMart effect.

Ha wam mormsa, ,komepmianizamisi” ¢axoBoi MOBH EKOHOMIKM — II€
HACJIIOK BCEOCSKHOTO MParMaTUYHOTO BIUIMBY Ha OaraTOMUIbHOHHY ayJIHUTOPIO
Ta ,,BIIMIOBiA,”  MOBHOI CHUCTEMH Ha  IMMPOKOMACINTAOHWA  HACTYII
TpaHCHAIIOHAIILHUX  KOPIOpalii, KOHChIOMEpM3M, IHGQOpMAaTH3aIlil0  Ta
NEpEeBTUICHHS peKiaMu y ,,IUSTy BIaAy’, IHaKmle KaxXydH, Yy BaKIUBUU
IHCTpYMEHT (OpMyBaHHS, a pajlie aOCypJAHOTO HaB’S3yBaHHS, CYMHIBHUX
MIHHICHUX  OpIEHTUPIB  Ta  JKUTTEBUX  MPIOPUTETIB Yy  CYCHUIbCTBI

nocTiHAyCTpiabHOT 100u [259, ¢. 158].
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BumeposrisiHyTi ¥ moaiOH1 10 HUX HOBOTBOPH € HE JIMIIE CTHIICTUIHO
MapKOBaHUMHU, a H AaKCIOJOTTYHO ,,HABAHTAXKEHUMH . 3 IbOTO BUIUIMBAE, IO
CYTTEBOIO 03HAKOIO CYy4aCHOTO €KOHOMIYHOTO JIEKCUKOHY CJIiJ] BBOKATH HAsIBHICTb
y 0aratb0X HEOHOMIHAIll MEBHOTO ,,KyJIbTYpPHOTO OpEOJy”’, a OTKE, 3MATHICTbH
pedriekTyBaTH HallOHAJbHI OCOOJMBOCTI aHIJIOMOBHOTO cCBITY. KynbTypHO-
MapKOBaHI MOBHI 3HakM € CKJIAQIHIIMMHA 33 CBOEK CYTTIO, OCKUIbKA BOHH
aKyMYJIIOIOTh HE JIHMIIE ,,[IOBEPXOBE”, CyTO MOBHE 3HAYCHHS, a ¥ ,,TIMOMHHUN
KyJIbTYPHHH CMHCII, TOOTO BKIIIOYAIOTh B ce0€ CErMEHTH 1 MOBH, 1 KyIbTypu [50,
c. 44-45]. Yepe3s Te, 1m0 A0 3BHUYAWHHUX CKIAAOBHX 3HAK — 3HAYEHHS IOJAETHCS
KVIbMYPHO-NOHAMIUHULL ~ KOMNOHenm, BIIOYBAae€ThCA CKJIagHA JlajleKTUYHA
B3A€EMO/IISl JIHIBAIbHOTO M EKCTPAIIHIBAILHOIO — IEPEXid Bl MOBHOTO 3HAaKy /
3HAYEHHS J0 ONMUCY (PaKTy KYIbTypHU 1 HABIAKH.

Heonominaiii cdepu E€KOHOMIKH, IJIAHOM 3MICTY SIKUX € KyJIbTYpPHO-
MapKOBaHI 3HaHHA W YSBJIEHHS HOCIB aHTJIOMOBHOI KyJbTypH, a maH (opMu
BIATIOBIAE JICKCHYHUM 1 (Ppa3eosIOruHUM OJUHUIIAM, MPOTIOHYEMO TOAUIMTH Ha
Bl rpymu. B ocHoBy kimacuikamii HaMH TOKIAJACHO MPHUHIIUN YHIKATHHOCTI
aKyMyJIbOBaHOI Y HOBOTBOpaX €THOKYJbTYpPHOI iH(OopMariii, 30kpema:

1) HEOJIOT3BMH, K1 HA3WBAIOTh HAIIOHANBHI apTe(aKTH — SBHINA, TPSIMETH
MarepialibHO1 KyJIbTypH, €THOHAILIOHAIbHI 0COOIMBOCTI, pUTYalld, — III0 HE MAlOTh
MOBHHX CEKBIBaJIeHTIB B iHImMX KymbTypax (Black Friday ,, ;' staums micns as
nomiku y CIIIA, koM NOYMHAETHCS CE30H PBABAHMX po3mpoxaxis’; Cyber
Monday ,moHenuIoK, IO HAcTa€ ICasA ,,90pHOI ITSTHHII” 1 € I0YaTKOM
oHJaiHOBUX pBABIHKUX po3npoaaxis y CIIIA”; Deadfish, Idaho ,,Buramane micto
B AMepull, IO y CEPEIOBHIl MAapKETOJIOTIB CUMBOJIBYE MICIEBICTh, [I€
BHUCOKOTEXHOJIOTTYHI TOBapH / OCIYTH € MEHIII 3aTpeOyBaHUMHU )

2) HEOJIOT13MH, KOTP1 HOMIHYIOTh SIBHIIA, SIKI HE BBOKAIOTHCS YHIKAILHUMH
s onHiel Kynbrypu (dress-down Friday ,,neHp (3a3Buuail ITSITHHIS), KOJIH
oQiCHUM TpaIliBHUKAM JO03BOJICHO OJsraTtucs MeHI odiniiiHo™”; to Ponzify
,,TpaHc(popMyBaTH JierajibHy OBBHEC-CTPYKTYpy y (iHaHcoBy nipaminy (Hapiib3

[ToHmi — BuHaXiMHUK (iHAHCOBOI Mipaminu, BimoMoil sk ,,cxema [Tonii”)”’; McJob
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,,TAMYacoBa, HeKBariikoBaHa, Oe3MepCIeKTUBHA pPOoOOTa y 3aKiIaax ,,IBUIKOTO
xapuyBanHs1” McDonald ’s”).

CMmucn HEOHOMIHAIIM, 1[0 HANeXaTh 1O MEPIIOi TPYHHU, MOBHOIO MIPOIO
peaniByeThCsl JIMIIE y BUIAAKAX BOJIOAIHHS HE JIMIIE MOBOI, a M KyJIbTYpOIO
MEBHOTO €THOCY (y TaHOMY pa3i MMIBHIYHOAMEPUKAHChKOro). Ha BiAMIHY Bif HHX,
MOBHI IHHOBAIlil JIPyroi Tpynu MO3HAYaIOTh SIBUINA, SIKI HUHI Y)K€ HaBpAd UH
MOYKHA BBO)XaTU HAJOAHHIM JIMIIIEC OTHIET ETHOKYJIBTYPH.

3 TOYKM  30py  JIHTBICTUYHOI  CHHEPTEeTUKH,  HECTAOUIHHICTD,
HEPIBHOBAXHICTh, BHIMAAKOBICTh BIIIIPAIOTh CYTTEBY POJIb JJI1 HAPOMKCHHS
HOBOTO: JIETEPMIHOBAHUH XaoC € KOHCTPYKTUBHUM TIOHAaTKOM, JKEPEJIOM,
NEPEyMOBOIO 1 OCHOBOKO JJIi MPOLECY PO3BUTKY Ta €BOJIOLI TaKOi BIIKPHUTOL
HEJHIMHOT CUCTEeMH, Ik MOBHa Makpocuctema [60; 89, c. 163-182; 227].

SIKII0 eKCTparnoJoBaTH YHIBEpCcalbHi MPUHIMIIA CUHEPTETUKH Ha JIGKCUIHY
CUCTEMY, TOJl1 JIEKCUKOH CJI] TPaKTYBaTH SIK CEPENOBUIIE (CUCTEMY) 3 TIOTEHIIIHO
PBHUMH, ATbTEPHATUBHUMH ILUIIXaMU PO3BUTKY, IHAKIIE KAXY4H, CEPEIOBHIILE,
K€ MICTUTBh Y c0o01 Oipypkarrii, TOOTO ,, TOYKH PO3raTy’KEHHS MOKJIMBHUX IIIAXIB
epomrortii cuctemu” [238, c¢. 75]. Came y mmMX TOYKax CIOCTEPIraEThCS
MaKCHUMaJIbHO XaOTHYHUN CTaH CHCTEMH 1 MOYMHAIOTh BUHWKATH HOB1 IIEHTPHU
TSOKIHHS (aTpaKTOPH) YCIX YMOBHO MO>KJIMBHX TPAEKTOPIN pyXy CUCTEMU 10 CTaHy
11 AMHAMIYHOI CTIHKOCTI.

OTmxe, 3 ypaxyBaHHSAM TPUHIMIIB JIHTBOCUHEPTETUKU (HETHIMHICTD 1
BIIKPUTICTh CUCTEMH, HEPIBHOBAXKHICTh, HASBHICTh TOYOK OiypKarlii, BUMaAKOBI
BinxuieHHs ((IryKTyairii), KOHCTpYKTHBHUI xaoc Ta iH.) [89, c. 164] npoTunexHi
JIHTBATBbHI TEHAEHIIIl PO3TISIaEMO K OIMOJISPHI OTIO3MIIIl, KOTpPI BiAIrparoTh HE
PYHHIBHY, a BaXJIMBY KOHCTPYKTHBHY pOJib, TO03asiK CIYTYIOThb CIIOYaTKy
IMITyJIbCaMH, a 3T0JIOM pealti3allisMi HOBOBBEICHb Y CHCTEMI MOBH.

Cepen HallOUIBII MOMITHUX MOJIIPHUX TCHJEHINN, SIK1 BU3HAYAIOTh BEKTOP
PO3BUTKY JISKCHYHOTO CKJIQAy aHIJIHACBKOI MOBHM €KOHOMIUHOI  cdepH,
NpPUBEPTAIOTh yBAary Takl: IHTeneKTyajdi3amis (YCKIAQAHEHHS JUCKypcy) /

nemMokpatu3ariis (KoJiokBianizaiisi) (paxoBoi MOBH €KOHOMIKH; €KOHOMIS MOBHHX
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3ycwib (abpeBiallis, akpOHIMIsA, TEIeCKOMis) / JeTani3ailisi HOMIHaIK (CKIaaHi
cjoBa, (pa3zeoJIOTIUHI CIOJYKH); BUMOTa IOJO0 EKCIPECUBHOI HEUTPAILHOCTI
OJUHMIL ()aXOBOI MOBHM / €KCIPECUBHICTh CHELIAIBLHOI JIEKCUKH; MPAarHEHHs 10
CEMaHTHYHOI OJIHO3HAYHOCTI TepMIHIB / TapayieJbHe BUKOPHUCTAHHSI CUHOHIMIB i
nyosieTHuX GopM. 3 yChOro CKa3zaHOTO BHUIUIMBAE, II0 Y MOBI, SIK 1 B MIPUPOJI Ta
CYCIIUILCTBI, JII€ OJWH 3 OCHOBHHUX 3aKOHIB JIaJICKTHKH: €IHICTH 1 O00poThOa

PO TUJICKHOCTEMN.

1.3. ba3oBi NPUHIMIIA, METOHOJIOTis i METOAMKA TOCJTiIKE HHSA

BceOiyHe BHBUEHHS MOBHM 1 BUKOPHUCTAHHSI KOHIEMIIM Ta METOAIB pI3HUX
napajurM CTa€ O3HAKOK MOBO3HABCTBA HOBOro TUcsYoJrTa. [lomioHuit
napaJurMaIbHO-METOAOJOTUHUM  €KIeKTH3M JIHTBICTUKM XXI cTopmus, sk
ctBepmkye O. O. CeniBaHoBa, CBITYUTh HE MPO KPHU3OBY CHUTYyaIlllo, a €
pe3yabTaToM ,,TIOUIYKIB HOBOTO 0arato()OKyCHOTO Mi3HABAILHOTO MPOCTOPY”
[262, c¢. 5-7]. B ymoBax momimapagurmMatusmy 1 (GopMyBaHHS — €IMHOI
meranapagurmu (tepmin O. C. KyOpsxosoi [153]), 3a HasBHOCTI Bpaskardoi
KUTBKOCTI IIe Ta HOBUX (IHIIMX) MOTJIA/IIB HA CKJIaHE 1 0araTo BUMIpHE SBHUIIC —
MOBY, CydacHE MOBO3HABCTBO BIIUyBa€ MOTpedy TMeEperasiHyTH SK 0a30Bi
NOCTYJIaTh OKPEMHUX HIKUI, TaK 1 CTpATETuHI HallPsIMU PO3BUTKY L€l Taly31 3HAHb
[4, c. 17].

Boanouac mnpuBepTae yBary aHTpPONOICHTPUYHA Opi€HTAlllsi HOBITHIX
MOBO3HABYUX CTY/IH 1 IPEACTABICHHS BCIX aCMEKTIB OYTTS JIOAMHU Yepe3 NpU3My
,,MOBHOI cucTteMu koopauHat [/, ¢. 277; 38, c. 18; 153, c. 212; 183, c. 6-7; 231,
c. 71]. I xoua imes aHTPOTOIIEHTPU3MY B JIHTBICTHIIl HE HOBa, 1ie B. 'ymObompaT
pO3TIIsiIaB MOBY SK ,,CBIT, KOTPHUH JIGKUTh MDK CBITOM 3O0BHINIHIX SBHUI 1
BHYTPIIIHIM CBITOM JIOAuHN [ 74, ¢.4], 1iel npuHIHMII, HaOyBarOYX HOBOT'O 3MICTY,
CTa€ MaHIBHUM y cydacHOMy MoBo3HaBcTBL Ha nymky O. C. KyOpsikoBoi, cyTh
AHTPOTIOIICHTPUYHOI ~KOHIEMIi ,,[0JIirac B TOMY, IO HAayKoOBI 00’ €KTH

BUBYAIOTHCS 3a iXHBOIO POJUIIO Ui JIOJWMHU, 3a IXHIM NOpU3HAYEHSIM Yy i
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KUTTEABUTBHOCTI, 32 TXHIMHU (PYHKITISIMHU U1 PO3BUTKY JIFOJICKKOT OCOOUCTOCTI Ta Ti
ynockoHanenus” [153, c. 212].

AHTpPONOLEHTPUYHUN TPUHLUI, SKUA peaTi3yeTbCA 3aBISAKU MOEIHAHHIO
JIBOX TIOTJIS/IIB HA MOBHI SIBMINA, — ,,JIt0JiMHA B MOBI” (koHuemiisl E. beHBenicta
[30, c. 15] i ,,moBa B mommui’ [219, c. 45], — Oe3yMOBHO, € 3acagHUIUM
MOJIOKEHHSIM Yy CYYaCHOMY MOBO3HAaBCTBI 1 CJIyTy€ CBOEPITHOIO BIIMNPABHOIO
TOYKOIO B JTOCJIIIP)KEHH1 MOBHU, aHTPOTIONEHTPUYHOI 3a CBO€IO CYTTIO. [locTaBuBIIM
B IICHTP yBarw JIFOJCHKY OCOOHMCTICTH, CHOTOHIINIHS JIHTBICTHKA CHHTE3YE PI3HI
imei, Meroam 1 NpUHOMH aHam3y 3aysl TOoro, IMo0 30arHyTH MOBY SIK
OaraToBUMIPHY €JHICTh, KOTpa pediekTye OararorpaHHy HpHUPOIY JHOAWHU — il
TBOPIISL.

FO. M. KapaynoB cTBep/iKye, IO HABEPHEHHS HAyKH MPO MOBY JO
AHTPOTIOIIEHTPU3MY J03BOJISIE ,,IHTErPYBAaTH CaMOCTIMHI 1 BITHOCHO PO3PI3HEHI
BJIACTHUBOCTI MOBH~ 4Yepe3 YBEIEHHS ,,MOBHOI OCOOMCTOCTI SIK PIBHOMNPABHOTO
00’exta BuBueHHs" [119, c. 21]. Tox cydacHe MOBO3HABCTBO y CBOIX MOIIyKax
3aHYPIOETBCS Y TaKl CYTHICHI IMIApH JIFOJICHKOTO, SKi J0C1 HE OysH 00’ €EKTOM HOTO
po3MipkoByBanb [8, ¢. 302].

AHTPOMONEHTPUYHUN TPUHIUIT Y MOBO3HABCTBI CIYTy€ METOOJIOTTIHUM
HIAIPYHTSM U101 HU3KU MITXO/IB, sIK1 BUKOPUCTOBYIOTHCS Y HAYKOBUX PO3BIAKaX,
NPUCBSYCHUX JTOCIIHKCHHIO TIPO0JIeM HEoJioTii, a came, koenimusrnozo [9; 96; 97;
132; 284; 304], coyionineeanvroco [21; 31; 106; 323], rinceokynrvmyponoeiunozo
[11; 75], ouckypcusnoeco [40], ninesoginocogcvroco [66; 185], cunepeemuunoco
[58; 89], ¢yukuionarvno-npacmamuunoco [99; 165; 234], ncuxoninesicmuunozo
[194; 291].

[HTerpatvBHi MiAXOAW JO3BOJISIIOTH PO3KPUTH PI3HI aCHEKTH MOBHHUX
IHHOBAIi (CTPYKTYpHHM, CEMaHTHYHHWH, CTHICTUIHUN, JEKCUKOTpadIIHUH,
nparMaTMYHU Ta 1H.) 1 BCEOIYHO TMpOoaHAT3YBaTH MPUYMHU W MEXaH13MU
YTBOPEHHS, YMOBHU (DYHKIIIOHYBAaHHsS Ta NUISIXM KOHBEHIlIOHATB3AIli HOBITHHOI
JeKCUKU 1 (pazeosiorii. YpaxoBYIOUHM Te, IO AHTPOIOLEHTPUYHA OpIEHTAILIS

CYy4YaCHHMX JIIHTBICTUYHUX CTY/I1H 10pa3 OUIbIIE CIIOHYKAE BUCHUX TI3HABATU MOBY
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AK CYCUUIbHUM (peHOMEH ¥ IHTepmpeTyBaTH MOBHI 3MIHM Ha TJI1 COINIAbHHUX
NEPETBOPEHb, TEOPETUKO-METOI0JIOITYHOK OCHOBOIO HAayKOBOI PO3BIIKH O0OpaHO
coyioninzéicmuyni, OHOMACiON02iuHI 1 cemacionoziuni Teopii Ta inei.

HaBenemo psiji apryMeHTIB Ha KOPUCTh JOCIIIPKEHHS JIHIBAIbHUX BUMIPIB Y
iXHI1 comanbHii AeTepMmiHOBaHOCTL [lo-mepiie, ChOTOIHI B HAyKOBOMY
TOBApUCTBl BBAKAETbCA 3arallbHOBU3HAHMM B33€EMO3B’A30K MDK MOBOKO 1
cycmimectBoM [29; 33; 39; 81; 95; 191; 408; 464], a Takoxk Tou (hakT, IO
KOpEJSAIis MDK ,,30BHIIHLOIO” 1 ,,BHYTPIIHBOI IIMCHICTIO ,,0yTTI MOBH
BJIACTHMBA BCIM PIBHSIM MOBHW Ta BHUSBISIETHCSA SK MPHU TIAXPOHIIHOMY, TaK 1 TIPH
CUHXpOHIYHOMY po3risiai [196, c. 68].

[lo-npyre, KOpeNATHUBHUN aHaI3 MOBH 1 COLIAIBHOTO CEpPEIOBUILA
BOKIMBUN HE JMINE JJIsI TOBHOTH 1 KOHKpETHU3allii JOCTIIXKEHHS, BIH HEPIIKO
JI03BOJIIE BUSIBUTH CYTTEBI BHYTpimmHHOMOBHI TeHmeHiii [190, ¢. 14], imakrmie
KOKYy4H, 3PO3YMITH, K I JI€I0 ,,30BHINHIX IMIYJIbCIB JIHIBICTUYHI 3aKOHH
HA/IAI0Th PO3BUTKOBI MOBM TEBHOTO HAMPSMKY BIIMOBIIHO A0 i CTPYKTYpHHX
ocobimBocTer. | Haperri, coIiajbHI MOTPEOM BU3HAIOTHCS HAWBILUIMBOBIIIMMH
1010 3MiH, KOTP1 BiTOYBAOTHCS y TAKOMY JTOMEHI MOBH, SIK CJIOBHUKOBHN CKJIAT
[458, c. 29].

OcoOmuBoi yBaru moTpeOye MHTBaTbHUNA (OHA MOB CIELIAILHOTO
NpU3HAYCHHS, aJ[)Ke M0sIBA HOBUX T'ally3eil 3HaHb Ta IHTEJIEKTyJIbHUX BUPOOHHUIITB
IPUCKOPIOE OHOBJICHHS apCeHally MOBHHUX 3ac00iB SIK Y BIANOBIAHUX (PaxoBUX
JTUCKypcax, TaK 1 B 3arajbHOJITEpaTypHIid MOBIL. 3a HAIMMH CTOCTEPEKEHHIMHU,
HUHI OJTHUM 13 TaKUX ,,KaTaI3aTOPIB” KUIbKICHUX 1 AKICHUX 3MIH y CJIOBHUKOBOMY
CKJIa[l aHTJINACHhKOI MOBM € €KOHOMIYHA I[apuHa, KOTpa CIHUPAEThCS Ha
iH(popMaIliro, 3HaHHS Ta IHHOBAIlii. | BIacHe TOMy BaromMor CKJIaJ0BOO JAaHOTO
JOCTIIKCHHS CTaJ0 BHUSBJICHHS 3aKOHOMIPHOCTEH PYXY Bil COIIATbHUX MPUIHH
3pYIIEHb B EKOHOMIII 10 (DaKTIB MOBH 1, HABMAKH, B (PaKTiB MOBH J0 COIIaATbHUX
JeTepMiHaHT (pOpMyBaHHSI HOBOT €KOHOMIYHOI MapaaurMu.

B Mexax ninzeanvnozo (cmpyKkmypHOo-ceMaHmMuuHo20) RIiOX00y, SKUU

CIIUPAETHCSI HA OHOMACIOJIOTIUHI 1 CEMAacioIOTTHI Teopii Ta 1/1€i, 3aCTOCOBYIOTHCS
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Taki JIHTBICTUYHI METOAM  aHANBy: me3aypycHull, KOHMeKCMmYyabHul,
CMPYKM)PHUL, CI080MEIPHUL, KOMNOHEHMHUU, emumonoiunuu. 7Tezaypycnuu
MemoO J03BOJIA€ 3IMCHUTH aJE€KBAaTHY IHTEPNPETAIIF0 3MICTy HEOJIEKCEM 1
Heodpas 4depe3 ixHi cioBHUKOBI AedHili. OgHak, 3 Orjsay Ha Te, IO HE BCI
MOBHI IHHOBaIlii 3a(iKCOBaHI B JPYKOBAHUX 1 €JIEKTPOHHUX JIEKCUKOTpaPIHUX
JOKEepenax, BUHUKAE MOTpeda BCTAHOBJICHHS CEMAaHTUUYHOTO 3HAYE€HHS HOBOTBOPIB
yepe3 TEKCTOBI (parMeHTH. B Takux BuUIaAKaX Ha JOMOMOTY TPUXOAUTH
KOHMEKCMYaibHUll aHai3, MO YMOJXKIIUBIIIOE 3’ICyBaHHS 3MICTYy HEOHOMIHAIlIH
Yyepes 3BEPHEHHS JI0 TEKCTY sIK (OpMH IHCKYPCY Ta cepenoBHIna GyHKITIOHYBAHHS
HOBUX CJIiB 1 (ppa3eosIOrYHUX OTUHHUII.

Merow cmpykmypHoco aHanizy € JNOCIKEHHS NUBIXIB, CHOCOOIB Ta
MeXaH13MIB (POpMyBaHHSI HOBITHHOTO CJIOBHHKA €KOHOMIYHOI c(epH SIK LUTICHOT
CUCTEMH, EJIEMEHTH SIKOI TMOB’si3aHI MDK COOOI0 PIBHOMAHITHUMHU 3B’ SI3KAMHU.
JIOIUTLHICTh 3aCTOCYBAHHS CIOBOMBIPHO20 aHANI3Y OOYMOBJIEHA HEOOXITHICTIO
3’CyBaHHS XapakTepy pOopMaTbHUX 1 CEMAaHTUUHHUX BITHOIIEHb MDK TBIPHUMH Ta
MOXITHAMH OJWHUIIAMH, BHU3HAUYCHHS MEXaHI3MIB TBOPEHHS HEOJICPHBATIB,
BHSIBJICHHSI MOJIEIJICH 1 CJIOBOTBOPUYHX €IEMEHTIB (hOpMyBaHHS HOBHX CIIIB.

Komnonenmnuti  ananiz Hajga€ MOXJIMBICTh JOCIIIUTH  CTPYKTYPY
CEMaHTUKU HEOJIOT3MIB IIJIIXOM pO3KJIAJAaHHA 3HAYEHHS Ha MIHIMaJIbHI
CEMaHTUYHI KOMIIOHEHTU. MeTOoJl KOMIIOHEHTHOTO aHaji3y JA03BOJIsIE BUSHAUUTH,
3aBISIKM SIKMM CHUIBHUM CEMaHTHYHUM O3HaKaM HOBOTBOPU BCTYMAIOTh Y
napajurMaTUyHi BITHOLIEHHS 1 GOPMYIOTh I€pPAPXIUHO OpPTaHi30BaHl CTPYKTYpPH.
BukopucTtanus emumonociyuno2o ananizy YMOXKIMBIIOE 3 sICYBaHHS €BOJIIOLL
dbopMu 1 3MmicTy IHHOBATHBIB. J[JI1 CIIBCTAaBIIEHHS CyYacHOI ¥ ICTOPUYHOL
CTPYKTYpH Ta CEMaHTHKH HOBHX CJIB 1 (Ppa3eosoriHuX  OJWHHIb
1meHTU(IKYIOTbCS JDKepella 1 Yac iXHbOI MMOSBH, KOJMIIHI CJIOBOTBOpYl abo
dbpa3oTBOpUil 3B’ A3KH, CIIOCOOM TBOPEHHS BIAMOBITHUX T€HEPYBATHHUX OJIUHUII.
Kinoxicnuti ananiz, METOI SKOrO € BU3HAYEHHS KUIBKICHUX XapaKTEpUCTHUK

OCHOBHHUX KﬂaCTepiB HOBOTBOpiB, Jonomara€ BCTAaHOBUTHU BaKOHOMipHOCTi
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dbopMyBaHHSA  HEOHOMIHANIM 1 3a0e3MeYWTH  JOCTOBIPHICTH  BHUCHOBKIB
JOCJIIIKEHHS.

B mMexax coyioninzeanvnozo nioxody MU BUKOPUCTOBYEMO KOMILUIEKCHY
METOIMKY, 110  3aJy4ya€e  Taki  METOAUM  aHalIiy: KopenayitnullL,
JIIH2BOKYIbMYPONOCTYHULL, (DYHKYIOHAIbHO-npasmamuynui. Kopenayiinuti auaniz
JI03BOJISIE BUSHAYUTH B3aEMO3B’ 130K MDK MOBHHMMHU (,, BHYTPIIIHIMK ) YHHHUKAMH 1
nmapamMeTpamMu I03aMOBHOI (COIIAIBHOI) MIMCHOCTL MeToro 3’sACyBaHHS ITI€]
CITIB3AJICKHOCTI € BUOKPEMJICHHSI MaKCHUMAaJIbHO 3HAYYIIUX ,,30BHIMHIX" (haKTOPIB
(comiampHUX TOTpeO), Ha SIKI MOBHAa CHCTEMa ,,pearye’ 3MiHaMH Ha JICKCHKO-
CEMaHTHYHOMY pPiBHI, 1 30KpeMa: ypI3HOMAHITHEHHSM MEXaHBMIB (OpMyBaHHS
HEOJIEKCEM 1 Heo(pa3; MOsSBOIO HOBUX BHUPA3HHUX 3aCO0IB 1 €KCIPECUBHUX (OpM;
BUHUKHEHHSIM HOBUX BepOO(OpMaHTIB 1 MoOJeNe TBOPEHHS JEpPUBATIB;
YTBOPEHHSM CHHOHIMIYHUX, @HTOHIMIYHUX W OMOHIMIMHHUX MapagurM; 3MIHOIO
POM0-BUIOBUX BITHOIICHh MDK MOHATTSMH TOIIIO.

Jlinesoxynomyponoeiunuti aHani3 HAUUICHUH Ha KOMIUICKCHE BHBYEHHS
BTUICHMX Y HOBOTBOPAX JYXOBHHUX 1 MaTepiaibHUX 3JI00YTKIB 1 mepemdadae OImc
MOBHOTO MaTepialy y ABOX CHPSMYBAaHHSX. Bil OJWHHIII MOBH JIO OJUHHII
KyITbTYpH 1 BII OJWHHWIN KyJIbTYpH 10 OAWHHUINI MoBH. lleii meTonm aHaniy,
po3poOieHN y uuciaeHHuX mpamsgx [45; 46; 50; 144; 183; 285; 289], mu
BUKOPHUCTOBYEMO B MEXKaxX COLIOJIHIBAJBHOTO IMIIXOAY, OCKUIbKA CYCHUIbHI
noTpeOu € BaroMoI0 CUIIOI0, KOTPa pyXa€e PO3BUTOK HE JIMIIE HOBUX HallMEHYBaHb,
a ¥ HmMX (HOBUX) IO3aMOBHHMX KYJbTYpHHUX CMHUCHIIB. TOX eKCIUTKaIlisi
KyJIbTypHOi HpopMmali (0cOOIMBOCTEN MEHTANITETY, HAIlIOHATLHOTO XapakTepy,
CHOCOOY KHUTTS, 3BUYAIB, MOPAIBLHUX 3acajl, CACTEMH ILIHHOCTEH HOCIiB MOBH) Y
JHTBATHHUX OJWHUIIX, CIIBBITHECEHMX 3 EKOHOMIYHOIO Taly3310, HE MOXKE
pO3TIAAATHCS BIJOKPEMIJIGHO, O€3 ypaXyBaHHS 3MIH CYIUIHHO-BHPOOHUYINX
BITHOCHH.

DynxyionanvHo-npasmMamuyHuii.  aHaii3, TEOPETUYHI OCHOBU  SIKOTO
3aKJIaZICH] B TpaIgX BITYU3HIHUX 1 3apyObKHUX MOBO3HaBIB [98; 137; 165; 225;

267; 385], 3anydaeTbcs 1711 BUSBICHHS 00CTaBHH, 3 SIKUX HOBOTBOPU BUHHKAIOTh
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y ($axoBOMy MOBIICHHI, a TaKOX JJis1 BH3HAYEHHsS MParMaTHYHOTO e(eKTy, IO
JIOCSITA€THCSL 3aBJASIKM HOBU3HI (pOopMH 1 / 4u 3MicTy iHHOBaTuBiB. OCHOBHUM
apTyYMEHTOM Ha KOPHCTh BHUKOPHCTAHHS (PYHKIIOHATHHO-TIPArMaTHYHOTO METOIY
aHaIBY € JIAIeKTUYHUA 3B'S30K MDK HalMEHYBAaHHSM HOBHUX (PparMeHTIB
JIMCHOCTI ¥ aKTaMH MOBJICHHSL.

3 mpuBOLY KOpENAIii HOMIHATUBHOI 1 KOMYHIKaTMBHOI (YHKII MOBH
I'. B. Kommmmanchkuii 3a3Ha4dae, o HOMIiHATHBHA (DYHKITIS HE MOKe OyTH BIIIUIeHA
BiJl KOMYHIKaTHBHO1, OCKUTbKH, IO-TIEPIIE, 3MICT MOBHUX OJIMHHIIb PEAT3YETHCS
JIMIIIE Y TIpoIieci BepOaabHOro CIUIKYBaHHS, a, O-APYyre, KOMYHIKAIliSA € MepIM 1
€IMHUM TIPU3HAYCHHSM MOBH SK 3ac00y 00’ extuBariii mucieHHs [138, c. 144].
Came Tomy ampo0arlio HEOJOTrBMIB Y KOHKPETHUX KOMYHIKaTUBHO-TIparMaTHYHUX
CUTyalliIX BapTO PO3TJAaTH OJHOYACHO 1 SIK BepOaIbHy peENpe3eHTAIlo
aKTyaIbHUX SIBHIIl Ta TPEAMETIB, 1 SK pe3yJbTaT 3IIMCHCHHS MOBJICHHEBOTO
HaMIpy.

[aTerpartisi JIIHTBAIBHOTO 1 COIIOJIHTBAILHOTO TAXOIIB CIUPAEThCS Ha
ySBIIEHHS TIPpO T€, IO ,,BHYTpImHI ¥ ,,30BHINHI’ YWHHAKK MOBHHUX 3MIH
JEMOHCTPYIOTh IHTEPAKTUBHY B3aEMOJIIF0, a HE BHUKIIOYAIOTh OJHI OJIHHX.
Po3MexoByrOUM MOHATTI ,,TUCK CUCTEMU (,,BHYTPIIIHI" YHHHUKH) 1 ,,COIIATLHUI
TUCK” (,,30BHIMHIT" ynHHUKK) (Tepmin 0. [. [emepieBa [273, c. 203]), mu
BoJHOouac noauviiemo aymky HO. [ JlemepieBa, KOTpuil yBakae, IO Ha3UBATH
COIlia/IbHI YMHHUKH ,,30BHINHIMI~ (SKCTPATIHTBAILHUMH) HE 30BCIM KOPEKTHO,
OCKUIbKM MOBa — SBHIIE COIliabHE 3a cBO€r0 npupoaoro [Llut. 3a: 95, ¢. 3].

®. II. diniH 3 poro npuBoay 3azHauae: ,,CycniibHI QYHKIII MOBH € HE
JUIIIE YAMOCH 30BHINHIM IMOA0 11 CTPYKTYpH, CHUCTEMHHX 3B S3KiB,
3aKOHOMIPHOCTEH i1 po3BUTKY. HEMOXIMBO ySBHTH, III0 MOBa SIK CTPYKTypa — IIe
oaHe, a il BUKOPHUCTAHHA Yy CYCHUIbCTBI — Iie aemo ixme” [295, c. 39]. Orxke,
CoIliaJIbHA CYTHICTh MOBHM — II¢ cmociO ii icHyBaHHs 1 po3sutky [181, c. 30], a
COLIOJIHIBAIbHUA KOMIIOHEHT OPraHidHO BXOJWTh Yy ,,BHYTPIIIHBOMOBHHII”

(ctpykrypHuii) onrc Mo [190, c. 14].
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Binnaroun Haje)XHE COIIOJIHTBATHLHOMY MIAXOAY J0 BUBYEHHS MOBHUX
poleciB, MU, pa3oM 3 TUM, yciaid 3a B. M. ManakiHuM, cxumisieMocs 10 JyMKH,
0 Y KOJHOMY pa3l He BapTo aOCOJIIOTU3YBATH COLIaIbHY NMPUPOAY MOBH, SIK,
3pemrroro, ¥ HmI i1 Hadana  (pBuuHe (O10JIOTIYHE), TCHUXOJOTIYHE
(IHauBiMyalbHE)), TO3asK 1€ 00MEXYy€e CBOOOY HAYKOBOTO MOIIYKY, MEPEayCiM
NP JTOCIIKEHHI CEMaHTUKH, TICUXOJIHIBAILHUX 1 IparMaTuyHUuX 0COOIMBOCTEN
BUKOPHUCTAHHSI MOBH, KOTPI1 HE 3aBXKJIM BIUCYIOTHCS Y CcoIlianbHi cTagmaptu [181,
c. 20-30]. MoTuByeEMO TaKy IO3HIIO THM, IO CKJIaJ0Ba 3HAHHS MPO MOBY, SKY
®. Coccrop CBOro uacy Has3BaB ,,30BHIIIHBOI0 JHIBICTHKOIO” [277, ¢. 59], HuHi
pO3TJIsiiae HE JIMIE KOJIO MUTaHb, MOB’S3aHUX 13 CYCIHUIbHOIO MPHUPOIOI0 MOBH,
TOOTO BKJIIOYAE HE JIMIIE COIIOIIHTBICTUKY, @ i MCHUXOJIHIBICTUKY, KOTHITUBHY
JTIHTBICTHUKY, JIHTBOKYIbTYypoJorico [190, c. 13].

Baxxaemo, 1110 BUOIp KOMIUIEKCHOI CTparTerii TOCTAKEHHS, KOTpa MOEIHYE
COLIIOJIHTBAIHUMA 1 JIIHIBAJILHUN (CTPYKTYPHO-CEMAHTUYHUMN) MIAXOAH, JIOTTYHO
BITUCYETHCS B aHTPOTOLIEHTPUYHY CUCTEMY KOOPJIMHAT CY4aCHOI HAyKH PO MOBY,
B IIGHTP1 YBaru sIkoi HUHI AB1 Tpo0OjieMu: 1) BU3HAYCHHS BIUIMBY JIFOJUMHU Ha MOBY;

2) BU3HA4YCHHS BIUIMBY MOBH Ha JIFOJWHY, ii MHCJICHHS, KYJIbTYPY.

BucnoBku 10 Po3niny 1

1. 3MIHM B CJIOBHUKOBOMY CKJIaJ[1 aHTJIIMCHKOI MOBU C(pepu EKOHOMIKU — 11€
,,BUIMIOBYIL” MOBHOI CHUCTEMHM Ha MaciuTaOHi 3pYILEHHs, M0 CHPUYUHEHI
dbopMyBaHHAM HOBOI MOJIENI CBITOTOCIOAAPCHKOI CUCTEMH — ,,eKOHOMIKH 3HAHB .
O3nakamu (heHOMEHY ,,eKOHOMIKa 3HaHb~ € TPHUHIMIIOB] 3MIHM B €KOHOMIYHIN
[apuHI — BOPOBAKEHHS H(POPMAIIMHUX TEXHOJIOTIH, rio0anizailii eKOHOMIKH,
NepETBOPEHHSI 3HaHb B KJIIOUOBUH peCypc 3pOCTaHHS.

2. ®axoBa MOBa €KOHOMIKHU SIBJISIE COOOI0 CKJIAJHY HEOTHOPIIHY CUCTEMY,
KOTpa BKIIIOYAE MIAMOBUA OKPEMUX JUCLUILIIH 1 OXOIUIKOE CYKYITHICTh JIIHI'BaIbHUX
3ac00IB, 110 OpIEHTOBaHI Ha MOTPeOM EKOHOMIYHOro (axy. MoBa €KOHOMIKH

JEMOHCTPYE TEMaTUyHy IHTEpPEpPEHLlt0, HAsBHICTb THYYKUX 3B SI3KIB 13
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3arajbHOJIITEPaTypHOI0 MOBOIO, HU3BKHUH CTYMIHb aOCTPaKTHOCTI, 3JaTHICTbH
peai3oByBaTHUCS B pI3HUX (PYHKIIOHAIBHUX CTWISX 1 BUKOHYBATH POJIb MEIaTopa
MDK CHIEIITICTaMH ¥ IIIUPOKUM 3arajioM.

3. Jlo cxiaamy crneuiajgizoBaHOi (€KOHOMIUHOI) JEKCHUKH BITHOCSATHCS
mepMminu, npogecionanizmu, npogecitini sHcapeonizmu. Yepes nompedy MIBUIKO
HOMIHYBaTH HOBOC(OpPMOBaHI MOHATTS EKOHOMIYHA TEPMIHOJIOTIA 4YacTo ,,He
BCTHUTAE” 3a MOAIIMHU. 3a BIICYTHOCTI HOMIHAIIM CTICIia/IbH1 MMOHATTS MMO3HAYAIOTh
MOBHI OJWHHUIN 3 HM3BKHM CTYIE€HEM ,, TEPMIHOJOTTIHOCTI  (TepMIHOIIH,
nepeaTepming, npodecioHanidsmMu, mnpodeciiitHl kaproaidmu). EmeMeHTH HOBOT
CTeIliaTi30BaHol  JIeKCUKA cdepu  eKOHOMIKM (TepMiHHM, TPOQeCcioHATBMH,
npodeciiiHl KaproHi3MH) BUIbHO LUPKYJIIOKOTh 3 OJHIET CTpaTH B IHOIY 1
NOTPAIUISIIOTh B TEKCTH PBHUX (YHKIIOHAIBHUX CTWIIB y BCIX 00JacTaX
E€KOHOMIYHOT'O IUCKYPCY.

4. Kio4oBi 03HAKM JIHIBAJIbHUX IHHOBAII — OpeoJ HOBM3HU (HOBHH 3a
dbopmor0 1 3MIiCTOM 200 HOBHI JHie 3a (OPMOIO UM JIMIIE 32 3MICTOM MOBHHIA
3HAK), PEKypPEHTHE BIATBOPEHHS 3a MEXKaMH IMEPBICHOIO KOHTEKCTY, HE3BUUHICTH
dopmMu 1 / abo 3MICTy, 3HaTHICTH CIyryBaTH 3aco00OM MOBHOI TIpH,
nomidyHKITIOHATRHICTE. Heonorismu cdepr €KOHOMIKM — MOBHI OJIMHHMIN 3
OCOOJIMBUM MparMaTuyHUM €(PEeKTOM, SIKH JOCATAETHCS 3a IOTOMOTor0 (opmu 1/
4y 3MICTy. PO3BUTOK JIEKCMMHOIO CKJIaJy aHIIIMCBKOI MOBU €KOHOMIYHOI cdepu
BU3HAYAIOTh MOJISIPHI TEHACHITII .

5. AHTpPONOUEHTPUYHUN TMPUHLMUIT CIYTYE METOAOJOTIYHUM MIATPYHTIM
JTOCTIKEHHS. Y HAyKOBIM POOOTI 3aCTOCOBAHO KOMIUIEKCHY CTpaTerito aHali3y,
KOTpa TOEAHYE COIOMIHTBAILHUNA 1 JIHIBAIbHUM (CTPYKTYPHO-CEMAHTUYHUIN)
OIIXOAW Ta J03BOJISIE IHTEPHpPETYBaTH MOBHI 3MIHM Ha Tl COIUAIbHUX
TIEPETBOPECHb.

OCHOBHI TIOJIOXKEHHS PO3IUTY BHCBITIICHO B Tipaisgx aBTopa: [249; 250; 251,
253; 255; 256; 259].
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PO3/ILI 2
LULJIAXA TA CHOCOBU HOMIHAILL MOHSATH
,EKOHOMIKH 3HAHb” B AH[JIICHKIIl MOBI

2.1. CroBoTBipHA HOMIHAIISI

2.1.1. TumnoJsoriss cnocobiB cJOBOTBOpPY. B cydacHI JHIBICTHIN ICHYE
JTyMKa, IO CJIOBOTBIP 3HAXOIWUTHCS HA ,,pO3A0PDKOKI” MOP(OJIOTii, CHHTaKCHUCY,
CEMaHTHUKH W JIEKCHKOJOTI. ,,TpaHCpIBHEBUN~ XapaKTep CJIOBOTBIPHOI CHCTEMH
3YMOBJIGHMH TUM, W1I0 JJs CTBOPEHHS OAMHHULL JIGKCUYHOTO  DPIBHA
BUKOPHUCTOBYIOTBCS ~MOBHI 3HaKM pIBHUX pIBHIB — MopQemH, CJOBa,
CJIOBOCIIOJIyYEHHS, PEUYEHHS, KOTpl BUKOHYIOTH pOJb ,,BepOodopMaHTIB”
(HaltMEHIIIMX OIUHUIIL CIOBOTBOPY) [89, ¢. 52].

TeopernuHi 3acaju JOCHIHKEHHS CJIOBOTBOPY OYiM 3aKja/ieHI B Mparsix
sapyobkaux [107; 109; 121; 151; 192; 302; 309; 327; 343; 398; 426] i
BITYM3HAHUX HaykoBHiB [35; 122; 133; 229]. IIpote, 3 ornsay Ha KOMIUIEKCHY
MPUPOIY TPOIIECIB AepuBallii, MPOOJEMH CTPYKTYpHOI OpraHi3aiii Ta crmocoOiB
TBOPEHHSI CJIIB 1 HHHI TPOJOBXKYIOTH 3aJMIIATHUCS B IIEHTPl yBarh Cy4acHOL
aHrictuku [58; 76; 89; 316; 325; 389; 439; 441].

HasiBHI B JTIHIBICTUYHIN JITEpaTypl TPAKTYBaHHS CJIOBOTBOPY 3A4€OUIBIIOTO
3BOJISITHCA JI0 YSBJIIEHHS MPO HBOTO SIK MPO CTPYKTYPHO Pi3HI MIIAXU (POPMYBaHHS
HOBUX pE3YJIbTaTUBHUX OJUHUIL 31 cTarycoMm ciioBa. KoxkeH oxpemuil crocid
SIBJIIE COOOI0 €HICTH KJIAaciB MOXIAHUX CJIOBHUKOBHUX OJMHHUIb, 00’ €IHAHUX
CruTbHICTIO opMmanTa (mpedikca, cydikca Tomo) 1 MoOyIOBaHUX 3a THIIOBUMH
MOJICTISIMH, KOTP1 MarOTh y3arajlbHEHUHN JIEKCHKO-KAaTErOpIAIbHUM 3MICT 1 371aTHI
HAIIOBHIOBATHCSI PI3HUMH CJIOBOTBOPYMMH pecypcamMu MoBHOI cuctemu [210,
c. 176-177; 324, c. 46-47; 456, S. 76].

Y HayKOBUX JOCIIDKEHHAX MPOMOHYETHCS YMMaJo Kiacudikaiiid crnocoOiB
CJIOBOTBOPY, B OCHOBI MOOYIOBU SIKUX JIeXKaTb PI3HI MNPHUHLMIIN, 30KPEMA,

BIIHOIIIEHHS 10 CHCTEMH MOBM (y3yallbHI YM OKa3zioHaJbHI criocoom) [107; 137,
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c. 83; 205; 293], npuHAIEKHICTh TEPBHUHHOIO MOBHOIO Marepialy A0 IEBHOTO
piBHS MoBHU [58, c. 53], po3MexyBaHHS SBHII CJIOBOTBOpPECHHsS (BepOokpeartii) i
cioBoriepeTBOpeHHs (BepOoTtpancopmanii) [89, c. 74; 155, c. 3; 314, c. 85],
BUOKpPEMJICHHSI MOP(POJIOrIHOTO 1 HeMOP(HOJIOrTIHOTO crocoOiB ciioBoTBOpY [309,
c. 263], moain Ha OCHOBHI ¥ ApyropsaHi cioBoTBipHI Moaeni [201; 336, p. 154;
343, p. 294], Bu3HaueHHS CIOCOOIB CJIOBOTBOPY 4Yepe3 CHUHXPOHIUHUN Ta
miaxpoHiduuii 3pisu MoBu [210, ¢. 5] Ta iH.

VY Hamiiii HayKoOBIA PO3BIIINI MH HE CTaBUMO Iiepea COOOK0 3aBIaHHS
JIETATHHOTO PO3TIIAY HaABHMX KiacHQIKalmiid 1 TMOMYyKY 3-MOMDK HHX
YHIBEPCAIbHOI CUCTEMH CIOCOOIB CIOBOTBOPY. TuM Oulblle, IO KOKHA 3 HHUX
HalllJIeHa Ha PO3B’sI3aHHS MIEBHOI HAYKOBOI MPOOJIEMHU 1 IPYHTYETbCSI HA TUX YU
HIIMX CYTTEBUX O3HAaKaX sBWI, KOTpi Kiacudikyotbes. [lpore as
0e3MocepeIHbOl  XapaKTEPUCTUKU CJIOBOTBIPHOT HOMIHALN TOHATh EKOHOMIKH
3HaHb HaM MOTPIOHO JOTPUMYBATUCS THUIIOJIOTII, sika O BimOWBaNAa BITHOCUHU MDK
HUIsIXaMu 1 crnocodaMu (popMyBaHHST HOBHX JIEKCUUHHUX OJIMHUIIb.

Ha mimcTaBl aHanmizy €BOJIOINI TMOTJISAIB HAa MPOOJIEMH CIOBOTBOPY MU
TN BHCHOBKY, IO y HAIMIOMY JOCJUDKEHHI CJIOBOTBIPHY HOMIHAIIIFO
pO3TIAAATHMEMO SIK  €QHICTh CIIOBOTBOPCHHS (y BY3bKOMY 3HAYCHHI) 1
dopmoTBOpenHs. [lin clIOBOTBOpEHHSIM y By3bKOMY 3Hau€HHI, a00 BepOOKpeari€to
(tepmin C. M. €nikeeBoi [89, c. 73]), po3ymMmieMo MOsBY HOBUX 3a (OPMOIO i
3MICTOM JIEKCUYHHX OJWHHIb, B SIKAX JDKEPENO JepuBallil 3MIHIOE CBOIO
MOpGOJIOTTYHY CTPYKTYPY 3a JOTIOMOTOI0 THUX 4H HIMX (GopMaHTIB. BignosigHo,
i popMOKpeartiero MaeMo Ha yBasl popMalibH1 (CTPYKTYpHI) MOaUGIKAITIL.

OkpiM 1bOTO, BCl TIPOIECH CJIOBOTBIPHOI HOMIHAI — adikcariro,
CJIOBOCKJIQJIaHHs 1 CKOpPOUeHHS (abpeBialliro, TeJIECKOMII0, TIOPUIHI CKOPOUCHHS) —
BB)XKaTUMEMO JH ITHAMHA (EKCILTITUTHIMH ) crocob0amu, OCKUIbKH
pPE3YNbTaTUBHUMHU OJWHMIIIMU TIEPEIMEHUX CIIOCOOIB € CJI0OBa-IepUBATH, IO
MalOTh MOXIIHICTh KUIBKICHOTO XapakTepy, TOOTO 3a3HAI0Th MEPETBOPEHb Yy
MOp(HOCUHTAKCHYHIM CTPYKTYpl 3a O3HAKOI 30UIbIIEHHS YW 3MEHILIEHHS

CKJIQJIOBUX €JIEMEHTIB Yy CTPYKTypl JepuBara JIHIMHI CHOCOOM CJIOBOTBOPY
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NOAUBIEMO Ha afUTHBHI 1 cyOTpakTuBHL [IpuMipom, adikcaris, CJI0BOCKITaHHS
€ aIUTUBHUMH CIOCOOAMHM CJIOBOTBOPY, MO3asK MNPH3BOJATH 10 3OUIbLLICHHS
THIAHOT MPOTHKHOCTI Pe3yAbTaTHBHUX ONWHMIG, Hanpuknan: offshore + -able >
offshorable, under- + time > undertime, work + -less + -ness > worklessness,
Market + Lenin + -ism > Market-Leninism, data + mine + -ing > data-mining.

BinmosinHo, abpeBiaTypu W TENECKOIMI3MH, B KOTPUX IOXITHA CTPYKTypa
JeprBaTa 3MEHIIYETHCS BHACIIOK BIMOKPEMJICHHS YW YCIYEHHS CIIEMEHTIB /
KOMITOHEHTIB, pO3IIIAAal0ThCs Hamu sk cyotpaktusHi: Chief Knowledge Officer >
CKO, reduction in force > RIF, systemically important financial institution > SIFI,
advertisement + architecture > advertecture, brand + landscape > brandscape,
transient + consumer > transumer. ['iOpunHi dopMu, YTBOpEHI 3a MOJCIIMHU
abpesianist+adikcamis (B2Ber, CEOcracy, intra-BRICs, RIFed), a6pesiamis +
Teneckomis (Cinema + advertisement > cinemads), aOpeiartist + CIOBOCK/IagaHHS
(CEO-level, EU-wide, PDA-banking, WTO-plus), mnpomonyemMo BBaxkaTtu
aJIATUBHO-CYOTPaKTUBHUMHU.

CxematnyHO KnacudiKar(iro, B OCHOBY SKOi MH TIOKJIAIM KOHIICNTYaJIbHY
cuctemy paepuBarojiorii B. II. KopoBymkina, cuctemarusaiito crnoco0iB
BepOokpeatuBHOI AepuBani C. M. €HikeeBOi, KOHICIIIFO ITUIICHOI CHCTEMH
cinoBotBopy O. JI. T'apmam [58, c. 55; 89, c. 74; 143], a TakoX BJIacHI BUCHOBKH
II0JI0 CJIOBOTBIPHOI HEOHOMIHALlI B €EKOHOMIYHOMY JUCKYpCl, B IHTEIPOBAHOMY

BUTJILA1 noxano Ha Puc. 2.1:
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Harosocumo, mo 3ampomnoHOBaHa HaMU THIOJOTiSE HE MpeTeHaAye Ha
YVHIBEpCAJIIbHUN  XapakTep, OCKUIbKA TOJOBHUM YHWHOM TNpU3HA4YEHaA IS
YIOPSAKYBaHHS JOCIIIKYBAHOTO MOBHOTO Marepially 1 Opi€EHTOBaHa Ha KpUTEpIi,
CYTTEBI JJI1 XapAKTEPUCTUKU CIIOCOOIB TBOPEHHS HOBUX OJMHUIL HOMIHAIi Y

JIEKCUKOHI c(hepr EKOHOMIKH.

2.1.2. Adikcaniss. Y MHIBICTHYHMX CTYALIX ICHYIOTh Pi3HI MO3MII 3
MPUBOAY TOTO, YW JIOPEYHO BECTH MOBY TMPO HASBHICTh CHEIUPIIHAX
CJIOBOTBIPHHUX MOJCIIEH, XapaKTepHHUX JIMIIE JJI TEPMIHOJIOTTYHOI JIeKCHKHU. Tak,
JesKl JTOCTITHUKK 3alepedyloTh ICHYBaHHS OCOOJMBHUX 3ac00iB CIIOBOTBODY,
BiacTUBUX (axoBum moBam [41; 211, c. 13; 454, p. 147]. HatomicTh iHIINI BYCHI
BBAXKAIOTh, 110 A1 Npo(deciiiHO OpiEHTOBAHOI JIEKCHUKH, 30KpeMa TEPMIHOJIOTII,
XapakTepHa CIieliaaizailis cJIoBOTBOpUMX 3aco0iB [43, c¢. 56; 281, c. 105; 392].
[lpuuomy, sik ctBepmxkye O. B. CymepaHcbKa, ,,B KO)KHOMY TEPMIHOJOTTYHOMY
o (OPMYIOTBCSI CBOT1 CJIOBOTBIPHI M CIIOBO3MIHHI MapaJUrMH, HEMOXJIMBI B
3araibHIi JeKCHIIl M B iHmomy moii” [281, ¢. 113].

B nHamomy mociimkeHHI MU JOTPUMYEMOCS TyMKH, 3TITHO 3 SIKOIO CydJacHi
(daxoBl MOBHM PO3BHUBAIOTh (YHKIIOHATLHY CAMOCTIHHICTh 1 BHKOPHCTOBYIOTH
cnetpuHUNA  Te3aypyc MopdeM, y 3MICTI SKUX 3HAXOJIUTh BiTOOpaskeHHS
xapakTep mpodeciiiHoi B3aeMofi. A OTXKe, BBKAEMO, 0 CBOEPIIHICTD
eKOHOMIYHOI Traiy3i, 5K, 3pelTolo, 1 Oyab-fkoi MHIIOT cdepu CHeliaibHOi
KOMYHIKaIlii, HakKjaJae BUIOMTOK Ha MPOILIECH TBOPEHHS HOBHUX HOMIHATHBHHUX
OJIVHHIIb.

3arampHOBITOMO, MO adikcarlisi, KOTpPYy, SK BHINE 3a3HAYAIOCS, MH
BITHOCHMO 70 aJWTHBHHUX CIIOCOOIB BepOoOKpealrii, rmepeadadac TBOPEHHS HOBUX
JICKCEM IUIIXOM TIpHueTHAHHS adikCiB 0 OCHOBH TBIPHOTO CJIOBa. TaKUM YHHOM,
CJIOBOTBIpHHMI aHai3 TMpOIeCY TOPOKEHHS TIOXITHUX MOBHHUX OJIMHHUIIb
CIUPAETHCSI HA TOHATTA ,,JEPUBALIMHUI KPOK”, SIKUM TO3HAYA€ETHCS JI0JaBAHHS

cJ0BOTBOpUOTO popManta (adikca) 10 npoaykyBaibHOi ocHOBH [141, c. 9].
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Y M0BO3HaBCTBI miag adiKCOM TPATUINAHO PO3YMIFOTH ,,MOpdeMy, KOTpa y
CBOEMY PO3BUTKY HaOyja aOCTPakTHOTO 3HAUYEHHS, IO € MPUTAMAHHUM IJIOMY
KJIacy CIiB, 1 siKa, MPUEHYIOUNCH 10 OCHOBH, 3MiHIO€ ii 3HaueHHs” [121, c. 33].
OTxe, BITHONIICHHSI CJIOBOTBIPHOI MOXITHOCTI Ma€ JBOIUIAHOBUM XapakTep. 3
OJTHOTO OOKY, 3B’SI30K MDK T'€HEPATUBHOIO 1 PE3yJIbTATUBHOIO OJMHUIISIMU BUSBIISIE
cebe yepe3 MEeBHI CepiiHO MOBTOPIOBaHI (hOpMalibHI OTepartii, a 3 Ipyroro OOKy,
pe3yabTaTOM KOPEIIiiT MDK MOTHUBYBAIPHHM 1 MOTHBOBAHHM CJIOBAMHU €
Mo ]Ik MOXTHOT OAUHUII IIITXOM PETYISIPHO TIOBTOPIOBAHUX CEMaHTHIHUX
MPUPOIICHb Y1 CEMaHTUYHHUX 3CYBIB.

CTpyKTypHO-CEMAaHTUYHHUI aHa3 KOpIyCy agikcanbHUX HOBOTBOPIB,
CIIBBIIHECEHUX 3 €EKOHOMIYHOIO C(EPOIO, BUTIISAIA€ BATTHUM, OCKUIbKH J103BOJISIE
3pOOUTH MEBHI BUCHOBKH IIOJ0 KUIbKICHHX 1 IKICHUX 3MIH B aIKCaTbHOMY CKJIa/1
Cy4acHOl aHrjiiickkoi MOBU. HaBegemMo OCHOBHI MiICYMKH MPOBEICHOTO HAMH
JTOCJIII>KEHHS:

1. [IIpoBimnumMm mxepenamu adikcamii € ,,TpaauiiidHi”  adikcw;
KOMOIHYyBanbHI (OPMH KIIACHYHOTO TIOXOKCHHS, SIKIi OyiaM IMOBHO3HAYHUMH
CJIOBaMH 1 TMEpenumd A0 po3psAmy CayKOoBMX MopdeMm; HOBI ,,yIaMKOBI’
CJIOBOTBOPYI e€JIeMEeHTH (He0(HOPMaHTH).

2. Tezaypyc wmopdem Hammuye 68 CIOBOTBOPYUX €JIEMEHTIB, 3 HHX
KOMOiHyBabHUX (opM i HOBuX (opmaHTiB iHiiansHOTO TUy — 24 (35%),
cybpikciB — 18 (27%), npedikciB — 15 (22%), koMOiHYBaTbHUX (POPM 1 HOBHUX
dopmanTiB cydikcanbHoro THy — 11(16%).

3. Jlo apceHainy CI0BOTBOPYMX 3aC00IB BXOISTh SIK aBTOXTOHHI (22%), TaK i
3ano3udeHi Mopdemu pizHOI ermmosiorii (TatuHCBbKI — 38%, tperpki — 30%,
bpaniy3ski — 6%, icmancbki — 2%, mepcbki — 2%).

4. KpiM KITaCMYHUX TPEKO-TaTHHCHKUX M MIPOTOTEPMAHCHKHIX CJIOBOTBOPYUX
enemenTiB (anti-, -dom, micro-, multi-, -ian, -ish, -ism, -ise /-ize, -ness, -ship),
3JaTHUX  MIATPUMYBaTd  BUCOKUMM  TOTEHINa]l  CUCTEMHU  aHIJIIMCHKOTO
CJIOBOTBOPEHHS, aKTHBHO 3aly4yaroThcss HOBI (opmantu (adver-, cyber-, digi-,

eco-, Euro-, globo- / glob(i), info-, -nomics), 1o eBoIOLIOHYIOTh Y CEMAaHTHKO-
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MOHATIAHOMY TUIaHI Ta BHUKOHYIOTH DPOJIb KaTeropu3aropiB 1 kiacudikatopis
aKTYIbHUX SIBHII 1 TIOHSTh.

5. Tlosia HOBUX (OpPMAHTIB 1 MOJENEH TICHO KOPEIOE 3 ,,30BHIIHIMU”
YMHHUKAMH, a caMe. MepPEeX0JIOM EKOHOMIKH Y BIpTyallbHUHM mpocTip (CoOmpu-,
cyber-, digi-, info-, techno-, web-), citoBoto iHTerparieto (Euro-, globo- / glob(i)),
3MiHOIO0 eKOHOMIYHOI mapamurmu (adver-, eco-, flexi-, -nomics, -preneur, tele-,
-tainment).

6. Ilpu dopmyBanni mpedikcamTpbHUX 1 Cy(QIKCATLHUX JIEpHUBATIB
BUKOPHUCTOBYIOThCSI TpaHCHmoOHyBambHi (prefix + N — V, prefix + Adj — 7V,
prefix + Adj — N, N + suffix — V, N + suffix — Adj, Adj + suffix — V,
Adj + suffix — N, V + suffix — N) i nerpancnonyBaibHi cxemu (prefix + N — N,
prefix + V. — V, prefix + Particple | — Participle I, prefix + Ad] — Adj,
N + suffix — N, Adj + suffix —Ad]).

7. HeoOXimHICTh CTBOPEHHS JEPUBATIB, 0 IHTErPYIOTh CKJIAJIHI MOHATINHI
pedepeHIii, HakIaga€ Ha CJIOBOTBOPYl €IEMEHTH JOJATKOBE ,,HABAHTAXCHHS —
OyTH HOCIIMH CJIOBOTBIPHOTO 3HA4YEHHS, BUKOHYBATH MparMaTu4dHi U CTUJIICTHYHI
GbyHKIi, BAKOHYBAaTH POJIb YUHHUKA BHYTPIIIHEO1 CUCTEMHOI opraHizaili (paxoBoi
MOBH €KOHOMIKH.

[epeitnemo 10 Oe3mocepeTHBOTO aHaIi3y HOBUX JEpPUBATIB, CTBOPEHUX
nusixoMm adikcanii. [lepeayciM mpuBepTae yBary akTHBi3allisi KOMOIHYBaJlbHUX
dopm (Hampukiazd, -cracy, giga-, -logy, micro-, mono-, multi-, neuro-) i nosia
HOBHX adikcomnoaioHuX 3aco0iB (adver-, eco-, Euro-, flexi-, globo- / glob(i), info-,
-nomics, -preneur, -tainment, techno-, tele-), kotpi pasom i3 ,,TpagUIIHHUMEU
adikcamMu CTalOTh IEHTpaMHu (OPMYBAHHS CJIOBOTBIPHUX psiB adikcaTbHUX
JIepUBATIB.

HesBakaroun Ha umnciaeHHI HaykoBi possimku [26; 230; 327; 343; 468],
dyHKITIOHATBHUN cTatyc KoMOiHyBanbHHUX (opm (combining forms) moterep
3AIMIIAETHCS MPEMETOM TUCKYCil y MOBO3HaBuMX mpaiisix [958; 89; 104; 131; 244;
338; 397; 455]. IcHye HaBiTh JyMKa, IO MOTPIOHO B3araji BIIMOBHUTHCS Bil

MOJIEMIKM HaBKOJIO TOHATTA ,,KOMOIHyBalibHa (opMa”, OCKUIbKA PO3MAaiTTs
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NOTJISIIB Ha IF0 JIEPUBALIIHY KATEropito pajlie CTBOPIOE MPOOJIeMH, HIK
po3B’sye ix [397, p. 12]. YpaxoByro4u rereporeHHy IpUpoly Cy4acHOi CHCTEMH
AHIJIHACHKOTO  CJIOBOTBOPY Ta TEHETUYHY CIOPIIHEHICTh — adikcauii 31
CJIOBOCKJIaJIaHHSIM, TEJIECKOMIED, aKPOHIMIEIO, Y HALLIOMY JTOCHIIKEHH1 MU Oy1eMO
JOTPUMYBATHUCS MO3MUIIl MOBO3HABIIB, KOTP1 pO3rIsAaloTh KOMOIHYBalIbHI (hopMU
SIK CJIOBOTBOPYI O AuHUII niepexinuoro tumy [1; 58; 89; 104; 148; 397].

J1l0o OCHOBHUX XapaKTePUCTUK MHX JEPUBAIIHHUX 3aCO0IB BITHOCUMO iXHIO
3MaTHICTh aKyMYJIIOBaTH CEMaHTUYHE 3HAYCHHS IIOBHHX CIIB-KOPEJATIB 1
YTBOPIOBAaTM  KOMOIHAIlii 3 OCHOBaMH CHiB, adikcamMu Ta  IHIIUMH
KOMOiHyBalbHUMHU (opmamu. ToOTO y 3ramaHux CJIOBOTBOPYUX EIEMEHTaX
O3HAaKH CIyXKO00BUX MopdeM, TUMOBHUX IJs adIKCIB, NOEAHYIOTHCA 3 O3HAKaMU
HECJTy>)KOOBUX OJMHUIb MOBH, BJIACTUBHX KOpPEHSM. AHAI3 Hamoi BUOIPKU
MOKa3aB, M0 3pPOCTaHHsS poJii KOMOIHYBaJbHHX (DOpM Hacamrepen CTOCYETHCS
Openo3uTuBHUX  (QopMmanTiB. [lpuHarinHo 3ayBakumo, 10 B CYYacHHUX
JOCHUKEHHSIX HaBOAATHCA JaHl, 3TIAHO 3 SIKMMH KUIBKICTH MOBHHX OJHWHUIIb,
YTBOPEHUX 3a JOTIOMOIOK IHIMIAIBHUX KOMOIHYBaIbHUX (POpM, y IIICTH pa3iB
NIEpEBHUIIYE KUTbKICTh npedikcansaux aepusaris [384, p. 40].

He3amiHHUM — JepuBaIlifHO-METAMOBHUM MaTepiaioM B E€KOHOMIYHOMY
Te3aypycl € KJIACH4HI T'PEKO-JTATUHCHbKI TEPMIHOEIEMEHTH IHIIIaTbHOTO THITY.
Cepen HUX TIOMITHE MiCIIe 3aiiMalOTh KBAaHTUTATUBHI JIepUBalliiiHi 3aco0u — giga-,
mega-, meso-, micro-, mini-, multi-, mono-, nano-, uni-, — KOTPi €BOJOLIOHYIOTh y
CEMaHTHUKO-TIOHATIHHOMY TUIaH1 1 IEMOHCTPYIOTh TpaHCc(opMmallito 3HaYeHHs y OiK
HEBU3HAueHOi MHOXHMHHOCTL. Ha caymme 3ayBaxenns C. O. IlIBauko,
,,HEMOJKJIUBICT, aOCOJIFOTHO TOYHOIO II3BHAHHS BIIOMBAETLCSA B OJUHHIIIX
cyOkareropii HETOYHOI KUIbKOCTI, Mpenapye MIajJeKTUYHY €IHICTh — MOBHHUU
KOMIUJIEKC BUpakeHHs KutbKocTl” [315, c. 7].

3 ormsmy Ha OlHApHY OMO3HINI0 MakKpo- Ta MIKPOBHMIPIB Y CydacHIA
€KOHOMIL, TOYHI 32 CBO€K MPUPONOK KUIbKICHI BIIHOLICHHA IEPEBAXKHO
JNEHOTYIOTBCA 3a JONOMOIOK KOMOIHYBIbHHUX (OpPM, IO TDKIOTH 10

BIANIOBIAHUX JOMEHIB — ,,0araro” abo ,mano”. Cepen HUX TPAIUISIOTHCS SIK
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CJICMEHTH  TIPEIBKOr0  TMOXOJDKCHHs, Hampukiaam, micro-  (microcredit,
microtransaction, microwork), tak i 3amo3udeHi 3 JIATHHCbKOT MOBHM — Mmega-
(mega-deal, megashed, megastore), mini- (minibank, minieconomics, miniloan),
multi- (multibank, multi-skilling, multi-tasking).

HeoOxiqHiCTh MO3HAUYEHHS KUIbKICHOTO KOHTPAcTy 00’ €EKTUBYE CEMAHTUYHY
JIeBiallil0 KBaHTUTATUBHUX (OPMAHTIB, KOTpP1, MAIOYM TOYHI YHMCJIOBI 3HAYEHHS,
MOIUDIKYIOTh iX y OIK ampOKCHMATHMBHHMX XapaKTEPHCTHK, HANpUKIag: giga-
(rpeupk.) ,Mimesipa” —  gigabuck, gigaburger, gigastore, gigaworld;
mono- (rpeupk.) / uni- (mar.) ,,omauH, omuHMYHMK’ — monotasking, unitasking;
nano- (rpempk.) ,,0Ha MUIbSIpJHA YaCTHHA €IMHOIO IUIOTo” — Nan0economics,
nanomanufacturing, nanoproduct.

[MpoaykTHBHI MOJeNi 3 BUKOPUCTAaHHSIM ayrMEHTaTUBHUX (giga-, mega-,
multi-) 1 gemiHyTUBHUX (MICrO-, MiNi-, MONO-, NAN0-) CIOBOTBOPYHX CJICMEHTIB,
UTIOCTPYIOTh peallizallii0o B €eKOHOMILll BHYTPIIIHBOT'O B3a€MO3B’ 3Ky MaKpOKOCMY
1 MIKpOKOCMY Jrojcbkoro OyTTs. IIpoTe €QHICTh LUMX CBITIB, HECHIBMIPHUX 3a
3MICTOM 1 MacmTaboM, MPOJIOBKYE OTPHMYBAaTH HOBI SIKICHI XapaKTEPHCTHUKH,
BIIOPSIAKOBYIOUM X 3a MPUHIMIIOM TPAayadbHOCTI, 1 30KpeMa 3a JOTOMOTOIO
KBaHTUTATHBHUX JEPHUBAIIMHUX 3ac00iB, KOTpl, BJACHE, ¥ BHUKOHYIOTH POJb
TpagyaropiB, YTBOPIOIOUYM CBOEPITHUI CMHUCIOBUH JaHIFOr Nano- — mini- —
micro- — meso- — macro- — mega- — giga-.

Jlo cnoBOTBIpHOI HOMIHAII TaKOX 3aly4alOTbCs HOBI ,,YJIaMKOBi”
€JIEMEHTH, YTBOPEHI Bl MOBHO3HAuHMX ciaiB. Ha Hamy aymKy, mosiBa TakuX
€JIEMEHTIB 1 CTBOPEHHS WUMX cepiidl (OJOKIB) OJHOTHUIHMX OJMHULL TICHO
KOpEIoITh 3 ,,30BHINHIMM® ~ YWHHUKaMH. Po3risHeMo 11 TpuUKIagy
nperno3uTHBHI GopmanTH COMpu-, cyber-, digi-, tele-, techno-, web-, Bucoxwuii
CTYMiHb KOHKPETHOCTI SKHX JO3BOJIIE CTBOPIOBATH JIGKCUYHI OJIMHMII, IO
MOENHYIOTh CKJIaJIHI MOHATIHHI pedepeni. Ha mymky HayKoBIIIB, TepelideHi
,,YIIAMKU~ CIIB 3MIHIOIOTh CBO€ 3HA4YeHHs y OIK chemianizamii 1 IIUpOKo
3aCTOCOBYIOTHCSL JJIi BBEJEHHS TOHSTH, CIHIBBIIHECEHWX 3 BHKOPUCTAHHSIM

iHdopMmartiiianx Texnosorin [105, c. 183; 184, c. 144].
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B exkoHOMIYHOMY JEKCHKOHI aKTHUBHICTh 3TaJaHuX (OPMaHTIB TICHO
noB’si3aHa 3 (POPMYBaHHSIM TEPMIHOJIOTII ,,BIPTYaJIbHOI E€KOHOMIKK, 30KpEMa,
compu-  (compupreneur, computerati), cyber- (cybercash, cybermall,
cybermarketing), digi- (digifeiter, digiterati), tele- (telenegotiation, teleshopping,
telework), techno- (technoburb, technoplegic, technopreneur, techno-strike), web-
(webcentric, webciety, webpreneur, to webvertise).

Okpemo BapTO BII3HAYUTH aKTUBHE BUKOPHUCTAHHS IHIIAJILHOTO YCIUEHOTO
Bapianta Jnexkcemu electronic (e-). 3maTHICTP CKOpOYEHOrO €IEMEHTa e-
abcopOyBaTH CMHUCJIOBE HABAaHTAKEHHS IIUIOTO CJIOBA Mpu3Bena 10 (GopMyBaHHS
CTPYKTYPHO-CEMAHTUYHOI TMapaJurMy, OO0 SIKOi BXOAWTHh BEJIWKAa KUIBKICTh
HallMEHYBaHb, CIIBBIIHECEHUX 3 ,,BipTyanizamicro” exkoHomiku: e-banking, e-
brand, e-broker, e-business, e-cash, e-commerce, e-credit, e-entrepreneur, e-mall,
e-marketplace, e-payment, e-purchasing, e-purse, e-recruitment, e-service, e-
shopping, e-signature, e-wallet. TpuBke 3pocTaHHS YKCIa HOBOTBOPIB Ha Oasi
H0r0 (popMaHTa I03BOJISIE BITHECTH MOTO JI0 PO3PSAY CIOBOTBOPUYUX (POPMAHTIB.

IMnymecoM 711 akTUBBAIil PSAy IHIIMX €JIEMEHTIB IHIIIATBHOTO THITY,
30Kkpema, adver-, eco-, Euro-, flexi-, globo- / glob(i)-, info-, meta-, neuro-, petro-,
cTalma morpeba B KOHIEOTyami3allii Takux HOBUX (parMeHTIB AIACHOCTI, SK
macmtabna  iHpopmaruzamist  (infocommerce,  infomediary,  infonomics),
eppointerpaitis  (Eurocrat, eurocreep, Eurocurrency, Eurogeddon, Euroland),
robanizamiss  ekoHomiyHoro mpoctopy  (globish, globitarian, globophile,
globophobe, globocrat), rayukicte OB3Hec-npomeciB (flexecutive, flexiplace,
flexitime), ¢opmyBaHHSs HOBMX MapKTHHIOBHX cTparerii (advertecture,
advertorial, meta-marketing, neuroadvertising, neuromarketing), ekojoriuna i
CUpOBHMHHO-pecypcHa Oe3meka (eco-efficiency, eco-scam, eco-tech, petro-
dependency, petro-elite, petro-state).

Jlo CIOBOTBIpHOI HEOHOMIHAIlNl 3alydyaloTbCcd HE JHIe TpedikcaabH1
dbopmanTH, a ¥ cydikcomomiOHI AepuBaIliiiHi 3aco0u. 30KpeMa, OCTaHHIM 4acoM
aKTUBHO BUSBJISIIOTH ce0e JesiKi KOMOIHYBaJlbH1 (JOPMH TPELBKOTO MOXOKEHHS,

Kl JIEMOHCTPYIOTh MOJMDIKAII0 CEMaHTUYHOTO 3HA4€HHs y OIK creuiani3arii:
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-Ccracy ,,llaHyBaHHS TpynH Jrojeil B onHid B cdep aistmpHOCTI” (adhocracy,
CEOcracy, corpocracy, marketocracy), -crat ,,ipeJcTaBHUK COLIaIbHOI TPYIIH,
KOTpa IOMiHYe y neBHii cdepi nismbHOCTI” (digitocrat, Eurocrat, globocrat).

Han3puuaifHO MPOIYyKTUBHUM € i HOBHU ,,yJaMKOBUI~ €IEMEHT -NOMICS
,,cKOHOMIYHUN aCIEKT JISTIbHOCTI, €KOHOMIUHA TMOJITHKA, KOTPUM TaKOXK CSTae
CBOIM KOPIHHSM Y I'peIbKy MOBY. JIOTTUHO MPHITYCTUTH, IO 3 TIOSIBOIO YHCIICHHHUX
TemecKomidBMIB  Ha 0a3i 1mporo ¢dopmanra (bossonomics, culturenomics,
cybernomics, Enronomics, environomics, greenomics, infonomics, lattenomics,
urbanomics) cTBOprOIOTECA MEPEIYMOBH IS HOro . apeidy” y HanpsMKy 0
,,JIOBHOITIHHUX’ apIKCIB.

[IponykTHBHUMU € i1 Cy(IKCONOI0H] €IEMEHTH IHIIOI €TUMOJIOTI, a caMme:
JaTUHCHKI -Cide ,,HaBMucHe 3HuIneHHs” (ecocide, genericide, innovicide), -(e)rati
,,komreTeHTHUH, oOBHanmi” (datarati, digirati, technorati); repmanceki -gate
,,CKaHIaj, MOB’s3aHMii 3 IMeHeM TBipHOI ocHoBu” (garbagegate, Mittalgate,
steelgate), -speak ,,moBa (kapron) oxpemoi coitbHOTH JoAcH” (Eurospeak,
Greenspeak, Netspeak), -ware ,,CyKymHICTP OTHOPIIHHUX IPEIMETIB, BHPOOIB,
toBapiB” (missionware, slideware, treeware); ¢panmysski -tainment ;3
enmemenTamu posBaru’” (advertainment, promotainment, retailtainment), -preneur
,,CYO'EKT  TIINPUEMHUIBKOI  ISIIBHOCTI” (eBaypreneur, netpreneur,
technopreneur); mepcbki -Stan ,,MicIie 3HAXO/DKCHHS, MICIIC pO3TallyBaHHS
(nerdistan, Richistan).

AxTuBBaIsl KOMOIHYBaJbHUX (POPM KIACHMYHOTO MOXOJKEHHS 1 HOBHUX
,,YJIAMKOBUX ~ €JI€MEHTIB NPU3BOJAUTH JO YPI3BHOMAHITHEHHS MOpPGhEMHOI
KOMOIHATOPUKU Ta TOSIBU HOBUX Mojeneu ,,cknaganas”’ mopdem. Hacmigkom
TaKUX SKICHUX 3MIH y MpoIiecax CJIOBOTBOPY cTa€ (OPMYBAHHS JICKCEM IIIIXOM
3’¢aHaHHsA Jmine (GparMEeHTOBaHUX €JIEeMEHTIB, 30Kpema: bionomics (bio- +
-nomics), corpocracy (corpo- + -cracy), infonomics (info- + -nomics), cybernomics
(cyber- + -nomics), Eurocrat (Euro- + -crat), europreneur (Euro- + -preneur),

technocrat (techno- + -crat), technopreneur (techno- + -preneur).
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Jlo HOBUX TEHJCHIIM CJOBOTBIPHOI HOMIHAII CJIT TAaKOX BITHECTH
BUKOPUCTAHHS 3HAKIB, CIIBBIAHECEHUX 3 HEMOBHUMH CEMIOTHYHUMU CUCTEMaMHU.
Mnerbes PO BUKOPHMCTAaHHS (PparMeHTIB JOMEHHHUX IMEH .COm, .net, .biz, .org y
cxiani Heosiekcem dotbam, dot-biz, dot-com, dot-net, dot-commie, dot-commer,
dot-conomy, dot-orging, hotdot. Ha nymky ydeHuX, (yHKIIOHAIbHHH CTaTyC
JacTUH [HTepHeT-aJpec 3aIHIIAcThCS HEBU3HAYCHHM. | XO04a BOHHM BHKOHYIOTH
pOJIb CIIOBOTBOPUYMX €JIEMEHTIB, OJIHAK, BBKATH iX adikcamu Oyjo O XHOHHUM,
OCKUIbKM TOJi BHXOIWTh, IO pe3yabTaTuBHI omuumii dot-commer, dot-commie,
dot-orging cxaamaroTees e 3 aBox adikcis [104, c. 30].

Ha nam mormsan, 3-moMbK TPUYWH TOSIBU JCPHBATIB, OTPUMAHUX 34
JOTIOMOTOIO JIOBUTHHO (hparMEHTOBAHUX JIEKCUIHUX OAUHUIIH, BAPTO BHOKPEMUTH
TaKi:

a) ajanTaiis MOBHUX IHHOBAIl, CTBOPEHMX IUIIXOM CJIOBOCKJIAIaHHS,
TEJIeCKOTI Y1 abpeBialtii;

0) ,,3aTEeMHEHICTH” MOP(POJIOTTUHUX MEX Ta IIBIB;

B) 3pOCTaHHS POJIi IHAWBITYaIbHO-TBOPYOTO Havajla B aKTax HOMIHAIIIL;

T) i MEXaHI3MIB aHAJIOTi.

[Ipumyckaemo, 110 came 4epe3 MepexiqHuil XapakTep Ta YTOUYHEHHS POl y
CJIOBOTBIPHHUX aKTax JAesKi CJIOBOTBOPYI (POPMaHTH CHPUIMAIOTHCS MOBLSIMH TIO-
piBHOMY, TOOTO SIK aikcu, MOpPEeMH MPOMDKHOTO CTATYCy UM SIK KOHCTUTYEHTH
ckyaaHuX ciiB. OCKUIbKHA PyX Bifl CAMOCTIMHUX JIEKCEM 710 aiKCIB — 1€ CKIIQIHUMN
1 TpUBAJIMI EBOJIIOLIMHUI Mpollec, MOBO3HABIl pO30MBaIOTh HOro Ha KUIbKa
eTainis, a came:

1) cepiHICTP BUKOPHUCTaHHS (PparMEeHTOBAHUX JICKCHUYHHWX OJMHHID 1
dbopMyBaHHS CTIOBOTBIPHUX PAIIB;

2) Mommdikamii CEMaHTHKH Yy OIK THIIIBOBAaHOTO, Yy3arajbHEHOTO,
a0CTPaKTHOTO 3HAYCHHS;

3) mocTtymoBa BBoJiiLis JEeKceMHu Ta ii 3aMiHa MceBIoMopdemMoro, KoTpa

NOYMHAE CAMOCTIMHO BXXKMBATUCSA Y CTATyCl aikca MICIs BTPATH 3B A3KY 3 BUIbHUM

xopemsitoMm [89, ¢. 195; 203, c. 15; 387, p. 355].
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3BicHO, adikcambHUN CMOCI0 TBOPEHHS CJIB HE  BHUYCPITYETHCS
BUKOPUCTAHHSIM HOBHX (OpMaHTIB 1 KOMOHyBaibHUX (opm. ,, Tpagumiiiai’
apikcu W TUIOBI JJIA aHIJIIMCHKOI MOBHU CJIOBOTBIPHI MOJEN MPOJOBXKYIOTh
BIII'PaBaTl BaXJIMBY pPOJib Y (OpMyBaHHI IHHOBALIMHOI JieKCUKHU. [Ipmaomy
HAeThbCsl SIK PO BUCOKY MPOAYKTUBHICTH MpedikciB, Tak 1 cy(dikciB. Po3rmsiHemo
OUIbII JeTaTbHO TpedikcaTbHUM 1 CyPIKCATbHHUM CTIOCOOM CIOBOTBIPHOI HOMIHAIL I
B €KOHOMIYHOMY JICKCUKOHI.

Jlo xapakTepHuX puc mpedikcarii CJIiI BITHECTH aKTHBHE BUKOPHCTAHHS
npedIKCiB 3 KOHTPAPHOK CEMAHTHKOIO, KOTPl 3aBISKH CBOEMY 3HAUYCHHIO
,,3aMIEPEUCHHSI, PEBEPCUBHOCTI’, O€pPyTh y4acTh y CTBOPEHHI aHTOHIMIUHUX Map.
Cepen TepMHIB, 10 3’ SBUJIMCS OiHapHO 1 0a3yrOThbCS HA MPOTUCTABIIEHHI JIBOX
O3HaK, CTaHiB, fKOCTEH, BapTO HABECTH HeOJeKceMH, cdopMoBaHi 3
BUKOPHCTAHHSIM TakuX mpedikciB, sk de- (j1aT.) ,,3amepeueHHs, MPOTHICKHICT” —
decruitment, to demall, to de-proliferate, demerger, to demutualize; dis- (;ar.)
,,BIJIyUCHHsI, KOHTpapHicTh” — disattention, disintermediation; re- (mar.)
,,PEBEPCHBHICTh, BITHOIIIEHHS 3BOPOTHOI 3anekHocTi” — 10 re-anchor, to regreen,
reintermediation, to revector; un- (repm.) ,,OpoTwiekHICTE” — unhirable,
uninstalled, unsourcing.

3BepHIMO yBary, IO y JIEIKUX 3 BUIICHABEICHHUX JepuBaTiB npedikcu de-,
re-, UN- BIATPaOTh pPOJb TPAHCIOHYBAIBHUX, TOOTO TakuX, KOTP1 MaroTh
3/IaTHICTh TIEPEBOJIUTU TBIPHY OCHOBY 3 OJIHI€I YaCTUHM MOBH B IHIIY, a OTXKE,
3MIHIOBaTH  IpaMarduyHy  KaTeropito 1 CHHTaKCUYHY  CHOJIy4YyBaHICTb
pE3yJbTaTUBHUX OJUHUIIb. 3MIHM BiAOYBalOTHCS 3a KUTbKOMA MOJICTISIMH.
prefix + N — V (to demall, to revector, to re-anchor), prefix + Adj — V (to
regreen), prefix + Adj — N (unhireable).

Hu3ka aHTOHIMIYHHX IMap yTBOPHJIACS 3a JIOMOMOTOIO TMpedikcarbHUX
mopdem down- (repm.) — to downage, to downshift, downline; under- (repm.) —
underload, underqualified, undertime; up- (repm.) — upcycle, to upsell, to upstaff,

to upshift. ¥V ™oBo3HaBuMX mpamsgx BU3HAYEHHS CTAaTyCy NPENO3UTUBHHUX
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dopmantie down-, under-, up-, MmO NOXOIATh BilI CIIBBIIHECEHHUX I3 HHMH
NPUINMEHHHKIB 1 IPUCIIBHUKIB, 3AJMIIAETHCS IPEIMETOM JTUCKYCIi.

OpHak M, yciiz 3a qesikuMmH JiHrBicTamu [229, ¢. 150; 233, ¢. 37, 242; 421,
p. 393; 450, p. 190], cxuibHI MPUPIBHSTH 111 CJIOBOTBOPYI €IEMEHTH J10 TIpeiKCiB,
OCKUIbKM BOHM, HE3B)XAIOUM HA (hakT ICHYBaHHS Y MOBI CaMO CTIHHUX KOPEJISTIB,
3a MPOAYKTUBHICTIO HE MOCTYMAIOTHCS ,,YUCTUM ™ TpedikcaMm 1 B KOHKPETHOMY
MOBHOMY OTOYEHHI BHKOHYIOTh (YHKIIIO 3B’s3aHUX MpediKcaTbHUX MOopdeM,
MOCTIHHO TIOE€HYIOYUCH 3 OCHOBAMHM ITEBHOTO CEMAHTUYHOTO PO3PSIY.

AHTOHIMIYHI  TMApaguTMH, SKI PEATBYIOTHCS INIIIXOM  3aTydCHHS
npedikcaTbHUX CJIOBOTBOPUMX 3ac00IB, JO3BOJISIIOTH TOUHIIIE JAETEPMIHYBATH
3HAUYEHHS OCHOBHOI'O TEPMiHA i OKPECIUTH MEXI BIIMOBIAHOTO MOHATTS, a BIITAK
CTalOTh BAXKJIMBUM YHHHUKOM BHYTPIIIHBOi CHCTEMHOI opraHiaiii (axoBoro
JIEKCUKOHY €KOHOMIKU. [IpoTe aHTOHIMIUHI NTapyu HE JIUIIE CEMAHTU3YIOTh MIEBHUMN
MOBHHUU MPOCTIp Ha 0a31 MPOTUCTABJICHHS, a i BUKOHYIOTh HU3KY CTHJIICTUYHHUX
byHKII, a caMme, BUPAXAIOTh OIHKY, MIICWIIOIOTh BPAXEHHS, aKTyal3yIOTh
O3HAaKy 3a paxyHOK 3alepedyeHHs HIIOi.

Tak, Hampukiam, y psiii HOBOTBOPIB OCHOBHOIO METOIO BHUKOPHCTAHHS
npedikcanbHux 3acobiB  anti-, inter-, mis-, pre-, pro-, sub- 3 3HaYCHHIM
NPOTHIISKHOCTI CTala HEHUTpai3allis Toro, Mo Ha3MBa€ MOTUBYBalbHA Oaza: anti-
anti-American (cf. anti-American), anti-EU (cf. EU), to intersource (cf. to
outsource), misleadership (cf. leadership), to miswant (cf. to want), protirement
(cf. retirement), precycling (cf. recycling), subvertisement (cf. advertisement).

Heski mpedikcu, a came, hyper- (rpersk.), super- (mar.), iiber- (repm.),
MarOTh 3/IAaTHICTH 30UTbIIyBaTH 00 €M O3HAKW 0a30BOTO CJIOBA, HANPHUKIA:
hyperlocal,  hyperpower,  hypertasking,  superdistribution,  super-spike,
supertasking, ber-billionaire, iiber-mogul. 3BepHiMO yBary, o axTyasi3arlis
CeMH HAJJIMIIKOBOCTI B TMOX|AHUX JEepUBaTax, YTBOPEHUX 3a MOJCIUIIO
prefix + X — ¥, CyTTe€BO 3aIeKHUTh Bill CEMAHTUKU TBIPHUX CIIIB 13 HEUTpaIbHUM

3HA4YCHHAM.
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37aTHICTh SKICHO 3MIHIOBAaTH CEMAaHTUYHE 3HAYEHHS KOPEHEBHX ClIIIB
JIEMOHCTPYE ¥ mpedIKC KeNbTCHKOro MoXOo/kKeHHs: MC-, KoTpuil akTUBI3yBaBCS y
3B’S13KY 3 AUJIBHICTIO aMEPUKaHChKOI TPaHCHALIOHATIbHOT Kopropattii McDonald’s
1 371€0UTBIIIOT0 BUKOPUCTOBYETHCS JIJIsI HAJAHHS CJIOBaM MEHOPATUBHOTO BIITIHKY
, HETIPECTIDKHUM,  HEKBalmipikoBaHWM,  MO30aBJICHUM  CMaKy,  MAacOBHH,
cyporatauii” — McJob, McMansion, McNews, McWorker, McWorld.

Ha Binminy Bix mpedikciB, 1o, SK MPaBWIO, HE 3MIHIOIOTh YaCTHHOMOBHY
MPUHAICKHICTh TOXITHUX JepUBaTIB, YUMajlo CY(IKCIB 37aTHI BUKOHYBATH
TpaHCKaTeropianbHy (YHKIIFO, TOOTO TEPEBOAUTH TBIPHY OCHOBY B IHIIY
JIEKCUKO-TpaMaTU4YHy KaTeropiro. BrtiM, cepen cydikcarbHMX 3aco0iB € #
BHYTPIIIHbOKATErOpiaJibHl, KOTpP1 TpaHC(HOPMYIOTh TBIpHY 0azy 3 OJHOrO
CEMAaHTUKO-CJIOBOTBIPHOTO MOJISI B IHIIIE.

JlocmimKeHHS MOBHOTO Marepialy IOKa3ye, IO HOBa JIGKCHKa B
eKOHOMIYHOMY  Te3aypycl  37eOUIbIIOro 3 ABISETHCS 32 JOMOMOTOIO
cyoctantuBHux (-ation, -dom, -er, -ie, -ism, -ista, -itis, -ity, -ness), mieciiBHUX
(-ate, -fy, -ize) Ta an’extuBHUX cydikciB (-ian, -ish, -ic). CydikcanpHi gepuBaTH
YTBOPIOIOTHCSI 332 TPAHCIOHYBAILHUMH 1 HETPAHCMIOHYBATLHUMHU MOJIEIISIMHU.
3o0kpemMa, y JOCTIIKYBaHOMY KOPITYCl HAMH BHUSBJICHO TaKi MPOYKTHBHI CXEMHU:

1) tpancnonyBaneHi — N + suffix — V (to Coca-Colonize, to defictionalize,
to WalMartify), N + suffix — Adj (Enronian, McDonaldish, globophaobic),
Adj + suffix — V (to glocalize, to northernize, to suburbanise), Adj + suffix — N
(visibility, worklessness), V + suffix — N (casualization, Enronization,
WalMartification);

2) merpancnonyBanshi — N + suffix — N (Enronista, globality, investorism,
presenteeism, Mittalgate), Adj + suffix —Adj (offshorable).

Posrisaemo cybctantuBHi cydikcu. Posmounemo 3 cydikca -ation (iar.),
KU JIEMOHCTPYE BUCOKY MPOAYKTUBHICTH. 3/1€0UIBIIOTO BIH MPUEAHYETHCS 10O
J€ECITIB, KOTPi, Y CBOIO YEpry, 3 SBHIIHCS 3a JIOTIOMOTOI0 cydikca -ize ,,poOutH Te,
Ha 10 BKa3zye ocHoBa . Cepen MOXIIHUX JepUBaTIB Ha 0a3l CIOBOTBOPYOTO

eneMenTa -ization (-ize + -ation) 3HauHy 4acTKy CKJIa/IalOTh BITOHIMHI HOBOTBOPH,
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a came, Applezation, Googlization, Coca-Colonization, Coca-Globalization,
Disneyization, lkeazation, McDonaldization, Microsoftization, Starbuckization,
Wal-Martization. Yepes Te, mo Ha3BM HAWOUIBIIMX CBITOBMX KOMITaHIH
CHUMBOJIBYIOTh T€TEMOHII0 BEJIMKOTO OI3HECY, HaBeJEHI MOBHI OJWHUII HEpP KO
CTalOTh 3aCO00M JEpOTATUBHOI XapaKTEPUCTHKH CBiToBoro manyBaHHs THK i
CHHOHIMOM TJIo0ami3atii.

YTBOpeHHs 3a nonoMoroio cydikca -ization (-ize + -ation) meonekcem, KOTpi
MaloTh JEMI0 IHITy TPUPOAY, ajleé TaKOX BUKOPUCTOBYIOTHCS I KPHUTHUKH
HeoqHO3HauHMX mporeciB  (casualization, defictionalization, Enronization,
fidelization, glocalization, sneakerization), no03BoJii€  TPUIYCTUTH, IO
CJIOBOTBOpYMI eneMeHT -ization (-ize + -ation) y meBHHUX KOHTEKCTaX MOXKE
OTPUMYBaTH CIleUU(IMHE HABAHTAXXEHHSA 1 CIYryBaTH 3aco00M aJarepeHTHOI
OLIHKH.

3arajgoM poO3LIMPEHHS CEMaHTHKU Cy(IKCATbHUX MOP(EM CTa€E MOMITHOIO
TCHJICHIIIEI0 B Cy4YacHIN aHTIIHChKiA MOBI. Tak, JaTUHCHKUE cydikc -ISM, oKpiM
3HAa4YeHHS ,,JOKTpUHA, CycmilbHa Teuis, npuuuun’ (anglospherism, endism,
declinism, investorism, presenteeism), peanidye i iHIme — ,,JUCKPUMIHAIlIS 3a
neBHOIO o3Hakor” (ableism, homosexism, rankism). Moaudikamito ceMaHTHKH
JIEeMOHCTpye W cydikc -dom (repM.), KOTpHWH JOBIIMIA 4Yac 3HAXOJWBCA Ha
nepudepii CHUCTEMH CJIOBOTBOPY UEpE3 CBOE€ apxaiyHe 3HAYEHHS ,,KpaiHa,
BOJIOJIIHHSI, Ha SIKi MOIIMPIOETHCS Biajga MeBHOI ocoou”. OMHAK BimqHENaBHA Iis
cydikcabHa MopdeMa BiJHOBWJIA CBOE€ (PYHKUIOHYBAaHHS B aMEPUKAHCHKOMY
BapiaHT1 aHTJIIMCHKOI MOBI 1 HHHI 3alydaeThbCsl 1O TBOPEHHS aOCTPaKTHUX
IMEHHHKIB, 10 MMO3HAYAIOTh ,,CBIT JIIOJeH Y TIEBHIN Tamy31 abo cdepl ABIBHOCTI,
nanpukia: brokerdom, corporatedom, moguldom.

OuiHka AesIKuM HeOaKaHUM SIBUIIAM HAIa€ThCS 3a JOTIOMOTO0 cydikca -itis
(TpenpK.), KOTpUH MHMPOKO BUKOPHCTOBYETHCS Y MEIHMYHIA TEPMIHOJIOTI ISt
MO3HAYEHHS ,,[TATOJIOTTYHOTO CTaHy, CIPUIUHEHOr0 1HQEKI[i€l0”, aje PO3BUHYB i
HIIe 3HAYCHHS ,,HAJMIPHUN TPOSIB 4Yoro-HeOymp” — computeritis, Enronitis,

globalitis, mass merchanditis. Yumano HOBOTBOpiB (POPMY€ETHCS 3a JTOTIOMOTOIO
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areHTUBHUX CY(IKCIB, HAPHUKIAI: -I€ (TepM.) ,,[IPEACTABHUK COIIAIbHOT Ipymu’” —
duppie, dot-commie, scuppie; -er (repm.) ,,0co0a, KOTpa BHUKOHYE Iif0, Ha SIKY
BKazye ocHoBa” — dot-commer, dot-commuter, stoozer, telecommuter, upshifter,
99er; -ist (rpenpk.) / -ista (icm.) ,,mpuOIMHKMK TIeBHOI gokTpuHKM — anglospherist,
endist, Enronista, Maxxinista, recessionista.

Y @opmyBaHHI HU3KM aOCTPAKTHUX IMEHHHUKIB O€pyThb y4acTh Taki
cyocTaHTMBHI CcydikcalbHl MOpQpEeMH, KOTpPl HAyKOBII BHU3HAYAIOTh 5K
TEpMIHAJIbHI, 110, HA BIIMIHY Bil HETepMIHAJIbLHUX, HE 31aTHI MMPUEIHYBATH ITICIIS
cebe iHmm cydikcH 1 MOXKYTh 3aiiMaTH JMIe KiHIeBe mojoxenns [192, c. 37],
30Kpema, -Ness (repm.) ,.CTaH, sKicTh, cTymiHb” — abroadness, globalness,
PowerPointlessness, worklessness; -ship (repm.) ,,ymoBa icHyBaHHs, cTaH” —
customership, misleadership, one-downmanship.

3-MOMDK JAIECTIBHUX CY(IKCIB BapTO BUOKPEMHTH MPOAYKTHUBHI adikcH
-ise / -ize (rpeupk.) ,,po0OUTH Te, HA IO BKa3ye TBipHA OcHOBA” — t0 barnumize, to
to demutualize, to Enronize, to glocalize, to sneakerize, to snoopervise; -ate (;ar.)
LISTH y crnenubianomy Hanpsamky” — to deintermediate, to de-proliferate, to
reintermediate; -(i)fy (mar.) ,,poOMTH CXOXXHM Ha Te, Ha IO BKa3y€ OCHOBA” —
to de-Scottishify, to WalMartify.

Y CceMaHTUYHIA CTPYKTYypl HOBHX CIiB, YTBOPEHHX 3a JIOIOMOTOO
a1’ EKTUBHUX CY(IKCIB, MEPEBaXKAOTh BUTHOIICHHS MOAIOHOCTIL. Tak, HampuKia,
cydikcu -ian (nar.), -ish (repm.), -ic (nar.) e nume O6epyTh y4acTh y hopMyBaHHI
MPUKMETHHUKIB 13 CEMOK0 ,,CXOKMM Ha Te, IO IIO3HA4Ya€e TBIpHA OCHOBA”, a M
IMIUTIKYIOTh KOHOTAITIFO OITIHKH, KA 3aJISKUTh Bil OIIHHOTO 3HAYEHHS 0a30BOTO
ciioBa — Enronian, Gatesian, Wal-Martian, Enronish, McDonaldish, Microsoftish,
WalMartish, Enronic, globophabic.

2.1.3. CaoBockinaganns. HoBa ekoHOMIKa, siKa OPOKY€E Oarato CKIagHUX
SBHII, BHMarac oOCOOJMBHX HOMIHAIM, 3JaTHUX JIAKOHIYHO ITO3HAYaTH
0araTOKOMIOHEHTI MOHATTA, MOJIPYHKIIOHAJbHI TMPEIMETH 1 KOMIUIEKCHI

MMpoueCH. Pasom 3 IHIIMMH CeMaHTHYHO ,,HaBaHTEDI(eHI/IMI/I” MOBHHMMH 3HaKaMH
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(TemeckomizmMamu, abpeBiaTypamu, (pa3eosoTIYHUMU OJWHUIFIMU) 1€ 3aBIaHHS
BUKOHYIOTh KOMII03uTH (COmpound words, composites) — ciioBa, yTBOpEHi IIIIXOM
CJIOBOCKJIaJTaHHS.

Ha nymky OararboX JOCHIIHMKIB, IPOLEC CJIOBOCKJIAJIaHHS SBIIIE COOOIO
CBOEPITHE 3TOPTaHHS CJIOBOCTIONYYCHHS B €WHE CIIOBO. Uepe3 Te, 10 OJHUMHU
CBOIMH O3HAaKaMM KOMITO3UTHI OJHMHUII HAOKAIOTHCS JO CJIB, a IHIIUMH — 0
CJIOBOCIIOJNIYK, BUPIIICHHS MATAaHHS IEHTH]IKAIil KOMITO3UTIB Ma€ PSI TPY/THOIIIIB
1 3Myllye HAyKOBIIIB pO3IJISAaTH iX 3 JBOX TO3WIIM  (CEMaHTHKO-
OHOMACIOJIOTTYHOTO Ta (hOPMAITBHO-CTPYKTYPHOTO) 1 BHKOPHCTOBYBATH PI3HI
kputepii (oneTnuHMA, TpadiuHNN, CEMaHTUUYHHMA, CTPYKTYPHUR).

BrokpeMieHHS KOMIIO3UTIB TIEBHOIO MIPOK YCKIIQTHIOETHCS W JETKUMH
MPOMDKHMMH BHUIIQJKaMH, 110 BIIOMBaIOTh TEHJEHIII MOBHOTO PO3BUTKY.
Wnerbes, 30KpeMa, Ipo 3alyueHHs JO CIOBOTBOPY EIEMEHTIB IEepeXiTHOTO
XapakTepy, KOTpl 3alMar0Th CEPEAUHHY TMO3UINI0 MDK JeKceMaMu 1 adikcamu
(manpukian, -babble — econobabble, Eurobabble, technobabble; -based — China-
based, Euro-based, knowledge-based; -free — cost-free, office-free, rent-free, risk-
free, tax-free; -friendly — eco-friendly, user-friendly; -speak — corporation-speak,
Eurospeak; -wise — market-wise, money-wise).

[IpuBepTae yBary i mosiBa CJIOBOCIOJYK, KOTp1 epeOyBalOTh Ha MIBLIUIIXY
710 YTBOPEHHS €IMHOTO CKJIATHOTO CJIOBA Ta IEMOHCTPYIOTh 3IaTHICTh aHTJIHACHKOT
MOBH 3 ii aHAITUIHUM THIIOM 3B’S3KIB JIETKO TpaHC(HOPMYBATH OJWHUII OJTHOTO
piBHS B OAMHMIN IHIIOro piBHA. Jlorika migkasye, 10 HE BapTO MOCIHIXOM
BITHOCUTH OKPECJICHUI IIap MOBHUX (POPM JI0 CJIIOBOCTIONYYEHb UM J0 CKIIQTHHUX
ciiB. Ha mamr morisia, fonuibHINIE po3risaary ix, sk npononye /1. I. KBecemnesuy,
y JOWHAMIYHIA CHHXPOHI, 3 ypaxyBaHHAM TpPbOX MPOIECYyaTbHUX CTafii
(cnosocnonyuenmns — crosocmsenenns — ckiaoHe cioeo) [126, c. 10].

3a BIICYTHOCTI YITKMX KPHUTEPIB MJIsi PO3B'SI3aHHHS MPOOJIEMH OTO3HITii
,,KOMTIO3UT — CJIOBOCTIOJyY€HHSI” BHUHHUKAE MOTpeda BUKIACTH CBOIO TO3HILIO 3
IILOTO TIPUBOJIY, IO 3arajoM CIUPAETLCS Ha OauyeHHs MPOBITHUX JHTBICcTIB [150;

193; 201]. Omxe, y HaIIIill HAyKOBIH PO3BIAII CKIAIHUM CJIOBOM BBAXKAEMO MOBHY
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OJVHMINO, SKa YTBOpPEHa IMIOHAWMEHIIIE BiI JBOX OCHOB 1 BHUPBHAETHCS
UICO(POPMIICHICTIO, TOOTO HEMOXIIMBICTIO 3MIHM TOPSAKY KOMIIOHEHTIB Ta
BBEJICHHSl IHIIOTO €JIEMEHTa MDK HOro CKJIaJoBUMU. B ceMaHTHUYHOMY IUIaHi
KOMITIO3UT PO3IIISJAEMO SIK SKICHO HOBE 3HAYEHHS, KOTPE BHXOAUTH 32 PaMKU
NPOCTOi CyMH 3Ha4€Hb KOHCTUTYEHTIB.

HesBaxkatoun Ha piHe rpadiuHe oPOpMICHHS CKIAJHUX CIIB (HAUCAHHS
pasoMm, yeped gedic ¥ OKpemo), iXHIii IPaBOMMC JIKINC HA MEPIIHA OIS
BUTJISIIA€ HEKEPOBAHUM. Y4UEHI 3ayBaKylOTh, IO KOMIIO3UTH, Y CKJIAl SIKUX €
KOPOTKI CJIOBA IMHUIIYTHCS Pa3oM, a JIOBT1 CJIOBAa 3a3BHYall MAalOTh TEHACHIIO 10
HalmuCcaHHs OKpemo abo depe3 nedic [344, p. 68-69; 368, p. 53]. OcobimBy yBary
CJil 3BEpHYTH Ha HOMIHALIl, 110 (YHKIIOHYIOTh Ha PIBHI CJIOBa, aje HE MarOTh
JIEKCUYHOI TJ100aTIbHOCTI, OCKUIbKU IpapiaHO 0(OpMIIEHI OKPEMO.

Jlo mporo piHOBUAY ckianHux ciaB O. JI. MemkoB MponoHye BITHOCUTH
KOHCTPYKII ,,aCHHTaKCMYHOTO THUMY , siKl copmoBani 3a momemwmo N + N 1
KOMITOHEHTH SIKUX PO3TAIIOBaHI B TIOPSIKY, MPOTHUICKHOMY TIOPSIIKY CJITYBaHHS
CKJIaJOBUX MOTUBYBaIbHOI CHHTaKCHYHOI cTpykTypu [193, c. 19]. IcHye # iHIIa
TOYKa 30pY, 3TITHO 3 SIKOIO MpoOseMy JiekcuuHux yTBopeHb Thumy N + N mMoxHa
pO3B’s3yBaTH MO-pi3HOMY. TOOTO, AKIO BBaKATH, IO MEPUIMA KOMIIOHEHT B
mozermi N + N am’eKTHBYEThCS, TO MM MAaEMO CIIPaBY 31 CJIOBOCTIOIYYSHHSIM
,,JIPUKMETHUK + IMEHHUK, a, AKIIO0 TOW CaMUii KOMIOHEHT PO3TJ1aTh OCHOBOIO
IMEHHHMKA, TOJI1 MOTPIOHO BIAHECTH BECh KOMIUIEKC J0 CKJIQJIHUX CIIB (K TaKUi
0 CKJIQJAETHCS 3 IBOX cyOcTanTHBHUX OcHOB) [307, ¢. 7].

Ha namry aymky, 6iHapHi HaliMenyBanHs Tuity N + N noTpiOHO TpakTyBatu
HE SK KOMIIO3UTH, a SIK TEPeXigH1 OJMHMII, KOTP1 3HAXOJITHCS Ha MIBIUIAXY Bil
CJIOBOCIIOJTyY€HHS 10 CKJIAAHOrO cyoBa. OCHOBHUM apryMEHT, SIKUd yTPUMY€E HAC
BiI TOTO, 00 BIJHECTH TaKl JIEKCHYHI KOMIUIEKCH OO CKIIAAHUX CIIB, € HE JIAIIE
rpadMHUN KpUTEpid, a W 3POCTaHHS POJI IMOJIKOMIIOHGHTHOI TEPMIHOJOTI 1
NOCJIAOBHE JOIABaHHS HOBUX XapaKTEPUCTHK O siApa IMEHHOT KOHCTPYKIIIL.

Y BUManKy MOAaNbIIMX ,,HAHU3YBaHb 1 YTBOPEHHS TEPMIHIB Ha KIITAIT

email money transfer, Internet savings bank Bunukae cuTyaris, KOJM CKJIagHE
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CJIOBO 3MOXE€ OyTHM KOMIOHEHTOM CKJIQJHOTO CJIOBa 3 OUIBIIMM YHCJIOM
KOHCTUTYEHTIB. TOMY HaM BHMJA€ThCS OUIbII JIOTMHUM PO3IIANATH OKPECICHUMN
miap HOBOTBOPIB pa3oM 3 (Ppa3eoJOrMHUMHM OJUHULSMU ¥ HAACHIBHUMU
€THOCTSIMU He(PPaA3€OIOTTIHOr0 XapakTepy (IUB. minapo3ait 2.3).

B niHrBICTHYHIN JiTEepaTypi TOCIIIHUKN HEOJHOPA30BO 3ayBaKyBalli, 110 B
Cy4YacHIl aHTJHACHKIM MOBI CJIOBOCKIIAJIaHHS 3 WOTO TepeBaramu y IUlaHi MOBHOI
CKOHOMII CYTTEBO aKTHMBI3YBAJIOCS, 1 HABITh HA3WBAJIM IOSBY 3HAYHOI KUTBKOCTI
CKJIaJHUX CIIB ,,KOMIIO3UTHHM BuOyxom” [221, c. 83]. Mu moromkyemocs 3
TyMKOIO TIpO T€, M0 KOMIIO3UTH € OJHHUM 13 OCHOBHHMX JIKEpen 30aradeHHs
CJIOBHUKOBOTO CKJIaAy, OJHAK, BOJHOYAC CTBEPJXKYEMO, IO B HOBITHBOMY
EKOHOMIYHOMY JIEKCHMKOH1 YacTka ckiaaaHux ciiB (10%) mocTynoBo 3MEHIIYEThCS
Ha kopucth Teneckomii (11%) i gppazeonorianoi Hominartii (50%). Ileit penomen
MOSICHIOEMO ,, TSDKIHHAM (PaxoBOi MOBH €KOHOMIKA JO CTBOPEHHS EMOIIAHO -
eKCIIPECHBHUX JIIHTBAJIbHUX OJITUHUIIb.

[IpoBenenuii aHam3z BUOIPKU TIOKa3aB, 10 HOBI KOMIO3UTHI OTUHHUII Chepur
EeKOHOMIKH PETpe3eHTOBaHI TAKUMH CTPYKTYPHUMH TUTIAMU:

1) crnoBa, yTBOpeHi cKiIagaHHsSIM TmpocTux ocHOB (33% Bim ycix
xommo3utiB) — brownfield, do-tank, dumbsize, greenwash, killboard, office-free,
orange-collar, newsflow, put-pocket, rightshore, salesthing, tri-channel;

2) cxiagHo-noxinHi cioBa (39%) — America-firstism, boomsayer, cool-
hunter,  data-mining, interrupt-driven,  peanut-buttering,  rug-ranking,
springspotter, sunlighting, wildposter;

3) ckmagnockopoueni cioBa (13%) — CEO-level, CEO-speak, EU-wide,
LUV-shaped, WTO-compatible, WTO-plus;

4) nexcukanizoBaHi cuHTakcu4Hi yrBopeHHs (15%) — bricks-and-mortar,
clicks-and-mortar, get-rich-click, top-to-top, tweeds-to-riches.

3a CIIBBIIHECEHICTIO O MEBHOI YaCTHUHHA MOBHM BECh 3arajl CKJIAJHHX CJIIB
NOJIUISIEThCS HAa YoTUpH Tpynu: 1) imernnnku — 51% (America-firstism, boomsayer,
killooard, market-Leninism, put-pocket); 2) nienpuKMETHHKH Temep iHbOTO

qacy — 21 % (capsizing, crowdworking, flyposting, springspotting);
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3) mpuxmernukn — 19% (clicks-and-mortar, interrupt-driven, off-the-clock,
sneakers-up); 4) miecimoa — 9% (dumbsize, kitchen-sink, greenscam, rightshore,
showroom, summit-hop). IlpuBeprac yBary 3HauHa YacTKa MIEMPUKMETHUKIB
TeNepilHbOTO Yacy. Ha AyMKy [edKkuX AOCHIIHMKIB, CTPYKTYPHO-CKIIAIHI
jekceMu, yrBopeHi 3a moaensamu N + Part | ra Adj (Adv) + Part |, neMoHCTpyrOTh
BHUCOKY MPOJYKTUBHICTH B HOMIHATUBHOMY MpocTopi Ha pydexi XX-XXI cromith
[9; 223, c. 34].

Kommiozut cdepr ekoHOMIKH (HOPMYIOTBCS 3a PIBHUMH MOJCISIMHU, CEepPel
SAKUX MU BUOKPCMUIINU TaKI1:

- N+ Part | > Part I — crowdfunding, crowdsourcing, crowdworking, data-
mining, job-hopping, peanut-buttering, rug-ranking, sunlighting, work-shifting;

- Adj (Adv) + Part | > Part | — brightsizing, double-patenting, double-
spending, dumbsizing, greenscamming, nearshoring, rightshoring, rightsizing,
smartsizing;

- Adj + N > N — brownfield, coolhunter, tri-channel, greenfield, wildposter;

- N+ N > N - newsflow, salesthing;

- N + V(-er) > N— boomsayer, springspotter;

- N + Adj > Adj — information-poor, information-rich, office-free;

-V + Prep > N — carve-out, lock-in, melt-up;

-V + N > N - killboard, put-pocket.

Jlo MeHIm npomyKTUBHUX ciin BigHectu momem V' + Part 1l > Adj
(interrupt-driven), Adj + Adj > Adj (dark-green, fast-casual), N + Adv > Adj
(sneakers-up), Num + N > Adj (zero-drag), Adj +V >V (greenwash).

KimbKiCTh HOBHX KOMITO3UTIB MOMITHO 3pPOCTA€ W 32 PaXyHOK CTPYKTYPHO-
CKJIQIHUX JIEKCEM CHHTAKCUYHOI'O THIY, IO NMOOYA0BaHI 3a MOJEISIMUA CUHTarM. Y
HaImiii BHOIPIII CKJIaJHI CJIOBAa CHHTAKCHUYHOTO THITY TOJIOBHO YTBOpPEHI 3a
MOICJIIMU.

- N+ Prep + N > N (cradle-to-cradle, farm-to-fork, top-to-top);

- N + Conj + N > N (bricks-and-mortar, click-and mortar);

-V + Conj +V > Adj (plug-and-play);
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-V + Prep + V > N (pay-per-listen, pay-per-read);

-V + Adj + N > Adj (get-rich-click).

[NosiBa uncIieHHUX MPUHMEHHUKOBUX Heodpa3 COSt per acquisition, cost per
action, cost per conversion, pay per impression, pay per click, pay per play, pay
per action, KoTpi y psiaii JKepe MoIat0ThCs 3a JONOMOTO0 Je(iCHOTO HAlMCaHHS,
JAI0Th MIICTaBU CTBEPKYBATH, 10 3rajaHi MOBHI (JOPMH MOKHA TPAKTYBATH SIK
CJIOBOCTATHEHHS. A OTXe, Mpollec TpaHcdopMallii CUHTAKCHIHUX KOHCTPYKITIA
Bi1OYBa€THCS HAA3BUYAMHO aKTHBHO.

CTBOpeHHS JeSKUX CKIAJIHHUX CIIB CYMPOBOKYETHCS KOMIPECIEI0, KOTpa
NOETHYEThCS 3 peBepcieto, sk-0T: to click to get rich > get-rich-click, hopping a
job > job-hopping, outsourcing to the crowd > crowdsourcing, working from a
distance > distance-working, pick up in the store > in-store pickup, poor in
information > information-poor. Toi#i dakt, M0 BU3HAYCHHS XapakTepy 3B’SA3KIB
MDK KOMIIOHEHTaMH KOMIIO3UTa CIUPAETbCSI HA BCTAHOBJICHHS KOpeJsLil 31
CJIOBOCIIOJTyYE€HHSM-TIPOTOTUIIOM, €, HA HaIll TOTJISIA, OJHUM 13 HAMCYTTEBIIINX
MPOSIBIB 130MOP(}I3MY CIIOBOTBOPY 1 CHHTAaKCHUCY, Ha KWW BKa3yHOTh MOBO3HABIII
[36, c. 65; 122, c. 4].

Jlesski HOBOTBOpPH (popManbHO HAraayrTh CKIAIHI CJOBAa, ajie MO CYTi €
BUSBOM IHIMX JEpUBAIIIHHUX TpoIleciB. 30KpeMa, MOIIyK MOBIIMH HOBHUX
acoIIaTUBHUX 3B’S3KIB 1 MOTHBALll B paMKaxX BHYTPIIIHbOI (JOPMH CIIOBA MPU3BIB
70 TIOSBH TaKuMX HalMeHyBaHb, sk Dblamestorming, brandstorming, B xoTpux
BraJlye€ThCs CXOXKICTh 3 JIekceMoro brainstorming. [oniOuuit mpuiiom (06irpaBaHHs
3BYKOBOI O0OJIOHKH 1 3aMiHa OJTHOTO 3 KOHCTUTYEHTIB) CIIOCTEPIra€ThCS 1 B IHILIUX
nexcnunux onuuuisgx — stuckholder (cf. stockholder), stoplifting (cf. shoplifting),
killboard (cf. billboard).

Y HM3III HEOJIEKCEM Ha TJI1 MEeTaQOPHUIHOTO MEPEOCMHUCIICHHS BiOYBAa€ThCS
tpancdopmaris dopmu — prairie-dogging ,,cutyartisi, KOJIM TPAIIBHUKH Yepe3
HaJMIpHUH 1IyM B 0()iC1 BIIBOJIKAIOTHCS Bl pOOOTH 1 0THOUACHO BU3UPAIOTh 3-3a
CBOiX rmeperopook” (B Oiosorii prairie-dog — xoBpax), tenbagger ,,axirisi, BapTiCTh

sIKOi 3pociia Baecstepo” (y OeiicOout twobagger — ny6iib, 10 J1a€ MpaBo rpaslio Ha
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nBi 6a3u). OTKe, 337151 TOTO, 0K BU3HAYUTH CTAaTyC OJUHHIIL, KOTP1 BKIIIOYAIOTh B
CBOIO MOP(OJIOTIUHY CTPYKTYpY IIOHAMMEHINIE B1 OCHOBH, OJHAK, (PAKTHUHO €
IPOAYKTAMH IHIIMX CJIOBOTBOPUMX AKTIB, MOTPIOHO 3BEPTATUCS O AEPUBALINAHO1
ICTOPIi TaKUX CJIIB.

CnoBockJajaHHsl TICHO MOB’SI3aHE 3 TaKUMHU crnoco0aMu BepOoKpeallii, K
aOpeBiallisi, KOHBEpCisA, TelecKomis. 30KpeMa, B JIGKCUKOHI €KOHOMIYHO1 cdepu
BUHHKAE YHMAJI0 TIOpHIHMX OJWHWIL, Yy CKIaal SKUX HasgBHI IHIIaIbHI
abpesiatypu pidHux BuaiB, a came, nitepHa (CEO-level, CEO-speak, EU-wide,
WTO-compatible, WTO-plus), 3sykosa (LUV-shaped), mirepuo-tudposa (B2B-
centre).

Oco0yMBO chi 3BEpHYTH yBary Ha 3JaTHICTh KOMIIO3UTIB JO KOHBEPCII.
3o0kpema, y Hamiid BUOIpII KOHBEPCHUBHI CKJIQJHI CJIOBA, KOTpPlI HE 30€piraroTh
CITIBBITHECEHOCTI 3 IIEBHOIO YacCTHHOKD MOBH CIJIOBOCIIOJTyYEHHS-TTPOTOTHILY,
npenacTaBicHi moxemsimu Vprep > N (carve-out, lock-in, melt-up), N > V
(bookmark, kitchen-sink, showroom), V + and + V > Adj (plug-and-play), V + and
+V > N (squeeze-and-tease), V + per + V > N (pay-per-listen, pay-per-read).

3B'A30K CJIOBOCKJIAIAHHS 3 TEJIECKOIIEI0 BUSBISIETECS Y TOMY, 0 TIPUPO/IA
X JBOX CIIOCOOIB CIIOBOTBOPY AYyXKe OJm3bka. MAaKTUIHO TEICCKOINI0 MOYKHA
po3TIIAAaTH SIK ,,BIpTyalbHE” CIIOBOCKJIAMaHHSA. AJKE 3 TOYKH 30py CMHCIIOBOI
CTPYKTYpH 3HAU€HHS BUXIIHUX KOMIIOHEHTIB BPAaxOBYEThCS 1 MPHU CTBOPEHHI
CKJIQAHUX CJiB, 1 Tpu ¢GopMyBaHHI Ta JekoayBaHHI TeneckonidmiB. Illomo
CXOXOCTI (popManbHOi Oyn0BH, TO Tpa 3 (OPMOIO B TEIECKOMIMHUX OTUHUIISX
BHTJISTAE SIK YaCTKOBE 30epekeHHsT (POPMH CKIIATHOTO CJIOBA.

B mnani cemanTu4yHOi OyM0BM HAyKOBIIl TOJUIIOTH CKJIAAHI CJIOBa Ha
CTPYKTYPHO-BMOTHBOBaHI i CTPYKTypHO-HEeBMOTHBOBaHI [192, ¢. 236]. 3 norsiay
CUHTAKCUYHHUX BITHOIIEHh MDK CKJIAQJOBHMH €JIEMEHTAMH CKJIAIHOTO CJOBAa 1 B
3QJISKHOCTI B TOTO, BUBOJATHCS YW HE BUBOASTHCA 3HAUYCHHS 1 IpaMaTWyHI
¢yHKI{l KOMIO3UTa 3 HOr0 KOMIIOHEHTIB, y JIHIBICTUYHUX CTYIIIX TaKOX
BH3HAYAIOTh CHIOLECHTPWYHI W eK30IeHTpUYHI MOBHI oxuuuii [343, p. 30; 418;

426]. EX30LIEHTpUYIHHI THIT PENPE3CHTOBAHUN CTPYKTYPHO-CKJIQJHUMU CJIOBaMH,
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3HAQUCHHSA SKHX HE BHU3HAYAETHCA JKOJHHUM 3 IXHIX CKJIQJOBUX €JICMEHTIB.
HaroMicTh KOMIO3WTH E€HIOIEHTPUYHOTO TUITy — II€ JIGKCEMH, 3HAYCHHS SKHUX
CIIMPAETHCS. HA 3HAUYEHHS 1XHIX KOMIIOHEHTIB.

3a pe3yJbTaTaMu HaIIOrO aHAN3Y OUTBIIICTh AOCIIKYBAaHUX CKIIQIHUX CJIIB
JIEMOHCTPYE CHIOLEHTpMUHMKA Tun BigHocuH (83%) — America-firstism,
boomsayer, double-patenting, information-rich, office-free, single-brand, tri-
channel. Meni penpe3eHTaTHBHOIO € TPYIa KOMIIO3HMTIB €K30LEHTPUUHOTO THUITY
(17%) — melt-up, peanut-buttering, plug-and-play, sneakers-up, sunlighting.
OCHOBHMM TapaMeTpPOM BHOKPEMJICHHS IIi€l TPy CTaJl0 HECHIBMIAIiHHS
pedepeHTHOi 007acTi YTBOPEHOTO KOMIIO3WUTA 1 BUXITHOTO 3HAYEHHS WOTO
CKJIQJIOBHX €JIEMEHTIB.

B mporeci dopMyBaHHS HaiiMeHyBaHb, III0 BHPI3HAIOTHCS BHUCOKUM
CTYIIEHEM 11I0MaTUYHOCTI, MDK BHUXITHUMH KOMIIOHEHTAMU BCTAHOBIIIOIOTHCS
BIIHOCUHM, sKI 0a3yloThbcsi Ha  MeTahoOpUYHOMY, METOHIMIMHOMY 1
MeTapTOHIMIUHOMY mnepeocMucieHHl. [Ipuuomy wmeradopuyHa / MeTOHIMIYHA
TPAHCIIO3MINST MOXE BIiIOYBaTHICS SK JO TPOIEAYPH IHTErpaiii KOMIIOHEHTIB
(manpuknan, greenfield, coolhunter, orange-collar, red-chip), tax i 6e3mocepenspo
B IpoIleci CTBOPEHHS HOBOI emep;ukeHTHOI cTpykrypu (bookmark, Ctrl-Alt-
Delete).

be3nepeyHo, mnoaul CKIaIHUX CJIIB Ha CTPYKTYPHO-BMOTHBOBaHI 1
CTPYKTYpPHO-HEBMOTHBOBAHI € JI0 TICBHOI MIpW yMOBHUM. AIke y (axoBomy
MOBJICHHI TOYHA HTEpIIpEeTAaIlis OJUHUIIb, SIKI HE MAOTh MPSIMUX CUHTAaKCUYHUX 1
CEMaHTUYHUX 3B’SI3KIB MDK KOMIIOHEHTaMH, HEPITKO 3aJICKUTh HE B CTYNCHS
BMOTHBOBAHOCTI KOMIIO3HUTIB 1 HaBITh HE Bl KOHTEKCTY, a Bil KOMIIETEHIIii MOBIIIB

1 pIBHS aKTyJIbHOCTI SIBUILIA.

2.1.4. CxopoueHHs. BinoOpa@keHHsM JIOTKHU PO3BUTKY CYIaCHO! aHIJTIHCHKOI MOBH €
IHTEHCUBHE BXOJIKEHHS B Y)KUTOK HOBUX MOBHUX OJMHMIIb, K1 ME€P €AI0Th 3MICT
NOHATh 3@ JIONOMOIOK MIHIMQJIBHOTO apCEHally JIHIBAJbHUX 3aco01B 1

JO3BOJIAIOTh EKOHOMMTH €HEpriro, 4Yac 1 MpOCTIp Yy MUCBMOBIA Ta YyCHIN
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KOMYHIKalii. Y (UIONOTMHUX CTyAIIX TOsIBA ¥ BHUKOPUCTAaHHA CKOPOYEHb
TPaJMLIAHO TOSICHIOETbCA BIUIMBOM EKCTPATIHIBAIBHUX W IHTPaIIHIBAJIbHUX
yuHHUKIB. Cepell eKCTpaATHTBAIbHUX NPUYUH JOCTTHUKA HAa3UBAIOTh AKTUBHUMN
HpopMaliHUK OOMIH, MPUCKOPEHHS PUTMY JKUTTS W CHPECOBAHICTh MOAIM,
MOJIEpHB3AIlI0 YCiX chep CYCHUIbHOTO KUTTS, MEPEriisi/l IIHHICHUX OPIEHTUPIB
[68, c. 8; 113, c. 162; 326, c. 4-5].

Jlo niHTBanbHUX YWHHUKIB palfioHad3allii MOBJICHHEBOI AIUIBHOCTI Ta
ONTUMI3aIlli MOBOTBOPYMX TPOIIECIB MU BITHOCHMO /IO TaKMX MOBHHX 3aKOHIB,
AK:

— NpUHIMI HaliMeHmmx 3ycwib [471, p. 319] i moBHa ekoHoMmis [86; 182,
c. 532-533];

— TEHJICHIIIS 0 IeMOKpaTu3allii jJirepaTypHoi MoBu [169; 188, c. 129];

— MpUTaMaHHMK aHTJIHCHKIA MOBI MOHOCHIa03M [13, ¢. 135; 67, ¢. 18; 192,
c. 155];

— TIparHeHHs 70 CTBOPEHHS IU1e0(OPMIIEHOTO CJIOBa JJIsl 3aKPIUICHHS
HOBOTI'O MOHSATTS 3aMiCTh Horo omucy [3, ¢. 37].

CxopodeHHs1 Ik ()eHOMEH MOBHOI KPEaTMBHOCTI BHUKJIMKAE 3aIliKaBJICHHS
BITYM3HAHMX 1 3apyObKHUX repmanictis [42; 76; 232; 352; 377]. IpyaroBHNMHU
BUJAIOTHCSl  HANpALIOBAHHS YYEHUX Yy pO3poOIl THUIOJOTH  aHIJIOMOBHHX
ckopoueHb [25; 84], nmocmimKeHHI JIHTBATLHOI Ta CEMIOTUYHOI MPUPOIU
ckopoueHux MoBHUX oauuuIp [101; 311; 364], dyHKIIOHAILHO-IParMaTHYHMX 1
KOTHITUBHUX JICTEPMIHAHT ,,KOMIIPECHBHOTO clioBoTBOpY~ [68; 386; 417],
MexaH13BMIB ()OpMyBaHHS JISKCUYHUX IHHOBAIN 3 (PparMeHTOBAaHUX KOMIIOHEHTIB
[88; 329; 352; 353; 406] Ta iHIIMX aCIIEKTIB.

HasiBHa HHM3Ka Tpamb BHOCHUTH TICBHY SICHICTb Y PO3YMIHHS CKIIQJIHOIO
CEMaHTUYHOTO TMOTCHIIATy, CTPYKTYpPHHX OCOOJMBOCTeM ¥  crenudiku
(GYHKITIOHYBaHHS CKOpOYeHUX MOBHHX (hopMm. OHAK KOMIPECHBHUN CIOBOTBIP 1
HaJaJl1 IPOAOBXKYE 3INIIATUCS Y MEXaX ,,MEHHCTPIMY  JIHIBICTUYHOI HAYKH, 11O,

Ha Hall IOy A, HOACHIOETHCA TAKUMU BaAlr'OMUMU IMPpUYNHAMMU!
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a) ICHyBaHHS CBOEPITHOT MOJY Ha BUKOPHUCTAHHS OUIBINI ,,6KOHOMHHUX  CJIIB
(iHimiampHUX aOpeBiaTyp, YCIU€Hb, TEIECKOMI3MIB) B yMOBaX KOMYHIKATHBHOT
pesourrortii (Communication revolution);

0) 3pocCTaHHS pOJII TBOPUOTO aCMEKTy 1 MOBHOI TIPU y PEAYKOBAHOMY
CJIOBOTBOPEHHI,

B) MoauQIKaIlisl MEXaHI3MIB CKOPOYCHHS;

r) moTpeda YyTOYHEHHS CTaTyCy CKOPOYEHHUX MOBHUX (POPM 3 ypaxyBaHHSIM
HOBHX TTapamMeTpiB.

3BHYAHO, TPOIIECH MOBHOI KOMIpECii, KOTp1 BiAOYBalOTHCS I BIUTMBOM
OTIO3MIIli eKOHOMIsL — HAOJUWIKOBICMb, MAIOTh YHIBEpCAILHUN XapakTep 1
CTOCYIOThCSI BCIX (DYHKI[IOHAIbHUX PI3HOBUJIB MOBH. Pa3oM 3 TUM CTpyKTypHa
oprasizaiisg 3aco0IB MOBHOi KOHJIEHCAllll B OKPEMHX JHCKYPCHUBHHUX IMPOCTOPAX
MO>X€ MaTh CBOi OCOOJIMBOCTI, IO 3yMOBJIEHI TMOTPEeOOI0 peani3oByBaTH
crier(iyH1 KOMYHIKaTUBH1 IHTEHILIi.

Ak-0T, mpumipoM, y (paxoBii MOBI €KOHOMIKH, 1€ CKOPOUEHHS, 3 OJIHOTO
00Ky, IEMOHCTPYIOTh THIOBY JJIS BCIX PEIYKOBAaHMX MOBHHMX OJMHHIIH 37aTHICTh
CTHCJIO BUKJIACTH HaWPIBHOMaHITHINTY iH(OpMaIiro 0e3 moTpedu ii po3ropTaHHs i
MOSCHEHHS, a 3 Jpyroro OOKy, UIOCTPYIOTh CBOEPITHICTh (PopMaIbHOI
BepOoTpancopmartii. 30kpemMa, HaM BAAIOCS BUSBUTH Takli TEHICHITI
(dbopMyBaHHS CKOPOUEHb B HOBITHOMY €KOHOMIYHOMY JIEKCHKOHI:

- YTBOPEHHSI CKOpOYEHb NUIIXOM IHinianbHOI abpesiauii (BASIC, BRICs,
ROT), reneckomii (brandscape, fiscalamity, netpreneur, slogo), riopumHOroO
(3MilIaHOT0) BimabpeBiaTypHOTro cloBOTBOPY / ppazoTropy (B2B commerce, intra-
BRICs, CEOcracy, EU-wide, LUV-shaped recovery, WTO-compatible);

- 3pPOCTaHHS YacTKM 3BYKOBOTO pPIBHOBUAY IHIIaTbHUX a0peBiaTyp
(akpoHIMIB) ¥ cepell HUX OMOAKpOHIMIB, (hOPMaTbHO TOMIOHUX 0 PEECTPOBHUX
oaunmib cioBHuKa (BASIC, MIST, PIGS, EIf);

- 3ajydeHHss oHomacTuuHuX peaniii — tomonimiB (Chindonesia, CIVETS,
MIST, VISTA), epronimiBs (Enronomics, NOISE), anTtpomonimia (Obamanomics,

Putinomics), ninrsonimie (Denglish, globish);
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- BKJIFOYEHHS y CKJIaJl MOBHUX 3HAKIB U(DPOBUX CUMBOJIB JIJISI YUCJIOBOTO
(G8 +5,N 11, 24/7 era) i nnsa ponernyHoro Bukopuctanns (B2C, B2B2C);

- 3POCTaHHS POJII TEJIECKOMIl 1 BUKOPUCTAHHS MPUUOMY MAPOHIMIYHOI
arpakitii (entertoyment, funemployment, murketing, retumment);

- mosiBa TiOpuaHUX BimadOpeiarypuux oxunuis (B2Ber, CEOcrat, CEO-
level, CNN effect, WTO-plus, NASCAR effect, D10K problem);

- HASIBHICTD TAKHX SBUII, SIK ITOJIICEMisE, OMOHIMISI, CHHOHIMISI, KOTP1 MOXKYTh
MaTH 1 MO3UTUBHUH, 1 HETAaTUBHUN BIUIMB Ha KOMYHIKAITIIO |

- BUKOPHUCTAHHSI MEXaHI3MY aHaJoOTil 1 KIIITyBaHHS MOBHHUX OJWHHUIb 32
NEBHUMHU MOJIETISAMH.

MexaH13MH CKOpOYEHHS BIIIrpal0Th BAXJIMBY pojib y (opMyBaHHI YCIX
JEKCHYHUX TMpoIapkiB paxoBoi MOBU eKOHOMIKH. OJHaK, BpPaxOBYIOUU Te, IO
(GyHKIIOHYBaHHS TMpO(deciiHOT MOBH 3a0€3MEUYEThCS TEPMIHOJOTIEI0, HaM
BHUJIA€TbCA CIYIIHUM HaBecTH AyMKy JI. M. AnekceeBoi, sika po3Iysiiae mporec
TEPMIHOTBOPEHHS SIK ,,3ropTaHHs” (opmu AediHilii 1 CEeMaHTUYHE ,,3TyIIEHHS Ti
mwiaHy 3MicTy. [Ipy mpOoMy B TOpPOMKYBaHMX TepMiHAX, KOTPl JOCITITHHUILT
MPOTIOHYE HA3WBAaTH ,,KOMIpPECaHTaMu’, (OPMaJTLHO BIMOYBAETHCS CIPOIICHHS
CHHTAaKCUYHOI KOHCTPYKINi 1 BiAMOBIAHE YCKIaJHEHHS CEMaHTHKHA KOMIIPECaHTa
[3, c. 37]. Yce BuIeckazaHe J03BOJIIE PE3IOMYBATH, 1110 Y TEPMIHAX-CKOPOYCHHSIX
,,3ropTanHsa” (opMH 1 ,,3TYIICHHS TUIaHy 3MICTy (CeMaHTHYHA KOHJCHCAITIs)
HaOyBarOTh MAaKCUMAJIbHOTO BUSIBY.

[lepmr HDK TepeineMo 10 pO3rJsay 3aco0lB MOBHOI KOHJACHCAIll B
eKOHOMIYHOMY JIUCKYPCUBHOMY TIPOCTOP1 Ha KOHKPETHHUX MPUKJIaaX, HArajaaeMo,
0 MU BHAUBIEMO Taki OCHOBHI CTPYKTYpPHI THIM CKOPOYEHb: a) IHIIlalbHA
abpesiailist; 0) TejeckoIis; B) TiOpuIHUi (3MilllaHui) BinaOpeBiaTypHUIl CJI0BO- i
dpazoTBip. OCKUTBKM BCEpEIWHI KOXXHOTO THIY BHOKPEMIIIOIOTHCS TMIATHIIH,
HaBe/IeHa Kiacudikailis HadyBa€e JOBOJII 00’ EMHOT'O BUTJIISITY.

[TomiTHE Mic1ie cepe MPOBIIHUX CIOCOOIB TBOPEHHS PEIyKOBAHUX MOBHUX
dopm  3aiimae  iniyianvna  aépesiayia. BpaxoBylOUM — TEPMIHOJOTIUHY

HEBU3HAYEHICTh Y MOBO3HABYUX CTYISIX, BBKAEMO 3a MOTPIOHE HABECTHU HAIIe
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pPO3YMIHHS 3MICTY TePMIHIB ,,abpeBiaiis”, ,,adpesiatypa”, ,,ckopoueHHs”. OTxke,
a0peBiariro, KOTpa 3TiTHO 31 CIOBHUKAMH CHHOHIMIB Cy4acHOI aHTJIHCHKOI MOBH
BBaXKA€ThCS CUHOHIMIYHOIO J10 ,,cKopoueHHs™ (contraction, reduction, shortening)
[486, p. 1; 487, p. 1], Mu TayMauyuMo SIK MPOIIEC BTOPHHHOI HOMIHAITI, CYyTh SKOTO
MOJISITa€ B CTBOPEHHI CKJIAJIHOCKOPOYEHOTO CJIOBA IUISIXOM YCIUEHHS JIHIMHUX
YaCTUH TBIPHUX E€JIEMEHTIB 1 3ropTaHHA (YIIUILHEHHS, ajié HEe PEIYyKIlil) 3MICTy
BHUXITHO1 CJIOBOCIIOJNYKHM y CEMAaHTHUYHY €IHICTh. Pe3ynmpTarom aOpeBiamii, sK
caymHo 3ayBaxye C. [llaguko, € abpepiatypa [308, c. 169].

VY HayKOBUX JIOCIKEHHSAX 1 JEKCHKOTpapidHUX JKepenax iCHYITh pi3Hi
MO3MIII MO0 TAyMadyeHHs TepMiHa ,,a0peBiaTypa”, 30Kpema:

1) ,,abpeBiaTypy”’ pO3IISAA0Th y MIUPOKOMY CEHCI, pO3yMIFOUH i/l HEIO YCi
THUIH CKOPOYECHHMX 1 CKJIQJIHOCKOPOUYCHUX yTBOpeHb [69; 84; 152; 325; 412];

2) TepMiH BUKOPHUCTOBYIOTh Y BY3bKOMY CEHC1 — BHKITFOYHO JJISI TIO3HAYCHHS
HiliaapHUX abpeBiaTyp [64, c. 88; 311, c. 55; 439, p. 231];

3) TepmiH ,,a0peBiaTypa” BHM3HAYalOTh SK TaKWH, II0 MOJXKE MarTd JBa
3HAYCHHS — MMPOKe (MOBHA hopMa, B SAKIA I1UI€ 3aMIHIETHCS YaCTUHOIO, KOTpa ii
npeacTaBisie) 1 By3bke (IHIMIAIbHUN THII CKIagHOCKOpodeHHX ciiB) [17, c. 27,
352, p. 106-107; 434, p. 167].

OcTaHHe TpakTyBaHHS XO4 1 He Oe3CIipHe, 3 OTJsAy Ha TEPMIHOJIOTTUHY
OMOHIM 10, OJIHAK, T03BOJIAE 3HATHU MEBHI CYNEPEUHOCTI 010 11i€T MPOOIEeMATHKH.
BinnoBinHO, y Hamomy JOCHIKEHHI a0peBiaTypy y IIMPOKOMY CEHC1 MU
TIyMa4yuMO SIK PE3YJbTAaTUBHY OJIMHHUINIO TPOIECY CKOPOUEHHS, KOTpa
pEenpe3eHTye MaKCUMallbHY KUIBKICTh 1H(OpMalli (CMHCIOBOTO 3MICTY) MpHU
MIHIMAJIbHOMY apceHalli 3ac00iB BUpaKEHHsS (3BYKOBOI OOOJIOHKM Ta rpadiaHOi
dbopmn).

Hatomicte aOpeBiaTypy y BY3bKOMY 3HAu€HHI (3ay1s1 YHUKHCHHS
TEPMIHOJIOTIYHOTO PIBHOOOIO MPOMOHYEMO JJIsl HEI Ha3BYy ,,IHIilliadbHA
abpeBiarypa’”) BU3HAYAEMO SIK CKJIQJIHOCKOPOUYEHE CJIOBO, YTBOPEHE 3 MOYATKOBHX

arrep (3BYKIB) JIEKCEM, 1110 BXOJSITh IO CKJIaly TBIDHUX €IEMEHTIB. Y CBOIO UEpry,
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HiliaTbH1 adpeBiaTypyu MOXXYTh TOMIUIATUCS HA IHiYiaNbHO-NIMepHi, [HiYianbHO-
368VK06i Ta IHiyiaibHO-1imepHo-yugposi [252, c. 415].

IniyianvHo-nimepHi abpesiamypu BUMOBIISIIOTBCS 3a aj(aBITHUMU Ha3BaMu
OyKB CKOpPOYEHHX OJWHHI, TOMY [l HHX HAyKOBII BBOJSTH TEPMiH
mandasituzmu” [80, c. 93; 311, c. 324]. ¥V mocaimkyBaHOMY MacHBI HEOJIOTI3MIB
HANOUIBIII TPOAYKTUBHUMHU € TPU- Ta YOTUPU-KOMITIOHEHTHI JIITEpH1 abpeBiaTypu, a
came: CXO (Chief X Officer) ,,3aranbHa Ha3Ba a1 IMO3HAYECHHS KEPIBHUKIB
xopnopaiti”, MTBU (maximum time to belly-up) ,,gacoBuii mpomMikoK, ympomoB:x
SKOTO KOMIaHII CIOMIBaeThcsl yTpuMmatucs B IHTepHeT-OBHeci”, PGST
(Permanent global summertime) ,,kymiBisi ¢pyKkTiB Ta OBOYIB Ha CBITOBHX
ONTOBUX PUHKAX 3 METOI iXHBOIO MPOJAXy B 3aKjalax po3AplOHOI TOPTiBil HE
JWIIe B TICBHUH Ce30H, a BHpoaoBxk poky”, TMT (technology, media and
telecommunications) ,,0i3Hec-CeKTOp, AKHIA OXOIUIIOE KOMITaHii, KOTpi 3A1HCHIOIOTh
CBOIO IUTBLHICTB Y cdepi TexHosorii, 3MI Ta TerekomyHIKaIii ™.

3ayBaxxumo, 1O B HaBeneHii aOpesiarypi CXO nirepa X mno3Hauae
abCcTpakTHy 3MIHHY, TOJ1 SK Y YHCJICHHIA HU3I[1 HAMMEHYBaHb, TAKOXK YTBOPECHHUX
3a ananoriero 10 Bimomoro tepmida CEO (Chief Executive Officer), memiansHuit
KOMIIOHCHT BKa3y€ Ha OKPEMI CTpaTeridH1 HampsIMH POOOTH KEPIBHUKIB KOMITAHI,
Hanpukian: ClO (Chief Information Officer), CKO (Chief Knowledge Officer),
CLO (Chief Learning Officer).

Yepe3 nommpeHHs: npoleciB adpesiallii He JHIle Y TUCEMHOMY (axoBOMY
MOBJICHHI, @ 1 B YCHOMY CIIUIKYBaHHI, 3pOCTa€ YacTKa OJUHUIb 368YKOB02O
Pi3HOo8UQY [HiyianbHOI abpesiayii, KOTPI1 1lle HA3UBAIOTh aKPOHIMaMHU. AKpOHIMH
YTBOPIOIOTECS Yy pe3ynbTari (hOHOJOTTIHOTO 3JIUTTS KOMIIOHEHTIB a0peBiaTypw,
YUTAIOTHCS BIUATMOBITHO 10 TpaBui opdoenii 1 CHpUWMalOTbCI MOBLSMHU SIK
3BHYAlHI cJioBa. Ha Hamry gymKy, came 3aBAsKH CBOiH ,,(popMalibHIN 3pydHOCTI”
HII[1aTbHO-3BYKOB1 CKOPOUYEHHSI CTal0OTh MAaCOBHUM SIBHILIEM Y MOBI.

Po3rnsHyBIIM peneBaHTHUN MacuB AKPOHIMIB, MM AIMIUIM BUCHOBKY, IO
BOHU MOKYTb OyTH YMOBHO MOJUIEHI Ha JIB1 Tpynu: 1) yTBOpeHi 13 3ady4eHHSIM

BJIACHUX HAa3B; 2) YTBOPEHI 3 BUKOPUCTAHHIM 3arajibHUX Ha3B. [[o mepioi rpynu
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HaJIe)KaThb CKOPOYEHHS, TBIPHOIO 0a3010 Ui SIKUX CIYTYIOTh OHIMH, 30KpeMa:
BASIC (Brazil, South Africa, India, China), BRICS (Brazil, Russia, India, China,
South Africa), CIVETS (Columbia, Indonesia, Vietnam, Egypt, Turkey, South
Africa), MIST (Mexico, Indonesia, South Korea, Turkey), VISTA (Vietnam,
Indonesia, South Africa, Turkey, Argentina) — , HaiioHaJbHI €KOHOMIKH, IO
IIBUIKO PO3BUBAIOTHCS a00 MarOTh IMEBHUH MOTEHIaN 1 po3Butky”; PIGS /
PIIGS (Portugal, Italy, Ireland, Greece, Spain) — ,,rpyma eBponeicbKuX KpaiH, sKi
HalOUTbIIIE TOTEPMArOTh Bl (iHAHCOBOI Kpm3n~ . OKPIM TOTIOHIMIB, 3aJTy9arOThCS
W IHIII OHOMACTHYHI peaii, HanpukiIaa, eproHiMu (Ha3eu kommanii) — NOISE
(Netscape, Oracle, IBM, Sun, and everyone else) ,,koHKypeHTH KopIropariii
Microsoft”; miarsonimu — EIf (English as a Lingua Franca) ,,anrmiicbka sik
KOHTaKTHa MOBa’".

Bume 3ayBaxkyBasiocs, 10 IHIIIQIbHO-3BYKOBI CKOPOYEHHSI MOXKYTh
yTBOpPIOBATHCS 1 Bif ()pa3 HOMIHATUBHOTO XapakTepy, KOMIIOHCHTAMH SIKUX €
3aranbHi Ha3BW, a came: BAM (bricks-and-mortar) ,,1pagumiiinuii Oi3Hec Ha
Binminy Bin gqotkomis”, BHAG (big, hairy, audacious goal) ,,rmo6ansHi amOirifH1
T, sKi cTaBIATh mepen coboro kopmoparii”, CAD / CAM (computer-aided
design / computer-aided manufacturing) ,,po3pobka / BHPOOHHUIITBO 3
BUKOPHUCTAaHHIM KOMIT IoTepHUX TexHousorii”, EAGLES (emerging and growth-
leading economies) ,,ekOHOMIKM KpaiH, PO3BUTOK SIKUX Y HAWOIMKYI POKH
npu3Bene J0 3pocTaHHs cBiToBoi exkoHomiku”, SIFI (Systemically important
financial institution) ,,HafiBaxxuBiIIi CBITOB1 () iHAHCOBI IHCTUTYII .

Oco061BOI yBaru 3aciayroBylOTh MOBHI OJTMHUII, YTBOPEHI 32 aHAJIOTIEIO /10
akpoHima yuppie (young urban professional), o Brepiie 3’ IBHBCS B aHIJIOMOBHii
npeciy 1982 porii y 3B’ 513Ky 13 CyCTUTbHO-IMIOJITHYHUMH 1 EKOHOMIYHUMHU 3MIHAMHU
B aMepHMKaHChbKOMY cycmitbeTBi [335, p. 225]. [lomymsipHicTh CyOKYIbTYPH SIIII
CIpUsijIa MIBHUJIKIN y3yasi3allil 1€l MOBHOI OJIMHUII Ta 11 IEPETBOPEHHIO Y MOJIEIb
s hopMyBaHHST HOBHX CKOpPOYEHb, YTBOpEHHUX 3a aHaioriero (dumpie, duppie,

wuppie, yettie).
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BxomkeHHS B CIOBHHUK aHTJIHCHKOI MOBH CKOpPOYEHHsS YUppie cramo
CTUMYJIOM JUIi CTBOPEHHS IHIIMX IHI1aJbHO-3BYKOBUX a0peBiaTyp, IO
XapaKTepU3yTh (MOJIOAUX) TPEACTABHUKIB CEPEIHBOTO KJIAaCy uepe3 NpUMy
ixHpoTO (hiHAHCOBOTO uM cimeliHOro ctarycy: DILS (double income, little sex),
DINK (double income no kids), DINS (double income, no sex), DISK (double
income single kid), GLAM (graying, leisured, affluent, middle-aged), HENRY (high
earner not rich yet), NILKIE (no income, lots of kids), NINJA (no income, no job
or assets), OINK (one income, no kids), SITCOM (single income, two children,
oppressive mortgage).

Jlesiki HOB1 aKkpOHIMU 3’ IBIIIIOTHCSI HE BiJl HOMIHATUBHUX CJIOBOCIIONYYEHb,
a BHACJIIOK 3rOpTaHHS IUTMX BUCJOBJIIOBaHb. TakK, 30KpeMa, yTBOPWIACS HHU3Ka
CUHOHIMIYHUX HaliMeHyBaHb: BYOD (bring your own devices), BYOT (bring your
own technology), BYOP (bring your own phone), BYOPC (bring your own
personal computer) — ,,cutyarisi, KoJu OQIiCHUN MPaIiBHUK BHUKOPHCTOBYE Ha
poOOTI CBOi BiAaCHI MOPTATMBHI MNPUCTPOi (TUIAHIIET, HOYTOYK, MOOUIbHMIA
teneon Tomo)”. BoueBuap, mosBa 1IOTO THUITY CKOPOYEHb 3yMOBJICHA BILTHBOM
[aTepHeT-KOMYyHIKaITl HA (hOPMY MOBHOI B3aEMOIii.

doHorpadigHAA 30Ir aKPOHIMIB 3 BITOMHMH CJIOBaMH (SIK-OT, IPUMIPOM, Y
TI0JTaHUX BHIIE pUKIaaax: basic — ocHosa, bricks — nerymuau, eagles — opam, elf —
nyx npupoau (enbg), Ninja — BiMBaXHHUI SIMOHCHKUN BOTH, PIJS — cBHHI, Vista —
NEPCIEKTUBA) B JOCIITHULBKUX IpalsiX OTpPUMaB Ha3BH ,,aKpOHIMIYHA OMOHIMIs ",
,,OMOAKpOHIMisi”, ,,abpeBiarypHa omoHmMist™ [125, ¢. 47; 158, c. 217; 173, c. 51;
216, c. 113]. V HamromMy qOCKEeHHI 71 TIO3HAYEHHST OKPEeCIeHOTO (PeHOMEHY MU
BUKOPHUCTOBYEMO  OUIbII  MOIIMPEHUH TEPMIH ,,0MOAKpOHIMIA”, a A
pe3yJIbTaTUBHOI OJUHUII — ,,0MOAKPOHUM .

CTBOpEHI BUNAAKOBO, a IMOACKYAHM 1 CBITOMO OpIEHTOBAHI Ha CJIOBO, IO
pealbHO ICHY€ B MOBI, Taki aKpOHIMH 3JaTHI HECTH HE JIMIIE CMHCJOBE, a U
JOJIaTKOBE E€MOLIIHE HABAaHTAKEHHS — CHMBOJIMHE, aTpakTUBHE, IPOHIYHE,
capkactTyHe. Hepinko 31TKHEHHsI 1HI1aIbHO-3BYKOBOI a0peBiaTypH 3 PEECTPOBOIO

OJIMHMIICIO CJIOBHMKA MOPOKYE KaaMOypH, KOTp1 sIK OJIMH 13 PI3HOBUIIB MOBHOI
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T'PH CTaIOTh 3aCO00M BUpaXeHHs ekcmpecii. Brmacue Tomy, ciimom 3a €. B. Pozen,
MU CTBEPIKYEMO, IO NMPUUHMHOIO MOSIBU HOBUX CKOPOUYEHb, OKPIM MPAarHEHHs 10
CKOHOMIl, € BUMOTa €MOIIHHO-CTHIICTHYHOTO po3MaiTTs [239, c. 37].

BoaHouac Mu HE MOAUIIEMO MOIIMPEHY Cepel MOBO3HABIIB JYMKY IPO
NO/ABIMHY MOTHBAIII0 aKPOHIMIB-OMOHIMIB — B1JI TBIPHOTO CJIOBOCTIOJIyY€HHS 1 BIJT
dbopmaspHO MomiOHOro oMoOHIMIUHOTO cioBa [167, c. 41; 172, c. 115; 278, c. 87].
Ha nHam mornsi, oMOakpOHIM MOTHUBYETHCS JIMIIE BHUXITHOIO CJIOBOCIIOIYKOIO,
OCKUIbKH JJI1 HOro OE3MOMUIIKOBOTO JIEKOAYBaHHS MOBEIb CITIBBITHOCHUTH
HITlaTbHI €IEMEHTH 3 OJWHHUIAMHU CJOoBOCoydeHHSI-poToTHmy. Illo x 1o
CJI0Ba-OMOHIMA, TO TyT TOYHIIIE BECTM MOBY HE TMPO BMOTHMBOBAHICTH, a MPO
MHEMOHIYHUN OpPUIOM, KOTPUHM ILUIIXOM CTBOPEHHS MEBHUX acoUlaliil CIpuse
KpaloMy 3aram’ STOByBaHHIO HOBOTO aKpOHIMa 1 IMOJIETTICHHIO MPOIECciB HOTO
y3yalizarlii.

Bin nitepHHX Ta 3ByKOBUX IHIIAII3MIB IEPEHIEMO 10 PO3TIISINY iHIYiaIbHO-
JnimepHo-yugposux abpesiamyp, 3pOCTaHHS KUIBKOCTI SIKMX 3yMOBIIEHE
NOCHIICHHSIM MeTaMoBHOI pedutekcii B emoxy Inutepuery [189, c¢. 171]. Mu
3’sICyBaJi, II0 B EKOHOMIYHOMY JIGKCUKOHI 3rOpTaHHS 1H(GOPMAIII 13 3aTydeHHIM
1M (POBUX CUMBOJIIB BITOYBAETHCS 32 IOTIOMOTOO JBOX MeXaHB3MIB: 1) ,,pedycHe”
(bonernuyne, HeuucioBe) BHUKOpUCTAHHS LU(DP; 2) TO3HAUYEHHS YHCIIBHHUKIB
iXHIMU TpadMHAMU UPPOBUMHU aHATIOTAMH.

3a JOMOMOTOI0 MEPIIOr0 MEXaHB3BMY, IO CHHUPAETbCS HAa  OMOQOHIYHY
KOpeyLio nudp 3 JEKCHIHUMU OJUHUIFIMH, TIEPEBAXKHO YTBOPEHI adpeBiaTypu
Ha 0a3i mudpoBoTO 3HAKA ,,2”, AKUH (DOHOJIOTTIHO 30IracThCs 3 MPUHMEHHHUKOM
Hanpsimy “t0”: B2B (business-to-business), B2C (business-to-consumer), C2C
(consumer-to-consumer), B2E (business-to-employee, business-to-everyone), P2P
(peer-to-peer, producer-to-producer, person-to-person), B2G (business-to-
government), G2B (government-to-business), B2B2C (business-to-business-to-
consumer), C2B2C (consumer-to-business-to-consumer).

OckUIbKM B3aeMOJisl CyO’€KTIB €JIEKTPOHHOI KOMepIil BIIOyBaeThbCs 3a

OJTHUM aIrOPUTMOM — 8i0 X 00 Y, — CEMaHTHKa BUILIEHABEAEHUX MOBHUX OJIUHUIIb
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JETKO BUBOIMTHCA. BTIM, 3HadueHe 3pOCTaHHS KUIBKOCTI aHaJOTTYHHX
HaliMEeHyBaHb, YTBOPEHHX 3a MOJIeIUTI0 X2Y, 1 mosiBa abpeBialIbHUX JIEKCEM, B SIKUX
HasiIBHUI NMOBHMI 301r rpadiyHOTO Ta POHETUYHOTO BUPAXKEHHS IPU HETOTOXKHOCTI
smicty (B2E — business-to-employee, business-to-everyone; P2P — peer-to-peer,
producer-to-producer, person-to-person), CyTrTeBO YCKIAIHIOIOTh KOMYHIKAIIIFO.
Ak cupaBeqmBo 3ayBakye A. O. bparina, y pasi, xonu abpeiatypa ,,TeMHa”,
HE3pO3yMila 1 HE Mae€ TMPO30pOTO 3B’S3Ky 3 TOBHUM HECKOPOUYCHUM
HallMEHYBaHHSIM, BOHAa HE MOXE BBAXATUCS KOMYHIKATUBHUM €JIEMEHTOM
nosigomienns [37, c. 84].

Jpyruit MexaHi3M yTBOpPEHHS IHIIAJbHO-TITEPHO-IIUPPOBUX aOpeBiaTyp —
3aMiHa YHCIIBHUKIB, IO BXOJATHh 10 CKJIaQy OaraTOKOMIOHEHTHUX TEPMIHIB,
iXxHiMu rpadMHUMHA UUMQPOBUMM aHaloOramMu. 31e0UTbIIOro I1eil  cmocid
BUKOPHCTOBYETHCS JIJIs1 TO3HAUEHHS PI3HUX (POpMAaTIB MDKHAPOIHOI CIIBIpALIL, SIK -
ot: G20 (Group of Twenty) ,,rpyna MiHIiCTpiB (hiHAHCIB 1 TOJIB IIeHTpoOaHKiB 19
HaAWOUTLIIMX EKOHOMIK CBiTY Ta €Bpomnelichkoro Corosy”’, G8+5 (Group of Eight +
5 emerging economies: Brazil, China, India, Mexico, South Africa) ,,mbkHapogHa
rpyma, mo 00’ eaHye JinepiB ,,Bennkoi BICIMKK™ 11T’ AITH HaI[IOHATBHUX EKOHOMIK 3
BucokuMm moTteHiianom po3Butky”’, N 11 (the Next Eleven: Bangladesh, Egypt,
Indonesia, Iran, Mexico, Nigeria, Pakistan, Philippines, Turkey, South
Korea,Vietnam) ,,y3arampHeHa Ha3Ba JJIsl KPaiH, SKi MOKYTh CTaTH JIOKOMOTHBOM
cucteMu ekoHoMiyHUX BITHOCHH y XXI ctomirti”. IlpuMitHO, M0 NOIIMpPEHHS
PIBHOCEMIOTHUHHX TTIOpUIHUX (POpM KOMYHIKaIlii B aHTTIHCHKIM MOB1 IPU3BENIO JI0
BUKOPHCTaHHS B HOBUX Ha3Bax He juuie nudp y komOiHami 3 OykBamu, a U
MaTeMaTUIHO1 CUMBOJIIKH, 30KpeMa 3Haka “+”.

Po3riisiHEMO HACTYNHHMI CTPYKTYpHUH THUII CKOPOYEHHS — H1e1€CKOniio.
Teneckonis Kk MOBHHMHA (DEHOMEH, MOYMHAIOYM 3 JPYroi MOJOBHUHU MUHYJIOTO
CTOJITTSI, CTala 00’ €KTOM MUJIbHOT yBard BITUM3HSHUX 1 3apYODKHHUX M€pMaHICTIB
[93; 105; 282; 290; 318; 353; 417; 426]. InTepec ydyeHUX Mae IUIKOM JIOTTIHE
HIATPYHTS, )K€ POJb TEJIECKOMIMHOIO CHoco0y CIOBOTBOPY Y HOMIHATUBHUX

nmponecax aHr JIMCHKOI MOBHM HEBIIMHHO 3pOCTac. 3a JaHUMH KaHaJACbKOI'O
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miareicta [1. Kyka, yacTka TeneckonidamiB y CIOBHHUKY HeoJorisMiB JIk. Ammxeo
“Fifty Years Among the New Words: A Dictionary of Neologisms 1941-71991"
ckianana 5%, Toni sk 3a nepiue gecAtupaust XXI cTOMTTS e NOKa3HUK CATHYB
yxke 0mm3bko 43% [357, p. 130].

Kpim Benmukoi KUTLKOCTI Tpallb, MPUCBSIMEHUX TEIECKOIIIl, IPUBEPTAE yBAry
pPO3MAITTSI TEPMIHIB, KOTPUMH TO3HAYAIOTHCSA CJIOBA-TEJIECKOMI3BMHU, a Ccame,
koumaminanmu [160; 162; 275, c. 27; 475], crosa-3numku [51; 202], crosa-
amameamu [472, c. 14], cknaonockopoueni cnosa [309, c. 279], crosa-3anatixu [6,
c. 89], Onenou [300] i T. iH. B aHrIoMOBHIN JiTepaTypi HAYKOBIl OIMEPYIOTh
TepMmiHamMu  portmanteau word, contamination, blend, amalgam, fusion,
overlapping word, conflation, coalesced word, telescope (telescoped) word,
hybrid, cross form [414, p. 13-14].

["aaeMo, MTUCKYCIMHICTh TEPMIHOJIOTIl 3yMOBJIEHA 1 IIMPOKUM J11alla30HOM
KOMOIHAIlM YCIMEHMX KOMIIOHEHTIB, 1 pO30DKHOCTSIMU B TIOTJISiIaX Ha CTaTyc,
CTPYKTYpPHI Ta CEMaHTUYH1 OCOOJMBOCTI TENECKOMMHUX OMUHUIL. OIHAK, TOTPU
P3HI O3MUITIi, MOBO3HABIII JEMOHCTPYIOTh OJHOCTAMHICTH, KOJIM 3BEPTAIOTh yBary
Ha YCIYEHHS MPUHAWMHI OJTHOTO 3 ABOX TBIPHHX CJIIB 1 MPHUITYCKAIOTh MOKIIUBICTh
HaKJIaIaHHS B MICIII 3’ € JTHAaHHS MOTHBYBAJIbHIX OCHOB.

Y Hamomy JOCHKeHH1 MU He OyAeMO BlaBaTHCA A0 TEPMIHOJIOTIYHOI
MOJIEMIKH 1, SIK IPOBIIHI BITYU3HSHI BUEHI-TEPMaHICTH, 00EpEMO /1JIsl TIO3HAYEHHS
OKPECJICHOTO MEXaHI3MY HOMIHAIll TEPMIH ,,TeIECKOMis”’, a s BIIMOBITHUX
pEe3yJIbTaTUBHUX MOBHHUX OJIMHUIb — Ha3BH ,, TEJIECKOIIIIHE CJIOBO”, ,, TEJICCKOIIZM
[89; 93; 105; 224; 290]. Bintak mig TEIECKOMIEI0 PO3YMIEMO MPOIYKTUBHY
MOJeNIb, IO Ilependadyae  CTBOPCHHS HOBUX HalMEHYBaHb 3a TpbOMa
aJTbTEpHATHBHUMH CXEMaMHU, a CaMe:

— 3’ €IHaHHS YCIYCHUX CJIEMEHTIB JIBOX TBIPHUX CJIIB;

— CTIOJIYYEHHsI OJTHOTO IIUIOTO CJI0OBa 3 YCIYEHOK YaCTHHOIO IHIIIOTO CJIOBA
a00 HaBMaKH — YCTYEHOTO 3 LIUTUM;

— 3JIUTTS HEYCIUEHUX CJIIB 3 000B’3KOBUM HaKJIaJaHHAM CHUIbHUX (POHO-

rpadiuanx cermentiB [257, c. 31].
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3BepHIMO yBary, IO JJii TEIEeCKOMI3MIB, YTBOPEHHUX 3 HEYCIUCHHMX CIIIB,
rarioJioris (CTATHEHHS) MOTUBYBAJIbHUX OCHOB € 000B’si3k0BOI0. HaromicTh st
TEJIECKOMIMHUX OJMHMIIb, 023010 IS SIKUX CIYTYIOTh YCIUEHI (OpMH, 3’ €IHAHHS
KOMITOHEHTIB 13 HaKJIaJaHHSIM HE0OOB’ I3KOBE, ajle IJIKOM MOKJIUBE. BBaxkaeThcs,
M0 B [HOMY BHWIIQAKy TaIUIOJOTid CIpPUs€ CTBOPEHHIO OUIbII ,,BAATHX
HAaIMEHYBAaHb.

3 ogHOTO OOKY, TEJIECKOIM3MH, KOTP1 IHTETPYIOTh Y c001 hopMH 1 3HAUCHHS
JIBOX YK€ HasBHUX y MOBHIA CHCTEMI CJIiB, OpPIEHTOBaHI Ha CEMaHTUYHY
,,JIPO30PICTh” 13 MIHIMAJIPHUMH TPYIHOIIAMHU AP YIOTHCS MOBIFIMH 3aBISIKH
HEMOBHOMY 3TOPTaHHIO TBIPHMX KOMIIOHEHTIB, a 3 APYIroro, — AJii YTBOPEHHS
TEJNECKOMIMHOT OJUHUII JOCTATHbO JIOBUIbHUX, KUIbKICHO HE3HAYHUX BIAPI3KIB,
SIK1 HE TIOB’ s3aH1 3 MOJIUIOM TBIPHUX OCHOB Ha MOp(}EMH 1 JIUIIIE HaraayrTh CJIOBA-
IPOTOTHUIIH.

OTxe, OCHOBHa BUIMIHHICTh  TEJIECKOMIMHOTO  CIIOBOTBOPY BN
CJIOBOCKJIQ[IaHHSl TIOJISira€ camMe€ B HAasBHOCTI ,,YJIaMKOBHUX~ €JIEMEHTIB (@HTJL
morphemic splinters) i / abo ramiosorii kBa3iMOp(iB MOTHUBYBAIbHHX CJIiB.
Haragaemo, 1o B CKIa@HMX CJOBax 3’ €QHYIOTHCS OCHOBH, 3JaTHI BXKMBATHCS
caMmocTifHO. KpiM TOro, cKmagHi cjaoBa MOXYTh OYTH BMOTHBOBAaHHMH 1
HEBMOTHBOBAaHUMH, a TEJIECKOMINHI OJWHUII MPAKTHYHO 3aBXKIM BMOTHBOBAHI.
BMOTHBOBAHICThH TEJIECKOMI3MIB MOSICHIOETHCS TUM, 1110 MPOBIIHY POJb Y IPOLeci
iXHPOTO CTBOPEHHS BIIIrpae CTWIICTUYHUN MNPUKWOM TMepenadyl MEHTAIbHOI
iH}popMaIrii 3a T01oMOoror rpu 3 Gopmoro.

[lepeiinemMo [0 pO3MISAAY CJIOBOTBIPHUX MOJENEH TENeCKOI3MIB B
EKOHOMIYHOMY JIEKCUKOH1 1 CKOPUCTAEMOCS JJIsl IbOr0 TPAIUIINHOIO JIITEPHO-
MaTeMaTUuHOI0 cuMBOJIiKOIO [93, c. 104]. Ha minctaBi mpoBeieHOrO aHAi3y MU
JTIMIDIM BUCHOBKY, IO HAWOUTBIN MPOAYKTHBHUMH € YOTHPH OCHOBHI MOJICIIL:
1) ab + cd > ad; 2) ab + cd > abd; 3) ab + cd > acd; 4) ab + cd > a(b/c)d.

1) ab + cd > ad — 3’€egHaHHS OYATKOBOTO (hparMeHTa MEPIIOro CJoBa ()
3 KiHIIeBUM (parMeHToM japyroro ciosa (d), manpukian: agflation (agriculture +

inflation), amerigance (America + arrogance), fictomercial (fiction + commercial),
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voken (virtual + token), weisure (work + leisure). IlpumyckaeMo, 110 OMOHIMIsI
OJIHOTO 3 CJICMEHTIB TEJICCKOIMHUX OJIMHUIIL, 30KpeMa, prosumer (professional /
producer / proactive + consumer), Moxe YCKJIaIHIOBATH IMPOIEC CTIPHUHSTTS Ta
JIeKO1yBaHHs HpOopMaIlii, 3aKIaICHO1 Y KOMIIPECOBAHUX MOBHUX MOJIEIAX.

OKkpiM HaBeJEHUX BHUIIEC TEJECKOII3MIB, y SIKUX CTATHEHHSI KBa3IMOpP(iB HE
CIIOCTEPIraeThCsl, 3 SIBJSIIOTHCSI HOBOTBOPH, B KOTPHUX IHTEHCUBHE MO€IHAHHSA
YCIUEHHX MOTHUBYBAJIHPHUX OCHOB € pE3yJbTaTOM TaIlIoJIOrii, HampHUKIaI:
advermation (advertisement + information), advertecture (advertisement +
architecture), advertorial (advertisement + editorial), bionomics (biology +
economics), ecolonomics (ecology + economics), GooTube (Google + YouTube),
investomer (investor + customer), promotainment (promotion + entertainment),
snoopervision (snooping + supervision), splurchase (splurge + purchase),
transumer (transient + consumer), welfariat (welfare + proletariat).

B nmiHrBicTHYHIM siTepaTypl Takl TEJECKOMIMHI OJWHUII 3a3BUYal
Ha3uBaloTh ,,foBHUMEU” [35, c. 176; 93, c. 104]. [IpumirHo, 110 B OUILHIOCTI
TEIECKOMI3MIB, yTBOpeHMX 3a mozemmo ab + cd > ad (amokoma + adepesa),
JPYTHA KOMIIOHEHT BIOIrpae OUIBII BaromMy pojib y (HopMyBaHHI 3HAYCHHS
HOMIHAIIIl, TOI K MEPIINH JIHIIE XapaKTEPU3ye A0JaTKOBI O3HAKH. 3HAYHO PIIIIe
TPaIUISIIOTECSl BUNAAKU CKJIQJIaHHS  JBOX ,,YJIAMKOBUX €JIEMEHTIB 3a IHIINMHU
CTPYKTYpHUMH MojeisimMu, a came: ab + od > ac (amokoma + amokoma) —
administrivia (administrative + trivial); ab + cd >bc (adepesa + amoxoma) — netco
(Internet + company); ab + cd > bd (adepesa + adepesa) — netpreneur (Internet +
entrepreneur).

2) ab + cd > abd — 3’egnanns mepioro 1iioro ciosa (ab) 3 KiHIIEBOIO
yacTHHOIO apyroro cioBa (d). Buie 3ayBakeHO, IO 3BYKOBE HAKIaJaHHS B
TEIEeCKOI3MaX, CTBOPCHHUX 3a JTAHOK MOJCIUTIO, HEOOOB’S3KOBE, aje MOYKIMBE,
SK-OT, MPUMIPOM, y HOBHX HaiimeHyBanHsax Drandalism (brand + vandalism),
brandscape (brand + landscape), churnover (churn + tumover), Dellionaire
(Dell + millionaire), directronic (direct + electronic), Enronomics (Enron +

economics), Falloween (fall + Halloween), feebate (fee + rebate), freemium (free +
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premium), masstige (mass + prestige), optionaire (option + millionaire),
plutonomy (Pluto + economy), subvertisement (subvert + advertisement),
womenomics (women + economics).

BoaHouac 3’ABISIETBCS YMMATIO TEJIECKOMIMHUX OJWHHUIb, KOTP1 B MICII
3’€I[HaHH5[ MOTHUBYBAJIbLHUX OCHOB HC MArOThb CHUIBHUX €JIEMEHTIB. I[OCTaTHLO
JIMIIIe TOHSTTEBOTO 30J¥bKeHHs, Hanpukiiaa: homepreneur (home + entrepreneur),
kidfluence (kid + influence), mancession (man + recession), rumourtrage
(rumour + arbitrage), slowflation (slow + inflation).

3) ab + cd > acd — 3’egHaHHSA OYATKOBOIO €JI€MEHTa IePIIoro ciosa (a) 3
NOBHUM ApyruM cjoBoM (Cd). 3a Ii€0 MOJEIUII0 TaKOX YTBOPIOIOTHCSA JBa
PI3HOBH/IU TEJIECKOMI3MIB — 13 HAaKJIaJlaHHSAM (POHEM Ha MEXI 3JIATTS TBIPHUX CJIIB 1
0e3 wHakmamanHs. Tak, rammosoriHuMH €  HoBoTBopu  adminisphere
(administration + sphere), entreprenerd (entrepreneur + nerd), flexicurity
(flexibility + security), Grexit (Greece / Greek + exit), maffluent (mass + affluent),
millionerd (millionaire + nerd), slogo (slogan + logo). Hemae cnitbHuX
bparMeHTIB B TeNECKOMMHUX HaiiMeHnyBaHHsx advergame (advertisement +
game), flexplace (flexible + place), paradessence (paradoxical + essence),
philanthrocapitalism (philanthropy + capitalism).

3aranom yci TeECKOMI3MH, B SKUX YCIYEHHSIM € JIUIIE OJIHE 3 TBOX TBIPHHUX
ciiB, T0OTO cTBOpeHi 3a momensimu ab + c¢d > abd, ab + cd > acd, y HaykoBux
CTYIIX HA3MBaIOTh ,,9acTkoBUMH”. Ll Te3a cTocyerncs i moaen ab + cd > abc,
KOTPY MH HE PO3TJISIIM 3 OISy Ha ii HeaKTMBHE BHKOPHUCTaHHs: cinemads
(cinema + advertisements), cleantech (clean + technology).

4) ab + cd > a(b/c)d — 3auTTI HEyCciUEHHMX CIB 3 00OB’A3KOBHUM
HaKJIaJIaHHSIM 3BYKOBHMX CETMEHTIB y MICIIl 3’ €THAHHS TBIPHUX OCHOB. Y TOXITHUX
CJI0BaxX TaKoTo TUIy cepemns yactuHa (b/C) cribHa 1711 000X BUXITHHX OJIHHUIb,
nanpuknaz, fiscalamity (fiscal + calamity), freeconomics (free + economics),
geeksploitation (geek + exploitation), marketecture (market +architecture).
Oco0arBUM CcIiocoOOM YTBOPEHI TeNeCKOMiHHI oauHuMIl computent (computer +

competent), entertoyment (entertainment + toy), glocal (global + local), y sxux
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CJI0Ba HAKJIAJAIOTHCSl OJHE Ha OJHE TaK, IO 3MIHIOEThCA JiMIIe oaHa (e — U,
b — c) abo nBi OykBu (@i — 0Y), a TBipHI clOBa NPHU IHOMY Mai)ke MMOBHICTIO
30epiratoTb CBOIO MOYATKOBY (OpMY.

3a CEMaHTUYHHUM TOXOJKEHHAM YyC1 TEJECKOMINHI OJMHHUIIl MO>KHA
MOJIUTMTH HA TPU TUIIH:

- napaaurmaruudi (Chindia < China + India, co-opetition < co-operation +
competition, glocal < global + local, investomer < investor + customer,
magalogue < magazine + catalogue, spave < spend + save);

- cuararmaruyHi (fiscalamity < fiscal calamity, flexplace < flexible place,
freeconomics < free economics, kidfluence < kid’s influence, paradessence <
paradoxiacal essence, returnment < return (after) retirement, slowflation < slow
inflation, subvertisement < to subvert an advertisement);

- CHHTarMatu4Hi 3 peBepcuBHUM TopsakoM ciiB (agflation < inflation
(driven) by agricultural sector, mancession < recession (that affects) men,
welfariat < proletariat (receiving) welfare).

TpaguIiiiitHo TOSIBY TEIECKOIMI3MIB BUCHI PO3TIIIIIOTH SIK Pe3yabTaT MOBHOL
T'PpH, TIPOTECT MPOTU MANIMHATHHOTO BUKOPHUCTAHHS YCTAJIICHUX CIOBECHUX (OopM
[110; 162, c. 141; 222, c. 235]. Ilpuuomy CBiii MakCHUMalbHUI BUSAB Ipa CIIB
JIEMOHCTPYE TPU CTBOPEHHI TEJNECKOMIMHUX OJJWHHIb, B SKHX MOTHBYBAJbHI
OCHOBU JE€MOHCTPYIOTh (hoHEeMHO-TpadeMHy MOMIOHICTb. CXOXKICTh 3BYKOBHUX
00OJIOHOK CIIB-TIPOTOTHUIIB BUKJIMKAE TICBHE MEHTAJlbHE HAMPYXKCHHS B
peuumieHTa, a BIITaKk — OaXaHHs 3aTpMMaTH CBOIO yBary Ha HOBIM Ha3Bl 1
nemmdpyBaTi MOBHY 3arajiky.

CTumcTHYHUN TPUHOM, 10 JOCATAETHCS YEpPe3 CBIAOME CMUCIIOBE
305mKeHHS (GOpMaAbHO TOMIOHUX KOMIIOHEHTIB, Y HAyKOBIH JIiTepaTypl OTpUMaB
Ha3BU ,,TTAPOHIMIYHA aTpaKIis”, ,,MapoHOMa3is” abo ,,MapOHIMIYHE CTATHCHHS
[161, c. 95-96; 321, c. 137]. IlapoHiMiuHa aTpakilis, 3a3BUYai, CIIUPAETHCS HA
MOBHY TPy CEMAHTUYHO HECXOXHUX, AUCTaHTHUX napoHmMiB. Ilo cyri came
CEMaHTHMYHa PO30DKHICTh aTpakTaHTIB CTBOPIOE 0COOJMBHIA €(EeKT HOBOTIO,

HECTIOAIBaHOTO, eKCTpecuBHOTO 3MicTy [156, ¢. 101].
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[MpumipoM, y JOCHKYBaHOMY HaMU KOPIYCl JIEKCHUKH OOIrpaBaHHS
3BYKOBHX OOOJIOHOK TBIPHUX JIEKCEM UIIOCTPYIOTh TaKi TEJIECKOMBMH, SIK
brandwidth (brand + bandwidth), computent (computer + competent), co-opetition
(cooperation + competition), fakation (fake + vacation), funemployment (fun +
unemployment), fraud-u-Net (fraudulent + Net), glocal (global + local), murketing
(murky + marketing), returnment (return + retirement). ®onemuo-rpademua
MOMIOHICTh CJIB-TIPOTOTHITIB BUKIMKAE B ajpecara TEBHI acomiaiii, o
CIIOHYKalOTh HOTO Ha TMOINYK CEMAHTHYHHX 3B’S3KIB MDK 0a30BMMH MOBHHUMH
OJWHUIIMA 1 BJIACHE TENEeCKOMMHNM TiOpumaom. OTXke, y [0 BCTyMmae He
TpaAHIIHHUN CIIOBOTBIPHUN MEXaHI3M, a I'POBHIA, TAPOHIM IYHUH.

3a3HaueHe BHUUIE JOBOJUTH, IO JOCSATHEHHS €(EeKTy HECHOJIBaHOCTI €
OJIHUM 13 MPOBITHUX MOTHUBIB ()OPMYBaHHS TENECKOMIMHUX OJIUHHUIL. BomHouac
TesiKi ,,yJIIaMKOB1” €JIeMEHTH JEMOHCTPYIOTh BHCOKY YaCTOTHICTh BUKOPUCTAHHS,
YHACIIIOK YOTO 3’ SIBIISIETHCS BEMMKA KUIbKICTh CTPYKTYPHO OJHOTHUITHUX 3POIICHb
Ta CTBOPIOIOTHCS TIEPEAYMOBH IS TEPETBOPEHHS YaCTHH CKJIAJIHOCKOPOYECHUX
ciniB y ,,moBHOINHHI" adikcu. Ha ertami, komu ,,yaamMkyi” MarTh MepeXiTHUN
XapakTep, TOOTO Ha0yBalOTh aOCTPAKTHOTO y3arajbHEHOTO 3HAYCHHS 1 BUKOHYIOTh
poib npedikciB uu CydiKCiB, ane Ipu MbOMY 30€piraroTh 3B°30K 13 CaMOCTIMHIMH
KOpEesiTaMH, MU MPOTIOHYEMO Ha3UBATHU 1X aiKCONMoAiOHUMH Heo PopMaHTaMHu.

Y jgocmimKyBaHOMY KOPIyCl MOBHUX IHHOBAWiid 10 HEo(OpMaHTIB
HaJIOKaTh TaKi yCIUEHl eIeMEHTH, SK -NOMICS ,,CKOHOMIYHA JIOKTPHHA;
eKkoHOMIYHMI acrekT faisutbHOCTI” (iInfonomics, lattenomics, Obamanomics), Euro-
,,JIOB s13auuii 13 €Bpocorozom”™ (eurocreep, Euroland, Euroskepticism), -preneur
,,CY0’eKT miampuemHHIBKOI  misibHOCTI”  (philanthropreneur, netpreneur,
technopreneur), adver- ,,pexiama” (adverganda, advermation, advertorial), eco-
,,CIIBBIIHECEHUI 3 €KOJIOTTIHOI0 CBIIOMICTIO 1 3axucTOM HoBKiLIL™ (€Co-mercial,
eco-tech, eco-efficiency).

KpiM KIIOYOBHX YHHHHUKIB MOSIBU TEJIECKOMI3MIB — JIHTBAJbHUX
(IeMokparu3alis MOBHM, MOBHa €KOHOMIS, MparHeHHs A0 LUIeo()opMIIEHOCTI

MOBHOI OJIMHUII) 1 COIIOJIHTBAIbHUX (JIABUHOMOMIOHWN TMOTIK 1HpOpMAILi,
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IpOorpec KOMIT FOTEPHHUX TEXHOJIOT1H, TOCTYII CyCTUIbCTBA), — BAXJIUBICTh SIKUX MU
HE BIAKUAAEMO, 3aTpeOyBaHICTh TEJIECKOMIMHOTO CIOCO0y CJIOBOTBOPY Mae€, Ha
Hallly JAYMKY, 1 MCHUXOJOTMHI NPUYMHU. AJKE€ CTBOPEHHS HECTAHJIAPTHHX,
MOJIEKY/IM Napaf0oKCATLHUX OJMHUIL HOMIHAII, € pe3yJIbTaTOM JOTEITHOI MOBHOI
rpu. A, sSIK BIIOMO, MOBHA Ipa — II€ HE JIUIIE CYNEPEYHOCTI, a i 3aBXKIU BITKPUTTSI
(iHCaWT), MO MOTpeOye CEHCOMOTOPHOI aKTUBHOCTI 1 I0JIATKOBUX THOCEOJIOTTIHUX
pecypciB A pO3YMIHHS ,,IPYrOro IIaHy .

Tpumaroun MOBHY OCOOWCTICTB ,,y TOHYCI’, MparMaTU4IHO ,,HaBaHTAXECHI”
TEJECKOII3MH CTOSITh Ha 3aBajll TACUBHOMY CIIPHUHATTIO iH(MOpMarii 1came ToMmy
MOXXYTb BUKOPHCTOBYBATHUCS Ui peaii3amii HUI0T HU3KM KOMYHIKATUBHO -
OparMaTMYHUX IHTEHII1 — TEepCya3uBHOI, CYTE€CTHUBHOI, apryMEHTATUBHOI,
H(popMaTUBHOI Ta 1H. Bucokuii BepOOKpeaTUBHUI MOTEHIIAT TEIECKOMI3MIB 1 1XHS
3/IaTHICTh BUKOHYBAaTH HOMIHATUBHY, MparMaTU4Hy, €KCIPECHUBHY, aTPaKTUBHY,
KOMIIPECHBHY, JEpPHUBAlIiiHY (QYHKII, JIOTIYHO TOSCHIOE KUIBKICHE 3POCTaHHS
TEJIECKOMINHUX YTBOPEHb y (haxoBiii MOBI €KOHOMIKM Ta iXHE TMEPETBOPEHHS Y
JIEBUH IHCTPYMEHT KOMYHIKAIll Y KOHKYPEHTHOMY O13HEC-CEpPEI0BHIIIL.

IlepeiineMo [0 pO3MIISILY TPETHOTO CTPYKTYPHOTO THITY CKOPOYEHb —
2iopuonux (miwmanux) eioadpesiamyprux oounuus. o TIOPUIHUX MOBHHUX
3HaKIB MH TPOMOHYEMO BIAHECTH HOMIHATUBH, KOTPl YTBOpPEHI BCymeped
perymsspauM (00IIraTopHUM) TIpaBUiIaM 1 ABJISIOTH CO0010 KOMOIHaIl abpeBiaTyp
3 MOBHUMHU CJIOBaMH a00 1HII1 HEOJHOPIIHI BinadpeBiarypHi enHocTl. Ha nepmii
MOTJISZ, MO’K€ BHUJATUCS CIIPHUM OO0 €IHAHHS B OJHY TpYyNNy pI3HUX 3a
CTPYKTYpPOIO 1 PIBHEBUM CTAaTyCOM 3MIllIaHUX YTBOpEeHb. ONHAK HAC IIKABWIU
NPUKIAIM XOJMICTUYHOTO BUKOPUCTAHHS a0peBIaTypHUX CKOPOUYEHbB, IO MPOUIILIN
eTan JIeKCHKaI3alii 1 3/aTHI pealidyBaTh CBIA JCpHBAIIMHUA IMOTEHINAT Y
MOJABIIINX TPOIIecax HEOHOMIHAITII.

Hampuknan, B JIEKCHKOHI €KOHOMIYHOI Cepu OCTAaHHIM 4acoM 3’ SIBHUITUCS
TiOpUIHI OTUHUIT, 10 CKJIATy SIKUX BXOJATH IHI1aJbHI aOpeBiaTypH pi3HUX BUIB,
a came, mrepHi (CEO-level / C-level, CEO-speak, CNN effect, EU-wide, WTO-
compatible, WTO-plus), 3BykoBi (BRICs economy, NASCAR effect), mitepno-
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mudposi (B2B commerce, D10K problem). 3wmimani Ha3Bu T'OJIOBHUM YHHOM
IPEICTaBJICHI KOMIIO3UTAMH 1 CJIOBOCTIOJIyKaMH, 1110 HA0YBaIOTh CTAaTyCy CTIAKHX.

CBo€piTHUM BapiaHTOM TIOpUIHUX HAUMEHYBaHb BBRKAEMO MOBHI OJIUHHUIIL,
y CKJIaJl1 AKUX JIITEpH BUKOPUCTOBYIOTHCS SIK rpadiuHe yHaouHeHHs. [Ipumipowm, y
HoBotBopax LUV recovery / LUV-shaped recovery, X-shaped recovery koxhHa
OykBa aOpeBiaTypHUX KOMIIOHEHTIB BIIMOBigae rpadiky, IO ONUCYE PI3HUIMA
CIIEHapii BUXO,Iy CBITOBOI €KOHOMIKH 3 pernecii L — noButeamiA, U — momipauH, V —
mBHIKKH, X — HEMOXKIIMBICTh mokpamenns: Sir Martin Sorrell, the chief executive
of advertising giant WPP, today backed the theory that the world economy is about
to experience a LUV-shaped recovery. This consists of an L-shaped recovery for
western Europe, a U-shaped one for North America and a V-shaped one for Brazil,
Russia, India, China and the “next 1/” emerging economies (The Guardian,
October 30, 2009). IToxiony mpupoay mae i HaszBa T-shaped ,Takuii, 1m0 Mae
IMOOKI 1 pIBHOCTOPOHHI 3HAHHSA

Hocuth 4acTo abpeBiaTypu CTalOTh 0a3oi0 il adikcailii, HaNPUKIA,
B2Ber, CEOcracy, CEQcrat, intra-BRICs: The US is not the only one: Brazil, a
skilled and experienced WTO litigator, has launched its first intra-Brics case,
targeting South Africa’s anti-dumping duties on poultry (The Financial Times,
August 8, 2012); What they are coming to realise is that their country is a
CEOcracy, a cross between a pure plutocracy and a kleptocracy, where the little
investor truly counts for little (The Irish Times, July 16, 2002).

OkpeMUMH BHIaJKaMM MOBHOI €KOHOMIi BB)Xa€EMO 3aJIy4y€HHS [0
bpazoTBOpy yciueHux ¢opm — reno coach (renovation + coach), rep surfing
(representative + surfing), Xmas creep (Christmas + creep) — abo yTBOpeHHS
HOBHX HOMIHATHBIB IIJIIXOM CKJIQJaHHS pPEIyKoBaHUX (OpM 1 elilncucy
(cyocranTuBamii o3Hauenss) — hipot (high + potential): “Hi-pots” is a term used
in many companies to designate young “up and comers”, thought to be candidates
for senior management positions [393, p. 7].

HaBeneni mnpukinagd UIIOCTPYHOTh, IO JJIi CTBOPEHHA TIOPUIHUX

HOMIHATUBIB BHUKOPHCTOBYIOTBCSL PI3HI KOMOIHOBaHI CcHnocoOW CJOBO- 1
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dpasoTBOpy, a came, abOpeBiamis + adikcais, aOpeBiamis + TEIECKOIIs,
aOpesialliss + cliOBOCKIaAaHHs, alpesiamis + ¢pazeonoriamia. Tox mnUTaHHS
JIEKCUKOTPpa(MHOr0 OMUCY TAKUX MOBHUX (POpM MOXke OyTH NUCKYCITHUM BiIpazy
3 KUIbKOX NPUYMH: BIIHOCHA HOBHM3HA SBHIIA, TIpadiuHa HEOJHOPITHICTbH
Bi1a0peBIaTypHUX MOBHHUX OJIMHUIb, HEOJAHO3HAYHICTh IXHBOIO PIBHEBOTO
CTaTycy.

CTpyKTypHO-CEMAaHTUYHE PO3MAITTSI Ta KOMYHIKATUBHO-TIpAarMaTU4HE
HAaBaHTQXCHHS HOBUX TIOpHIHMX YTBOPEHb JOBOJWUTh CIPABEIIMBICTD
sayBakeHHs FO. M. JloTmana, SKWi, PO3TIIAIOYA TMPUPOAY CEMIOTHIHHUX
CTPYKTYp, BKa3yBaB, 10 CKJIAHICTh CTPYKTYPH MPSIMO MPOTIOPIIIHO 3aJIKUTh Bif
CKJIQIHOCTI H@opMmali, KOoTpa mnepenaerscs. ToOTO YCKIagHEHHS XapakTepy
iH(popMallii HEeMUHY4YE TPU3BOAUTH 10 YCKJIAJAHEHHS CEMIOTHYHOI CHUCTEMH, sKa
BHUKOPHUCTOBYETHCS I Iepenadi miei indopmanii [176, c. 85].

JIoTTMHO MPUIYCTUTH, WO y 3B’S3Ky 3 NpOILIECAaMM IHTENEKTyali3ami i
KOMILTIKAIlli CTPYKTYp €KOHOMIYHOI'O 3HAHHS MOBHI 3HaKM OYIyTh aKyMYyJIIOBAaTH
Bce Oumpmre iHQoOpMarlii, ToX moTpeda PEayKIli MaTepialbHOT 0O00JIOHKH
0araToKOMITOHEHTHHUX HalMEHYBaHb ITOcTaBaTUMe Aeaail Oumpine. 1le o3nauae, mo
NOTEHI[aJl CKOPOYEHHS SK CHOCO0Y CJIOBOTBOPEHHSI 3 IUIMHOM Yacy JIMIIe
3pocTaTiMe, a PI3HOBHJIM MOBHOI KOHJEHCAIlll 3a3HAaBAaTUMYTh MoAHQIkailii
ONTUMI3aLlll.

[TincymOBYyIO4YM yce BHUIIECKa3aHE MPO HANHOUIbII MPOIYKTHUBHI CTPYKTYpHI
TUNU (GOPMYBAHHS CKJIAITHOCKOPOUYEHUX MOBHUX OAUHUIG (IHIIaIbHA abpeBiallis,
TEJIeCKOITis, TIOpUIHUI BinaOpeBiaTypHUil CJIOBO- 1 Ppa30TBIp) Y JISKCUKOHI Chepu
CKOHOMIKH, 3a3HaYMMO, 1110 ICHY€E JBI MPOTHJICKHI TOYKH 30py Ha IMapajieibHe
(GYHKI[IOHYBAaHHS TOBHHMX 1 CKOPOYEHUX MOBHHUX OJUHHUIL. OmHI JIHTBICTU
CTBEPIKYIOTh, IO alpeBiarypa (QYHKIIOHYE SK CTPYKTypHHH ((PopManpHUIA)
ny0JeT MOBHOTO HallMEHYBaHHA 1 HE MOY€E BBaXKATUCS CJIOBOM y MOBHOMY CEHCI,
OCKUIbKH i1 TIOSIBa 3yMOBJICHA HE TTOTPeOOI0 HOBOI HOMIHAILI, a BIOCKOHAICHHSIM

yXKe HasiBHOI y MoBi Ha3Bu [197; 288, c. 28-29].
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Jesxi immi gocmigauku [84; 309, c. 254; 311, c. 82; 439, p. 126], mo3wuiito
KOTPUX MU TOJAUIIEMO, BH3HAIOTh aOpeBlaTypd NOBHONPABHUMHU OJUHUIIMU
HOMIHallii (BTOpUHHOI). BXomxeHHI0 adpeBiaTyp y CUCTEMY MOBHU B CTaTycCi CJIB
CIPUAIOTh TaKl XapaKTEpUCTHKH, $K: HOMIHATHMBHA 3JaTHICTh; MOXIIMBICTh
CEMaHTHUYHOTO PO3BUTKY Ha JIaXpOHHOMY 3pi3l; y4acTb Yy MparMaTHYHHX,
CUHTarMaTUYHUX, MapaJUrMaTHIHUX BITHOIICHHSAX (3 YTBOPEHHSM OMOHIMIYHHUX 1

CHHOHIMIYHHX PSJIIB); y4acTh Y ASPUBAIIMHUX TPOIIECaX.

2.2. CeMaHTHYHA HOMIiHAIlIA

2.2.1. KouBepcisi. TUNONOTYHOIO OCOOJMBICTIO Ta OJIHUM 13 TMPOSBIB
aQHAJIITUYHOT TIPUPOJM AHTJIIMCHKOI MOBH € SIBUIIE KOHBEPCii. Y JIHTBICTUYHIN
JirepaTypl HasiBHI IPYHTOBHI HalpalllOBaHHS BITYM3HAHUX 1 3apYODKHUX YUCHHX,
NPUCBSUYCHI [IbOMY CIIOCOOY cioBoTBOpeHHs [82; 92; 149; 241; 298; 339; 342;
354]. OgHak AOCHIIKEHHS KOJia IIMTaHb, KOTP1 CTOCYIOThCS MEXaHI3MIB KOHBEpCII,
1 HaJlajIl 3aJMINAIOTHCS aKTyadbHUMH, aJKe Ha ChOTOJHI Cepell HayKOBIIIB HEMaE
OJTHOCTAWHOCTI IIO/I0 TPAKTYBaHHS 3rafaHoro MoBHOTO deHOMERY. [Ipumyckaemo,
0 ICHYBAHHS IIUTOT HU3KH IHTEpIIpEeTaIliii 3yMOBIIIOETHCS CKIAIHICTIO KOHBEPCI,
KOTpa pO3IVANAETECS YUYEHHMH Ha TIEPETHHI CEMAHTUYHUX, CHHTAKCHUIHUX,
CJIOBOTBOPYMX Ta IHIIMX MAPAMETPIB 1 MIACUCTEM MOBHU.

CnpoOyemo 3rpynyBaTi pi3Hi TIIyMadeHHsI KOHBEPCIli 3a KPUTEPIIMU, 1110 1X
JOCTIIHUKA BBKAIOTh HAMOUIHIIT BarOMMMHU TPW BU3HAYEHHI JAHOTO CIOCO0Y
HOMIHaIlii, a came: 1) KOHBepCis SK CIOCI0 YTBOPEHHS HOBOTO CJIOBA HUITXOM
Mepexoly OCHOBH B IHIINY MapaJurMy CJIOBO3MIHU (MOP(MOJOTIMHHA KpUTEPiH)
[459, p. 39]; 2) xoHBepcis K 3MiHa MOPGOJIOTIYHUX KaTEropiii y HOBOYTBOPEHOTO
CJIOBA, BHACIIIOK YOrO0 BOHO BHKOHYE HOBI CHHTaKCHYHI (YHKIlI y pedeHHI
(Mopdosoro-cuatakcuunuit  kputepii) [92; 100]; 3) koHBepcit  SK
NOJIIpYHKITIOHAN3M CJIOBA, KOJIM BOHO BXXHUBAEThCA Y (PYHKIAX PBHUX YacTUH
MOBH, 3MIHIOIOYM CBOI CHHTarMaTtuky (CHHTaKCUIHUU Kpwurepiid) [376; 466,

S. 261]; 4) xomBepcis sK (YHKIIOHAIbHA TpaHCOpIEHTallsd, TOOTO MOBHE
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OHOBJICHHS (DYHKITIOHATHHOI MapajurMy BHXITHOT OIWHUIN, Moaudikaris il
CEMaHTUKW, 3MiHa  Juctpulyui  (MOpGOJIOro-CUHTAKCUYHO-CEMaHTUYHUM
kputepiid) [82, c. 84; 89, c. 245; 149, c. 33; 166].

VY namiii HTepnperaii (eHOMEHY KOHBEpCii MU TOJUIIEMO TO3UIIIO0 THUX
JIHTBICTIB, SIKI 0COOJIMBO HArOJIONIYIOTh HA BAXKJIMBOCTI CEMAHTUYHOTO KPUTEPIIO
1 BBOKAIOTh, 110 OJHUM 13 BUPIIAJIbHUX IMOKa3HUKIB KOHBEPCIMHOTO CJIOBOTBOPY €
MIEPEOCMUCIICHHS MOTHBYBAJIbHOI OCHOBU Ta i1 PO3TIIAA i HOBHM KyTOM 30pY
[89, c. 241; 121, c. 30; 151, c. 290-291]. Amke came CEeMaHTHYHHI 3CYB Yy sApi
TBIPHOTO CJIOBa (3BY)KCHHS / KOHKpETH3aIllsl 3HA4YeHHs, MeTadopa, METOHIMIS)
GbikCyeThCsl 'y TpaMaTU4HIA O(OpMIIEHOCTI TOXITHOI JIEKCUYHOI OJWHMII, IO
BiloOpaxkae OaueHHs, CHPUMHATTSA 1 PO3YMIHHS JIECUTHATA Y HOBIA CMMCJIOBIN
npoekuii. TakuM YMHOM, KOHLENTyam3alll MEBHOI CHUTyalli [03aMOBHOL
PEATbHOCTI 3AIMCHIOETHCS 32 JOTIOMOIOI0 CEMaHTUYHOI MOJIENI TBIPHOTO CJIOBA,
KOTPY MOBIII BUKOPUCTOBYIOTh SIK CBOEPITHY MEHTAIBHY CXEMY JJISI OCMHCIICHHS
IHINIMX TUIB CUTYAaIlid, MABEAECHUX (TOIO UM IHIIIOK MIPOTO) T IO CXEMY.

Boanouac koHBepCisi HE MOKE TIYMAuHWTHCS JIMIIE K CYTO CEMaHTHYHHMA
MpoIIec, OCKUTbKH, Ha BIAMIHY BiI CEMAaHTHYHHUX CITOCOOIB CIIOBOTBOPY, IPH SKUX
Mopdooriyna OygoBa cjoBa HE 3a3HA€ JKOJHUX 3MIH, TpU KOHBepcCii 3a
BIICYTHOCTI 30BHIIIHIX, MaTepiajJbHUX TpaHC(hopMalliil HoXiqHa JIeKCeMa OHOBITIOE
cBOi (DYHKIIOHATbHI XapaKTePUCTHKH 1 TMEPEeXOJUTh B IHIIy Mapagurmy
CJIOBO3MIHH.

Cnuparounch Ha BHIIE3a3HAauYeHe, CHOPMYITIOEMO Halle PO3YMIHHSA
3TaJlaHoT0 MOBHOTO siBUIA. OTXKE, KOHGepcis — 1€ IMIUTIUTHUA (HETIHIAHNN)
crocid HOMIHAIlIl, OCHOBHUMHU O3HAKaMH SKOTO € (popMalibHa TOTOXHICTb TBIPHOI
W TOXITHOI OJWHHUI Ta BIACYTHICTh JIHIMHMX CJIOBOTBOPYHUX 3aco0iB, a
MOKa3HUKAMHU AaKTy CJOBOTBOPY — CEMaHTHYHE TMEPEOCMHCIICHHS, 3MiHA B
MOP(OJIOTIUHIN MapaaurMi 1 CHHTAaKCHYHIN CTIOITYIyBaHOCTI CJIOBA.

[lonpu Te, 1o, $K 3ayBaXxylTb JOCIIIHUKH, OCTaHHIM 4Yacom
CIIOCTEPIraeThCs TCHACSHITSA 10 3MEHIICHHS MUTOMOI YaCTKA HOBUX KOHBEPCIHHUX

OJMHUIIL HAa KOPUCTh IHIIMX CMOCOOIB BepOokpearlii (adikcarii, TeIeckKo i,



84

cinoBockiananus) [9, ¢.8; 89, c. 248; 105, c. 23], xoHBepcCis i HUHI 3aIMIIAETHCS
JIOBOJII MPOJAYKTUBHUM CIOCOOOM HOMIHAILIi 1 MOCHIAOBHO MOMIMPIOETHCS HA HOBI
IIapU BUXITHUX OJUHUIIb, 30KpEMa B EKOHOMIYHOMY JIEKCUKOHI — Ha BJIACHI Ha3BU
(to Amazon, to Dell, to Enron), abpeiatypu (to Nasdaq, BRICs), xommnosutu (to
kitchen-sink, to showroom), nekcukanizoBaHi cMHTaKCH4YHI KOHCTpyKIri (clicks-
and-mortar, squeeze and tease, top-to-top).

[lepeiinemo o aHami3y KOHBEPCIMHMX HEOJIOTI3MIB, a0W 3’SCyBaTH, SKHUM
YUHOM YaCTHHOMOBHA (DYHKITIOHAIbHA TPAHCITO3HUIIISA JT03BOJISIE HOMIHATHBAM TIPH
MMOBHOMY 30€peKeHHI TJIaHy BUPAKCHHS BUPIIIYBATH PI3HOMAHITHI KOTHITHBHI1 Ta
JTYMCKYPCUBHI 3aBJaHHS, [0 BUHUKAIOTh Y MOBJICHHEBHUX CUTYyaIlisfax. JlocmimxeHHs
BUOIDKM MOBHMX IHHOBAIlld Ja€ MIICTaBH CTBEPIKYBaTH, IO KOHBEPCIHI
MPOIIeCH, TIOB’S3aHI 3 TOSBOI0 HOBHUX HaliMEHyBaHb y CJIOBHHUKOBOMY CKJIaJi
c(epu eKOHOMIKH, MAIOTh MEBHI OCOOJMBOCTI, a came:

- HEOJIOTIBMH-KOHBEPCHBH YTBOPIOIOTHCS 3a Mojaeasimu N — V' (Betamax —
to betamax, office — to office), V — N (to lock in — lock-in, to melt up — melt-
up), Adj — V (green — to green), Adj — N (deliverable — deliverable,
unhirable — unhirable);

- TBIPHUMH OCHOBaMH JIJIs TIOXITHUX OJWHUIIB CIIYTYIOTH 13araibHi Ha3BH, U
OHOMAaCTHYHI peajtii (eproHIMU, aHTPOTIOHIMH, TOMIOHIMHU);

- TBOPEHHA BIJOHIMHUX KOHBEPCIMHUX OJUHHUIL CYIPOBOKYETHCS
MIEPEX0JI0OM BJIACHUX Ha3B Y PO3PS 3aralIbHUX HA3B;

- KOHBEpPCIA TMOIIMPIOETHCS HA JIEKCeMU 3 MOP(OJOTIMHOK CTPYKTYPOIO
PIBHOTO CTYMEHS CKJIATHOCTI (IHIMIaJdbHI CKOPOYEHHS, KOMIIO3UTH) W Ha
MOJIIKOMIIOHEHTHI CHHTAKCUYHI CTPYKTYPH.

PosrissHemMo mpukiIamy HEOJIOTI3MIB, YTBOPEHHMX 3a HAWIIPOAYKTHUBHIIIOO
momemmo N — V. Amazon — to Amazon, Bangalore — to Bangalore,
celeb — to celeb, Dell — to Dell, Dilbert — to dilbert, eBay — to eBay, Enron —
to Enron, FedEx — to FedEx, Gator — to gator, MacGyver — to MacGyuver,
Microsoft — to Microsoft, surplus — to surplus, Stooze — to Stooze: Stoozing is

the practice of taking out the maximum allowed on a O per cent card and sticking
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the cash into a savings account (The Financial Times, July 2, 2005); It’s about
time Metheny eBayed that corny Roland guitar synth that he still occasionally
deploys (The Times, March 24, 2007); All European countries have to some extent
“Enroned” their public accounts by not showing the costs of their pension
promises (The Independent, February 13, 2002).

AKTHMBHE 3aJlydye€HHA JO KOHBEPCIMHOTO CJIOBOTBOPY MPOMpialbHUX
omunuip — eprouimie (Amazon, Dell, eBay, FedEx), anrpononimis (Dilbert,
MacGyver, Stooze), tomonimiB (Bangalore) — Bkadye Ha Te, 1m0 y XOmIi
HOMIHATHBHUX TIPOIIECIB BiAOYBAEThCS HE JMIIe (PyHKITIOHATbHA TPAHCOPIEHTAIT IS
yepe3 ,JIECTIBHMIA Mapkep”, a W Tmepexil BJIACHUX Ha3B JO pO3PsAY
OKa3l0HAJILHUX YW Y3yalbHUX 3araibHUX Ha3B. Llell mnepexin mu, ycmna 3a
JI. M. Cano’XHikOBOO, TPOTIOHYEMO Ha3WBaTH JEOHIMHOIO KOHBepciew [261,
c. 129].

BapTo HarosocuTH, 10 Yy OUIBIIOCTI PO3MVIAHYTHUX BHIIAJKIB JCOHIMII B
OCHOBI TBOPEHHS HOBOIO CJIOBA JIGKaTh CKJIQJHI CEMaHTHYHI TIPOIECH
Meradopu3amii ¥  cmemiamizaiii  3HaYeHHsS, 3yYMOBJICHI  IHIMBIAyaJbHO
OpIEHTOBAaHMM XapaKTEPOM CEMAHTUKH OHOMAacTHYHUX peamid. Tox s
aJICKBATHOI TTEPIICIIii 1 IEKOYBaHHS TOXITHUX JICOHIMIYHUX JIECTIB BaXXIMBO HE
JUIIE PO3YMITH €TUMOJIOTIUHY MPHUPOAY, COLIAIbHO-ICTOPUYHHUMA 1 KyJIbTypHUUN
KOHTEKCT 0a30BUX OHIMIB, a i BpaXOBYBaTH KOHTEKCTYallbHI 3B’ I3KH Ta WUMOBIPHI
IHTepIpeTalii  HOBOCTBOPEHMX  KOHBEPCIMHWX  OJWHHWIL y  IIGBHOMY
KOMYHIKaTHBHO-IIparMaTHIHOMY TPOCTOPi.

Ak yxe HOocs BUIIE, KOHBEPCIE HE OOMEXYETHCS BUKOPUCTAHHSAM
MPOCTUX KOPEHEBUX OCHOB CIIB 1 Jefani OUIbIIE MOMMPIOETHCS Ha JICKCEMH 3
MOP(OJIOTTYHOIO CTPYKTYpOIO PIBHOTO CTYMEHS CKJIATHOCTI (KOMIIO3HTH,
HillaTbHI CKOpOYeHHs). Pa3oM 3 IHIMMMHM HAyKOBISIMH MH TaKOX 3BEPTAEMO
yBary Ha Te, 110 B HU3Il BUMAJKIB TBIPHOIO 0a3010 AJisi KOHBEPCIMHUX YTBOPEHB

MOJKYTh CIIyT'YBaTH CJIOBOCIIOJIydeHHS 1 HaBiTh peueHHs [126, c. 55; 217, c. 274;
302, c. 51].
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Ha nymky OararboX MOCTITHUKIB, IOJIKOMIIOHEHTHI HOMIHAIli, KOTpI
KOPEJIOIOTh 13 CHHTAKCUYHUMHU KOMIUIEKCAMHU, 31€0UIHIIOTO € aKTaMU CIIOHTAHHOT
JIHTBOKpeali 1 BHUKOPUCTOBYIOTBCS  JJIsl  3aJOBOJIEHHS  HOMIHATUBHO-
KOMYHIKaTUBHUX NOTPeO y HEPopManbHOMY CIUIKyBaHHL (OJHaK MU BBaXKaeMO,
10 OKpPEMI1 BUIMAJKA OKa310HAJIbHOI KOHBEPCI pO3BUBAIOTHCS Y CTIMKY KOHBEPCIIO 1
3 4acOM KOHBEHIIOHAIBYIOTHCS, MPUYOMY HE JIHMIIE y HepopMmalbHOMY, a ¥ B
oI IfHO-IUIOBOMY MOBJICHHIL K cnpaBenmBo migkpecmoe B. 1. 3aboTkina, ays
HOBHX QHTJIHACHKUX KOHBEPCIMHUX YTBOPEHH TEHJCHIIIS 10 0araTOKOMIOHEHTHUX
CTPYKTYp cTae mpoBigHoto [98, c. 34].

30kpemMa, y JOCTIIKYBaHOMY KOPITYC1 HEOHOMIHAIIIA Y POJIi TBIPHUX OCHOB
BUKOPHUCTOBYIOTBCA  IHINIAJIbHI ~ CKOPOYEHHS, KOMIIO3UTH, CYOCTAaHTMBHI
CJIOBOCIIOJIyYEHHS, JIEKCUKAJII30BaHI CHHTAKCUYHI CTPYKTypu. Po3riasHemo
MPUKIAAU HEOJIOTBMIB, I SIKMX 0a30BUMHU OJIMHMIIMHU CJIYTYIOTh IHIIaJIbHI
ckopoyeHHs. [IpuMITHO, IO MPAKTUYHO BCl BOHU YTBOPEHI 3 BUKOPHUCTAHHSIM
akpoHiMiB. Ha Ham morusia, 1ie MiIkoM JIOTTYHO, aKe caMme IHIlaTbHO-3BYKOBI
CKOpPOUYCHHS (aKpOHIMH) CIIPHHUMAIOTHECS MOBIIIMH K 3BHuaitHi cioBa: NASDAQ
(National Association of Securities Dealers Automated Quotation) (n) — to
Nasdaq (v), RIF (reduction in force) (n) — to RIF (v).

[lepetinemo 10 pO3TIsMYy KOHBEPCIMHMX YTBOPEHh Ha 0a3l KOMIIO3HWTIB.
Cepen HUX 31€0UIBIIOTO TPAIUISIOTHCSA BiIIMCHHUKOBI giecioBa: bookmark (n) —
to bookmark (v), kitchen-sink (n) — to kitchen-sink (v), showroom (n) — to
showroom (V). OcobmBHii Kilac HaliMEHYBaHb CKJIaIa€ TpyIa JeKCHKaATI30BaHUX
CUHTAaKCUYHMX  KOHCTPYKIIIM, 10 BHHUKJIA B  pe3yibTaTl  IHTerparti
cinoBocmosydeHb. Ham Bumaetbes ciymmnM, yema 3a Jl. I KseceneBuuewm,
HA3MBaTH TaKl HOMIHATUBH KOHBEPCHUBHO-IHKOpmopoBanumu [127, c. 3], amxe
BOHHM YTBOPEHI BHACHIIOK IHKOPTOpAIli CJIOBOCIIONIYK Y CKIAIHI CJIOBA, MArOTh
IUTICHY 1miOMaTHYHYy HOMIHAIIF0 1 HE 30epiraroTh CHIBBITHECEHOCTI 3 TIEBHOIO
YaCTUHOIO MOBH CJIOBOCTIOTYYEHHS -IPOTOTHUILY.

AHani3z MacuBy KOHBEPCHUBHO-IHKOPTIOPOBAHMX CKJIAJHUX CJIB, B SKHX

CHUHTAKCHU4YHC 3MiH_[eHH$I MMpU3BOAUTL 10 CEMaHTHUYHOI CIAsHOCTI KOMIIOHEHTIB 1
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KOMIIpecii 3MICTy, J03BOJIIE TOJUTUTH iX HAa TPHW HAHOUIBII pENpe3eHTATUBHI
rpynu. B ocHOBy moaily HEOHOMIHAII MOKIAAEHO TNPUHAICKHICT 0a30Boi
CJIOBOCIIOJIYKH JI0 TIEBHOI YaCTHMHU MOBH, 30KpeMa:

1) yrBOpeHi Bin CyOCTaHTHMBHHX CIIOBOCIIOJydeHb — peanut-butter (v),
hotdesk (v), tri-channel (adj), bricks-and-mortar (adj), clicks-and-mortar (adj);

2) yTBOPEHI BiI Ji€CIIBHUX CJIOBOCIONy4YeHs — pay-per-read (n), pay-per-
listen (n), squeeze-and-tease (n), put-pocket (n), get-rich-click (adj);

3) yTBOpEHi Bix aaBepOiaIbHHUX CIOBOCIOIY4YeHb — top-to-top (adj), tweeds-
to-riches (adj), sneakers-up (adj).

HaBeneHi KOHCTpYKIii HAOYHO JEMOHCTPYIOTh, IO (YHKIIOHAIbHA
TpaHCOPIEHTAI[ISl TMOLIMPIOETHCSI HE JIMLIE HA OJMHMIN JEKCHUYHOIO PIBHS MOBHOI
CUCTEMH, a U CYNPOBOJKYE MPOLUECH JEKCUKaNI3alli CIOBOCIOIY4YECHb
(CUHTaKCUYHHUM PIBEHB), 1 10 TOTO K, K CHPABEIJIMBO 3ayBaXyIOTh HAYKOBIIL,
BUABIIE cede Ha MOp(eMHOMY pIBHI — B adikcanizailii JIEKCUUHUX OJUHMIIb,

nekcukanizani mopdem [87, c. 141].

22.2. CemantnyHa jaepuBalisi. [IoMOBHEHHS CJOBHMKOBOTO CKJIamy
AHTJIHACHKOT MOBHM € HACJIIKOM HE JIMINE ,,ITpoIeciB 3pocTaHHs (processes of
growth), 3aBasiku SIKMM B MOBI 3’SIBJISFOTBCS HOBI CJIOBa, a H ,,IIpoIieciB 3MiH”
(processes of change), 3aBisiku sKMM HasBHI B JICKCUKOH1 OJIMHHMIII 3MIHIOIOTh CBOE
3HaueHHs1 [105, c. 52]. Ilpuyomy uwucieHHl (pakTh yTBOPEHHS CEMaHTHYHUX
JIEpUBATIB JIOBOJSATh, 110 B MEPEXINHI enoxu fin de siecle, aHANOTTUH1 HUHIIIH 11
11001 371aMy CTOJITh, MOBJICHHEB]I KOHCTPYKIIii, KOTP1 AEMOHCTPYIOTh CEeMAHTHUY HU
,,3CYB”’, TIapaJIOKCATbHICTh aCOLIATUBHUX 3B’S3KIB, HEOYBaIy IIMPOTY KOHTEKCTY,
OCOOHMCTICHHM XapakTep OIIHOK, HA0yBaIOTh OCOOJMBOTO 3HAYCHHS.

Pa3om 3 mosiBOI0 HOBMX MOBHHX OAWHHIIL Ha 0a3i THUX, IO BKE ICHYIOTH, B
MOB1 (P OPMYETHCS 1 PO3BUBAETHCS TAKE SABUIIIC, IK OMOHIM 151, KOJIA CEMaHTHYHO HE
MOB’s3aHI MDK CO0OI0 CJIOBAa MAalOTh ACHTUYHY 3BYKO-rpadiuHy 000sioHKy. [Ipu
JOCJIIPKEHH1 CEMaHTUYHUX HEOJIOTI3BMIB BapTO AU(EPEHIIIOBATH OMOHIMIIO Ta

noJiceMito. SIBuilie OMOHIMII — HACHIIOK 301y 3By4YaHHsI 1 HAMTUCAHHS PI3HUX CJIIB,
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3HAUCHHS SKUX HE TOB’s3aHl MDK co00t0. Tojl AK TmoJliCEeMaHTUYHE CJIOBO — II€
OJIHA JIEKCEeMa, MPEACTaBieHa KUIbKOMa JIEKCUKO-CEMaHTUYHUMU BapiaHTaMu, MK
SKUMU ICHY€ CEMaHTUYHUU 3B’ A30K.

OMOHIMHM MOXYTh HAJIEKATH A0 PI3HUX TEPMIHOJIOTITYHUX MOJIIB 1 10 PI3HUX
GYHKITIOHATBHUX CTHJIIB MOBH, aJKe, SK BBaXae€ OUIBINICTh JOCIIIHHUKIB,
OCHOBHUMH HampsiMaMH (PYHKIIOHAIbHO-CEMAaHTHYHOTO PO3BUTKY JIGKCUKH €:
mepminonozizayis — CHEMATBaIil CJiB, TOOTO TXHE BHUKOPUCTAHHI Y
BY3bKOCTICHIAILHUX 3HAYCHHSX;, MPAHCMEPMIHON02I3ayis (pemepminonocizayisi) —
3MIHa 3HAYEHHS Y 3B’S3Ky 3 MIrpari€lo CJiB 3 OJHOI TEPMIHOCUCTEMH B IHIIY,
OoemepMminonozizayis — BUXII TEPMIHIB 3a MeXi TepmiHosoriaHoro mosst [105,
c. 52; 120, c. 556; 281, c. 203].

[Ipuknanamu mepminonozizayii 3aralbHOBXKUBAHO1 JIEKCUKHU Y (haxoBiii MOBI1
CKOHOMIKH MOJKYTh CIIyT'yBaTH Taki MOBHI ouHHMII, sik bads ,, ToBapu uu aii, KoTpi
€ CKOHOMIYHO €(PEKTHBHUMH, aJIc 3aBAI0Th IIKOIM HABKOJHUITHHOMY CEPEI0BHUIITY
abo 3m0poB’t0 cmokuBauis”, bubble ,,da3za exoHomiuHOrO IMKIYy, IO
XapaKTePHU3YETHCSA ICTOTHUM TITHECCHHSIM JUIOBOI aKTMBHOCTI 1 MOJAIBIIHMM i1
naniaasm” (dot-com bubble, housing bubble, nanny bubble, price bubble), green
,,TAKHH, 110 HE 3aBIa€ MIKOIW JOBKULTIO a00 TOB'S3aHHUMA 3 MO0 30epeKeHHIM
(green accounting, green audut, green chip, green economics), just-in-time
,,KOHIICMIIiA OIIaIMBOTO BHKOpucTaHHs~ (just-in-time advertising, just-in-time
knowledge, just-in-time leaming).

AHaniz (QyHKI[IOHYBaHHS OJUHHUIL BTOPUHHOI TEPMIHOJIOTIYHOI HOMIHAITI
MoKa3aB, IO TPOBIIHY pPOJb Y TIOMOBHEHHI EKOHOMIYHOI TEPMIHOCUCTEMH
Binirpac  mpauncmepminonocizayis.  CremnjalbHa  JEKCHUKa  3J1€OUTBIIIOTO
MOCTA4a€ThCS 3 TAaKMX TEPMIHOCHUCTEM-IOHOPIB, sK: MeauuHa (anorexia, biopsy,
influenza, recovery, viral), texuiuna (catalyst, chain saw, drill bit, melt-up,
stovepipe), BiiickkoBa (bomb, explosion, guerrilla, shooter, trooper), mopcbkka
(anchor, cruiser, drift, torpedo, underwater), coptusHo-irposa (hunting, jackpot,

lottery, race, rally). Yumano tepmiHiB ,,MIrpylOTh” Yy MOBY EKOHOMIKH 3
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HECYMDKHHMX JHUCIUIUIH Ta cdep ABUIBHOCTI 1 uepe3 e IEeMOHCTPYIOTh CYTTEBY
TpaHc(opmallifo CBOIX HOBUX 3HAYECHb.

Jlemepminonocizayisi €KOHOMIUHMX TEPMIHIB TOSCHIOETECS THUM, IO
E€KOHOMIKa TMPOHU3YE BCl cpEepH KUTTEAIIBHOCTI CYCNUIbCTBA, a OTXKE,
E€KOHOMIYHI TEPMIHM € HAA3BUYAMHO pPYXJIMBUMH 1 BHUKOPUCTOBYETHCS B
YUCJICHHUX HECTeUIATbHUX TUMax TeKcTiB. Cepea HIIMX MPUYUH MEPETBOPEHHS
TepMIHa B 3arajbHOB)KMBAaHE CJIOBO BapTO HAa3BaTH TaKi, SK IHTEICKTyali3arlil
MOBHM, 3pOCTaHHS pIBHSI  OCBIMCHOCTI HACEJICHHS, TMOETHAHHSI  PI3HUX
(GYHKITIOHATBHUX CTHIIIB y CydacHOMY iH(pOpMaIiiftHoMy ITPOCTOPI.

Hacminkom necmertianizaiiii ctae HETEPMIHOJIOTTUHE (HOBE) BHKOPHUCTAHHS
TepMiHa. TOMy MH MOTOJKYyeMOCS 3 AYMKOIO THX JOCJIIHHUKIB, KOTpl TICHO
MOB’SBYIOTh JIETEPMIHOJIOTBAIllI0 3 PO3IIMPEHHAM 3HAa4YeHHS cioBa [63; 279,
c. 287]. 3aBasgKyM HOBOMY 3HAYEHHIO CTICIiAbH1 OJUHUIIl MTOYMHAIOTH BXKUBATHUCS B
HE3BUYHOMY JIJII HUX KOHTEKCTi, SK-OT, HAmpukiag, B MeTadOpUIHHUX
HavimenyBanHsx moral bankruptcy, mental equipment, storehouse of knowledge,
ownership behavior.

3 OHOMACIOJIOTIYHOI TOYKHA 30pYy B aHTJIHCHKIH MOBI cepr E€KOHOMIKH
BHKOPHUCTOBYIOTECS JIBA CTIOCOOM CEMaHTHYHOI JSPHBAIIii ;

- 3 TIEPCHECEHHSIM Ha3BH 3 OJHOTO TpeaMeTa / sBUIA Ha HIMK Tpeamer /
SBHILIE 3a IXHBOIO CXOXICTIO YW CYMDKHICTIO (MeTadopa, METOHIMI,
MeTapTOHIMIs);

- 0e3 nepeHecenHs (eBhemnalis, quchemizaiisi).

[IpoBinHa posib y CEMAaHTUYHUX 3MIHAX HAJIEKHUTh MEXaHBMY Memagopu.
Ha mepmmii moryisig 3ma€Thesl, MO BUKOPUCTAHHS OYIb-SIKOTO PI3HOBHUAY TPOTIIB
JUIsL peTpe3eHTallli €KOHOMIYHUX TMOHSATh CYINEpeYuTh OararboM MapamMeTpam
(daxoBoi MOBH, OCOOJMBO TEPMIHOCHUCTEMH (BHMOTA IIOJO YITKOCTI HOMIHAILII,
OJTHO3HAYHOCTI TEPMiHa, BIIMOBITHOCTI TepMiHA MOHATTIO). OmHAK TOH (akT, 110
MeTaopUUHI HOMIHAIIl IUPOKO MPENCTABIICHI B yCiX (QPYHKI[IOHATbHUX CTUIISAX
MOBH  (OQIUIAHO-IUIOBOMY, HAyKOBOMY,  HYOJIIUCTUYHOMY,  PO3MOBHO-

n00yTOBOMY, XyJI0KHbOMY, KOH(ECITHOMY), Ma€ LIUIKOM JIOTTYHE MIATPYHTI.



90

Amxe, [K JOBOJAMTH BHMBUEHHI MeTahopu B pamMKax KOTHITUBHOI
JIHTBICTUKH, TMCUXOJIIHIBICTUKU, KYJIbTYPOJIOTI, JIOAWHA HE MOXKE OOXOIUTHCS
0e3 wmeradop. Amepukancbki gociigHukd k. Jlakohpd 1 M. J>koHCOH
MOCTYJIOIOTh, IO MeTagopa BCIOANCYIIA 1 BUABIISIE ce0e ,,He JIHIIEe B MOBI, a i B
MHUCJIEHHI 1 B fAii. Hama moBcsklIeHHa MOHATIHHA CUCTEMa, B paMKax SKO1 MU
JIYyMaeMo 1 JIieMO, 1O cyTi cBoidi merapopuuna” [163, c. 25]. Takum umHOM,
,, JJOkKyc Mertapopu — B aymii, a He B MoBi” [409, p. 203], i BimmoBimHO,
meTadopHKa — HE BIACTHBICT, MOBHOI crcTeMHu, a il modus vivendi.

B cydacHiii miHTBiCTHIII mOTisAa Ha Meradopy SK Ha YHIBEpCalbHUI
Mi3HABAIBHMIA MEXaHI3M CTa€ MPAKTUYHO 3arajbHOBM3HaHMM [15, c. 6; 27, c. 41,
178, c. 381; 435, p. 203]. 'onmoBHA imes BOTO TOCTYJATy IMOJSATaE B TOMY, IO
JIOAMHA, KOTPA BAAETHCS 10 CIIBCTABJICHHS PI3HUX CYTHOCTEH 1 MeTaOpHUUHOTO
BIITBOPEHHA JIICHOCTI, (JOpMy€e HOBHUI THOCEOJIOTMHUNA 00pa3, a OTXKe, MI3HAE
CBIT Uepe3 yCBIIOMIICHHS CBOE€I IIIJIbHOCTI B HHOMY.

[Hopistoun TouKy 30py OararboX IOCTIAHHUKIB PO MeTaQopy SK MpU3MY,
yepe3 Ky IHAWBIN 3AIACHIOE aKT CBITOOAYeHHs, MM TaKOX, YCIIT 3a
H. 1. ApyrionoBoro, B. I'. T'akom, A. A. 3anBHIK Ta IHIIUMHA BYCHUMHU,
CXOAMMOCSI Ha JYMIIl, III0 CEMAaHTWYHA JIBOIIAHOBICTh — II€¢ OCHOBHA JIEKCHUKO-
CeMaHTH4YHa XapakTtepuctuka meradopu [16, c. 340; 54, c. 11; 102, c. 59]. B
OCHOB1 CEMaHTHYHOI JBOIUIAHOBOCTI JIE)KUTh MPUMYLIEHHS MPO MOAIOHICTH JABOX
OHTOJIOTTYHO HECXOXHUX 1 JIOTIYHO HECHIBCTABHUX B PEATHHOCTI CYTHOCTEH 3a
mozemno X € niou Y.

3rajaHe MPUMYIICHHS TPU3BOAUTH JI0 3ITKHEHHSI CMHCJIIB, HACIIIKOM SIKOT'O
CTa€ 3aro3W4YeHHs TOHATH 3 OAHIET cdepH Mi3BHAHHS B iHINY. 31 CKA3aHOTO BHILE
BUIUIMBAE, [0 BCTAHOBJIEHHS BITHOCHH MOMIOHOCTI MDK PIBHUMH PEaTbHOCTAMHU
Ha OCHOBI1 00pa3HO-acOIIATUBHUX YSBJICHB SBIIIE COO0I0 MOAYC MeTadopH, IKOMY
MOXHa HaJaTH CTaTyC KaHTIBCHKOIO TPUHIMUIY  (DIKTUBHOCTI, KOTpUH
BUpaXxaeThes y Gopmi ,, sk HiON” (als ob) [94, c. 127].

Cnuparouncb Ha Moayc (QIKTMBHOCTI (MpUHUMI MOJIOHOCTI), MeTadopa

CHUHTE3y€ HOBI KOHIIENTH, MOPYUIYIOUM MEXKI HECYMICHOrOo, 1 BOJHOYAC
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JNEMOHCTPYE  CBOIO  aHTPOTNOMETPUYHY  NPUPOAY.  AHTPONOMETPUYHICTH
BUPAXKAETHCA Y TOMY, 110 B OCHOB1 METa(hOPUUHOTO MEPEHECEHHS K MUCIIEHHEBOT
omepauii JeKUTh 3JaTHICTh JIFOJUHU TBOPUTU OOpa3u ¥l CUMBOJIM 3a IOJIOHICTIO
1o camoi cebe. TakuM uMHOM, MeTaopa Mae yHIBEPCAIbHHUM XapakTep, KOTpU
JTO3BOJISIE 3BECTU OYAb-SIKUMA TPOSIB MIBHABAILHOI JISLJIBHOCTI 10 YHOMIOHEHHS 1
3a0e3neuye i HaA3BUYAHY MPOAYKTUBHICTh MOPIBHAHO 3 IHIIMMHU OOpa3HO-
TpOTei YHUMHU BepOATTbHUMH 3aCO0aMM.

[lloqo BukopucTanHsS MeTadopu B Hayll Ta MPOQECITHOMY JUCKYPCL, TO
HAIMpaIOBaHHsI BUeHHUX 3 1€l mpobaemaruku [77; 179; 195; 403; 407] 103BOIAIOTH
BKa3aTW OCHOBHY MPUYMHY MOUIMPEHHS MeTapopu y CIEIlalbHUX MOBax — 1€
€BPUCTUUHUN TOTEHLIad MeTapopH, TOOTO 3AATHICTh BUCJIOBUTH y MOBI, a
3HAUYUTh, 3POOUTH YCBIIOMJIEHOIO HOBY IH(oOpMmaIllito mpo CBIiT. 3 OrJsay Ha
BUIIIE3a3HAYEHE, CTAE 3PO3YMUIUM, YoMy MeTadopuzallisl 3aiMae YiTbH1 TO3UIT Y
npo1ecax KOHIENTya i3alii HOBOi EKOHOMIYHO1T PeaTbHOCTI.

[lepeitnemo 10 aHanizy MeTraQOpHYHMX HOMIHAIM Yy Cy4dacHId MOBI
CKOHOMIKH. 3-TIOMDK YHCJICHHUX MIIXO0/IIB 10 THITOJIOTI, Kinacudikamii Mmeradop Ta
MeTaOPUIHOTO  MOJICTIOBAHHS  JIMCHOCTI, 3alpOINOHOBAaHMX Yy Oararbox
nyomikaiisx (aus., Hamp.: [16; 56; 269, c. 48; 286, c. 192-202; 305]), mu oGpamu
criocid cuctemaruzauii HeoJoridMmiB-MeTadop 3a aBoMa NpuHiUnamu. [lepmii
nependayae po3noaUT MOBHUX OJIMHULb 3 YPAXyBaHHSAM 1XHBOI IPUHAJIEKHOCTI 110
obnacti-mkepena (source domain). Jlpyruii — kimacudikaiico MeradopuIHHX
HCOHOMIHAI[I BIAMOBIAHO IO TOTO, J0 sAKOI oOiacTi-penumiienTa (target domain)
BOHU TIOTPAIUISIOTh.

Ananiz mxepen meradopuzaliii 1a€ 3MOTY 3’ ICyBaTH, K1 BUXIIHI MEHTaIbHI1
chepu (3a MHIIOW TEPMIHOJOTIED — ChEepU-I0HOPH) € HANTHMOBIIIAMU IS
OCMHUCJICHHS HOBHUX CKOHOMIYHHMX peamid. A po3riaam  MeTahopHUIHUX
HallMEHYBaHb 3a iXHBOIO MPUHAICKHICTIO A0 OO0JACTI-PElUITEHTA 103BOJISIE
JeTepMiHyBaTH HampsMU MeTapoOpUYHOi eKcmaHcii 1 BHUSBUTH OCHOBHI

JI€HOTATHUBHI 30HMU.
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Cepen 3araty MOBHUX IHHOBAIl c(epu €KOHOMIKM HaMHu OyJ0 BHUSBICHO
285 neonomiHaiiii-meradop. [Ipore BU3HaUUTH, SIKi 3 HUX HaJIEXaTh A0 OPIiHHOT
TEPMIHOJIOTi, a 5Kl 70 MPOQECITHOTO CIEHTY, BUTJISA€E JOBOJII MPOOIEMaTUUHUM.
Craryc ©OaratbOX HOBOTBOPIB, IO MarOTh O3HAaKU MPO(ECIOHATBMIB, MOKE
TPaKTyBaTUCA HEOJAHO3HAYHO, T03ai1K, 3 OAHOTO OOKy, 1IX BHUpPI3HSIE
He(POPMAITLHICTh, IOMITHO BUPaXXeH1 OOpPa3HICTh T4 €KCIIPECUBHICTh, a 3 JPYroro
00Ky, BOHM aKTUBHO B)KMBAIOTHCS HE JIMIIE JJI1 KOMYHIKAIi OKpeMoi npodeciitHoT
rpynH, a ¥ B SAKICHIA (axoBii Tpeci, HAYKOBHX MAOCIDKEHHSAX, B OQIIIHHAX
CUTYaIIITX.

Kpim Toro, mpodecionanidsmu-meragopu HEPIIKO MOBOMAATH ceOe MOMAIOHO
10 TEPMIHIB, OCKUIbKM HOMIHYIOTh POJOBI MOHATTS, KOTP1 CTAlOTh OCHOBOIO JJISI
CTBOPCHHS JIOTTYHO MIAMOPSIKOBAaHUX IM BHJOBUX TOHITH, Harmpukiam: angel —
fallen angel, super angel, archangel; bubble — dot-com bubble, echo bubble,
housing bubble; shock — demand shock, statement shock, ticker shock. Taxwm
YUHOM, HaBITh SIKIIO TEOPETUYHO TMPHUITYCTUTH HMOBIPHICTE (POPMYyBaHHS
CIICIIATbHUX TEPMIHIB JJI ,,3aMIIEHHS” CTUJIICTHYHO 3HIKCHHMX MOBHHX
onuuuip Ha kiranr angel, bubble, shock, ne 3aBganns Bumaerscst Ham Bkpaii
CKJIQJHUM 4Yepe3 Te, IO 3rajJaHl Ha3BU LIBHJIKO Ta BIEBHEHO 3alHSJIM
HOMIHAIIIHY HINly W BHUKOPUCTOBYIOTHCS B PBBHUX (PYHKIIOHAIBHUX CTHISIX
(haxoBOi EKOHOMIYHOI MOBH.

B pe3ymbrari knacudikaii HailMeHyBaHb-mMeTadop 3a PUHLUIIOM
NPHHAICKHOCTI A0 obOyacTi-mkepena (source domain) My BHOKPEMHJIM BiCiM
NPOAYKTUBHUX METa()OPUIHUX MO/IEIICH:

I. JIroguua — 27%.

II. Aptedpaxtu — 24%.

III. Csir mpupoau — 16%.

IV. JlireparypHo-Midosoriuni croxeru 1 penirist — 10%.
V. Komsopu — 9%.

VI. BiiicbKOBO-MOPCHKI OHATTS — 7%0.

VII. Ixa ta Hamnoi — 4%.
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VIII. Coopt Tta irpu — 3%.

HaiiGinpimr  yucneHHoto  cdepor0  OOpa3HOTO  OCMHCIEHHS  HOBHX
EeKOHOMIYHUX peaiii € meradhopudHa Mojenb ,./Jrwouna”, kotpa mpencTaBieHa
TaKUMH TCMATHYHUMU T'PYIIaMU:

- ,,Jlronuna 1 mequiuaa”: affluenza (affluence + influenza), aspirin-count
theory, corporate anorexia, fiscal haemorrhaging, LUV recovery, suddent wealth
syndrome, teleworkaholic syndrome, viral marketing, wallet biopsy, X-shaped
recovery;

- ,,Ponununi BinHocuuu’: booth babe, daughter track, financial parenting,
friends-and-family shares, granny bank, office spouse;

- ,, Tuto momunu’: eye service, face-to-face sales, fat finger trade, pecuniary
gland, skulling, stomach share;

- ,,®OBuuHI, MOBEMIHKOBI Xapakrepuctuku Ta aii”: Big Uglies, liar loan, nag
factor, pester power, quarterly charm deficiency, single-digit midget, silent run,
snob effect, whisper circuit;

»Cekcyanpaa cdepa™ brand slut, debt porn, eco-porn, financial
pornography, investment pornography;

- ,,Bimomi oco6uctocti”’: Angelina Jolie Stock Index, Cramer bounce,
Icahn Effect / Icahn Lift, J. Lo (Jennifer Lopez), market-Leninism, Stoozing, Tobin
tax;

- ,,ComianpHi BigHOCHHHM 1 AisutbHICTH”: bandit sign, brandalism (brand +
vandalism), cannibalize, corporate concierge, crony capitalism, digital nomad,
golden ghetto, info slave, orchestra model, startup artist, tribal marketing.

Hpyra mMerapopudHa Mojaenb ,,Apmegakmu” TOB s3aHa 3 MOHATIMHOIO
ceporo, KOTpa OXOIUTFOE pPe3yJbTaTH IHTEIEKTyaldbHOI Ta (QBUYHOI mparrl
JFOJICTBA 1 MOJKE OYTH TIPEACTABIICHA 32 IOTIOMOTOI0 TaKUX TEMATHYHUX TPYIT:

- ,,JIpuctpoi, mexanidmu i TexHigHi nmporecu’”: appraisal mill, boiler room,
boomerang, carve-out, chain saw consultant, churnover (churn + turnover), drill
bit stock, glass elevator, iPod halo effect, mortgage mill, retail leakage, rocketing,
stock lock, stovepipe organization, venture catalyst, windshield time;
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- ,.,IIlpenmeTn moOyTy’”: couch commerce, cradle-to-cradle, duvet day, falling
knife, kitchen-sink, off-the-clock, pin-drop syndrome, rug-ranking, third wardrobe,
warm-chair attrition;

- ,,Omar, akcecyapu i kocmeruka”: digital wallet, e-purse, lipstick effect,
lipstick indicator, open-collar worker, portfolio worker, sneaker millionaire, stress
portfolio, wallet share;

- ,,byniBni Ta enementn mpumimiens”: brass ceiling, concrete ceiling, debt
ceiling, glass closet, glass floor, glass wall, skyscraper ad, Silicon ceiling, stores
with doors, walled garden.

Tperio meradhopuany moxaens ,,Ceim npupoou” perpe3eHTYIOTh TIOHSATTS,
110 CTOCYIOTBHCA KUBOI Ta HEXKUBOI PUPOH, a CaMe:

- ,,I'Bapunn”: alpha pup, bear tack, booth bunny, chicken, cube farm, dead
cat bounce, dog with fleas, herd investment, idea hamster, incubator, long tail, lion
food, mouse race, prairie-dogging, rat-race equilibrium, seagull;

- ,,Pocmuan”: dead wood, bamboo ceiling, grass ceiling, green shoots;

- ,,Joporominai meramu”: dot-com gold rush, golden bungee, golden
handcuffs, golden hello, platinum handshake, silver ceiling, silver industry;

- . IIpupoaui seuma i 06’ extr”: brandscape (brand + landscape), decimal
dust, dot-com bubble, echo bubble, glass cliff, housing bubble, sunlighting;

- ,,I'eorpadiuni nousrrs”: Bangalored; Deadfish, Idaho; Lake Wobegon
effect; Rio hedge.

YerBepTa Metapopuuna Mozens . Jlimepamypuo-migponoziuni croxncemu i
penizia” 00’ €Hy€e Ha3BU MOHIATH, KOTP1 MOB’si3aH1 31 c(hepor0 AYXOBHOIO KHUTTS
JIXOAWHH, 30KpEMaA.

- ,,MidiuHi Ta apxeTuniuHi mepconaxi i oopazu’: ghost brand, ghost sign,
ghost work, monster country, Plutonomy, zombie account, zombie bank, zombie
brand, zombie debtor, zombie economics;

,,Jlireparypui mepconaxi’: Goldilocks economy, Goldilocks effect,
Gulliver effect, Harry Potter Stock Index, James Bond Stock Index, patent troll,
Robin Hood Tax, Stupids;
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,,Peniris”: angel investor, barefoot pilgrim, Eurogeddon (Europe +
Armageddon), fallen angel, knowledge angel, religion stock, super angel
(archangel).

IT’sita Mmetapopruna Mozens ,, Kotbopu” 0XOIUIIOE KOJTbOPOTIO3HAYEHHS, 1110
BUKOPHUCTOBYIOTBCA JJisI  OOpa3HOI KOHLENTyali3alii [Uloi HU3KM HOBHUX
eKOHOMIUHMX peaniit, a came: Black Friday, black hat marketing, black swan,
brownfield, dark green, dirty-white collar, green accounting, green audit, green
chip, green economics, greenfield, green tech, greenwash, greenscamming, grey
hat marketing, grey matter, grey pound, light green, orange-collar, pink-slip party,
red-chip, white hat marketing.

Jo moctoi MmeradopudHOi Mozeni ,,Biltcbkosi ma 6ilicbKk060-MOpCbKi
nonammaa” BXOJAUTb KJAac MPEAMETIB 1 SIBUI, HA3BU SKUX OEpyThb y4acTb Y
CTBOPCHHI MUTITApHOI Ta MOpChbKOi Meradopu, 30kpema: anchor store, bozo
explosion, capitulation bottom, corridor cruiser, corridor warrior, dot bomb, go
captive, guerrilla marketing, killboard, mucus trooper, ninja loan, re-anchor,
samurai, sniping, torpedo, torpedo stock, underwater options.

HasBa cromoi MetadopuaHoi Mozedni ,,Jorca ma nanoi” Bkazye Ha OCHOBHI
MOHATIAHI €JIEMEHTH, IO CIYTyIOTh JPKEPEIIOM Xap4oBoi meradopu, 30ciOHA:
banana problem, burgernomics, cappuccino economy, cookie jar accounting,
doughnut pattern, eye candy, lattenomics, latte factor, marzipan layer, peanut-
buttering, pin-striped pork bellies, two-pizza team.

31 cdeporo-mxepenom ,Cnopm ma izpu”, sKa PENPE3CHTYE BOCbMY
MeTaQopuyHy MOJENb, TOB’S3aHI Takl HaliMeHyBaHHs-MeTadopu, sK: arrow
shooter, casino culture, coolhunter, hedonic treadmill, jackpot justice, lottery
mentality, mouse race, rat-race equilibrium, scrum meeting, sucker rally,
tenbagger.

3 HaBezeHO1 kiacu(ikaiii ctae 3po3ymMuIO, 1110 B Cy4aCHOMY €KOHOMIYHOMY
JIEKCUKOHI 0COOJIMBOrO 3HAYEHHsSI HaO0YyBalOTh OOPa3HO-TPOINCIUHI 3HAKH, B SAKUX
BUKOPHUCTOBYIOTBCA ~ AHTPONOMOpP(HI  CUMBOJIM,  apTedakTHI  CHUMBOJIH,

300CUMBOJIIKA, €JIEMEHTH Mi(OJOTMHO-PENIrifHOTI Ta JITEpaTypHOi CHAIIMHU,
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CHUMBOJTIKA KOJHOPY, TACTPOHOMIYHI CUMBOJIH, MUTITApHA CUMBOJIIKA, CUMBOJIH 31
CBITY CHIOPTY Ta a3apTHUX irop. OgHaK, HE3BAXKAIOUM HA PO3MAITTS MeTapopuyHUX
MOJENIEH, KIIFOUOBOIO 3AIMILAETHCST aHTponoMop(pHa meTadopa, OCKUIbKU JIFOIMHA
3aBXK/IU CTaBUTh ce0€ y IIEHTP BJIACHOI KapTUHU CBITY.

Mo»MBICTh BHHUKHEHHS OLIIHHOTO CMUCIY MpHU MeTadopu3allii 3aKiiajieHa
B camiii mpupoai meradopu [187, c. 53]. 3a HAMMMH CTIOCTEPSIKEHHIMH, CyJIacHHMA
CKOHOMIYHUN JIGKCUKOH TOTIOBHIOETECS METaQOPUIHUMH Ha3BaMHU 3 PI3HUM
OIIIHHMM HaBaHTaXeHHSAM. KUTbKICHO mepeBakaroTh MeTadopHd 3 HETaTHBHOIO
omiHHICTIO  (60%), MeHII TpEeACTaBICHUMHU € HeoJorBdMu-meragopu 3
HerTpanbHOTO (25%) 1 mo3utnBHOIO (15%) O1TiHKaMH.

[IpumiTHO, 1I0 MPAKTUYHO JIMIIIC HETAaTHBHE OI[IHHE HAaBAaHTAKEHHS MAaIOTh
MeTaQOpHUYHI Ha3BH 13 CUTHIpIKaraMu 3 Takux cgep, K BIIChKOBA CIpaBa, CBIT
TBapuH, MIQOJIOTIA, CEKCyallbHE KUTTS JoAuHU. KpiM Toro, HaBITh 3a
30BHIINIHBOIO TO3UTHUBHOK YW HEUTPAJIBLHOIO OIIHKOI psimy MeTadop HEpimko
NPUXOBYETHCS IPOHIS, HACMINIKA YU capkadM. T0X ypaxoByHOUd 3a3HayeHE,
MOYKEMO CTBEPIKYBaTH, IO 3arajbHa TEHACHIlS IHHOBAIIMHOT MeTapOpHUKH 0
HEraTMBHO1 OIIHHOCTI BIAOMBA€E aKICHTYAI[IF0 HAa aHTaroHi3Max 1 HEOJHO3HAYHUX
albTepPHATUBAX ,,CKOHOMIKHA 3HAHbD .

Bin cuctemaruzamii HeosiorBMiB-mMeTadop 3a MPHUHIMIIOM  iXHBOI
OPUHATEKHOCTI A0 cdep-mxepen MeradopHyHOI eKCHaHcii mepeiigeMo 10
pO3TUISY JIEHOTATUBHUX 30H, IO € 00’€kTaMu MeTadOpUYHHUX TEPEHECEHb.
OCHOBHUMU LIEHTpaMH KOHIEHTpalii MeTapopUIHUX HallMEHyBaHb y (paxoBomy
JICKCUKOH1 c(epr EeKOHOMIKM CJIi BBaXaTW Takl MpeaAMeTHI o00JacTi, SK
,,DOHIOBUI PUHOK 1 IHBECTHUIlIMHA NBUTBHICTE” (29% Big 3araabHOI KUIBKOCTI
metadop), ,,OpraniBanitHo-KoproparuBHa KynbTypa” (26%), ,,bi3HEC-AISIIBHICT
kommaniit” (16%), ,,Mapketunr” (9%).

[lpydyomMy KOXKHA MEHTalbHA cdepa-perumieHT ,,TKiE” 70 TEeBHOTO
pBHOBHUIY MeTaopu, 30kpemMa: ,,DOHI0BHI PUHOK 1 IHBECTHILIIITHA JBUIBHICTD —
no  anTponomopdHoi, ,,OpraHiBaniiHO-KOpHOpaTMBHa KyJbTypa  — 110

apreakTHOi 1 NpUPOAOMOP(PHOI, ,,bBBHEC-ILUIBHICT KOMIAHI® — 110
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apteakTHOT Ta KOJOPUCTHUYHOI, ,,MapkeTuHr” — 70 aHTponoMopdHOi i1
apredaktHoi. J[0 MEHII penpe3eHTATUBHHUX PEIUIMEHTHUX Ccdep BITHOCATHCS
,,JarajbHa €KoHoMika”, ,,I'pomm 1 rpomoBuit o60ir”, ,,Po3apidHa TOpriBis”,
,,BJICKTpOHHA Komep1lis ™, ,,ExoHoOMIuHa riobani3aiis’”.

Ha Ham mornsia, TpuBKe 3pOCTaHHS KUIBKOCTI HEOHOMIHalli-MeTagop B
OKpPEMHX JECHOTATUBHUX 30HAX € CBUTUYCHHSM COIlIATbHOTO HANpY)KCHHS YW HaBITH
KPHM30BHUX MPOSABIB Y BIIMOBITHUX ITiAchepax eKOHOMIKH. BrucyBarouun 1110 Te3y, Mu
CIIUPAEMOCS Ha TIO3WINi THUX YYEHHMX, KOTpl BBaXarOTh, IO MeTadopuuHe
MHUCJICHHS — O3HaKa KPH30BOTO MHCJICHHS, MHUCJICHHS B CKJIAQOHIA MpOOIeMHIN
CUTYallil, pO3B’sI3aHHs KO BUMarae 3HaAYHHUX 3yCHJIb B KOTHITUBHOI CHUCTEMH
JFOAWHM JJIsI 3aCBOEHHS HOBHMX 3HaHb 1 BUOOpPY MPaBUIBHOI albTEPHATHBH 3
Oaratbox BapiaHTiB [24, c. 93; 53, c. 46; 411].

Ha mincTaBi CTPpYKTypHO-CEMAaHTMYHOTO aHaN3y 3arajly HEOHOMIHAIIiH -
MeTadop MU IIHIUTH BUCHOBKY, 110 HAMOUTBIII YaCTOTHUMH € MOJIUTEKCEMHI MOBHI
OJIMHMIIL, TEPEeBAXHO 3 JBOX KOMIIOHEHTIB, B SKUX MeTadhOpUIHOMY
MEPEOCMUCIICHHIO MOE MIIraTd OAWH a00 oOuaBa CKJIAJIOBUX EIEMEHTH.
Binbrricts onuuuip (nonaa 80%) yrBopena 3a takumu moaensimu: N + N (anchor
store, latte factor, torpedo stock), Adj + N (black swan, digital wallet, green
accounting), N + N +N (cookie jar accounting, Lake Wobegon effect, rat-race
equilibrium), Adj + N + N (black hat marketing, fat finger trade, warm-chair
attrition). Cepen meradop 3ycTpidaroThbCs 1 MOHOJEKCEMHI IHHOBAIlii, TOJIOBHUM
yuHOM cyOcTanTtuBu — archangel, boomerang, campus, incubator, stag, torpedo,
wampum. Jlesiki metahopruHi OMUHUII YTBOPEHI IIIIXOM KOHBepcii — green (V),
hot-desk (v), put-pocketing (part 1), re-anchor (v), sneakers-up (adj), squeeze and
tease (n), showroom (V).

TpanuiiitHo B JHTBICTHYHUX CTYAISIX BIIMIYAIOTHCS ABI MPOBITHI (QYHKITII
Metadopu: MOJCIIOBAHHS JIMCHOCTI 1 eMonidHmid BrumB [274, ¢.126].
HeoOXimHICTh KOpEeKTyBaTH CKJIaJHY KOHIICIIIIO ,,6KOHOMIKM 3HaHb~ BHMarae

peansanii 06ox mux ¢yskmid. [MonpaBna, y ¢axoBoMy MOBJIEHHI €MOLIMHMIA
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BIUIUB PAaJlle MOB'SI3aHUN 3 MparHeHHIM JOCSIITH BUPA3HOCTI, a BIATAK MEBHUX
parMaTUYHUX LUIEH, aH DK €CTETUYHOTO 3a/I0BOJICHHS .

bunbi geranizoBaHuil morisil Ha (GyHKIIOHYBAHHS €KOHOMIYHOI MeTadopu
JT03BOJIIE BUOKPEMUTH Takl i1 OCHOBHI (DYHKIIii: €eBpPUCTUUHY — JJIsI OCMHUCJICHHS 1
dopMyIIIOBaHHST HOBHX €KOHOMIYHUX peajiif; apryMeHTaTuBHY — I
OOrpyHTYBaHHsS TO3WIIH, 11ed, pilleHb, NparMaTUUYHy — U1 eKCIUTIKaIlil
MeTadopH BIUIMOBIIHO JIO 3aJyMIB aBTOpa Ta MiHIMB3aIlli XuMOHOI iHTEpIpeTarii
CJIB aJpecaToM; KOHTAaKTOBCTAHOBIIOBAIbHY — JJISI CTBOPEHHS B KOMYHIKAHTIB
CIUTbHOT KOHIENTyalbHOI 0a3W; akIeHTyaliiHy — [JI1 akKIeHTyari Ha
HAMCYTTEBININX, 3 OISy Cy0’ €KTa MOBJICHHS, O3HAKaX HOBOI peatii.

3 MEepeHeCeHHsAM Ha3BM 3 OJHOIO MpeaMera / siBUILA Ha IHIIMA Mpeamer /
ABUIIC TIOB’s3aHa He Jumie metadopa, a U memonimin. Ha BinMiHy BiI
MeTaQOpUYHOI TPAHCIIO3UILii, B OCHOBI SIKOT JISKUTh CUMUIALIIA 1 IKa Ma€ CIpaBy 3
PBHUMH KOHIIENITyalbHUMH O0OJIACTAMH, METOHIMIA 0a3yeThCsl Ha acoljaii 3a
CYMDKHICTIO 1 JJO3BOJISIE MI3HATH OJIHY KOHIENTYAIbHY CTPYKTYPY Uepe3 IHIITy, aje
y paMKax €IMHOI KOHIIENTyalbHOi 00macTi [62, c. 140-141].

VY AHrBICTUYHUX CTYIIIX METOHIMIYHI BITHO IICHHS PO3TOAUITIOTHCS Ha JB1
OoCHOBHI Tpymu: 1) pars pro toto (wactmHa — mime) abo totum pro parte
(mime — vacTtuHa); 2) pars pro parte (vactuna — gactuna) [243; 358, p. 350;
405; 467, p. 64]. B nepuiii rpyni METOHIMIYHE MPOEKTYBaHHS BITOYBAEThCS 3a
paxyHOK TOTO, IO 3HAYEHHS IUIOT0 CIPUNMAETHCS 4epe3 3HAYCHHS YACTHHHU 1
HaBnaku. B npyriit rpymni 1ocTyn 10 OAHIET YaCTMHU OHTOJIOTTYHOrO LIUIOro, abo
»imeanizoBanoi koruiruBHoi Moaenm (IKM)” (tepmin [x. Jlakodda [410, p. 68]),
3IMCHIOETHCA Yepe3 Hiry yacTuHy B Mexax meBHoi IKM. Ilpu mpomy IKM sk
IJIe BiAIrpae poJib KapKacy, yTpuMyIO4H YaCTUHU B €IMHOMY LIUTOMY.

30kpeMa, y JOCHUDKYBAaHOMY JIGKCHUHOMY KOPITyCi METOHIMIYHI
TIepeHECCHHsI 32 POPMYJIIOI0 Yacmuna — yine | yine — wacmuna penpe3eHTyOTh
TaK1 METOHIMHU |

1) YACTUHA TUIA - JIIOAMHA: all-hands meeting, body shopper, borrow

brains, brain citculation, brain gain, brain waste, grey hairs, grey matter.
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HaBeneni mpukiagu UmOCTpYIOTh (OKYCYBaHHS yBaru Ha 3HAYYIIMX €JIeMEHTax
JI0TO, a came, brain, grey matter — intenexr, grey hairs — noBaxHuii BiK 1 JOCBII,
hands — mrat, nepcoHa.

2) CUMBOJI — IIUIICHUIA OBPA3: Arirang bond, Baklava bond, Dim Sum
bond, Formosa bond, Huaso bond, Kangaroo bond, Kauro bond, Kimchi bond,
Maple bond, Matilda bond, Panda bond, Uridashi bond (erHokynbTypHa
CHUMBOJIIKA KpaiH BUKOPUCTOBYEThCS [IJIS IPEACTABICHHS BIIIMOBITHUX KpaiH).

3) ETAII IOIL — MOJIA: pink-slip party (,,Bedipka 3 IPUBOAY 3aBEPIICHHS
pobOTH y KOMITaHii’ sIK €Tal B MEXKax IIUIOro CIICHAPIIO ,,3BUIbHEHHS 3 POOOTH);
golden hello (,,iHancoBa BHMHaropoma mpu mNpuoMi Ha POOOTY I[IHHOTO
NpaIiBHUKA” K €JIEMEHT KOHIIENTY ,,TPUIOM Ha poOoTy”).

4) YACTUHA ®OPMHU — IUIA ®OPMA: headline risk (razernuii 3aronoBok sk
YacTHUHA HETaTUBHOI'O MTyOJIYHOTO PO3Tr0JIoCY).

5) WIEH CIUIbHOTU —~ CHUILHOTA: Davos man (oaHa ocoba penpe3eHrye
BCIO CBITOBY KOCMOTIOJIITUYHO HAJIAIITOBaHY O13HEC-EINITY).

3a dopmynoro uacmuna 1— yacmuna 2 yTBOPWINCS TaKli METOHIMH

1) IIPEAMET (EJIEMEHT) OJITI'Y — JIIOJJMHA, SIKA MOI'O HOCHTH (IKM
,.BimHomenns Bosoxinusa”). dirty-white-collar, golden-collar, new collar, no-
collar, open-collar, orange-collar, suits, super suit, tweeds-to-riches.

2) KOMIIAHIA (IHCTUTYLISA) - AUUIBHICTE (IKM , BiTHOIICHHS
BupoOHuITBa”): t0 Amazon, to betamax, to Dell, to eBay, to Enron, to Microsoft,
to Nasdag. VYV HaBeaeHuX JIeKCeMaX  METOHIMIS  CYIPOBOKYETHCS
(GYHKIIOHAIbHOIO TpaHcopieHTalli€ro 3a Mojieuito N — V 1 BojHOUac 1€0HIMHOIO
KOHBEPCI€I0, TOOTO IMEPEX0J0M BJIACHUX Ha3B J0 po3psany 3araapHux (Proper
Noun — Common Noun). IIpu 1poMy nepexoi BiTOYBaeThCs aKICHTYAIlisl Ha
CYTTEBHX O3HAKaX, MOB’ A3aHUX 3 JIIJILHICTIO MIEBHOI KOMIIaHi (IHCTHTYIIIT).

3) MICLIE - JIIOAU B HLOMY (IKM ,,ipocTopoBi BinHomeHHs): C-suite,
Silicon Valley.

Po3ryisiHyTI HEOJOTBMU-METOHIMU € MIITBEPXKEHHSIM TOro, NpO 10

roBopuB 0. M. JloTmaH: B aKkTi METOHIMIi BUAUIETHCS CYTTEBO-CHEHU(PIUHE Ta
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eIMMIHY€EThCS HecyTTeBe [176, c. 36]. BrmacHe, came 3/1aTHICTIO METOHIMIi TOYHIIIe
CKOHIICHTPYBATHUCS Ha MEBHUX CTOPOHAX TMO3HAYYyBAHWX SIBUIN / TPEIMETIB MU
MOSICHIOEMO TPUIUIMB METOHIMIMHUX Ha3B y TaKUX CEKTOpaxX EKOHOMIKH, SIK
,,DiHaHcoBui puHOK”, ,,KopmoparuBHa Kynbrypa”, ,,EnekrpoHHa Komepiiisa”,
,,EBKOHOMIYHA Tyio0anizalisa’”, & 0COOJMBO MOMITHO MOCTaEe MOTpeda MpUBEPHYTH
yBary 10 HOBUX peajii.

Ockutbku MeTadopa 1 METOHIMII HE KOHTPAAUKTOPHI, Yy IIUIOMY Psai
MOBHHUX IHHOBAIIII MOYKEMO CIIOCTEpIraTh CHHXPOHHY JIIF0 MEXaH13MIB MeTadopu
Ta METOHIMIi, IKy Y MOBO3HAaBUHX CTYAISIX III¢ HA3WBAIOTh METAPTOHIMIEIO (TEPMIH
JI. T'yccenca [382, p. 159]). Tak, nanpuknan, B HalimenyBanusx dirty-white-collar,
golden-collar, golden hello, open-collar, new collar po3BuTox HOBOTO 3HAYEHHS
BiIOYBA€ETHCA 32 MOJICIUTIO Memaghopa + MemoHimis.

MeTtadopa JIe)KUTh B OCHOBI IIEPIIIOTO aTpUOYTUBHOIO KOMIOHeHTa — golden
,,30JI0THIA” — ,,BUCOKA MaTepiaibHa BuHaropoya”, dirty-white ,,0pyano-oimii” —
,,JIOB’SI3aHUIM 3 KOPYMUIMHOIO OBHEC-ABUILHICTIO O(ICHUX MPaIIBHUKIB”, NEW
,,HOBHM~ — ,TIpO CEpPeAHIM KJac, IO Tpame B CEKTOpl IMocayr’, Open
,,BUIKpUTUH —  ,MOB’S3aHWN 3 Tpaneo Ha BiacTadni’. MeToHIMIYHE
IIEPEHECCHHS — B OCHOBI apyroro 0OazoBoro emementa (collar ,,xomiperns” —
R Jronuaa”’, hello ,,Bitanus” — ,,mpuiioMm Ha po6oTy”). CXEeMaTUYHO IIi MPOIIECH

MOJKHAa IpCACTaBUTU TaAKUM YHUHOM!

X =Y (memagpopa)
M (Y+Z1) (memagpm onimin)
Z — Z1 (memonimisn)

Cxema 2.1. Mexanidm dopmyBaHHs MeTahTOHIM i

VY nHaiimeHyBaHHAX borrow brains, brain citculation, brain gain, brain waste
HOBI 3HaYEHHS TeX (POPMYIOTHCS 3a META()TOHIMIYHUM TUIIOM, alle METahOPUIHOI
TPAHCIO3MINi 3a3HAIOTh JIECTIBHI JIGKCeMH a00 IMEHHHKH 31 3HA4YCHHIM
nporecyanbHocTi (to borrow, circulation, gain, waste), kotpi B ekoHOMIUHIl cdepi

TPAAUIIMHO OMHCYIOTh PYyX MarepiabHUX pecypciB. Y TMO€IHAHHI 3 METOHIMOM
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brain ,,M030K” — ,CHeMmiATICT-IHTENEKTYa” CTBOPIOETBHCS MPO30pa acoIliallis,
3aBASKHU SIKIA JIIOJCBKHM IHTENEKT MPUPIBHIOETHCS 10 CTPATEriMHUX AaKTHBIB
KOMIIaHii.

[lepeitnemo 10 poO3risiAy APYroro crnoco0y CEMaHTUYHOI JiepuBailii, KOTpUi
y OLTBIIOCTI BUIIAJIKIB HE Tiepen0dadae NMepeHeCeHHs Ha3BU 3 OJHOTO mpeamera /
sBMIIA Ha iHImi npeamer / spumie. OQHUM 13 BaKIMBHX HUISXIB y PIUHILII IHOTO
croco0y BBaKAEMO esghemiro. Y CIOBHHUKAX-AOBITHUKAX Ta MOBO3HABYHUX IpaIlsix
eBheM3BM TPaAUIIfHO TIIyMAaYUTLCS SK OJIaro3BydHE CJIOBO YW BUpA3, BXKUTE JJIS
3aMiHM HeOaKaHUX, HEMPUCTOMHUX YU 3aHAATO pi3kux mo3Hadensb [90, c. 55; 174,
c. 216; 209, c. 253]. leski y4eHi BiTHOCATh eBheMiBMH 10 po3psay Tpomis [17, c.
521; 98, c. 84]. Inur BBaXxkaroTh, MO eB(HEeMI3BMH 1 TOETUYHA TPOITIKA TPOTUCTOSThH
¢dyukuionansHo [164, c. 110; 200, c. 29]. Ham BuaaeTscs MpaBOMIPHOIO OUIBII
BuBaxeHa mo3uiliss O. II. CeHmKIHOI, KOTpa 3ayBaxkye, II0 PI3HI eBheMiBMU
3aKpilvieHi 3a pisHUME cepamu MoBH [266, c. 127].

OO0oB’s3KOBUMHU  O3HaKaMu €BGEMIBMIB JIOCIIIHUKKA Ha3WBAaIOTh TakKi:
HENPSIMHUN CToci0 Mo3HaYeHHs HeOaXaHOTO JCHOTaTa, CEeMaHTHYHA IH(Y3HICTH
eBdheMi3Ma, TIOKpaIleHHS XapakTepa JcHOTaTa, (QopMaabHUN  XapakTep
nokpamieHus aeHorara [134, c.14; 265, c. 6]. OTxke, 3 ogHOTO 0OKY, eBhEeMi3ZM
,,JIpAIloe” Ha TMO3WTHUBBAII0 YW HEUTpai3aimiio JAeHOoTaTa, a 3 APYroro OOKy,
BIIMOBA BII NpsIMOI HOMIHALll O3HAa4Ya€e CHOPSIMYyBaHHS Kareropusaumi y OIK
BUITAJICHHS Bl MPOTOTHITY 1 pO3MUBAHHS peepeHTHOI CIIBBIIHECEHOCTI.

Ha nymky JI. Il. KpuciHa, B cydacHMX yMOBaxX HaWOUIbIIIMIA PO3BUTOK
OTPUMYIOTh Ti 3aco0u eBdemizallii, KOTpl 3a4iNarOTh COIIATBHO 3HAYYI TEMH,
CycnuibHI cdepru ABUIBHOCTI JIIOJWHM, 11 BITHOCWHU 3 IHIIMMH JFOAbMH,
cycniibcTBOM, Biamoro [llut. 3a: 312, c. 144]. Tomy 3BepTaroO4Kch [0
eBOEMICTUIHUX OJWHHUIIb, MU TIOBHWHHI 3aJydaTH 10 aHAJI3y HE JIMIIC BIIACHE
eBpeMi3MHU, a 1 BpaxoBYBaTH COLIATbHO-KYJIBTYpHE 1 MOBHE TJO, Ha SIKOMY
dbopmyeThest MOoTpeda B eBheMi3Max.

Anmxe, gk caymHo 3ayBaxye b. Jlyaa, Te, mo niis oiHi€T reHepalii BUTIISIae

sK Taly, JJIsl IHIIOTO TIOKOJIIHHS MOYE CTaTh 3BUYAMHUM CJIOBOM YU (hpasoro.
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BinmoBimHO, CcJ0BO, KOTpE CBHOTOAHI € eBpeMi3BMOM, 3aBTpa BXKE MOXKE
cupuitMarucs sk aucemidm. ToOTo craryc eBpemMiBMIB 1 aAucheMizMiIB
BU3HAUAETBCS JBOMA KPUTEPISIMM — YacOBMMHU paMKaMH 1 COI[JIbHUM
cepenouiiem [372, p. 6-11].

VY HOBOMY JIEKCUKOHI aHITIHCHKOI MOBH €KOHOMIYH1 €BGEMIBMU CIIYTYIOTh
CBOEPIAHUM 3aCO00M JIOCSTHEHHSI KOMIIPOMICY MDK MOTPEOOI0 JOHECTH TYMKY 1
OakaHHSIM HIBEIIIOBAaTH TOCTP1 COIIAIbHO-EKOHOMIUHI TpoOJieMH, ITOKa3aTh
JIMCHICTD y O LTI TPUBAOIMBOMY CBITIII, HEUTPATI3yBaTH HETaTUBHY PEaKIlifo. 3a
HaIlllUMHU  CTIOCTEPEKEHHSAMH, €B(PEMICTHUHI Ha3BU TOJOBHO BHWHHUKAIOTH JIJIS
NPUXOBYBaHHS TaKUX SBUII] 1 IPOIIECIB, SIK:

- ckopoueHHs niepconany (brightsizing, career-change opportunity, career
transition, decruitment, downsizing, dumbsizing, eRIF, reduction in force (RIF),
re-engineering, regime change, rightsizing, smartsizing);

- ctaH 0e3po0irts (given the pink slip, mancession, outplaced, pink-slipped,
released, released from the talent pool, RIFed, separated, stepped down,
unassigned, uninstalled);

- TUCKPHUMIHAITIS TIPAI[IBHUKIB 32 BIKOM, CTAaTTIO, CTHIYHOIO MTPHUHAICIKHICTIO
(bamboo ceiling, concrete ceiling, downaging, glass wall, honored citizens,
overeducation, overqualification, Silicon ceiling, third age, undesirables);

- Kpu30Bi posiBu B ekoHoMimi (downgrowth, financial turbulence, negative
cash, negative profit, negative equity, slowdown) Ta amii mogo i HomOJaHHS
(economic patriotism, price adjustment, rescue plan);

- mnonarkoBuii THcK (closing loopholes, fiscal conservatism, fiscal
consolidation, progressive taxation, progressive revenue, revenue enhancement);

- IPUXOBYBaHHs HeuecHMX omeparrii (to adjust figures, creative accounting,
creative bookkeeping, to massage figures).

HaBeneni mnpukiagm HAOYHO LUIIOCTPYIOTh, IO IOM SKIICHHS a0o
HeUTpan3ais HEraTuBHOI OLIHKU JOCSTAEThCS 3a JOIMOMOrOI0 3aTy4YEHHS TaKUX
BepOaIbHUX 3aco0iB, SK mpedikcaibHi MopdemHu, KoTpl OepyTh y4yacTb B

YTBOPCHHI aHTOHIMIUHMX KopemsatiB (down-, up-, de-, re-, un-); meradopu
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(conservatism — HagMipHa OINAIMBICTE; Creative — He3akKOHHUH (TIPO ,,TI0ABIHHY
oyxrantepito”); loopholes — momarkoBa na3iBka; t0 massage — oOpoOIITH JaHi,
o0 oTpuMard MNPUHHATHHHA pe3yabTar; patriotism — mpoTeKIioHi3M);
MeTOHIMIYHI mepeHecerHs (PIink slip — moBimomIleHHsS TIPO 3BUILHEHHS SK €Tal B
MEXKax IUIOTO CIEHaplo ,,3BUIbHEHHS 3 POOOTH”); MOEAHAHHS KOHTPACTHUX
nousTe (downgrowth — pernecit, negative cash — ©Oopr, negative profit —
CKOHOMIYHHI CIIaj). 3a CBOEI CTPYKTYPOIO eBHEMICTHYHI OAUHHMIII IO IIISIOTHCS
Ha eBpemidmu-nekcemu (overqualification, rightsizing, streamlining), eBbemizmu-
cram cinoBocronyku  (career-change  opportunity, fiscal conservatism),
eBpemidmu-adperiatypu (ERIF, RIF).

3a3Ha4yMMO, 1110 HABKOJIO NIEBHUX ABUII 1 TPOLECIB (CKOPOUEHHS MEPCOHAITY,
cTaH 0e3poOITTS Ta 1H.) CIIOCTEPIra€TbCsl BUCOKA KOHUEHTpALlsl €BPEeMICTUUHHUX
Ha3B-CUHOHIMIB, abo 3a TepmiHojorieto M. Xammiges, ,,TiIepICKCUKATIZAILIS
(over-lexicalization)” [388, p. 165]. Ha aymxy b. O. Jlapina, 3amiHa OJHHX
eBEeMICTUYHUX HaWMEHYBaHb IHIIMMHU TOB’si3aHAa 3 THUM, II0, YKUM YacTille
BUKOPHUCTOBYIOTECA ~ €B(PEeMI3BMH, THM IIBHJIIE BOHM BTpPa4arOTh  CBOI
,,00J1aropoIKyBaNbHI, ,,BITOLUTIOBAIbHI” BIIACTUBOCTI 1 MOTPeOyIOTH HOBOI
migmiau [164, c. 110].

3pocTanHs eBhEMi3BMIB-CHHOHIMIB B EKOHOMIYHOMY JUCKYPC1 SIBHIIIE TOBOJI
nommpene. He BuMagkoBo TBOPUMM TMIiAXIT A0 CTBOPEHHS HOBUX OUIBII
0JIar03ByYHHUX HaWMEHYyBaHb OTPHMMaB IPOHIYHY Ha3BY ,,KpeaTHBHA EKOHOMITHA
cemaHTHKa (Creative economic semantics)”, cyTb sIKOi MOJISITAE y TOMY, IO 3aMiCTh
pO3B’SI3aHHA HArajbHUX TPoOJIEM B EKOHOMIIlI JAUIOBa e€jiTa BIAETHCA IO
MacKyBaHHs HenpueMHoi npasu [445, p. 32].

besnepeuno, ¢denomen eBdemiii € HEBiI €MHOIO CKJIQJ0BOIO TPOIIECY
KOMYHIKaIlii 1 cJIyrye 3aco00M YCIIIHOTO Ta O0e3KOH(MIIKTHOTO CITUIKYBaHHS.
Opnak 3amiHa HasSBHMX y MOBI Ha3B €B(PEMICTHUHUMH OJIMHUIFIMH HEPITKO
BUKJIMKA€ THUTaHHS MPABOMIPHOCTI 1 €TUYHOCTL 30KpeMma, B cepi eKOHOMIKH B
HIJIOMY psiil  BUMAJKIB JoOupaHHs eBheMBMIB pajillie CKUAAEThCS Ha

MaHIMyJIFOBaHHS, BBEACHHS IPOMAJICKKOCTI B oMaHy. I, BiacHe, came 4epe3 Te, 1o
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eKOHOMIUHI eB(heMBMHU 3/1€0UIHIIOTO PEeali3ylOTh IEBHY MOBJIEHHEBY CTPATEriio 1
4acTO BXKMBAIOTHCS JIMINE KOHTEKCTyalbHO, BOHM HE 3aBXAU (IKCYIOTHCS B
JeKCUKOTpauHUX JKepenax.

EBdemiBMU HEpPO3pUBHO TMOB’s3aHl 3 Oucghemizmamu. JluchemicTUUHI
OJIMHMIII 3aMIHIOIOTh €MOLIIHO 1 CTUJIICTUYHO HEUTpaibHI Cl0Ba OUIbII rpyOUMH,
nenpuctornumu [120, c¢. 671]. Omxke, uini B eBpeMidMIB 1 aucheMiBMIB pi3Hi
[Ipote 1 Ti, # 1HII TpUCYTHI y MOBI ekoHOMIkH. IloTpeba y ,,mpsamux”,
TuCcEMICTUIHUX HOMIHAIITX MOJK€ BHUHHUKATH B CHTYaIlsIX, KOJU HEOOXITHO
YKOPCTKO OKPECTIUTH CBOIO MO3UIIIFO, HE TTOM’ KIITYIOUH 1 HE KaMy(IFOI0UH i1.

Tak, Hanpukiaz, rinepOo3allis HeraTuBHOI OIIHHOCTI CTIOCTEPIraEThCsl y
HaliMeHyBaHHsIX assmosis, bozo explosion, Buns of Steel, to drop your pants, to
moon the giant, mucus trooper, skulling, sloppy payer, sucker rally. 3umxenns 1o
cTarycy auceMH JOCSTacThCs 32 PaXyHOK 3alydeHHS JIEKCEM, TOB’S3aHUX 3
aHaToMiuHO-(dBionoriyauMu (ass, buns ,,cimuumi”, mucus ,,camz”, skull ,,aepen”)
M MMOBEIIHKOBUMU XapakTepucTrkamu jJroaunu (D0zo ,,008ayp, Hikuema”, to drop
your pants ,3uatu mraHu’’, t0 moon (cieHr.) ,,IOKa3aTd CIIHMII Ha 3HAK
sueBaru”, Sloppy ,,Hedymapa, HeoxailHuii”, Sucker ,,mpocTak, MoJOKOCOC”).
3BICHO, TaKOro IUIaHy JIEKCHMKa y (axOBOMY MOBIICHHI MOXKE CIPUUMATUCS SIK
HEIOpEYHa 4i 00pa3imBa.

Yumano JaeporaTMBHUX Ha3B BHUKOPUCTOBYEThCA 1 JJIs1 TIO3HAYCHHS
NPAIIBHUKIB, KOTPi 3 PI3BHUX MPUYIHH BIPATHIK POOOTY, a came, axed, bounced out,
canned, cashiered, chainsawed, dumped, given the boot. IlpoBinHuM crmocoGom
YTBOPEHHS TIepelueHnX auceMidmMiB € MeTadhopruIHE EPEOCMUCIICHHST HAasIBHUX
y MOBI MOBHHUX OJMHHII: {0 aX ,,BUpyOyBaTH COKHpO”, Chainsaw ,,maHirrorosa
nuna”’, to dump ,,BukugaTH, BuBaHTaxyBatu”, t0 give the boot ,,Bukunytu” (00pa3s
NOB'SI3aHMIA 3 THM, III0 MPAI[iBHUKA KOMAITh, IK M s14), t0 cashier ,,po3kanyBaru,
BUTHATH 3 TaH0010”.

VY naszBax bandit sign, Eurogeddon (Europe + Armageddon), killboard,
wildposting  rinepTpodoBaHO-HEraTMBHa  EKCIPECUBHICTh  JIOCSTAEThCS 32

JIOTIOMOTOIO JIEKCEM, 3alTydEHHS SIKUX MA€ Ha MET1 reped UIbIIEHHS BIaCTUBOCTEN 1



105

O3HaK SBHUI 1 MpoIleciB, 30KpeMa: HeneranbHuii — Oangut (bandit), kpma —
KiHelb CBiTy, amokatincuc (Armageddon), BHCMiOBaTH YW CIIOTBOPIOBATH —>
BOuBarwu (10 Kill), HekepoBanuit — nukuii (wild). Kpim Toro, y psiai HaiiMeHyBaHb,
30kpema, brand slut, debt porn, investment pornography, financial pornography,
BUKOPHUCTOBYIOTBCSI acoIliallii 3 CEKCyalbHUMHU JEBIal[lsIMU, IO TaKOX MOXKE
oOpakaTll TIOYYTTS ayUTOPIi.

Ak BUAHO 3 HaBEACHUX TMPUKIAIB, OCHOBHHM THUIIOM CEMaHTHYHHUX
BITHOIIICHb BCEPEAMHI UC(PEMICTHIHOTO BHCJIOBITIOBAHHS € 3BY)KCHHS 3HA4CHHS,
OCKUIbKM KOHOTAaTHBHOMY KOMIIOHEHTY HAJa€ThCs HETaTHBHA OIHHICTH, a
JeHOTaT (HEUTpaIbHUI YW TICHOpPATUBHUIN) 3aMINAETHCSI He3MIHHUM. HeratuBHa
OIlIHKA MPU IHOMY JIOCSTAETHCS HE EKCIUTIIMTHO, a 3aByaJlbOBAHO, 32 PaxXyHOK
Cy0’ €EKTUBHOI MOJJAIbHOCTI.

Ha nanry aymky, ,,aBuryHoM” nucdemizailii y ¢axoBiii MOBI €KOHOMIKU €
3arajbHa TEHJICHIS 10 JEriTMMBallli 3HWKEHUX MOBHUX (OpPM y CydyacHOMY
CYCNUILCTBL. 3 oOJHOTO OOKy, II€ BWIJISiIa€ TPUBAOJIMBHUM, OCKUIBKH J1a€
MOXJIMBICTh ,,HA 3aKOHHMX MiACTaBaX’ BHWTH 3a PaMKd JO3BOJICHHOTO, HE
HapaKalOYMCh HA KPUTHKY 1 HECXBAJICHHS, a 3 IPYroro OOKY, 370BKUBAHHS TAKOIO
JICKCHKOIO Y KOHKYPEHTHOMY O13HEC-Cepea0BHII IPU3BOIUTH 0 3POCTAHHS PIBHS

arpecUBHOCTI Ta HIIMX HeOAKAHUX HACIIIKIB.

2.3. ®pa3eosoriyna HOMIHA LA

BitbHMiI 1 ToJNepaHTHHMH  XapakTep CIUIKYBaHHA B  Cy4YaCHOMY
EKOHOMIYHOMY TPOCTOPI, MOOJIAKIIMBE CTABJICHHSI 10 HOBOTBOPIB, HECTAHap THIX
MOBHUX (POpPM Ta i4iOM JO3BOJISIIOTH ICTOTHO PO3IIMPUTH apCeHasl JIHTBAJIbHUX
3aco0iB, 30KpeMa, BHUKOPHCTOBYBATH PIBHOMAHITHI 3a CBOEK CTPYKTYpOIO 1
CEeMaHTHKOIO (hpazeosioriuni oAuHUIL Y (axoBiii KOMyHIKaIlil, B SKiH, Ha MEePIIMN
MOTJIS, HE MepeI0auyeHO HAsBHICTh €MOIIIHOT JIEKCUKH, came (hpa3eosiorisi cTae

OCHOBHHM IHCTPYMEHTOM IMIUTIUTHOI KOHUENTyali3a1il eMOLIIH.
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JlocmimKkeHHsT HOBITHBOTO (hpa3eosioriuHoro GOHIY AaHIJIHCHKOI MOBH
chepy EKOHOMIKM BUMAarae BU3HAYCHHA 3MICTY TOHATTSA ,,()pa3eosioriaHa
oauaul”. OAHAaK y JIHTBICTUYHIA Hayll KpUTEpli TIyMauyeHHs, KaTeropiaibH1
BJIACTUBOCTI (PPA3€OJIOTTMHUX OJMHUIIb Ta IHILI NPUHIMIIOBI MUTaHHS (Ppa3eonorii
y)Ke TpPUBAIMI 4Yac 3aMINAIOThCA TpeameroMm auckycii. Jlotemep mpobnema
BIITHECEHOCTI TOTO 4YH IHIIOTO HAJACTIBHOTO BHpa3dy 10 (pazeosorizmMiB
PO3TIISAAETHCS 3 TOYKH 30PY,,By3bkoro” [159; 164; 198] ta ,,mmpokoro” morisiaiB
[240; 287; 310]. Hemae omHOCTAMHOCTI 1 MIOJ0 TEPMIHOJIOTI IS MO3HAYCHHS
ONWHUIL  (pPa3CoNJOTTIHOI  CHCTEMH, a TOMY B  HAyKOBHX  CTYHAIIX
BUKOPHCTOBYIOTHCS TaKi CHHOHIMIYHI TEPMIHU, K ppazeonozizm, ppazeonociuua
oouHnuys, (pasema, idioma, cmitika gpasza tTomo [17; 5; 56, c. 137; 245, c. 112;
272, c. 20].

VY Hamiii HayKoBIM PO3BIILI MU OINEPYEMO TEPMIHAMHU ,,(pa3eosoriaHa
oaunuil (DO)”, ,,ppazeonorizm”, ,,HeoPppaza”, KOTp1 BXKUBAEMO SK PIBHOZHAYHI, 1
JTOTPUMYEMOCS TO3UII TUX YYEHUX, K1 ,,lMpoko” Tiaymadarh @O 1 BKIIIOYAIOTH B
opOiTy ¢pazeosiorii cCeMaHTHIHO MOHOJIITHI CJIOBECHI KOMITIEKCH 3 TIOBHICTIO a00
YacTKOBO TIEPEOCMHUCIICHNM 3HAYCHHSIM, a TaKOXK CTIMKI CJIOBOCTIONYKH, KOTp1 HE
MICTSITh TIEPEOCMHCIICHUX KOMIOHEHTIB. MaKTUYHO 1€ O3Ha4dae, M0 TOHSATTS
,,ppazeonorism” i,,CTiiiKa CJIOBOCTIONyKA PO3TISAIAIOTHCS K TOTOXKHI

be3nepeyHo, Take OTOTOXKHEHHS € JO MEBHOI MIPM YMOBHUM. AJKe
MOJIJIEKCEMH1 HallMeHyBaHHs He(pazeosoriyHOTO XapakTepy pajlie MoCiTarTh
IPOMDKHE MICI[€ MDK BUIbHUMHM Ta 11IOMAaTUYHUMU CIIOJYYEHHSIMH, OCKUIbKA HE
MaroTh 0arathox 03Hak PO (3pYIICHHS B CEMaHTHIN, HEMOXKJIUBICTh OYKBATHHOTO
nepeKyiaay Ha IHIIl MOBH, EKCIIPECHBHICTH). l[IpoTe CTpyKTypHO-CEeMaHTHYHA
IMUTICHICTE TaKMX JIBO- Ta 0araroCiiBHUX KOHCTPYKIIA 1 peryspHa
BIATBOPIOBAHICTh y ()aXOBOMY KOHTEKCTI JO3BOJITIOTH BITHECTH I1X JI0 KIacy
CTIKHX CJIOBOCTIOJTy4€Hb, HAMICKPABIIINM BUPA3HUKOM SIKUX € (hpa3eosori3Mu.

3a HalllMMU MiIpaxyHKaMu y JAOCHIKYBaH1d BUOIPI(l KUIBKICTh CJIOBECHHUX
KOMIUIEKCIB 3 MEPEOCMUCIICHUM 3HAYEHHSAM Ta CTIMKHUX1 CJIOBOCIOJYK, KOTp1 HE

MICTSTh TEPEOCMUCIICHIX KOMIIOHEHTIB, Ckiagae 485 oawHMIb. 3-IOMDK HHUX
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HANOUTBII pEnpe3eHTaTUBHOIO € Tpymna Heo(dpa3, yTBOPEHHX 3 ABOX KOMIIOHEHTIB —
402 onuunii (83%). Permra dpazeonorismiB — 11e TpukoMmnoHeHTHi (75 oa. — 15%)
Ta YOTHUPH- 1 1" ITHKOMIIOHEHTHI ouHuIti (8 o, — 4%).

CrpyktypHuii aHani 3aramy @O [103BOJIMB BHUSBUTH OCHOBHI MOJEINI
dbopMyBaHHSI HOBUX HAJICJIIBHUX €THOCTEH, 30KpeMa:

- N + N (anchor store, arrow shooter, cappuccino economy, capitulation
bottom, lipstick indicator, moon rocket);

- Adj + N (clockless worker, drip marketing, green accounting, high closing,
strategic philanthropy, sonic logo, virtual manager, underwater options);

- N+ N + N (chain saw consultant, drill bit stock, house money effect, Robin
Hood tax, zip code marketing);

- Adj + N + N (dead cat bounce, fat finger trade, grey hat marketing,
Mongolian hordes technique, sudden wealth syndrome, triple bottom line);

-N+ N+ N + N (Angelina Jolie Stock Index, Harry Potter Stock Index);

- N + Part | (fad surfing, insider nontrading, puddle phishing, vice
investing);

-V + N (to borrow brains, to back up the truck, to open the kimono, to paint
the tape);

- Num + N (third sector, two commas, zero drag).

MeHI pOAYKTUBHMMHU MOJEISAMHU, 3a SKMMHU yTBOopwiacs pewmra PO, €
taki: N + Prep + N (cost per click, cost per order), Adj + Adj (dark green, high
low), N + Prep + N + N (face to face sales, joy to stuff ratio), Part | + Adj (going
captive, going plural), Part I + N (leraning a living), N + Adj + N (career limiting
move, friction free capitalism), V + N + Prep + N (to put skin in the game, to put
wood behind the arrow), V + N + Adv (to put the cat back), Part I + Adv (spending
fast), Prep + N (beyond the banner), N + Conj + N (clicks and bricks), V + Conj +
V (squeeze and tease), Interj + N (wow factor), Num + N + N (Fifth Amendment
capitalist, two-pizza team).

AHaI3 AKICHOTO CKJIany okpecieHoro kopmycy @O 103BOJIMB BUOKPEMUTH

poBiAHI ciocobu (opMyBaHHS HOBOI (ppa3eosiorii, a came: a) yTBOPEHHs Heo(dpa3s
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3a aHajoriclo; ©0) 3amydeHHS 10 (pa3oTBOPY TEPMIHIB PBBHHUX Tally3eu
KUTTEABUIBHOCTI  JIIOJMHW; B)  CEMaHTW4YHAa  TpaHchopMallisi  BUIBHUX
CJIOBOCTIONIYYEHbB; T) TEPETBOPCHHS OE3EKBIBAICHTHUX CTIHKHX CJIOBOCTIONYK Y
®O; n) yrBopeHHs (Dpa3eosIOTTHHUX OJITUHUI HUITXOM BUKOPUCTAHHS aBTOPCHKUX
3BOPOTIB 1 CTHITICTUYHHX 3aCO0IB.

a) B ocHoBi opmyBanHs 3HayHOT YacTKu PO JEKUTh MEXaHI3M JIEKCHKO -
CEeMaHTWYHOI aHajorii. SIK J0BOAWTH aHAN3 JOCIKYBAaHOTO Marepiaty,
aHasoryHe (Pa30TBOPEHHSA, KOTPE HEPIIKO CYIMPOBOKYETHCS MeTahOopUIHHM
a00 MCTOHIMIYHMM TIEPEHECCHHSIM, € JIIEBUM 3HAPSUISIM  PO3IIAPEHHS
CUHOHIMIYHMX, AQHTOHIMIYHMX Ta TIMNEPO-TIIOHIMIYHUX BIIHOIICHh Yy HOBIH
eKOHOMIYHIN (Ppa3eoJiorii.

Tak, mpumipoM, TEpMiH aMepUKaHChKOTO MeHemkMeHTy glass ceiling
, HEBUAUMUNA 1 (OpMalIbHO HIIK HE TO3HA4YeHWil Oap'ep, sAKuUH OOMEKye
MIPOCYBaHHS KIHOK MO CJIy>KOO0Bii JpaOUHI” cTaB MOJEILIIO AJI1 YTBOPEHHS I[LIOTO
pany Heodpaz, mo MeTradhOpUYHO JIEHOTYIOTh YIEPEIKEHEe CTaBJICHHSA 0
npaliBHUKIB 3a pi3HUMHU o3Hakamu, — ctarti (brass ceiling, concrete ceiling, grass
ceiling), erniunoi mpunanexunocti (bamboo ceiling, Silicon ceiling), Biky (silver
ceiling).

[losiBa TeMaTUYHO-CIIOPITHEHUX HEOHOMIHAIlNA, aHAJOTTIHUX a0 0a30BOi
onuuwmii glass ceiling, BinOyBaeThcs Mo-pi3BHOMY: MUITXOM 3aMIHH aTPHOYTUBHHUX
xommnonenTis (bamboo, brass, concrete, grass, Silicon, silver), BBegenHst HOBUX
snepuux koHcTutyeHTiB (glass cliff, glass closet, glass elevator, glass floor, glass
wall), popmyBanns TpukomnoneHTHUX criojyk (expatriate glass ceiling, stained-
glass ceiling). BHaciimok MOpPOTHCTAaBICHHS MPEIMETHO-NOHITTEBOIO AaCIEKTy
3MicTy (Gpa3eosioriyHUX OJWHHUIL CIOCTEPIracThbCAd CBOEPIIHA ,,JIAHIIOTOBA
peakmis”’, KOMM B pe3ynbTaTi 3aMiHH OJHOTO 3 KOMIIOHEHTIB (pa3eosiorimMy
YTBOPIOETHCSI HACTYIHUM, a TOW, Y CBOIO UEpry, cTae 0a30BUM JJIS 1HIIOT MOBHOT
iHoBarrii: glass ceiling — glass floor — sticky floor — sticky wall — nappy wall.

3ayBaXuMoO, 110 CHOpigHEHI Heodpa3su acouUllolThCA 3  0a30BOIO

(Gpa3eosoTMHOK OJUHHUIEID HE TaK 3a AHAIOTIYHICTIO CTPYKTypH, fK 3a
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AHAJIOTTYHICTIO ceMaHTukd. CaMme CEMaHTUYHUN 3B’ S30K MDK aHAIOTIYHUMU
HalilMEHYBaHHSIMU J03BOJISIE PELUIIEHTOBI, 3aB/ASKM BJIACHUM 3HAHHSIM, JTOCBINY 1
pO3yMiHHIO 0a30Bor0 (Ppazeosorismy, O0€3 TPYAHOLIB BHUBOJAUTH 3HAYCHHS
¢bpazeosoriuHoi iHHOBai [52, ¢. 53-54].

AHAJIOTTYHICTh CEMaHTUKH TaKOX JIOKUTh B OCHOBI Iuioro psigy PO,
yTBOpeHUX Ha 0a3i ¢pazeosoridmy golden handshake ,,marepianbHa KOMIEHCaITis
y 3BsBKY 31 3BUIbHCHHSM 3 KOMIIaHIi®, SKWUW BIIepIe OyB BHKOPHCTAHWUN Y
cepeauni 60-Xx pOKIB MHHYJIOTO CTOJITTS peaakTopom razetu ,,Jleim Excmpec”
®. Emnicom [359, p. 113]. 3okpema, B cnopinHenux Heodpazax golden bungee,
golden handcuffs, golden hello, golden life jacket meradopwune mepeHeceHHs
3HaueHb MOBHHX ofduHuIp bungee, handcuffs, hello, life jacket nomomarae nusixom
CTBOPEHHSI TI€BHHMX AacOI[laTUBHUX 3B’S3KIB BEpOAl3yBaTH AaHTaroHBM MIDK
HamMaraHHsiM poOOTOAaBIB 30€perTH IIHH1 KaApu 1 HamipamMu (axiBIliB 3MIHUTU
po0OTy Ha OUIBII NEPCIIEKTUBHY YU BUCOKOOIJIAUyBaHY.

OxpiM o3HaueHHs golden, MOXXyTh BHKOPHUCTOBYBATHUCS ¥ IHIII JIEKCEMH,
KOTpi OOpa3HO MO3HAYalOTh CTYIIHb TPOIIOBOro 3aoxoueHds, — diamond,
platinum, silver. Amanoriuna naspa tin parachute ,,HeBenMKa KOMIICHCALS Yy
BHUTJISII OOHYCIB Ta TUIBI, SKa BUINIAYYETHCS KOXKHOMY TMPAIBHUKY B pasi
NOTJIMHAHHS YU 3JIUTTA KOMIIaHIM~ 3’sBUJIACS BHACIIOK HIBKU mepedpasyBaHb
(golden handshake — golden parachute — tin parachute) i acomiatuBHO
TIOB’ si3aHa 3 AMEPUKAHCHKUM CIICHTOBHM BHpa3oM tin boX ,,cyMHiBHI ToX0oa1” .

CBoepinny (Gpa3oTBipHY HMapaIurMy YTBOPHJIH 1 CTiiKi CJIOBOCTONYKH Dlue-
collar woker ta white-collar worker, koTpi 3’ sBiIHICSI B aMEpUKAHCLKOMY BapiaHTi
aHTITACHKOT MOBH 1 y 20-Ti poku MuHYJI0T0 cToJiTTsA. Konmbopono3nauenns blue
cTocyBasiocss (haOpUuHUX POOOYMX, OCKUIBKM iXHI CTCIIBKH IIMJINCS 3 TEMHO-
cunbol  (,,Hemapkoi”) TkanmHu, a White — odicHux ciykO0BIIB Ta
aIMIHICTPATUBHOTO TIEPCOHAIY, SIK1 3a3BUYail HOCUJIHM OUTI COPOUKH.

B noxigHux HeodpaszaxX, yTBOPEHHUX 3a aHAIOTIEI0, BIIOYBAETbCA HE JIHUIIIE
3aMiHa aTpUOYTUBHUX €JIEMEHTIB, 110 MO3HAYAIOTh KOJIP OJATY, a U peali3yeTbCs

MeTaOpUYHMN TOTEHIAT KOJIOPOHIMIB, Hampukian, Silver-collar worker
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,, JIpariBHuK ctapmioro Biky”, black-collar worker ,,maxrap; nmpamiBauk HagTOBOT
iaropmu”, orange-collar worker ,,mpartiBHUK, SIKU# HOCUTH 3aXUCHUM o1ar”. Y
Hu3Ll PO 3aMiICTh KOJBOPOHAa3B BUKOPUCTOBYIOTHCS 1HIIN OOpa3Hi MOPIBHSHHSA —
frayed-collar worker ,,mpariBHuk, KUl OTpUMYE TyXKe HU3bKY TUIATHIO 1 JiCBE
3BOJUTH KIHIN 3 KiHIsIMK ™, open-collar worker ,,moaunHa, KoTpa mpaiioe Baoma”,
dirty-white-collar worker ., ,xkopymmoBanmii ciyx0oBemn”’, new-collar worker
,,JIPEICTaBHHUK CEPETHBOTO KIIACy, SKWH Mparoe B cepi mociyr”.

KOMIOHEHTH-KOJIOPOHIMHU 3aTy9ar0ThCsl 1 IO CKIIaMy ACSSIKUX CIOPITHEHHX
®O, yrBopenux 3a ananoricro 1m0 ¢paseonorismy blue chip ,,akmis HamifiHOT
KOMITaHii 31 CTaOUTbHMMH TOKa3HUKAMH OJIEpP)KyBaHUX JOXOIIB (,,0JlaKUTHA
¢imxka”)”, a came: green chip, red chip. IIpote, Ha BinMiHy Bin (pazeonoriaHol
onunut blue chip, y dopmyBaHHi 3HaUCHHS SKOI 3a/IiTHO KOTHITUBHUI MEXaH3M
acoryianii 3 OJJaKUTHUMHU (HAMIIHHIIIIMY ) (ILIKaMU U1 a3apTHUX ITOp y TOKEP UH
PYJIETKY, JKEpEeIOM OOpa3HOCTI B HOBUX AHAJIOTIYHMX HAMMEHYBAHHSX CTa€e
BUKOPHUCTAHHS KOJILOPOHA3B Y JEIIO IHIIIOMY CUMBOJIYHOMY 3HaueHHI (Jreen
,,€KOJIOTTIHO cBimomuii”, red ,,cumBoa KomyHicTHdHOTO Kutar™) abo 3amydeHHs
aTpuOyTHBIB 13 TPO30pOI0 ceMaHTHKOl (NEW Chip ,,BHCOKOTEXHOJIOTIYHA
KOMITaHis ).

Braciinok mnepeocmucienHss moBHoi oxunwmii blackhat ,rakep, xorpmii
BUKOPHUCTOBYE CBOi MOJKJIMBOCTI JUIsl 3JIOBMHCHOI JISITIBHOCTI 3’ SIBUBCS
dpazeonoridm blackhat marketing ,,HecankiionoBana [HTepHeT-pekiamMa Ta iHIIA
NPOTHUNPABHA MAapPKETUHIOBA JIUIbHICTE”. HampsMoOk CceMaHTUYHOTO 3CYBY B
aHaoriuHuX Heogpasax grey hat marketing, white hat marketing crae
3pO3yMUIMM, SIKIO 3rafaTd, 10 B EKOHOMIYHIA JiTeparypi YOpHHUM 1 cipuit
KOJIbOPY CUMBOJIIBYIOTh HEJlEralbHy a00 HamiBlieraibHy AisuibHICTh (black market,
black money, grey market), a Outuii TpaguIiiiHO ACOIIOETHCA 13 3aKOHHUMU
oneparissmu (White market). Takum ynHOM, POPMYETHCS CBOEPITHUH TpaTyaTbHHMA
xosipopopsn (black — grey — white) 3 sickpaBo BUpayKeHHM OIIHHUM KOMIIOHEHTOM

3HA4YCHHA.
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Hu3ka nekcuko-ceMaHTHUYHUX (Pa3OTBIPHUX TMapaJvrM  YTBOPHUIIACS
BHACJIIOK TIEPEOCMHUCIICHHS TaKuX KIIIOYOBUX cCiiB, sk. alpha ,meprmmii,
HalKpanmi 41 HaigocBinuenHimii; ainep” (alpha earner, alpha geek, alpha pup),
bubble ,,exonomiuna Oyms6arka” (dot-com bubble, echo bubble, housing bubble),
green ,,eKOJIOTYHO YHCTHI; MOB'I3aHUM 13 3aXUCTOM JOBKULIA (green accounting,
green audit, green economics), toxic ,,mpo6emunii, nedoaruuii” (toxic asset, toxic
debt, toxic loan, toxic mortgage).

Jiro MexaHBMY aHajoTii criocTepiraemo 1B THX @O, KOTP1 MAFOTh OJTHAKOBY
CTPYKTYypHY OymoBy. Hampukmam, piB3HI METOOWKH OIUIATH 3a pPO3TallyBaHHS
peKJaMM Ha CalWTi TO3HA4aloTh HOMIHATWUBH, [JIsI SKUX Oa30BUMH €
npuiiMeHHUKOBI (hpa3u COSt per (cost per acquisition, cost per action, cost per
conversion), pay per (pay per impression, pay per click, pay per action). Oco6mBa
3BYKOBa 000JIOHKA KOHCTPYKIII Pay Per € mpukiajoM aiirepailii, Mo MiICUIIOE
BUpa3HICTh Heo(dpa3. B cepii cIpykTypHO mNOAIOHMX Ha3B, YTBOPEHUX 3a
nonomoroto croyunuka and (clicks and bricks, poop and scoop, post and pray,
pump and dump, squeeze and tease), mOZATKOBY EKCIPECII0 Hama€ YacTKOBA
penyrumkaiis 1 puTMiBarlisa. 3aBASKH aKTHBHOMY B)KHBAHHIO 1 CEMaHTHYHIN
KOMIIpecii TakuX OJWHUIIL BOHHU INBHUIKO TEPETBOPIOIOTHCS B CKIAAHI CJIOBa
(bricks-and-mortar, clicks-and-mortar, pay-per-listen, pay-per-read).

0) BaxumBuMm crnocobom QopmyBaHHS HOBOI €KOHOMIYHOI (ppazeoJiorii €
MEPEOCMUCTICHHST 1 3alydeHHs A0 (pa3oTBOPy TEPMIHIB 3 PIBHUX Taly3eu
TIIPHOCTI JIoAuHU. [lepeocMuciieHHsT MoOXKe BifOyBaTHCsl SIK Ha PIBHI IUIOTO
cioBocioiydeHHs (arrow shooter ,,ocoba B opramiariii, KoTpa 31aTHa
npoAyKyBaTu ganexorsani imei” dead wood ,,mpalfiBHUKH, SKi IEPEIIKOIKAI0Th
JNOCSTHEHHIO YCIIIXy Koprmopamil 1 MiIasaraloTb CKOpOdYeHHI0”, moon rocket
,,KOMITaHIsI, BapTICTh akKIiii SKOi PIBKO 3pOCTa€ I dYac IMEepIIoro IXHBOTO
nyOJiYHOTO PO3MIICHHS’), TaK 1 HAa pPIBHI OKPEMHUX KOMIIOHEHTIB, KOJH
BiTOYBa€ThCA BIIXWJICHHS Bl OYKBAILHOTO 3HA4€HHS TEPMIHIB, 10 BXOASATH JIO
ckiaany @O (corporate anorexia ,,mio00OrOBaHHS CTaTH Hee(HEKTUBHOKO KOMIIAHIEHO,

10 NPU3BOJAMUTH J0 HAJAMIPHOrO 3HM)KEHHS BUTpAT, a HOMA1 il 10 OaHKpyTCTBa”,
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torpedo stock ,,akiiis, 1iHa Ha Ky PI3KO BIaJia 1 B MEPCICKTHBI MPOJI0BKYBATUME
3HIDKYBATHCS ).

30kpeMa, BHACHAOK MeTaQoOpHYHOI TPAHCMO3ULli B  EKOHOMIUHY
(bpazeoorito MOTPANUIO YUMAJIO TEPMIHIB 31 chepu METUIMHM, a came: Syndrome
(entrepreneur’s syndrome, teleworkaholic syndrome, underload syndrome),
recovery (job-loss recovery, LUV recovery, X-shaped recovery), shock (demand
shock, statement shock, ticker shock), anorexia (corporate anorexia),
hemorrhaging (fiscal hemorrhaging), biopsy (wallet biopsy), viral (viral
advertising, viral marketing), rigor mortis (brickor mortis).

BiiicbkoBa, MOpChKa Ta aBlallifHO-KOCMIYHA TEPMIHOJIOT ST
BUKOPHCTOBYETBCSI Yy TakMx Heodpasax, sk air-pocket stock, anchor store,
capitulation bottom, corridor cruiser, go captive, guerrilla marketing, moon
rocket, torpedo stock, touchdown center. 3nHauna wYacTka (pa3eoJoTi3MIB
3’SBUJIaCSl BHACHIIOK BBEACHHS TEXHIYHUX TEPMIHIB, 30KpeMa, Ha3B MPUCTPOIB
(appraisal mill, chain saw consultant, drill bit stock, electric-can-opener question,
stovepipe organization, watercooler effect, windshield time) i mnpouecis
(competitive teardown, friction-free capitalism, job spill, retail leakage).

Jlo dpa3oTBOpy TaKOXK 3aTydarOThCsl TEPMIHOJOTIIHA JIEKCHKA 3 IHIIAX
cep, a came: ncuxoJiorii (ego wall, stress portfolio, vacation deprivation); ciopty
Ta azapTHHX irop (arrow shooter, jackpot justice, lottery mentality, mouse race,
scrum meeting, sucker rally); comiosorii (proletarian drift, retail anthropology,
tribal marketing); noniruku (flat-tax ethics, potential superpower, regime change,
Volvo Democrat); npasa (Fifth Amendment capitalist, identity theft, corporate perp
walk); xomm’torepaux texuosorii (fad surfing, puddle phishing, occupational
spam, street spam).

B) 3aCTOCYBaHHS TaKOTO CMOCOOY OHOBJICHHSI €KOHOMIYHOI (hpa3eosiorii, K
CeMaHTH4YHa TpaHcdopmailisi BUIbHHX CJIOBOCIIONYYEHb, MOSICHIOETHCS THM, IO
CydacHa aHIUIMChKa MOBA € HaJ3BUYAHO THYYKOI Y BUKOPUCTAaHHI BHYTPIIIHIX
pecypciB. Ppazeosiorizallii NJIATal0Th K CIOBOCIIOIYKH, B CKJIaJl SIKUX BXOJATh

0a30B1 EKOHOMIUHI TEPMIHHU, TaK 1 HAJCJIIBHI YTBOPEHHS, L0 BKIIOYAIOTH JIUILIE
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3arajJbHOBXHUBaHY JeKCHKy. OcobmmBicTio @O, yTBOpeHMX Ha 0asi TepMiHIB
EKOHOMIKH, € T€, 1[0 BOHH MepeBaXHO (opMyroThes 3a Mojaemmo Ny + Ny, B sKii
N; — meradopuzoBaHe / METOHIMI30BaHE CyOCTaHTHMBHE oO3HaueHHs, a N, —
O3HAUyBaHUN IMEHHMK, TMPEACTABICHUNA TEPMIHOM, KOTpUM 30epirae CBOIO
OCHOBHY CEMaHTHKY. [I[pudoMy Ha cemanTHYHOMY piBHI ontopHUit KoMroHEHT (N,)
€ 3a1eXHUM, a KoHKperusarop (N;) 1oMIHaHTHUM.

Haenemo kutbka mpukiagie @O, B SKMX BHU3HaYajdbHA POJIb Y TBOPEHHI
€IMHOTO CEMaHTHYHOTO 3HAUEHHS HAICKHUTh MeTapOpHU30BaHUM O3HAYCHHSIM:
cappuccino economy ,,eKOHOMIKa, JJIs SIKOi XapaKTEPHUM € IIBUIKE 3POCTaHHS B
OJIHIM ramy3i i moMipHHMIA picT B iHIMX cekTopax’”’, herd investment ,,imBecTtuiii,
3aCHOBaHI HE Ha pallOHAIbHOMY aHalB3l, a Ha IH(opMaui 0po Te, KyIu
BKJIAJIAFOTh KalliTan iHm iHBecTopw um iHCTHTYIi”, religion stock ,,akiis
KOMIaHii, KOoTpa, Ha IyMKy IHBECTOPIB, MaruMe CTAaOUIbHE 3POCTaHHS I[HU,
stomach share ,,puHKOBa YacTka KOMIIaHIA Xap4yoBoi ramysi’, Vvice investing
,,JHBECTHUIIIIHA CTpaTeris, HallJIeHa HAa KOMIMAaHIi, AIBHICTh SIKUX Yy CYCHUIbHIN
CBITOMOCTI aCOIIFOETHCS 3 JIFOACHKUMH BajgaMu (BUPOOHHUIITBO 30pOi, aIKOTOJIIO,
TIOTIOHY, a3apTHI I'PH TOIIO)” .

VY psaai Heodpas meradopu3oBaHa O3HAKAa BHUPaKEHA HE IMECHHHUKaMU, a
npukMmernukamu (clockless worker, communal purchase, drip marketing, serial
entrepreneur, social entrepreneur, undercover marketing), KOHBEpTOBaHHUMH
xommo3utamu (face-to-face sales, friends-and-family shares, on-hold advertising,
show-me stock, stop-loss job, value-based pricing) abo croBocmoOIydEeHHIMH
(cookie jar accounting, fat finger trade). B mooanHokux BHMaaKax, KOJIU (YHKIIIFO
aTpuOyTHBIB BUKOHYIOTh €KOHOMIUHI TEPMIHU, METa(POPHU30BaHUM € O3HAUYBaHUI
iMeHHHK — COrporate consierge, debt ceiling, mortgage mill, bear tack, financial
pornography.

Oco6ymBHii TUIACT €KOHOMIYHOI (hpazeosiorii ckimanaots PO, Mo yTBOpEHi
3a JIONOMOIOI0 3araJlbHOBXKMBAHOI JIEKCUKU 1 JEMOHCTPYIOTh PI3BHUM CTYIIHb
0o0pa3HOi MOTHBAILll Ta OOPa3HOTrO TMEPEOCMUCIICHHSI KOMIIOHEHTIB. Po3risiHeMo

JesIK1 IPUKIIAAW CEMAaHTUYHO HEMOJUTLHUX HAJICJIBHUX €THOCTEH, B SIKUX IIUTICHE
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3HAUYEHHS HEBMOTHBOBAaHE, TOOTO HE BUIUIMBAE 31 3HaAY€HL KOMIIOHEHTIB, a came: 10
back up the truck ,,kymyBatm BenmKy KUIbKICTh akIliii, MalO4Yd BIICBHEHICTH Y
3poctanHi ixHbOI puHKOBOI miHM’, dead cat bounce ,,omanmuBe THUMUYacoBe
BIIHOBJCHHSA IiH Ha akmii (,,cTpuOoKk Joxyoi Kimku”)”, marzipan layer
,,IPOIIAPOK KEPIBHUKIB, KOTPl 3HAXOAThCS HA OJWH IIa0€Nb HUXKYE Bif TOIM-
merHemxkmenty”, walled garden ,,6i3Hec-Mozenb, sika epeadadae 0OMEKEHY CXeMy
B3aemomii”’. Kommonentrn Ttakux @O BCTymawTh B OMOHIMIYHI 3B’S3KH 3
OJTHAKOBHMH 34 3By4aHHSIM CJIOBAMU, BXKUTUMU y BUIbHUX CJIOBOCIIOTYYCHHSX.

Uumano Heodpas, yTBOPEHHX BII 3aralbHOBXKHBAHOI JICKCHKH, MAarOTh
BinJaneHy abo po3MuTy BMOTHBOBaHICTh. ll{onpasna, cTymiHb BMOTUBOBAHOCTI €
JI0 TIEBHOI MIpU CYO’€KTHMBHOI XapaKTEPUCTUKOIO 1 3aJ€KUTh B IHTEIEKTY 1
MOBHOI KOMIIETEHIIIl KOMYHIKaHTiB. Ha Ham mnoryisja, Ao0BOJI 3aTEMHEHY
BHYTpimHIO Gopmy MaroTh Taki PO, sk Big Uglies, latte factor, lipstick indicator,
nag factor, open the kimono, pink-slip party, roach bait, silent run, single-digit
midget, warm-chair attrition ta iHII, B KOTPUX 3HAYCHHS LUIOrO TOB’S3aHE 3
PO3YMIHHSIM OOpa3HOTO CTPWXHS (ppasm, a He 11 OKpeMUX KOMIIOHEHTIB. buthin
pO30PYy CEMaHTHKY AEMOHCTPYIOTH Heodpasu brain gain, body shopper, change
agent, couch commerce, eye service, going plural, lactation room, lifestyle office,
office spouse, sneaker millionaire, stores with doors, two-pizza team.

r) Y BUNagKy NepeTBOPEHHS O€3EKBIBAJICHTHUX CTIMKHUX CIOBOCHIONYK y PO
haerbest mpo HAOYTTSA (PPazeosIOTTMHOT CTIMKOCTI THMH (pa3aMu, siIKI HE MalOTh
OPOTOTHUIIB CEpel BUIbHUX CIOBOCTONyYeHb. [0 Takux Hacamriepen BiTHOCHMO
®O, B OCHOBI KOTPHUX JIekKaTh 00pa3u, M0 € MOPOKEHHAM (aHTa3il JIIOAUHH, a
came: angel investor, ghost brand, ghost sign, ghost work, knowledge angel,
monster country, patent troll, zombie bank, zombie, brand, zombie debtor, zombie
economics.

Cepen Heo(pasz, sKi HE MarOTh BUIBHHX CIJIOBOCIIONYK, IO 30irammcs 0 3
HUMH 32 GOPMOI0, € YUMAJIO BIIOHIMHUX (pazeosoridmMiB. Ha Hairy 1ymKy, came B
@O, yTBOpEHHX 13 3aTy4EHHSAM BJIACHUX Ha3B, 3B'SI30K MOBH Ta KYJIbTYPH BHUSBIISIE

cebe HaWOUIbII TMOMITHO, OCKUIbKM (QOpMyBaHHS ¥  JHHIBOKYJIbTypHa
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XapaKTepUCTUKA TaKuX (Ppa3eosIOTIYHUX IHHOBAII 3HAYHOIO MIPOIO CIIHUPAETHCS
Ha KyJIbTyporeHHuit 6arax [251, c. 127].

3HauHa yacTKa BIJOHIMHMX  (pa3eosiorismiB 3’ sBWiIacs  3aBIAKU
NEPEOCMUCIICHHIO AHTPOIOHIMIB, KOTpl IIEHTU(IKYIOTh pEAIbHUX JIIOJAEH YU
JITepaTypHUX TepoiB. 30KpeMa, IMEHAa BIIOMHUX OCIO BBIMIILIM O CKJIQAy TaKUX
®O, sx: Cramer bounce / Cramer effect ,,HecnioiBane migBUINEHHS I[IH HA aKIIil,
miciisi TOro, sSIK BOHM OyaM peKkoMeHaoBaHi Beaydum Tteiemoy “Mad Money”
Jxumom Kpamepom™, Icahn Effect / Icahn Lift ,,3poctanHs BapTOCTI aKifii, 10
BinOyBaeTbCcsa TOMI, Koy 1HBecTop Kapnm IkaH, BimomMuii CBO€IO 37aTHICTIO
NPUHOCHUTH JUBINCHIN aKI[lOHEpaM KOMIIaHIii, MOYMHAE KYMyBaTH aKIli Ti€l 4
iHmoi xkommawii”, Tobin tax ,,momarox, 110 CIUIaYyeThCs 3a Omeparrii 3 KyIiBi-
NpoaaXy IHO3eMHOI BaliOTH (IMOJATOK 3ampOTOHOBAHUN aMEPHKaHCHKHM
exoHomicToM J[>xefimcom ToGmHOM)”.

Mogens Proper Noun + Stock Index BHKOpHCTOBYEThCSI TIpH CTBOPCHHI
Oararrox ananoriaaux @O (Angelina Jolie Stock Index, Eva Longoria Stock Index,
Lindsay Lohan Stock Index, Paris Hilton Stock Index Ta iH.), mo mo3Ha4arOTh
,,OIPKOBHUH 1HIEKC KOMITaHIi, TOPrOBMM MapKaM SIKHX TIEBHA BiloMa oco0a Haaae
nepeBary”’. ®pazeoorisMu, 10 CKIaIy SKUX BXOJATh IMCHA JIITEpaTypHHUX TepoiB
(James Bond Stok Index, Harry Potter Stock Index), matots cxoxy mpupony i
BUKOPUCTOBYIOTBCSL  JIJI1  MO3HA4YE€HHS ,,HEO(DIIIHHOrO OIpKOBOTO  IHIACKCY
KOMIIaHI{, YCIIX SIKMX MOB'SI3aHUM 3 BUITYCKOM MOMYJSIPHUX (DUIbMIB 1 KHUT .
JlitepaTypHi aHTPOIIOHIMH BBOASATHCS 1 710 ckiany psany immmx PO (Robin Hood
tax ,,momatok, KOTpWM Tmiependadae Mepepo3noAl TPOIIOBHX PECYpPCIB IS
JIOCSITHEHHs OuThInol comianbHOT piBHoCTi”, Goldilocks economy ,,ekoHoMika, 110 €
aH1 MOKBABJICHOIO, MO0 CTIPUYMHUTH HQIISAIIF0, aH1 HAATO MIIIBOIO JJISl TIOYATKY
perecii”).

VY xopmyci BimoHiMHUX PO HaMM TaKOX BHUSBIICHI TOTIOHIMHU (peanbHI —
Davos Man, Formosa bond, Rio hedge; suramani — Deadfish, Idaho; Lake
Wobegon effect); epronimu (CNN effect, NASCAR effect, Wal-Mart effect);
nparmatonivu (Big Mac Index, iPod halo effect, Tall Latte Stock Index),
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xpoHoHiMu (Christmas creep, Mongolian hordes technique, X-mas marketing),
noxkymentonimu (Fifth Amendment capitalist), a Takox Ha3Bu miceHn (Arirang
bond, Matilda bond). Ananiz ®O, B SKHX NEPEOCMHUCIIOIOTHCS OHOMACTUYHI
peani, Ja€ MICTaBU CTBEPIXKyBaTh, MO 10 (HpasoTBOpY 3allydarOThCs Tl
IpONpPIATUBU, KOTP1 MatOTh SICKpaBl AU(PEPEHIIIHI 03HAKU 1 BKIIIOYEH1 Y CHCTEMY
IIHHOCTEHN aHTJIOMOBHOTO CBITYy [251, c. 131].

1) YTBOpEHHS IUIOI HHM3KKM KOHOTaTHMBHO 3abapBieHMX DO mHIIIxXom
BUKOPHUCTAaHHS aBTOPCHKHX 3BOPOTIB Ta CTWIICTHYHHMX 3acO0IB CBITYHTH PO
TEHACHITIIO 10 HTeHCU(IKAIi OIIHHOCTI B MOBI €KOHOMIKH. BaximmBum 3acobom
JOCSITHEHHSI E€KCTMPECHBHOCTI € 3BEPHEHHS JO BIMOMUX BHUCJIOBIB 1 (DakTiB.
[Mpumipom, y ®O to put skin in the game ,,npoaeMOHCTpyBaTH IHTEpeC 0
KOMITaHIl [UIAXOM 3AIMCHEHHS BEJIMKUX IHBECTULIA Ta I1HIIMX (PIHAHCOBUX
3000B’s13aHp” BUKOpHUcTaHo adopmsM SKin in the game ,,Ha KOHy — BJlacHa IIKipa”,
aBTOPCTBO SIKOTO NPUIUCYIOTh BiToMOMY iHBecTOpy Boppeny badderry.

dpazeonorizsm to walk the cat back ,.cmpoOysatu 3po3ymiru curyaiiito
[UITXOM PEKOHCTPYKIii MO Y XPOHOJOTTYHOMY TOPSAJKY™ 3 SIBUBCS 3aBISKA
aMepUKaHChKOMY TIOJITHYHOMY KOMeHTaTopy 1 komymHicTy I[latpiky byxanany.
HatimenyBsanus hedghog concept ,,mpuHIuII, 3TiTHO 3 SKMM JIOAHHA UM KOMITaHIs
J0Csrae ycmixy, sIKIIO0 METOAUYHO PYXA€ThCS A0 METU  CBOEIO TOSBOIO 3aBISUYE
aMmepuKkaHchKkoMy OB3Hec-KoHCYnbTaHTy Jxumy KomiH3y, koTpuii TBOpuO 00irpas
JTUJIeMy iKaka 1 JIMCHUIIl 3 Oailky TaBHLOTIPEILKOTO MoeTa Apxiioxa.

bazoro st nesikux @O cTanu BUCIOBH, 10 BIEPIIE MPO3BYYAIH Y PUIbMAX.
3okpema, Hasza dog with fleas ,,HeedekTrBHA akilis” moTpanuia y ¢iHAHCOBHIA
nexcukoH micast ¢imbmy “Wall Street”, B sikomy 1o ¢pa3y BKHBaB OJUH 3
roJIOBHUX nepcoHaxiB — [opnon I'ekko. Crenrose miccinosBo t0 Moon, 3amydeHe 10
dbopmyBarHs HOBOTBOPY 10 moon the giant ,,mocTaBUTHCS 3HEBAKINBO 10 OUIBII
MOTY)KHOTO OI3HEC-KOHKYPEHTA”, BIEPIIEC MPO3BYJaio 3 BYCT repost hitbmy “The
Beatniks”.

Psn ®O Biicuimae 10 BIIOMHX B aHTJIOMOBHIA KyJIbTYpl CIOKETIB.

Hanpuknan, y Heodpasi lion food ,,mpencTaBHuK cepeHbOl JTaHKKM MEHEKMEHTY
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BUKOPHUCTOBYETHCS KapT MPO JBOX JIEBIB, OJWH 3 SIKUX CXOBaBCA O odicy
kommnadii IBM 1 moaHs 3’igaB mo OJHOMY MEHEIKEpy, aje B KOMIIaHI I1bOTO
HiXTO He momituB. Ppaseosoridsm banana problem ,,npobiema 3 KoBeneHHSIM 10
KIHIISI BAPOOHMIITBA YM MPOEKTY” aCOLIaTUBHO OB’ SI3aHUM 3 KyMEIHOIO ICTOPIEIO
PO JIBYMHKY, KOTpa HE 3HAJA, K 3aKIHYUTH BUMOBIEITH cjioBo banana. Bimoma
¢bpazeonoriuna ogunung birds of a feather ,,oqnoro moms sroga” tpaHncgopmye
CBO€ 3HAueHHs y ckiaami Heodpasu birds of a feather meeting (BOF meeting)
,,3YCTPpIY 1T 9ac KoH(epeHIi ado TOProBoi BUCTABKH JJIT OOMIHY JOCBIAOM YU
iHpopmartiero GaxiBIliB, KOTPI MPAIFOIOTH B OJTHIN TaTy31” .

Jlns cTBOpeHHS HOBOI (hpa3eoJiorii MOXYTh BUKOPHCTOBYBATHCS BHUPa3H,
NOIMPEHI y TIeBHOMY cepenoBuiii. Tak, MucimBchbkuid npurmun eat what you kill
B CKOHOMIYHOMY KOHTEKCTI OTpMMaB 3HA4YEHHS ,,CHCTEMa KOMIIHCAIll, IO
nepenadavae (PpiHAHCOBY BUHArOpoOAy, MPOTMOPIIMHY JOKIAACHUM 3YCHUIUIAM .
bazoro nmms ¢paseonorismy all-hands meeting ,,0008’s3k0Ba Hapama s BCiX
npaiiBHUKIB kommaHii” ctana ¢pasa mopsikie “All hands, abandon ship! (Bcim
NOKUHYTH Kopabenn!)”. Bimomuii Bucais Ha Yomn-Ctpir “Never try to catch a
falling knife ” mir B ocHoBy Heodpasu falling knife ,,axiis, mina Ha siKy MmBHIKO Ta
HEBIIMHHO I1a7ac”’.

XapakTepHuMu —TnpuiiomMamMu  (QopMmyBaHHS  (Ppa3eosOriBMIB, 3JaTHUX
BUKJIMKAaTH TEBH1 BPaKEHHS 1033 KOHTEKCTOM, € TaKOX OOIrpaBaHs NapOHIMIB
(bandwagon — brand wagon, sole proprietor — soul proprietor,
social networking — social notworking); noeaHanus HemoemHyBaHoro (growth
recession, high law, negative cash, negative profit, profitless prosperity, recession
chic); anTonimiuna 3amina kommnonentis @O (first-mover advantage — last-mover
advantage, insider trading — insider nontrading, lock date — unlock date,
window dressing — window undressing).

HeBinmoBinHICTh TIaHy 3MICTY IJIaHY BUPQKEHHSI — IMAHEHTHA BJIACTUBICTh
PO3TIITHYTOTO 3arainy (pa3eoJiori3MiB, sIKi MalOTh IMIOMAaTUYHUNA XapakTep. Brim,

THYYKICTb 1 rJIMOMHA 3HaYeHHs He 3aBakae TakuM PO BUKOHYBATM HOMIHATUBHY
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GYHKIIIFO Ta B €KCIPECUBHIN (OpMI Ha3WBATH HOBI MPEAMETH, SIBUINA 1 CUTYaIlil
E€KOHOMIYHOT'O MPOCTOPY.

KpiM imioMaTH4HUX CJIOBOCTONYY€Hb, JIO TMPOIECIB HEOHOMIHAIlL
3aly4aroThCsl 1 TI  TOJUIEKCEMHI HalMEHYBaHHS, KOTpl HE  MICTATH
NEPEOCMHCIICHUX KOMMOHEHTIB. (CeMaHTWKa TakUX HAJCIIBHUX €IHOCTEH
He(pa3eoJIOTTIHOTO  XapakTepy BimoOpakae 3HadeHHS 000x (abo Ourbie)
KOHCTUTYEHTIB, X04a (DyHKI[IOHATHPHO BOHHU PEMPE3EHTYIOTh €IMHE 3HAYCHHS. Y
HaIIi BUOIPIII el MpomapoK HOBOTBOPIB TOJIOBHO MPEACTABICHNN OIHADHUMU Ta
TPUCITIBHUMH  OJWHHMIISIMH, SKI IHTETPYIOTh  KaTeropiajbHi  BJIACTHUBOCTI
TEPMIHOJIOTIYHUX OJUHUIIp.

[IponyKTUBHUMHU MOJENSMU TBOPEHHS TepMiHIB-crioyk € Taki: N + N
(aroma marketing, distance working, email marketing, ethics officer, information
broker, Internet banking), Adj + N (corporate portal, electronic currency,
fiduciary capitalism, holistic marketing, sonic logo, strategic philanthropy, trading
coach, tunnel advertising), Adj + N + N (chief knowledge officer, commercial
service provider, electronic payment system)

HaBeneni nBo- 1 TPUKOMIOHEHTHI CHOJIyYCHHS HAOYHO JIEMOHCTPYIOTH
CHCTEMHHH XapakTep CeKOHOMIYHOI TEPMIHOJIOTH, 1i IepapXidHy CTPYKTYpY,
OCKUTbKMA y BHIQJKy OaraToKOMIOHEHTHHUX KOHCTPYKIIH CIIOCTEpPIraeTbcs Taka
Oprasizailis CUHTarM, KOJ1 Ha KOXHOMY HaCTYIHOMY piBHI BOHH JAUIATHCS JIMILE
Ha JIBa CKJIaJOBUX EJIEMEHTH — O3HA4Y€HHs 1 O3HauyBaHe: payment + system —
electronic + (payment system), service + provider — commercial + (service
provider), shopping + cart — online + (shopping cart) i T. a. To6t0, sK
CIIPaBEJIMBO 3a3HAYalOTh TEPMIHO3HABI, TPUKOMIIOHEHTHI TEPMIHOJOTIYH1
CIIOJIYyKH YTBOPIOIOTHCS Ha 0a3l JBOKOMIIOHEHTHHX CJIOBOCIIOJNYYE€Hb, B SIKHX
CTPYKTYPHO-CEMaHTHYHI BITHOIICHHS € Oumbin TicHmMHu [71, c. 140-141; 276,
c. 32].

3a [OPHUHLMIIOM CIIBBIIHECEHOCTI JIO0 TI€BHOTO MAaKpOIOHATTA  BCi
iHHoBaiiiHI DO MokHa poO3NOAUMTH Ha Taki (¢pa3zeoceMaHTU4Hl TPYIU:

,,OpraniaiiiHo-kopropariuBaa  Kyiabtypa” (34%), ,,DoHpoBUII pUHOK i
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IHBeCTHIIfHA MiIBHICTE” (22%), ,,3arambHa ekoHoMika” (16%), ,,Mapkerunr”
(10%), ,.Enmextponna xkomepuis” (10%), ,,Po3mpiona TopriBima”  (5%),
,,ExoHOMIuHa riobanizamia” (3%). Bucoka koHIeHTpallisi HOBUX (hpa3eosiori3MiB
HABKOJIO OKPEMHUX MaKPOTIOHATH MOSCHIOETHCS 0c00MBOI0 iHPopMaTuBHicTIO DO,
iXHBOIO 3JaTHICTIO HOMIHYBaTH CKJIaJHI Ta CYNEPEWIMBI SIBUILA, AKI BUHUKAIOTb
BHACIIOK CYTTEBUX 3pYIIEHh B IEBHUX JIaHKaX eKoHoMiku. IlepeTBopeHHs
MOJIVIEKCEMHOI €THOCTI y (pa3eosiori3sM MOJKHA BB@)XATH 3aBEPIINECHUM, KOJIH

MOBJICHHEBE SIBUIIE CTa€ ()aKTOM MOBH, 1110 Ma€e OyTH 3a(IKCOBAHUM Y CJIOBHUKAX.

2.4. IHIOMOBHI Ta BHYTPIlIHLOMOBHI 32103U4eHHS

B cyuacHiil TIHIBICTUYHIN JiT€paTypl aHIIIMChbKY MOBY HEPIIKO OMHUCYIOTh
K ,,HEHaCUTHOTO mo3mdaibHuKa” (insatiable borrower), ockuibku BIpOIOBXK
[362, p. 126]. bararopa3oBi ,,XBwiIi” 3a03W4EHb y P13HI ICTOPUYHI NIEPiOU Oym
OB’ s13aH1 3 MEPETOMHAMH MOMEHTAMH B TIOJIITHYHINA, €KOHOMIYHIA, COINaIbHIN,
KyIbTYpHIH cdepax Ta PpO3MMUPEHHSIM ETHIYHMX KOHTAKTIB aHTJIOMOBHOI
CIUTbHOTH 3 IHITUMHA MOBHUMH KYJIbTypaMH.

3acBO€HHS IHIIIOMOBHHUX CJIB BiIrpaio Baromy poJjb 1y (opMyBaHHI MOBH
€KOHOMIKH. B JIIHIBICTUUHHX PO3BIIKAaX 3HAXOJMMO JIaHl IIPO Te, L0 B JITEpaTypi
E€KOHOMIYHOTO 3MICTY, BUApPYKOBaHii y mnepiox Mbk 1982 1 2008 poxamuy,
B)KMBAJIUCS 3alI03MYCHHS 3 TaKMX MOB, sIK (paniry3bka (41%), natunceka (30%),
snoHchka (13%), rpenbka (4%), maniiceka (4%), icnancbka (2,3%), HIMENbKa
(1,7%), cxangunaBceki (1,7%), rommanaceka (0,7%), imum (0,7%), accupiiichbka
(0,3%), mepceka (0,3%), xopeiichka (0,3%) [347, p. 110].

OnHak OCTaHHIM YacOM aHTJIMChKa MOBa, KOTpa HAKONMWYMJIA OaraTHit
JIEKCUYHUH apceHal 1 BICBHEHO 3akpinmia 3a coboro craryc lingua franca
MDKHapOJHOIO JAUIOBOTO CIUIKYBaHHsS, CTa€ pajguie ,,eKCIopTepoM™, HDK

,,IMIIOPTEPOM”” JIEKCUKH 3 1HIIMX MOB. [loTpeba y HOBUX HallMEHyBaHHSX Mailke
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IIUTKOBUTO 3a0€3MeuyeThCsl 3a paxyHOK BHYTPINIHIX pecypciB, a IHO3EMHI
3al03UYEHHA BUIIrPat0Th MIHIMAIbHY POJib.

[Iono €eKOHOMIYHOrO JIEKCMKOHY, TO Ha CBOTOAHI IHKOpIOpawisi
IHIIIOMOBHOI JIGKCHKM Ma€ XapakTep OKpPEeMHUX ,,BKpaIUieHb , 3AeOUIBIIIOro
CK30TH3MIB. Y MOBO3HAaBUYHUX CTYAIAX TMPOIOHYETHCS PO3PIBHATH  GIACHE
eK30mu3Mu, YMOBHI eK30Mu3Mu 1 CMUliCmuyHi exsomusmu. Bracne exzomuzmu
MepeIaroTh PI3BHOMAHITHI MOHATTS IHIIOKYJIBTYPHOI AIMCHOCTI 1 HE BTpPavyarOTh
CBO€]1 €K30TUYHOCTI Y MOBI, KOTpa 1X mpuiiMae. YmosHi ekzomuzmu — CJIOBa, 1110
BUPAKAIOTh pealii 1 MOHATTA, KOTP1 CHOYATKy € YYXUMH IS KyJIbTypH-
pELMITIEHTa, ajie MOCTYHNOBO MOTPAIUIiIOTh Yy MOBCAKIEGHHY YW MpodeciiiHy
JISUIBHICTH 1 3aCBOIOIOTHCS MOBOIO-TIO3UUYATILHULICIO. CruicmuyHi eK30musmu —
€ €JNEMEHTH 4YYyKOi MOBHM, WI0 CIYI'YIOTb 3aco00M  (PyHKIIOHAIbHO-
KOMYHIKaTHBHOI MapKOBaHOCTI, MOTHBOBAHOI €KCTIPECHBHMMHU OCOOJIMBOCTAMY, 1,
SK TPaBUIIO, BUKOPUCTOBYIOTBCS JJIsl IO3HAYEHHS MIPEAMETIB 1 MOHATh, KOTP1 BiKE
MAarOTh BIMOBIIHI CHHOHIMIYHI HAMEHYBaHHs y BJIAcHii MOBi [32, c. 10].

I xoua BHOKpEeMIICHHS TIepEIYeHUX THIIB €K30TU3MIB HE € a0COIOTHUM 1 HE
BUKITIOYAE TXHHOTO B3a€EMOTIEPETBOPEHHS (BIaCHE €K30TU3MIB B YMOBH1 €K30TH3MH
1 T. A.), MU BBaXA€EMO, IO BCli TPU TPYIH CJIB IHIIOMOBHOTO ITOXOKECHHS
B)KMBAIOTHCS B KOHTEKCTI €KOHOMIUHOI MITIBHOCTI. 3 OTJISAY Ha 3B’ 30K TaKOl
JICKCUKHU 3 KyJIbTYPHUMH IIHHOCTSIMH, CTAE OYEBUIHUM, III0 PO3TJISA IBOTO IIapy
HalilMEHyBaHb BIICWIA€ 1O MPOOJIEMHU BUBYEHHS aKCIOJOTTYHUX 3HAYCHb, SKI
CTOSITH 32 IIMMH CJIOBaMHU.

[IpoaHanizyemMo rpyny eracHe ek3omusmie. Ii nepeBakHo penpe3eHTyIOTh
MOBHI OJIMHHII, KOTPI MOXOASATH 3 STOHCHKOI MOBH 1 BiIOHMBaIOTh (imocodiro
BeficHHs OiBHecy B Smownii, a came: e-kanban system ,,emekTpoHHa Bepcis
JOTICTUYHOI  KOHIemIi ,,skpa3 BuacHo (just-in-time)”; kaizen ,,mpaxruka
HEIIEPEPBHOTO TOKpaIeHHs BUpoOHW4YOTO Tporecy”; karoshi ,,cMepts Bix
nepeBTOMU Ha poOoTi”’; Keiretsu ,,BemMKi KOPIOPATUBHI KOHTJIOMEpard i
XOJIIUHTH, 00’ €IHAaHI B OJTMH SKOHOMIYHUI KJ1acTep’”; MUri ,,liepeBaHTAXCHHS, 1110

BUHUKAE TpU poOOTI 3 OUIBIIO MBUAKICTIO a00 3 BEIMKUMHU 3YCUIUISIMU
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NPOTATOM JIOBIOTO TiepioAy 4acy (OAWH 3 TPhOX PI3HOBHUAIB BTPAT B KOHIICHITii
BUpOOHUIITBA KoMraHii ,,Tolora” — muda, mura, muri)”; poka-yoke ,,3axuct
TexHikn Ta / a00 TPOTpaMHOro 3a0e3MeYCHHS B HENMpPAaBHJIBHUX il JIOJCH
(,,3axucT Bim qypHa”)”.

Jo 11i€1 & Tpynu MU BITHOCUMO ¥ €K30TH3MU, KOTP1 MOXOASTh 3 HIIUX MOB,
30KpeMa, apabchkoi — riba ,,yci Gopmu nMxBapcTBa, SIKi € HEMPUHHATHUMM IS
icIaMChKHX KpaiH, OCKUTHEKH BOHM 3a00pOHEH] 3aKOHAMH IiapiaTy”, wasta / wasata
,,KOPHICHI 3B’ I3KH, 110 IONTOMAararoTh Y BUPIIICHH] MMTaHh B apaOChKUX KpaiHax’’;
HiMernpkoi — Energiewende ,,mepexinm HIMeEIbKOI €KOHOMIKH HAa IOHOBJIOBaHI
JDKepena eHeprii’; KUTalHchkoi — guanxi ,,0cOO0HMCTI 3BSI3KH, SIKi BiIirparoTh
BXKJIMBY POJIb Y KUTAHCHKOMY JIUIOBOMY CBITI (,,I'yaHKCi”)”".

Ymoeni exzomuszmu y ckiiazi HOBOi EKOHOMIYHOI JIEKCUKH TOJIOBHUM UHHOM
NPEACTaBICHI TEMaTUYHO CHOPIIHEHHMH Ha3BaMH, IO HOMIHYIOTh OOJiraiii,
BUNylleHI B pidHuX kpainax (Arirang bond, Baklava bond, Dim sum bond,
Formosa bond, Huaso bond, Kauri bond, Kimchi bond, Matilda bond). 3 oanoro
00Ky, 11l HAMEHYBAaHHS BICBHEHO 3aKPIMINCS B €KOHOMIYHOMY JICKCHKOHI 1 HE
CIIPUUMAIOTHCS K TYXKI JUIT MOBH-pEUIIIEHTa. A 3 Ipyroro 00Ky, BOHH MOB’ s3aHi
3 00’€KTaMH IHIIOKYJIBTYPHOI MIMCHOCTI, KOTPI CIYTyIOTh CHMBOJIAMH OKPEMHUX
nepikaB, a came: HarioHanbHI ctpaBu (baklava — Typeuunna, kimchi — [liBnenna
Kopes, dim sum — TI'onkonr), micHi (Arirang — IliBnenna Kopes, Matilda —
Agctpaist), reorpadiuni HazBu (Formosa — octpiB TaiiBanb), duopa (kauri —
Hoga 3enannis), pin 3ansats (huaso — Yumi).

JloriyHO, Ha HAI TOTJIAM, AOJYYUTH JI0 TPy YMOBHHUX €K30THU3MIB 1 Ha3BY
business oligarch (Russian oligarch). o 90-x pokiB XX CTOMTTS JIeKCeMa
rpeupkoro moxomkeHHs oligarch BukopucToByBajgacss B aHINMCHKIA MOBI
BUHATKOBO JIJI1 TO3HAYEHHS ,,MIPEJACTAaBHUKA BJagHOI BepXiBku y CrtapomaBHIA
['pewii”. 1 nuine 3aBAsikM aKTUBHOMY BKHMBAHHIO 1IHOTO CJIOBA B MOCTPAISTHCHKUX
kpainax (Pocii, YkpaiHi), 1e BOHO 3aCTOCOBYBAJIOCS SIK CUHOHIM CJIIB ,,MarHar’,
,,CKopoOaratbko”, MoBHa oamHuIl oligarch ,,moBepHynacs” B CIOBHUK YyXE B

HOBOMY 3HAu4€HHI — ,,MUIbSIpAEP 3 NOCTPAISIHCHKOI KpaiHu (nepeBaxkHo 3 Pocii abo
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Ykpainu), KoTpuid Mae HEaOMSIKWA MOMITHYHWNA BIUMB”. Takoro ImiaHy clioBa i
BUpa3y, KOTP1 YTBOPWIMCSA BiJ HAsJiBHUX Yy CJIOBHHKY MOBHHUX OJIMHHIp,
NPOTIOHYEMO BBAXKaTH CEMaHTHUYHHMH €K30TH3MaMH, OCKUIbKH I1XHE HOBE
3HAUCHHS TOB’S3aHE 3 PEATISIMU 3 JKUTTS HILUX HAPO/IIB.

Cmunicmuuni ex3omuszmu, 1O BHUKOPUCTOBYIOTECSI B EKOHOMIUHOMY
JUCKYpCi, TMOXOIATh 3 Takux MoOB, sk Himerpbka (Fachidiot ,,ocoba, kotpa €
eKCIICPTOM JIMILIC B OJHIA rady3i i 30BCIM HeKoMIleTeHTHa B iHmmx”’, Mittelstand
,,Majie 4u cepemnHe miampuemcTBo”’, Takt time ,,mpoMDKOK Yacy, 10 BiABOIHUTHLCS
JUIE BMKOHAHHS OfHie€l omepamii y BupoOHHuUoMy mpoiieci’, to empretzel
,,JIDUXOBYBATH CHpaBXHI Hamipw, 3arutytyBatu’”, Self-empretzelment ,.cxnagna
CUTyallisi, 3 SKOi JIIOAMHA HE MOXKe BHIUTyTaTHCcs”), icmanchka (plantilla
,,JIEPCOHAJ, ITaT KoMIIaHii”’), iramiicbka (al desco ,,00in Ha podouomy Mmicti”),
amoHchbka  (zaibatsu ,,Bemuka Kopropalis, NPOMHCIOBAa YM  (piHAHCOBA
MoHomots”’), imum (ViJ ,,HeBEJIMKA IUIATHS, SKa CTATYEThCS 3 MOKYIIS YH
NPOJABIsI HAa KOPHCTh TPEThOI CTOPOHHM, YHE IIPOrpaMHE 3a0e3TCUCHHS
BUKOPHUCTOBYETHCS IS 31IICHEHH]I TOPTrOBOi omepartii”).

3BEepHIMO yBary, IO Cepel HaBEACHUX IHIIOMOBHHUX CJIIB TPAIUISIOTHCS SK
MOBHI OIMHHUIY, KOTpi 30epermm cBoi ¢dopmy i 3mict (Fachidiot, Mittelstand,
plantilla), Tak i Ti, sixi 3a3HaMM CEMaHTUYHUX Ta MOPQOJIOTIYHUX 3MiH. 30KpeMa,
npu CcTBOpeHHI Jieckcem tO empretzel, empretzelment, self-empretzelment, o
HOXO/ATh Bil HiMelbKoro cjoa Brezel (B aurmifickkomy Bapianti Pretzel)
,,KpeH/IeNb, TIOCUTIAaHUW CUUT0”, BIiOOyIucs He Jmie (QopMaibHl 3MIHH
(mpueaHaHHS TPAHCIIOHYBATLHOTO Tpedikca em-, koMmOiHyBaabHOT (Gopmu Self-,
cybikca -ment), a i cemanTHyHa TpaHcno3uiis (MeTadopHUHE TEpPEHECCHHS
,,23aKpy4deHHI BUpIO 3 TicTa” — ,,3alTyTaHa CUTYaLlis ).

[leBHOi MoambiIKaIii 3a3HaMM ¥ 1HIII MOBHI oauHMIN. Hampukmam, 3aMicTh
HIMEILKOTO KoMmrmo3ura Takizeit B aHrimiichbKkii MOBI 3’SBWiIacsi HIMEIBKO-
aHriiceka HazBa Taki time, B sAKif IHIIOMOBHUM € JIMIIE OIWH I3 €JIEMEHTIB
cxiagHoro cnosa. HaiimenyBannsi al desco cramo pesynbrarom o00irpaBaHHS

rairicbkoro npuciiBHuKa alfresco ,,mpocto Heba”, Haszpa brickor mortis ,,pemuecis
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Ha PUHKY HEPYXOMOCTI” BUHHUKJIA BHACIIIOK BHECEHHS MEBHUX 3MIH y MEIUYHUI
TepMiH rigor mortis, KoTpwii 3 TATHHCHKOI TEPEKITAETHCS 5K ,,3ay0IHHS Tpyma”.
Jlekcema Vig 3’sBWJIacs BHAC/IIOK yCIYEHHs cjioBa VIQOrish, mo Ha MOBI imHIIl
O3Ha4yae ,,3UCK, BUrpanr’. A MoBHa oauHMIs zaibatsu (zai ,,6ararcTBo” + batsu
,,KIaH”), siKa B SIMOHCHKIH MOBI BHKOPHUCTOBYETHCS JIMIIE B ICTOPHIHOMY
KOHTEKCTI, B AaMEpPUKAHCHKOMY BapiaHT1 aHTJIIHACHKOT MOBHM OTpHUMaia HOBE
3HAYCHHS — ,,0y/Ib-AKa BEJIMKa KOpIoparis”.

[IparHeHHsIM 10 OUIBINIOI EKCMPECHMBHOCTI Ta IHIIUMH CHEHU(BIYHAMHA
KOMYHIKaTUBHO-TIParMaTHYHUMH YCTaHOBKAMHU MOBIIIB 3yMOBJICHA 1 MMOsBA HU3KHU
HallMEHyBaHb, B SIKUX CEPIHHO BUKOPHUCTOBYIOTHCS IHIIOMOBHI CJIOBa Ta adikcH, a
came: faux (¢p.) — fauxductivity (faux + productivity) ,,imitaris OypXauBOi
nismeHOCTI”, fauxmotion (faux + promotion) ,,mimBHMICHHA 1O POOOTI, SKE
NPUHOCHTH JIMIIE 3POCTAHHS HABAaHTAKCHHSA, a HE 30UIbINCHHS IUIaTHI”,
fauxworker ,,mpaiiBHMK, SIKAH BJa€, 10 3alHATUi; tiber- (HiM.) — tiber-billionaire
,,MyJIbTUMUIbSIpAEp”, tiber-mogul ,,BrumBoBuit MmarHat”, iibermarketer ,,oco6a a6o
KOMIIaHIs, sIKa Ma€ BEIUKWAN JOCBIN y MapKETHHIOBIA MiSUIBHOCTI’, iiberVisor
(tiber + supervisor) ,,3apo3ymimmii KepiBHUK’; -ista (icmam.) — recessionista
,,0c00a, sKa BHUIpadac Majo, aje BHUIIOAE CTHIbHO, Standardista ,,BeO-
pO3pOoOHUK, KOTpuUi Oepe ydacTp B CTBOPEHHI, ajamnTailii Ta MOIIMpPEHH1 BeO-
cTaHnapTiB”; -teria (icman.) — shoeteria, candyteria, fruiteria (Ha3Bu BinmoBiTHUX
KpaMHMIIb YTBOPCHI 3a aHAJIOTIEI0 JI0 ICTIaHChKOTO caféteria (café + -teria)).

3BEpHIMO yBary, 10 BHACIIJOK 3all03WYE€HHS IHIIOMOBHUX €JIEMEHTIB 3
HEBJIACTUBOIO AJISI QHTJINCHhKOI MOBHM (DOHETUYHOI CTPYKTYpPOIO, BHUHHUKAE
notpeba ,,BoucaTu’ iX Yy paMKd MOBH-pEHHUIIEHTA. TOMY 4acTilie MOXXHA
3YCTPITH afanTOBaH1 BapiaHTH TaKWUX EJIIEMEHTIB, HANPHUKJIAI, HIMEIbKUAMN
npedikc iiber- BkuBaeThesa 0e3 ymaayra: Meanwhile, John-Paul Smith, Deutsche
Bank’s uber-bear, says emerging markets are now oversold — but still sees only
very limited buying opportunities (The Financial Times, July 1, 2013); We are
talking about the ubermarket of super-rich buyers, which is a market with its own
dynamics (The Daily Mail, January 5, 2008).
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TpamisaroThcss TaKOXXK BUMAAKU KalbKyBaHHs, KOJIM 3allO3UYYIOTHCS HE
CJIOBOTBIpHI 3ac00U, a 3HAUEHHs CJOBa 1 cmnocid Horo yTBOpeHHS. 30KpeMma,
Bim HiMernpbkoro ciioBa Gastarbeiter yrsopuiacs kanbka guestworker, sika
BUKOPDUCTOBYEThCS  sIK  eBdeMi3M U1 TMO3HAYCHHS  ,,HEJICTATbHUX
immirpanriB”: Last year, President George W. Bush proposed a guestworker
programme that would include amnesty for illegal immigrants already
working in the country (The Financial Times, March 8, 2005).

HaBeneni npukiaam maTBEpHKYIOTh CIYIIHICT JYMKHA BYCHUX IPO TE, 110
HACJIIKA MOBHHMX KOHTAKTIB CIIOCTEPIralOThbCSI HA BCIX MOBHHX PIBHAX,
TOOTO 3aMo3WdyBAaTUCS MOXYTh HE JIMIIE JIEKCEMH, a ¥ 3aco0M CJIOBOTBODY,
MOJIeNI CJIOBOTBOPEHHS, CXEMH CJIOBOCTIONy4eHb, (paszeosioridsmu [264, c. 283;
380, p. 505]. [Ipudaomy BHACTIMOK TICHOI B3a€EMOJii aHTIIIICHKOI MOBH 3 OararbMa
IHIIMMA MOBAaMHU OKpecaujacsi TEHACHIIS, KOJM 3amo3uueHl Mmopdemu (KopeHi,
adikcu), CJIOBa, CJOBOCMOJYKA IIOCTYIIOBO HaOyBalOTh IHTEPHAIIOHAJIHLHOTO
XapaxkTepy.

KpiMm HITOMOBHHX 3aMmo3udeHb, MOBa €EKOHOMIKH 30aradyeTses 3a paxyHOK
BHYTPIITHLOMOBHHUX 3aM03WYCHb. [li BHYTp IIHIMK 3aN03UYCHHIMHA MH, BCJIIT 32
FO. A. 3amaum, po3yMiEMO MDKBapiaHTHI 3allO3WYEHHS, a TAKOX 3aMO3MICHHS
JITEPaTypHOIO MOBOIO JIEKCUKO-(DPa3e0IOr T UHUX €JIEMEHTIB COIliajbHUX 1aJIeKTIB,
cienry [103, c. 23]. BusHayabHIMH MOTHBAMHU TaKOTO POJY MIrparlil JIEKCUIHOTO
Ta CJOBOTBOPYOTO Marepiaay €, 3 OJHOTo OOKY, COIOJIHTBaIbHI YUHHUKU —
MOJIITUYHI, COLIATbHO-€KOHOMIUHI, KyJIbTYPH1 JIOMIHAHTH B aHTJIOMOBHOMY CBITI, a
3 gapyroro OOKy, IHTpaJIIHTBaIbHI NPUYMHM — HEOOXIAHICTh 3allOBHEHHS
HOMIHATUBHO-pePEePEHIIINHNX 1 EKCTIPECUBHO -CTUITICTUYHUX JIAKYH.

Ha cworomni BHYTpIIHOMOBHI  3allO3WYCHHS,  CIIBBITHECEHI 3
CKOHOMIYHOIO C(eporo, TMOB’SA3aHI 31 3POCTAaHHAM KUILKOCTI aMEpHUKaHBMIB B
HIIMX BapiaHTaX aHTIIACHKOI MOBH 1 HAAXOKEHHIMH 31 CJIeHTY. Tak, HarpuKia,
B OCTaHHI JCCATHIITTS 3aB/ISKH 3alI03MICHOMY aMEpHKaHChKOMY KoMITo3uTy drug-

czar ,,KepiBHUK JenapTaMeHTy OOpOoThOM 3 HE3aKOHHUM OOIrOM HapKOTHUKIB™ B
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OpuTaHCHLKOMY BapiaHT1 3’ IBWJIMCS HOMIHATUBH, YTBOPEHI 3a aHAJIOTIEI0, a came:
banking czar, e-commerce czar, energy czar, enterprise czar, poverty czar.

HaBeneHi HailMeHyBaHHsS BUKOPUCTOBYIOTHCS JJII MMO3HAYEHHSI KEPIBHUKIB
NIeBHUX Taly3eid: It’s reassuring to learn that John Moran, our new banking czar,
was far, far from the madding crowd, working up experience in how to squeeze a
profit (The Sunday Times, May 15, 2011); Shell’s chief executive Peter Voser has
held talks with Russia’s energy czar and the state-backed oil firm Rosneft in
Moscow about possible exploration in the Arctic (The Times, May 26, 2011); Tony
Blair and Gordon Brown embraced the idea, creating among others an enterprise
czar, a drugs czar, a homelessness czar and even a respect czar (The Times,
September 28, 2011); The appointment of a poverty czar in Scotland this week
provoked the predictable howls of disapproval that now accompany any new
attempt by the executive to throw people at problems (The Sunday Times,
November 9, 2003).

3 METOI0 JAOCSATHEHHS OUIBIIOT €KCIPECUBHOCTI 3aIT0O3UYyBATHUCS MOXKYTb 1 Ti
aMEpUKaHI3MH, KOTpPI B OpPUTAaHCHKOMY BapiaHTI MarOTh BIIMOBIIHI CHHOHIMH.
IcHye kimbka clieHapiiB B3aeMOJii TaKMX CKBIBAJICHTIB-CHHOHIMIB: BUTICHEHHS
OpUTHITUZMIB, CEMaHTUYHO-(DyHKITIOHATbHA nudepeHIiaris, BUIbHE
cuiBicHyBaHHS.  [IpukiagamMu  pIBHONPABHUX CHUHOHIMIYHUX  OJUHHIL €
amepukanidm to fire i 6puruiuam to sack: Uzair Bawany, group managing director
of Contact Recruitment, has done his fair share of sacking and says that, most of
the time, your boss really doesn 't want to fire you (The Guardian, April 14, 2008).

CborojiHi y 3B’ sI3Ky 3 OpIEHTAIIEI0 Mac-MEAIMHOTO MPOCTOPY HA pPO3MOBHUMN
CTWIb B SIKICHIM OpPHUTAHCBHKIA Tpeci 3’ SIBUJIOCS YUMAIO aMEPHUKaHI3MIB, KOTpi
MOTpPanwid B MOBY €KOHOMIKM 31 CJieHTy. Tak, Hampukiaa, Ha CTOPIHKaX
biHaHCOBUX BHAaHb Benmnkoi bputaHii MOKHA 3yCTPITH CICHTOBE CJIOBO Wampum
,,TPOIII”, sIKe TOXOJWTHh BII AITOHKIHCHKOI Ha3BHM Wwampumpeag ,,HAaMHCTO 3
MYIUTB, IO B IHAIAHIIB CJIyTyBaJO EKBIBAJICHTOM TIpPOIIOBOi OAuHMIN . The

reason Kravis can pay these incredible sums is because his money isn't real. It’s
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phoney. It’s funny money. It’s wampum (The Financial Times, November 21,
2011).

B Opuranceki 3MI noTtpanus i amepukaHidM SWag ,,peKiIaMHa MPOaYKLIs,
aKy OE3KOLITOBHO BHAAIOTh CHIBPOOITHMKAM KOMIIAaHI, KIIEHTaM a0o
BinBimyBauaM BrcTaBOK”: AlImost every agency has storerooms full of “swag” — the
pens, baseball caps, key rings, T-shirts, mouse pads and backpacks emblazoned
with their logo that they dole out to employees and visitors (The Financial Times,
November 11, 2011). Ha MoOBi clieHry Lie¢ CJIOBO MO3HA4a€ ,,rPOII, I[HHOCTI,
3100yTI HE3aKOHHHUM IIIITXOM; XajisiBa’ .

[IIBuako yBiiiia 10 3aralbHOMOBHOTO CKJany 1 MOBHa ojunHwuis bling-
bling, mo Oyna 3amo3u4vena 3 nonyssipHoi y CIIIA My3udHOT CyOKYIBTYpH Y CTHIIL
Xin-xon Ta pen. Lle 3BykoHaciinyBaibHe CJIOBO, KOTPE B CEPEAOBHUILI MY3UKaHTIB
Mo3Havyae ,,0ps3KaHHs IOBENIPHUX MPUKPAC K CUMBOJI OararcTBa 1 MOMYJISIPHOCTI
BUKOHABI[IB pEIy Ta XIN-XOMy~ B EKOHOMIYHUX TEKCTaX, B TOMY YHUCII 1
OpUTaHCHKUX, TIO3HAYAE ,,iHAHTIIILHE BUTPAYaHHS KOIITIB 3 METOIO MIIBUIIICHHS
cBoro coiansHoro crarycy”: The last 15 years has been all about the “bling-
bling” luxury brands (The Financial Times, January 30, 2012).

AMEpHKaHCHKI 3alO3WYEHHS CIIOCTEPIraloThbCs 1 Ha PIBHI CJIOBOTBODY.
Cepen cI0BOTBOpYHMX 3ac00IB, KOTP1 B OCTaHHI POKH HAIXOJWIN B OpHUTAHCHKUIA
BapiaHT, BapTO Ha3BaTH TaKi KOMOiHyBambHI Gopmu, sik: dot.com — dot.commer,
dot-com boom, dot-com bubble; -erati / -ati — corporati, digerati; -friendly —
business-friendly, environment-friendly; Mc- — McJob, McWorker; -holic —
spendaholic, foodaholic. Takum 4uHOM, y BUMAAKy MDKBapiaHTHUX 3aM03UYCHb
aCUMUIAIlIT  aMEpUKAaHIBMIB ~ O3HA4Ya€ IXHE TIOCTYNIOBE BXOKCHHS [0

3araJlLHOMOBHOTO CKJIa[ly aHTJIHCHKOI MOBH.

BucnoBku 10 Po3ainy 2

1. Jlo cmocoOiB CJOBOTBIpHOI HOMIHALll BITHOCATHCS. BepOOKpeals 1

dopmokpeanist. Ilin BepOOKpealiero ciii po3yMITH NOSIBY HOBHX 3a (popmoro 1
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3MICTOM JIEKCUYHUX OJWHHIb, B SIKAX JOKEPENo JepuBaIlii 3MIHIOE CBOIO
MopdoJoriuHy cTpykTypy (adikcaris, CIOBOCKJIAAaHHS, TIOPHUIHI CKOPOUCHHS,
teneckomist). Ilin opmMokpeaiiero Maemo Ha yBa3i (opmalibHl (CTPYKTYpHL)
mouikamii (iHiiaJpHa abpeBialris).

2. Hlnsxom adikcanii yTBOPIOIOThCS IHHOBALii, c@opMmoBaHi Ha 0a3si
,,Tpanuiinaux” adikciB, KOMOHYBaTLHUX (opM 1 HeodopmaHTiB. [losiBa HOBUX
(GhOpMaHTIB 1 CJIOBOTBIPHUX MOJIEICH TICHO KOPEIOE 3 TI03aMOBHUMH YHHHUKAMHU.
HacninkoM sKiCHMX 3MIH y TIpoliecaXx CJOBOTBOPY CTae (OPMyBaHHS JICKCEM
HUIIXOM 3’ €aHaHHs Jmine (¢parMeHToBaHuX ejaemeHTtiB (bionomics, corpocracy,
Eurocrat); BukopucTaHHA 3HAaKiB, CIIBBITHECEHUX 3 HEMOBHHUMHU CEMIOTHUHUMHU
cuctemamu (.com, .net, .biz, .org).

3. HoBi KOMIIO3UTH pENPE3CHTOBaHI PI3HAUMH CTPYKTYPHUMHU THITAMH:
CKJIaJHI CJIOBA, YTBOPEHI CKJIAJaHHSIM MPOCTUX OCHOB; CKJIAJHO-TIOXITHI CIIOBA;
CKJIQIHOCKOPOYEHI  CJIOBa;  JIGKCUKAI30BaHI  CHUHTAaKCHYHI  yYTBOPEHHS.
CroBoCKIamanHs TICHO TIOB’si3aHE 3 a0peBialli€l0, KOHBEPCIEID, TEIECKOIIIEI0.
Jlesiki HOBOTBOpH (hOpMaITbHO HAraayrTh CKIIAIHI CJIOBA, OCKUTBKH BKIIIOYAIOThH B
CBOIO MOP(QOJOTIUHY CTPYKTYpY [IBI OCHOBHM, OJHAK, (PAKTHIHO BOHH €
MPOMYKTaMH IHINX JACPHUBAIIMHUX TIPOIIECIB.

4. CkopoYeHHs TMpEACTaBJICH] TaKUMHU CTPYKTYPHUMHU THUIIAMU: IHIIajdbHA
aOpeBiallisi, Teneckomis, TiOpUAHUN (3MilIaHUM) BimaOpeBlaTypHHU CIIOBO- 1
bpazoTBip. 3-MOMDK IHIIAJILHUX a0peBiaTyp BUOKPEMIIIOEMO IHIIIAIbHO -JIITEPHI,
HI1aTbHO-3BYKOBI Ta HI1abHO-TIITEpHO -1 poBl. DopMyBaHHS TEIECKOMIMHUX
HEOHOMIHAIIH EKOHOMIYHOI cdepu BimOyBaeTbcs 3a TaKUMU MOJCISIMU.
1) ab + cd > ad; 2) ab + cd > abd; 3) ab + c¢d > acd; 4) ab + cd > a(b/c)d.
['OpyaHI OAMHUIN MPEACTABICHI KOMIIO3UTAMH 1 CIIOBOCTIOYKaMH, JI0 CKJIamy
SIKUX BXOJIATh IHIIabHI a0peBiaTypH pi3HUX BUIIB.

5. Jlo MOBHHMX IHHOBAIld, YTBOPEHUX IDIIXOM CEMaHTHYHOI HOMIHAIII,
BIHOCUMO KOHBEPCIIO Ta CEMaHTU4YHYy JAepuBaniro. CeMmMaHTHYHA JepuBallisi
npecTaBlieHa ABOMa CIIOCOOaMHM: 3 TEPEHECEHHSM Ha3BU 3 OJHOTO Mpeamera /

SBUIA HA IHIIMA TpeaMeT / SBUINE 32 iXHBbOIO CXOXICTIO YU CYMDKHICTIO
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(meradopa, MeToHIMIA, MeTadroHIMIA); Oe3 mepeHeceHHS (eBdeMmizarisi,
nucdemizarris).

6. Cepen mpoBimHUX cTHOCOOIB (Ppa3eosOTTMHOI HOMIHAIH — YTBOPEHHS
Heo(pa3 3a aHAIOTIED, 3alydeHHs 10 (pa3oTBOPY TEPMIHIB PI3HUX Taly3el
KUTTEABUILHOCTI JIFOJIVHH, CEMaHTUYHa TpaHcopmartis BUIbHUX
CJIOBOCIIOJTyY€Hb, TIEPETBOPEHHS 0€3EKBIBAJICHTHUX CTIMKUX CJIOBOCTONYK y DO,
yrBopeHHsT PO TUIIXOM BHUKOPHCTaHHS aBTOPCHKHX 3BOPOTIB 1 CTHITICTHYHHUX
3ac001B.

7. Y porecax HEOHOMIHAIII IHITOMOBHI Ta BHYTPIIIHEOMOBHI 3aIIO3UYCHHS
BIIIrparoTh MIHIMaJIbHY poJib. HaaXomKeHHs 1HIIOMOBHOI JIGKCHKH MA€ XapaKTep
eK30TU3MIB, CEpell SIKUX MU BUOKPEMUIIM BIIACHE €K30TU3MH, YMOBHI €K30TU3MHU 1
CTWIICTUYHI  €K30TM3MH. BHYTpIIIHPOMOBHI  3allO3WYEHHS  MOB’S3aHl 31
3pPOCTaHHSAM KUTbKOCTI aMEpHUKaHI3MIB B IHIIMX BaplaHTax aHIJIACHKOI MOBH 1
HAJXOJPKEHHSMHU 31 CJICHTY .

OcHOBHI TOJIOXKEHHSI PO3ALUTY BUCBITJICHO B Tpalsax aBtopa: [248; 251; 252;
254; 257; 258; 259].

PO3A1J1 3
COUIOJIIHT'BAJIBHI ACIIEKTHU PO3BUTKY
JEKCUKO-CEMAHTUYHOI NIJICUCTEMHU

AHTJIIMCHbKOI MOBU C®EPU EKOHOMIKH

3.1. JlinrBajibHa penpe3eHTallis BIPOBAIKeHHS IH(opMamiiiHnX

TexHoJorii (IT) B ekonomini

[HpopmariiiHa peBOIONIA 1 BIPOBA/)KEHHSI HOBITHIX TEJIEKOMYHIKAIIHHUX
TEXHOJIOTIH CIPUYUHUIIN CTIPaBKHIO HEOJIOTTIHY €KCIUIO31i0 B aHTJIIMChKI MOBL. Ha
CHOTOJIHI, KOJM [HTEepHET CTaB CBOEpiTHMM SIgNUM temporis (y1at. 3HaK 4acy) i
BBA)XKA€THLCS HE JIMIINE OJHHUM 13 HAWBAKIMBIIMX TEXHIMHUX BUHAXOAIB, ajle U
HEBIJI’EMHOIO CKJIQJIOBOIO PO3BUTKY COLIlyMY, BITYM3HSIHI ¥ 3apyOpkH1 (UI0JI0TH

pPoO3TIEiAal0Th MOBHY CI/ITyaHiIO K CTall IHI/IpOKOMaCHlTa6HOi ,, TCXHOJIOT isaui'i
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cuiikyBanHs” (tepmiH H. @efipxmay [375]) Ta CXHISMIOTBCS IO AYMKH, IO
HaOUTbIIIA KUIBKICTh JIEKCHKO-(PPa3e0JIOTTUHUX IHHOBAIIM, KOTP1 OCTAHHIM 4acoM
MOTPAIISIOTh 10 CJIOBHUKOBOTO CKJIy aHTJIMCHKOI MOBH, TOB’s3aHa came 3
npolecaMu ,,iIHTepHeTH3aIlii” 1 koMl otepHoto cheporo [106, c. 7; 157, c¢. 270;
185, c. 6; 361, p. 2; 399].

3HauHa 3a 0OCSATOM JIHIBJIbHA PENpPE3EHTAllll HOBITHIX SIBUIL 1 MOHSTH
TEXHOOPIEHTOBAHOI €KOHOMIKH € CBITUYEHHSM TOTO, SIKHA KOJOCAIhHUN TOTCHITIAT
MPOTIOHYIOTh CyYacHI TE€XHOJIOTii Ta [HTEpHET mJis mepeTBOpEeHbh B €KOHOMITHIN
napuHi. KapauHanpHi 3MIHHM, IO iX 3a3HAIOTh CYCIUILHO-BUPOOHWY1 BUTHOCHHH,
BiIOYBaIOTHCS K Uepe3 Mepexi eKOHOMIKH Yy MapaielbHUN BIpTyaIbHUI MPOCTIP
(virtual space), Tak i uepe3 acumuriniro IT Ha TepeHax ,, TpaUIIHHOT” €KOHOMIKH.
OTtxe, BepOabHE BTUICHHS OTPUMYIOTh HE JIMIIE peaii, CIMIBBIAHECEHI 3 SIKICHO
HOBOIO ,,BIpTyalbHOIO €KOHOMIKOIO”, aJie i SIBUIIA, MOB’s3aHi 13 BIIPOBAKCHHIM
IT 1 popmyBaHHSIM BIIMOBIIHOI 1HGPACTPYKTYpH Y TPOCTOP1 ,, TPAAUIINAHOT
CKOHOMIKH.

[Togin pemeBanTHUX moAo0 [T aHTIOMOBHMX IHHOBAIIM HA JBI TPYIMU —
HEOJIOTI3MH ,,BIPTYaIbHOI 1 ,,HEBIPTYaIbHOI~ (hOPM EKOHOMIYHHUX BITHOCHH, — €
JIOCUTh YMOBHHUM 3 OTJISY Ha TICHUH 3B’ 130K 1 B3a€EMOOOYMOBJICHICTH MEPEIKEBOTO
Ta M03aMEPEKEBOr0 BUMIPIB OYTTs, a TAKOXK IHTErpaIiro 00’ €KTIB BIPTyaJbHOTO 1
peaTbHOTO CBITIB Yy ,,3MimaHii peambHocTi” (Mixed reality). IIpote came Taka
kimacu@ikailisi  J03BOJIIE  3’SCyBaTH, 3a JOMOMOIOK  SIKUX  MEXaHI3MIB
HOMIHATUBHUN KOPIIyC AaHIJIMCHKOI MOBH, 3 OJHOTO OOKy, ,,pearye’ Ha
BIpTyalI3ailifo €KOHOMIYHOTO TMPOCTOPY, a 3 APYroro OOKy, amanTyeTbCs 0
posmmpeHHs Gopmarty ,, TpaJHuIIHHOT eKOHOMIKH.

[lepemyciM chin pO3TJISIHYTH HA3BU SBUIIL 1 MPEIMETIB, 110 CITIBBITHOCSITHCS
3 ,,BIpPTyaJIbHOIO EKOHOMIKOI”, amke 3 (OpMyBaHHSIM 1 PO3BUTKOM I[HOTO
PBBHOBHY E€KOHOMIYHOT MAISJILHOCTI TIOB’S3aHI HAMOUIBII aKTHUBHI HEOTEHHI
NPOIIECH Y CJOBHHKY aHTIIIHChKOI MoBHU [256, c. 249]. 3okpema, mpuBepTae yBary

UM PsT HOMIHAIIN /1)1 IO3HAYE€HHSI [IEHTPAJIbHOTO MAaKpOTIOHSTTS ,,BIpTyalbHa
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eKOHOMIKa”, IK-0T: Cyber economy, digital economy, dot-com economy, e-conomy,
Internet economy, network economy, virtual economy, web economy.

CemaHTMYHA ONM3BKICTh BXKUTUX Y (PYHKIII aTpUOyTUBIB MOBHUX OJMHHUIIb
cyber, digital, dot-com, Internet, network, virtual, web no3Bossie BuUKOpUCcTOBYBaTH
nepeniyeHi CIOBOCTIONYYEeHHS [l HallMEeHyBaHHS ,,JI0JIydeHOI A0 IHTepHer-
IPOCTOPY €KOHOMIKK 1 BOJHOYAC HAJaBaTH J10JIaTKOBl XapaKTEPUCTUKH I[bOMY
3arajbHOMY TIOHATTIO: ,,TaKWi, IO ICHyE Yy KibepmupocTopi”, ,,1udpoBuii”,
,,JIOB’S3aHNA 3 OIBBHEC-MOJEIUTI0, KOTpa Tpame y Mepexi IHTepHer”,
,,JHTEPHETIBCHKUN, ,,MEPEKEBUN, ,,BIpPTyaIbHUHA , ,,TOH, SKHH CTOCYETHCS
BcecBitnboi maBytuHu”’. Ha mepmmii morisa, BUAAETHCA HEpaIliOHATHHUM
B)KMBAHHSI HU3KU Mailke pIBHO3HAUHUX TepMIHOEIEeMEHTIB. [IpoTe, ik MoKa3yroTh
CIIOCTEPEIKEHHS BUYCHHX, HASBHICTh TaKUX CHUHOHIMIUHHUX PAMIB € PE3yIbTaTOM
NOIIYKY ONTHUMaJbHUX JEHOTATiB 1 TEPEeBAXHO NpPHUTAMaHHA ,,MOJOJUM’
TEPMIHOJIOTTYHUM cucTeMaMm [23, c. 68; 28; 185, c. 78].

3BICHO, aHTJIIMChKa EKOHOMIYHA TEPMIHOJIOTIS HaBPSJ YU MOXKE BBAXKATUCS
HOBOIO, OCKUIBKH SIBJISIE COOOIO JIOBOJII YCTAJCHY CHUCTEMY TEPMIHIB, B SIKIHA
OCHOBHHU KOPMYC HaliMEHyBaHb JUIT 0a30BHUX KOHIICNTIB 1 MOHATH C(HOpPMYyBaBCS
BHACJIIOK 3aIMO3UYCHb T'PEIBbKUX, JATHHCHKUX, (DPAHITy3bKHX CJIIB 1 BUpPaA3iB IIE y
cepenHi BIKM 1 3TOJJIOM OCOOJMBO aKTHMBHO PO3BHUBABCS Y MEPIOJT CTAHOBJICHHS
aHIMChKOT ekoHoMiuHOT Hayku (XVI - XVII c1.) [301, c. 7]. OpmnHak
HA/JIMIIKOBICTh 3aC001B (POPManbHOTO BUPAXKEHHS IMOHATH CIOCTEPIraeThCs Ml y
i paxoBii MOBI, 30KpeMa y THUX CETMEHTaxX il JIEKCUYHOTO CKJaay, KOTpi
MOB’si3aHI 3 CYTTEBUMHU COINUIBHUMM 3pPYIIEHHSMH 1 1€ HEIO0CTaTHbO
CTaHIapTU30BaH1 Yepe3 aKTUBHI MPOLIECH HEOHOMIHAILII.

B exoHoMmuHINA JiTepaTypi 3a3HA4YAETHCS, IO OCHOBHUMM HaNpsMKaMH
BUKOPHUCTAHHS BEO-TIPAaKTUK y XOJ1 OMAaHyBaHHS €KOHOMIKOIO KiOepIpocTopy €
CNICKTPOHHA KOMEpIIis; [HTepHeT-MapKeTHHT;, eNeKTPOHHUN OaHKIHT, (iHaHCU U
[HTepHeT-0ipyKi; JOUCTaHIIMHI TpyA0oBiI BimHOcMHM 1 Tenmenpans [59; 130].
BpaxoByroun Te, 10 HAaBKOJIO BUINENEPEIIYCHUX CKIaJOBUX ,,BIPTyalbHOI

EeKOHOMIKM~ CIIOCTEPIraeThCsi BUCOKAa KOHUEHTpALls HEOJOT3MIB, JIOTTYHO
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3TPYIyBaTH PeJICBaHTHI MOBHI OJIMHUII Y BIIMOBIAHI TEMAaTU4YH1 I'PYIH, a BiATaK
CUCTEMAaTU3yBaTH HOBOTBOPH KOXHOI Takoil IpYIU 1 3AIMCHUTH 1XHIM JeTalbHUN
aHaJII3 y COLIOIIHTBAIbHOMY aCTIEKTI

Cepen 3rafaHux CKJIaJOBUX YacTUH ,,BIPTyaJIbHOI €KOHOMIKM TMPOBIIHA
pPOJb BIABOJIUTHLCS €1eKmpPOHHIN KOoMepyii, KOTpa IHTErpye TOProBl TpaHCAKLI 1
O13HEeC-TIpolIecH, 3/IIMCHIOBAH1 3a JOIMTOMOTOI0 KOMIT FOTEPHUX MEPEX 1KY JEKOJU
yepe3 Maciutad PO3BUTKY HaBITh OTOTOXKHIOIOTH 3 IHTepHET-eKoHOMIKOIO [379].
Crae 3pO3yMUTMM, YOMY HaABKOJIO TIOHATTS ‘‘€-COMMErce” 30CepemKyeThCs
HalOUTbIIIa YacTKa aHTJOMOBHHMX HEOHOMIHAIlIM, TOB’S3aHMX 3 BIpTyali3aIli€ro
E€KOHOMIYHOTO TIPOCTOPY.

Jlna HallMEeHyBaHHsSI €JIEKTPOHHOI KOMEpILii, OKpIM MOBHOI OJMHUII
e-commerce, 3’sBUJIMCA W IHIOI OJM3bKI Yy CMHCIOBOMY  BIIHOUICHHI
HOBOYTBOpPCHHSI, a came: Cybercommerce, digital commerce, e-business, e-trade, e-
shopping, cybertrade, cybershopping, Internet shopping, one-click shopping. Vci
HEOHOMIHAIIIi PO3TJISTHYTOI MapaJurMy HEPIIKO aCOIIFOIOTHCS 3 OJHUM JICHOTATOM
1y IEBHUX KOHTEKCTAaX € B3aEMO3aMIHHUMU MOHATTAMH. [IpoTe, Ha Hamr morJs,
JIHrBabHI 1HHOBaMi 3 0a30BMMHM eleMeHTaMu commerce, trade, shopping me
BIITBOPIOIOTH YCHOTO OOCSTY CEMAaHTHKH MOBHOI OJUHHIN €-Dusiness, mo3ask
MarOTh OYEBH[IHI BIIMIHHOCTI y TOHATTEBOMY TutaHi [249, c. 455]. Tomy TouHire
OyZe BeCTH MOBY TMpO BITHOIICHHS YacTKOBOTO 301y (BKIIOYCHHS UM
HANOPSANKYBaHHS ) OKPEMHUX JIAHOK JiaHitora shopping — trade — commerce —
business.

[Ipuryckaemo, Mo YTBOPEHHS CEMaHTHYHO OJIM3BbKUX, ale HE TOTOXKHUX
HallMEHYBaHb JUJI1 TIO3HAYEHHS TOHSTTSA “‘€-COMMmerce” 3yMOBJIEHE TUM, L0 Yy
CydJacHIi EKOHOMIYHIM Teopii TepMiH “‘€-COMMErce” HepimKo TIyMadyuThCs
(haxiBIFIMH TIO-PI3HOMY: Y BY3bKOMY PO3YMIHHI — JIMIIIE K KYIIBJII-TIPOIaX depes3
Mepexy [HTepHeT, a y mHMpIomMy — sIK YBECh MPOIIEC TOBAPHO-TPOIIOBOI0 OOMIHY,
peaizoBaHUl eICKTPOHHUM criocoboMm [449, p. 4].

KpiM komepuii, 311ICHIOBaHOI 4yepe3 Mepexy IHTEepHET, BIIKpHBAOThHCS

MOKJIMBOCTI JUJISL MIAIMPUEMHHUIIBKOT MISITLHOCTI 3 BUKOPUCTAHHSIM IHIMX 3aC001B
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TEIIEKOMYHIKAIIMHOT TEXHUKH, 30Kpema IudpoBoro tenedadeHHs — t-commerce
(television commerce), rosocoBUX KOMaHJ il YaC aBTOMATU30BaHHUX TPaHCAKIIIH
yepe3 TeneoH 1 KoMIT'rorep — V-commerce (voice commerce), MOOLIBHOTO
3B’s3Ky — M-commerce  (mobile commerce). 3a awnamoriero a0 mpedikca-
abpeBiaTypu €-, YTBOPEHOro IUIIXOM peAyKilil cioBa electronic, cioBoTBopurMH
eJIEMEHTaMH y HaBEJEHUX HEOHOMIHAI[IIX CIYryloTh popmantu t-, V-, M-, sKi €
Hil[iaTbHUMH CKOPOYCHHSIMH BIAMOBIIHUX JekceM television, voice, mobile.

[lepeiimeMo 10  pO3TISAAY  CYKYMHOCTI  JIGKCHKO-(Pa3eoOTIHUX
aHTJIOMOBHHMX IHHOBAIIH, KOTP1 3a0€3MeUyI0Th HalilMEHYBaHHS OKPEMHX aCIICKTIB
eNIEKTPOHHOI KoMepliii, a came: 1) popmMariB oHIANHOBUX omepailii, 2) cy0’ €KTiB
KOMEpUIMHOI JISIIBHOCTI, 3) MNpEeaMETIB TOpPTiBiL, 4) MICIb KyHIBIi-IPOJAXKY,
5) IIaTKHUX cUCTeM, 6) HACIIIKIB KOMEPIIMHOT aKTUBHOCTI Y BCECBITHIM MEpexi.

Po3nouHemMo 3 HEOHOMIHAI, IO MO3HA4YarOTh (OpMaTH OHJIANHOBUX
omnepaiii. B eKoHOMIUHIN JiTepaTypi BHOKPEMIIIOEThCS JBa OCHOBHHUX CIOCOOU
KymiBii-npoaaxy uepe3 [HTepHeT: a) onnaitHoBa ryprosa toprisis B2B (business-
to-business), 6) onnaitnoBa po3apiona roprisast B2C (business-to-consumer) [130,
c. 89]. Buacmigox aii edexkry mMepeki Ta 30UIbIICHHS YHCIIA MAPTHEPIB 1 KIIIEHTIB
BUHHMKAIOTh W IHII (GOpMH B3aemMojii 3a mojemmo X2Y, Mo TakoX MaroTh
JIBOCTOPOHHIN XapakTtep.

Ix BepOanbHO peNpe3eHTYIOTh iHillianbHI abpeBiaTypu 3 IUQPOBOIO
CKJIaJIOBOIO, B SIKUX BHKOPHUCTOBYETHhCSI TAaK 3BaHWi ,,peOycHuUil mpuiiom” [220,
c. 266]: C2C (consumer-to-consumer), B2E (business-to-employee, business-to-
employer), P2P (peer-to-peer, person-to-person), EZ2E (entrepreneur-to-
entrepreneur, exchange-to-exchange), B2G (business-to-government), G2B
(government-to-business). Toprosi omepamii i3 3alydeHHSIM I[OCEPEIHHUKIB
MO3HAYaIOTHCSI HOBOYTBOPCHHSIMH 3 OUIBINOI0 KUTBKICTIO MU(POBUX Ta JITEPHUX
xommoHeHTiB: B2B2C (business-to-business-to-consumer), C2B2C (consumer-to-
business-to-consumer): This shift was matched by a move into providing business-
orientated aggregation service to institutions and to other websites, a practise the
company describes as a b2b2c model (The Guardian, January 9, 2001).
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OTxe, Take BUIAAKOBE W ,HEpPEryJsipHE  SBUIIEC Yy CIOBOTBOPL, SK
BUKOPHUCTaHHs a0peBIaTypHUX €JIEMEHTIB Ta HU(POBUX 3HAKIB-aHAJIOTIB CIIB,
3aKpILIIOETHCA HE JIMIIE B EJIEKTPOHHIM KOMYHIKalili 4Yd MOBI HEOQIUiIMHOIO
CIUIKYyBaHHS, Ji¢ IUIKOM NpuiHITHUME € ad hoc abpeBiarypu, eMOTHKOHU Ta iHIITI
JIOCTYIIHI Ha KJaBiaTypi CUMBOJIM, @ W MOCTYIIOBO CTa€ CIocoOOM O(OpMIICHHS
IIJIOTO pSAy EKOHOMIYHMX TEpMIHIB. 3 OJHOTO OOKy, MOMIOHI HOMIHAIT
HAJ3BUYAMHO INMBUAKO KIIIIYIOTHCS, OCKUIBKM JIAKOHIYHO W EKCIPECUBHO
BUPAKAIOTh pedepeHIiiiie Ta TIparMaTWdHe 3HadeHHSA. A 3 Japyroro OOKy,
moJaibllie MOMMPEeHHS abpeBiamii 3 IUGPOBOIO CKIAJIOBOIO 1 HAIBHICTH 301riB,
Hanpukinan, B2E  (business-to-employee,business-to-employer,  business-to-
eVeryone), MoXyThb YCKJIQJHIOBaTH MPOLEC JAEKOAYBAHHS 1 BUMAaraTh CHUIbHOL
NPECYNO3HUIIil B yYaCHUKIB MOBJICHHEBOTO aKTYy.

Ha npotuBary oHnaiiHOBINA po3piOHIN TOPTIBAL, KOTPaA, KpIM HaMEHYBAHHS
B2C, otpumarna MOBHY pemnpe3eHTallio y Heosiekcemax e-retail, e-retailing a6o B
yciueHux Bapiantax e-tail, e-tailing, Oyyo 3anovarkoBaHo TpsiMi TOProBi oTeparti
3 BHpOOHMKaMK TOBapiB 1 mociyr 0e3 yuacti mocepennukis — click-and-ship.
BinMoBa Biix mocepeaHUKIB, MO CTana MOKIIMBOIO Y paMKax €IeKTPOHHOI KOMEpIIil
3aBJSKA HAJAro)KCHHIO KaHAJIIB JUCTPHUOYIIl AEIKUMH YCIIIHAMH [HTEpHET-
xommanissmu (Amazon.com, Dell ta in.), onepsxana nazsy disintermediation.

[Ipote uepe3 TpynHOWIl y 3AIMCHEHHI NMPSAMUX TOPrOBUX IHTEPAKIi B
OHJIAHHOBOMY  OI3HEC-CEPENIOBMINl Maibke Bimpa3dy BHUHHKIA TMoTpeda y
BITHOBJICHHI MOCEPEIHMIITBA, KOTPE MO3HAYAETHCS JIeKceMolo reintermediation.
Ha npuknani napu nepuaris disintermediation — reintermediation croctepiraemo,
1[0 HOB1 MOBHI OJIMHMII, YTBOPEHI 32 JIOTIOMOTO IMEHHHMKOBOI MOTHBYBAJILHOI
ocHoBu Intermediation, BcTymaroTh B aHTOHIMIYHI BIIHOIIEHHS 3aBISKU
OMO3HIIMHOCTI MPEHO3UTHBHUX MOPGHEM JaTHHCHKOro moxomkeHus dis- 13
3HAYCHHSM ,,[T030aBJICHHS a00 3BUIBHEHHS Ta lE- — , ,BIITBOPCHHS, NMOHOBIICHHS,
PEBEPCUBHICTD i

[lepeitnemo 10 po3riisiny BepOaIbHOI perpe3eHTailii cy0’ €KTIB eJIEKTPOHHO1

xoMepuii. [leil MacuB HEOHOMIHAII OXOIUIFOE MOBHI OJIMHMIIL, KOTP1 I€HOTYIOTh



134

HE JIUIIe KPYMHI KOMMIaHil 9u OB3HEC-CTPYKTYpH, a ¥ OKpPEMHUX MIIMPHUEMIIB Ta
MOKYIIIB, 3aJlydyeHUX 0 OHJaiHOBUX omepaiid. [Ipumipom, ¢ipmu, ski
3IIHCHIOIOTH CBOIO JISUTBHICTH JIMIIE uepe3 IHTepHeT, MatoTh Ha3Bu dot-com, dot-
biz, netco, dot-net, a BipTyampHi 3akimagu TOpriBii — HalimMeHyBaHHs dotbam <
dot + bam (bricks-and-mortar). OcoOnuBicTIO HaBEeICHUX HEOJIOTI3MIB € aKTUBHE
BUKOPDUCTAaHHS (parMeHTiB JOMEHHHMX iMeH .com, .net, .biz y dyukmi
MPOIYKTUBHUX CJIIOBOTBOPUMX ECIIEMEHTIB.

Pazom 3 QopmyBaHHSAM ,,BIpTyalbHOI E€KOHOMIKH~ TIOCTaE IOTpeda y
CTBOPEHHI MOBHHUX OJIMHUIIb JUISI HOMIHAII YIaCHUKIB HE JIUIIIE ,,MEPEKEBUX ", a 1
,,JI03aMEPEKEBUX~ KOMEPIIMHUX HTEPaKIlii, a TAKOK B3aeMO il Mbk HUMHU. OTKe,
KpiM HaliMEHYBaHb JUII OHJIAMHOBUX OBHEC-CTPYKTYyp, 3’siBuimcsi HazBu Clicks-
and-mortar ,,pipma, KOTpa TMOEAHYE EICKTPOHHY KOMEPIIO 3 iIBHICTIO
3BUYAWHUX 3aKJIaaiB po3apioHoi TopriBmi”, bricks-and-mortar (abo y Burismi
akpoHiMy BAM) ,, Tpautiiiine nianpueMcTBo (Ha BiiMiHy Bin [HepHeT-hipmu)”.

[HonynspHa HUHI O13HEC-CTpATETis, IO IHTETPYy€e y cO01 BEICHHS OHJIAHHOBOT
(clicks) i oddmaitnoBoi komepitii (bricks), a Takox kymisiro 3a karanoramu (flips),
no3HadaeThess caopocmoaykamu clicks and bricks; bricks, clicks and flips.
3BepHIMO yBary, 0 y HaBEJEHUX MPHUKJIIa1ax B OCHOB1 OIHAPHOT OTIO3UITT MOBHUX
3HakiB bricks — clicks mexuTs He Tak ceMaHTH4YHE, K TJIMOMHHE ITOHATTEBE
npotuctabneHHs real — virtual. Came 3 BipTyanizairiero eKOHOMIKH 1 HEOOXITHICTIO
nudepeHmianii ,,T0KI0OepHETUYHUX Ta ,,KIOEpHETUUHUX MOHSTH MOB’ s3aHa MOsiBa
HU3KU Ha3B JUIA BKE BITOMHUX SIBHIIL 1 IPEAMETIB ,, TPATUINNHOI €KOHOMIKH. TaKi
HEOJIOT13MHU, 5IKI BUKOHYIOTh (DYHKIIIO PO3MEKYBAHHS UM YTOUHEHHS Y pa3l MOSBU
HOBHMX PI3HOBHUIIB IMO3HAYYBAHWX TOHIThH, JOCIITHUKKA TPOTIOHYIOTh Ha3WBATH
,,petpoHiMamu’ [446, p. 22] abo ,audepeHIroBaILHOK peHoMIiHaIiew” [473,
c. 57].

Kpim xommani 1 pipm, cyd’ eKTamMu eIeKTPOHHOI KOMEPIlii MOXyTh OyTH U
okpemi ocoOu. Jlyii mo3HaueHHS YJYacHHKIB €JIEKTPOHHOIrO Oi3Hecy 3’ SBUIIHCS
JIEKCEMHU-ICPUBATH, B SIKUX 1O TBIpHOI OCHOBHM (O{-COM 107ar0ThCsl areHTHBHI

cydikcu -er, -ie: dot-commer ,,6i13HecMeH abo MminpueMertb, 3aisHuil B [HTepHeT-
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xoMmepii”’, dot-commie ,,;mroiuHa, sKa Biljiae rnepepary I[HTepHeTY y MOpiBHSHHI 3
,,PECUTBHUMHM ~ TpaHCakIAMu . Yumano IHHOBaLld yTBOPWIOCS  LUIAIXOM
JOJIaBaHHs JI0 TBIPHUX OCHOB TEXHOOPIEHTOBAHMX KOMIIOHEHTIB (Cyber-, e-, on-
(online), web-, net-) y ¢pyHkiii mpeno3utuBHUX aikcis.

Tak, Hanpukian, Jekcema entrepreneur cdopMyBasia CHHOHIMIYHY
napajurMy HaBKOJIO TOHATTS ,,MIANPUEMElb, KOTPUH 3AIMCHIOE CBOIO Oi3HEC-
IISTIBHICTE Yepe3 HOBITHI €IeKTPOHHI KaHajm™ . Cyberpreneur, e-entrepreneur,
ontrepreneur (online + entrepreneur), webbepreneur (web + entrepreneur),
netpreneur (net + entrepreneur). Haseneni mpukiaagu € Maibke aOCOIIOTHUMU
CUHOHIMaMH, /)K€ JCHOTATUBHO-KOHOTATHMBHI BIAMIHHOCTI MDK CJIOBOTBOPYUMHU
dbopmanTamu cyber-, e-, on-(online), web-, net- npakTr4yHO 3HIBEIHLOBAHI, OCKUILKH
ycl BOHM NO3HAYal0Th OCHOBOMOJIOKHE Y cdepl IT monaTra ,,cniBBigHECEHU 3
HOBITHIMU  TeXHOJIOTIAMU . Jlo CyO’€KTIB €JIEKTPOHHOI KOMEpIli TaKoX
BIIHOCSITHCSl KIJIIEHTHM BIPTyaJbHUX MAara3uHiB, [l HaWMEHYBaHHSA SIKMX
BUKOPHCTOBYEThCSI HM3Ka HEOJOri3MiB, a came: Cybershopper, e-shopper, e-
spender, online shopper.

HacTymamii acmekT eNeKTpOHHOI KOMEpIi — TMPEeaIMETH KOMEPIIHHUX
orepalliii y BCECBIiTHill Mepexi. IXHIM BepOanbHIM BTUIEHHSM € HOMiHAIi, KOTpi
NO3HAYal0Th OHJIAWHOBI TOBapW ¥ mociyrw, Hampukmaa: virtual goods, online
goods, online service, e-service (electronic service): Revenues from the sale of
virtual goods will top $1bn this year in the US, according to analysts, a 100 per
cent leap over last year that signals the arrival of a new online industry in the
largest internet market in the western world (The Financial Times, October 14,
2009). The Zara online service will later be extended to the Americas and Asia,
and the format will eventually be adopted by more of the company’s brands (The
Financial Times, September 1, 2010).

CydacHe TmporpaMHe 3a0€3MEUCHHsS HaJAa€ MOMIJIMUBICTh TMOKYIMISIM
pO3MIllyBaTH OHJIAMHOBI 3aMOBJICHHS, 1110 OTpUMaM Ha3Bu e-order, online order,
HAaKOMUYyBaTH TOBAapW y ,BipTyanbHHX Bo3mkax™ (online shopping cart) a6o

,.,kommkax” (online shopping basket) i BogHOuac KOHTpoIOBaTH CyMy, IIO
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BKJIFOYA€E BapTICTh MOKYNKH pa3oM 3 noctaBkoto (online checkout). HaiimenyBaus
drive-in, in-store pickup 3’sBuMCS JUIS MMO3HAYEHHS TIOPUIHOI MOJEI KYITIBIIL,
KOJM KIIEHTH [HTepHeT-mara3uHiB, He OaXalouu [OJATKOBO CIUIaYyBaTh 3a
JIOCTaBKY TOBapiB, OTPUMYIOTh iX CAMOCTIMHO Ha CIELIAII30BAHUX CKIIQJaxX YM Y
3BUYANHUX KPAMHHUIISX.

[lepeiinemo 10 aHamizy MOBHUX IHHOBAIlM, CITIBBITHECEHUX 3 TaKUM
aCIIeKTOM EJICKTPOHHOI KOMEPIIii, K MICIIe KYITIBIII-TIPOaXy y Mepexi [HTepHer.
[lepenyciM mpuBepTae yBary akTHUBHE 3aiaydeHHs OasoBux jaekcem mall, plaza,
shop, store, department mo caoBo- i (pasorBopy. Toxx mNpakTHYHO B YCiX
HEOHOMIHAIIAX, IO IO03HAYAIOTh ,,CJICKTPOHHUM TOPTOBHM MaiJIaHYMK
IPOCTEXKYETHCS 3B’ 30K 3 ,,TPAAUIIMHUMU 3aKjIafaMu TOPTIBII, HaIpUKIaI:
cybermall, cyberplaza, cybershop, dotcom store, e-mall, e-partment, electronic
shop, online store, virtual store: The dotcom stores are believed to be a more
efficient way of satisfying the growth in online shopping (The Sunday Telegraph,
December 6, 2009); These new online stores are about raising capacity. Tesco
currently gets 475,000 orders online per week and 3.4 million visitors to the
Tesco.com website (The Sunday Telegraph, December 6, 2009).

[IpoTe 3po3ymino, M0 3TaJaHui 3B’SI30K € JIMIIE aCOI[IaTUBHHUM, OCKLUIbKH
,,€JICKTPOHHUNA TOProBHM MaWnaHUMK’ — e He (pBUYHE Micle 3ycTpiui AJis
B3a€MO/IIi IPOIABIIB 1 MOKYIIB, a JMILE CEPBEP 3 IHTEPAKTUBHUMU cepBicamu. Ha
NPOTHBAry HEOJOTBMaM, KOTpl BepOani3yioTh [HTepHET-Marasuuu, 3’ sSBUIOCS ¢
HOBE HaWMCHyBaHHS I ,,TPaIMLIMHUX’ 3aKiaaiB Topriem Stores with doors,
KOTpE € I1Ie OTHUM MPUKIAI0M TU(EpEHITIF0BATLHOI pEeHOMIHAILIl, OCKUIbKH CIIYTYE
TSI pO3MEXYBAHHS OHJIAHHOBUX Ta 3BUYAHHUX MICIh KYTIBI1-TIPOJAKY.

BypxmuBuii  pO3BUTOK  €IEKTPOHHOI  KOMEpPII  CYIPOBOIKYETHCS
BUHUKHEHHSM IUIATDKHUX CHUCTEM, SIKI JIO3BOJLIIOTH 3JIMCHIOBATH OIUIaTy 3a
TOBapH 1 TMOCIYrM HE y TOTIBKOBHMX KOINTAaX, a 3a JOoIoMoror e-cheques
,,CJIEKTPOHHUX YEKIB”, a TaKOX ,,CJIGKTPOHHUX TPOIIEH”, JJISi MO3HAYEHHS SIKUX
3’sBWJIaCs 4YMMalla KUIbKICTh HOBOTBODIB: €-money, electronic money, digital

money, cyber money, digital cash, digicash, e-cash, electronic cash, cybercash, e-
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currency, electronic currency, digital currency, virtual currency, cyber dollar,
cybercoins.

AKTHUBHI MIPOLIECH HEOHOMIHAILIIl, OB’ s3aHi 3 ,,BIpTyasi3alli€lo’”’ rpolIeH, €
HaCIIKOM MeTramMop(o3 y HUHIIIHIA CUCTEMI IPOIIOBOro o0iry. Sk 3ayBaxkyrOTh
JOCIITHUKY TPUPOAM TpOIIeH, y Cy4aCHOMYy EKOHOMIYHOMY IMPOCTOpi
BiIOYBA€ETHCS CBOEPITHUM MAPAOKC: 3 OJTHOTO OOKY, 3HAYEHHS 1 POJIb TPOIIEH SIK
0a30Boro (heHOMEHY €KOHOMIKHM MOCTIMHO 3pOCTa€, a 3 APYroro, — TPoI, KOTpi
3aBXKIM BBAKAINCS CaMHM BTUICHHSIM MaTeplalbHOTO CBITY, TIEPEBEACHI Y
NPUHIIMIIOBO HOBY BIPTyaJbHY IUIOIIMHY ICHYBAaHHS 1 MPAKTUYHO 3HUKAIOTH 3
00iry sik piBuaHMIA 00’ €xT [271, c. 42].

YucneHHa rpyna JEKCUYHUX 1 (Ppa3eoJIOrMHUX I1HHOBAlL BepOamsye
MO3UTUBHI ¥ HETaTUBHI HACIIKU KOMEPIIMHOI aKTUBHOCTI Y Mepexi [HTepHeT.
Hanpukinan, nepexkoHIMB1 pe3yabTaTd AIBHOCTI KOMIaH AmMazon.Com cropusiiau
NosiBl JiekceMu-enoHiMa t0 Amazon ,,jocsraTd 3HAYHUX YCMIXiB y BEJEHHI
[HTepHeT-0i3Hecy”. 3romoM 3’SBWIMCS TOXiIHI Heojoridsmu amazonned /
amazonized mms xapakTepucTuku GipM, IO BTpadarOTh CBOI IMO3HMI uepes
HaIleCTs BIpTyaIbHUX KOHKYpeHTIB: TO be amazonized is to wake up with a sick
feeling that your industry is being dominated by a web-based retailer [483, p. 36].

3HavHi qocsATHEHHs e oHiei 0i3Hec-ctpykrypu Dell Computers, ms sikoi
[HTEpHET — 1Ie HE MPOCTO TEXHOJOrlA, a CTPATErisd, O NPUHOCUTh MAKCUMAJIbHY
BiIJIauy, JIHIBaJIbHO penpe3eHtye Heosiekcema to Dell i3 3Hauennsm ,,nepemortu
KOHKYPEHTIB 32 paxyHOK MpsAMHUX MpoJax’. TakuM YMHOM, BJACHI Ha3BU
(epronimu) Amazon ta Dell ctamm mkepenom aepuBariii 1711 CTBOPSHHS TIECITIB-
KOHBEPCUBIB.

MO>XIMBOCTI MIBUIKOTO KOMEPIIHHOTO YCIIXY y Mepiol PI3KOTO 3pOCTaHHS
CIIEKTPOHHOI KOMEpIIil CIPHSUIM TIOSIBI MOBHHMX IHHOBAITI 31 3HAYEHHSIM ,,0c004,
KOTpa IMIBUIKO M HECMOAIBAHO OTpuMala Beiuki ctaTku”, sk-oT: Dellionaire,
millionerd, sneaker millionaire, accidental billionaire, accidental zillionaire: That
simple scheme made millionaires of many of Mr. Dell’s early employees, even

secretaries and clerks, and it made billionaires of some. ... Soon all of Austin was
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gossiping about the new “Dellionaire” (The New York Times, April 28, 2000).
Wired magazine once called Paul Allen the accidental zillionaire, which suggests
he stumbled upon his fortune in the street, or won it (The Sydney Morning Herald,
December 24, 2005). HeuyBanuii po3kBit Oi3Hecy IHTepHET-KOMMaHiii OTpHUMaB
Ha3By dotcom boom, a nmns BepOanbHOI peanizailii MOHSTH ,,IHTEPHETIBChKA
OJIEPXKUMICTE” ¥ ,,IHTEPHETIBCbKA JIMXOMAaHKAa~  YTBOPWIUCSA EKCIPECUBHI
Heonorismu dot-com craze, dot-com gold rush.

[IpoTe mepexinm KoMmaHii y BIPTyaJlbHHM TPOCTIp HE 3aBXKIA € THM
,,PUtocopcbkuM  KaMeHeM’’, MO0 aBTOMAaTMYHO pOOWTH 1i  YCHIIIHOIO.
[linTBEepKEHHSAM 1IBOTO € IHHOBAIi, KOTpi BIIOWBAIOTh HETAaTUBHUUA OIK
npuenHaHHsa 10 [HTepHery, ne, aK y Oyab-sSKOMYy KOHKYPEHTHOMY CEpeIO0BHIIIL,
BIDKUBAIOTh HAWCWIBHINIL. 30Kpema, 3’sSBWJIacs T'pyla HEOHOMIHAIN HaBKOJIO
HOHATTA ,,HEeBIaYa YM Mporpaml y ,BipTyaabHOMY Oi3Heci”, a came: dot-com
carnage, dot-com shakeout ,,nporiec BuTiCHEHHs 3 pUHKY OJHMX [HTepHET-hipMm
iHImmMH, Outein ycmimuauMmu’; dot-com deadpool ,,kommanii, sKi TPUNMHUAIA
ICHYBaHHSI 4epe3 TOraHni MEHEKMEHT abo Bl CBOIX HAIMIPHUX aMOIIIA 1010
BeficHHs Oi3Hecy uepe3 Iurepuer”; dot bomb, dot goner ,,Intepuer-dipma, koTpa
30aHkpyTyBama’”; sneakers-up ,,30aHKpYTUIMI YH TaKdi, [0 [PHUIMHUB
nisueHicT”; MTBU (maximum time to belly-up) ,,nepion gacy, ynpoJIoBx SKOTO
KOMIIaHis CITOIIBA€THCS yTpuMaTHcs B IHTepHeT-013Heci”; pink-slip party ,,Bedipka
JUTSL IIIPUEMITB 1 CTy>KO0BIIB 30aHKpyTLI0i [HTEpHET-PipMuU’™.

[{uikoBUTHIA TpOBaN BIPTyalbHUX (HIPM YHACHIIOK PIBKOro MaJIHHS KypCIB
IIHHMX ManepiB 1 BUIPUBY LMX KypCIB BiA peIbHOI JOXIIHOCTI JIIHIBaJIbHO
peanidyBaBcs y opmi cTilikux cioBocmorydeHs dot-com bubble, Internet bubble,
IT bubble, dot.com bust: When the internet bubble burst, Amazon’s stock price
slumped from $100 to $6 (The Observer, June 1, 2008). The dot.com bust left
hundreds of companies out of business, thousands of people out of work, and
millions of investors out-of-pocket (The Christian Science Monitor, December 27,
2001).
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[Ticnst 6ankpyTcTBa O1UIBIIOCTI CKOpocnuX [HTepHEeT-poekTB y 2000 portri
Ha 3MIHY SIBHIIY, JJI TIO3HAYEHHS SIKOTO BUKOPHCTOBYBAIOCS CJIOBOCTIOTYYCHHS
dot.com craze ,xoMIIOTepHA JHMXOMaHKa’, TIPUXOIUTh BKpaAil HeEraTHBHE
CTaBJICHHS JI0 TPOIIECiB KoMepItianizaiii [HTepHery, BrijieHe y HomiHarii dot-com
rage. A 3 IOYaTKOM ,,iIHBECTHIIMHOI 3MMH~ JHTBaJbHa ojauHuUIE dot.com
pO3IIMpHUIa CBO€ MEPBUHHE 3HAYCHHS 1 JI€/ajll YacTille cTaja acoIFOBATHCS 3
,,HE3PUI010 U1 Hee(heKTUBHOIO MOJICILTIO O13HECY .

[lepetinemo 10 po3riisiAy MOBHHMX IHHOBAIli, CMIBBIIHECEHUX 3 IHm epHem -
MapKemuH2oM, SIKAA OXOIUTIOE YC1 €IeMEHTH MapKETHHTOBOTO MIKCY Y MeEpexi
[areprer (konmenis “4P: Product, Price, Place, Promotion”) [415, p. 171] i
yepe3 CBI TICHUN 3B’SI30K 3 EJIEKTPOHHOIO KOMEPLIEID HEPIIKO BBAXKAETHCSA il
CKJIa0BOI0 yacTuHOwO [428, p.548]. 3raganmii pi3HOBHI Oi3HEC-ISIIBHOCTI Y
BcecBiTHill aByTHHI Ma€e KilbKa OJIM3bKUX 3a 3HAUCHHSIM HAlMEHYBaHb, a came,
Internet marketing, i-marketing, web-marketing, online marketing, e-Marketing,
digital marketing.

MapkeTuHroBa CTparterii, y pamMKax sKOi KOMIIaHii 3ajjsi JAOCATHEHHS
MaKCUMaJIBHOTO PE3YbTaTy 3AIMCHIOIOTH JUCTPHOYIIIO CBOIX TOBAPIB Ta MOCIYT
yepe3 BeO-calTH, KaTaJIoTH i Mara3wHM, TOOTO 1 B OHJIAMHOBOMY IIPOCTOPI, 19epe3
TpaauIiiH1 KaHAM, TO3HAYalThCSA (paseosnoriyHuMu oauHUIEIME tri-channel
marketing, multi-channel marketing, omnichannel: Thunderhead’s software helps
improve customer communications for financial firms and others entering the
brave new world of multi-channel marketing (The Financial Times, November 28,
2008). A mnpakThKa BUKOPHUCTaHHS OJHOTO CMOCOOY TMOIIMPEHHS MPEIMETIB
TOPriBAl 3471l  TMOMyJsIpuU3allii  IHIIOTO  KaHaly  PO3MOAUTy  OTpuMaa
HaliMeHyBaHHs Cross-channel marketing.

['omoBHA poibk y ¢OpMyBaHHI HOBOTO 3MICTy Y HaBEASCHUX HOMIHAI[IIX
HAJIOKUTHh TpedikcaM KBAaHTUTATUBHOI ceMaHTWKH Multi-, omni- 31 3HaYeHHAM
,,0araTopa3oBOCTi, KOMIUIEKCHOCTI, YHIBEpCAIbHOCTI” # tri- ,,Tpu, moTpiiiHmii”, a
TaKOX TPENO3UTHBHOMY (OPMAHTy Cr0SS-, SKHH y CKIQJHHX CJIOBaX Mae

3HAYEHHS ,,[IEPEXPECHUM, MPOTUICKHUM, MONepeunnii”. TakuM 4UHOM, WIIEThCS
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BXK€ HE TMPO TPOTUCTABICHHS ,,BIpTyalbHOTO 1 ,,pealbHOTO” (opMmaTiB
€KOHOMIYHOI B3a€MO/I11, a MPOo iXHIA cUMO0103.

Sk 3a3Havaniocs BUILE, €IEKTPOHHA KOMEpLIs i [HTepHET-MapKEeTUHT TICHO
MOB’s3aHI, TOX Y XOJ1 COIIOJIHIBAIHHOTO aHali3y HEoJoTriBMIB cdepu
CIEKTPOHHOI ~ KOMEpIIi  yKe OyJio pO3MISHYTO YacTHHY HEOHOMIHAIIIH,
CIIBBITHECCHHUX 3 TAKUMHU CKIAJOBHMH ,,MapKeTHHIoBoro mikcy” (4P), sk micue
npoxaxy (Place), mpeameru Toprism (Product). Tomy HaBemeMo MOBHI IHHOBAIIIT,
KOTpP1 O3HAYAIOTh peastii eIty eJIeMEHTIB [HTepHEeT-MapKEeTHHTY, a caMe I[IHOBO1
nomituku (Price) i onnaitnoBoi pexiaamu (Promotion).

30kpema, MexaHi3MaMH I[IHOBOI cTparerii y mepexi [nrepHer ctaroth online
COUpPON ,,OHJIAHOBUH KYNOH I oTpuMaHHs 3HWKKK i online deal ,Burimna
IPOIMO3UIlss TOBapiB / MOCIYr”, MO B YMOBax JIETKOTO JOCTYIy JO 0Oarathbox
,,BIPTyaJlbHUX KpPAaMHHULb~ BUIKPUBAIOTH BEJIUKI MOXJIIMBOCTI ISl TOIIYKY
NOTPIOHKX pedel 3a HAWOUTBIN MPUIHATHOO BapTicTio: The use of online coupons
for consumer grocery goods has jumped in recent years, from 1 per cent of all
coupons in 2006 to almost 10 per cent in 2009 (The Financial Times, June 9,
2011); Tavon Ferguson, a 25-year-old graduate student in Atlanta, became
obsessed with finding online deals last spring, while planning her July wedding
(The New York Times, November 26, 2008).

Cratoun cepiio3HUM KOHKYpeHTOM ,,0pduaifHOBIi pekiami”, HaOupae
oOeptiB IHTepHET-pekiama, BepOamizoBaHa y Ha3Bax Web advertising, online
advertising, Internet advertising, e-advertising, digital advertising. MosHi
IHHOBAIlll BUHMKAIOTh IIOHAWMEpINEe JJIs1 HOMIHAIl THX HOBHX MEXaHI3MIB
eJICKTPOHHOTO MapKETHUHTY, KOTPi JAOTh 3MOT'Y MPUBEPHYTH YBary MOTCHIIIMHUX
BIIBIYBaYIB CalTIB O TOBApiB 1 TOCIIYT.

CriekTp peKJIaMHUX PUHOMIB JIOBOJII IIMPOKKiA: adware ,,Bu mporpaMHOro
3a0e3MeyeHHs], NMPU BUKOPUCTAHHI SAKOTO KOPUCTYBAyy MPUMYCOBO MOKA3y€ThCS
pexmama”, beyond the banner ,,onmaiiHoBa peknama, MO0 BUXOIWUTH 3a paMKH
cTaHaapTHUX QopmariB [HTepHET-O0aHepiB”, CUrsor ads ,,criocid pekinamu, KOJIH

CTpUIKa Kypcopa IHTepHeT-KOpHUCTyBaua OTpUMYE BUIJISJ JIOTOTUITY KOMIIAHI
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floating ads ,,peknama, sika cama 3’SIBJIIETHCS HA €KPaHi 1 MOYKE MaTH KHOTIKY JIJIS
Buxony”, t0o gator ,,meMoHCTpyBaTu pekjiaMy KOMIaHi Ha BeO-calTi (ipmu-
KOHKypeHTa”, pop-up ads ,,pekiiaMHi BCTaBKH, IO HECIOJIBAHO BHHHUKAIOTH Ha
ekpaHi’, pop-under ads ,,pexkiaMHi BCTaBKH, IO 3 SBJSIOTHCS IICS 3aKPHUTTS
IIOTOYHOrO BikHa Opay3epa”, banner ads ,,pekiiama Ha BeO-CTOPIHILL .

KpiM BITHOCHO €TWYHUX pEKJIaMHUX CcTparerii, B IHTepHET-pocTOpi
MPaKTUKYIOThCS HE 30BCIM YECHI NMPUHOMH, IO CTAIOTh IHCTPYMEHTaMH JJIs
,,Bipycaoro” (viral) um ., maptmsancekoro” (guerilla) mapkerunry. HaitOiabimn
epeKTHBHO B  KaMIIaHIIX  OHJAMHOBOTO  ,,BIPYyCHOTO  MAapKETHUHTY
BUKOPHCTOBYIOTBCS KOMIT IOT€PHI ITpH, MO0 PO3POOJAIOTECS CHEMIATbHO IS
TpeaCcTaBleHHs OpeHjaa / NPOAyKTy LUIbOBil ayauTopii. IxHbOIO BepOaTbHOIO
peanizailiero € HeoJiekceMu-Teseckonizmu advergame, advergaming: The market
remains disparate and small in size, especially compared to advergaming, where
advertisers sponsor websites and games that feature their products, such as a
brand of car being pictured on the back of an online-poker playing card (The
Financial Times, May 17, 2005).

[llonrpaBaa, HaBiTh [HTEpHET-pEeKIaMa, 030po€Ha HOBITHIMHU TH(POPMAITIHO -
KOMIT FOTEpHUMH TEXHOJIOTIIMH, MOKE HE TIPUHOCUTH OaKaHUX pe3yibTaTiB. Jls
BUIAJKIB, KOJIM WIEThCA MPO HEBAAIl Miap-TEXHOJOTI Ta HAWTIpIMil CleHapii
NpoAaXy TOBapiB MacOBOrO CIOXKHMBaHHA, 3’sBMjacs HeoHowiHamis Deadfish,
Idaho. Mapkeronoru capkKacTUYHO BUKOPHCTOBYIOTH II0 HAa3BYy HEICHYFOUOTO
MicTa B Amepulll, MO0 MIIKPECIUTH He3aTpeOyBaHICTh BUCOKOTEXHOJOTTYHUX
ToBapiB uu nochyr: ...“Deadfish, Idaho”, a fictitious location that serves as a
hypothetical test market for America’s response to consumer technologies (The
Chicago Tribune, October 11, 1999).

[lepeiimeMo 10 poO3rsLy HOMIHAIIN, CITIBBITHECCHHX 3  TaKUM
MIEPCIIEKTUBHUM CEKTOPOM ,,BIpTyaJIbHOI €KOHOMIKH, SIK e1eKMmpPOHHUI OAHKIHZ,
¢inancu i Inmepuem-oipsci. CTpIMKE 3pOCTaHHS KUIBKOCTI JIGKCUYHHUX 1
(pa3eonoTMHUX HEOJIOTI3MIB, KOTp1 BiIOMBarOTh peaiii (iHaHCOBO-0aHKIBCHKOTO

OBHECY y BCECBITHIA MEpExi, 3yMOBJIEHE THUM, IO CbOTOJHI KpYIHI OaHKU W
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¢biHaHCOBI HCTUTYIHI ()AaKTUYHO 3MIHIOIOTH CBOi peanbHI (iTii HA BIpTyalbHI
cuctemu [328, p. 280].

Ak 1 OUIBLIICTh KJIFOYOBUX TEPMIHIB [HTEpHET-€KOHOMIKHM, IHTEIPATUBHI
HNOHSTTS ,,€JIEKTPOHHUIN OaHKIHT” i ,,eJIeKTPOHHI PiIHAHCH OTPUMYIOTh BEpOAIbHY
pETpe3eHTAlliI0 13 3aTyYE€HHAM 3aKPIUICHUX 3a KOMIT I0TEPHOI0 C(HEepor0 MOBHUX
onuuuib - (electronic), Internet, online, virtual, web, yroproroun cuHoHIMIYHI
napagurMy HaBKOJIO BiIMoBimHMX curHidikaris: e-banking, Internet banking,
online banking, virtual banking, web-banking, Internet finance, e-finance, online
finance. Bukopuctands 0a30BHX TEPMIHIB ,, TPAAMIIHHOI” EKOHOMIKH €
CBIIYEHHSIM TOTO, IO SBUINA 1 MOHATTS ,,BIPTYaJIbHOTO”> €KOHOMIYHOTO MPOCTOPY
BEpOATBYIOTHCS 3a  JIOTIOMOTOIO €KBIBAJICHTHOTO TEPMIHOJIOTTYHOTO
IHCTPYMEHTapIt0 pEATbHOTO CBITY.

[lepmr HDK PO3TIEIHYTU AHTJIOMOBHI IHHOBAIlll i1 HallMEHYBaHHS HOBHUX
SABUII 1 MPEIMETIB EJEKTPOHHOrO OAaHKIHTY, 3ayBaKMMO, IO EKOHOMICTH
pPO3PBBHAIOTH JIBa OCHOBHMX BHIM OaHKIBCHKIX OTepali 3 eJIeKTPOHHUMU
rpommmMa: 1) 3 BUKOpPUCTaHHSAM cMmapT-kapTok (card-based); 2) i3 3amyueHHIM
KOMIT FOTEpHHUX U TeleKkoMyHiKamifaux Mepexx (network-based) [337, p. 240].
[IpuBepTae yBary Toi (hakT, 110 HOBI peajii, OB’ sA3aHI 3 00IrOM BIPTyaIbHHUX
KOIITIB 13 3aCTOCYBaHHSIM OAaHKIBCHKMX KapTOK, IIO3HAYAIOThCSI MOBHUMH
OJVHMIFIMH, SKI 3aKpIIWIACS 3HAYHO pAHILE HE JHIIE B EKOHOMIYHOMY
BOKaOyIsipii, ane i yBilinum y mupokuii o6ir: credit card (1952), plastic money
(1974), debit card (1975), plastic (1980), smart card (1980), PIN number (1982)
[335, p. 142, 188, 196, 220, 221]. ToOTO HaBemeHI HOMIHAI HUHI PEMPE3EHTYIOTh
MOHSTTS, SIK1 3 aKTUBHUM TOIIUPEHHAM Be0-TIPaKTHK Y OaHKIBCHKIM cdepi HaOym
JIOJIaTKOBOTO ~ 3MICTY, OCKUIbKA CITIBBIIHOCSTBCS 3  TpPaHCAKIsIMH 1 Yy
,,TpaauIiitHOMy”, 1B ,,0HIaHHOBOMY  (hopmaTax.

[lepeBaxkHa OUTBIIICT, HaliMEHYBaHb |HTEpHET-OAHKIHTY KOHIICHTPYETHCS
HABKOJIO BUKOPUCTaHHS Cy4yacHUX 3ac001B KOMYHIKaIlil 1 KOMII FOTEPHOI TEXHIKH,
sx-ot: personal computer (PC) banking, home banking, remote electronic banking,
mobile banking (m-banking), sms-banking: In 2010, KKB realised that its most
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profitable customers were those who used home banking (The Financial Times,
March 15, 2011); In recent months, the bank has launched debit cards in China
and SMS banking in the Philippines (The Financial Times, October 13, 2009).
BuiienepeniyeHi Ha3BU HE € TOTOKHUMU 32 3HAUCHHSIM, ajie yC1l BOHU 00’ €HaH1
CHUTbHOIO imeero “arm’s length transactions”, To0To MUCTaHIIMHOTO YIIPaBIIHHS
(bIHAHCOBUMHU aKTUBAMHU, KOJIM CTOPOHH JTIIOTh HE3AJISKHO OJTHA Bif] OJIHOI.

Ille Owemm cydacHi (OpPMH €IEKTPOHHOTO OAaHKIHTY, SIKI BTUIIOIOTH
MOMYJIIPHY HUHI KOHIICIIIIIO ,,0aHK Ha JOJIOHI” 1 CIIMPAIOThCA HAa BHKOPHUCTAHHS
MOPTATUBHUX KHUIICHHPKOBUX KOMIT IOTE€pIB, CMapThOHIB ¥ 1HIOT mH(ppOBOi
TexHIKW, peanidyBamcs y HazBax PDA-banking (personal digital assistance +
banking), wireless banking: The investment presents China Mabile a platform to
offer wireless banking services to more than 527 million customers in the world’s
fastest-growing major economy (The New York Times, March 10, 2010).

Ha Binminy Bif ,, TpaauuiiHuX’ O0aHKIBCHKUX YCTaHOB, KOTP1 00CIYyrOBYIOTh
KJIIEHTIB, Yy TOMY 4YHCI W dYepe3 TIIOOATbHY TEJIEKOMYHIKAIlIHHY MEpPexy,
,,BIpTyaJIbHI OaHKM’, TMO3HA4YEHI CEPIEI0 CEMAHTHYHO OJM3bKUX HAWMEHYBAaHb
cyberbank, virtual bank, Internet bank, online bank, mpomonyroTs OaHKIBCHKI
nociyru e yepe3 Inrepuer: The Net has opened up the customer’s perception
of what a bank can be, and customers feel that the virtual bank is more in tune
with the way they need to shop and buy financial services today (The International
Herald Tribune, April 2, 2000). Online banks, however, which aren't weighed
down by the cost of maintaining a branch network, tend to offer higher yields (The
Chicago Tribune, January 6, 2008).

CrnemianbHI MpOrpaMHi p IIEHHS, 0 J03BOJITIOTH OTPUMYBATH BUCTABIIEH] 1
BIIMPABISITA OIUIQYEHI PAaxXyHKH Yy PEKUMI peabHOTO Yacy, BepOalbHO
peaniByroThCs 3a qonoMororo HeoHoMinailiii online billing, e-(electronic) billing,
online invoicing, e-(electronic) invoicing, web-invoicing, a enekTpoHHI MIATDKHI
nokyment — e-bill, online bill, e-invoice / e-nvoice: Councils should make it
easier to pay bills and offer the same discounts for electronic billing that other

companies offer (The Sunday Times, October 30, 2011); Such fraud has been
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around nearly forever but has been made much easier by the Internet and online
bills, says Robert Douglas, a security consultant (The USA Today, September 25,
2006).

[HTepHEeT-0aHKIHT HaAWOLIbIIE MOTEpIae BII MEPEKEBOTO IIaxpaiicTBa Ta
IHIIMX PU3UKIB, JJI1 HalMEHYBaHHS SIKMX 3 BWJIACS HU3KAa CUHOHIMIYHUX Ha3B,
3TPYMOBAaHUX HABKOJO TMOHATTS ,,HE3aKOHHE OTPHMaHHSA KOH(IMEHIIHHUX TaHUX
KiIieHTiB”, a came: identity theft, phishing, phone phishing, spear-phishing, vishing
(voice + phishing): Visa, Microsoft and online marketplace eBay on Monday
announced a global service to combat identity theft on the internet with reported
“phishing” incidents currently growing at nearly 25 per cent a month (The
Financial Times, February 14, 2005).

3 MeToro momepemKeHHs ,,noaBiHoT Tpat” (double-spending), pizHoBHUTY
3JIOB)KMBAHHS KJIEHTIB, OAHKIBCHKMI KOMIT'IOTEp MiJi 4Yac KOMXHOI TpaHCAKIIil
nepeBipsie HasIBHICTh IU(PPOBUX KOIUTIB y CBOIN 0a3i maHux. Binrak 3’ saBuiucs
Ha3BH Online e-money ,,eleKTpoHHA TOTIBKa, sKa Oepe y4acTh B OIEparlisfx, IIo
BHMArarTh B3aeMOIil 3 OaHKIBChKUM cepBepom” it Offline e-money ,,enexTponHi
T'POIII, 110 BUKOPHUCTOBYIOTHCS 0€3 ydacTi OaHKy .

Psm MOBHUX IHHOBAI[iW HOMIHYE IHCTPYMEHTH ayTeHTH(]IKamii KII€EHTIB
3711 3a0e3neueHHs KOHDIIEHIIHOCTI i 3aKOHHOCTI TpaHCaKIIii : e-signature ado
digital signature ,,udpoBuii Kox, 1O IMEHTU(IKYye BiMIMpPaBHUKA 1 BU3HAETHCS
AHAJIOTOM 3BUYAWHOTO MIMIHUCY JJIS €ICKTPOHHHUX JoKyMeHTiB”, blind signature
,,PI3BHOBHJI €JIIGKTPOHHOI'O TIAMUCY, SKAW J103BOJIsIE 30epiraTh aHOHIMHICTH
tpancakiii”: With a massive network of digital signatures, in which millions of
consumers have unique, encoded identities, amounts of money can be transferred
instantly between thousands of different banks (The New York Times, January 15,
2001).

VY cepenoBuni npodecioHaniB mix moHATTAM “e-finance” po3ymiroTh HE
auiie nmociayrd (iHaHCOBO-OAHKIBCHKUX IHCTUTYIIN Ta 3IMCHEHHS oTmepaiii 3
BUKOPHCTAHHS CUCTEM E€JIEKTPOHHUX IUIATEXIB, a U JIUIBHICTh (PIHAHCOBUX PUHKIB

[331, p.1], Tomy nopeuno HaBectu HoBui Tepmid ECN (Electronic Communication
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Network) mms mo3HadeHHS ,,Mepexi eIeKTpoHHUX (oHmoBUX Oipx’: The new
exchange can date its presence as an electronic communication network or ECN
back to the late 1990s, but it is only in the last few years that Direct Edge has
become a major presence in the US equity trading space as the market has become
highly automated and dominated by electronic market makers, or so-called high
frequency traders (The Financial Times, July 20, 2010).

Huni cnemiamictn  pBBHUX cdep AIBHOCTI BEAyTh MOBY IPO
,,JIepeOyBaHHS "’ JIIOJIMHM y PI3HUX (PIBUIHUX 1 COIIATbHAX PEaTbHOCTIX — Presence
i telepresence [49, c. 72]. Ilepexin B IHTepHET-POCTIp 1 AKTHUBHE BUKOPHCTAHHS
IT BinKpHMBarOTh MOKIJIMBOCTI JJII BUPOOHMYOI B3aeMOI Ha BiAcTaHl. Binrak
BinOyBaeThCs (POpPMYBaHHS PENEBAHTHOI IOAO OUCM AHUINHUX MPYOOBUX
6i0HOCUH | melenpayi aHTIIOMOBHOI TEPMIHOJIOT .

JIst ipuKIIany, KIIIOUYOBE MOHATTA ,,BlIJIajieHa po0O0Ta, sika BUKOHYETHCS 3
BUKOPHUCTaHHIM  TEJICKOMYHIKAI[IMTHUX  CUCTEM~  TIO3HAYAETBbCS  CEPIEI0
HeoHomiHairii : telework, telecommuting, remote work, distance work, e-job, work-
at-home: Organisations that used the technology for telecommuting — enabling
staff to work from home — saw commuter travel fall by 5 per cent (The Financial
Times, February 16, 2009); Matsushita Electric Industrial Co. said Wednesday it
would begin a telework programme for nearly half of its employees in Japan as
part of the private sector's effort to cope with an ageing society (The Sydney
Morning Herald, March 28, 2007). ¥V cBoro yepry cheraricTi, KOTpi MpalomTh
3a Mexxamu oicy ¢ipmu, BukopuctoByroun IT, oTpumanm Taki Ha3Bu, sk digital
nomad, e-lancer, e-collar worker, cybercommuter, telecommuter, teleworker,
cybercommuters, work-at-homers, homepreneur, a kepiBHUKH, SIKi YIPaBJSIIOTh Ha
BiIcTaHi, — HaiiMeHyBaHHs Virtual manager, e-manager.

B ymMoBax BcecBITHROI poTallil CTICIIATICTIB OIlIHKA KaHIUIATIB Ha pOoOOTY M
nporec 100opy MepCoHAy TaKOX 3AIMCHIOETHCA TEPEBAXHO B EIEKTPOHHOMY
pexuml. CkaxiMO, TUCTaHUIMHUAN MOUIYK MPAalBHUKIB 33 JOMOMOror [HTepHeT-
pecypciB  BepOami3yroTh HeOHOMiHaril e-Cruiting, e-recruitment, e-cruitment,

e-hiring, e-headhunting, onnaitHoBi iHTEepB’ 10 OTpUMaK HaliMeHyBaHHs online job
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interview, a eJeKTPOHHI aHKETH MpPETEeHACHTIB Ha mocamy — online application
form. TlperenmenTn Ha mocamy MarOTh 3MOry Haiacwiath, kpim online CV
,,OHJIaltHOBOi Olorpadii”, omline video résumé ,,OHNAHOBE BINEO pe3roMe’
Potential candidates complete an online CV that employers search by criteria
such as job area and rate of pay (The Times, June 9, 2007); ... Job hunters and
corporate recruiters are adding online video résumés to their arsenals (The USA
Today, April 25, 2007).

YcyBaoun mpocTOpoBi 1 dYacoBli OOMEXKCHHS, BCECBITHS ITaByTHHA
JTIO3BOJIMIIA TIEPEBECTH y BIPTyalbHHM (opMaT 1 Takl BaKJIMBI CKJIa0B1 O13HEC-
TBUTBHOCTI, SIK IUTOB1 3yCTpPIdi, MeperoBopu, KoH(pepeHtlii, npe3eHTallii, TOprosi i
IPOMHUCIIOBl SIPMapKH, 110 Ha pIBHI MOBHHUX (OPM OTpUMAIM BIAMNOBIAHY
BepOanbHy pernpesenTartito: virtual business meeting, telenegotiation, webinar,
web conferencing, virtual trade show: Like their real-world counterparts, virtual
trade shows come with panel discussions and speeches by industry experts (The
New York Times, September 12, 2007); During the webinar, Euromonitor
predicted that the Asia Pacific area will contribute to over 72 percent of the
world s consumer food service over the next five years (The Independent, August
12, 2010). be33amepeuna mepeBara X HOBUX CIIOCOOIB HTEPAKTHBHOI B3a€MOIii
KOMITaHIi — MOXJMBICTh CYTTEBO EKOHOMHTH dYac 1 pecypcH, TOB's3aHi 3

Oprasizaili€ro Mnoi3JoK Ta 3yCTpIueH.

3.2. JlinreajibHa penpe3eHTalis mapaMeTpiB rj100ajabHOT e KOHOMIKH

Himenpkuii  comiomor HO. Xabepmac 3ayBaxyBaB, IO ,,IJI00abHA
CKOHOMIKa CTajla MaTpuIieto riodamizanii sk penomena kinmg XX cromrrs” [297,
c. 113]. CtBoproroun OCHOBY MJisl IHTETpAIiifHUX MPOIECiB y piBHUX cdepax
CyCHUIbHOTO OYTTsI, MDKHApOJIHA TOCNOapChKa CUCTEMA 1 HUH1 PO30YIOBY€EThCS, a
OTXE, CTa€ ,,F€HePaTOPOM’ HOBHX SIBUIL 1 IOHSTh, KOTPl OTPUMYIOTh BIIMOBIIHY
BepOabHYy pENpe3eHTaIll0 B aHMMMChKIA MOBi.  COINOMIHIBAILHUNA  aHATI3

HEOJIOTI3MIB, TIOB’S3aHMX 3 PECTPYKTYPH3AIl€I0 CBITOBOTO EKOHOMITHOTO
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OpOCTOPY, BapTO PO3MOYATH 3 PO3IJBAY LEHTPAIbHUX TMOHATH ,,[JI00aTbHA
ekoHoMika” (global economy) Ta ,,cBitoBa ekonomika” (world economy), ski €
OJIM3BKUMHU 32 3MICTOM.

VY cydacHI HayKOBid 1 MyOJIUCTUYHIN JiTeparypl y 0aratbox AediHiisIX
riobani3anii Ta i eKOHOMIYHOI CKJIaJ0BOI HAssBHI CYNEPEUIMBI MOMEHTH, a TEPMIH
,,CBITOBa (ri00abHa) €KOHOMIKA™ 37€0UThIIIOTO TIIYMAaYUTLCSA K HEOMHOPITHA 3a
PO3BUTKOM, 0araToTOJIOCHA 32 MPOCTOPOBOIO OpTraHi3aIli€l0, acCuMeTpUYHa (depes
HEPIBHOTIPABHICTh BIMHOCWH MDK KpaiHamu) IUTicHICTH [61, c. 2; 226, c. 10-11;
453, p. 14].

Came ckmagHICTh T100abHOT CUCTEMH TOCTIONAPCTBA 1 PO3MAITTS! YUHHUKIB,
10 BIUIMBAIOTh HAa HEI, 3yMOBIIIOIOTh PI3HOIUIAHOBICTh MOBHUX OJMHMIIb, KOTpP1
KOHIICHTPYIOTBCSI HABKOJIO TAKMX PYIINHHUX CWI M CyMepedHOCTed EKOHOMIYHOI
IHTerpalii, sK: HacTyl TpaHCHAI[IOHAILHUX KOpIHOpallii; mnepepo3noain 1
MEePEMIILICHHS] PEeCYPCiB; CTBOPEHHS Ta ABUIBHICTh MDKAEp)KaBHUX 00’ €THAHb M
opraHizailiii; rmeperBOpeHHs aHrmichbkoi MoBu B lingua franca inTerpoBaHOro
O3HEC-cepe/IoBHUIla;, aMOIBAJICHTHUN XapakTep 1 HEOJHO3HAYHE CHIPUAHSITTS
r7100aJTbHOI €KOHOMIKH Ta €BPOIHTErpaIlii.

AHTJIOMOBHI IHHOBAIl, MMOB’s3aHl 3 ToTalbHUM HacTynoM THK Ta ixHiM
NEPETBOPEHHSIM Y TOJIOBHUX TPaBIIB CBITOBOTO EKOHOMIYHOT'O PO3BUTKY,
MO3HAYaAIOTh arpecUBHE MOIIMPEHHS BITOMUX OpEHAIB HaWOUIbII PO3BUHYTUX
JIep>KaB 1 OTOCEPEIKOBaHE HaB’ S3YBaHHS MEBHOTO CTWIIIO KUTTA. T0X HE JHMBHO,
[0 KPUTHKH YHIBEepcasi3allii ¥ BecTepHI3allii CBITY BXKHMBAIOTh 11l MOBHI O TMHMIII
31€OUTBIIOTO 'y TEMOpAaTUBHOMY 3HAU€HHI IS TaBpPYBAaHHSA CTEPEOTHIIIB
CITOKMBAHHS, PAIliOHATI3MY ¥ aMOPaJIbHOCTI BEJIMKOTO OI3HECY.

Ha cworogni, xonmm Oe3mepeyHUMH JTiAEpaMH Yy CBITOBIA EKOHOMIIl €
amepukanchki kommanii Coca-Cola, Disney, McDonald s, Starbucks, Wal-Mart,
HEOJIEKCEMH, YTBOPEHI 13 3aJIydeHHSM BIIMOBITHUX E€PTrOHIMIB, HEpIKO
BUKOPHUCTOBYIOTBCSL SIK CHHOHIMH ,,ruto0anizamii”: Coca-Colonization, Coca-
Globalization, Disneyfication, Disneyization, McDonaldization, McWorld,
Starbuckization, Walmarting, Wal-Martization.
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3 nominyBanHsaM amepukanchbkux THK Apple, McDonald’s, Starbucks
TaKO MOB’s13aH1 HA3BU HEOPILIMHUX CTIOCOOIB BU3HAYEHHS MMAPUTETY KYIIBEIbHO1
CIIPOMO>KHOCTI Ta YTOUHEHHSI PealbHUX OOMIHHUX KYpCiB BAJIIOT PI3HUX JEpKaB, a
came IPod Index, Big Mac Index, Tall Latte Index: The CommSec iPod index is a
modern-day variation of the long-running Big Mac hamburger index compiled by
The Economist magazine. Both indexes work on the theory of “same goods, same
price” (The Herald Sun, September 20, 2010).

Ockutbku  rio0amizamiiiHi  Mpomecu  3AIMCHIOIOTBCS  HAa  OCHOBI
naHamepHMKaHizmy, Joriku Pax Americana [57, c. 254], ns no3nadenns CIIIA sk
,,KOMEHIaHTa”  TioOami3alii BUKOPUCTOBYIOTHCA (Ppa3eosOTIHHI  OJMHHIIL
yTBOPEHI IIUIIXOM BTOPHUHHOI HOMIHAIIii: hyper-power, monster country. TotanbHa
aMepHuKaHi3allis Tako’k 3HaXOJIMTh BTUICHHS y MOBi: America-firstism, amerigance,
anti-anti-American, greenback game. UYepes Te, O amMepUKaHCHKOMY
JOMIHYBaHHIO OpaKye MOpaibHOTO MIATPYHTS, EpeIiueHi MOBHI OJJMHULI HEP IKO
MarOTh HETaTHBHY OILIIHHY KOHOTAITIIO.

Okpemi TOCHITHUKA PO3TIIIAIOTh T00AN3alif0 K HOBY MapagurMy, B
OCHOBI 5IKOi BOa4arOTh MOOUTLHICTH Yy HaummpmoMy ceHci [413, p. 253; 463,
p. 11]. Bimommii comionor E. Toddmep HazuBae cydacHe JrOACTBO ,,HOBOIO Pacoo
KOYOBHKIB” 13ayBa)xKye, IO ,,HIKOJIU 1€ B ICTOPii BACTaHb HE Ba)KHUJIa TaK MaJo.
Hikomnu 111e ¢TOCYHKH JIFOAWHU 3 MICIIEM MPOKUBAHHS HE OYJIM TAKUMH XUCTKAMU 1
HenoBropiuaumu” [292, c. 88]. Came THK, xotpi mie Ha3uBaroTh Stateless
corporations, To0TO ,KOpTOpallii IMo3a JCPKABHUMH KOPIOHAMU™’, BiIKPHIHA
IPOCTIp JIJIs ,,6cKOHOMIKH 3 HYJILOBUM TepTsimM”™ zero-friction economy (zero-friction
business), a omxe, I BUILHOTO PyXY SIK MaTepialbHOTO, TaK M IHTEICKTYalbHOIO
Karrirany.

3 mepepo3monUIOM 1 TEPEMIIICHHSIM pPEeCypciB KOPEMIOITh BepOalibHI
penpe3eHTaHTH, SKi HOMIHYIOTh MEpepO3TallyBaHHS AaKTUBIB  KOMIIaHIH,
,,BAKAUYBaHHSA MI3BKIB” Ta 1HIII SBHUILA B YMOBAX CBITOBOI €KOHOMIYHOI IHTErpaiii.
Jlna npuxnany, MOOUIBHICTE PECYpCIB MO3HAYAETHCS MapaUrMOK0 HEOJIEKCEM, B

SKUX BCKTODP HepeMiH_[eHHSI NnepeaacTeCAd MOBHUMHU 3HAKAMH in-, Oﬁ-, near-, re-,
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right-, a cam mporiec pyxXy 4YM 3JaTHICTh JO HBOTO — JCpHUBAaTaAMH BiI TBIPHOI
ocHoBu shore: inshoring, offshorable, nearshoring, re-inshoring, rightshoring:
Faced with these and other challenges, companies might look to relocate their
supply chains nearer to home — “nearshoring” rather than “offshoring” could be
a buzzword to watch out for in 2010 (The Financial Times, November 9, 2009);
Over the next few decades, millions of jobs will be offshorable (The Financial
Times, May 9, 2007).

HerarnBHMM HacmiakoM TepeTIKaHHS KaIliTaliB HEPIIKO € BIpara MICI
poboTH, 1m0 BTUIOETHCSA y Heodekcemi bangalored (Bangalore — masBa micta B
[anil) ,,mocTpakaanmMii yepe3 Te, 1Mo O3HEC TMEPEeHEeCEHO B IHIIy KpaiHy, Je €
JenieBia poboya cuia i Ommkde 3HaxoIThes pecypen”: In Boston, San Jose,
London or elsewhere, if you were being “Bangalored”, it meant your job was
being shipped half a world away to someone who would toil for a tiny fraction of
your salary (The New York Times, November 2, 2006)

3 pyxoM IIIOACBKHUX pecypciB, sKi y 100y TOCTIHIYCTPIAIbHOI
IHTENEKTYaTbHOT €KOHOMIKH BIIIrparOTh KIIFOYOBY POJIb, MOB’s13aHA Cepisi MOBHUX
iHHOBaIii, Hanpukman, body shopper ,,coemiamicr, 3aiHATHH MOIIYKOM
npodecionaniB, ocobmmBo y Tamy3i IT, 3 xkpaiH TpeTboro CBITY A
NpaIeBIATYBaHHS Y JOCIITHUIBKIX IIEHTPaX pO3BUHYTHX KpaiH”, brain gain (aa
BimMiny Bin brain drain) ,,mpurums mizkiB”, labour tourist ,,oco0a, koTpa *xuBe B
OJTHIM KpaiHi, a mpairtoe B iHmii”, techno-migrant ,,mporpamMict, KOTpHii eMirpye y
CIIIA abo 1Hm JepxaBu 3 BHUCOKMM piBHeM ekoHoMiku”. Ilpo Te, mo B
KOPTOpaIisXx yCBITOMIIIOIOT, BaXJIMBICTh KOOPAWHAINI BITHOCHH Yy TJIOOQILHHMX
Macirabax, CBITYMTh 3aMovYaTKyBaHHS TaKol MOCaaW Y KEepIBHINA JIaHI1 KOMIIaHIi,
sik chief global officer: Nigel Banister, chief global officer, explains the attraction:
“UAE is extremely ambitious and wants to set itself up as a regional hub” (The
Times, February 1, 2010).

Ockitbkn THK nme-akto mopuBaioTh 3 HAlIOHATBHOIO EPHKABOIO 1
KEPYIOTbCS CBOIMH BJIACHUMH IHTE€pecamu, HampuKIHUI XX CTOJITTS BHHHKJA

METaCTPYKTypa y BUIJISAI PIBHUX MDKAEpKaBHUX 00’ €qHaHb. SIK HACHINOK, B
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AHTJIMCBKIA  MOB1 3 SIBUWJIMCS  HEOHOMIHAIN JUIS MO3HAYEHHI IMOHSATH,
CIIBBIIHECEHUX 3 JBUIBHICTIO MDKHapOJHHUX albsSHCIB 1 opraHpauii. Tak, 3a
aHAJIOTIEI0 710 BIIOMUX IHIIlianbHO-JTiTepHO-IM(poBHx abpepiatyp G7 Ta G8, mo
NO3HAYAI0Th ,,KIyO KpaiH-TiIepiB Ha CBITOBIM €KOHOMIYHIM apeHi”, YTBOPHUJIACS
HoMiHar(isi G20 ,,ABaIIISITKAa EKOHOMIYHO PO3BUHYTHX KpaiH™.

[udposi rpadiuHi 3HAKKM BUKOPHUCTOBYIOTHCS 1y MOBHUX 1HHOBalisix G8+5
,,Bemnka Bicimka (CIIA, SAnownis, Hiveuunna, Bennka bpuranis, ®paniis, Itamis,
Kanama, Pocis)” # rpyma m’sTd KpaiH, 110 JUHAMIYHO PO3BUBArOThCS (bpazmmisd,
Kuraii, [amis, Mekcuka, IliBmenna Adpuka)”, the N-11(Next 11) ,,y3arampHeHa
Ha3Ba OJWHANITH ,,HACTYMHHUX ~ KpaiH, K1 MAlOTh MOTEHITIAN JJII €KOHOMIYHOTO
3poctanHs (Mekcuka, Hirepis, €runer, Typeuuuna, Ipan, [Takuctan, banrnamern,
[nnonesis, B’ernam, ITiBnenna Kopest, duninminm)”.

Kpim Tpagumiitno Bu3HaHUX ,,1eHTpiB cwm” (CLHA, €Bponu, Anoxii), y
XXI cTomiTTi Ha €KOHOMIYHIN apeHi 3’ SIBJISTIOThCS HOBI ,,I'PaBIll’”, a 0T)KE, BUHUKAE
MOTEHILIIHA MOJIMBICTh 3MILIHEHHS MO3UIIIN OJIHIET 13 KpaiH 1 MepeTBOPEHHS i y
cymepiaepkaBy, M0 Mae Ha3By potential superpower. Jlas mno3HadeHHs
aBaHTapPTHOTO aJbIHCY KpaiH, KOTP1 ChOTOJHI IMTOMITHO BIUIMBAIOTh HA CBITOBUU
PHUHOK, yKe cTaB 3aransHoBu3HanuM akpoHiM BRICS (Brazil, Russia, India, China,
South Africa) ,,rpyna kpain (bpaswmis, Pocis, [anis, Kuraii, [liBnenna Adpuka),
CKOHOMIKH SIKMX JIEMOHCTPYIOTh BHCOKI Temru 3poctarns . Mr O Neill’s “Brics”
term, for example, which describes the fast-growing economies of Brazil, Russia,
India and China, is now orthodox terminology (The Times, January 18, 2011).

Bapasiku tomy, 1o HazBa BRICS € omodonom g0 maexkcemm bricks
,,JICTTIMHN, y TIoBimoMJieHHAX 3MI HepiTko BUKOPHUCTOBYETHCS MOBHA acoImiarlis,
110, 3 OJIHOTO OOKY, JI03BOJISIE YSIBUTH KOXKHY KpaiHy TPy Oa3MCHOIO OJIHHHUIICIO
MaiOyTHHOTO 3POCTaHHS CBITOBO1 €KOHOMIKH, a 3 JPyroro 00Ky, oOpa3HO BKa3zye
Ha TIOE€THAHHS IBOX IMapaMeTPiB CBITOYCTPOIO — MUTICHOCTI M 4aCTKOBOCTIL.

ANlbTEpHATHBOIO €KOHOMIYHOMY KiyOy Kkpain BRICS cratots iHIIi

yIPYNOBaHHS J€pKaB, 1Ji1 HAWMEHYBaHHSI IKMX BUHUKJIA 111J1a HU3Ka HEOJIOT13MIB -

akpoHnimiB, 30kpema: BASIC (Brazil, South Africa, India, China), CIVETS
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(Columbia, Indonesia, Vietham, Egypt, Turkey, South Africa), EAGLES (emerging
and growth-leading economies), MIST (Mexico, Indonesia, South Korea, Turkey),
VISTA (Vietnam, Indonesia, South Africa, Turkey, Argentina) , HamioHaJIbHI
CKOHOMiKI/I, IO IMMBHUAKO PO3BHUBAIOTHCA a00 MaroTh IIEBHUI HOTGHHia.TI JUJISL
po3Butky’”: The fate of the negotiations — and possibly the planet — rests largely in
the hands of the US, EU and the so-called Basic countries (Brazil, South Africa,
India and China) (The Financial Times, December 12, 2011); The general mood of
Davos is certainly cautious optimism with relatively bullish forecasts for America,
the Brics, Next 11and/or CIVETS (The Financial Times, January 27, 2011).

XapakTepHl pPHUCH TpPaHCHAIIOHAIHHOTO CBITY BepOanmByBammcs 1 B
napagurMi  HEOHOMIHAI[l, KOTpl BKa3ylOTb Ha OE3IMpELEeNeHTHUH 3CYB
€eKOHOMIYHOI NOTyru 1B 3axoay Ha Cxin Ta 3pocTaHHd mnpucyTHocTi Kuraio B
CKOHOMIKax Oararbox po3BHHYTHX KpaiH [255, c. 139]: China plus one, Chindia,
Chimerica, Chermany, Chindonesia: When Jairam Ramesh, a Congress party
politician, coined the term Chindia some time in 2005, hopes were running high
that a new era of amity was about to dawn between the two emerging powerhouses
of Asia (The Financial Times, March 28, 2010).  ®akTHYHO aKTHUBHE 3aTydeHHS
110 CII0BO- 1 (hpazoTBOpy TomoHiMa China i #oro yciueHux GopM CTaIo CBOEPITHUM
3HApSAAAAM aKTyan3alli y MoBi (peHOMEHY eKOHOMIYHO1 excrancii Kurato.

[HTerpaniitHi mpouiecu Ha €BpONEHCHKOMY KOHTHHEHTI pEali30BaHl y
MoBHUX oauHuIgx Euroland, Eurozone ,,tepuropianbHa €IHICTb, Ha SIKIH
dyukiionye espo”: Only a brave person, or an appropriately paid official, would
be optimistic about the future of the eurozone at present (The Guardian, October 2,
2010); Forecasters have wamed of weaker growth in the “euroland” economies
(The Sunday Times, June 12, 2005).

Yepe3 (iHAHCOBO-CKOHOMIUHY Kpu3y B 00’ €mHaHii €Bpori 3’ IBUIHMCS
npo0JIeMHI JiepKaBHu, HeODIIIifHEe YyTPYMOBaHHS KOTPUX MO3HAYAETHCA aKPOHIMOM
PIIGS (Portugal, Italy, Ireland, Greece, Spain) ,,rpyma eBponeichKHX KpaiH, SKi
HalOUIbIIe ToTepnaroTh Bin (iHancoBoi kpmwsw™: Enlargement of the EU,

globalisation, economic crisis and an explosion of debt in the so-called Piigs —
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Portugal, Italy, Ireland, Greece and Spain — have unleashed anti-EU sentiment all
over the continent (The Sunday Times July 24, 2011). 3a paxyHok ¢poHETHIHOI
1o1I0HOCTI iHiiambHOTO ckopodeHHs PIIGS 3 aHrmifickkum cioBoM Pigs ,,CBUHI”
CTBOPIOETBhCS JIOJIATKOBUIM EMOIIHHUI KOMIIOHEHT Y 3HA4e€HHI aKpOHIMa, IO
JIO3BOJIAE TE€peAaTd HEraTHMBHE CTAaBJICHHS MOBULIB A0 HeoOauHoi (DIHAHCOBOI
TIOJIITUKY PSIAY €BPOTIEHCHKUX JIEPIKaB.

['mobanpHa E€KOHOMIKA, 3ayBaXyIOThb TEOPETUKHM Tjobaim3alli, 3HA9HOIO
MIpOIO € HEPEryahoBaHOIO cdeporo 1 MmoTpedye MaKpOyMpaBIiHHS y BHUTIISAL
PBHUX TMOCTHAMIOHAILHUX CTPYKTYp [297, c. 124; 319, c. 43]. OTxe, BUHHKAE
norpeda y Tak 3BaHOMY ,,INIOOAJILHOMY YIPAaBIIHHI”, 3 SKUM CHIBBIIHOCSATHCS
cioBocriostyuenns global governance, world governance, a Takox HOMiHAILil, IO
YTBOPWJIMCS BHACIAOK IEPEOCMUCIICHHS OHOMACTWYHOI pearnii Davos: Davos
Man ,.cBiroBa KOCMOIOJITHYHO HamamroBaHa Oi3Hec-emira”’, Davos Culture
,,JIVIOBUH €TUKET MPEJICTABHUKIB MOJITUYHOTO ¥ €KOHOMIYHOI'O ICTEOIIIMEHTY
One of the doctrines popular with “Daves Man” for many years was that
globalisation and finance capitalism brought untold benefits (The Observer,
January 31, 2010).

[aTerpaniifai nporecu y (iHaHCOBOMY CEKTOP1 pealiByBaIKCs y HOBOTBOPI
SIFI (systemically important financial institution) ,,cuctemHo BakmBi (hiHAHCOBI
IHCTUTYILIII, NIBHICTh SIKMX BIUIMBAE HA CHUTYalI0 Ha CBITOBOMY pHUHKY . KpiMm
FOT0, €KOHOMICTH NependayaroTh YBEACHHS CYNEpBAIIOTH, sika Oyae OUlbII
CTaOUTLHOO, HDK, HAIIPUKIIA, J0Jap, EBPO UM €HA, 1 HA3UBATUMETHCS 3a Mep IUMU
airepamu ocHoBHux BamoT DEY (dollar, euro, yen). ®aktuuHo, SIK CIIyIIHO
sayBakye O. Hekmecca, ,y JIOHI CBITOBOrO CITIBTOBAPHUCTBA BH3pIBA€
HaIHAIIOHATbHUIM HeoeKOHOMIUHMI KoHTHHYYyM™ [208, ¢. 77].

OnHMM 13 HACHAKIB IHTETPAIIMHUX TMPOIECIB CTajl0 IEePETBOPCHHS
anrmiicekoi MoBu y lingua franca cydacHoro OBBHec-cepemoBUINA, aKe
CTAHOBJICHHS HOBOT'O EKOHOMIYHOTO TMOPSAKY TMOYaiocs 3 CHUCTEMHHUX
Tpancopmaniii Hacammepen y CHIA Ta IHIMX PO3BUHYTHX KpaiHax

aHrIoMoBHOTO cBity [438]. [Ipu 11bOMy He JHiIle BIIIIEHTPOBA 1€0JIOris BUILHOTO
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PUHKY CTIpHsi€ TIOMMPEHHIO aHTJIIHCHKOT MOBH, aje i CympeMaTh3M €WHOI MOBH,
y CBOIO Yepry, BIIKpHBA€E MPOCTIp s mojaaibinoi riodanizamii [383, ¢. 9]. Ha
TYMKY JESKHX JOCJIIHUKIB, BOJIOJIHHSI MOBOIO, CTUMYJIbOBAHE TMparMaTHYHUMH
3anuTaMu O13HECY, CTa€ KIFOYOBOIO KOMIIETEHINIE0 poOiTHUKIB, kommaHiid, THK 1
IUIMX CGKOHOMIYHUX CHCTEM, T03asdK YyCYBa€ IIOCEPEIHMUKIB 1 J1a€ 3MOTY
0e3mnocepeIHbO HAOIM3UTHUCS JI0 BOXKIIMBUX pecypciB uu Jukepen iHdopmarti [351;
361; 383].

Brim, ,,anrmiiickka MoBa sk lingua franca” siBisie co0010 Juile IHCTPYMEHT 3
obMexeHoro cdeporo 3actocyBanus [18, ¢. 645]. [lms HomiHamii 1[bOTO BapiaHTa
CITPOIIICHOI, PEIyKOBaHOI, 0€3 MPUXOBAaHMX KOHOTAIM 1 TpaMaTHIHUX TOHKOIIIB
aHTIIHACHKOI MOBH, SIKy BUKOPHCTOBYIOTh iHO3eMI, 3’ ssBuimcs Heonorizmu Globish
(global + English), English-lite, offshore English: Globish, says Nerriere, is
decaffeinated English, or English-lite (The Observer, December 3, 2006).

HacninkoM momiOHMX cHpoIeHb 1 AeCTaHAapTH3aIlii CTajl0 NPUMHOKEHHS
MOB-TIOpHIIB, MO3HAYYBAHUX TEJCCKOMI3MaMHU, B SIKMX MOETHYIOTBHCS ,,yJIaMKH
nBox TBipHHX ocHOB — ENnglish ta ommiel 3 mamiomanpamx mos: Chinglish,
Denglish, Singlish, Japlish, Hinglish, Indish, Spanglish, Frenglish: Guide books in
English are rare and the heroic calamities of Chinglish will amuse even where
they fail to inform (The Financial Times, July 28, 2007); For years German
linguists have despaired at the flood of incoming English words and the mixing of
the two languages which has become known as “Denglish”; ‘shoppen’, ‘chatten’
and ‘babysitten” have become the norm (The Financial Times, November 23,
2009). 3a nanux 0OCTaBUH CIPaBEIMBOIO BUIaeThes Aymka B. B. Kabakui mpo Te,
110 ,,CBIT BCTYIIMB B €MOXYy KOMYHIKaTHBHOI'O 3CyBY (Communicative shift), cyts
IKOTO TIoJiira€ B OO €KTHUBHIA HEOOXITHOCTI HAIOHAIHLHO-aHTJIOMOBHOTO
oumHrei3zmMy” [116, c. 84].

Came Tomy, 110 ,,rao0anizais MoAUIIIIA CBIT HA TUX, XTO ,,IJ00anizye”, 1 Ha
TUX, KOro ,,riobam3ytots” [322, c. 120], BuHMKIA TOoTpeba y BIIMOBITHUX
HallMEHyBaHHSX, KOTpP1 BIIOMBAaIOTh aMOIBAJIEHTHUN XapakTep TIJIoOai3alliiiHuX

nporieciB. TUMOBKUM JJIs1 HEOJIOTI3MIB, CHIBBIHECEHUX 3 TIEpeBaraMmu 1 3arpo3aMu
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CBITOBOI IHTErpailii, € iXHs JOTHYHICTH J0 yCiX cep JIOACHKOI TBUTBHOCTI, a HE
JIUIIIE O €KOHOMIKH.

Jlo Toro *k Mailke yc1 HOBI JIEKCUKO-(pa3eoIOTTHHI OAUHULI, SKI IEPEAat0Th
HEUTpaJlbHEe, TO3UTHUBHE YU HETAaTUBHE CTAaBJCHHS JI0 B3a€EMO3AICKHOCTI M
IIUTICHOCTI CBITY, YTBOPIOIOTHCS 3a JIOMIOMOTOI0 BUXiTHHX Jekcem globe, global,
KOTp1, Y CBOIO Yepry, JEMOHCTPYIOTh HEAOUSIKY CJI0BO- 1 (Ppa30TBOPUY aKTUBHICTb.
[TonsipHi OIIIHKK CBOEPITHOTO BIATOJOCY rioOanizarmii — 00’ €qHaHHS €Bpomm —
HOMIHYIOTBCSI TIEPBaXHO 3a J0MOMOror dopmanta EUr0-, Skl TOCTYIIOBO
MEPETBOPIOETHCA Yy  CJIOBOTBOPYHMM €IIEMEHT 13 CEMOIO0 ,,TIOB’SI3aHUM 3
€Bpocoro3zom”.

3arajgoM BaplaTUBHICTh OLIHOK (peHOMEeHy riiobanizaii — Bl CTpaxy A0
0e33arepeyHoT0 3aXOIUICHHS — OUIBIIO MIPOIO JIOCSTAEThCsl 3a PaxyHOK
BUKOPHUCTaHHS JiekceM pessimism, skeptic, phobia i ,,ymamkis” -phoria, -philia,
-phile, xoTpi y X0al CEMaHTHYHOTO TIEPEOCMUCIICHHS HAINOBHIOIOTH YTBOPEHI
nediHilii HOBUM 3MICTOM 1 JIO3BOJIAIOTH B EKCIPECHBHIA (OpMiI BHUCIOBUTH
OITIHOYHE CTaBJICHHS 111010 HOBOTO PIBHS B3a€EMO3AICKHOCTI CBITY.

Jlo BepOanpbHUX MapKepiB MO3WTHMBHOI OIIHKH TJ0OATBAIlIfHUX TPOIIECIB
BIIHOCSATHCS Taki JHHrBambHI oxmuuiy, sk globophilia ,,cxBamenns mpouecis
robanizamii”, globalist ,,To#, XT0 ai€ i MUCIUTH SK NMPUOIYHHUK TyIoOAm3aIli’”,
global protector ,,3axucHuk rino6anizamii”’: We have a great young team at BP and
we wanted a chairman who could come in and be a true team leader — a globalist
who can drive shareholder value (The Times, October 25, 2009); Turkey’s attempt
to cultivate an image as the global protector of Muslim rights is compromised by a
legacy of ethnic cleansing and genocide against Christians and terror against
Arabs and Kurds (The New York Times, July 19, 2012).

[lo3uTHBHE CTaBJICHHS JI0 €BPOIHTErpallii pPenpe3eHTYIOTh HEOHOMIHAII
Europhilia, Europhile, Europhoria:“However, some of the single currency’s
vulnerabilities, which were temporarily ignored in last month’s brief bout of
‘europhoria’, are now bubbling back to the surface, ” said Mr Derks. “Eventually,

reality will bite”” (The Financial Times, February 14, 2011).
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Psin mMoBHWX iHHOBAIW HOMIHYE, SKIIO HE MIATPUMKY, TO NpUHANMHI
TOTOBHICTh TIpamoBaTh y TIoOamsHUX peamisx — globitarian |, rtakuii, 1o
CTOCYETBCS ypsANy, B SKOMY YCi pilleHHI W TporpamMud MNPUAMAOThCS 3
ypaxyBaHHSIM MeXaHBBMIB TioOaapHOro pusky”, globility ,,3marHicTs KOMIaHi,
OPOAYKTY, BUPOOHMIITBA 1 T. M. OYTM BU3HAHMMHU 1 MOIIMPIOBATUCH Yy CBITT,
globoboss ,,xocmononitnyno HanamToanuii kepisuuk THK, 3gatHuii npairoBatu
B YMOBaXx IJI00ATbHOT EKOHOMIKH .

Kpim TOTO, CHOTOAHI, KOJIM aKTyaIbHUM CTaJIO Tacyo ,,MUCIIUTH TJ00AIbHO,
nistr mokansHo” [332], BuHMKae moTpeda y MOHATTIX 1 TEpMiHAX, IO MOETHYIOThH
7Ba, Ha TMEPIIMKA TOTJISAM, HEMOEAHYBAaHI MPOILECH CYy4YacHOI  IUBUIBAIii —
riobanizamiro 1 Jokanizamito, a came: glocal, glocalization, glocality, glocalism,
glocalist: The word ‘glocalisation’ is not an elegant one, but it does neatly sum up
the balance between a local approach and a global vision... (The Times, February
22, 2004). Businesses can no longer be merely global. Now they must aspire to be
‘elocal’, combining the reach of the multinational corporation with the familiarity
of the local family business (The Times, April 11, 2007). HaBeneni Heosnoriamu,
YTIBOPEHI 13 3amydeHHssM antoHiMiuno1 mapu global — local, € pinkicHum Bunagkom
JICKCEM-OKCIOMOPOHIB, a/kKe, SK 3ayBaXyIOTh JIHTBICTH, B aHTJIIMCHKIA MOBI
31e0UIBIIIOT0 TPAIUIIOTECS CIIOBOCTIONYYCeHHS -OKCIoMoporn [14, c. 111; 381,
p. 162].

HecnpuitHATTS 91 KpUTUYHE CTABJICHHS JO aCUMETPii PO3BHTKY B YMOBax
riobanizanii BepOamizyeThcss MOBHUMH iHHOBarisiMu globophobe ,,ocoba, ska
paaMKaabHO HajamroBaHa mpotu robamzani”, deglobalization ,,mporecwy,
npoTUiIeKHI ThnoOami3aiii; peinterpamis”’, anti-globalization ,,mpotuctosHHs
riobaniBamiHuM mporecam’, SUmmit-hop ,,mkeTyBaTH OJUH 3a OAHUM CaMITH Ha
3HAK MPOTECTy MPOTH Baau Kopropailii i riaooanizaiii’”: The protests in Seattle
and in the City of London are already dismissed as the reaction of ‘globophobes’
and unrepresentative pressure groups who are trying to deny economic growth to
the world ’s poor (The Observer, January 30, 2000); The anti-globalization protests

that first erupted at the WTO ministerial meeting in Seattle in 1999 have become a
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feature of modern political life (The New York Times, January 27, 2001).
[ToGoroBaHHS BUHHMKAIOTH 1 II0J0 HETaTUBHUX HACHINKIB 00’ €THaHHS €BPOMH, 110
pernpe3eHTyThCSl HeoJiekcemamu Europessimism, Euroskepticism, Europhobe,
Europhobia.

B ymoBax po3poctanHs 60pProBoi Kpu3u CKENTUYHO HAJIAIITOBAHI €KCIIEPTH
HaBiTh mepeapikaioth Crapomy cBity ,,€Bpoapmarenmon” (Eurogeddon),
PO3YMIFOYH ITiI UM Kpax €BpOIeichKoi ekoHoMmiuHOI crctemu: Given the scale of
the Eurogeddon disaster that faces us, I would say that the “status quo ante’ is
the best possible option for Europe (The Times, December 10, 2011). Oaniero 3
MepImMx KpaiH, ski depe3 AedOoaT 1 aecTaburizamio HaIllOHATBHOT EKOHOMIKH
NPETeHAYIOTh Ha BuUXil 3 €Bpocoro3y, crana ['pewis, 110 HA MOBHOMY pIBHI
MO3HAYaEThCs TeNeckomiiauM HoBoTBOpoM Grexit (Greece / Greek + exit): Long
before the notion of “Grexit” became commonplace, some economists such as
Nouriel Roubini argued that Greece s only chance of salvation would be to return
to the drachma and devalue the national currency in order to regain
competitiveness (The Economist, June 16, 2012).

Jlesiki  HOMIHaIii,  HampuKiIag,  eurocreep, Europeanisation €
1TE0JIOTI30BaHUMH 1 MOXYTh IO3HAYaTH SK 3aCy/DKCHHS, TaKk 1 HEHTpalbHE
cTaBlieHHS A0 eBpointerpamii: In the earlier stages of Europeanisation and
globalisation capital was global and labour local; now they are increasingly both
global (The Times, January 31, 2009); The idea of eurocreep appeals to both sides
of the euro argument (The Economist, January 3, 2002). Jlns po3yMiHHS
HaBE/ICHUX CJIIB MOTPIOHO 3BEPTATUCS 0 KOHTEKCTY, KOTPUM IHIUBINYaTBY€E TXHE

OLIIHHE 3HAYEHHS.

3.3. JlinrpajibHa penpe3eHTallisi Nepexoay Bix ,MaTepiaJbHOI” 10

., IHTEJIEKTYAJIbHOT’ € KOHOMIKH

3.3.1. Heonominauis indopmauiiiHo-iHTeJeKTyaJbHUX pecypciB.

[IutanHs 3acTOCyBaHHsS aOCTPAKTHO-3arajbHOIO 3HAHHS 1 HEOOX1THOCTI peani3alii
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JOCSTHEHb HAYKU MIAHIMAIM y CBOIX Mparix Taki kopudei dhimocodechkoi TyMKH,
aKk Apictotens, P. Jlekapt, @. bekon, T. I'006c, I'. Jleloni, b. Cnino3sa, /. JIokk,
[. Kant, I'. T'erens. OnHak HIKOJAM B ICTOpIii JIFOACTBA IH(OpPMALlis, IHTEJEKT,
IHHOBAIIIl HE CTaBAJIM EMIIIEHTPOM PO3BUTKY €KOHOMIKH.

3a tBepmxennsm T. Cakaifi, pymiiiHOIO CHJIOK TMEPEXOay BiA
IHIYCTPIAIBbHOTO JI0 TOCTIHAYCTpIAbHOTO (IH(POPMAIIITHOTO) CYCMUIBCTBA €
IIHHOCTI, CTBOPIOBaHI 3HaHHsAMH [246, c. 342]. Lluikom morigHO, IO 3MiHA
eKOHOMIYHOI mapagurmMu Ha pyoexi XX-XXI cromite moTpedye aaeKBaTHOTO
BepOaTbHOTO BTUICHHS. TOX B aHTIHCHKIA MOBI SIK OJHIN 3 HAHOUTBIN y>KMBAHUX
MOB CBITOBOi OIBHEC-CIIUILHOTH 3 SIBWIMCS HalilMEHyBaHHs, TIOB’s3aHI 3
NEPETBOPEHHM 1H(OpMallii 13HaHb Y YUHHUK MOCTYIILY.

[lpuBepTae yBary KOpemslisi OKpPECICHOIO MAaCHBY HEOHOMIHAILN 3
HEHTPaIbHUMHU CKJIAJOBUMHU 1H(OPMAIIAHOT i€papXii, BiAOMOi SK KOHIICTI
DIKW: data (know-nothing) — information (know-what) — knowledge (know-
how) — wisdom (know-why) [Zeleny 1987, p. 60]. AkTuBHE 3aJIydeHHS 10 CKJIANy
HEOJIOTBMIB MOBHMX oauHuie data, information, knowledge, mo mosnauaroTh
IEHTPAIbHI TOHATTS 3TaJaHOTO IEPAPXIYHOTO JIAHITIOTA, a TaKOXX HHU3KH
CEMaHTUYHO OJM3BKUX CJIIB € CBITYEHHSM BUPIMAIBHOIT POl JaHKUX, HpOpMAIIi 1
3HaHb [250, c. 143; 448, p.150].

[Mpumipom, abpesiatypa CXO, yTBOpeHa 3a aHAJIOTIEI0 10 BIAOMOTO TepMiHa
CEO (Chief Executive Officer), ctama cBo€pimHOI0 aOCTPaKTHOIO MOICILIIO IS
HaliMEeHyBaHb, KOTP1 MO3HAYAIOTh KEPIBHUKIB KOMITaHIH, BUIMOBIIAILHUX 32 TaKl
CTpaTeriyHi HampsMH JIBUILHOCTI, SK yrpasiiHHsA iH(opwmariero (information
management) ta ympasminus 3uanasmu (knowledge management): Chief Data
Officer, Chief Information Officer, Chief Information Security Officer, Chief
Knowledge Officer, Chief Learning Officer, Chief Content Officer, Chief Hacking
Officer: IT plays such a crucial role in business that it cannot be left to the chief
information officer or his technology team (The Financial Times, October 18,
2011); The hot corporate job is now CKO — not, as I thought, a trendy scent but
Chief Knowledge Officer. Organisations are rushing to build knowledge
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management systems and the “knowledge economy” is said to be our only hope for
the future (The Guardian, June 7, 2000).

KpiM Jekcuky, MOB’s3aHOI 3 NEPEOCMUCIEHHSAM poJii 1HpopMai i
IHTEJIEKTY Ha PIBH1 KOPIOPATUBHOIO TON-MEHEIKMEHTY, 3 SIBUJIMCS HEOJIOTI3MH,
SIK1 HOMIHYIOTh TIpo(eCiOHaNiB, 3JaTHUX MPOJIyKyBaTu HOBI i€l 1 3a0e3neuyBaru
TEXHOJIOTIUHI mpopuBu: arrow shooter, change agent, idea hamster, information
tamer, knowledge angel, knowledge technologist, knowledge engineer, T-shaped:
...True change agents see a future no one else does, and that vision won 't let them
rest (Businessweek, October 8, 2008). L{inxi (haxoBi mopaan 4u JOMOMOTY MOKYThb
HaJlaBaTH sIK okpemi ocoowu (startup artist), rak i kommanii (incubator): The Valley
Is about booms and busts, and the serial start-up artists consider it just part of the
cost of doing business (The Guardian, October 11, 2006).

CBiTUEHHSIM AaKTyalbHOCTI MPOIECIB, KOTPl BIIOYBalOThCS Yy paMKax
HpopMaLIifHOT PEBOJIOLI, € KOHUEHTpalllsi CUHOHIMIYHUX HEOJEKCEM HaBKOJIO
TaKUX MOHSATTEBHX IIEHTPIB, SIK ,,KOMIIETeHTHHI (axiBeup y ramysi IT” — alpha
geek, archanerd, cyberguru, cybernerd, supergeek, superhacker, supernerd,
technoguru, technonerd, technopundit, technosavant, zbernerd; ,,xomm’1oTepHO
rpaMoTHHUI” — Cybersavvy, computer savvy, net-savy; ,,KOMII FOTEpHHI MarHar” —
cybermogul, technomogul, cyberczar, millionerd (million + nerd), sneaker
millionaire. BomHouac BuHWKae moTpeba y HalMEHYBaHHIX, IO TIEPEIAIOTH
HECIIPUUHATTS TEXHOINEHHUX 3MIH 1 TPYNYIOTbCS JIOBKOJIA TAKUX MOHATH, SIK
,,0c00a, Bimuy)keHa Bil TexHiuHOI cepu” — Internot, technoplegic; ,,ctpax mepen
HOBMMH TexHoJsorisimMu” — technofear, cyberphobia, technoangst; ,,ycBimomieHHs
oOMeKeHMX MOKJIMBOCTEH — computer gap, geek gap, cyber-inequality.

[leperBopenns iHbopmallii 1 3HaHb y (yHIaMEHTATLHUN pECypc 3MYIIYye
KOpriopalii HajaroKyBaTH HGPACTPYKTYpy 13 3a0e31edeHHs CUCTEMaTH30BaHIM
1 THUP@KOBAHMUM IHTEJIEKTyaJbHUM KamiTaJoM. Tak, KpOKOM BIIEpPEd CTalo
CTBOPCHHSI BJIACHOI iH(OpMaIliiiHO-KOMIT FoTepHOi Mepexi — [HTpanery (Intranet),
a TaKOXK KOPTOpaTUBHOTO TopTary (corporate portal), mo nomomararots 6aratbom

OpraHizanisiM KepyBaTd HQOpMaliiHUMU NOTOKaMH, YNPaBIsATH BUPOOHUUMMU
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npolecamMyl Ta POBOJIUTH HAaBYAHHS MEpCOHaTy Ha pobouomy wmicii: Minutes of
the board meetings are posted on the company intranet for other employees to see
(The Financial Times, May 28, 2008).

3a aHaIOTIE0 A0 JIOTICTUYHOI KOHUENI[i MOCTauyaHHs MarepialbHUX
pecypciB just-in-time production 3’sBmmcs cuctemu just-in-time information,
just-in-time knowledge, siki nmepen6auar0Ts ONTUMATLHE BUKOPUCTAHHS iH(OpMaITii
Ta 3HaHb. Ha mportuBary mobpe BimoMomy MOHSATTIO KNOW-hOW B ekoHOMiuHiit
JiTeparypi MoYnHae BUKOPHCTOBYBATHCS KOHIEMINST KNOW-Who, koTpa mo3Haudae
BOJIOJIIHHS 1H(popMaIli€ro mpo (axiBI(iB 3 MOTPIOHUM JTOCBIIOM 1 KOMITETEHITIEO
[424, p. 97]. 1o yBaru Oeperhbcsi He ymine KoaudikoBaHe B 0a3ax JaHUX 3HAHHS
explicit (hard) knowledge, ane i immutitutHE (,,po3mure”) 3HanHs SOft knowledge
abo tacit knowledge, ske me He mepeBeneHEe M0 IHTENCKTyaJbHHX aAKTHBIB
KOMIIaHii.

3 TepeTBOPEHHSIM KOpIOpaIllifi y CepeaoBHINe IOCTIAHOTO HaBYaHHS
3’BUBCSl LIUTMIA psix Heodpa3 Ha Oa3i jexcemu learning: learning organization
,,Oprauizamisi, B SKiii IepCOHAl IOCTIMHO HAaBYa€ThCI HOBOMY™, just-in-time
learning ,,omaHyBaHHs 3HaHb ¥ HABUYOK /i1 BHUKOHAHHS MOTOYHHUX 3aBIaHb’,
learning a living ,,3apo0iTOK Ha JKUTTS IHTEIEKTyaIbHOO mpareto”’. [TonyaspHICTh
inei menepepBHoi ocBitu lifelong learning 3mymrye kepiBHUIITBO KpymHUX Oi3HEC-
CTPYKTYp BCTYNaTh B albssHCH 3 TPAAUIIHHAMU HaBYAILHUMH 3aKJIagamMu a0o
dbopmyBaTi CaMOCTIHI OCBITHI CTPYKTYpH, IO OTpUMaliM Ha3By CoOrporate
university: What makes a good corporate university is its link with the business
strategy (The Financial Times, March 19, 2007).

B emektpoHHY e€py, KOJM KOHKYPEHINSI PO3TOpPTaETbcs HE y cdepi
BUPOOHUIITBA, a B Tally3l IMOCTadaHHs I1HQOpMaIli, BUHUKAE yce OUIbIIe
HEOHOMIHAIIIH, TTOB’ I3aHUX 3 CYNEPHHUIITBOM 32 JOCTYII JI0 IIHHUX 1HHOPMAIITHIX
moKxepen. TUMOBUM i1 TakuX HOBOTBOPIB € IXHsS eMoIliiiHa 3a0apBICHICTh I
aKTUBHE BUKOpHCTaHHs Jiekcemu Information, mampukiman: information broker
,,KOHCYJIbTaHT 3 IH(poOpMallii, KOTpUW Tpoaae naHi, 310paHl y X0JA1 MOIIyKOBOI

pobotu um mmuryHnctsa”, information foraging ,,moryk iHdopmariii”, information
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warfare indopmaniitna BiiHa”, information superiority ,,JoMiHyBaHHS B
iHpopmaniiHii cdepi 1 mpoBeneHHs omepaiiidi 0e3 epeKTUBHOI KOHKYpEHII”,
information-rich / poor ,3a0esnedyennii / He3zabe3meueHuit iHPOpPMAITED” .

3pocTaHHsA POJIi HEMOHETAPHUX AaKTUBIB (JIILIEH31M, MATEHTIB, TOPTrOBUX
MapoK TOIIO) CIPHSJIO TMOSIBI HOBoro Tepmina copyleft ,,aBropchke mpaBo, 1110
HA/Ia€ MOKJIUBICTh BUKOPHCTOBYBATH, 3MIHIOBATH 1 BIITBOPIOBATH NMPOAYKT OYb-
sKOMy KopucTyBauy’: ... Lawrence Lessig, a professor at Stanford Law School,
has devised a system of “copyleft” - a new content licence that encourages the kind
of sharing, remixing and non-commercial reuse that is common on the web (The
Financial Times, July 22, 2009).

VY Heonekcemi copyleft, nportunexHiii 3a 3HaYCHHAM 10 CjoBa COpyright,
3aBISKU (DOpMalibHI TOTOXKHOCTI JIHIBaJIbHUX OAWHHIE right (n.) ,,mpaBo” Ta
right (adj.) ,koncepBatuBHMI” (Ha BinMiHy Bin left , ;mibepanbauii™)
BUKOPHUCTOBYETHCSI CEMAHTUKO-CTHIIICTUYHE SIBUIIE TPU CJIiB. 3 BIICTOIOBAHHSIM
NpaB Ha HTEJIEKTyaJIbHY BJIACHICTh CIIBBIIHOCSATHLCS M 1HIII HOBOTBOPH, 30KpEMa,
to copyfight, copyfighter, copyfree, double-patenting, paracopyright, patent troll.

3p0o3yMiT0, IO BAXKIMBAMH € HE JIMINE OPUTIHAILHI iAei, ale W IxXHE
NpaKTUYHE 3acTocyBaHHsA. Tomy 3a aHanoriero mo Bimomoro Tepmina think tank
3’saBuuMCs Heosorismu dO-tank ,,aHamiTiuHUA 1IeHTp abo opraHi3allis, /¢ aKICHT
pobuthest Ha aii”, think/do tank ,,HaykoBo-mociimHuil 1ICHTp, B SIKOMY inei He
JIMIIIE TEHEPYIOThCS, a W IHTErPYIOThCS Yy MPAKTUKY . 3a OMOMOTOI0 OTO3HIIi
think — do HOBiI Ha3BU ULIFOCTPYIOTH, IO, 3 OJHOrO OOKY, KOMIIAHii CTBOPIOIOTH
,,pe3epByap”’ TallaHTIB, a 3 APYroro OOKy, CIOHYKAIOTh MPAI[BHUKIB MiSTH: The
Silicon Valley giant’s “think | do tank” hosts the two-day “lllicit Networks:
Forces in Opposition ” summit this week in L.A. (The Los Angeles Times, July 17,
2012).

Cepen 3aco6iB MOBHOT BHUPa3HOCTI, fAKI OepyTh y4acThb y CTBOpEHHI
PO3TISIHYTUX HEOJIOT3MIB, — aHTOHIMIUHI Tapu (inter- — intra-, hard — soft, poor —
rich, right — left, think — do); cuHOHIMIYHI apagUrMK HABKOJIO JTOMIHAHT ,,cTpax’’

(fear, phobia, angst), ,,3maBeup” (geek, guru, nerd, pundit, savant) ta iu.;



161

metadopu (BiiickkoBi (Shooter, fighter, warfare), peniritini (angel, evangelist,
guru), soomopdui (foraging, tamer)); cynepnarMBHI KOMIOHEHTH 3HAYEHH,
BHUP@XEHI 3a JIOMOMOIOK CUHOHIMIYHMX, aJie pI3HUX 32 €TUMOJIOTIEI0 €JIEMEHTIB
(super- mar., dber- repm., arch- rpenpk.); Mexanidm anaiorii (CEO (Chief
Executive Officer) — Chief Information Officer, Chief Knowledge Officer ta in.;
just-in-time  production — just-in-time knowledge, just-in-time learning;
know-how — know-who; think tank — do-tank).

Ha mamry aymKy, B OCHOBI 3aIydeHHS MEpEIueHUX JIIHTBATLHUX PECypCiB,
KOTpI  JOTIOMAararoTb  €KCIPECHWBHO  HOMIHYBaTH  O0OpoThOy  IHTEpeciB,
HEBIEBHEHICTH 1 (o0Oii, MOB’ A3aH1 3 MpoIlecaMu TIepeTBOPEHHs iH(opMaIlii i 3HaHb
B €KOHOMIUHI KaTeropii, JeKaTh ICTOTHI €K3MCTEHLIMHI CyNepeyHOCTI Cy4acHOI
n00u. 30KpeMa, CJi MOTOJUTUCA 3 €KOHOMICTaMH, SIKi MIIKPECIIOTh, 10 HUHI
YMOBOK TPUHAJICKHOCTI /10 MaHIBHOTO KJAacy CTa€ HE MPaBO PO3TOPSKATUCS
Onarom, a 3AaTHICT HUM ckopuctatucs [112, ¢. 209]; moackkuii KamiTan MOHa
JuIre ,,0opeHayBati’ (HAWHSBIIM TpaIiBHUKA), caMma JIIOJUHA HE MOXe OyTH
npeaMeroM KymiBai-mpogaxy [320, ¢. 112]; mo Oinmblie KOMIAHIS MOKIALAETHCS
HA 3HAHHS, TO BPAa3MBILKM € 1i momokeHHs Ha puHKy [235, c. 12]. VYce
BHINIECKA3aHe O3Ha4yae, IO PO3TJITHYTI HOBOTBOPHU BepOATBYIOTh HE JIHIIE
npotecH ,,copTuzaiii’”’ eKOHOMIKMA (3pOCTaHHsS POJl HeMaTeplalbHUX PECYpCIB)
[460, p.67], ane 1 akTUUHO BiAOMBAIOTH OUTHII MIIMOWHHE SIBUIIE — JACCTPYKIIIFO

3acaj] MPUBATHOI BJIACHOCTI 1 IEPEOCMHUCIICHHS MIIBATMH PUHKOBOI EKOHOMIKH.

3.3.2. HomiHaliss HOBUX JOKTPUH, MojeJieil i TeHIeHIlii eKOHOMIYHOrO0
PO3BHTKY. XapaKTepPHUMH pHCAMHU CKOHOMIKH €IOXH ITOCTMOJEPHY €
aKCIOJIOTTYHHUHN TUTFOpAT3M, TIEPETJIs] TPAAUIIMHUX CBITOTJISIAHUX OPIEHTHUPIB 1
HOpM, reTeporeHHicTs [363, p. 5]. HasBHICTh HEOTHOPITHUX, HOAEKYAH IPAHIHYHO
NPOTWICKHUX, SIBUI Ta iXHIX IHTEpPHpeTaliidl CHpuse TOsSBlI YMUCICHHOI TPYyNu
HEO0JIOTI3MIB, KOTP1 BEpOAI3YIOTh HOBI EKOHOMIYHI JIOKTPUHU, MO/JIEJI], KOHIISHIIi 1

TEHIECHIIII.
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30Kpema, 3HaUYHa KUIbKICTh TEJNECKOMIWHMX HallMEHYBaHb YTBOpHWJIACS Yy
pe3ynbTaTi i MeXxaHi3BMy aHaNoTil 1 3amydeHHs (opmaHTa -NOMICS (yCiueHHS
JeKCeMH eCONOMICS), sKWii IMO3HAa4Yae ,,eKOHOMIYHY IOJITUKY; EKOHOMIYHUIMA
aciekt aisubHOCTI”. Ciig Harajgatd, 1o ,,yJaMoK~ -NOMICS  cIoYarky
BUKOPHUCTOBYBABCSI BUHSATKOBO y CKJIaJ1 BiJAHTPOTOHIMHUX JIEPUBATIB, MPUUOMY
nepioio 3’ suiacs 1me y 1969 pomi aexcema Nixonomics (Nixon + economics)
,,ekoHoMiuHa nomruka [Ipesuaenra CIIIA Piuapaa Hikcona” [330, p. 168]. Ilpote
y Cy4acHOMY CJIOBHUKY aHTJIMCHKOT MOBH B CTPYKTYPHHUX MOJIEISIX TE€IECKOII3MIB
31 CIIOBOTBOPYHUM €IEMEHTOM -NOMICS TPAIUIAIOTECS 1 MPOIMpiaabHI OJUHHII, i
3araibHi Ha3BU [248, c. 201].

Po3rasiHemMo TNEpBMHHO aBTOPCHKI HEOJOT13MH, KOTpl B OCTaHHI POKH
BUKOPHUCTOBYIOTECSI Yy MOBI 3MI 111 HallMEHYBaHHSI €KOHOMIYHUX CTparerii
OKpEeMHX TOJITHIHHUX JTinepiB, a came: Bushonomics, Clintonomics, Kerrynomics,
Manmohanomics, MBnomics, Merkelnomics, Obamanomics, Putinomics,
Rubinomics, Sarconomics, Thaksinomics: The result of Obamanomics in the
2010s is likely to be that high levels of federal spending force more and more tax
increases which slow economic growth and ultimately depress government
revenues (The Wall Street Journal, February 8, 2010); In a speech on Friday, also
at the congress of his United Russia Party, Mr. Putin hinted at the changes that
make a return to the “Putinomics,” or state capitalism, of his first two terms
unlikely (The New York Times, September 24, 2011).

VY HaBeJeHMX TeNEeCKOMBMAax JO0 CJOBOTBOPY 3alydarOTbCsi HE JIUILE
antponoHiMu-npizBuiia (Bush, Merkel, Obama, Sarkozy, Putin), mo cramo yxe
TUIIOBHMM, aie ¥ iMeHa naepskaBHux misuie Thaksinomics (Taksin Shinawatra)
,,cKOHOMIYHUHA Kypc mpem ep-miHictpa Taimangy Takcima IunaBatpn”,
Manmohanomics (Manmohan Singh) ,,ekoHoMIuHA TOJITHKA IHIIHCHKOTO JIiAepa
Manmoxana CiHrxa” 4yu HaBiTh iHiiamu, sk y jekcemi MBnomics (Lee Myung-
bak + economics) ,,MakKpOCKOHOMIYHA TIOJITHKA ITIBJICHHOKOPEHCHKOTO

npe3unenta JIi Min baka”.
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Ha nam mormsia, icHye KuUlbKa NMPWYHMH, YOMY Taka IHHOBAI[iiHA JIEKCHKA
pinko (ikcyerbcs y nexkcukorpaduHux mxepenax. I[lo-mepiie, momynisipHICTD
MOJITUYHUX [IIIYIB € MIHJIMBOIO, a OTXKe, OUIbIIICTh Ha3B, YTBOPEHUX 13
BUKOPDUCTAHHSIM aHTPOINOHIMIB, IIBUIKO BTpaudae akTyadbHICTh. [lo-mpyre,
CTaBJIEHHS MOBIIB JO Ti€l YW IHIIOI EKOHOMIYHOI JIOKTPUHHU 3a3BUYail
MITBEPKYETHCS JIUIIE KOHTEKCTYAIBLHO, 10 CTA€ TIEPIIKOAOTO JJISI BCTAHOBJICHHSI
CEeMaHTUYHUX BITHOCHH 3rajjaHuX HEOJOTBMIB. AJDKe, SK CIYIIHO 3ayBaXye
FO. €. Kanyrina, BrmacHI Ha3BW ,,HECTIPOMOJKHI  HaJaBaTH SKICHY 3MICTOBY
XapaKTepUCTUKY HOMIHOBaHMUM TOHATTSIM [117, ¢ 59]. Tomy Oe3 BUBYCHHS
KOHTEKCTY ¥ €TUMOJIOTii HOBMX CHIB-TIOPWAIB, OJTHUM 3 KOMIIOHEHTIB SKUX €
OHOMAaCTUYHA peajisl, iXHSI CeMaHTHKA 3IMIIAETHCS PUXOBAHOIO.

Jlemo iHIE MOXOKEHHS Mae JiekcemMa Enronomics (Enron + economics)
,,EeKOHOMIUHA CTpaTerisl, 10 CIIUPAETHCS Ha OyXranTepChki MaHITY IS, OCKUTbKH
JUIsl Hel TBIPHOIO OJIMHULICI0 CJIYT'Ye HE aHTPOIOHIM, a €proHIM, KOTpHMl y
CJIOBHHUKY OHOMACTHYHOI TEPMIHOJIOTI BU3HAYAETHCS SK BJacHA Ha3Ba JUIOBUX
00’ €THaHb JIIOJIeH, TOOTO MIAMPHEMCTB, (IpM, KOpTOpaIliid, TOBAPUCTB Ta THIIUX
oprauiariii [228, c. 151]: But now the White House is laid bare by what rivals call
“Enronomics” — the political fable of the Enron corporation (The Observer,
January 13, 2002). IlpuBeprae yBary nepuBalliiHUA MOTEHIIial OHOMACTUIHOL
peanii Enron, sika, HabyBarouu TUITI30BAHOTO 3HAYEHHS, OEpe y4acTh Y CTBOPEHHI
LUIOT HM3KM MNOXIJHUX HEOHOMIHAI[IM 3 OI[HHOI0 KOHOTAaTUBHOK CKJIAJOBOIO
cemantuku (Enronitis, Enronic, Enronian, Enronista, Enronism, to Enron, to
Enronize, Enronish). Takum 4MHOM, CKaH/Ia]l HABKOJIO €HEPIETUYHOTO KOHICPHY
,,BHPOH” TIepeTBOPUB MpornpiatuB ENron y cuMBOJ KOPMOPATUBHOI 3JI0YUHHOCTI
Ta (piHaHcoBux MaxiHamii THK.

[lepeiineMo 10 poO3MIAay HEOJNOri3MIB 3 (opMaHTOM -NOMICS, M SIKHX
IPYrUM KOMIIOHEHTOM CIIyI'yIOTh HE BJACHI, a 3arajbHi Ha3BU. JloriuHo
OPUIYCTUTH, W10 3pOCTaHHS KUIbKOCTI TaKWX TEJIECKOMIMHUX HOBOTBOPIB
3YMOBJICHE 1XHBOIO 3JIaTHICTIO JaBaTH OUILII MPO30p1 HOMIHALLI, 3po3ymull 0e3

OMOpH Ha KOHTEKCT, SIK-0T: ecolonomics, environomics, greenomics ,,ekoHOMIKa,
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IO CIOBIAY€E €TUKY €KOJIOTHHOI cBimomocTi”’; freeconomics ,,0i3Hec-mMoienb,
KOTpa Oa3yeTbCcd Ha YSABJICHHI MPO OE3KOIITOBHICTH OMEpallid, 31iCHIOBAaHUX
yepe3 [HTEepHET’; WOMENOMICS ,,KOHIEMINS MpO 3pOCTaHHS pOJIi KIHOK B
EKOHOMIYHOMY KHTTI .

OkpiM MOBHMX OJIMHHIIb, 110 HOMIHYIOTh LTy HU3KY HOBUX €KOHOMIYHUX
moneneit (bionomics, bossonomics, burgemomics, culturenomics, debtonomics,
infonomics, lattenomics, urbanomics), ,ymamokx” -NOMICS TpamIsieThcss 1 B
HeoJIeKCceMax, KOTpl MO3HA4YaloTh CTpaTerii MoaoJaHHS TpoOJieM, TMOB’SI3aHHUX 3
pU3MKaMH  TOCMOAApPCHKOT mismeHOCTI  (fiasconomics, mistakonomics,
neuronomics): The emergence of science of knowledge ergonomics and knowledge
neuronomics are opening up new research paradigm in knowledge management
and intellectual capital management [416, p. 122].

[nsixom Qpazeosioriailii BUIbHUX CIOBOCIIONYYEHb YTBOPUIKCS HOBOTBOPH,
B SKMX BHKOPHUCTOBYEThCS HE yCiueHa, a MOBHa (opma JiekcemMu ECONOMICS:
attention economics ,,eKOHOMIYHA MOJIEIb, IS SKOI HAWBAKIUBIIIAM €
NPHMBEPHYTH yBary CIOXKHBa4iB 40 ToBapiB / mociayr”, bling-bling economics
,,ecKOHOMIKa, KOTpa MOTypae IH(AHTUIHPHOMY BHUTPAYaHHIO KOINTIB 3 METOO
HIIBUIIEHHS CBOTO COLIaIRHOIO cTarycy’”, crapshoot economics ,,0i3Hec-MOIeb,
B SIKili KOMIaHis BM)KHBAE 32 PaXyHOK MPHOYTKOBOCTI JIMIE OKPEMHUX TOBapiB /
nociyr”’, zombie economics ,,ek0OHOMiKa, OCHOBY SIKOT CKJIaJJaf0Th 30aHKPYTLUTI 4H
HEIJIaTOCTIPOMOXKHI (DIpMH, KOTp1, HE3BAXKAIOUM HA 1€, MPOJAOBKYIOTh ICHYBaTH :
Meanwhile, David Beckham adopted a rap star lifestyle and the public tuned in to
glamorous soap operas about celebrity footballers ” wives. Indeed, perhaps there is
a trace of the professional footballer in all of Blair’s children — an infantilised
sense of entitlement and super-inflationary expectations that you might call “bling
bling economics” (The Financial Times, May 12, 2007); To borrow the title of a
recent book by the Australian economist John Quiggin on doctrines that the crisis
should have killed but didn’t, we're still — perhaps more than ever — ruled by
“zombie economics” (The New York Times, December 19, 2010).
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BpaxoBytoun Te, Mo y MOCTITHUIIBKMX 1 HAYKOBHX ITYOJIKaI[iiX TEpMIHU
economics Ta eCoONOMy 4acTo BXKMBAIOThCS SK cuHOHIMHU [34, c. 123], y Husmi
HalilMEHyBaHb TBIPHOIO OCHOBOIO CIyrye Jjekcema economy: plutonomy (Pluto
(Inyroc (y pumisia [InyToH) — Gor OararcTBa y rperpKii Midosorii) + economy)
,,CKOHOMIKa, B SKii OUIBIIICTh MaTeplaIbHUX OJlar HaJeKUTh MEHIIOCTI,
cappuccino economy ,,eKkOHOMIKa, JIJISl SIKOI XapaKTEePHUM € IBUIKE 3pPOCTAHHS B
ONHIM ramy3i 1 HOMIpHMH PpIiCT B IHIIMX CeKTopax”, experience economy
,,KOHIICTIIIISI, 3TTHO 3 SKOI0 CIOKMBadl OTPUMYIOTh II€BHI BpPaKEHHS BII
npugdanns toBapis i mocayr”, Goldilocks economy ,,ekoHoMika, mO € aHi
MOKBABJICHOIO, MO0 CIPWYMHUTH IHAQUIALIO, aHl HAATO MISIBOIO IS TIOYATKY
perecti”.

Buknukae 3arrikaBieHHS cemaHTuKa (paseosiorianoi omuuuii Goldilocks
economy. 3aBasku MeTadOpUIHOMY BHUKOPUCTAHHIO IMEH1 30JOTOBOJIOCKH 3
anrmichkoi kasku “Goldilocks And The Three Bears” Bragyerbcst acoliaTHBHHIA
3B’s30K 3 (POHIOBUM pHUHKOM bear market, Ha sskoMy mepeBake TECHICHILS 10
sumkeHns miH: Goldilocks is again keeping the bears at bay. The “Goldilocks
economy” — one that is neither too hot, nor too cold, just the way Goldilocks liked
her porridge — became part of the market’s vernacular in the 1990s (The Financial
Times, April 5, 2010).

Y heskux Ha3BaX EKOHOMIYHHMX MoOJIeled TBIpHOKO 0a30r0 CiIyrye MOBHA
onuuung capitalism, koTpy BBakaeMO KBa3iCHHOHIMOM JIEKCEM €CONOMICS,
economy. Sk 3ayBaxye [O. JI. AnpecssH, s Toro, abu KBa3ICUHOHIMH,
CEeMaHTHUYHUNA O0OCAT SKHUX 30Ira€TbCsd YacTKOBO, OyiIM B3a€EMO3aMIHHUMH,
HEOOXIMHO, 100 TXHI CEMaHTHYHI PO3ODKHOCTI y PAAl TO3MIIHA MOTJH
HeuTpanidyBarucs [12, c. 235].

Came sK B3a€MO3aMIHHHIM KBa3iCHHOHIM CJIiB  €CONOMICS, economy
THTBaNbHUK 3HaK capitalism BukOpUCTOBYeThCS y HUBII HalilMEHYBaHb,
YTBOPEHUX Y XOIi CIOBO- 1 (QpaszoTBopeHHs: crony capitalism , xamiramizm,
noOy/oBaHWi Ha 3HaHOMCTBax Ta ocoOmcTux 3B’s3kax”’, fiduciary capitalism

,,KamTaJlicCTUdHa MOJellb, B SKIA KOpIOpallii 3HaXOJAThCS T  BIUIMBOM
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IHCTUTYIIOHATBHUX aKIlioHepiB (MeHCIHUX (OHMIB, TAOBUX IHBECTHUIIHHUX
dounie Tompo), handicapitalism (handicap + capitalism) ,opientamis Ha
BUPOOHUIITBO MPONAYKI JJIs JIOJAeH 3 OOMEKEHUMH MOKIMBOCTAMU,
philanthrocapitalism (philanthropy + capitalism) ,.comianmbHO OpieHTOBaHMIA
Karirajai3M, No€IHaHHs O13Hecy 1 piraHnTporii .

Ha BinMiHY Bim ycix BHIEPO3MITHYTHX HAa3B E€KOHOMIYHUX KOHIICIIIIN 1
Mojienel, Heoorism market-Leninism ,,ekoHoMiKa, B SKili HOEIHYIOTHCS aCICKTH
KalmraaiBdMy 1 KOMYyHI3BMY~’ YTBOPHBCS HE Ha 0a3l CEMaHTHYHO CIIOPITHEHUX
JekceM economy, economics, capitalism, a muistxom croydeHHs KOHTPACTHUX 3a
3HAYEHHSIM CJiB, BHACIIAOK 4YOTO YTBOPIOETbCS HOBAa CMHUCJOBA SKICTh 1
HecnoniBanuii ekcripecuBHuid edekt: China is often described as operating a form
of “market-Leninism” and in this particular battle, the Leninists are losing badly
(The Financial Times, June 18, 2005). 3 orisay Ha CyHepewIMBICTh IEPBUHHOTO
CEHCY MOBHHX oauMHHUIIb Market ta Leninism HaBemeHy HEOHOMIHAIIIO MOYKHA
TPaKTyBaTU K OKCIOMOPOH.

PosrisHyT! npukiaay miaTBEpKYIOTh ciymHicTh AymMkn 1O. €. KamyriHoi
PO Te, IO B CYJaCHUX EKOHOMIYHHMX KHHTaX, )KypHajax 1 razerax, Opi€eHTOBaHUX
Ha TOTCHIIMHUX YHUTa4diB 3 OYJAEHHOIO CBIAOMICTIO, 3a BIACYTHOCTI aTpHUOYTIB
KHUBOTO MOBJICHHS 3’ SIBJSIETHCS yc€ OUIbIIe BUPa3HUX 3ac001B, KOTP1 MiICKITIOIOTh
EKCIIPECHBHICTh HayKOBOTO BUKJIAy. 3arajlbHOJIOCTYIHICTh EKOHOMIYHUX MOHSTh
JUIsL  HECHEINATICTIB HE TMEpelIKokKae, a CTUMYIIOE€ TEPMIHOTBOPUICTh B
€KOHOMIYHOMY JINCKYpCl, OCKUIbKM BHMAara€ SICKpaBUX 1 OpUIIHAJIbHUX
dbopMyITIOBaHb 1151 IPOCYBAHHS HOBUX €KOHOMIYHUX 3HaHb [117, ¢. 62].

[lepeitnemo mo aHamizy BepOaJbHOI penpe3eHTallii MOMITHUX TEHICHIIM Yy
cydacHiii exkoHowmiri. [lepemyciM mpuBepTae yBary 3arocTpeHHs KOHQIIKTY B
CKOHOMIYHUX B3a€EMHUHAX JFOAWHU 1 MPUPOIU. BHUEPIIHICTS IPUPOTHUX PECYPCIB 1
TEXHOTCHHI PH3UKH CTa OCHOBHMMH YMHHUKaMH ()OpMYBaHHS HOOC(EpHOTro
TUIy BIITBOPEHHS Ta TMPOCYBaHHA KOHUENIi ,,3€JIEHOT EKOHOMIKA~  4H
,,€KOJIOHOMIKK’(ecolonomics, environomics, greenomics), mpo siKy BxKe HIuiocs

BHIIE. SIK HACHIIOK, 3’ ABHIACS MOMITHA KUIBKICTh HEOHOMIHAIIIHA, CITIBBIIHECEHNUX
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3 ipoOIeMaMu 30epEeKEHHS €KO-€KOHOMIYHOI piBHOBaru. 30KkpemMa, HaliMeHyBaHHS
cleantech, eco-tech, precycling, to regreen, upcycling BepOaibHO BTUIIOIOTH Pi3HI
TEXHOJIOTHl PO3YMHOTO BHKOPHUCTaHHsSI pecypciB, a lekcema eco-efficiency —
,,CKOJIOT'TYHY e(EeKTUBHICTh”, TOOTO EKOHOMHE BHUPOOHMIITBO 3 HANMEHIIIO0
IITKOTOFO JIJIsI HABKOJIUIITHEOTO CEPEI0BHIIIA.

JI1s noTpyMaHHS €KOJIOTTMHUX HOPM 1 3HMKEHHS pU3UKY (DIHAHCOBUX BTpaT
Yyepes3 TOPYIICHHS CTaHAapTIB 3aXUCTY JOBKULIA B OpraHi3aIlisX BIPOBAIKYIOTCS
CHCTEMaTU4HI TepeBIpKH (ayauT), CIEHiaTbHANA OOJIK Ta I1HIINI IpUHOMH 300Dy
indopmarii, mo MarTh Ha3Bu green audit, green accounting, triple bottom line:
Since then, a range of indices have been developed to measure the environment,
such as green accounting, which sought to take into account the environmental
cost of economic activity (The Guardian, June 21, 2012).

3 HachigKaMH JIIbHOCTI KOMIIAHIA, KOTp1 JIMILE Ha CJIOBaxX JEKIapyOTh
CBOIO ,,eKOJIOTTUHY MICiH0”, CIIIBBITHOCITHCS TaKi HEOHOMiHaItii, sik: bads ,, ToBapwu,
AKI € EKOHOMIYHO €(QEKTUBHUMHM, aji€ 3aBAal0Th IMIKOAW HABKOJMUIIHBOMY
cepenoBmiry ab0 370pPOB’I0  CIOKKMBa4iB”, €CO-porn  (eco-pornography)
,,KOpTIOpaTUBHA peKJIaMa, B SKI HaAMIPHO TIIKPECIIOETHCS €KOJIOTTIHA ColliaibHa
BINMOBINAABHICTE Oi3HECY”, greenscamming ,,BUKOPUCTAHHS ,,3€NICHUX” Ha3B IS
IoBUX 00’ €AHaHb a00 MPOMYKIIil, [0 HE MAIOTh HIYOTO CHUIBHOTO 3 3aXHUCTOM
JTOBKULIA .

3ayBaxuMo, 1110 TPUKMETHHUK Q€N BimHEAaBHA CTaB KIFOYOBOIO OTHMHHIICIO
A5ipa JEKCUKOHY cepu eKoJIOTii, OCKUIbKH B XOJ1 BTOPUHHOI HOMIHAIlli OTpUMaB
CEMaHTHYHE 3HAUYCHHS ,,HAlIPABJICHUA Ha OXOPOHY IPHUPOJIH, EKOJIOTTIHO YUCTHHA
[22, c. 83]. 3 yrBopeHnsm omno3uiiiHoi mapu greenfield — brownfield
KOJbOpOHa3BH Qreen, brown He jwuiie BCTYMaiOTh B aHTOHIMIYHI 3B’S3KH, a H
(aKTUYHO CTAlOTh CHMBOJIAMHU BIIMOBITHUX TOHSATH — ,,€KOJIOTTYHO YHCTHN Ta
,,€KOJIOTTUHO 3abpynHenuid”. Some experts blame the government for planning
policies that favour brownfield development over greenfield sites (The Financial
Times, November 24, 2007).
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Burcoka KOHIIGHTpaIlii HOBUX Ha3B CIIOCTEPIra€ThCS HABKOJO ITUKIYHHX
3MIH €KOHOMIYHOI KOH IOHKTYpH 1 PEryJsIpHUX KOJMBaHb pIBHSA JIUIOBOI
akTUBHOCTI. Tak, HanpuKJaa, TEHJICHIII 10 CMaay 3HAXOJSTh BTUICHHS Y MOBHUX
onunuigx agflation, demand shock, growth recession, mancession, a ekcnieptHi
OIIIHKK CTaHy €KOHOMIKM 1 TPOTHO3M Jar0ThCs 3a JOTMOMOTOK HallMEHYBaHb
declinism, endism, lipstick effect, lipstick indicator, visibility: The Fukushima
tsunami shut down a large part of Japan’s energy supply and created an energy
demand shock (The Financial Times, August 30, 2011); ... It’ll be hard for the Fed
to act in what is becoming a “growth recession” - that is, growth without jobs
(The Financial Times, September 6, 2010); In Britain we spend more than £10
billion a year on beauty products, proof perhaps that the lipstick indicator, devised
by the head of Estee Lauder, is alive and well (The Sunday Times, October 30,
2005).

SBuiia, mNOB’A3aHI 3 EKOHOMIYHHMM 3POCTaHHSAM YU  BITHOBJICHHAM
CKOHOMIKH ITiCIIS Crajy, MO3HA4aroThess HeoHoMiHarismu — Slowflation, virtuous
cycle, LUV-shaped recovery, X-shaped recovery. 3ayBaxkumo, 10 ABI OCTaHHI
CJIOBOCIIONYKH, Yy CKJaal SKHX JITepd BHUKOPHUCTOBYIOTHECS SK TpadiaHe
yHaouHeHHs1, momoBHwan psin tepmidie (L-shaped / U-shaped / V-shaped /

W-shaped recovery), vacTo B)XMBaHUX B €KOHOMIUHIH JIITepaTypi.

3.3.3. Hominamia HOBHUX peaJjiiii oprasizaniiiHO-KOpPIOPaTHUBHOI
KyJbTYpH. 3 TIOSIBOIO B  TOCTIHAYCTPIAJILHOMY CYCHUIBCTBI ~ HOBOTO
NPUBLUICHOBAHOTO MPOIIAPKY IHTEIeKTyabHuX npaniBHuKiB (knowledge workers)
poJIb OpraHiBaIitHO -KOPITOPATHBHOL KylbTypH K CTpAaTEriyHOTO
HEMAaTeplaIbHOTO PECypCy, 3a IOMOMOTOIO SIKOTO KOMIIaHIs CIPOMOXKHA OTPUMATH
CTIiKy KOHKYPEHTHY IIepeBary, HeBmuHHO 3pocTae [111, ¢. 66]. Po3p’s3anus goci
HeOaueHUX CONIATbHUX KOH(IIKTIB, MO0 CTOCYIOTHCS peopraHizallii Koproparlii 1
CTBOPEHHSI HAJEKHUX YMOB IHpalli JJisi 33J0BOJICHHS MOTPEO KBal(piKOBAHOTO
NEpCOHaTy, 3YMOBWJIM AaKTUMBHI IHHOBAllliHI MOBHI IPOUECU Y CIOBHUKOBOMY

CKJIai aHriiicekoi MoBH [250, ¢. 142; 253, c. 148].
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lompaBaa, B X0l BCTaHOBJIEHHS PEJIEBAHTHOIO MAacHBY HEOJIOTI3MIB MH
3ITKHYJIMCS. 3 TIE€BHOKO TEPMIHOJOTMMHOK HEBU3HAYEHICTIO, OCKUIbKA B
E€KOHOMIYHHUX 1 COLIOJOTTYHUX JKEpenax MOHSTTA ,,0pTraHi3aliiiHa KyJbTypa” i
,,KOPTIOPATUBHA KYJIbTypa~ HEPIIKO TPAKTYIOTHCS 1 SIK TOTOXHI, 1 IK CaMOCTINH1
benomenu [268, c. 56; 303, c. 66; 431, p. 238]. He BcTymarouu y moyieMiky Iio/10
nedIHIN, MU BIIJAEMO HAICKHE TMO3WINI THUX YYCHHX, KOTPi, PO3YMIOYHU
CMHCJIOBY OJM3BKICTh 3TaJaHUX TEPMIHIB, TJIyMadarb iX IO-pI3HOMY:
,,OpTaHBAIIHHY KyIbTYpy SK CHCTEMY IMPHHIIUIIB I JOCATHEHHS 3JIarO»KeHOi
KOOPAWHAIT JIFOJICHKUX 1 MaTep ialbHUX PeCcypcCiB, a ,,KOPIIOPATHBHY KYIbTYpy —
K OUIbI THYYKY MOJEJb PEryjioBaHHS B3AaEMOBITHOCHMH B OpraHizauii, IIo
0a3yeThCsl HA JYXOBHO-IIHHICHUX opieHTHpax [123, c. 53-54]. 3 ypaxyBaHHSIM
TOTO, 110 HAMOUIbIII MOMITHI 3MIHM B OPTAaHBALIIHIN 1 B KOPIOPATUBHINA KYJIbTYp1
B3A€EMOTIOB’ 13aHl, HaM BOAYa€TbCsl JTOPEUYHUM PO3IJIS] YCI€El CYKYMHOCTI TXHBOI
BepOaIbHOT penpe3eHTallii.

[lepenyciMm mpuBepTac yBary BHCOKAa KOHIIGHTpAIllsl MOBHHUX IHHOBAIIA
HABKOJIO KOHTPOBEPCIMHMX IIPOIECIB, KOTP1 CYIPOBOKYIOTH TpaHC(opmariro
TPYIOBHUX BITHOCHUH. JIJIT MPUKIATy, 3arOCTPEHHST KOHKYPEHITIi 3MYIITye KOMIaH 1l
CKOpPOYYBaTH KUTBKICTh MPAIIBHUKIB, IO Ha BEpOATLHOMY PIBHI PEIPE3CHTYETHCS
TaKUMHM HeoJsiori3Mam#, sk brightsizing, career-change opportunity, to cashier,
decruitment, downaging, to revector, to RIF (reduction in force), rightsizing,
smartsizing, two-pizza team, uninstalled, worklessness: | have accumulated several
score terms for job termination and most of them seem to have emerged by the
early 1990s. They include: “career change opportunity”, “decruitment”,
“downsizing”, “having to let people go”, “negotiated departure”,
“rationalisation (of the workforce) 7, “restructuring” and “workforce imbalance
correction” (The Guardian, October 14, 2006); The board believes that the
combination of this right-sizing of the business and the new financing facilities will
improve the company’s position (MoneyWeek, December 07, 2009).

3BepHIMO yBary, 10 4epe3 MepeoCMUCIICHHS 3HadeHb JiekceM bright, down,

right, smart a6o »x 3amyudeHHs 10 cjoBOTBOpy adikcie (de-, re-, un-, -less) 3
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KOHTPApHOIO CEMaHTHKOIO  (,,3allepeueHHs, PEBEPCUBHICTH )  IMILUTIIUTHO
BKa3YyIOThCS HampsiMU peopraniBamii ¢ipmu. A 3aBasku  eBdeMicTHIHOMY
MOTEHITlaJly TakKUX MOBHHMX OJWHMIIB, sk change, installed, opportunity, sizing,
vector, 3aByallbOBYIOTBCS JIOBOJII OOJICHI TPOLECH CKOPOYEHHS KaJpiB.

HeoOxinHICTh CKOpOUeHHS Hee(EeKTUBHOTO MEPCOHATYy MEpEIacThCs U 3a
noromororo (¢paseosoriunoi oxmuuii dead wood (,,cyXocTiii”’), sika HE JIMIIE
Mo3Ha4yae ,,MpaIiBHUKIB, YHMs poOOTa HE IMPHUHOCHUTH KOPHUCTI KOMITaHii’, a M
IIUITXOM TICPEHECCHHS JIFOJICHKUX O3HAK 1 BJACTUBOCTEH HAa ()EHOMEH CBITY JKHBOT
MPUPOIM BKazye Ha HEOAKAHICTh JEIKUX CIIBPOOITHUKIB Yy ,,JaHmmadri’
xommanii: While four in 10 employers complain about staff members generally not
working hard enough, the same number of their employees say little is done about
the “dead wood” (The Daily Telegraph, August 19, 2005).

Jlis HaliMEeHyBaHHSI €KCITepTa, Ha IKOTO KEPIBHUIITBO KOMIIAHIN TepeKaaae
BIIMOBIAILHICT, 32 3MEHIICHHS KUIBKOCTI TPAIIOI0YuX, 3 sBUJAcs CTilKa
cimoBocnioiyka chainsaw  consultant. Kpim Toro, kopmopaiii MOXYyTb
BUKOPUCTOBYBAaTH Mopenb ,.emactuydol Oesmeku” flexicurity (flexibility +
security), koTpa, 3 OTHOro 00Ky, Ja€ MeBHY CBOOOMY [l y MATAHHAX PEryIIOBAHHS
YHCEILHOCTI TIEPCOHATY, a 3 JPYroro OOKYy, T03BOJISIE€ 3BUILbHEHUM IIpaIliBHUKAM
yrpumarucs Ha puHKy mpami: Denmark has branded the idea of “flexicurity” —
combining a social safety net with employers’ freedom to fire (The Financial
Times, July 30, 2009).

3 HaOOPOM 1 3BUIbHEHHSIM TMEPCOHATY TAKOK MOB’ s3aHa HU3Ka HEOJIOTI3MIB,
1110 BepOai3yr0Th HACIIIKK HeoOauyHOoi KaapoBoi moiiThuku (ipMu, a came: D0zo
explosion ,,HeraTiBHI HACIIKKM MPU3HAYCHHS HEKOMIICTCHTHOT'O KEPIBHUKA, SIKUH,
y CBOIO YepTy, HailMae HEKOMIETEHTHUX MEHEIKEpiB, a BOHU — HeNpodeciiHuX
npamiBHUKIB”, corporate anorexia ,,mo0oroBaHHS CTatd HEe()ECKTHBHOIO
KOMITaHI€0, MO MPU3BOAMTH JO HAIMIPHOTO 3HIDKEHHS BUTpAT, a 1HOJI BTpATu
Oi3Hecy 1 OankpyrctBa”, dumbsizing ,j3MeHIICHHS KUIBKOCTI pOOOYOi CHIIM
MiIMPUEMCTBA 1O TaKOrO CTYIEHS, 10 KOMIIaHiAI CTae€ 30UTKOBOIO 1

HeedexkTuBHOMO”, ghost work ,,po6oTa, sika MmicjIs XBUII1 3BUTbHEHD MEPEKIIaIacThCs
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Ha MEepPCOHAN, MO 3aJMIIMBCS’, Warm-chair attrition ,,3H¥>KEHHSI PO TyKTHBHOCTI
npaili yepe3 BTpaTy MOTHUBALLli 1 0YIKYBaHHS CIyIIHOTO MOMEHTY, 00 MepenTH Ha
Kparty poooTy”.

3 ogHOro 60Ky, poOOTOAABIII BUCYBAIOTh O MEPCOHANY yCc€ OUIbIlEe BUMOT,
a 3 JIpPyroro, — cami MNpaliBHUKH, MParHydd Kap €pHOr0 POCTY, HaMararoThCs
OTIaHYBaTH KUTbKa CIEIaIbHOCTEH, HABYNUTHUCS aalTyBaTUCS 110 3MIH Ta JISTH Y
HenepenbadyBaHNX oOCTaBMHAX. Taki TeHAEHIlli BepOam3ByrOThCS B MOBHHUX
imnosarisx multi-skilling, going plural, portfolio worker, cross-training, B ckmami
sakux jexkcemu plural, portfolio 1 komOinyBampHi (dopmu Cross-, multi- 3i
3HAUYEHHSM MHOXHHHOCTI BKa3ylOTh Ha 0arato(yHKI[IOHAJIHHICTh MPOdecioHaIB:
Kiss goodbye to the nine-to-five job for life; embrace the flexible split-shift family
of ‘portfolio’ workers of the future (The Guardian, January 4, 1999); The multi-
skilling of individuals has helped us to manage varying levels of business without
having to reduce or increase our headcount (The Financial Times, February 3,
2011). 3a3nauumo, 1110 cjaoBo Portfolio Takox BUKOPUCTOBYETHCS y Pl Heodpas,
OB’ sS3aHUX 3 OJHOYACHOIO POOOTOI0 3a KUIbKOMa KOHTPAKTaMH Y PI3HHX
xommanisix: portfolio employment, portfolio career, portfolio nomad, stress
portfolio.

Ockutbky (axiBIl HaBiTh 3 HAJEXKHOIO NPO(deciifHOI0 MIITOTOBKOIO HE
rapaHToOBaHl Bl  HEBAA4y, 3 SBJAIOTHCS  CHEUIATICTU-KOHCYJIbTAHTH,  SIK1
JOTIOMAaraloTh TOTEHIIMHAM KaHAWJaTaM JOoJaTh TPYIHOINI Ha HUIIXY JI0
npodeciiinoro ycmixy: career coach, corporate trainer, career counselor, career
advisor. HeoOXinHIiCTh yTpuMyBaTu npoQecioHaniB, KOTPUX Y MOCTIHAYCTPIAbHY
100y Ha3WMBaIOTh ,,KOrHiTapiar” (cognitariat) [462, p. 112], 3myiye kopmopartii
neperssiiaTyi TpaauiiiHi GopMu OTIaTy Mpari i MOTUBAILLl TIEPCOHATY .

Tak, MHArBaIbHOIO PENpEe3eHTAIlIEI0 MaTep iaIbHUX TTepeBar poOOTH y MTEBHIN
¢bipMi cTaym HOBI CTIHKI CIIOBOCIOJNydeHHs, B AkuXx Jekcemu golden, diamond,
platinum 3acBiguyroTh BaxJMBICTH rpomoBoro 3aoxoueHHs (golden handcuffs,
golden hello, diamond / platinum handshake): They introduced tax-efficient
schemes, golden hellos, golden handcuffs and guaranteed bonuses (The Financial
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Times, November 15, 2005); Perhaps the outgoing chief executive of Barclays
bank could walk away, not with a golden handshake but a diamond handshake
(The Australian, July 7, 2012).

[ToMiTHMIT MacWB MOBHHUX IHHOBALIM BepOanidye peanii, MOB’s3aHl 31
3MIHaAMH y pobouoMy rpadiky nepcoHairy. [Ipumipom, TEHIEHIIS 10 3MEHIIICHHS
Kap’ €pHUX aMOIIIii 317151 OUTHII CTIOKIMHOTO PUTMY POOOTH 3HAXOAUTH BTUICHHS Yy
TaKUX HOBOTBOpax, sik downshifter ,,mpaiiBHUK, KOTpHii 3poOKB BHOIp HA KOPHUCTh
MEHIII CTPECOBOI poOOTH’; MOUSE race ,,repexia Ha MEHII BIIMOBIIaIbHY poO0TYy”
(cf. rat race); monotasking, unitasking ,,BUKOHaHHS OJHOTO 3aBIaHHS y ICBHHI
Binpidok yacy” (cf. multitasking): In recent years the town has seen an influx of
downshifters, with home-based office workers who still commute to Birmingham
or London once or twice a week (The Financial Times, January 19, 2008); Wood
advocates “monotasking” as a way to reduce your stress and increase your self-
fulfillment (The Chicago Tribune, October 26, 2010).

SAKio a7 CHiBpOOITHUKIB KOMITaH1l Kap’ €pHUM PICT € MPIOPUTETHUM, BOHH
TOTOBI MPAIOBAaTH HAMPY)KEHO UM HaBITh MOHATHOPMOBO. [y BepOamizamii 1miei
IPYId HallMaHWX MPAIiBHUKIB BHKOPHMCTOBYIOTHCS MOBHI oguuuil clockless
worker, stay-at-work mom, zero drag, upshifter: There is a horrific new paradigm,
apparently, of the “zero-drag” employee, sans family or long commute, who can
put the needs of the company at the very top of his or her list of priorities (The
Guardian, October 18, 2008); It is this quiet army of upshifters who are the real
heroes; it is they who keep the economy rolling (The Times, April 17, 2003).
Buxonsun 3 omosuiii npuiiMeHHHKIB UP — down, Heonekcema upshifter e
AHTOHIMIYHOIO 10 BXKE PO3IIITHYTOI BHIIE MOBHOI ouuuili downshifter.

VY wnaiimenyBanHsx O captive, job spill, off-the-clock, workweek creep 3a
JOIIOMOTOIO aCOHiaTI/IBHOFO MNEPCOCMUCIICHHA TICPBHMHHOIO 3HAYCHHA MOBHHX
onuHuIp captive, spill, creep, off oOpasHo no3HavaeThCst MOHATHOPMOBA poOOTa, a
y noBoTBopi fake-ation (fake + vacation) ,Binmyctka, min dac sikoi poGorta He
npurnuHsieThes” Jiekcema fake Bkazye Ha HEMOBHOIHHICTH BimmounmHKy. Huska

HEOJIOT3MIB  MOB’S3aHa 3 EMOLIMHMMM TMEPEKUBAHHIMU ,, TPYAOTOJIKIB”,
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Hanpukian: duppie (depressed urban professional) ,,mpodecionan, sxuit panimie
MaB BN cTaryc i kpamty 3apmiary”’, TGIM (Thank god it’s Monday) ,,panicts 3
NpUBOJy TIOYaTKy pobodoro TikHsA~, underload syndrome |, mcuxosoriui
npo0JieMH, 0 MOXKYTh BUHUKATH y JEAKHX MPAIIBHUKIB Yepe3 TXHIO HEAOCTATHIO
3aBaHTAXKEHICTH .

Konuenis, akTyanidoBaHa y Heodpasi rat-race equilibrium, nepenbauae
OaylaHc HTEpeCiB, KOJIM 1 HAWMAaHWKA TIPaIliBHUK TOTOBUI OaraTo MpaIfoBaTH 3ajj1s
Kap’ €pHOr0 POCTy, 1 poOOTOIaBeIb BBAXKAE, ITI0 TAKWH CIICHIATICT 3aCIyTOBYE HA
BuIy mocany. [Ipote Hepinko OakaHHS CHIBPOOITHHUKIB MEPEUTH HA BUIIY TIOCATy
3MyHIye iX 3a OyAb-sIKUX 0OCTABHMH 3aJIUIIATUCS HA poO0YOMY MICII], 110 OTPUMAJIO
HalilMeHyBaHHsI presenteeism, koHTpacTHe 70 BimoMoro TepmiHa absenteeism: We
all know absenteeism can eat into company profits, but new research shows that
presenteeism — workers at their desks but not at their best due to chronic ill
health — is also expensive (The Times, October 14, 2004).

Brpara w™motuBauii 1 HeOakaHHA TIEPCOHATy KOMIIAHIM MpaltoBaTu
NPU3BOAWTL 1O HEPAIIOHAILHOTO BHUKOPUCTaHHS pOOOYOTO dHacy, TOX 3a
AHAJIOTIEI0 10 TepMiHa OVertime yreopuiacs NpoOTHICKHA 3a 3HAYCHHSIM JIEKCeMa
undertime ,,pobounii yac, IKHi BUTpa4a€ThCss Ha 0coOuCTI moTpebu”. KpiM mporo,
JaCTHHY pOOOYOTO JIHS TPAIiBHUKU MOXKYTh HPOBOAMTH 3a kepmoM (windshield
time) abo Ha il po6oTi (sunlighting). Ha Biaminy Bin ciaosa moonlighting, sike
no3Hayae  HeoiniHMKA  migpoOirok, Heosekcema  sunlighting  3aBnsku
NEPEOCMHUCIICHHIO MOBHOI OJMHHMII SUN Bkazye Ha OQIIidHUI XapakTep
JIOJIaTKOBOTO  TpalleBlaIlTyBaHHsA. [Hakme KaXydd, B aHTOHIMIYHIM mapi
moonlighting — sunlighting posropratoThcst He nuile 3aralbHOIIOACHKI IPEIMETHI
acolriaiii Ha 3pa3ok ,,MiCsIb — HiY ", ,,COHIIC — JIeHb, ajie 1 (JaKTUIHO MAIOTHCS Ha
yBa3l acoIllaTHBHI Tapanieni ,,Hid — HidHa (HeodimiiftHa) poboTa”, ,,IcHp — JICHHA
(odimiiiaa) podoTa”.

B ymoBax nepexosy 10 ,,eKOHOMIKH 3HaHb~ HOPMOIO CTa€ Kouemnis GhipMu-
ciM’1 3 BiIKpHTOIO, HEPOPMAITLHOTO 1 HABITH AEMIO TpaimBoto atMocheporo [235,

c. 12]. HoBa cuctema morisiiiB Ha >KUTTEAISIBHICTh KOMITIaHIl 3HAXOUTh BTUICHHS
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y LUTI HU3Il HEOJOT3MIB, SIKI PEMPE3CHTYIOTh PI3HI aCMeKTH OpTaHBBaIlifHOT 1
KOPIIOPaTUBHOI KYJIbTYpU — BII CIPOILIEHHS CUCTEMU KOOpAMHALI i 10
CTBOPEHHS KOM(OPTHUX YMOB Ha poOOYOMY MICIIL

30KkpemMa, aIroOpUTM B3AEMOJINl y cydacHHMX (ipmax, KOTpHil mependadae
THYYKICTb, YHIKQJbHUI XapakTep KOKHOI CUTYyallii 1 0araToBapiaHTHICTh pillleHb,
HoMiHyeThCcsi HOBoTBOpamu adhocracy (ad hoc (mar.) + -cracy), orchestra model,
stovepipe organization: A Brief Critical Dictionary of Education sheds light on
gems including “adhocracy”, a term for an organisation with a fast-moving
administrative and managerial style, which aims to be more flexible and reactive
and to avoid the static routines of bureaucracy (The Times, March 5, 2010); In the
Conductor & orchestra model, #er’s little room for improvisation — but there is
room for excellence [442, p. 9]; When organizations speak internally, they often
create what are called information silos, the main feature of stovepipe
organizations [355, p. 124].

VY pamkax acoiifioBanoi nisutbHOCTI (teamwork) i mepexomy g0 OUIbII
,,Juackoi” iepapxii [299, c. 40] ympaBiiHChKa BepxXiBKa KOpIIOpalliii HaMara€TbCs
JeJleTyBaTH TICBHY YaCTHHY CBOiX IMOBHOB&KEHb CEPEIHIM JIaHI(l, SKa OTpHMalia
Ha3By Mmarzipan layer ,,mpomiapok KepiBHMKIB, KOTpi 3HAaXOIATHCS HA OIHUH
mabenp HIK4YE Bil Tom-MeHemKkMenTy ”: That may have been true 20 or even ten
years ago, but by now substantial numbers of women have arrived in middle
management and even in the “marzipan layer” (just below the icing) from which
future top executives are recruited (The Economist, November 26, 2011).

Jlesiki MOBH1 1HHOBAIl, KOTP1 MO3HAYAIOTh YNPABIIHIIIB CEPEAHBOI JIAHKH,
MalOTh HETaTWBHE OIIIHHE 3HAYEHHS 1 MOTPAlWiId B €KOHOMIYHHI JIEKCHKOH 3
KOPIIOPAaTHBHOTO >KaproHy, 3okpema, lion food, adminisphere: In fact, IBM’s
middle management glut was so out of control that it was called “lion food ”, from
the story of the lion that hid near an IBM office and ate a manager a day for a year
before anybody noticed they were missing! [436, p.28]; “Adminisphere” ... refers
to the faceless tier of bureaucracy that churns out memos stating the obvious or the
irritating (The Guardian, January 19, 2004).
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BaxmmBuM JKEpenioM TOMOBHEHHsSI CJOBHUKOBOTO CKIIAAy aHTIIHACHKOT
MOBH € CTBOPEHHS MaKCUMaJIbHO KOMQOpPTHUX YMOB mpami. Hampukmanm, odic,
NPUCTOCOBAHWH JI0 3BHUYHOTO JKUTTA Jojel, oTpumaB Ha3By lifestyle office, a
BUKOPHUCTAHHS CJIOBa CAMPUS 1Jisi HallMEHYBaHHS BiIOKPEMJIEHOI TepUTOpii, Ha
SIKIM po3MillieHa H(pacTpyKTypa KOpIriopailii, BKa3ye Ha Te, 10 YCi 111 00’ €KTH
MOKYTh OyTH HE JIMIIe pOOOYMM MICIIeM, a i MiclieM, jJie MoxHa xuTh: The yield
from the 20x40 foot plot on the campus of the company’s headquarters will be
donated to Foodshare (The New York Times, May 22, 2012).

BinmoBimHUM dYWHOM OOJAIITOBYIOTHCS TMPUMIMIEHHS JUII  POOOTH B
aBTOHOMHOMY 1 MOOUTEHOMY peskuMmi — cube farm, hot desk, touchdown center,
hotelling, a Ttakox mma1 ocobuctux motped — lactation room, nap nook. B
YIPABIIHCHKIA MPaKTUI[l 3BUYHUMHU CTalOTh OUIbII THY4YKl (OpMHU Mpari, IIO0
orpumaim Ha3eH flexplace, microwork, distance work. Bigrak s HaliMeHyBaHHS
NpAaIliBHUKIB, 5IKI BAKOHYIOTh CBOI OOOB’SI3KHM 10332 pOOOYUM MICIEM, 3’ IBUIJIUCS
nosotBopu flexecutive, free agent, office-free, open-collar worker.

["apmonBaIiss CTOCYHKIB Y KOMITaHIl JTO3BOJISIE CIIBPOOITHHKAM JIOCSTTH
Oamancy Kap’epu 1 ocoOWCTICHOI akTyaniamii. JIIHrBaIbHOIO pemnpe3eHTaIler0
Takol PIBHOBAard MbK POOOTOIO 1 BUILHMM 9acoM CTaaM HeoHoMiHamii: work-life
balance, joy-to-stuff ratio, weisure (work + leisure). IIpo rymanizaitito BiTHOCHH y
KOMIIaHIIX CBIIYATh JIOAATKOBI BUXIIH1 JIHI, Kl HAJalOThCSl TPAIIBHUKAM JJIs
Binmouunky(mental health day, duvet day, doona day), neperysay BUpIIAILHOTO
¢byroompHOrO Maruy (Soccer leave), mikiayBanHs mpo OartbkiB (granny leave),
JorIIsiAy 3a noMarHiMu TBapuHamu (pet-ernity leave, puppy leave).

Hemano HeoHOMIHAIii CITIBBIIHOCSATBCS 3 €MOMIMHAM 1 (QBUYHEM
HANPYKCHHSIM JII0JIel Ha poOoYOMy MicIl, Hampukian: pin-drop syndrome,
acoustic terrorism, prairie-dogging ,,auckoMdopT BiI HAIMIPHOrO IIymy
quarterly charm deficiency ,,mpurHideHicTh KepIBHUKIB (IpMH HANPHUKIHIII
koxkHoro ¢ickanpHoro kBaptamy’; affluenza (affluent + influenza) ,,rpanuannit
MarepiajiidM, IO CYHPOBOKYETbCS BHUCHAKIMBOIO TpaAlCl0 1 MPU3BOAUTH 0

ctpecy”; corridor cruiser ,,0co0a, KOTpiii TOBOJAUTHCS BiIBiAyBaTH O0arato AUIOBHX
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3yCcTpiuell BOPOJOBXK poOOUOTO JHS 1 JOJIaTH BEIMKI BIICTaHI KOPHUAOPaMHU
bipmu”.

TenaeHuiss 10 CTBOpEeHHS HepopMaibHOI arMochepu y KOpHOpauisix
BIUIMHYJAa Ha JApec-koA. 3okpeMa, B 0ararb0X KOMIIAHIAX Yy I’ SITHUIIO
npalliBHUKaM J03BOJICHO BUIIIAAATH MEHII O(INiifHO, TOMY L€ J€Hb OTpHUMaB
na3Bu dress-down Friday, casual Friday, dress-down day: Tie sales peaked in the
early 1990s but halved when dress-down Fridays and the dotcom era arrived (The
Times, December 12, 2005). IIpoTe € meBHi AHI, KOJIM IEpCOHAI 3000B’I3aHHI
omararucs ayke QopMmaiabHO, HANpHUKIaL, y MOHEAUIOK abo uerBep: dress-up
Monday, dress-up Thursday, dress-up day: Hoping to give the office-wear
pendulum a push back toward the suit, the American menswear industry has
formed a task force to promote Dress-up Thursday (The Guardian, March 4,
2000). Omnozumiiini mapu Monday — Friday, Thursday — Friday ¢aktuaso €
MPOTHUCTABJICHHSAM MOHSTH ,,I0YATOK (HANBAXIIMBIILMN J€Hb) POOOUYOTO THXKHA X —
,,KIHEIIb pOOOYOro THXHA”. A aHTOHIMIUHI mpuiiMeHHukn dOwn, Up y ckiai
aTprOyTUBIB (HPa3CONIOTTYHUX OJUHHIB CIYTYIOTh 3aCO00M BepOam3ailii pi3HHMII
MDK CTHJISIMH OJISITY Y BIATIOBIAHI THI Ta MapKEPOM CTPECOBOTO XapakTepy Mparii.

CyuacHuii O13HEC, IKUI CTaB HAI3BUYAWHO BPa3JIMBUM IIOJI0 CBOTO IMIITKY,
JIEMOHCTPY€E BUCOKUN PIBEHh MPOHUKHEHHS €TUYHHUX JJOMIHAHT Y MIAPUEMHUIIBKY
niseHICTE [48, €. 155-156]. OHak, He3BaXKarOuM HA YCBITOMIJICHHS KOMIIAHIIMU
BXJIMBOCTI JJOTPUMAHHS MPHUHIUIIB €TUKH, PO IO CBITYUTH 3aNPOBAKEHHS Y
xopnopariisx Bignosigaux mocana (Chief Compliance Officer, Chief Ethics Officer),
reHiepHa JUCKpUMIHAIlis (SEXISM), HeraTuBHI CTEPEOTHIIN 0 OCI0 CTApIIIOro BIKY
(ageism) Ta iHIi yrepemKkeHHs (32 03HAKOKO PACOBOi / €THIYHOI MPUHAICIKHOCTI,
BIPOCTIOBIIAHHSI, CEKCYaJbHOI Opi€HTallli) AOTeNnep 3aIUIIAlOThCA TMOIIUPEHUM
SIBUIIIEM HAa KOHKYPEHTHOMY PUHKY Tparli.

Cepen aHrJIOMOBHUX IHHOBAIlM, KOTpPl aKTyali3yIOTh JTUCKPUMIHAIIMHI
nposiBU y npodeciiiHoMy cepeoBullll, KIIbKICHO HAWOUIBII PENpe3eHTaTUBHOIO €
rpyna HallMeHyBaHb, CIIBBIIHECEHUX 3 HEPIBHICTIO KIHOK. [IpuBepTtae yBary Te,

o Maike B YCIX HEOHOMIHAIISX, TOB’s3aHUX 3 ,,[CHJIEPHOI0 aCUMETPIEI0”,
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BUKOPHUCTOBYETBCS AHAJIOTIS 3 TMOMMPEHWM Y JUIOBHX KoJjiax TepMiHOM (lass
ceiling (edekr ,,cxisHOT cTem”).

30KkpeMa, y HU31ll HailMeHyBaHb 00pa3 CTENll CTaE CUMBOJIOM MEPEUIKOJ, 3
SIKUMM 3IITOBXYIOTHCSL KIHKM TIICJISL YCHINIHOTO TMOJOJIaHHS HIDKHIX 111a0JTiB
yIpaBIHCHKOI BepTukaii: brass ceiling ,,tpyaHomnti y mpodeciiiHiil nisapHOCTI
KIHOK, KOTp1 IPaliooTh y cdepax, TpaauiliiHO BU3HAHUX YOJOBIUUMH (BIIICHKOBA
cIpaBa, 0XOpOHa MPaBOMOPSAKY TOIO)”, concrete ceiling ,, iucKpuMiHaILis KIHOK i
3a CTAaTeBOIO, 1 3a €THIYHOIO O3HaKor”, expatriate glass ceiling ,,momarkoBsi
Oap’epu, sIK1 KIHKaM JOBOJAUTHCS JIOJIATH YK€ HAa HAWBHUIIUX PIBHAX YIPAaBIIHHS,
Silicon ceiling ,,0ap’epu, sKki 3aBaXarOTh JKIHKAM Ta TMPEICTABHUKAM
HAI[IOHAIbHUX  MEHIUMH MIAHATUCA Ha  aAMIHICTpAaTHMBHY  BEpPLIMHY Y
BUCOKOTEXHOJIOTTYHUX KOMITAHISX .

Meradopuunuii epekT aocsaraeTbCcs 1 3aBISKHM BUKOPUCTAHHIO Yy CKJIaJi
JSSIKAX HOBOTBOPIB JiekceMu (lass, koTpa MigKpecsroe, 10 330BHI IEPEIIKO 1
HEBHIUMI, ajie y JIICHOCTI BOHM IIUIKOM peaibHi 1 BimuyTHi, Harpukian: glass cliff
,,CUTYyaIllsl, KOJIM KIHKY TPU3HAYal0Th Ha BIAMOBINANbHY IMOcamy, mobd y pasi
HEBJIa4dl BUIIPABIATH MOPa3Ky HE3JATHICTIO JKIHKA OOIMMAaTH KEpiBHI IMO3UIL ~,
glass floor ,,0ap’epu, siki HepeIIKOIKAIOTH KIHKaM po3modard kap’epy”, glass
wall ,,mepemxoan, KOTpi HE NAIOTH JKIHKaM OTPUMYBATH KEPiBHI MMOCAIH y TIEBHUX
ramy3sx”’, glass elevator (glass escalator) ,,mmBunmie, HOK y KIHOK, Kap’€pHE
3pOCTAHHS YOJIOBIKIB, SIKI IPALIOIOTh Y LIAPUHI CYTO XKIHOYUX Mpodeciid”.

[IpoTucTaBieHHs] TPEIMETHO-TIOHITTEBOIO ACHEKTY 3MICTY (hpa3eoIoruHUX
oJMHUIL B aHTOHIMIuHINA mapi glass ceiling : glass floor npusseno no yrsopenus
CEMaHTUYHO CIBBiIHECeHOI MeTadopuunoi Ha3Bu Sticky floor ,,cutyariisa, koiu
KIHKM TIPUPEUCHI BUKOHYBATH MAaJlOOIIauyBaHy 1 O€3MEpCIEKTHUBHY pPOOOTY’:
Despite growing numbers of women entering the profession, a ‘sticky floor’ still
prevents women from reaching senior positions as solicitors (The Independent,
July 17, 2005).

VY cBoro uepry, Heodpasa Sticky floor crama 6a3oBor0 I MPOIYKYBaHHS

HOBHUX HaliMeHyBaHb 3 atpuOytuBoMm Sticky, a came, sticky ladder, sticky door,
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sticky wall, xo1pi mo3HadaroTh CX0Xi OOCTaBMHH, 3a SIKUX J>KIHKAM CKJIQJTHO
npodeciiino 3poctatu. [lomioHy npupony mae i mMoBHa oauwnmig happy wall
,,IEPEIIKOJIM HA LUBIXY /10 Kap €PHOr0 yCHIXy y *KIHOK 3 Mal€HbKHUMHU JITbMH
yTBOpEHa 3a aHayoriero 10 (paseonoridmiB glass wall, sticky wall msixom 3aminm
OJIHOTO 13 CTPYKTYPHUX €IIeMEHTIB: ... What too many women face nowadays isn 't
a ‘glass ceiling’ because of their sex but a ‘nappy wall’ if they choose to have a
child as well as a career (The Daily Telegraph, June 13, 2012).

Huni ¢paseonorism glass ceiling 3nayHO pO3IIMPUB CBOIO CEMAHTHKY 1
HEPIIKO CIIYT'y€e MOJEIUTIO Uil HaliMEHYBaHb, SIKi MO3HAYAIOTh HE JIUIIE TeHICPHY
JTHUCKPHUMIHAILIIO, a ¥ JUCKPUMIHAIIMHI 0OMEKEHHS MO0 COIliAIbHUX Ta €THITHUX
Tpyn mpaiiBHUKIB, Hanpukiaan: bamboo ceiling ,,HemoBipa 0 NUIOBUX SKOCTEH
BuxinmiB 3 IliBaeHHo-CximHoi A3ii 1 octpoBiB Tuxoro okeany”, glass closet
,,JIACKPUMIHAIis1 0CI0 3 HETPAAUIIIHHOIO CEKCyalbHOIO opieHTaltiero”, silver ceiling
., JUCKpuMiHailis 3a Bikom”: Mr Bhattal, a native of India, became the first
foreigner to break the bamboo ceiling at the Japanese brokerage firm by joining
its executive committee in 2010 (The Australian, January 11, 2012); They say that
people who are gay and deny it even though most people suspect the truth are
living in “the glass closet” (The Chicago Tribune, March 31, 2010); The reality is
that many men and women bump up against a Silver Ceiling in the workplace (The
Washington Post, September 28, 2004). HaBeneni mpukiagud AOBOIATH, IO
(bpazoTBipHA MapaaUTrMa, YTBOPEHA 3a aHAJIOTIEI0 JI0 CTiMKOi cioBocmoyku glass

ceiling, 0a3yeThcst Ha CHIUTLHOCTI ACOIIATUBHUX MEXaH I3MIB.

3.3.4. Hominauisi HOBITHIX MapPKeTHHIOBHX CTpaTerii. 3a TBEPIKCHHIM
aBTOpuUTeTHOTO (haxiBI 1 PpyHAaTOopa Teopii mapketunry @. Kotnepa, BUKIMKH
HUHIMHBOT J00M TMPU3BEIM JI0 TIEPEOpIEHTAIlli MapKETHHTOBOI IIJILHOCTI 3
toBapiB (product-centric) i cmokuBauiB (CONSUMEr-centric) Ha O0COOHCTICTB
(human-centric) [404, p. 3-4]. JloriuHo, 1110 3a JaHUX OOCTaBUH CIIOCTEPIra€ThCs
BIITNIOBITHE OHOBJIEHHS y CJIOBHMKOBOMY (DOHI1 aHTJIHChKOI MOBU. BpaxoByrouu

Te, WO y nipo3avn 3.1 Bxe po3risiganucs HEOHOMIHALl, CHIBBIIHECEHI 3
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peamisiMu  [HTepHET-MapKEeTUHTY, Yy [aHOMY IIyHKT1 [POAHAIBYEMO MOBHY
pENpEe3EHTAlll0 HOBUX MApKETMHIOBUX CTpATErid, KOTpl MawTh OulbII
YHIBEpCAJIbHUN XapakTep 1 MOXYTb BHKOPHUCTOBYBATUCS SIK Yy ,,BIpTyaJIbHIN
EKOHOMIII”, TaK 1B (opMarti ,, TpaAUIIHHOT €KOHOMIKH.

Hacammniepen mpuBepTae yBary TmosiBa 3HAYHOI KUIBKOCTI  CTIMKHX
CJIOBOCTIOJIYK 1 TEIECKOII3MIB, YTBOPEHHUX 13 3aIy4CHHSIM SEPHOTO KOMIIOHEHTA
marketing Ta MeragopH30BaHUX UM HEUTPATbHHUX aTPUOYTUBHUX KOHCTHTYEHTIB:
aroma marketing, drip marketing, guerilla marketing, holistic marketing, lateral
marketing, multilevel marketing, murketing (murky + marketing), neuromarketing,
permission marketing, tribal marketing, undercover marketing, X-mas (Christmas)
marketing, zip code marketing, marketing 3.0: The “neuro-marketing” system
examines the brain waves of consumers in response to new products in order to
determine the power of each marketing message (The Daily Telegraph, November
14, 2008); The conventional wisdom holds that the era of “interruption marketing”
will give way to that of “permission marketing” — advertising that will be sought
out by consumers, rather than just tolerated (The Financial Times, May 18, 2005);
Walmart, the largest US retailer, has launched its earliest Christmas marketing
campaign (The Financial Times, October 4, 2009).

Yci HaBeZleH1 HOBOTBOPU € BHUJOBHMH Ha3BaMH, OCKUIBKM MalOTh BYXK4Ye
3HAYCHHS, HDK pojoBui Tepmin marketing. TlomiOHMI THIT JISKCUKO-CEMaHTUIHHUX
BIIHOILLIEHb MDK OJMHUISIMHM TIIEPO-TITOHIMIYHOI TEPMIHOJOTTYHOI MapagurMu
JIHTBICTH XapaKTEepU3YIOTh SIK MPUBATUBHO-€KBINOJIEHTHUI [44, ¢. 98; 213, c. 142-
147; 313], mo3asik BiH, 3 OJJHOTO OOKY, IHTEIpy€ MPUBATUBHY OINO3UIIII0 HA PIBHI
,,rimeponiM — rimouiM™ (marketing — drip / guerilla / multilevel marketing), a 3
JIpyroro OOKy — €KBIMOJICHTH1 BIIHOIIEHHS Ha PIBHI ,,I'MOHIM — CIIBTIIOHIM”
(permission marketing — zip code marketing).

Ha nHam mnoruysa, 3pocTaHHs KUIBKOCTI BHJOBUX HaWMEHYBaHb HABKOJIO
ponoBoro TepmiHa Marketing MOSICHIOETBCS BIUIMBOM JIFOJCHKOTO YHHHUKA 1
3MIHOKO BEKTOpa MAapKETUHIOBOI JIJIBHOCTI y OIK OUlbll HUTLOBUX Ta

NPOPaXOBAHUX CTpaTerii. AmkKe HMH1 y Teopil Ta MPaKTHUIll MApKETOJIOTIB yce
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qacTillle TPAIUIIETHCS HE KJIACHYHA MOJENh MapKeTHHr-mikcy “4P ”(Product,
Price, Place, Promotion), a mapagurma “5P”, HONOBHEHA, OKPIM TPATUIIHHIX
“4P”, me onHiero ckiaanosoro — moau (People) [114, c. 11].

[lepeitnemo 10 po3risy MOBHUX IHHOBAIlM, CIIBBITHECEHUX 3 0a30BUM
IHCTPYMEHTaplEM CY4aCHOIO MAapKETUHTy, 1 PO3IMOYHEMO 3 BepOaIbHOI
penpesenraiiii ToBapuoi moiituku (Product). Cepen HaliMeHyBaHb, SKi
KOPEIIIOIOTh 3 KOMIUICKCOM 3aXO/iB 31 CTBOpPEHHS Ta YIpPaBIiHHS ToBapamu /[
MOCIIyTaMH, CYTTEBY 4YaCTKy CKJIQMarOTh JIHTBaJbHI OJMHMIN, IIOB’s3aHI 3
dbopMyBaHHIM OpeHTY. 3Me0UTHINOTO TI€ TEICCKOM3MH Ta (Pa3eoIOTIHI O TUHHIIL,
yTBOpeHi Ha 0a3i nekcemu brand, 3okpema: brandscape (brand + landscape),
brand wagon (brand + bandwagon), brandwidth (brand + bandwidth), single-
brand store.

MoBHa oauHuIE brand akTHBHO BUKOPHCTOBYETHCS ¥ Y CKIIa/Il HEOJIOTI3MIB,
II0 TOB’s3aHl 3 PI3BHUM CTaBIEHHSIM A0 ineHTUdikaii oOpa3dy OpeHmy — BiA
HaaMipHOTO 3axoruieHHs (passion brand, brand name-dropping) mo HeratMBHUX
mii (brandalism (brand + vandalism), brand bully) abo moBmoro irHOpyBaHHS
(brand slut). Hu3ka naiiMeHyBaHb CBIIUHUTH MPO MIHJIKMBY MOMYJISPHICTE OKPEMHUX
OpenmiB, 30kpema: genericide ,,mepeTBopeHHs] TOPrOBUX 3HAKIB y 3arajibHi Ha3BH
ghost brand ,,6pen, mo 3 yacoM BTpaTWB MOMYJIPHICTE”, bUZZ SCOre ,,MOKa3HUK
TOTO, HACKUTHbKY MO3UTUBHUM € CIIPUHHATTS TIEBHOTO TOBapy / TOProBOi MapKu .

KiacnaauM TnpuKIiiaoM HEBAAJIOro OPEHIIHTYy CTaB Kpax TOProBOi MapKH
Betamax, BHacninmok doro eproniM Betamax mepeTBopuBCs y 3arajibHy Ha3BY, a
HOBE JIi€ECIOBO-KOHBepcHB 10 betamax BHKOpHCTOBYEThCS MU OMUCY IMPOIECY
BUTICHEHHS 3 PUHKY OJiHOro ToBapy iHmmM: Construction firms that fail to adopt
BIM risk being “betamaxed” out of the market (The Birmingham Post, October 6,
2011).

MoBHI OAWHMII, CKOHIIEHTPOBaHI HABKOJO HACTYMHOTO IHCTPYMEHTa
MapKETUHTY — IIHOBOI mojuiTHKH (PriCe), TOJIOBHUM YHMHOM CTOCYIOTBCS CTpaTeriH,
1110 SIBHO YM MPUXOBAHO CTIOHYKAIOTh CIIOKMBA4YIB KyIyBaTH OiIbIle, a came: sharp

number price ,,He3a0kpyrieHa, ab0 Tak 3BaHa ,,ricuxojiorigHa’ 1iHa”; high low
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,,MOJICNTb IIHOYTBOPEHHS, 10 Tiependadac BCTAHOBJICHHS HU3BKUX I[IH HAa TEBHI
TOBapu mpu 30€peKCHHI BUCOKUX IIiH Ha iHINI Tpymu ToBapiB ~°, personalized
pricing ,,BCTaHOBJICHHS PI3HUX I[iH JUIS PI3HUX KaTEropid IMOKYIMIIB Ha OJIUH
ToBap / mociyry”, value-based pricing ,,iiHOyTBOpEHHS, 3riTHO 3 SIKUM JIO YBaru
OepeThest croKuBYA MiHHICTE ToBapy”’; to upsell ,,cxunsatu nokymist 1o npundaHHs
JIOPO’KYOT0 YU JOIaTKOBOTO TOBapy .

3 TpeTiM eJeMEHTOM MAapKETHHT-MIKCY, TOOTO 30yTOBOIO IOJITHKOIO Ta
muctpudyiicro (Place), mos’s3ani mexkcuko-(pa3eosoriuni iHHOBAI, KOTpi Ha
BepOaTbHOMY PIBHI PEIPE3CHTYIOTh MOMATBINTY KOHIICHTPAIII0 TOPrOBUX MEPEK,
MOCJIAOBHY ONITUMI3AIIiI0 PO3MIIIEHHS i JOCTaBKH TOBapiB. [IpuMipom, TeHIEHITIS
70 YKPYITHEHHS MaraswHIB pealidyBajiacs y HEOHOMiHaiisix big-box store,
megashed, power center, kiddydrome (kiddy + aerodrome), B sikux maciurad
NO3HAYyBaHUX IPEIMETIB IIepeaacThCs 3a JOMOMOTOK MOBHHMX 3HaKiB mega-, big,
power, -drome. B ymoBax KyijbTy CIOXXHBaHHS 3 SIBISIOTHCS HE JIMIIE BEJIMKI
TOProBi KOMITJIEKCH, ajie ¥ IUTl paloHH, IO CTAIOTh MICIIEM CKYMYEHHS JOPOTHX
kpamawuip (golden ghetto).

31 30yTOBOO TOJITHKOIO TOB'SI3aHUMA 1 TaKW MApKETHHTOBUH TPUHOM, 5K
BUKOPUCTAHHS ,,Mara3uHa-sikopst” (anchor store). Mmerbcst mpo momyssipHHit
CylepMapKeT UM IHIIMI 3aKjiajg 3 TYYHUM IMEHEeM, KOTpUM MpUBAOIIOE OLIbIIe
NOKYTIIB y TOproBuil meHTp: The company also announced that it had secured
Debenhams as an anchor store in its Waterside shopping scheme near Aylesbury
(The Financial Times, February 15, 2008).

AOu cTuMmyoBaTH 30yT TOBAapiB MApPKETOJIOTH BAAIOTHCA W 10 IHIIMX
TEXHOJIOTIM Ta i, a came: dark store ,,cymepmapker, M0 CIEI[AT3YeTbCS Ha
mocTaBill ToBapis mogomy”, to demall ,,mepeTBoproBaT KpUTHII TOPTOBHM LIEHTP
Ha BinkpuTuii”, 0 re-anchor ,,3MIHIOBaTH Y4 BIIKPHUBATH HOBHH ,,Mara3uH-IKip” y
topropomy neHtpi”’, Self-checkout ,,po3paxyHok 3a mokynku 0e3 y4acTti Kacupa”,
splurchandising ,,oco6amBe 0GOpPMJICHHS TOProBUX CTEHAIB, IO 330X0YYy€

MOKYTIIIIB POOUTH CTIOHTAHHI OKYTKHU .
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B ymoBax 3aroctpeHHsi H(OpMAaIIHHUX BIH CYTTE€BO aKTUBI3YBAIHCS
IHHOBallllH1 ~ MOBHI  IPOLECHU HABKOJIO KIJIFOUOBOTO IHCTpyMEHTa
MapKETHHT-MIKCY — TpocyBaHHs mociyr / TtoBapiB Ha pusok (Promotion).
[lepenycim 11€ CTOCYEThCA CY4aCHUX PEKJIAMHUX 3aX0/I1B, KOTP1 CTAIOTh YC€ OUTbII
HETJIACHUMH, MaHIMYJSITHBHUMH 1 HaBITh HeCaHKI[IOHOBaHMMH. Came TOMY TXHS
BepOabHA pEMNpe3eHTalls JOBOJII YacTO allelie O acOIIaTHBHO-00pa3HOTO
muciieHHs. Hampukman, pidHOMaHITHI GOPMH BYJIWYHOI peKIaMH, SK O]IiiHO
OIUIAY€HOI, TaK 1 HeJeraabHOI, IMO3HAYaIOThCSA HalMeHyBaHHsMu advertecture,
bandit sign, ghost sign, street spam, tunnel advertising, wildposting. IIpo3opi
aco1riaIlii, CTBOpEHi 3a JONMOMOrol MoBHUX ommuHuIb bandit, ghost, spam, wild,
JOTIOMAararoTh TepeaaTh He3aKOHHUH XapakTep OKPEMUX PEKJIaAMHUX 3aXO/IIB.

MacoBe 3acTOCyBaHHS peKJIaMIiCTaMH CyTreCTUBHUX TEXHOJIOTIH MPU3BEIO 110
YPIBBHOMAHITHEHHSI MIPUHOMIB KOMEPIHHOT Mpomnaraijy, KOTpl y MOBI1 3HaWIILUIH
BTUICHHS y LTI HHM3II HOBOTBOPIB, 30Kpema: Cinemads ,,pexkiamHuii cepian’”,
entertoyment  ,,moTy)kHa pekjama IrpamokK, CTBOPEHHX 3a MOTHBAMH
rOJUNBYACHKUX (UTbMIB, HarepemofHi Buxomy Omoxbactepa”, live commercial
., kuBa pexiaama”, fictomercial ,,xymoxHiii TBip, y SKOMY aBTOpP 3a BiAIIOBITHHIA
TOHOpap BHKOPHCTOBYE Ha3BM TOProBux Mapok”, advermation (advertisement +
information) ,,pexkiaMHe OroJIOIICHHS, IO TMOJA€ JeTalbHY IH(GOpPMAII0 PO
TOBap”.

3 pO3MaiITTSAM pEKJIAMHUX CTpaTeTiid OB’ s3aHi 1 Taki Ha3By, sik: booth babe /
booth bunny ,,niBunHa-Mo ek, SIKY HAMMAIOTH I TOTO, OO MPUBEPHYTH yBary
70 CTEeHAYy KOMIIaHil IiJ Yac TOProBOro spmapky”, promo-tainment ,,pexnamna
IPOMOAKI[is, KOTpa MPOBOAUTLECA Y popMi po3Baru”, sonic 10go ,,ayxke KopoTKuii
MY3W4YHUI (DparMeHT, SIKUH penpe3eHTye KOMIaHiro 4 ToBap”, t0 bamumize
,,PEKIIaMyBaTH IIIOCh, BUKOPHCTOBYIOUHN TirmepOoiy” (Ha3pa IOB’s3aHa 3 IMEHEM
®. T. bapHyma, aMepUKaHCHKOTO aHTpENpeHepa 1 MOyMEHa, BiJOMOTO CBOIMH
mictudikarismu [481, p. 87]).

[pukinagamMu ,,HEMOMITHOTO™’ HACTYITy peKJIaMu € HOBOTBOpH-Meadopu ad

creep, Christmas creep, commercial creep, squeeze-and-tease, B sIKUX yIepTe
yuep
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NPOCYBAHHS PEKIaMHOTO MPOAYKTY y 4Yaci 1 MPOCTOpP1 MEePEaEThCs 3a JOTIOMOTOI0
BUKOPHUCTAaHHS HAasBHUX y MOB1 HOMIHaTUBHUX 3aco0iB (t0 Creep — mimkpagarucs,
to squeeze — ctuckaru, to tease — aApakHUTH) Y HOBIK Ju1st HUX ynkiii: The BBC,
which operates a strict ban on sponsorship, was today accused of “commercial
creep” in agreeing to broadcast Coca Cola’s name on Radio 1°s singles chart, the
Radio 2 album chart and Top of the Pops (The Guardian, December 1, 2003); The
phenomenon of “Christmas creep” is being seen across the major retailers (The
Daily Mail, August 9, 2006).

Jly’)ke 4dacTo TpaaWiliiiHi peKJIaMH1 TOBIMOMIJICHHS HE CIPalbOBYIOTH 1
BUKIIMKAIOTh TMPOTWICKHUN ePEeKT YW TPOTECTHI Jii, [0 TOJATalTh ¥
BHUCMIIOBaHHI, CIIPOCTYBaHH1 pEKJIAaMOBAaHUX 00pa3iB il aBTOPUTETIB. 3 TAKOTO poay
akTUBHICTIO moB’sa3ani Ha3Bu banner blindness, billboard liberation, culture
jamming, forelash, killboard, skulling, subvertisement, B sxux HamaraHHs
3BUIBHUTHUCS Bi BIUIMBY PEKJIAMU E€KCIIPECHBHO TEPEIAlOThCSI MOBHUMH 3HAKaMU
blindness, liberation, jamming, lash, kill, skull.

Ak 3ayBaXyBajocs BHWINE, BAXJIUBUM €IEMEHTOM MAapKETUHT-MIKCY 3
MOTJISITY po3mmpeHoi moxen (“5P ™) € momu, KOTpi IpsSMO 9H OTIOCEPETKOBAHO
3a/istHI y Tpolieci KymiBii ToBapis / mocayr (People). 3pocTanHs posi JH01CEKOTO
dakTopa TICHO TMOB’s3aHE 3 YycCiMa MAapKETUHTOBUMHU TEXHOJIOTIIMH, TPOTE,
3HAYHOIO0 MIPOK CHPHYMHEHE JOMIHAHTHUM Y CYCHUIBCTBI TYXOM CIIO>KMBAlITBA.
Tox npuUpogHO, 10O TOMITHA KUIBKICT HEOHOMIHALId  KOPEoeE 3
KOHCBhIOMEpH3MOM, a came: Snob effect ,,0axxanHs mpuadaTH pid JMIE TOMY, IO
BOHA Jiopora uu pinkicHa”, rocketing ,,Henponopiiiiine BUTpadyaHHs 3HAYHOI CyMHU
rpoIlicH Ha MEBHY TPYITy TOBapiB”, miswanting ,,0akaHHs NPUAOATH Pid, KOTPa, K
BBa)Xa€ MOKYIIEIIb, 3aTHA 3pOOUTH MO0 MACTHBIIINM .

Oco0nMBO YYTJIMBOIO ayJUTOPIEI0 TOKYIIIIB, 3 SAKOI HUHI HE MOJKHA HE
paxyBaTHUCs, CTaJlll JITH. [xuiii BrUMB Ha BHOIp OaThbKIB Mix Yac CIMEHHOIO
BIIBIIyBaHHS Mara3uHiB JIO3BOJIMB aHATITUKaM BIAKPUTU HOBUU (PEHOMEH, IO
orpumas HazBu Kidfluence (kid + influence), nag factor, pester power. BignogigHo

JITeH, sIKl MparHyTh CTaTd MNOMYJSIPHUMHU Y CBO€EMY OTOYEHHI 1 OCOOJMBO
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HAITOJISITAal0Th Ha KYIIBJII PI3BHUX HOBHMHOK, MAapKeTOJIOTH HaszuBaroTh alpha pup,
110 JIOCJIIBHO TIEPEKIIAAEThCS SIK ,,iopoaucTe Iynens’” . With every next child now
becoming an alpha pup — that’s market research jargon for the kid who is deemed
by friends to be the coolest in their school or neighbourhood — it’s not surprising
that the kidfluence (direct and indirect influence kids have on their parents’
purchasing decisions) graph is on a upward swing (The Times of India, October
21, 2007).

3 opgHOro OOKy, ,,IOTIOTOdI3M” yKE CTaB XBOPOOOK CYYacHOTO
CYCIIUTLCTBA, a 3 JPYyroro OOKY, YCBUIOMJICHHS XHWOHOCTI CITO)KHBAITBa, IO
HIIIITOBXYE O MOMIPHOCTI Y BUTpATax, aKTyaJI3YeTbCS TAKUMU HOMIHATUBHUMHU
onuHuIEMU K Stealth shopper ,,mokymens, KoTpuii HaMaraeTbCst IPUXOBATH CBOI
CTaTKH, KYNyKYH pedi, sSKi He BHUIJISAAIOTH JOPOrMMH’”’, CONSPicCuous austerity
,,CTUJIb JKUTTS, IO mependadae OUTbIT CKPOMHI BUTPATH, HDK JIFOJMHA MOXE cO01
no3BoauTh”, 10 spave (spend + save) ,,0IMayIMBO BHTpadaTH KOIITH”, Fecession
chic ,,emeranTHICTb 1 MK IPU CKPOMHOMY OropKeTi”’, recessionista ,,oco0a, sika

BUTpayvae Majo, aje BUTJISAA€ CTUIBHO .

3.3.5. Heonominanisi peaJiii ¢ginancoBoro punky. Y migposaini 1.2.2.
BXKE HILIOCS MPO Te, IO Xi €BOJIOLI JIEKCUKOHY C(hepr eKOHOMIKM BU3HAYAIOTh
KOHTPOBEPCIHI TEHAEHIII, KOJIM, 3 OJJHOTO OOKY, CIIOCTEPIra€ThCsl YCKIAJHEHHS
JIOTTYHUX 3B’ 3KIB MDK MOHSATTSAMM 1 KOMIUTIKAI(is 3ac001B paxoBOi KOMYHIKaIlii, a
3 JIPyroro — JAeMOKpaTH3allis 1 MOE€JTHaHHS PI3HOCTHIBOBHUX €JIEMEHTIB MOBH,
B3a€EMOTPOHUKHEHHS TEPMIHOJIOTTIHO1, 3araJIbHOBKUBAHOI 1 PO3MOBHOI JICKCHKH, a
TaKOK PO3IIMPEHHS MEX BUKOPUCTAHHS MOBHOI TPHM W €KCIPECHBHO-EMOIIHIX
KOHCTPYKITIH. besnepeuno, (YHKITIOHAJTLHO -C THJTHOBA TeTepOreHHICTh
MpUTaMaHHa YCii CYKYIMHOCTI HEOJIOT13MIB, MOB’ 3aHUX 3 €KOHOMIYHOO Taly33I0.
[Ipote 10 0coOIMBO ,,BITKpUTUX’ Yy IUIAHI 3aIy4eHHS MPOQeciiiHO-KapTOHHUX
CiB 1 3BOPOTIB CJiI BITHECTHM MAaCHB JIEKCHKO-(Ppa3e0JIOTTYHUX IHHOBAIIIH,

CIIBBIITHECEHUX 3 KYMHIBJICIO-NIPOgakeM (hIHAHCOBUX PECYPCIB.
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[Toniona TonepanTHicTh MoOBHOI HOpMmH (tepmin JI. II. Kpucina [147,
c. 179]) no HOBOTBOpiB-TIpO(heciOHANTIZMIB B OKPECIICHOMY CEIMEHTI EKOHOMIYHOTO
JEKCUKOHY HOSICHIOETBC ST KUTbKOMa YUHHUKAMU. [o-nepe, y
BY3bKOMIPOECIMHUX Tally3dX, SK NpPaBUJIO, CIOCTEPIra€TbCcsi OUIbIIa MUTOMA
yacTka mpodecioHanidmiB. Ilo-mpyre, puHOK (IHAHCOBUX peCypciB, OCOOJMBO
dboHI0BUIA, TyKe PYXJIUBUHN 1 HAA3BUYANHO YYTIUBUM JI0 3MIH.

Bracue ToMy [71s1 TO3HAYEHHSI HOBUX MOHATH, KOTP1 BUAKO 3’ ABISIIOTECS Y
3rajadii  cdepli 1 Mme HE OTPUMATM TEPMIHOJOTTIHOTO OIHKCY, YacTo
BHUKOPHUCTOBYIOTECS HAa3BH, CTBOPEHI BHACHIMOK CTHUXIHHOI CIIOBOTBOPYOCTI
OpokepiB, AWIEPiB, IHBECTOPIB Ta IHIIHMX OCIO, MPOQECiiHO 3aNHATHX KYIIBIICIO-
OpoJaXeM I[IHHUX manepB. A OTKe, NpoQecioHaANBMU-HOBOTBOPH, UIO
BUHUKAIOTh Yy (PIHAHCOBIA cdepl, MOXKyTh (YHKIIOHYBaTH HE K PO3MOBHI
yONeTy BIANOBIIHUX TEPMIHIB, a SIK €JUHUI BapIaHT JJIsl MO3HAYEHHSI aKTyaIbHUX
SIBUIIL 1 [IOHATE.

Ha nam moruisiz, came 4epe3 BiICYTHICTh HEUTPaILHUX HA3B JIJIS aICKBAaTHOT
XapaKTePUCTUKA HOBUX peallii MOBHA HOpMa CTa€ OUIBII ,,ITOOJIAXKIMBOIO” 0
KOHOTATUBHO-3a0apBJICHOI TpOoQeciiiHOi JeKCHKH. [lepekoHMMBUM  TOKa30M
CAYIIHOCTI Ii€l Te3W € aKTHBHE BUKOPUCTAHHS TaKWX HEOJIOTIBMIB Y ,,SIKICHIA
npeci” 1 ToM (akT, MmO HUHI HABITh JOCBiAYeHI (axiBlli HE BCTUTAIOTh
BIICTE)KYBaTH HOBAlllli HA CTOPIHKAaX aBTOPUTETHUX ()IHAHCOBUX BUIAHb 1 MAIOTh
TPYIHOII 3 PO3YMIHHSIM 1podeciiiHoro xaprony [ 366].

Cepen OCHOBHMX JIKepell TOMOBHEHHS (PaxoBoro BokaOyisipisi chepu
¢iHaHCciB — O1p>KOBa AIIBHICTH 1 TPOIIOBO-KPEAUTHI oniepallii. 3 OrisAy Ha BUCOKI
PU3UKU Ta HII crenu(Hl pucu (POHIOBOTO Ta KPEAUTHOTO PUHKIB (TOCTIMHI
3MIHM KypCy aKIlii 1 BalOT, HemependadyBaHICTh, CBOOOJA i B yMHpaBIiHHI
KaITiTaJIOM TOII0) MPaKTUYHO BCS PEIIEBAHTHA JICKCHKA 1 (Ppa3eosiorii BUSBISIE
3JaTHICTh JIO €KCIIPECUBHOCTI i pO3rOpTaHHs 00pa3iB Ta acoIlialliil.

IlepenyciM 1e cTOCYeTbCS MOBHHUX IHHOBAlll, KOTPl KOHLIEHTPYIOTHCS
HABKOJIO 0A30BOr0 MOHATTS ,,aKIlisl, YaCTKA aKI[lOHEepa y KariTail NiinpueMcTBa’

(stock, share) i gemoHCTpyrOTH mepeBary pemnpe3eHTaTHBHOI (YHKI Has
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KOMYHIKaTuBHOIO, 30kpema: drill-bit stock ,,akimis BapTiCTIO MeEHIIE OJHOTO
nosapa”, religion stock ,,akmis xommaHii, 1o, Ha JYMKYy IHBECTOPIB, MaTume
cTabUTbHE 3pOCTaHHs IiHK~, ShOW-me Stock ,,akiris, BapTICTh SKOI Manae depes
HEBTIIIHI PE3yJabTaTH IIIIBHOCTI KOMIIAHIi, a 3pOCTaHHS I[IHU MOXJIMBE JIHIIIE,
SIKIIO 11 KOMIIaHIS 3MOXKE MMOKAa3aTu CTikKe MmokparieHHs cutyarli”, friends-and-
family shares ,,akmii, KoTpi, mepIn HDK MOTPANUTH HA PHHOK, MPOTIOHYIOTHCS
pITHUM 1 OJTM3BKUM .

Jlesixi HeoHOMIHAILIl, a came, green chip ,,akifis KoMmadii, o TypOyeTbCs
npo  30epekeHHs  JOBKULIL”, NEW  Cchip  ,akmis  mepCreKTHBHOI
BHCOKOTEXHOJIOTTMHOI KoMraHii”, red chip ,,akmis kuTaiichkoi KOMIIaHil, IO
3apeecTpoBaHa Ha ['OHKOHrchKii (POHAOBIN OIpXK1 ~, yTBOPUIIUCS LUIIXOM aHAJIOT L
0 BimoMoro Oip>koBoro Tepmina Dblue chip ,,akmis HamgiiHOT KoMmaHii 3i
CTaOUTbHUMU TIOKa3HUKAMU OJICPIKYBAaHHX JIOXOJIB (,,07akuTHA (imika’™)”.

deHOMEHAIbH1 TEMNH 3POCTaHHS EKOHOMIYHOTO moTeHmiany Kwutaro 1
BOJIHOYAC BKpail 00epexHa MOMITHKA KUTAaUChKOTO YPSIY MO0 BUBO3Y KariTay 3
KpaiHU MPU3BEIM 10 IOSIBH YUMol KUTbKOCTI HOMIHATUBHHMX OJWHHUIIBb, KOTP1
NO3HA4YaloTh aKiii KuTaichbkux kommadiid (A share, B share, H share, N share,
L share, G share, P chip, S chip). Iuimiansui abpeBiaTypu y CKiaai HaBEIEHUX
Ha3B 37€0UIBIIOT0 CTOCYIOTHCS MICIISI, A€ 3TajiaHi akli MOXYTb IpOJaBaTUCH,
Hanpukian, H — Hong Kong, L — London, N — New York, S — Singapore. Brim, y
JesKMX HOBOTBOPAX JITEPHI CKOPOUYCHHS MO3HAYAIOTh HE MICIIC TTPOJIaxKy, a hopMy
BiaacHocTi kommadii (P — private) a6o kmac axmii (A share akmii, M0
pOAarOThCA B 10ansax”’, B share ,,akiii, ki mpogaroThCst B IHO3EMHIN BaoTi”).

OcTtanHiM YacoM y (DIHAHCOBUX BHJIAHHSX 3 SIBIIIETHCS yce OUIbINE Ha3B
I[IHHAX TIarepiB, CEMaHTHKAa KOTPUX MOTHBYETHCS HE TaK dYepe3 ICPCHECEHHS,
xapakTepHe i1 meradopu, Sk depe3 (oHOBI 3HaHHA. TOX mparMaTmdHa
KOMIICTEHITISI KOMYHIKAHTIB CTa€ y MPUTOJ1 i1 KOPEKTHOI IHTepHpeTaIlii HOBHUX
ciiB Ta BUpaziB. CKaxiMo, JJI1 BCTAHOBJIECHHS OOpa3HO-acOIIATUBHUX 3B S3KIB Y
MIPOTIEC IEKOJYBaHHS CEMAaHTUYHOTO HEOJIOTI3MY Wampum ,,axItist, KOTpa 3aBIsiKA

CBOEMY BHUCOKOMY KypCY BHUKOPUCTOBYETHCS 3aMICTh TPOIIEH~ MOBIIM MOTPIOHO
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3HaTHU, M0 I JIEKCeMa, sSKa B QITOHKIHCHKMX MOBaX MIBHIYHOAMEPHUKAHCHKUX
IHIIAaHI[IB TIO3HAYa€ ,,HAMHCTO 3 MYUUIB~, Yy CydYacHId aHIJIIICHKIA MOBI
chopMyBajia HOBE CJICHIOBE 3Ha4eHHs — ,,rpori’” [482, p. 510].

OpieHTanis y MIHHICHIM KapTUHI CBITY JIOTIOMAara€ CHIBpO3MOBHUKAM
3po3yMiTH U 1HIII MeTaQOpUUHI Ha3BU (PIHAHCOBUX AaKTHUBIB. 30KpeMa, 3MICT
HaiiMeHyBaHb  air-pocket stock ,,akmis, Kypc sKoi PpBKO Magae  IicIst
iH(OpPMAIIHOrO0 TOBIIOMIIEHHS HEraTMBHOTO Xapakrepy”’, torpedo stock ,,akiris,
I[IHA HAa Ky ICTOTHO 3HM3WIACS 1 B TEPCIEKTHBI IMPOJOBXKyBaTUME TMaaaTu’
PO3KPHMBAETHCS Yepe3 POIYMIHHS BIAIMOBIIHUX TEPMIHIB: aBialfiitHOro — air-pocket
,,JIOBITpsIHA siMa”’, BilicbKOBOTO — tOrpedo ,,camoxinHa minBoIHA BUOYX0Ba 30posi”.
Etumosoris Heonekcemu tenbagger ,,akiis, BapTiCTh sKOI 3pocya BaecsaTepo”
BiICWJIa€ 10 CHIOPTUBHOI TepMiHoJiorii (y OeticOomi twobagger — ny0ib, 1o nae
MIpaBo TPaBIIIO Ha /B 0a3m).

Bin MOBHMX OIMHMIIb, KOTp1 JACHOTYIOTH IIIHHI Mamepu, mepernaemMo 10
aHaJIi3y HallMEHYyBaHb, TEMAaTUYHO 00’ €THAHMX HABKOJIO OIp>KOBUX IHACKCIB. Tak,
HaIPUKJIaa, B OCTaHHI POKH IMIBHJKO KJIIITYIOTHCS HEODIiifH1 Ha3BU (HOHIOBHUX
MOKAa3HUKIB, TBIPHOIO OCHOBOKO JUBI SKHX CIYTryIOTh aQHTPOTIOHIMH — IMEHa
NOMYJSIPHUX aKTPHUC, CIIBAYOK Ta IHIMX ,,cenedpirid”, a came: Angelina Jolie
Stock Index, Beyoncé Stock Index, Eva Longoria Stock Index, Heidi Klum Stock
Index, Kate Middleton Stock Index, Lindsay Lohan Stock Index, Nicole Kidman
Stock Index, Paris Hilton Stock Index, Posh Spice Victoria Beckham Stock Index.

3pocTaHHs KUIBKOCTI (ppa3eosIOriYHUX OJMHHIb, YTBOPEHUX 32 MOJEILIIO
anmponounim + Stock Index, 3yMOBIIOETBCS TUM, 0 TMPUXUIBHICTH BITOMHX OCIO
710 TIEBHUX OpEH/IIB CYTTEBO BILIMBAE Ha 0OCATH MPOJIaXIB KOMIIAHIN, a BIATaK — Ha
IHJIEKCH aKIlii. AHAJIOTTIHY CTPYKTYpPY, MPOTE, IS0 HITY CEMAaHTHIHY TIPUPOAY,
maroTh MeTadopuuni KoHcTpykmii Harry Potter Stock Index, James Bond Stock
Index ,,0ip>xkoBuii iHmekc (ipM, KOMEPIUHHHUK YCHmiX SKHX TIOB S3aHAN 3
BUPOOHUIITBOM KHIDKOK, (UIbMIB”, ajke BiacHi Ha3Bu Harry Potter, James Bond

IMEHTU(PIKYIOTh HE PEAIbHUX 0C10, a JITepaTypHUX MEPCOHAXKIB.
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AHTPOTIOHIMH aKTHBHO 3aJy4arOThCS 1 10 TBOPEHHS MOBHHUX IHHOBAITIH,
CHiBBiTHECEHUX 3 KOHQirypamieto (oHmoBux IiH, Hanpukian: Cramer bounce
,,HECTIOJIIBaHE TIABMILNEHHS I[IH Ha akKIii, MICIs TOro, SAK BOHU OYyIH
pekomeHioBaHi BenyuuM tenemoy ‘“‘Mad Money” Jlxumom Kpamepom (,,BIICKIK
Kpamepa”)”, Icahn Lift ,3pocTanHs BapTOCTI aKIliii, MO BinOYBA€THCS TOJI, KOJH
mBectop Kapa Ikan, BimoMHii CBO€IO 3ATHICTIO TMPUHOCUTH JTHBIICHIN
aKIioHepaM KOMIIAHIM, IMOYMHAE KyIyBaTH aKIlii Tiel 4u 1HIOT kommaxii”, J. LO
(Jennifer Lopez) ,,rpadik pyxy wid Ha akmii y Burysai gitepu U (Tepmin HaTskae
Ha TUIIHI (OPMHU aMEPHUKAHCHKOI CITIBAYKH Ta akTOopku JxkeHidep Jlomec)”.

besnepeuno, ¢pazeosoridHi OAWHUIN 3 AHTPOMOHIMHMM KOMIIOHEHTOM
371aTHI pO3B’sI3yBaTy PI3BHOMAaHITH1 parMaTU4HI 3aBJIaHHS HA IHTEJIEKTY alTbHOMY i
emoIiifHoMy piBHsX. [IpoTre mopambina y3yanizaiisi Takux Heo(pa3 BUTISIAE
MaJIOMMOBIPHOIO, aJ[’K€ IHTErpalisi HOBUX BEpOAIbHUX OJIUHUL Yy CUCTEMY MOBH
3QJICKUTh Bl aKTYaJIbHOCTI MTO3HAYYBAaHUX HHUMM SIBUIN, a, SIK BIIOMO, JIIOACHKA
MOMYJIIPHICTh — CyOCTaHIIIST MIBUKOTUIMHHA.

HositHi  sBuma  (GoOHAOBOTO  pPHUHKY  BEpOAIBYIOTBCI W  THMH
dbpaseosorismMamu, SKi, X049 1 HE YTBOPEHI Bl OHOMAaCTHYHHUX peajid, OJIHAaK,
BHMaramTh B YYaCHHWKIB KOMYHIKAIll 37aTHOCTI OIEPYBaTH HaIiOHAIBHO-
KyJIbTYPHUMH CcTepeoTurnamu. i mpukiagy, y Ha3Bax OOJiraiiid, BUITYIIEHUX
EMITEHTaMM B IHO3EMHHUX BAIIOTaX, OCHOBY METOHIMIYHOI TPaHCHO3MUIIi
CKJIQIAl0Th acolliallii, MOB’s3aHl 3 €THOKYJbTYPHOIO CHMBOJIKOIO BIIMOBIIHUX
kpain (Baklava bond, Dim sum bond, Huaso bond, Kauri bond, Kangaroo bond,
Kimchi bond, Maple bond, Panda bond, Uridashi bond). Illonpasaa, He B ycix
TEMaTUYHO CIOPINHEHUX HaMMEHYBaHHSIX OOJIraiiii CUMBOJAMH KpaiH CIYTyIOTh
3aranbHl Ha3BU. Y HUBII CMOJYK BUKOPUCTOBYIOTHCS MPOTPIAIbHI OJUHHUINI —
Arirang bond (Arirang — mapomua micus IliBmennoi Kopei), Formosa bond
(Formosa — anprepHatMBHA Ha3Ba octpoBa TaiiBanw), Matilda bond (Waltzing
Matilda — veodiritinmii rimu ABcTpaitii).

TBopuy ¢aHTazir0 yyacHUKIB (DIHAHCOBOI CIUILHOTH JIEMOHCTPYIOTh W IHIIII

oOpa3Hl HOMIHATMBU. 30KpeMa, OJHUM 13 BAXJIMBUX 3aCO0IB BUPAKEHHS
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Cy0’€KTUBHOI OIIIHKK 3ajumiacTbesi 3ooMmeTadopa. Kpim Bimomux 3aBasku
namdreram moTianausg Jx. Ap6eTHOTa TOJOBHUX NEpCOHAXKIB POHIOBOT OIpKi —
ouxiB (bulls) ta Begmenis (bears) [356, p. 63], HuHI JOAAIOTHCS HOBI CHMBOJIYHI
HA3BU-300HIMH, a came: Stag ,,IHBeCTOp, KOTpHUIl Kymye IIOWHO e€MITOBaHi I[iHH1
nariepy 3 METOI0 IXHBOTO TMOIAJIBIIIOTO TPOJIAXKY 3 TPEMI€l0, sSKa MEePEBHUIIYE IiHY
emicii”, pig ,,ilHBeCTOp, KOTpHMH 3IMCHIOE PHU3UKOBAaHI ¥ HeoOauHi oIeparil,
OakarouM SKHANIIBH/IIIE OTPUMATH MaKCHUMaabHHE IprOyToK”, chicken ,,3aHanTo
00epeXHUN I1HBECTOP, IS SIKOTO CTpax BTPATUTH TepeBakae Haj OakaHHIM
OTpUMaTH PUOYTOK .

Takum uywmHOM, TOMiIOHO 10 Jekcem bear i bull, xotpi BTparmam cBoro
OOpa3HICTh 1 NEpEeHlUIM y pO3psiA TEPMIHIB, NPUUHATUX YCIM EKOHOMIYHHM
CIIIBTOBapHUCTBOM, XapakTep OIp:KOBOI MISIIIBHOCTI Ta 1i YYAaCHHUKIB IMPOJOBIKYE
MOPIBHIOBATUCS 3 OI0JIOTYHUMU Ta MOBEIIHKOBUMHU OCOOJUBOCTSAMU TBApHH, SIK,
HANpUKIaa, Y HOBOCTBOpEHUX (paseosorismMax Dbear tack ,,mii munepis,
copsiMoBaHi Ha 3HKeHHs mmiH”, dead cat bounce ,,omannmuBe THMuacoBe
BIIHOBJIECHHS I[iH Ha akmii”, a dog with fleas ,,cabka akmis un aktuB”: There is a
surplus of bad news out there and the Gladiator should probably continue the
“bear tack” when trading the market (The Observer, March 30, 2003); Despite the
unprecedented credit boom subsequently unleashed by Beijing, stock prices
managed little more than a dead cat bounce (The Financial Times, January 9,
2012).

Oxkpim 300MeTadop, BUKOPUCTOBYIOTHCSI M 1HIINI acOIlaTUBHI IMIUTIKAIIi.
3o0kpema, y AeIKux MeTadhOpHUUYHMX KOHCTPYKINAX, IO € Ha3BaMu CYyO’ €KTIB
OIpKOBUX TOPTIB, IHTEHCU(IKOBAHE OI[IHHE 3HAYEHHS AaKTyalBYEThCA Uepe3
3aJydeHHs JIEKCeM 3 [0BOJI mpo3oporo cemantukoro (angel, barefoot, rocket,
midget, stuck), a came: barefoot pilgrim ,,iuBecTop, KOTpHii BTpadae Bce uepes
Hepaam onepanii Ha ¢ponmoBoMmy puHky”, fallen angel ,,xkommnanis, miHM Ha aKirii
SIKOT MICJISE CTPIMKOTO TiIHOMY Pi3KO BHaim’, MOON rocket ,,.koMmaHist, akiii sikoi

CTPIMKO 3pOCIM Y MOMEHT IepIIoro myoigHoro po3minieHss”, single-digit midget
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,,KOMITaHisI, BapTICTh aKIlii SKOi HE MepeBHINye JecaTh monapis”, Stuckholder
,,0C00a UM KOMITaHisl, 10 BOJIOMIE aKIIIMU, KOTP1 HE MOKE MPOJaTH .

3 NOCTIMHUM KOJIMBAHHAM I[IH Ha (JOHAOBIM OIpXk1 OB’ A3aHA HOBA JIEKCUKA
1 ¢pazeosiorii, B AKUX OOpa3HE CHPUUHATTS AIMCHOCTI NEPENAETHCA LUIIXOM
BUKOPHUCTAHHS PI3HOMAHITHUX JIGKCUKO-CTUIIICTUYHUX 3aC001B, SIK-OT:

a) cemanTHuyHe npoTuctaBiieHHs — melt-up (cf. meltdown) ,,neperpiBanus’
donmoBoro punky”, window undressing (cf. window dressing) ,,BuiyueHHs 3
Mali0BOTO IHBECTHUINMHOTO (POHY aKIliid 3 HU3bKUMHU MOKa3HUKAMH O€3TI0CEPETHBO
mepe/1 AaTolo 3BITY PO podoTy”;

0) wactkoBa pemymutikanis — flash crash ,,o6Ban nin Ha GonmoBil Oipxki”,
pump and dump (cf. poop and scoop) ,,lpaKTHKa MTYYHOT'O 3aBUILCHHS IIIHK Ha
aKIii’”’;

B) 3aM03WYEHHS 3 TEPMIHOCUCTEM IHIIMX rany3eu (BChKOBOI, TEXHIYHOT) —
capitulation bottom ,,HecnpusTIMBa cuTyarls Ha (GOHIOBOMY PUHKY, KOJH I[IHH
3HIDKYIOTBCS Il THCKOM HEraTMBHHMX YMHHHKIB”, underwater options ,,omiioHu
Ha aKIlii, CTpalK-1[iHa SKUX BHUIIA IOTOYHOI I[IHA Ha (POHAOBOMY PHUHKY .

Haitoimbir  pu3wkoBaH1 IHBECTHINHHI CTpaTeri 3HAWIUM BepOaibHE
BTUICHHS y MOBHHUX OJMHHIISIX, KOTPl YTBOPEHI IIIAXOM CTEPEOTHMI3AIlil 1TioM,
agopm3MiB, IMTaT 1 JEMOHCTPYIOTh €(EeKT EKCIPECHUBHOI HECTOAIBAHOCTI 1
BIIyYHOCTI 010 pedepeHTHOl cuTyartii, 30kpema: to Kitchen-sink ,,moBimomurn yci
norani ¢iHaHCOBI HOBMHHU NMPO KOMIaHi0” (amro3is Ha BimoMuii Bupas Everything
but the kitchen sink ,,moBHmit Habip; yce, KpiM mTammHOro MoJjioka™), to paint the
tape ,,mIBHUIILYBaTH LIHY HIJISTXOM BUKOPUCTAHHS HEETUYHUX METO/IB (HAIIPUKJIIAI,
OJIHOPa30BY TMOKYIKY akuiii po30WTH Ha KulbKa, II00 CTBOPHUTU LUIIO310
axiotaxxy)”, put skin in the game ,,npoaeMOHCTpyBaTH IHTEpPEC OO KOMITAHIi
IIUITXOM 3IIHCHEHHS BEJIMKUX IHBECTHIIN Ta HIINX (PIHAHCOBUX 3000B’sI3aHb .

Heabusiki cyrecTHBHI MOTEHIIl aKyMyJIOIOTh HOBOTBOPH, CIIBBIIHECEHI 3
OMaHJIMBUM OaXaHHSM YYaCHUKIB ()OHAOBOIO 1 KPEIUTHOTO PUHKIB OTPUMATH
MaKCHMyM BHTOJIH, a came: Ninja loan ,,mo3uka, 111 OTpUMaHHS K01 He MOTPIOHO

HISIKMX JTOBIIOK Ta 0 HOTO 3a0e3mnedeHHs”’, Rio hedge ,,curyarris, Koiu iHBECTOP
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yepe3 (GhIHAHCOBI MPOOJIEMHU TEPMIHOBO TIPO/1a€ OOIralli I KOMICHCAIll BUTpAT
YM JIUI1 BTEYl y JaJieKe TPOIYHE MicTo, Hanpukian, Pio-ge-XKanelipo”, stoozing
,,JIEPEKa3 KOILUTIB 3 KPEAWTHOI KapTu Ha OaHKIBCBKUM JIETIO3UT 3 METOK0
oTpuMaHHs BincoTkiB”, sucker rally ,,curyartis, koim akiii KynmyrTh 3 OTJISAY Ha
MPUYMHY, Kl 3T0JIOM BUSIBISIOTECA XHOHMME . [IpuMiTHO, 1O 3rajaHi siBUILA
JICHOTYIOTBCS HE JIMIIIC 3aBJKH IEPEOCMUCIICHHIO 3araibHuX Ha3p (Ninja, sucker,
rally), ane # nuistxoM 3BepHEHHS 0 MPOIPIATUBIB, B AKMX 3aKOJ0BaHA IMILTIIATHA
inpopmamis (Rio-de-Janeiro — micto-mpist; St00ze — Buramane iM’sl ydacHHUKA
OpUTaHCHKOTO OHJIAHH-POPYMY, SIKHW HaJaBaB MOPAIH 1010 OTPUMAHHS MO3UK 32
JIOTIOMOTOI0 KPEAUTHUX KapTOK).

Yepes Te, 110 HUHI omepalii 3 HIHHUMHU HarnepaMmu OXOIUIIOI0Th yCe HIUpLIe
KOJIO Oci0, 3’sBWiIacs uYuMajia KUIbKICTh HEOHOMIHALIMA, M1 SKUX TBIPHOIO
OJIMHUIICIO CIIYTYe JekceMma invest: angel investor ,,0co0a, koTpa IHBECTY€E KOIITH Yy
HOBY KOMIIaHit0”, investomer (investor + customer) ,,iHBECTOp, IO OJHOYACHO €
kaieaTom”, herd investment ,,iHBecTuiist, 3po0JieHa He Ha IMACTaB1 palioHATILHOTO
aHaIiBy, a Mig BIUIMBOM [id IHIIMX OCI0 YW IHCTUTYIi”, Investorism
,,JIEPEMIIIICHHS] KOIITIB Y HAIPSMKY Bil KyIIiBIi TOBapiB i mociyr (CONsumerism)
o0 iHBecTHiM y (oumu, akilii Ta iHIN IMiHHI manepu”, investment pornography
,,CTaTTi, B SKUX PO3TOBITAETHCSA MPO Pi3HI YCHIMIHI IHBECTHUIIINHI TIpOeKTH ’, VICE
investing ,,iHBecTHIliiHA CTpaTeris, HaIUICHA HAa KOMIIaHil, JISUIbHICTD SKUX Y
CyCHUIbHIA CBIZOMOCTI aCOIIIOETHCS 3 JIOACHBKUMHU BajaMH (BUPOOHHULITBO 30poi,
aJIKOT0JII0, TIOTIOHY, a3apTHI IrPH TOLIO) .

[HomitHu#l map (pazeoqOTTMHUX OJAMHMIIL KOPEOE 3 HerepeadauyBaHUMU
cUTyalissMud ¥ Hachigkamu iHBectuiliiiHol maisueHocTi D10K problem, headline
risk, house money effect, latte factor, poverty effect, ticker shock, trade rage,
wealth effect. V cknani HaBeaeHuXx Heodpas MepeBakarOTh JICKCEMH 3 HETATUBHOIO
EeMOTUBHOIO ceMaHTHKOrO (problem, risk, shock, rage), mpote, 3amy4arorbcs i
IKOM He#TpanbHi ciioBa (effect, factor).

Sk yxe 3a3HayaNoCs, PUBUK € HEBUI €MHUM arpuOyToM (hiHAHCOBO-

KpPEAUTHOI, a ToJIoBHO Oip:koBoi cdepu. I BiracHe Tomy, mo arMocdepa Ha pUHKY
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IIHHUX TanepiB yce Oulbllle Haraaye KaswHO (Casino culture), yvacHHKH
nepepo3noAuly (iHAHCOBHX PECypCiB CXMIIbHI MPHUXOBYBATH CIPABXKHI MOTHBH
CBOIX 1. BinnoBinHO, KOMYyHIKallil MDK HUMHU Ma€ BHYTp ILLIHIM, IMTUOUHHUN a00
HaBITh TAEMHUIA CEHC 1 TSXKIE TO BUKOPUCTAHHS €KCIIPECUBHO-EMOIIIHHOT JTEKCHUKH,
KOTpa 3apsyKeHa OOpa3HUMH Ta aKCIOJOTTYHUMM CMUCJAMH 1, 3 OJIHOTO OOKY,
Matepianidye Heo(IIHHICT, Ta HEBUMYIIEHICTh MPO(ECITHOTO MOBJIEHHS, a 3
JIPYroro, — CTAa€ CBOEPUTHUM (ETHIIEM I1HBECTOPIB, MapoJieM, 3a SKUM BOHH
JOTYCKaIOTh IHIIMX JIIOJEH y CBOE ,,FepPMETUYHE KOJO~. Yce BUUIECKa3aHe A€
MICTaBH CTBEP/KYBATH, IO, KPIM HOMIHATHBHOI 1 KOMYHIKATUBHOI (DYyHKIIIH,
HeoJorsdMu (piHaHCOBOI c(depu BUKOHYIOTh 1€ W CYTeCTUBHY, €30TEpUUHY

(KOHCTIpaTUBHY), €BGEMICTUYHY (PYHKILIi.

Bucnosku 10 Po3niny 3

1. SIBuima 1 MOHATTS ,,BIPTYAILHOTO” €KOHOMIYHOTO TMPOCTOPY 3A€OUTHIIOTO
BepOAIBYIOTECS 32 JIOTIOMOTORO €KBIBaJICHTHOTO TEPMIHOJIOTTYHOTO
IHCTpYMEHTapif0 peaapbHOTr0 CBITY. OCHOBHUH KOPIYC HOMIHATUBHHUX OJUHHIIH
,,KIOEpEKOHOMIKH (OPMYETBCS TUIAXOM JOJaBaHHSA J0 0a30BUX TEPMIHIB
(banking, commerce, trade, marketing Ta iH.) CHHOHIMIYHUX TEXHOOPIEHTOBAHUX
KOMITOHEHTIB (Cyber-, e-, on-(online), web-, net-). XapakrepHi pucu OKpECICHOTO
MacHBY HOBOTBOPIB: a) Ha/UJIMIIKOBICTh 3acO0IB ()OPMAJIBLHOIO BUPAKEHHS PAIY
NOHATh; O) BHUKOPUCTaHHS ,,HEpPEryJspHUX~ (OKa3lOHAJbHUX) CJIOBOTBOPUYUX
MOJIeTIel; B) EKCTIPECUBHA MapPKOBAHICTh.

2. AMOiBaneHTHa MpuUpoia Todarizallii 3yMOBITIOE TTparHeHHsT KOMYHIKaHT B
HE Jmiie BepOaIi3yBaTH HOBI pealiii €KOHOMIYHOI IHTerpailii, a ¥ BOJHOYAC
KOMEHTYBATH YU KPUTUKYBATH iX. CIienuQiKoI0 MacUBY JEKCUKO-(Ppa3eoNoraHIX
IHHOBAIIIi, CHIBBIMHECCHUX 3 TJOOANBAIIMHIMHU MpOICCaMHt, € 3Ha4Ha IHUTOMA
yacTKa Ha3B 3 EMOIIMHUM KOMIIOHEHTOM 3HA4Y€HHSI Ta 3pPOCTaHHS KUIbKOCTI
BTOPUHHHUX HOMIHAIl, YTBOPEHUX Ha 0a3l MpOMpialbHUX OJUHHIG (EPTOHIMIB,

nparMaToHIMIB, TOTIOHIMIB, JTIHTBOHIMIB).
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3. BepOanbHuM MapkepoMm ,,copTuzaiii”’ €KOHOMIKM CIYr'ye EKOHOMIYHA
JeKCHMKa, yTBOpeHa Ha 0a3i MoBHUX ojaumHuIb Oata, information, knowledge i
CEMaHTHUYHO HAOJM>KEHUX 10 HUX CJiB. 3aCO0M MOBHOI BUPA3HOCTI (aHTOHIMIYH1
napy, CUHOHIMIYHI MapagurMyu, KOHLUENTyallbHI MeTadopHu, METOHIMISA, MEXaHB3M
AHAJIOTIl, CyINepJIaTUBHI KOMIIOHEHTH 3HAYCHHS Pi3HOI etmmoJiorii (Super-, gber-,
arch-)) 103BOJIAIOTH BTUTIOBATH Y MOBI 3arOCTPEHHS KOHKYPEHIN MDK KJIacoM
IHTEIIEKTyaIbHUX TIPAI[iBHUKIB Ta HEKBATI(IKOBAaHOIO poOOUY0I0 CWIOK, a
(haKkTUIHO — TIepPEXia BIT ,,MaTepIAIbHOI " /10 ,,IHTENEKTy allbHO1~ €KOHOMIKH.

4, Jlns BepOambHOI peNMpe3eHTalli Cy4acHHMX EKOHOMIYHHUX JOKTPHH 1
MoOJIeJIel aKTUBHO 3aTy4aroThCs JIeKCeMr eCONOMIcs, economy, capitalism a6o ixHi
ycideHHs (mepeBakHO (opMaHT -NOMICS). MHOXHHHICTh ineld 1 TEHACHIINH B
€KOHOMILI BTUIIOIOTh BTOPMHHI HOMIHAI1l, CTPYKTYPHUMH KOMIIOHEHTAMHU SIKHX €
3arajibHi Ha3BH (EXperience economy, greenomics, handicapitalism) i BmacHi Ha3Bu
(Enronomics, Goldilocks economy, Obamanomic).

5. Cepen HallMEHYBaHb, CHIBBIIHECEHMX 3 HOBUMH peaisiMu
KOPIIOPATHBHOTO JKHUTTS, MEPEBaKaIOTh MeTapopH, imioMHu i eBPeMi3BMU, B IKUX
MOJIENl JIIOJCHKOI TOBEHIHKH TEPEeNaloThcs 3a JOTMOMOTOK ,,KPEaTUBHOTO”
IICPEOCMHMCIICHHS 3MICTy 3aranbHol Jekcuku (Dka — marzipan, pizza; poauHHi
ctocyHkn — daughter, granny) i cremianbHOI JIeKCUKH (BilicbKOBO1 cepu —
captive, torpedo; memmumuum — anorexia, influenza; mcuxosorii — ego, Stress;
3ootorii — rat, seagull; cmopty — bungee, soccer ta iHmmMX cdep MOACHKOI
TISITHHOCTI).

6. Hominaiiii, peneBaHTH1 1010 HOBUX MAPKETUHTOBUX CTpATErii, BUPI3HSIE
acoIiaTUBHO-00pa3HUi MOTEHIlIa] 1 TparMaTiyHa BaplaTUBHICTh, 10 MOB’s3aH1 3
HEOJHO3HAYHUMHU  OIIHKaMH  (TIO3UTHBHUMH, HETaTUBHUMH, Ip OHIYHHUMH,
CapKaCTUIHHMH Ta 1H.) TAKUX SIBHII, K TEPETBOPEHHS PEKIaMu y ,,IT’ ATy BIagy
TOTallbHA ,,0peHaM3aIis’, KOHChIOMEPU3M, HaB’S3yBaHHS CYMHIBHUX IIHHICHUX
IPIOPUTETIB.

7. Heonorsmu-npodecioHanzMu (PiHaHCOBOI cepu 4acTo (PyHKIIOHYIOThH

HE SK pPO3MOBHI IyOJieTHM BIANMOBIIHUX TEPMIHIB, a AK €AUHUI BapiaHT ISl
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MO3HAYEHHSI aKTyaJlbHUX SIBHIL 1 MOHAThH. 3a IONOMOTOI0 CKJIQAHHUX aCOLIATUBHUX
IMIDTIKAIidA 1 PIBHOMAHITHUX MOBHOCTHJIICTUYHMX 3ac00iB  yBHpa3HEHHS
(penymuiikarlii, airo3ii, rpU CJIB) TaKl HEOHOMIHAIll 3JaTHI CTBOPIOBATU BUTIIHY
KapTUHY MOJ1i Ha (DIHAHCOBOMY PMHKY, BIUIMBAaTH Ha CBIIOMICTH ajpecara 1 Ha
rMOWHHI  (HEeCBiHOM1 ¥ MiACBIAOMI) KOMIOHEHTHM WHoro mncuxiku. Kpim
HOMIHATUBHOT 1 KOMYHIKaTHUBHOI (YHKIH, HeonorsMu ¢iHaHCOBOI cdepu
BUKOHYIOTh III¢ W CYIeCTHUBHY, €30TEpHUYHY (KOHCIIPATHBHY), €BHEMICTHUHY
GbyHKITII.

OcHOBHI TOJIOKEHHSI PO3AUTY BUCBITIICHO B Tparsx aBTopa: [247; 248; 249;
250; 251; 253; 255; 256; 448].

BUCHOBKH

3aNie)XHICTh MOBHOTO PO3BHUTKY BiJ CYCIUILHOTO MPOIpecy He3arnepevHa.
Hosuii peHOMEH MOCTIHAYCTPIAILHOTO CYCIUTLCTBA ,,eKOHOMIKA 3HaHb~ — OJIUH 13
MEPIIOPSATHAX COINIAIbHUX MAaKpPOYMHHHUKIB, KOTPl JETEPMIHYIOTH aKTHBHI
HEOTCHHI MPOIIECH Y CIIOBHUKOBOMY CKJIaJ1 aHTJIMCHKOT MOBH. BHCBITIIEHHS KoJa
OUTaHb, 10 CTOCYIOTbCA JHHTBAJBLHUX 1 COLIOJIHTBAJIbHUX IapaMeTpiB
aHTJIOMOBHOI aKTyaii3alii sBUIA ,,6KOHOMIKa 3HaHb , BUMara€ KOMIUIEKCHOL
CTpaTerii TOCTIKCHHSI.

B pamkax gucepTamiifHOi poOOTH 3aCTOCOBAHO IHTErPATUBHY METOIOJIOTI0
aHaBy, SKa MOEJHYE METOAW JIHIBAIbHOTO (CTPYKTYpPHO-CEMAHTUYHOIO) Ta
COMIOMIHTBATLHOTO  aHAMBY. CmpykmypHo-cemanmuyHull TIAX1T YMOXJIMBUB
3MIACHEHHS OTMCY OCOOJIMBOCTEH CJIOBOTBIPHOI, CEMaHTHYHOI 1 (hpa3eooriaHOl
HCOHOMIHAIIIi, CIBBIZHECCHOI 3 SBUIIEM ,,cKOHOMIKA 3HaHbL . CoyionineéanvHuil
MIIX1T BUKOPUCTAHO JUII BCTAHOBIEHHS KOPEIMIi MDK ,,BHYTPIIIHIMUA® Ta
,,30BHIIIHIMK~ YWHHUKaMU (OPMYBaAHHSI PEJIEBAHTHOIO KOPIIYCY AHIJIOMOBHMX

IHHOBAII /.
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3ACHEHHS aHali3y AaHTJIIHCBKUX HEOJIOTI3MIB, CIIBBITHECEHUX 3
3ayd4eHHSAM B EKOHOMIYHMUA OOIr pe3yNbTaTiB IHTEJNEKTYalbHOI IIUILHOCTI,
HEMOKJIUBE 0€3 TIyMadeHHs 3MICTY LEHTPaIbHOTO MAKPOIOHATTA ,,6KOHOMIKA
3nanp” (knowledge economy). IctoTHuMHM o3HakamMu (EHOMEHY ,,eKOHOMIKa
3HaHb~ € MPUHIIMIOBI 3MIHU Yy (1T0CO(]Ii EKOHOMIYHOTO OYTTS — BIPOBAIKEHHS
IHpOpMaIIMHUX TEXHOJIOTIH, TioOam3ailisi €KOHOMIKH, TEPETBOPEHHS 3HAaHb B
KJIFOYOBHUM PECYPC 3POCTAHHS.

Pazom 3 motpebor0 JOCHIMKEHHS MOBHOI pemnpe3eHTamii  (heHOMEHY
,,cKOHOMIKa 3HaHb~ TIOCTa€ HEOOXITHICTh OKPECIUTH KpPUTEpii BU3HAYCHHS
JIEKCUYHOTO KOpmycy (haxoBOi MOBH €KOHOMIKH, IETEpMIHYBAaTH HOTO CKIand 1
CTpyKTypy. ®axoBy MOBY cepu eKOHOMIKH MPOTIOHYEMO PO3TIBIIATH K CKIIaHY
HEOJHOPIAHY CUCTEMY, KOTpa BKJIIOYAE MIIMOBU OKPEMUX AUCIUIUINH ((piHAHCIB,
MapKETUHTY, OyXTaaTepChKOro OOJIKY Ta iH.) 1 OXOIUIIOE CYKYIHICTh JIHTBAJIbHUX
3ac0o0IB, 1110 OPIEHTOBaHI Ha MOTPEOM EKOHOMIYHOIO (haxy 1 BUKOPUCTOBYIOTHCS
MOBIIIMH Yy TIpodeCiiiHO OKpecyeHi cdepl KOMyHIKallii s 3a0e3rneueHHs
ONTHUMAIBHOTO TOPO3YMIHHS MDK JIFOJIBMU, 3aMHATUMHU Y I Taly31 AIILHOCTI /
3HaHb 200 JOJYYEHUMH JI0 HEi.

MoBa EKOHOMIKM JAEMOHCTPYE TEMAaTWYHY IHTEpQEPEHIIF0, HAsIBHICTDH
THYYKMX 3B’S3KIB 13 3araJbHOJITEPaTypHOIO MOBOIO, HI3BKHHA  CTYIIHB
a0CTPaKTHOCTI, 3[IaTHICTh PEaTi30BYBaTUCS B PBHUX (DYHKIIOHATBHUX CTUJIAX 1
BUKOHYBaTH pOJIb MeJlaTopa MDK CcHeliajgicTaMi W IIMPOKUM  3arajioM.
Bu3zHauanbHUM MOMEHTOM, 3a SIKUM ycl MOBHU MpoQeCifHOro NpU3HAYECHHS
BIIPIBHAIOTHCS OJTHA Bifl OJIHOI, € JIGKCMKA. B MeXax EeKOHOMIYHOTO JIEKCUKOHY
MU BHOKPEMJIIOEMO TPU BIIHOCHO CaMOCTIMHUX JIGKCHUHHMX TMPOIIAPKH —
CIieliajiizoBaHa (eKoHOMIUHA) JICKCHKA, 3arajjbHOHAYKOBA JICKCHKa,
3arajJbHOBKHMBaHA JIeKCHUKA. CrertianizoBany JEKCUKY (mepminu,
npocghecionanizmu, npogeciini HcapeoHizmMu) BBAKAEMO OCHOBOIO JIEKCUYHOTO
KOpITycy ¢axoBOi MOBH €KOHOMIKH, a TEPMIHOJIOTIFO — HOTO 3MICTOBHM SAPOM.

Crenudikoro MpoIeciB y Cy4acHiii EKOHOMIYHIM TEPMIHOCHUCTEMI € T€, IO B

3B’ 53Ky 13 MOTpeOOI0 IIBUAKO HOMIHYBaTH HOBOC(OPMOBaHI  MOHSTTS
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TEPMIHOJIOTISI YacTo ,,HE BCTHrae” 3a TOMIIMUA. 3a BIICYTHOCTI HOMIHAIIIA
CIEUIATbHI TOHATTS YC€ 4YacTille MMO3HA4aloTh MOBHI OJUHHUIN (mepminoiou,
nepeomepminy,  npogecionanizmu, — RPo@eciumHi  dHcapeoHizmu),  CTYITHb
,,TEPMIHOJIOTTYHOCTI” KOTPUX HWXKYid, HDK y TEPMIHIB, 1 KOTp1 IEMOHCTPYIOTh
0araTo3Ha4YHICTh, HEBU3HAUEHICTh CEMAHTHUKH, €KCTPECUBHICTh, KOHTEKCTYaIbHY
00yMOBJICHICTD.

Ha manomy erarti po3BUTKY €KOHOMITHOT TEPMIHOCHUCTEMHU OYIb-IK1 CIIPOOH
BCTAHOBUTH YITKI paMKH IS I1i€l THUHAMIYHOI 1 BIAKPUTOI CHUCTEMH TEPMIHIB
BUTJISIIAI0Th MAaJIOTEPCTICKTUBHUMU. ENEMEHTH HOBOI CHEMiali30BaHOI JIEKCUKH
chepu ekoHOMIKU (TepMiHH, TIpodecioHani3BMH, MpodeciiiHi KapTrOHIBMH) BUIHHO
HUPKYJIOIOTh 3 OJHIEI CTpaTM B IHOIy 1 MNOTPAIUISIIOTh B TEKCTH PIBHHUX
(YHKIIOHaJIbHUX CTHJIIB Yy BCiX 00JIACTAX €KOHOMIYHOTO AUCKYpCY. Binrak mu He
0aunMMo TMICTaB JJIsl YITKOTO PO3MEXKYBaHHS OCHOBHHMX TMPOIIAPKIB (PaxoBOTO
JEKCUKOHY.

OcCKUThKM 1HHOBAIIIHI OJHMHUIN & Priori He MOHA MOJUTMTH HA y3yalbHI
(MOBHI) ¥ OKa3lOHATbHI (MOBJIEHHEBI), y HAIOMY JOCIIIKEHHI IPEIMETOM
aHAI3y € HE JMIIe HOBI €JIEMEHTH, SKI yBIMIIIM B MOBY, a M OKa3lOHaIbHI
yrBOopeHHA. [lIoHATTS ,,HOBa HOMIHATMBHA OJWHUIL’ TIyMAunMO SIK Take, IO
BKJIIOYA€ BC1 HOBI €JIE€MEHTH MOBH, y3yalbHi i okazioHaibHI. [lin HeosorizmMom
po3ymieMO HOBHUH 3a GOPMOIO 13MICTOM ab0 HOBHIA JHIIIE 32 (GOPMOIO UM JIHIIIE 32
3MICTOM MOBHUH 3HaKk (CJOBO, CJIOBOCIIOJYYCHHS), SKHH PEKypEHTHO
BIITBOPIOETHCS 32 MEKaMHU TIEPBICHOTO KOHTEKCTY.

KirouoBuMU 03HaKaMu JHTBAIbHUX IHHOBAI[I BBa)KAEMO OpPEOJ HOBHU3HH,
HE3BUYHICTH (popmu 1/ abo 3MicTy, 3JaTHICTh CIYryBaTh 3acO00M MOBHOI TpH,
NOoMI(YHKIIOHATBHICTh. AHIJIIMCHKI HEOJOT3BMU Cc(hepu EKOHOMIKM — MOBHI
OJUHHUIIl 3 0COOJMBHUM MParMaTUIHUM e(PEKTOM, SIKHil JOCATAETHCS 3a JJOITOMOTOO
dopmu 1/ un 3micty. [lorpeba po3m’s3yBaru crenudidHi TparMarudHi 3agadi
OPU3BOJAUTH [0 TOTO, IIO0 HOBOCTBOPEHI HAa3BH PENPE3CHTYIOTh peatii uepe3

CKJIQJH1 acolfaiii 1 BTOPUHHI CMHUCJIOBI 3HauYeHHsA. ToMy HEOHOMIHAILIl
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NoTpeOyIOTh MOBHOI aKTMBHOCTI HE JIMIIIE BII TOTO, XTO iX BHKOPHUCTOBYE, ajie i
BiJI TOTO, XTO 1X CTIpUMMAE 1 JIEKOJTYE.

[IpoBinHMMHU NUISIXaMU HEOHOMIHAIIl B aHTJIHCHKIA MOBI C(pepU EKOHOMIKH
€ CN0BOMGIPHA HOMIHAYISA, CEeMaHMUYHA HOMIHAYIA, (hpa3eonociuHa HOMIHAYIA,
[HWOMOBHI  ma  8HYMPIUWHbOMOBHI 3ano3uyenHs. JI0 OCHOBHHUX CIIOCOOIB
CI0BOMBIPHOI HOMIHAYII BUTHOCATBCS agixcayis, ClOBOCKIAOAHHS, CKOPOYEHHS.
(iHiiampbHa aOpeBialfiss, TEICCKOIs, TIOpHIHMI (3MilIaHKK) BimaOpeBiaTypHHIt
CJI0BO- 1 Ppa3oTBip).

Jlxepenamu  agikcayii €, TpanMIidHI”  TPAHCTOHYBAJIbHI 1
HEeTpaHCTIOHYBaIbHI adikcu (-ate, -ation, de-, dis-, -dom, -er, -fy, -ian, -ic, -ie, -ish,
-ista, -ism, -itis, -ity, -ize, -ness, re-, un-); KoMOiHyBaIbHI (OPMH KIACHIHOTO
MOXO/KEHHS, SKi OyJiM TOBHO3HAUHUMHU CJIOBaMU 1 MEpElUTd 10 PO3PIIy
ciny:x0oBux mopdem (-cracy, -crat, -gate, giga-, meso-, micro-, mono-, multi-,
neuro-, -ware); Heo()opMaHTH — HOBI ,,yJIJaMKOBI”” CJIOBOTBOpYi eaeMenTr (adver-,
cyber-, eco-, Euro-, globo- / glob(i)-, info-, Mc-, -nomics, tele-) i 3mnaxwm,
CIIBBITHECEHI 3 HEMOBHUMH CEMIOTHYHMMHU cuctemamu (.COm, .net, .biz, .org).

[lossBa HOBUX (OPMAHTIB 1 CIIOBOTBIPHMX MOJIEICH TICHO KOPEIIOE 3
,,30BHIIHIMK~® YWHHUKAMH, a caMme, 3 TIEPEX0J0M EKOHOMIKA Yy BIpTyallbHHM
npoctip (compu-, cyber-, digi-, info-, techno-, web-), cBiroBoro iHTerpariero
(Euro-, globo- / glob(i)), 3smiHor0 exoHOMIUHOI mapamurmu (adver-, eco-, flexi-,
-nomics, -preneur, tele-, -tainment). HacmigkoM sKiCHMX 3MIH y Ipolecax
CJIOBOTBOPY CTa€e (hOpMyBaHHS JICKCEM IUIIXOM 3’ € THAHHS JIUIIE (PparMeHTOBAHUX
eneMeHTiB (corpocracy, infonomics, Eurocrat, technopreneur). TlpuyuHamu
BUHUKHEHHSI JIEPUBATIB 3 JOBUILHO (PPArMEHTOBAHUX JIEKCUYHUX OAUHUIIL €
aJanTailis MOBHHUX IHHOBAIIM, CTBOPEHUX IUIIXOM CJIOBOCKIIAJaHHS, TEJIECKOTIi
yn abpeBialtii; ,,3aTeMHEHICTh MOP(HOJOTIYHNX MEX Ta INBIB; 3pOCTAaHHS POJI
HIUBITyaTbHO-TBOPYOTO HaYala B aKTaX HOMIHAILIT; T MEXaH13MIB aHAJIOT1i.

HoBi xomMmno3uTHi oauHUII chepu EKOHOMIKM pPENpe3eHTOBaHI TaKUMHU
CTPYKTYPHUMH TUIIAMU: CJI0Ba, YTBOPEHI CKIIaJJaHHsIM IpocTrx ocHOB (brownfield,

orange-collar, put-pocket, rightshore, tri-channel); cknangno-noxinHi ciosa (Cool-
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hunting, dumbsizer, interrupt-driven, peanut-buttering,  wildposter);
CKJIQTHOCKOPOYEH1 clIoBa (CEO-level, EU-wide, WTO-compatible);
JIeKCHKaJli30BaHi cuHTakcu4HI yrBopeHHs (clicks-and-mortar, get-rich-click, top-
to-top, tweeds-to-riches). CiaoBockiIagaHHs TICHO ITOB’sI3aHE 3 TAKUMH CIIOCOOAMM
BepOOKpearlii, sk adpepiailisi, KOHBEPCis, TEIECKOITIS.

B HOBITHLOMY €KOHOMIYHOMY JIEKCUKOHI MM BHOKPEMIIFOEMO TaKi OCHOBHI
CTPYKTYPHI THIIU cKkopouers. HiianpHa adpesiamis (BASIC, BRICs, CKO, TMT,
ROT), Tteneckomis (brandscape, fiscalamity, netpreneur, slogo), riOpuaHuii
(3mimanuii) BimabpesiaTypuuii cioBo- i ¢dpazoteip (CEOcracy, EU-wide, intra-
BRICs, LUV-shaped recovery, WTO-compatible). InimianeHi aOpeBiarypu
NOJUIIEMO HA IHIYIAIbHO-IIMEPHI, IHIYIATbHO-36VKO6I Ta IHIYIAIbHO-IMEPHO-
yugpoei.

Oco0smBICTIO (OpPMYBaHHS HILIATLHO-IITEPHUX a0peBiaTyp € KIIIIyBaHHs
MoBHUX oauHuIp 3a nesuumu Moaeasmu (CKO (Chief Knowledge Officer), CLO
(Chief Learning Officer), CMO (Chief Marketing Officer)) i 3ropranus
BuciaoBmoBanb (MTBU (maximum time to Dbelly-up)). InimiagsHO-3ByKOBI
CKOpPOUYCHHsS (aKpOHIMH) 3aBASKH CBOil ,,(popMalibHI 3PydHOCTI” CTalOTh
MacoBUM SBHIIEM Y ¢axoBii MoOBI eKOHOMIkH. [IoMiTHO aKTHBB3yBajacs
OMOAKpOHiMisA, QoHorpadpiyHuil 30ir aKpOHIMIB 3 PEECTPOBUMH OIUHHUIIMU
cioBuuka (BASIC, MIST, PIGS, EIlf). 3ropranns iHdpopmanii i3 3amydeHHIM
u(pPOBUX CUMBOJIIB BIIOYBAETHCS 32 JIOMIOMOTOIO IBOX MEXaH13MIB: 1) ,,peOycHe”
(bonernune, Heumcnone) Bukopuctanus mudpp (B2B, B2B2C); 2) no3naueHHs
YHUCIIBHUKIB TXHIMU rpadiunumu nudposumu aHamoramu (G20, N 11).

dopMyBaHHS ~ TENECKOMIMHMX  HEOHOMIHAIII  €KOHOMIUHOI  cdepu
BinOyBaeThCs 3a TakumMu moxaeasmu. 1) ab + cd > ad; 2) ab + cd > abd;
3) ab + cd > acd; 4) ab + cd > a(b/c)d. 3a cemaHTHUHUM MOXOKCHHSIM yCi
TCJICCKOIIIIHI O IMHMIII MO IUII€MO Ha Tpu Tuny: napaaurmarua Hi (Chindia, glocal,
magalogue), cuntarmaruyHi (fiscalamity, flexplace, kidfluence), cunrarmarnysni 3
peBepcuBHUM mopsiakoM ciiB (agflation, mancession, welfariat). Teneckonizmu

BBaKa€EMO pPC3yJIbTATOM MOBHOI Irpn. MakcumallbHUM BUSIB Irpa CJIIB JACMOHCTPYE
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Ipu 3alydyeHHl MapoOHIMIYHOI aTpakiii — CTBOPEHHI HOBHUX TEIECKOMIMHUX
OJIVHMIIb, B SKUX MOTHBYBAJIbHI OCHOBH JEMOHCTPYIOTh (POHEMHO-TpadeMHy
nonionicts (brandwidth, co-opetition, funemployment, murketing, returnment).

B J5iekcHKOHI €KOHOMIMHOI c(epu 3pOCTae YacTKa TIOPUAHUX OJUHULD,
NPEJCTABICHUX KOMIIO3UTAMH 1 CJIOBOCTIONYKaMH, /0 CKJIAAy SKHAX BXOJSTh
HiiaeHi adpesiarypu pizuux BuiiB: jirepHi (CEO-level, CNN effect, EU-wide,
WTO-compatible,), 3Bykosi (BRICs economy, NASCAR effect), nirepHo-mudposi
(B2B commerce, D10K problem). AGpeBiarypu Takok CTaroTh 0a3010 IS
adixcamii (B2Ber, CEOcracy, intra-BRICs). CBoepiguum BapiaHTOM TiOPHUIHHUX
HallMEHyBaHb € MOBHI OJMHHUIN, y CKJaJl SIKUX JITEPU BUKOPHUCTOBYIOTHCS SK
rpadiune ynaounenns (LUV recovery, X-shaped recovery, T-shaped).

Jlo MOBHMX IHHOBAIlM, YTBOPEHHX NUIIXOM CeMAHMU4YHOI HOMIHAYIL,
BITHOCUMO KOHBEPCito Ta CeMAHMUuHy oepusayiro. Y CIIOBHUKOBOMY CKJaji chepu
CeKOHOMIKM HEOJIOTI3BMHU-KOHBEPCUBU YTBOPIOIOThC 3a Mojemsimu N — V
(Betamax — to betamax, office — to office), V — N (to lock in — lock-in, to melt
up — melt-up), Adj — V (green — to green), Adj — N (deliverable —
deliverable, unhirable — unhirable). TsipuuMu ocHOBamMH [ KOHBEPCHUBIB
CIOYT'yIOTh 1 3arajbHI Ha3BH, W OHOMACTHYHI peajil (EproHIMH, aHTPOIIOHIMHU,
ToTOHIMU). TBOpEHHS BINOHIMHUX KOHBEPCIAHWX OJMHUIb CYIPOBOIKYETHCS
JICOHIMHOIO KOHBEPCIEIO (IIEPEXOJIOM BIIACHUX Ha3B y pO3psJ 3arajbHUX Ha3B).
KonBepcisi mommproeThcsi Ha JIEKCEMH 3 MOP(QOJIOTIYHOI CTPYKTYPOIO PI3HOTO
CTYIIEHS CKJIQIHOCTI (1H1L1abH1 CKOPOYEHHS, KOMIIO3UTH) i Ha MOJIKOMIIOHEHTHI
CUHTaKCU4YHI CTPYKTYPH.

B aunrmificekiii MOBiI cdepu EKOHOMIKM BHOKPEMIIIOEMO JBa CIOCOOHU
CEMaHTHUYHOI JICpHBAIIii :

- 3 ICPEHECCHHSIM HA3BH 3 OJHOIO mpeaMeTa / sIBUIA Ha HIIMA mpeamer /
SABUIIE 3a IXHBOK CXOXICTIO YW CYMDKHICTIO (Meradopa, METOHIMIS,
MeTadTOHIMIs);

- 0e3 nepeHeceHHs (eBhemalis, quchemizaitis).
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OcobOmmBoro 3HaueHHA HaOyBalOTh MeTadOpUYHI MOJET, B  SAKHX
BUKOPHCTOBYIOThCS  aHTporoMopdHi cumBoim (Corporate anorexia, stomach
share), apredaxrui cumBosm (digital wallet, Silicon ceiling), 3oocumBosnika (dead
cat bounce, stress puppy), eiremeHTH Mi(OJOTIMHO-PEIIriHHOT Ta JiTEpaTypHOI
cnanmman (zombie account, Goldilocks economy, Robin Hood Tax, super angel),
cumBoJika koapopy (black swan, green accounting, grey matter), ractpoHoMiuHi
cumBoau (burgernomics, cappuccino economy, marzipan layer), wmizirapHa
cumsojika (dot bomb, guerrilla marketing, torpedo stock), cumBomu 3i cBiTy
CIIOPTY Ta a3apTHHX irop (arrow shooter, casino culture).

VY nmochimkyBaHOMY JIEKCUYHOMY KOPITYCI METOHIMIYH1 TEpEeHECEHHs
BiOYBarOTHCS 3a ABOMa Mojaesimu: 1) vacmuna — yine (all-hands meeting, body
shopper, brain gain, Davos man, headline risk); 2) uacmuna — uacmuna (10
Amazon, open-collar, super suit). V psiai MOBHHMX IHHOBAIM CIOCTEPIraEMO
MeTapTOHIMIIO, CHHXPOHHY Jil0 MexaHi3BMIB Meradopu Ta MeroHimii (brain
circulation, dirty-white-collar, golden hello).

Craryc eBdheMiBMIB 1 aucheMiBMIB BHU3HAYAETHCS JBOMA KPUTEPIIMU —
YacOBUMHM paMKaMH 1 COIIAJIBHUM cepeaoBHIeM. EKOHOMIUHI eBheMi3BMHU
CIAYTYIOTh 3aCO00M JOCSITHEHHS KOMIIPOMICY MDK IOTPE0O0I0 JOHECTH TYMKY 1
OaXaHHAM HIBEIIIOBATH TOCTPl COINAILHO-CKOHOMIUHI Tpobsemu. HaBkoso
NICBHUX SIBHII 1 TpolieciB (CkopoueHHs mepconary — reduction in force (RIF),
smartsizing; nuckpuminaris — glass wall, Silicon ceiling; kpuszoBi nposiBu B
exonowmiri — downgrowth, slowdown Ta iH.) criocTepiraeThes TinepIIeKCUKaIi3aIis,
BUCOKAa  KOHIIEHTpalisi  eBpeMICTUYHHUX  Ha3B-CMHOHIMIB.  Helitpanizaiis
HETraTUBHOI OI[IHKHU JOCSATAETHCA IUIIXOM YTBOPEHHS aHTOHIMIYHUX KOPENSTIB 1
NIO€THAHHSI KOHTPACTHHUX TOHSITh.

,,JIBUTYHOM” nmucdemiaiiii y (axoBii MOBI EKOHOMIKH € 3arajbHa
TEHJIEHIIISl 10 JIETITUMi3allii 3HIKEHUX MOBHUX (OPM y Cy4aCHOMY CYCHUIbCTBIL
3HIDKEHHSI 10 CTaTycy AUC(hEMH [OCSTAaEThCs 3a PaXyHOK 3aydeHHS JICKCEM,
NOB’SI3aHUX 3 AHATOMIYHO-(PI310JI0TYHUMHU YU MTOBEJIHKOBUMHU XapaAKTEPUCTUKAMHU

monuau (bozo explosion, mucus trooper, skulling, sloppy payer), ado 3a
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JIOTIOMOTOIO  JIGKCEM, IO JIO3BOJISIIOTH JIOCSATTH TimepTpo¢dOBaHO -HETATHBHOI
excnpecuBHocTi (bandit sign, Eurogeddon).

[IpoBinHUMU crioco0aMu  ¢ipazeonociunoi  HOMIHaYii BBAKAEMO  TaKi:
a) yrBopeHHs Heo(dpas 3a ananoriero (golden bungee, golden handcuffs, golden
hello); 0) 3anyuenHst 10 ¢Gpa3oTBOPY TEPMIHIB PIBHUX Taly3el >KUTTEISIBHOCTI
monunn (Mequian — demand shock, job-loss recovery; BiiicbkoBoi Ta BiliChKOBO-
MOpChKOI cmpaBu — capitulation bottom, corridor cruiser; mcuxosorii — passion
brand, stress portfolio ta iH.); B) cemanTnyHa TpaHcdopMallis BITHBHHX
cioBocmoaydens (cappuccino economy, financial pornography, vice investing); r)
NIEPETBOPEHHSI 0E3eKBIBAICHTHUX CTiMKkuX cioBocrionyk y DO (ghost work,
knowledge angel, monster country); n) yrBopenus ®O HuIIXoM BHKOPHUCTAHHS
aBTOPCHKHX 3BOPOTIB 1 CTWJIICTUYHUX 3aco0iB (oOirpaBaHHs mapoHiMiB — Soul
proprietor, social notworking; oxcromopoHn — negative cash, recession chic;
aHTOHIMIYHA 3aMiHa KOMIIOHEHTIB (pa3eonoridmy — unlock date, window
undressing).

VY mporiecax HEOHOMIHAI IHUWOMOBHI Ma 6HYMPIUHbOMOBHI 3ANO3UYEHHS
BIIIrparOTh MIHIMAIBHY pOJb. [HKOpIIOpAIlis 1HIIIOMOBHOI JIGKCUKH Ma€ XapaKTep
OKpEMHX ,,BKparuieHb”’, 371¢OUIBIIOI0 €K30TH3MIB, Cepell SIKMX MH BHOKDEMIIIN
GllACHe  eK30MU3MU, VMOBHI — eK30Mu3Mu 1  CIMUNICMUYHI  eK30MU3IMU.
CrnempiyHUMH  KOMYHIKaTUBHO-TIParMaTUYHUMU  YCTAaHOBKAaMH  MOBIIB
3yMOBJICHA MOSIBA HAMEHYBaHb, B SIKUX CEPIMHO BHUKOPUCTOBYIOTHCS IHIIOMOBHI
cnoBa (faux) ta adikcu (-ista, zber-, -teria). BHyTpilIHbOMOBHI 3a03UYEHHS,
CIIBBIHECEH1 3 EKOHOMIYHOIO C(Qeporo, TMOB’s3aHl 31 3POCTAHHSIM KUIBKOCTI
aMEpUKaHIBMIB B HIIMX BapiaHTaX aHTJIACHKOI MOBH 1 HAJIXOKEHHSIMH 31 CJICHTY .

Jlo MakcMManbHO 3HAYYIIMX EKCTPATIHTBAILHUX MAaKPOUYMHHHKIB, KOTPUM
HAJIOKUTh KIIOYOBAa pOJIb B akTyamidarii (peHoMeHy ,,6cKOHOMIKa 3HaHb
BITHOCHMO |

1) 3MIHM CYCHNUIbHO-BUPOOHMYMX BITHOCHUH Y 3B’SI3Ky 3 MOLUMPEHHSIM
HpopMmaniinux TexHosorii (IT) ta mepexi IHTepHer;

2) rno0anizalito 1 MacITadHy PECTPYKTYpPU3aIlIF0 CBITOBOI €KOHOMIKH;
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3) mepexin Bif ,,MaTepialibHOI” JI0 ,,IHTEIEKTyaIbHO1~ €KOHOMIKH.

[Houmpenns IT ta mepexi IHTEpHET € OOHUM 13 ,,KaTan3aTOPIB” 3pOCTAaHHS
o0csTy HEOJIOTBMIB, TOB’S3aHUX 3 ,,6KOHOMIKOKO 3HaHb . HoOB1 cioBa 1
CJIOBOCTIOJIyY€HHS, IO Pe(UIEKTyIOTh ICTOTHI TpaHC(opMmallil SIK y BIpTyallbHOMY
(B2C, cyber-capital, dot-com, d-commerce, e-commerce, e-lancer, Internet
banking, online finance, i-marketing), Ttakx i B HEBIPTyabHOMY BHMIpi
exonomiunoro mpoctopy (CAD/CAM, nerdistan, Silicon Valley), nemoncTpyroTth
CTBOPEHHS  BIIMOBITHMX 3aco0iB  KaTeropiamii  JABOX  albTEPHATHBHHX
peanbHOCTEH — ,,KiOepeKOHOMIKK 1,,0(hIaHHOBOI EKOHOMIKH .

Heonoridmu, cmiBBinHECEH! 3 I100ai3alli€lo, KOHIEHTPYIOTHCS HaBKOJIO
TaKMX TPOILIECIB, K HACTYI TpaHCHaIioHaTbHUX Kopmopaniid (McDonaldization,
Coca-Globalization, Walmarting), mnepepo3noain 1 mepeMmilieHHs pecypciB
(bangalored, brain circulation, nearshoring), cTBOpeHHS Ta IiSTIBHICTb
MbKAepKaBHUX 00’ eqHanp U opramiBamii (BRICs, CIVETS, the Next 11),
HepeTBOpeHHs  aHrmiiicbkoi MoBu B lingua franca interpoBanoro Oi3Hec-
cepenosumia (Denglish, Globish, English-lite), amo0iBanenTHHII xapakTep
rmobampHOl  ekoHOMiKM Ta  eBpointerpanii  (globophilia, globophobia,
glocalization, Eurogeddon, Euroskepticism).

[lepexin Binm ,,MarepiaibHOI” 11O ,,IHTEIEKTYaJbHOI EKOHOMIKM — TPETIH
MakpOUYMHHHUK, KOTpUM TIOB’A3aHUN 3 TaKUMU NpPUYMHAMM  aKTyajli3aiii
HEOJIOT13MIB, SIK:

- 3pocTaHHS poJi iHpopMaIiiiHO-IHTenekTyanmbHux pecypciB  (Chief
Knowledge Officer, Chief Leaming Officer, information-rich / poor, just-in-time
knowledge, learning organization, think-and-do tank);

- MOsiIBa HOBUX JOKTPHH, MOJIENCH 1 TEHACHINH €KOHOMIYHOTO PO3BUTKY
(cappuccino economy, learning economy, Market-Leninism);

- (opmyBaHHS HOBOI OpraHi3aliifHO-KOpIOpaTuBHOI Ky/IbTypH (adhocracy,
cross-training, lifestyle office, marzipan layer, orchestra model, portfolio worker,

presenteeism, stovepipe organization, upshifter, zero drag);
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- BUKOPHUCTaHHsS HOBITHIX MapKETMHTOBHX cTpaterid (ad creep, anchor
store, holistic marketing, nag factor, neuromarketing);

- 3Mminu Ha ¢inancoBomy puHKy (bear tack, black swan, casino culture,
Cramer bounce, green chip, moon rocket, Rio hedge, show-me stock).

PesynbraTi Hamoi HAyKOBOI PO3BIAKM BITKPUBAIOTH IEPCIIEKTUBU  JIJISI
MOJABIIIOTO JTOCTKCHHS JIHTBaJbHUX 1 COIIOKYJILTYPHUX MapaMeTpPiB JICKCHKO-
(dbpa3zeoNorHUX IHHOBAIM AaHTJINACHKOI MOBH cdepu EKOHOMIKH. 30Kpema,
BBO)XAEMO JIOIUTbHUM BCEOIYHO MpOaHAT3yBaTH CTHIIICTHYHI, JIGKCHKOTpadIuHi,
MparMaTUYH1 aCTIEKTH JIeKCHIHOTO (hoHTY (paxoBoi MOBH ekOHOMIKK. Ha ocoOmuBy
yBary 3acjyroBy€ aHali3 ,,JepUBALIAHOT ICTOPIi” JEKCMYHUX 1 (pa3eosoriyHuX
HEOHOMIHAI[IH, KOTP1 MaHIpECTyIOTh 3HAUYUICTh MEBHUX KYJbTYPHO-LIIHHICHUX
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JoxaTok A

AHTJI0-YKPAiHCBKHI TJI0CAPI JIeKCUKO-(Pa3e0JIoriaHUX
iHHOBaNii-aKTyaJ/1i3aTOPIB (PpeHOMEHY ,,6 KOHOMIKA 3HAHB”

Aa

acoustic privacy — ,,akycTHYHa MPHUBATHICTH”, THIIA HA POOOYUX MICIFIX, 00JIaJHAHUX Cy4acHOTO
TexHiKkoI . Myerson believes that any space will grate if we're forced to spend eight hours sitting in
it — and that modern offices should reflect the changing way we work. “Most offices fail on the
basics. Bad air, poor acoustic privacy — so there's lots of noise, bad lighting and cheap furniture
which can damage our health,” he says (The Guardian, November 20, 2006)

activist investor — inBecTop, KOTpHil KyIye aKilii KOMNaHii, 100 CIPUATH 3MIiHAM Yy Iifi KOM MaHii:
Sony has faced pressure from activist investor Dan Loeb to spin off part of its entertainment division
but is holding firm — for now (The Financial Times, November 5, 2013)

ad creep — po3MilieHHS peKjIaM¥u Ha 00’€KTax, KOTpi paHimie Oyau BUIBHUMH Bil peKJIaMHUX
oroJsole Hp (Ha aBTOMOO is1X, (acamgax OyaiBesnb, mixIorax npuMimeHp Toio): The other thing to be
concerned about is ad-creep. You put one little ad on a device today, and tomorrow, it’s got 50% ads
(The New York Times, June 09, 2008)

adhocracy, n. — cTwib yOpaBIiHHSA, [0 JOTOMAara€ JJ0JaTH OMOPOKpaTHYHI TEHIEHIHT i
XapaKTe pM3YEThCS BUCOKHMM CTYNEHEM CBOOOMHW B Aiix cmiBpoOirHukiB kommawii: A Brief Critical
Dictionary of Education sheds light on gems including “adhocracy”, a term for an organisation with
a fast-moving administrative and managerial style, which aims to be more flexible and reactive and
to avoid the static routines of bureaucracy (The Times, March 5, 2010)

adminisphere, n. — piBeHb ympaBJIiHHS B OpraHiBBalliifHiid iepapxii, [0 3HAXOAMUTHCS BiIpa3y Hal
psnoBuMu mpaliiBHUKaMu: “Adminisphere” ... refers to the faceless tier of bureaucracy that churns
out memos stating the obvious or the irritating (The Guardian, January 19, 2004)

administrivia, n. — ogHOMaHITHA ¥ BHUCHAXJIMBa aaMiHicTpaTuBHa pobota: He had so much staffing
paperwork — what he calls “administrivia” — that he felt he was getting little accomplished (The
Deseret News (Salt Lake City), August 7, 2005)

advergame, n. — KOMIT'IOTepHA I'pa, po3poOJICHA Il MPEICTaBICHHS HOBOro OpeHny: Video games
have been crossed with advertising to produce a new genre: the advergame (The Economist, June
11, 2005)

advermation (advertisement + information), n. — pexiiaMHe OroJOUICHHS, SKE MOAAE JACTAIbHY
indopmariro mpo ToBap: Advermation: the cross between advertising and information. It's a form of
online advertising portrayed not so much as a marketing message as it is information to the viewer
(Entrepreneur, January 20, 2009)

advertainment (advertising + entertainment), n. — pexiaMmHUI TPOAYKT, IO MOETHYE SICMEHTHU
peksiamuoi iHpopmaiii i po3Baru: The best-known example of advertainment is the BMW Hire
series, nine online, award-winning videos produced by such established moviemakers as Ang Lee
and John Frankenheimer several years ago at the behest of the car company. The constant in their
plot lines was a BMW (The Chicago Tribune, February 12, 2007)

advertease (advertise + tease), V. — nmogaBatu pekJaMHy iHGOPMaIIil0 y HaB’A3JTUBIN, HAJTOKyUIIHBIH
manepi: The remake of Godzilla vs. King Kong will pit Michel Houellebecq, dishevelled curmudgeon
and best-selling novelist, against Bernard-Henri Levy, dandy philosopher and telegenic human



266

rights activist. Their joint book, Ennemis Publics, has been the subject of a masterful “advertease”
campaign for the past three months (The Independent, September 23, 2008)

adverteasement (advertisement + tease), N. — pekIaMHUI MPOXYKT, LIO MPOTOHYETHCS Y
HaB’sI3JIMBIN MaHepi 1 HAJTOKy4ae MOTe HIIHHUM cTioxuBadam: Gamespot has posted an article related
to the adver-teasement Microsoft has set up at Origenxbox360.com [http://neologisms.rice.edu/]

advertecture (advertisement + architecture), n. - pexiama Ha ¢dacagax OymiBeJb:
“Advertecture” — the use of buildings for product placement - is not entirely new in New York;
remember the old Pan Am (now MetLife) building? (The New York Times, October 14, 2007)

advertorial (advertisement + editorial), n. ous. edvertorial, n.

adware (advertisement + software), n. — Bum mporpaMHOTO 3a0e3Me4YeHHs, MPU BUKOPHCTAHHI
SKOTO KOPHUCTyBady NPHMYCOBO TMOKa3yeTbcsi peksama. The chance of downloading spyware,
adware, viruses or other unwanted software from surfing the web increased by 41.5 per cent over
2007 (The Financial Times, June 4, 2008)

affiliate marketing — maprHepchkHMii MapKeTHHI, L0 Mependavae CIIBOPALIO MapKETOJIOrIB 3
BJIACHUKaM U [HTepHeT-caiTiB 1 Ma€ HA METI po3MILICHHsI peKjIaMHOI iHdopMalii 3a MeBHI KOM ic ikH1
cymu: Itis the Internet that has produced some of the most controversial patents in recent years — on
broad ideas about how to do business, such as group buying or affiliate marketing — and it is the
Internet that has given voice to much of the criticism (The Economist, April 6, 2000)

affluenza (affluent + influenza), n. — rpanmunuii MarepiaiaisM, [0 CYNPOBOIKYETHCS
BHC HA)KJIMBOIO TpaICto i MPU3BOAMTH 0 cTpecy: Some commentators diagnosed what would today
be called “affluenza” — an excess of prosperity which made people hunger for things they did not
need (The Economist, April 4, 2007)

agflation / agri-flation (agriculture + inflation), n. — indsIis, 3yMOBJIeHa 3pOCTAaHHIM I[iH Ha
cimbebkorocmonapebky mpoaykiito: With global grain inventories on multi-decade lows and food
demand alarmingly rising, agflation is set to continue (The Financial Times, May 14, 2008)

air pocket — piske majiHHA €KOHOMIYHHUX TMOKa3HHUKIB y 3B’S3KY 3 IMOBIIOMJICHHSIMH HETaT MBHOTO
xapakrepy: After a steady increase to just over $700, Apple’s share price hit a dramatic air pocket.
Its price collapsed to less than $400 (The Financial Times, May 20, 2013)

air-pocket stock — akitisi-Kypc ko1 pi3ko najae micyist iHhopMaIliifHOr O OB iTOMJIC HHSI HEraT UBHOT'O
xapakrepy: Air-pocket stock refers to a stock that plunges fast and furiously, much like an airplane
that hits an air pocket [334, p. 737]

al desco — 3a poboumm ctomom: Don't eat at your desk in the office this lunchtime: show your
independence and call it “dining al desco in the Cube Farm” (The Guardian, January 19, 2004)

all-hands meeting — o6oB’s13k0Ba Hapaaa s BCix mpaiiBaukiB kommasii: All-hands meetings are
the worst of all — usually because they re for some awful reason like a re-org (The Financial Times,
April 16, 2008)

alpha consumer — cnoxuBay, SKOMY HaJ€XHTh KJIOUOBA POJb Yy MPHUUHATTI TOBapy / MOCIyTH
iHImow vacTuHOW cycminberBa: A shop with neither price-tags nor customer service may seem
irritatingly impractical to the rest of us, but to those all important Alpha Consumers — the global
fashion glitterati who thrive on transience and change — it's the ultimate shopping experience (The
Financial Times, April 9, 2005)
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alpha earner — xinka, sika 3apo0Jsie OCHOBHY 4YacTKy Cimeinoro Gromxkery: A recent survey of
American households, reported Newsweek, found that 11% of marriages feature alpha earner wives
(The Guardian, October 8, 2003)

alpha geek — Haiibinpmr TexHIYHO O0BHAHMN TpaIBHUK Binainy uyu koMmmauii: Danny O Brien ...
sent long questionnaires to dozens of “over-prolific alpha geeks” asking them how they managed to
accomplish so much and avoid technological distractions (The Economist, June 8, 2006)

alpha pup — miniTok, sKuil HaMoIsArae Ha KymiBJi OpeHIOBUX HOBMHOK, 100 CTATH MOMYJISIPHUM Y
cBoeMy cepenoBuili (,,noponucte myuens”): Early this year, market researchers headed into
playgrounds, skate parks and video arcades throughout Chicago looking for what they called alpha
pups. They went up to boys between the ages of 8 and 13 with a question: “Who's the coolest kid you
know?” (The New York Times, August 05, 2001)

Amazon, v. — 1) ngocsratu 3HAYHMX YCHiXiB y BemeHHi IHrepHer-Oi3Hecy: Analysts said
HomeAdvisor Technologies will contribute to the “Webification” or “Amazoning” of the real-estate
trade (The Seattle Times, March 16, 2000); 2) mrykaTu HaiKpaIii mpomno3uilii abo 3aM OBJISIT U TOBapHU
Ha caiiri [HrepHeT-koMmaHii Amazon: The answer is to be found in a best-selling book that was
Amazoned to me by my friend Marv Meyerson this week (The Dayton Daily News, August 28, 2005)

Amazonned / Amazoned (Amazonized), adj. — BuricHe HMii 3 O13HECY a00 TaKHiA, IO BTPaTUB CBOI
MO3WIlii, Yepe3 HaliecTs BipTyalbHUX KoHKypeHTiB: ‘“They don't feel that they’re going to be
Amazoned anymore, ” said Bligh, referring to companies’ fears of being overwhelmed by the online
retailer (The Chicago Tribune, September 2, 2000)

America-firstism, n. — ,aMepukaHChbKa BUHATKOBICTH”, KOHIEMIsA mpo Te, mo Cromydeni HltaTu
e peBa)KalOTh 1HIII KpaiHU B € KOHOM M Hild, BIHCHKOBiH, KyJIbTYpHil, TOMITUIHIA Ta iHIUX cdepax:
Where does the Bush administration's profoundly conservative America-firstism come from?
(Newsweek, December 23, 2002)

anchor store — ,marasuH-sKip”’, HOMYJSIPHHUN CyNepMapKeT YU IHIIWIA 3aKiaj] 3 TYYHHM IMEHEM,
KOTpuil npuBabIFO€ OUIbIe TMOKYMIIB y TOproBuil neHrp: The company also announced that it had
secured Debenhams as an anchor store in its Waterside shopping scheme near Aylesbury (The
Financial Times, February 15, 2008)

angel investor, n. — iHBecTop, KOTpHH BKJIaJae BuIbHI KOWITH B IHHOBawiiHi mpoektu: Angel
investors — wealthy private individuals who supply the seed money for entrepreneurs — have always
played a part, but they are now more abundant — in some cases banding together in small “super-
angel” funds to increase the size of their bets (The Financial Times, May 25, 2011)

anti-EU, adj. — nanamrroBauuii mpotu €Bpocoro3y: A strong result for anti-EU, anti-euro and anti-
establishment movements would sap strength from Europe’s crisis-fighting efforts (The Financial
Times, October 9, 2013)

appraisal mill — koM naHisi, sika BBOAUTH TPOMA/ICHKICTh B OMaHY CBOIM U He 00’ KT MBHHM U OL[IHKaM 1
Ipo BapTicTh 00’€KTIB KyIiBJIi-IIpoaaxy: SOme experts say the system needs an overhaul, from the

“appraisal mills” and “mortgage mills” that started the frenzy to the ‘foreclosure mills” now in
play (The Palm Beach Post, October 24, 2010)

archangel, n. ous. super angel

Arirang bond — o6 niramis, po3aMilieHa iHO3€MHOK FOPHI Y HOIO 0Cc 00010 Ha puHKY ITiBxe HHo1 Kopei
i HOMiHOBaHa y miBAeHHOKOpei#chkux BoHax: One feature of Korea’s experience that is especially
valuable to other emerging market economies is that it was the first of the crisis economies to
actively pursue the expansion of its domestic bond market while also encouraging nonresident
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issuance through won-denominated “Arirang” bonds [341, P. 165-166]

aroma marketing — HanpsM MapKkeTHHrYy, KM mependavyae BUKOPUCTAHHA PBHHUX 3amaxiB i
apoMarTiB 3 METOI CTHMYJIIOBaHHS MPOAAXIB 1 MpOCyBaHHs ToBapiB Ha puHOK : Aroma marketing has
the potential to become the most intrusive, psychologically manipulative promotional tool we have
ever known... (The Sunday Herald, February 9, 2003)

A-shares, n. — axiii KUTaHCPKUX KOM A Hiii, KOTPI HOMIHOBaHi B F0AHIX 10€epyTh y4acTh y TOprax Ha
doumoBux Oipxax y Illanxai ta Illenusxeni: The Shanghai market is largely closed to foreign
investors, who can only access mainland-listed shares, known as A-shares, through a restrictive
quota system (The Financial Times, November 28, 2012)

aspirin-count theory — wneodiriiiHa Teopit MPO KOPEIAII0 MDK TMOTIPIICHHSIM CHUTyallli Ha
(GOHIOBOMY PHMHKY Ta 3pOCTaHHSIM IMOMHUTY Ha 3HeOomroBanbHI npemapatu: Aspirin-Count Theory:
hypothesizes that stock prices and aspirin are inversely related. The theory, which has never been
formally tested, says that as stock prices fall, more people are popping painkillers to get through the
day (U.S. News & World Report, August 19, 2008)

attention economy — eKOHOMIiYHA MOJEJb, METOK SKOI € MPHBEPHYTU yBary CIOXHBa4iB 0
toBapiB / mocayr: Officially, the theme of the four-day conference, which ends today, was how
computers and the Internet have created an information glut and “attention economy” in which
human attention is increasingly scarce and valuable (The Washington Post, March 9, 2006)

Bb

B2B (business-to-business) — xomepiiiitHi oOHNAHOBI TpaHCAKIIT M DK KOMIAHIIMHU (FOPHI MY HUM U
ocobamm): If we think of anyone in digital communications, marketing, outsourcing, IT and most
B2B businesses, their roles are a feature of the current climate and don’t have direct parallels in the
past (The Financial Times, September 24, 2012)

B2B2C (business-to-business-to-consumer) — iurerpauis cuctem B2B Tta B2C B enumiii
miatdopmi: The venture capitalists are also investing in companies they call either B2B2C or B2B
infrastructure deals: businesses that build software that their business customers in turn use to sell
products or services (The Washington Post, April 5, 2000)

B2C (business-to-consumer) — KkoMepIiifHi OHJIAaHHOBI Onepallii MiXK OpraHB3aIi€er i CIOKHUBAYEM:
In fact, there aren’t many companies from any industry that have mastered the arts of both B2B and
B2C (The Financial Times, May 18, 2011)

B2E (business-to-employee) — enekrpoHHa Mepexka, MIO [O3BOJiSIE KOMIAHIIM HaJgaBaTH
iHdopmariiro, ToBapu / mocyru cBoiM mpaiisHukam: In B2E, an organization uses EC [e-commerce]
internally to provide information and services to its employees [444, p. 203]

B2G (business-to-gove rnment) — eiekTpoHHa TOPriBJIs, 3/11lCHIOBAHA 32 3aMOBJIE HHAM U YPSITOBHUX
oprauiaiii: So the drive for improved performance seems much stronger in the business-to-business
and business-to-government markets (The Financial Times, October 12, 2007)

back up the truck, v. — KymyBaTu 3Ha4Hy KUIbKICTh aKI[iif Y MIHHUX TAIepiB, MAlOY K BIICBHE HICTh
1010 MOJaJThIIIOr0 3pocTanHsl IiH Ha GoHgoBoMy puHKy: Lately, Bill Gates has been backing up the
truck on Canadian National Railways and Mexican stocks, Ken Heebner is loading up on commodity
stocks, and Carl Icahn is way into biotech (U.S. News & World Report, August 19, 2008)

bads, n. — TOBApH 94U llff, SIK1 € €KOHOM 14 HO e(bCKTI/[BHI/]MI/I, aJie 3aBAal0Th IIKOAUW HABKOJIMIIHbOMY
cepenoBuily abo 310poB’t0 cnoxkuBadiB: Governments normally exempt from tax those goods they
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want to encourage society to consume, while increasing taxes on “bads” such as alcohol or tobacco
(The Financial Times, February 19, 2007)

Baklava bond — oGumiramis, sska HOMIHOBaHa y TYPEIBKHX JIipax i BHIYCKA€EThCS HA TYpPEIbKOMY
PHUHKY HaIliOHAJILHOI a00 1HO3EMHOI IOpUIUYHOI ocoboro: Korea offers “kimchi” bonds. Turkey
offers “baklava” bonds. Japan offers “samurai” bonds. And Australia offers ‘kangaroo” bonds
(Business Insider, September 17, 2013)

bamboo ceiling — wegoBipa mo minmoBux sikoctei BuximmiB 3 ITiBaeHHO-CximHO1 A3il i 0CTpOBiB
Tuxoro okeany: Mr Bhattal, a native of India, became the first foreigner to break the bamboo
ceiling at the Japanese brokerage firm by joining its executive committee in 2010 (The Australian,
January 11, 2012);

banana problem — npo6eMa, nmoBsizaHaHa 3 HE3HAHHIM, K TPU3YIUHUT U HE pe HTa0e b HUI TPOSKT
gy BupoOHUIrBO: Banana problem — a program that is unable to come to a proper close. Comes
from the story of the little girl who said, “I know how to spell ‘banana’,but I don't know when to
stop ” (The Pittsburgh Post-Gazette, February 27, 2011)

bandit sign — pexiama, He3aKOHHO po3MillleHa Y TpoMaachkux Micipix: Advocates got a head start
yesterday on a city bill, which takes effect next month, that allows residents to remove “bandit signs”
placed on rights of way, utility poles and private property (The Baltimore Sun, June 25, 2006)

Bangalore, v. — mepeBoguUTH BUPOOHHITBO 3 PETiOHY 3 JOPOrOK pPoOOYOK CWIOK B KpaiHH 3
neieBor0 pobouoro cunorwo (Bangalore — micto B Innii): In the United States and Europe, some
people worry that their well-paying, high-skill jobs will be, in a word, “Bangalored”, or shipped off
to India (The International Herald Tribune, December 10, 2009)

bangalored, adj. — 3BibHeHMII 3 poOOTH yepe3 Te, M0 OBHEC MEPEeHECEHO B IHINY KpaiHy, Je
OmmK4ye po3TamioBaHi pecypcu i € merreBmia podoua cuma: In the US, people talk about being
“Bangalored” which means that they've lost their jobs because the work has been outsourced to
India (The Irish Times, January 7, 2005)

bankster (banker + gangster), n. — mpeacraBHUK (iHaHCOBOI iHmYCTpii, skl Gepe yd4acTh y
pm3uKOoBaHMX OaHKIBChKHX omepalisix: Exactly when is something perceived as “not fair ”? As the
bankster phenomenon has so eloquently illustrated, Homo sapiens is exquisitely sensitive to injustice
(The Economist, July 21, 2012)

banner ads — pexiama Ha BeO-cTopinii: Some industries — notably consumer goods manufacturers —
have been more reluctant to use banner ads and other online “display” formats, because they lack
the impact of offline formats such as TV and billboards (The Financial Times, May 24, 2008)

banner blindness — HebaxxanHs moMiuaTh 300 paXkeHHS peKiIaMHoro xapakrepy: Indeed, “banner
blindness” (the propensity of web users to ignore anything that looks like an ad) is now so well
recognised that website designers strongly advise against the use of anything that looks like a banner
ad for editorial purposes (Marketing Week, June 19, 2008)

barefoot pilgrim — mempodeciituil iHBeCTOp, KOTpHil BTpauae BCe uepe3 HEBAali omepalii Ha
doumoBomy punky: A sophisticated professional investor might condescendingly refer to a non-
professional investor he perceives as naive, as a barefoot pilgrim. A barefoot pilgrim’s trading
decisions could be viewed as on par with gambling.

[http//www. investopedia.com/terms/b/barefootpilgrim.asp]

Barnumize, v. — pekiamyBaTH 1IOCh, BUKOPUCT 0BYro4 1 rinepo oy (®. T. BapHym — amepuka HCbK Uit
aHTperpeHep 1 MOoyMeH, BIIOM U cBOIMU MicTUdikaisMu): Barnum’s loose relationship with facts
and his knack for puffing up unknown or mediocre attractions into giant, must-see spectacles came to



270

be known as “Barnumizing”, and he was both cheered and scolded as the self-proclaimed “Prince
of Humbugs (The New York Times, November 9, 2007)

BASIC (Brazil, South Africa, India and China) — namionambHi exoHoMiku kpain (Bpaswmnii,
[MisnenHoi A ¢ppuku, [unii, Kuraro), mo mBHuIKO pO3BUBAIOTHCS a00 MalOTh MEBHUI MOTEHINA I
po3Burky: The fate of the negotiations — and possibly the planet — rests largely in the hands of the
US, EU and the so-called Basic countries (Brazil, South Africa, India and China) (The Financial
Times, December 12, 2011)

bear tack — nii nunepis, cpsimoBaHi Ha 3HWKeHHs 1iH: Markets in the UK have been in good shape
this week, but there were still opportunities to make money on the bear tack prior to the upbeat
comments from that optimist of optimists John Chambers, CEO of Cisco (The Observer, October 7,
2001)

betamax, v. — BuricuaTH 3 puHKy oauH ToBap iHmuM: Construction firms that fail to adopt BIM risk
being “betamaxed” out of the market (The Birmingham Post, October 6, 2011)

beyond the banner — onmaiiHOBa pekjiama, IO BUXOAWTh 3a PaMKH CTaHAapTHUX (opmatiB
Inrepret-6anepis: Having been forced to endure a great deal of beyond the banner advertising, |
have had enough (The Guardian, October 17, 2002)

BHAG (big, hairy, audacious goal) — rmoGanbHi aMOiiiiHi I[iTi, SKi CTaBIATH HEpea Cco0O0I0
kopmopartiii: “We had a BHAG for the year: a ‘Big Hairy Audacious Goal’,” he told me, relishing
every word. “We have achieved it” (The Wall Street Journal, December 17, 2012)

bid shielding — 670kyBaHH IiH HA ayKI[IOHI IUIIXOM BUKOPHCTAHHSI MaHIMYJSIIH 3 MiICTABHUM U
ocobamu: Lucy had been a victim of “bid shielding”, in which one account is used to make
extravagant bids for items in order to shield smaller bids by another account (The Guardian, May
17, 2007)

big-box store — Benukwuit mara3zun ckiaacekoro tumy: Circuit City and rival Best Buy both expanded
rapidly into national chains over the past two decades, with their big-box store formats pushing
many smaller independent and regional electronics retailers out of business (The Financial Times,
November 4, 2008)

Big Mac Index — neodiuifinuii crocid BH3HAYCHHS MAPUTETY KYMiBEJbHOT CIPOMOXHOCTI Ta
YTOYHEHHS peallbHUX OOMIHHUX KYPCIiB BaNIOT PI3HUX JIepKaB (KPUTEPIEM € BapTiCTh CTaHAAPTHOI'O
cannsiua Big Mac, mo nponaerbcst komnaniero McDonald’s y Bchomy cBiri): Regular readers may
be familiar with The Big Mac Index, The Economist’s beef-based gauge of international purchasing
power parity (PPP) (The Financial Times, August 11, 2011)

Big Uglies — kommawii, 1mo Hajexatb 10 ,,CTapux’ Tajxy3edl MPOMHUCIOBOCTI (TipHUY 0100 yBHOT,
MeTaJypriiiHoi, Ha(TOBOI TOMIO) i CTAlOTh MEHII NPHBAOIWBUMH U1 1HBECTOPIB, MOPIBHIHO 3
Bucokorexnosoriuammu: Although they tended to be laggards until recently, these so-called Big
Uglies look safer and more stable now (The Wall Street Journal, July 7, 2006)

billboard liberation — croTBope HHsI YK BHECCHHS 3MiH Y PEKJIAaMHi TOBIIOMJICHHS 3 METOK BTPAaTHU
HUMHU CBOEi OCHOBHOI pekiiamuo1 ¢yHkIiii: The Yes Men are not the only such thorns in corporate
sides. Another group, the Billboard Liberation Front, has been at it since the 1970s. As their name

suggests, they “improve” large outdoor advertising hoardings by altering advertising messages (The
Financial Times, December 22, 2009)

bionomics, n. — HampsiM B eKOHOM 4 Hiif Teopii, 110 nepeadayae BUKOPUCTAHHS 010/10T Y HUX METO/ iB
imozeneit: Bionomics argued that economics was hopelessly wedded to the principles of mechanics,
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and should instead borrow ideas from evolutionary biology. After all, it declared, “a modern market
economy is like a tropical rainforest” (The Economist, July 20, 2006)

birds of a feather meeting (BOF meeting) — 3yctpiu ¢axiBuiB ming 4ac KoHdpepeHLii / TOproBoi
BUCTaBKHU 111 00MiHy mocBimom um indopmamieto: Nathan will be holding office hours in the
afternoon. He will additionally participate in a “Birds-of-a-Feather” meeting on Cascalog, in
conjunction with the Austin and Dallas / Fort Worth Clojure Meetup groups (The Wall Street
Journal, March 26, 2013)

black-collar, adj. — 1) mos's3anmii 3 mpaler ImaxrapiB, NpamiBHUKIB Ha(TOBOI MmiIaTGopMu;
2) CTOCOBHO KJlaCy KpeaTHMBHHMX TNPAI[BHUKIB (IM3aifHepiB, XymoXHHUKIB, (ororpadis): Professor
Zhao said creative jobs had been on the rise since the 1970s, as manufacturing and other traditional
roles were replaced by machines and technology. “Black collar” workers —a term named after Jobs'
turtleneck — were now needed (The New Zealand Herald, September 25, 2013)

Black Friday — mstauus micis Jus momsku y CIIIA, KOJuM MOYHHAETHCS CE30H Pi3IBSHHX
posnponaxis (,aopua maTuuip”): Black Friday is under way across the country, with some retailers
opening Thanksgiving evening and many others holding off until midnight to greet waiting customers
looking for much-hyped deep discounts (The Wall Street Journal, November 23, 2012)

blackhat marketing — pi3HOBUA IHTEepHET-MapKeTHHI'Yy, MIO0 Tepeadadyae BHKOPHCTAHHS
HECaHKIIIOHOBAaHUX (GOPM peKIaMu (CTaM; MapiIpyTH3allis KOPUCTYBadiB HA BeO-CTOPIHKH, HA SIK1 HE
oyno 3anmry i T. iH.): Blackhat marketing: Some sites use deceptive ways to drive traffic. This
includes spam or cloaking within search engine result pages or routing users to pages that they
didn 't request [469, p. 35]

black-swan, adj. — Takwuii, mo mae cyrreBi abo HemepenbauyBani Hacainku: The $2bn Capula tail
risk fund, the world’s largest so-called “black swan” trader, had lost 14 per cent by November (The
Financial Times, January 1, 2013)

blamestorming, n. — Hapana, mig yac SKOi y4aCc HUKU KOJICKT MBHO IIIYKalOTh BUHYBATOr'O Y TOM WIIIIi
a00 HaMararoThcs Bunpaaatu xuo i qii: Other terms include blamestorming — a meeting with a sole
purpose of discussing a failure and who was responsible (The Daily Mirror, September 3, 2004)

bling-bling economics — exkoHoMika, KOTpa NOTypa€e iH(paHT WIbHOMY BUTPaYyaHHIO KOIITIB 3 METOO
HiIBHUINCHHSI CBOTO colianbHOro crarycy: Meanwhile, David Beckham adopted a rap star lifestyle
and the public tuned in to glamorous soap operas about celebrity footballers’ wives. Indeed, perhaps
there is a trace of the professional footballer in all of Blair’s children — an infantilised sense of
entitlement and super-inflationary expectations that you might call “bling bling economics” (The
Financial Times, May 12, 2007).

Bobo (bourgeois Bohemian) — mroguna, koTpa, 3 ogHOro OOKy, AOCsIia YCHmiXy y Kap’epi, a 3
Jpyroro, MoO3UIlioOHy€e ceOe sK mpeicTaBHUKA KOHTpKynbTypu: Like so much of contemporary
America, the genesis of Bobo culture can be found in the social rebellion of the 1960s (The Texas
Observer, February 16, 2001).

body shopper — arenr, 3aiiHiTuii MOIIYKOM TNpOrpaMicTiB y KpaiHaXx TpeTboro cBiry: Less-
experienced code-writers may have been exploited by so-called body-shoppers who illegally
underpay workers or intimidate them, for instance, by holding passports (The San Jose Mercury
News, February 3, 2002)

body shopping — mpakruka BepOyBaHHS cremiamicTiB 3 iHGOPMAIIHHUX TEXHOJOriH y KpaiHax
TPETHOr'0 CBITY JUIs MpalieBIAIITYBaHHI B aMepUKAaHCHKHX J1OCIIIHUIBKHUX IeHTpax: First came the
simple “body-shopping” of the early 1990s, when Indian engineers were hired out to help develop
software (The Economist, June 3, 2006)
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bookmark,v. — BHocuru B 6a3y maHux iHGOpPMAIif0 MPO KIIEHTA YU KOMMAHIKO JJIS IOAaJbIIOro
Bukopuctanns: Provided Mr Kingman has bookmarked Yahoo Finance, he won 't even have to move
from his desk to check RBS and Lloyds’ share prices (The Financial Times, November 6, 2008)

boomerang, n. — coiBpoOiTHUK, SIKU #ine Ha iHITy POOOTY, a 3rOJOM TOBEPTAETHCS B KOMIAHIIO:
Ernst & Young, a professional-services firm, has about 30,000 registered alumni, and about 25% of
its “experienced ” new recruits are boomerangs (former employees who return after an absence)
(The Economist, February 16, 2006)

booth babe — niBuuHa-mMonenb, sKy HaliMarOTh, a0 ¥ MPUBSPHYTH YBary J0 CTEHIY KOMIAHII i yac
Toprosoro sipmapky: The show — particularly the car section — is filled with scantily clad young
ladies who have been dubbed “booth babes” by some exhibitors (The Financial Times, January 10,
2007)

booth bunny ous. booth babe

bossonomics, n. — koHuemnuis mpo Ge3mocepenHii 3B'130K MDK piBHEM HpodecioHani3My BHILIOrO
KepIBHMIITBA KOMMAHIN 1 CTaHOM eKOHOMikH B Kpaini: The Royal Economic Society 's annual public
lecture carried the title “Boss-onomics”; its message that management quality can be measured and
does make a difference to the performance of a country’s economy (The Financial Times, January 21,
2011)

bozo explosion — HeraTWBHI HACJIIKM NpPHU3HAYCHHS HEKOMIETEHTHOr'O0 KEPIBHUKA, SIKHii, Y CBOIO
yepry, HalMae HEKOMIIETEHTHUX MEHEIKepiB, a BOHM — HemnpodeciiHMX mNpamiBHUKIB: It’S
depressing to watch a mean, lean, fighting machine of a company deteriorate into mediocracy (sic).
In Silicon Valley we call this process the “bozo explosion” (The Guardian, February 27, 2006)

brain circulation — mirpartis iHrenexryanbHux Kaapis: The 20th century “brain drain” to North
America and Europe will give way to “brain circulation” in which the best people move from one
country to the next, competing in a global market (The Belfast Telegraph, December 23, 2006)

brain gain — BenmukomacmrabHa IMMIrpamis BHCOKOKBali(hikoBaHHMX creliamicTiB: Britain is
experiencing a “brain gain” as the number of highly skilled immigrants outweighs those leaving the
country, an international study showed yesterday (The Times, February 21, 2008)

brandalism (brand + vandalism), n. — corBopeHHs hacany Oy/iBesb Ta apXITEKTYPHOTO 00IUIYsI
MiCTa pEeKIAMHHUMH IIMTAaMHM Ta IHIIHMHU (opMaMu 30BHIiIHLOI pekmamu: Brandalism is an
expression of a consumer’s frustration that a brand’s promise has no relationship with its behaviour
(The Financial Times, December 7, 2004).

brand bullying — nepeciinyBatss y cepefoBuINi MiIJIITKIB 0Ci0, KOTPi HE MOKYTh J03BOJIUTH COO1
peui Binomux Openni: “Fears about ‘brand bullying’ are much stronger in the UK. Parents seemed
to feel much more helpless,” said Dr Nairn (The Independent, September 14, 2011)

brandicide, n. — Brpata OpeHmom cBoei mpuBabmuBocTi: There are numerous culprits of
‘brandicide’. Competitors are always trying to undermine their rivals and consumers are fickle (The
Observer, August 17, 2003)

brand name-dropping — cnpoba crmpaBWTH Bpa’kKeHHA Ha IHIIMX 3ragKOI0 MPO BOJIOAIHHA abo
KOPUCTYBaHHSI TOBapaMu / TOCIyraMu BimoMux ToproBux mapok: Fleming could hardly complain
about this development since he was a trailblazer in the field of literary brand name dropping which
eventually reached the point of no return in sex and shopping novels (The New Zealand Herald,
April 10, 2012)
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brandscape (brand + landscape), n. — 6peHn y cepeaoBHIii Ope HIiB, 10 KOHKYPYIOTh MK C000I0:
Meanwhile, the cartoon show The Simpsons has an entire invented brandscape — ranging from the
Kwik-E-Mart to Duff Beer to the Canyonero car (The Financial Times, August 22, 2010)

brand slut — mokymeip, sikuit He € MPUXWILHUKOM TEBHOT MapKW Y¥ TaTyHKY ToBapy: ... Marian
Salzman defines “brand sluts” as consumers who flit from one brand to the next with no sense of
fidelity to any of them. While the connotation is negative, brand sluts are in fact savvy consumers
(Advertising Age, December 18, 2006).

brand wagon (brand + bandwagon) — TeHmeHIls A0 BUKOPHUCTAHHS OpPEHIOBUX TEXHOJOTIH Yy
mapketunry: Castagna is bringing in the high-end brand wagon at a time when the economy is
weak, but experts said Long Island has the wealth to support it (The Long Island Business News,
August 15, 2003)

brandwidth (brand + bandwidth), n. — cryniae BniBHaBaHocti Openny: Schiffman and John Ford,
the channel’s executive vice president for programming, in turn, are expanding the National
Geographic “brandwidth” to suit New Enthusiasts’ tastes (The Washington Post, July 12, 2004)

brass ceiling — Tpyaso1i y npodeciiiHii 1 isTb HOCT1 )KIHOK, KOTPi MPaIiOITh Yy cdepax, TpaguiiiHo
BHU3HAHHMX YOJOBMHUMH (BiiChKOBa ClpaBa, OXOPOHA MMpaBOMOPAKy Tomio): Twelve women have
risen through the “brass ceiling” of the United States navy to become admirals (The Economist,
October 3, 2002)

brickor mortis — penecis Ha punKy HepyxomocTi: Market your property at a competitive price, says,
Mr Shipside: “Otherwise brickor mortis will take hold ” (The Independent, August 24, 2008)

bricks and clicks — inrerpoBana monmens OBBHecy, SIKWil TpaLIO€ y pealbHOMY 1 BipTyajbHOMY
npoctopi: While every other big brand relies on the internet and call centres, the Manchester-based
group has stuck with “bricks and clicks” - an online presence matched with a physical one (The
Financial Times, April 6, 2009)

bricks-and-mortar (BAM), n. — TpanuiiiiHe MANPUEMCTBO, Ha BinMiHy Bin I[HepHeT-dipmu:
Amazon’s sales per employee are more than twice those of bricks-and-mortar rival Best Buy (The
Financial Times, April 5, 2013)

bricks, clicks and flips — 6i3Hec-Moaeb, y pamMKax sIKOT KOMIaHisl 3/1lCHIOE Pi3HI BHIX KOMEpIIii:
oddmaitnoBy (bricks), ommaiiroBy (clicks) i topriemio 3a karamoramu (flips): Bricks-and-clicks
model ... is also known as click-and-mortar, as well as bricks, clicks and flips, with flips referring to
catalogs (Business Insider, February 28, 2011)

BRICS (Brazil, Russia, India, China and South Africa) — rpyma kpaiu (bpaswuiis, Pocis, i,
Kuraii, [TiBnenHa A ¢puka), eKOHOMIKH SIKHX JE€MOHCTPYIOTh BHCOKI TeMId 3poctaHusi: The five
members of the BRICS (Brazil, Russia, India, China and South Africa) met in Durban this week to
discuss their increasingly common interests (The Economist, March 30, 2013)

brightsizing, n. — ckOpo4YeHHs YHCEIHLHOCTI MEPCOHAY, IO MPU3BOAWTH JO BTPATH HaMO LIbIII
00BHaHMX 1 KBaNi(hikOBaHUX MpaliBHUKIB KoMmaHii: Dumbsizing is related to “brightsizing”, when
the smartest, best-trained employees are shown the door but their managers get to stay (The Daily
Telegraph, February 15 2001)

brownfield, n. — npomucoBe 3Banwuiie, 3a0py/1HE HUI 1 3aJIUILE HUI TIPOM HCJIOBUi 00 €kT : The area
chosen is near the railway station, on largely “brownfield” land — forgotten in the years when the
city’s focus was on developments around Cardiff Bay (The Financial Times, December 9, 2012)



274

B shares — akiiii kuraiicbKuX KOMMaHill, KOTPi HOMiHyIOThCSI B 1HO3EM Hill BaJIIOTi i 6EpyTh y4acTh y
toprax Ha (oumoBux Oipxax B Illanxai ta Illennkeni: Vanke said over the weekend that it will
convert its Shenzhen-listed B shares to Hong Kong-listed H shares, a complex process that was
completed for the first time by Chinese shipping container company CIMC last month (The Financial
Times, January 21, 2013)

burgernomics, n. — ,exoHomika OyrepOposaa”, sika 3aCHOBaHA Ha TEOPil MAPHUTETY KYIIBEJbHOT
CIPOM OXKHOCT1 (KPHUTEPieEM € BapTiCTh CTAHIAaPTHOrO caHaBida Big Mac, 1o npogaershest KoM NaHieo
McDonald’s y Bchomy cBiti): Burgernomics is based on the theory of purchasing-power parity
(PPP), the notion that in the long run exchange rates should move towards the rate that would
equalise the prices of an identical basket of goods and services (in this case, a burger) in any two
countries (The Economist, July 30, 2011)

business oligarch — minesipaep 3 noctpaasHcb ko1 Kpainu (TepeBaskHo 3 Pocii abo Y kpainu), KOTpHii
Mae HeaO wsikuit moniT vy Ui BIutkB : Russia remains furious that the UK is a haven for enemies of Mr
Putin, headed by Boris Berezovsky, the business oligarch, and Ahmed Zakayev, the Chechen
political leader (The Financial Times, July 17, 2007)

buzz score — moka3HHMK TOro, HACKIIbKH TMO3WTHBHUM € CIPUHHATTS MEBHOIO TOBapy / TOProBoi
Mmapku: ... According to YouGov’s BrandIndex “buzz score”, there was an upward trend in
Samsung’s popularity (The Daily Telegraph, December 16, 2011)

BYOD (bring your own devices) — curyaiis, koiu o¢ic HUil NpaliBHUK BUKOPHCTOBYE Ha PoOOTI
CBOI BJIACHI MOpTaTHUBHI NpUCTpoi (WaHIeT, HOyTOyK, M0O i1 Hull Tenie hoH Toro) : The bring your
own device (BYOD) policy has become commonplace in many companies, where workers are
allowed to use their personal smartphones and tablets on the company network (The Financial
Times, October 6, 2013)

Cc

C2B (consumer-to-business) — Momens EIeKTPOHHOI KOMEpIli, KOTpa [03BOJISIE CHOKHBAUY
CaMOCTIHHO BCTAHOBJIOBATH IliHY Ha TOBapHW / TIOCIAYrd, IPOTIOHOBAHI KOMIAHIsIMHU: SOme
companies, such as the Mr & Mrs Smith Hotel Group, have been arranging “C2B” (consumer to
business) loans which they are also calling “bonds” (The Financial Times, August 21, 2012)

C2B2C (consumer-to-business-to-consumer) — mpogasx TOBapiB / MOCAYr Bil OMXHOTO CIIOXHBava
IHIIIOMY 3 BHKOPHCTAHHSM OBHEC-CTPYKTypH y poii mocepennuka: Terms like B2B, B2C and C2C
are the buzzwords that raise eyebrows. Little do they know that Internet models change so fast that
they have ‘mutated’ into B2B2C and C2B2C along with the e-commerce models (The New Straits
Times, May 15, 2000)

C2C (consumer-to-consumer) — OWIaWHOBHWII mMpomak TOBapiB O€3MOCEPEIHbO Bil OIHOIrO
cnokuBaya iHmomy (Hampukiaza, aykuion): China is experiencing an e-commerce boom, especially
in consumer-to-consumer transactions where there are phenomenal values that are not normally
captured by GDP (The Financial Times, March 19, 2012)

CAD (computer-aided design) — cTBopeHHs KpecieHb, 3D-Moieneil, KOHCTPYKTOPCHKOT i
TEXHOJIOTTIHOT TOKyMEHTAIIil 32 J0MoMorow koM rorepa: There are craftsmen training as well as
designers and CAD [computer-aided design] experts — everything to help the future of a British
industry which still has its skills (The Financial Times, April 25, 2013)

CAM (computer-aided manufacturing) — TexHosoriuHui MporEec BUPOO HUAITBA 3 BUKOPUCTAHHAM
komr' forepiB: Cad /Cam was a massive capital investment for the organization (The Financial
Times, January 29, 2008)
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campus, N. — BiTOKpeMIIeHa TEPHUTOPIs, Ha AKii po3MilieHa iH(pacTpykTypa Kopropaiii: The yield
from the 20x40 foot plot on the campus of the company’s headquarters will be donated to Foodshare
(The New York Times, May 22, 2012)

cannibalize, v. — BunmycTuru HOBHII MPOAYKT, SIKUil MOBHICTIO BHUTICHAE TOBAPHU 1 TEXHOJIOTII, 110
icHyBanu Ha naHomy punky: New products like Moonshot will give HP a much-needed foot in
markets that are growing, but they also cannibalise other parts of its business (The Financial Times,
April 10, 2013)

capitulation bottom — HecnpusaTauBa curyaiis Ha (GOHIOBOMY PUHKY, KOJIHU IIHU 3HUKYIOTHCS I
THUCKOM HeraTMBHUX 4MHHHUKIB: Given the VIX's perplexing behavior, analysts have started to wonder
whether the index will spike before a turnaround, as it has done in the past. Known as a
“capitulation bottom”, that spike reflects a moment at which investors buy options — at almost any
price — to protect their stock portfolios (The Wall Street Journal, July 11, 2008)

cappuccino economy — ekoOHOMIKa, /Uil SIKOi XapaKTEPHUM € IIBHWIKE 3pOCTAaHHsS B OAHIH raiysi i

noMipHHH picT B iHImMX cekropax: Are we living in a “cappuccino economy”? All froth on top but
flat underneath (The Irish Times, April 9, 2004)

capsizing, n. — CKOpoYCHHS KaJapiB, MiCJsI SKOro KOMTaHis Bke He3naTHa ¢yHkuionysatu: Without a
doubt, these are very difficult times. Companies are downsizing, rightsizing, and even capsizing
(Entrepreneur, April 15, 2009)

career advisor ous. career coach

career-change opportunity — 3BinsHe HHs 3 podooru: Current American euphemisms for getting fired

include ‘releases of resources”, “career-change opportunities” and “growth experience” (The
Guardian, January 9, 2010)

career coach — cremianicT-KOHCYJIbTAHT, SIKMW [OTIOMAara€ TMOTCHIIHHAM KaHIWIaTaM J0JNaTH
TPYAHOIII Ha NUIIXY 10 npodeciitnoro ycmixy: A colleague in the US tells me that even students now
have career coaches. Most of my acquaintances in business seem to have executive coaches (The
Financial Times, July 17, 2006)

career counselor ous. career coach

career limiting move (CLM) — gin a6o koMmeHTap, IO 3aBAalOTh HETOMPABHOT IIKOIH
npodeciitnomy crarycy: There is also a lesser category of failure where you make a “career-limiting

move” that doesn’t result in your losing your job but irreparably damages your professional
standing (The Financial Times, April 4, 2010)

carve-out, N. — BUOKpEMJICHHS YacCTUHH aKI[IOHEPHOTO KAITally ILITXOM IPOAaXKy MaTEpHUHC KOO
KOMTIAHIEK aKiii [o4ipHbOi KOMMAaHIil Ha BinkpuroMy puHKY: The group’s planned carve-out of
Osram, its lighting division, was on track with a stock market listing expected in early July (The
Financial Times, May 2, 2013)

cashier, v. — 3BibHUTH 3 poboru: A week ago, three top American executives resigned or were
cashiered over allegations and admissions of sexual misconduct (The Deseret News (Salt Lake City),
November 19, 2012)

casino culture — mpakruka BUKOPHCTaHHA Ha (DOHIOBOMY PHHKY MaJlOBHTPATHUX CXEM, SKi €
JDKEpeJIOM  JOJATKOBOTO TPUOYTKY (CHEKyJiIliss JOMCHHMMH IMEHaMH, TpOoAax aKIil
BHC OKOTEXHOJIOTIYHUX KoMmaHiid Tomo): “The government was forced to commit $85 billion,”
McCain said in a statement. “These actions stem from failed regulation, reckless management and a



276

casino culture on Wall Street that has crippled one of the most important companies in America”
(The Financial Times, September 17, 2008)

casual Friday ous. dress-down Friday

CEOcracy, n. — BmuB eKoHOM iuHOT ety Ha momiTmane xurts: What they are coming to realise is
that their country is a CEOcracy, a cross between a pure plutocracy and a kleptocracy, where the
little investor truly counts for little (The Irish Times, July 16, 2002)

CEOQOcrat, n. — npeicTaBHUK BIUIMBOBOI ekoHoM iuHO1 etiru: The CEOcrats remain astoundingly rich
despite a 65 per cent fall in Nasdaq since March 2000, and they are gaining anew with vast
allotments of new options issued at distressed price levels (Maclean’s, October 13, 2003)

CEO-level (C-level), n. — HaiiBumie KepiBHUITBO KOMIAHIl (3a3BW4ail mocajau KEPIBHUKIB
no3zHavarorhes adbpesiarypamu CEO (Chief Executive Officer), CFO (Chief Financial Officer), COO
(Chief Operations Officer) i 1. in.): Typically, C-level executives continue to scream for more and
more data, believing it to be the panacea for all business ills (The Financial Times, November 26,
2012)

CEO-speak, n. — MoBa KepiBHHUITBa KOPIMOpaIliid, 1Jis1 SIKOT THIIOBUM € BUKOPUCTAHHSA HATSKIB i
HETIPSIMMX BHCJIIOBIIOBaHb: Lapsing into CEO-speak, he explained, “until the market stabilizes, we
will be conservative in our growth goals” (The Chicago Tribune, December 3, 2006)

Celebrity Stock Index — aGcrpakTHa Monenb AJs HaWMEHYBaHb, HIO € HEO(INMIHHUMHU HAa3BaM U
(OHTOBUX MOKA3HHKIB, TBIPHOIO OCHOBOIO JUIS SIKMX CIYTYIOTh iMEHA 31pOK MIOy-Oi3Hecy Ta 1HIIHUX
Bimomux ocid (Angelina Jolie Stock Index, Beyoncé Stock Index, Eva Longoria Stock Index, Heidi
Klum Stock Index, Kate Middleton Stock Index ta in.): Angelina Jolie Stock Index: created by Fred
Fuld of Stockerblog, this index is made up of companies linked to the actress (U.S. News & World
Report, August 19, 2008)

chainsaw consultant — ekcriepr, Ha SKOro KepiBHUITBO KOM A HIM Tie peKJiaa€e BiqIOBINaIbHICTh 3a
ckopoueHns kanpi: Phrases like troubleshooter and company doctor seem almost effete used
against today’s “chainsaw consultant”, an outside expert brought in to reduce the employee
headcount (The Herald, March 29, 2002)

change agent — monuHa, sIKy 3a0pOUIYIOTh Ui 3a0€3MeUeHH OpraHi3alifHUX 3MiH y KOM MAHIi:
...True change agents see a future no one else does, and that vision won'’t let them rest
(Businessweek, October 08, 2008)

Chermany (China + Germany), n. — exnicth Kurato i HiMe4dunHH K OpPOBITHUX CYO’ €KTIB
roCTIONapiOBaHHsI Ha cBiTroBoMy puHKY: Let me introduce you to Chermany, a composite of the
world’s biggest net exporters: China, with a forecast current account surplus of $291bn this year
and Germany, with a forecast surplus of $187bn (The Financial Times, March 17, 2010)

chicken, n. — 3anHaaTo obepexHKii IHBECTOP, JIS IKOTO CTPax BTPATHUTH CBOTAKTHUBH IEPeBaka € Hajl
OakaHHAM OTpuMaTH MpuOyToK: The next animals in the forex market barnyard are the sheep and
the chickens. Each of these trading animals fails to make money trading forex because they are both
too afraid to take a position, although for slightly different  reasons
[http://wvww.forexgurus.co.uk/forex-articles/bulls-bears-and-farm]

Chief Brand Officer — 6penn-nupexrop: “Keeping up with the latest trends in kids' toys can be a
costly affair ... ” said Emma Byrne, chief brand officer at Egg (The Guardian, June 10, 2005)

Chief Content Officer — ton-meHeqkep, BiIMOBiTalbHUN 32 3MICT Ta e€(DEKTHBHICTH IH(pOpMAILIil
(TekcToBO1, Bieo, ayaio TOmIO), MOB’s13aHOT 3 AisapHICTIO Kopropalii: Ann Handley, chief content
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officer of MarketingProfs.com, an online resource for marketers, and author of Content Rules,
recently published research showing that 91 per cent of business-to-business companies are
incorporating content into their marketing (The Financial Times, November 19, 2012)

Chief Data Officer — Ton-mMeHekep KOMMaHil, BinnoBinaisHuil 3a 30ip Ta 00poOKyY OBHEC-1a HUX:
The survey found that 19 percent of business leaders expect to see a chief digital officer in their
organisation by 2014, and 17 per cent expect to have a chief data officer (The Financial Times,
April 10, 2013)

Chief Ethics Officer — BukonaBuuii JupekTop 3 nuraHp AoTpuMannsa eruku: Cantor Fitzgerald, the
brokerage firm, has appointed a chief ethics officer in what the firm said was an effort to reaffirm its
“strong commitment to business ethics and integrity” (The Financial Times, April 13, 2007)

Chief Global Officer — onun i3 KepIBHUKIB TpaHCHAIIOHAJHHOI KOPNOpPAIl, BiIMOBiNadbHUI 3a
KOOpAMHAIIIO BITHOCHH Yy riobadpHUX Macinradbax: Advances in core computing and
communications technologies have greatly improved accessibility and the student experience in
recent years, says Nigel Banister, chief global officer at Manchester Business School (The Financial
Times, March 15, 2010)

Chief Hacking Officer — rtom-meHemkep, BIAMOBITabHANA 3a CHUCTEMH Ta MPOTPAMHU 3aXHCTY
Kopmopaliii Bin Hamaznis rakepis: For his part, eEye’s chief hacking officer Marc Maiffret says
Microsoft has moved quickly to repair the bugs (The Boston Globe, December 21, 2001)

Chief Information Officer — kepiBHMK KOMMaHii, BiIMOBiTaJlbHAI 3a BIPOBAIKCHHI HOBUX
TEXHOJIOTi# Ta ympasiiHHsa iHGopmamiiHuMu pecypcamu: The chief information officer plays a
critical role in the planning process for increasing a company’s Digital 1Q (The Financial Times,
January 31, 2012)

Chief Knowledge Officer — kepiBHuk KOMTaHii, BiAMOBiTa bHUN 32 KOPIOPATHUBHY CTPATETIIO
ynpasiinas 3HanasMu: The CKO, or chief knowledge officer, was a trendy title a couple of years
ago. Now it’s a serious high-level job (The Chicago Sun-Times, January 14, 2001)

Chief Learning Officer — kepiBHHMK, BiINOBiTaJbHHI 3a YMPaBJIHHS HABYAHHAM IIEPCOHATY
koM maHii: And demand will grow for “knowledge workers”, and for people to fill new management
posts with such ghastly-yet-fashionable names as “chief learning officer” and “chief knowledge
officer (The Economist, March 25, 2004)

Chimerica (China + America), n. — B3aeMoONoB's3aHi eJeMeHTH eKoHOMIK Kwuraro ta AMepuku
(30kpemMa, mpomo3ullii 3 00Ky KWTaWChKHX OAaHKIB MO0 HAJlAHHI KPEJIUTIB 1 TOTOBHICTE AMEpPHUKH
KyIyBaTH JeleBi kuraiickki ToBapu): Because China has attached its renminbi to the dollar, the
‘dollar economy’ consists of the US and China — the so-called “Chimerica”, though as an optimal
currency area it might better be called Chimera (The Financial Times, November 5, 2010)

China plus one — ¢geHoMeH, noB's13aHUi 31 3pOCTaHHAM OpHCYTHOCTI KHUTat0 B €KOHOMIKax IHITUX
po3BuHYTHX Kpain: But increasingly we see multinational groups adopting a “China plus one”
strategy for their global production footprint, and this is an opportunity for India (The Financial
Times, September 12, 2012)

Chindia (China + India), n. — rimoreTnaHe exoHOM uHe moexHauus Kuraro Ta Ingii: When Jairam
Ramesh, a Congress party politician, coined the term Chindia some time in 2005, hopes were
running high that a new era of amity was about to dawn between the two emerging powerhouses of
Asia (The Financial Times, March 28, 2010)
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Chindonesia (China + India + Indonesia), n. — Kuraii, [anis Ta IggoHe3is pazoM y3sTi, 30KpemMa,
ixHi eKkOHOM M Hi Ta Toprosi BimHocuHU: The Brics were an instant hit; Chindonesia needs time (The
Financial Times, August 10, 2009)

Chinglish (Chinese + English), n. — ribpun kuraiickkoi MOBH 3 aHrimiiicbkoro: Guide books in
English are rare and the heroic calamities of Chinglish will amuse even where they fail to inform
(The Financial Times, July 28, 2007)

Christmas creep - deHoMeH, MNOB’S3aHUN i3 TIOCTYHNOBUM pO3IIMPEHHIM pPaMOK CE30HY
nepeaApBABIHUX npoxaxis: Blame it on “Christmas creep”, a retail phenomenon that has retailers
pushing holiday-focused merchandise, decor and displays onto their sales floors earlier and earlier
each year (The Florida Times Union, October 28, 2006)

churnover (churn + turnover), n. — akTUBHI KymiBJIs 1 MPOJaX aKiiidi OpokepoM Bim iMeHi KiIi€eHTa
SIK METOJI OTpUMaHHs 10XOAy Bin omepxanux komicii: The cynical term “churnover” was coined by
stockbrokers to describe a simple act of survival. When markets go horribly quiet, as they do from
time to time, there is a very real risk that securities traders may face the possibility of a diminished
income due to the thin trade in shares (The Sunday Times, November 2, 2003)

cinemads, n. — cepis pekJaMHHX BiICOPOJIMKIB, SIKi CIOJKETHO TOB’sI3aHI 1 HAraaymoTh
kiHemarorpadiauii mponykr: Cinemads — commercials on the big screen in movie theatres,
generally appearing before the feature attraction; often are made-for-TV-like ads, created
specifically for movie theatres [479, p. 34]

CIVETS (Columbia, Indonesia, Vietnam, Egypt, Turkey and South Africa) — HoBe mokomiHHs
KpaiH, sSIKi MalOTh BHCOKI TEMIIM 3pOCTaHHA 1 MOTeHIan s po3Burky: After the Brics, said Mr
Geoghegan, would come the Civets (Colombia, Indonesia, Vietham, Egypt, Turkey and South
Africa). They are, he said, a “new group of emerging market dynamos” (The Financial Times,
August 23, 2010)

cleantech, n. — TexHosorii, KOTpi KomMOMarawTh MiHIMByBaTH 3a0pynHeHHs noBkiwwi: With debate
raging about France's attractiveness to foreign investors, Lyon has at least one recent success story
to talk about: its so-called “cleantech” sector (The Financial Times, March 10, 2013)

clicks-and-bricks, n. — 6BHec-cTpareris, o iHTerpye B co0i BeJeHHI OHIAWHOBOT i 0dmaitHoBOT
komepiii: The big drawback for a purely online car leasing company, as opposed to a “clicks and
bricks” dealership, which has a physical and an internet presence, is that it cannot allow customers
to inspect the vehicle before they pay, Mr Bradshaw says (The Financial Times, February 3, 2006)

clicks-and-mortar, adj. — npo riopuaHy Momeap OBHECY, K4 IMOEIHYE EIEKTPOHHY KOMEPIIO 3
JTBHICTIO 3BMYaMHMX 3akiaaiB po3apiouoi Toprisii: Many of the UK’s largest internet retailers,
such as Argos, Tesco and John Lewis, have a hybrid, “clicks and mortar” model, in which they sell
both online and in stores (The Financial Times, May 18, 2007)

click-and-ship, adj. — npo npsimi ToproBi omepauii 3 BUPOOHHKaM K TOBapiB i mocayr 6e3 ydacTi
nocepeaHukiB: The postal service is also looking to the Internet to save money, with their “click and
ship” program (The Deseret News (Salt Lake City), May 16, 2005)

clockless worker — mpamiBHHK, SIKHif TOTOBUI TpaIgoBaTH moHaaHOpMoBo: The New Economy has
set many formerly 9-to-5 companies on a slippery slope that has employees working late, then into
the night, then all night. In most offices, the phenomenon is voluntary, with “clockless workers”
enjoying the flexibility of being able to work anytime (The Christian Science Monitor, Se ptember 25,
2000)
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CNN effect — crag B ekoHOM 111, CIIPUY MHE HAI HA3B YA HHOIO TOMIEI0 Y CBIT1 1 THM, IO MOTE HIIIAHI
MOKYIII 3aJIUIIAI0ThCS BIOMa U TEperyisiny TEeJICHOBUH, MOB’sA3aHUX 3 Iieto momiero: Operation
Iragi Freedom began two weeks ago, and analysts now say the so-called “CNN effect” — the period
during a crisis in which people remain at home watching TV coverage instead of spending money —
has been milder than anticipated (The Chicago Sun-Times, April 2, 2003)

coach commerce — kymiBJjs ToBapiB i mocayr B owIaiiHOBUX MarazuHax: Online sales jumped more
than 20 per cent in the US at the traditional start of the Christmas shopping season as the growing
use of tablet computers fuelled “couch commerce” (The Financial Times, November 25, 2012)

Coca-Colonization, n. — HacTynm aMepHKaHCHKHX TpPAaHCHAIIOHAIBHUX KOPHOpAalliid, MI0
CHUMBOII3YIOTh YHIBepcanidaliio i ,,BectepHizamito” ciry: Before Mr. Lang there was Jean-Paul
Sartre who denounced what he called America’s coca-colonization of the world and who demonized
the United States as “the enemy of mankind” (The Washington Times, August 13, 2001)

Coca-Globalization, n. ous. Coca-Colonization, n.
commercial creep ous. ad creep

communal purchase — cninmsna nokynka: Self-build is the way to turn this into reality, by buying a
piece of land - either on its own, a plot from a developer, or even a communal purchase of land
where several people will self-build, creating their own little estate - and erecting your own house on
it (The Herald, April 4, 2001)

competitive teardown — mociimkeHHsS TPOAYKTY KOMIAHIi-KOHKYpPEHTa HUIXOM BHUBYEHHSI HOroO
CKJIaJIOBMX KOMIIOHeHTIB 1 matepiaiiB: Through a final set of security doors and with protective
eyewear in place, you find the Competitive Teardown Area, the 60,000 square-foot place where GM
does its primary research into what makes other car manufacturers popular, and what it believes will
make its own cars more so (The Oregon Herald, September 22, 2013)

concrete ceiling — nuckpuM iHa st J)KiHOK i 3a CTATEBOIO, 13a €THIMHOW 03Hakor0: Women working in
managerial positions say the glass ceiling — or as one executive put it, the “concrete ceiling” — is a
result of long-standing tradition (The Financial Times, August 3, 2006)

conspicuous austerity — cTHIb XKUTTSI, IO Tependaydae OiIbr CKPOMHI BUTPAT U, HIX JIFOJIMHA MOXKE
co0i mo3Bosuru: This is a Christmas of “conspicuous austerity”, to use a phrase | saw last week in a
Los Angeles Times article on rich people turning from conspicuous consumption to simple,
comforting luxuries, like $1,600 pea coats customized with peace symbols by Beverly Hills designer
Libbie Lane (The San Francisco Chronicle, December 24, 2001)

cookie jar accounting — nmpakTuka BeeHHI OyXraJTepchbKoro obJiKy B KOMIAHIIX, siKa Tiepeadoadae
CTBOPEHHS TEBHOTO pe3epBy NPUOYTKY, N[00 3a paxyHOK HBHOIO TMEPEKPUTH BTPAaTH ¥y
HecnpusTiuBHid pik: Accountants and bankers are also sceptical about the “expected loss ” model,
as they fear it raises the risk of “cookie jar” accounting, whereby executives put funds aside during
good years only to release them later to cover up bad performance (The Financial Times, February
15, 2010)

coolhunter, n. — moguHa, KOTpa BIICTEKY€ MEpPeaOBi TEHIACHINI 1 Mpomae CBOI MapKETHHIOBI
JOCITIM)KEHHS KOMTIAaHisIM, 1[0 BPaxOBYIOTh iX MPH po3poOIli HOBMX ToBapiB / mociyr: The most
unusual job was that of the ‘cool hunter’ who had to keep boo informed of every new beat in the
worlds of street, cyber, fashion and music (The Daily Mail, May 21, 2000)

coopetition (cooperation + competition), n. — cniBmpams 3 6i3Hec-KOHKypeHTaM U: Since when was
anyone in business happy to act as a salesperson for a competitor? This is “coopetition”, the phrase
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coined by economists Adam Brandenburger and Barry Nalebuff to describe co-operation among
competitors (The Financial Times, June 27, 2005)

copyleft, n. — aBropchke mpaBO, MO HAJA€ MOMIUBICTH BHUKOPHCTOBYBAaTH, 3MIHIOBATH 1
BIITBOPIOBAT U MPOAYKT O yab-SIKOMY KOpUCTYBauy: ... Lawrence Lessig, a professor at Stanford Law
School, has devised a system of “copyleft” - a new content licence that encourages the kind of
sharing, remixing and non-commercial reuse that is common on the web (The Financial Times, July
22, 2009)

corporate anorexia — mnoOOw0BaHHA CTaTH HeePECKTHBHOK KOMIAHIEI, IO MNPU3BOAUTH [0
HaJIMIPHOTO 3HIDKCHHS BUTpaT, a iHomi i mo OamnkpyrctBa: Indeed, bosses these days are more
worried about “corporate anorexia” and the shortage of talent than about sacking middle managers
(The Economist, April 22, 2000)

corporate concierge — ,,koprnopaTHBHHN KOHChEpPXk'’, a00 CHIBPOOITHHK, YU poOOTa MOJIrae y
BUKOHAHHI OCOOHMCTHX JIOpyYeHb TpaliBHUKIB kommawii: The firm is in the process of introducing
corporate concierge services, which will include things like dry cleaning, clothing alterations, shoe
shining, handyman services... (Business People, July 1, 2007)

corporatedom, n. — Bnajxa kopropamiii: Can you really treat Apple as a full and equal member of the
S&P 500, and thus a good signpost for corporate America’s health? These days since it seems to
have rocketed into another realm of corporatedom altogether (The Wall Street Journal, March 2,
2012)

corporate jester — mratauii rymopuct kommawii: Having fun ... optimizes your brain chemistry for
creativity. British Airways now employs a full-time “corporate jester” [422, p. 98].

corporate portal — koprnopatusHuii [HTepHeT-nIOpTal: Advertisements in the company’s lifts and
corridors tell people to click on this corporate portal — which also offers a gateway to electronic
purchasing (The Economist, November 11, 2000)

corporate trainer ous. career coach

corporate university — ampsiHc Oi3HEC-CTPYKTYpH 3 TpaaMIifHUM HaB4aibHMM 3akiamoM: What
makes a good corporate university is its link with the business strategy (The Financial Times, March
19, 2007)

corporatocracy, n. — cucTema MpaBiiHHsI, B SIKid Kopropaliii MaloTh Beauky Biamy: Until hard-
working Americans, who hold down two jobs to keep up with basic bills, grasp how
“corporatocracy” has swallowed democracy, there is little hope that the arsonists will be brought to
justice (The Charleston Gazette, December 26, 2008)

corridor cruiser ous. corridor warrior

corridor warrior — ocoba, KOTpiii JOBOAUThCS BiABiTyBaTH OaraTo AUIOBUX 3yCTpiueil BIIPOJOBXK
pobovoro aHA i 10JaTH BeJUKi BijcTaHi kopunopamu dipmu: Microsoft coined the term “corridor
warrior” to describe the intended user, the office worker who is in meetings all day and could catch
up on e-mail or access the network from any location at any given moment (Network World, June 9,
2003)

couch commerce — onnaiiHOBE 3aMOBJICHHS TOBApPIB 1 MOCIYT KIIEHTAMH, SIKi e peOyBatOTh BIOMA
Online sales jumped more than 20 per cent in the US at the traditional start of the Christmas
shopping season as the growing use of tablet computers fuelled “couch commerce” (The Financial
Times, November 25, 2012)



281

cradle-to-cradle, n. — KUTTEBUI MK NPOAYKTY, KM BKJIIOYA€ BCi €Talk — Bil PO3POOKH i
amaviny no yrwiizamii i mepepobku: Copenhagen was also an early adopter of “industrial
metabolism”, an earlier version of the heavily hyped “cradle to cradle design” or “C2C”, which
imitates natural systems so that materials and products are reused repeatedly, rather than going to
incineration or landfill (The Financial Times, December 12, 2009)

Cramer effect (Cramer bounce) — HecromiBaHe MiIBUIICHHI I[iH Ha aKIlil MICJIS TOTO, K BOHH
Oynu pekoMeHnoBaHI Beayuum Tenemoy “‘Mad Money” ixkumom Kpamepom: The “Cramer effect”
is making the pros sit up and listen. “He moves the market,” says Gregg Goldstein, a Manhattan
hedge fund analyst who started paying closer attention to Mad Money after an influential researcher
in Brazil devoted an entire report to Cramer's TV analysis of Latin American companies
(Businessweek, October 30, 2005)

crapshoot economics — Gi3Hec-Mo/Ieb, B AKii KOM A Hisl BUKHUBAE 32 PAXYHOK MPHO yTKOBOCTI JIHIIE
okpeMuX ToBapiB / mocuyr: It’s crapshoot economics; a few great successes can pay for myriad
failures (The New Yorker, February 16, 2004)

crawling peg (sliding peg) — meToxm, 110 JO3BONSIE JOMOITHUCS CTA0UTbHOCTI KypCiB BaIIOT 4epes
ixHe ¢ikcyBaHHI (,,PUB’SI3yBaHHA), aje BOMHOYAC Ma€ TEHACHIUIO TOPOIKYBATH CEpHO3HI
NOpYyIIeHH PIBHOBAaru Ha BaOTHOMY puHKY: Since China introduced the crawling peg in 2005 the
renminbi has risen 30 per cent against the dollar — itself down 10 per cent on a trade-weighted basis
(The Financial Times, April 16, 2012)

credential embellishment — Bkiroue HHst y pe3roMe HenpaBAMBOI YU 1ie ped U1k Iie HOT iHpopMalii Mpo
piBeHb npodecionaaidMy, HABHYKH, 3acayru: The phenomenon of credential embellishment has paid
off for Ed Andler, the acknowledged dean of a burgeoning field known as ‘credential verification’
(The New York Times, December 14, 1997)

crony capitalism — kamiranism, moOy1oBaHUN Ha 3HAMOMCTBax Ta OCOOMCTHX 3B’s3Kax: There are
many social and political reasons to be concerned about the various characteristics of what is often
called crony capitalism — corruption, guanxi, nepotism, limiting access to credit to powerful
insiders, protecting national champions from more efficient competitors, etc. (The Financial Times,
May 22, 2013)

cross-channel, adj. — npo mpakTWKy BUKOPUCTAHHA Y MapKETHHTY OJHOI0 KaHAITY IUCTPHO yuil
(HampwuKIaa, pO3CWIKM KaTajoriB) Al MATPUMKH 1HIIOrO KaHany (3aMoOBiIeHb uepe3 [HrepHet abo
po3npibHoi Toprieii): Some companies that are really good on the web are poor on mobile ... Instead
of multi-channel, they should be thinking about cross-channel (The Financial Times, January 24,
2012)

cross-training, n. — cucreMa MIIrOTOBKH TEPCOHAJy, IO OPIEHTOBaHA HAa B3a€MO03aMiHHICTH
NpaIiBHUKIB 3 pBHUMHU QyHKIioHATLHUMHU o00oB'si3kamu: Allow employees opportunities for
shadowing workers or cross training in other departments (The Washington Post, February 19,
2012)

crowdfunding, pp. — ¢iHaHCyBaHHS MPOEKTY IILJISIXOM 3aJIydeHHs KOINTIB B BEJIMKOI IPYIIH JOACH,
ocobnmBo B IHTepHeT-cmiBTOBapucTBi: Many people are familiar with crowdfunding, in which a
start-up solicits small donations or loans from large numbers of people over the internet (The
Financial Times, November 18, 2013)

crowdsourcing, pp. — mepenada OKpeMux BUPOOHMYMX (QYHKIIH KOy oci0, siKi JOOpPOBLILHO, HA
migcraBi myoniuHOI odepru 6e3 yKIaleHHS TPYLOBOrO JOTOBOPY MAOJNYYAIOThCS OO0 BUKOHAHHS
npoekty: Crowdsourcing has many benefits: it encourages fresh thinking, often from people you
would not otherwise ask; it allows people to build on each other’s ideas; and it helps to encourage
buy-in among staff to a proposed solution (The Financial Times, December 17, 2012)
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crowdwork, n. — pobGora y pamMKax NpOEKTy Ha 3acamax Kpayacopcunry: Crowdsourcing is an
effective way to mobilize people to accomplish tasks on a global scale, but some researchers fear
that crowd work for pay could easily become the high-tech equivalent of a sweat shop (The
Computer Weekly News, February 21, 2013)

crowdworker, n. — ocoba, sika 6€3KOITOBHO a00 3a HEBEJIHUKY IUIATHIO BUKOHYE POOOTY y paMKax
NPOEKTY Ha 3acagax kpayacopcunry: When an e-mail is sent to a Premier address, it is immediately
read over by a crowd worker, who breaks it down into a list of tasks, which are then fed into an
automated routing system (MIT Technology Review, December 7, 2012)

C-suite, n. ous. C-level, n.

cube farm — Benuke odicHe MpUMIlEHHS, B SKOMY KOXEH CIIBPOO ITHUK Ma€ BilOKpeMJeHe podoue
micte: Life in a cube farm, as | encounter it daily, can be exciting. I'm in a large enough building,
with an atrium, no less, that construction noise and even other people's conversations drift over from
upper and lower levels (The Washington Times, November 15, 2012)

cubiquette (cubicle + etiquette), n. — eTuka moBexiHKHM B O(IC HUX MPUM illIe HHSIX BIIKPUTOTO THITY :
Cubiquette, or etiquette of the cubicle, suggests that any major chewing, crunching or smacking be
done out of earshot of others [http://www.webpronews.com/dining-at-your-desk-is-bad-for-business-
2002-08]

culture jamming — TakTHKa, sika BUKOPUCTOBYETHCS PI3HUM U a HT UC TI0KMBA Lb K UM M TPOMaJIChKHAM U
OpraHBaliIMHu Uil TOro, abW MinipBaTH OCHOBHI MPHHIMIK KOPIMOpPAaTHBHOI pekjamu: The
Billionaires are satirical activists who campaign against what they regard as excessive economic
inequality ... They also practise “culture jamming” — trying to subvert mainstream media images
and cultural institutions (The Financial Times, June 27, 2013)

culturenomics, n. — exkoHoMiKa, 10 BPaxoBYe KyJbTYpHi, MHCTEIbKi, JH3aHHEPChKi aCIEKTH Y
rocriogapchkiit pistapHocTi: We need to develop an understanding of what we have begun to call
culturenomics. We need to create the kind of cultural expressions that we can sustain here
economically (The Guardian, October 14, 2000)

cursor ads — crocid pekjaMu, KOIHM CTpiika Kypcopa I[HTepHET-KOpHCTyBaua OTPUMYE BHIJIS
nororuy kommnaHii: Advertisers can pay for cursor ads either as a flat fee — a site sponsorship — or
with a fee for every thousand cursors that are turned into an ad (The Gazette (Colorado Springs),
March 28, 2005)

customisation, n. — BHrOTOBIEHHA MacoBOI HPOAYKIII Il KOHKPETHE 3aMOBIEHHS CIIOKHBaya
nUIsIXoM 11 KoMIuiekramii qogatkopuMmu enemenramu: Offering more customisation has become a
necessity (The Financial Times, September 11, 2013)

CXO (Chief X Officer) — abcTpakTHa Moaenb AJs HaiiMeHyBaHb, KOTPi MO3HAYAIOTh KEPIBHUKIB
KOMTaHii, BiIMOBinagbHHUX 32 OKpeMi cTpaTeriuHi Hampsmu aisibHocTi: CXOs are top executives
who have “chief” in their title — chief executive officers, chief financial officers, chief information
officers and so on (The Washington Post, March 22, 2001)

cyber-auction, n. — Inrepuet-aykirion: eBay, the collectibles cyber-auction, has turned yard sales
into potential gold mines (The Washington Post, May 23, 2002)

cyber bank — enexrponnuii 6ank: People can pay by paypal (a cyber bank), credit card or cheque
(The Irish Times, July 5, 2003)
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cyber business — IurepHeT-KoM nma Hist; 6i3HeC- AL HICT B eiekTpoHHOMY (hopmari: A quarter of the
companies polled in a survey by Detica, BAE’s cyber business, said they were engaging with the
government (The Financial Times, May 16, 2012)

cyber-capital, n. — xamiran (rpomr, akTuUBH), SKHil iCHye B KibepmpocTopi abo 3apobieHuil 3
BUKOpUCTaHHAM [HTepHeT-Mepexi: The Stock Exchange is about to go belly-up and the “glow of
cyber-capital ” about to be reduced to cinders (The Scotsman, April 24, 2004)

cybercash, n. ous. e-cash

cyber-corporation (cybercorp), n. — IurepHer-koMmaHisi a00 Kopropamisi, IiJIBHICTh SKOI
noB’si3aHa 3 IT: A new generation of cyber-corporations have been able to tell the taxman they do
not carry out taxable activities in territories from which they generate billions of pounds in sales
(The Guardian, May 15, 2013)

cyber-economics (cybernomics), n. — Hayka npo IHreprer-ekoHOMiKy: ... The strength of the
American economy is unsustainable, even if one buys into the theory that the Internet and cyber-
economics have changed the nature of the cycle for ever (The Daily Mail, May 16, 2000)

cyber economy — cBiroBa enekrponHa exkoHomika: We are just at the beginning of the extent to
which the cyber economy...can replace or complement the more traditional forms of trade and
transactions (The Financial Times, June 10, 2008)

cyber-fraud, n. — xibep-maxpaiicreo: According to data compiled by the Internet Crime Complaint
Center, in 2010 there were 14,689 cases of reported cyber fraud in the state of New York, which
created $26.5m worth of losses, with an average swindle of $700 (The Financial Times, April 6,
2012)

cyber industry — ramy3s mpomucioBocti, o’ si3ana 3 IT: “Lock your doors”, Air Force General
Robert Kehler told space and cyber industry executives at a conference in Colorado on Tuesday.
“Someone from halfway around the world is trying to get into your network looking to steal what you
are developing” (The Chicago Tribune, April 10, 2013)

cybermall, n. — enexkrpoHHMii ToproBuii MaiinaHdauk, [urepuer-marazun: Rakuten, whose businesses
include Japan’s top cybermall, has long been a proponent of acquisitions (The Financial Times,
September 6, 2005)

cybermarketing, n. ous. online marketing

cyber-mediary, n. — ocoba, sika BUKOHY€E pojib Opokepa abo JoBipeHOT OCOO U MpH yKIadaHHI yrof Ta
3aificHe HHI TpaHcakiii yepe3 Iurepuer: These new online entities are known as vertical portals,
industry hubs, net markets, cyber-mediaries, and B2B communities, just to name a few (Association
Management, September 1, 2000)

Cyber Monday — mnoHeninok, mo HaCTa€ MiCJsS ,,490pPHOI I AITHALI” 1 € TMOYaTKOM OHJIAWHOBUX
paBsiaux posnpoxaxiB y CIIIA: After the Thanksgiving weekend, US retailers typically offer a
blizzard of online discounts on what has come to be known as Cyber Monday (The Financial Times,
November 25, 2012)

cybermoney, n. ous. e-cash

cyberplaza, n. ous. cybermall

cyberpreneur, n. — mianpueMein, KOTPHHA 3AIHCHIOE CBOW OBHEC-ABIIBHICT, Yepe3 HOBITHI
enexTpoHHi kaHanu: The power of the internet to harness freelance workers from around the globe is
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creating opportunities for the web-savvy young generation to escape the jobs crisis, says pioneering
cyberpreneur Matt Barrie (The Herald, May 5, 2012).

cybershopper, n. — nokyneus, koTpuii Kynye ToBapu B IHrepHer-marasunax: Cybershoppers can
enjoy nonstop access via computer to every imaginable purchase from the comfort of home (The
Christian Science Monitor, June 19, 2002).

cybershopping, n. — kymiByis ToBapiB / mociyr uepe3 Iurepuer: Wal-Mart’s website may have
malfunctioned yesterday, but Black Friday is still about bricks and mortar, not cybershopping (The
Boston Globe, November 25, 2006)

cyberslacker, n. — mpamiBHEK KOMTaHii, KOTpHUi y po0OYMil YaC BUKOPHUCTOBYE [HTEpHET st
ocoouctux morped: Cyberslacker is defined as “a person who uses their employer's internet and e-
mail facilities for personal activities during working hours” (The Computer Weekly, August 26,
2003)

cyberslacking, n. — Bukopuctanus [HrepHeTy y pobouwii yac st ocobucTux morped: One way to
minimize cyberslacking without appearing overly harsh is to simply communicate to employees just
how damaging it can be to a small business's bottom line (The Wall Street Journal, May 20, 2010)

cybersquatting, n. — kymiBJst i peecTpaitisi JOMEHHOTO IMEHi, IKE € TOPrOBOK MAapKOK KOMIaHii, 3
METO0 TOAAJIBIIOro MPOAaXy IHOro IMEHI 3a BEJIMKY cyMy rpomeii: Many companies fear that the
proliferation of internet addresses would result in more cybersquatting, where trademark names are
bought up by opportunists (The Financial Times, June 24, 2011)

cyber wallet ous. digital wallet
Dd

D10K problem (The Dow 10,000 problem) — ctyp6oBaHIiCTh 3 MPHUBOAY TOrO, IO I’ ATU3HAYHHUI
iHnexc Jloy JDkoHca g akmidi NPOMUCIIOBMX KOMIAHIH MOXE CTBOPUTH TPOOJIEMH JIJIs
OpOrpaMHOro 3a0e3MeYCHHs, sIKe PO3paxOBaHe MAaKCHMMyM Ha 4doTHpw3HauHi uywucna: If worrying
about the year 2000 problem weren't enough, the Dow Jones’ flirtation with the 10,000 mark has
created another odd computer problem — this time called “D10K” (The Los Angeles Times, March
13, 1999)

dark-green, adj. — crocoBHO miii i 3aX0iB, SKi MAaKCHUMaJbHO CIPHUIIOTh 3aXHUCTY HABKOJIMIIIHb OO
cepenoBHIa Ta eHeprozoepexxeHHro: Triodos Bank only tries to lend to companies that are directly
involved in ethical activities, and so can be classed as “dark green” (The Financial Times, July 14,
2007)

dark store — cymepmapkeT, 110 CTie a3 yeThCcsl Ha TOCcTaBIli ToBapiB mogomy: Alternatively, it could
use dedicated distribution centres, or dark stores — effectively stores with no customers from which
online orders are fulfilled (The Financial Times, March 14, 2013)

data-mining — BunoOyBaHHs 1 aHami3 ganux: As fund companies tighten their belts, distribution and
marketing executives are exploring ways that data mining can help refine their strategies (The
Financial Times, March 10, 2013)

daughter track — ,mouunna kap’epa”, yMOBU poOOTH, KOJH KIHKA HE Ma€ MOXJIMBOCTI HiIHATHUCS
Kap’€EpHUM U CXOJaMHU Yy 3B’SI3Ky 3 THM, 1[0 BOHA 3MYIIICHA OTJAaTH 32 OaThKaMu i 4epe3 Iie Tpalroe
3a rHydkuM rpadikom: In fact, sociologists are beginning to give the phenomenon a name: the
Daughter Track, a late-in-life version of the Mommy Track, a career downsizing popular with
younger women (The New York Times, November 24, 2005)
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Davos Culture — ginoBuii €TUKET MPEACTABHUKIB MOJITHYHOrO i €KOHOM M HOTO icTeOimmenTy : At
an opening-day meeting to determine priorities for the week's agenda, some parameters of Davos
culture were on display (The New York Times, January 30, 2005)

Davos Man — ceiroBa KOCMOIOJIITHY HO HajlainToBaHa OBHec-emira: One of the doctrines popular
with “Daves Man” for many years was that globalisation and finance capitalism brought untold
benefits (The Observer, January 31, 2010)

d-commerce (dynamic commerce), N. — mpoaa)k TOBapiB i MOCIYr 4epe3 OHIAWHOBI ayKI[IOHH:
Dakis helps customers easily build dynamic commerce sites that define the industry standard for
online shopping and more importantly, represent significant revenue streams (The San Francisco
Chronicle, March 8, 2011)

dead cat bounce — omaHIMBE THMYacoBE BITHOBJCHHs I[iH Ha akiii (,,CTPHUOOK JOXJIOT KIiIIKK™):
Despite the unprecedented credit boom subsequently unleashed by Beijing, stock prices managed
little more than a dead cat bounce (The Financial Times, January 9, 2012)

Deadfish, ldaho - Buramame wmicto B Awmepuii (y CcepeIoBHIINI MapKETOJOriB CHMBOII3YE
MICIICBICTB, /16 BUCOKOTE XHOJIOT {4 Hi TOBapH / OCIYr'd € MeHII 3aTpeOyBanuMu): You could say Reno
lies somewhere between Silicon Valley and Deadfish, Idaho, a fictional town techies refer to when
describing a population that is low-tech and unimaginative (The News Review, January 25, 2001)

dead wood — npauiBHUKH, 4us poOOTa HE MPHHOCHTH KOPUCTi KommaHil (,,cyxoctiii”’): Banks could
meanwhile usefully re-employ the old-school bank managers they once pensioned off as “dead
wood” (The Financial Times, October 9, 2008)

debt ceiling — makcumansHa cyma aepxasHoro 6opry: So the only way President Obama really has
leverage is if he decisively removes the debt ceiling as a source of power for the Republicans (The
Washington Post, November 16, 2012).

debtonomics, n. — Hayka mpo crparerii kepyBaHHsi Ooprom: Debtonomics does not support
‘bubbles’, that is: bubbles do not exist within the framework of debtonomics as all credit expansion
represents a bubble, rather there are changes in the rate of the supply of credit (Economic
Undertow, July 6, 2012)

debt pornography (debt porn) — icTopii mpo ocib, AK¥M BIA€THCSA AaBaTH paay 3 BEIUKHMH CyMaM U
KpeauriB Ha kaprkax: Debt porn is when you read about someone else's colossal debts to get some
light relief from your own financial mismanagement (The Herald, October 5, 2002)

declinism, n. — nepekoHaHHS y TOMY, 1[0 €KOHOM Y He MAJiHHSI € ICTOTHMM 1 HEBiIBOpOTHUM : By a
margin of nearly two to one, Americans expect their children's jobs, salaries and benefits to be worse
than their own. Some 35% go so far as to say that America's best days are behind it. America is
prone to bouts of “declinism” (The Economist, May 15, 2012)

decruitment, n. — 3BitbHe HH 3 poboru: A corporation that fires workers to make more money can
now be said to undergo “business-process re-engineering” involving a ‘release of resources”

through “decruitment” as part of a “transition program” of “involuntary career events” (The
Chicago Sun-Times, April 5, 2004)

deglobalization, n. — npouecu, nporwiexHi riodani3auii; peinrerpanis: And even if the economy
rebounds quickly, deglobalization is likely to keep marching forward. Western firms, burned by the
volatility of their long supply chains (which are susceptible to the whims of geopolitics and energy
prices), have started moving production back home (Newsweek, December 21, 2009)

deliverables, n. (pl.) — pesynpraT gisapHOCTi, meperoBopiB 4u OB3Hec-yroau: We appreciated the
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direct deliverables from the team’s work, which were valuable and high quality, but also the ability
to support a new generation of business (The Financial Times, January 28, 2013)

Dell, v. — mepemorTu KOHKYpEHT B 32 paxyHOK MpsMuX mpoxaaxis: Apropos of that is an article in the
Wall Street Journal, “Dell or Be Delled”, in which “being Delled” was described as having your
business taken away by someone who leaps ahead of you and changes the rules of your business
(Training & Development, June 1, 2000)

Dellionaire, n. — ocoba, koTpa oTpuMalia BEJUKi CTATKU 3aBISKH BOJOIHHIO aKilisMu koM maHii Dell
Computer Corporation: “There are a lot of Dellionaires that have to place their money somewhere, ”
said Andrew Harris, a former president of Dell International, who runs a start-up company,
HandTech.com (The New York Times, October 25, 2000)

demall, v. — meperBOproBaTH KpWUTHUH TOProBWid IieHTp Ha Bimkpuruii: ... The formerly enclosed
Seaview Square mail in Ocean Township, now an open-air retail complex is an example of demalling
(Mercer Business, May 1, 2006)

demalling / de-malling, pp. — nepeTBope HHsI KPUT OI'0 TOPTOBOTO IIEHT Py Ha Binkpuruii: Competition
from discount retailers and shopping centers is also contributing to the de-malling trend, according
to experts, as is the appeal of the open-air center to exposure-hungry retailers seeking more spacious
digs and harried shoppers who don't want to schlep through an entire mall to make a simple
purchase (The Los-Angeles Times, June 03, 2004)

demand shock — pamroBe i 3HauHe 3MEHIICHHS TOMUTY Ha TOBapu i mociyru: The Fukushima

tsunami shut down a large part of Japan’s energy supply and created an energy demand shock (The
Financial Times, August 30, 2011)

Denglish (Deutsch + English), n. — riopun anrmiiicekoi Ta HiMeupkoi MoB: For years German
linguists have despaired at the flood of incoming English words and the mixing of the two languages
which has become known as “Denglish”; ‘shoppen’, ‘chatten’ and ‘babysitten’ have become the
norm (The Financial Times, November 23, 2009)

DEY (dollar, euro and yen) — nmpotoTuil yHiBe pcalib HOT CBITOBOi BaJIFOTH, sIKa, HA TyMKY €KCTIEPTiB,
Oyne OUThIm cTabiMbHOI, HIXK JoJap, €Bpo uu e€Ha: Dey? It’s a proposed combination of the three
currencies, which could eventually form the basis of a global currency (The Christian Science
Monitor, August 12, 2004)

diamond handshake ous. platinum handshake
digicash (digital cash), n. ous. e-cash

digital nomad — crerianict, KOTpuil mpaigoe AuCTaHIiiHO, BukopuctoByrouu IT: The emerging
class of digital nomads also wander, but they take virtually nothing with them; wherever they go,
they can easily reach people and information (The Economist, April 10, 2008)

digital signature — uudpoBuii kox, MmO IineHTH(]IKYe BiTNpPaBHUKA 1 BH3HAETHCSA aHAJOTOM
3BUYAMHOIO MiAMKUCY Ui eJICKTPOHHUX HqoKyMeHtTiB: Your phone will be uniquely designed for you;
hence you’ll be able to use it as a method for paying all kinds of bills through your digital signature
(The Financial Times, September 16, 2009)

digital wallet — ,enekrpoHHMii raMaHep” — CUCTEMA, 110 Aa€ 3MOTY BUKOHYBAT U IUIAT X 32 TOBapH /
nocnyru uepe3 Iurepuer: Looking for a guitar, a new Samsung tablet, or even some real estate?
Open up that digital wallet and fork over your virtual currency (The Financial Times, April 9, 2013)

digiterati, n. — emira KOMI'IOTepHOI Ta OHIAWHOBOI iHmyctTpii: They epitomised the dot.com
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digiterati — but now the internet company backed by Elisabeth Murdoch, Matthew Freud and
Manchester United chairman Martin Edwards has collapsed (The Guardian, April 9, 2001)

dilbert, v. — copudunITH B O0icHOro mpaiiBHUKA CTaH, KOJIU BiH BTpadae iHTepec IO PoOOTH i
o4 MHae ctaBuTucs 10 Hei3 tmHi3MoM ( Dilbert — vaszsa nomymsaproi B CIIIA cepii KOMIKCiB, B SIKUX
3 capka3MoOM i YOpHUM TYMOpPOM po3rioBinaerbes mpo odicue xurts): Dilberted — badly treated by
your boss, a la the long-suffering comic strip character, Dilbert (The Buffalo News, May 5, 2003)

Dim sum bond — o6xiramis, HOMIiHOBaHA y KHTaWChbKHX HAHIX 1 BHIYIICHA KHUTaHCHKOIO
opuInd HOFO ocoboro B ['onkonry: In addition to the offshore renminbi bond market — better known
as “dim sum bonds” — recent regulatory changes have further opened up China’s onshore bond and
equity markets to global investors through the country’s various investment quota schemes (The
Financial Times, April 24, 2013)

directronic, adj. — moB’s3aHuil i3 TPIMHM MapKETHHIOM Y BHIJBSIII IUIbOBHUX €JIEKTPOHHUX
NoBimOMIIe Hb cTIokMBauaM: San Francisco-based Intellipost Corp. is offering rewards for consumers
who sign up for direct e-mail messages (“directronic mail ”) (The National Business Review,
December 10, 1999)

dirty-white-collar, adj. — ctocoBHO kOpyMITOBaHOr0 200 KpuM iHaibHOTO mignpuemist: Now in dirty-
white-collar cases like these, two charges naturally arise: misuse of public funds and grand theft
(The San Diego Union-Tribune, March 2, 2002)

disintermediation, n. — ycyHeHHs mMOCEpPeaHMKIB y JaHIIOXKKYy moctadanus: A fresh wave of
disintermediation (getting rid of intermediaries or middlemen) is sweeping the web and no one
knows where it will end (The Guardian, May 4, 2006)

Disneyfication, n. — meperBopeHHs (iCTOPUIHUX MiCIb, MICIEBHMX 3BMYAiB 1 T. iH.) y MLIOChH
TpHBiaJlbHe Ha KIUTAIT TEMaTHIHHUX MAapKiB, sKi HanexaTh kommanii Walt Disney: However, that
sleepy stretch of Madison is now undergoing something like Disneyfication, too, with a new designer
shop or art gallery every few feet, and even Teavana, a tea concept store (The Wall Street Journal,
November 10, 2013)

Disneyization, n. ous. Disneyfication

distance working — po6ora, sika BUKOHy€TbCs 3a Mexxamu odicy: This is the 21st century. Showing
up at the office in raincoat and tie is so last millennium. The future is distance working and the
future is now. In fact, there is no need ever to meet your colleagues again (The Financial Times,
March 18, 2006)

dog with fleas — crmabka axiis Y akTvB (Ha3Ba 3’ IBHUJIACS MICIA KPUIATOI pa3u 3 BiZoMoro Gpimbmy
“Wall Street”): ... There are the specific reasons for each stock that make it a particular “dog with
fleas” (The Globe and Mail, August 23, 2012)

doona day ous. duvet day

do-tank — ananirmuHMi HeHTp abo opraHBalisa, B sAKil akieHT poburhest Ha nii: Described by its
founder Pip Peel as a “do tank” rather than a think tank, PIPC works with clients to execute
strategy rather than formulate it (The Financial Times, November 17, 2006)

dot bomb — IarepHer-dipma, xkorpa 30ankpyrysana: By the end of the year the dot-coms became
dot-bombs as hundreds of highly leveraged Silicon Valley start-ups collapsed, taking some old world
companies with them (The Sunday Independent (Ireland), January 3, 2010)

dot-com (dotcom), n. — KoMmaHis, sika 3IifCHIOE CBOK KOMEpLIiHHY JiIIbHICTh uepe3 [HTepHeT:
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Old-economy companies were annoyed at being outbid for slots by dotcoms — few of which survived
(The Times, December 22, 2002)

dot-com boom — po3kBir 6i3Hecy [HTEpHET-KOM MaHIi, KyJIbMiHAIlS sSKOro mpumajia Ha 1995-2001
poxu: Silicon Valley’s job growth has returned to dot-com boom levels and San Francisco has
emerged as a major new tech hub (The Oakland Tribune, February 5, 2013)

dot-com bubble — ,norkomiBchka OyibOarika”, mopaska BipTyaldbHHX (IipM yHACIITOK Pi3KOTro
naliHHS KYpCiB IIHHKUX MaTepiB i BIIPUBY IUX KypciB Bim peanbHol qoxiquocti: In 2001-02, the dot-
com bubble, accounting scandals and fraud, terror and wars caused a much more severe credit
crunch (The Financial Times, July 19, 2007)

dot-com bust ous. dot-com bubble
dot-com carnage ous. dot-com shakeout

dot-com craze — HeuyBaHwuii po3kBit [HTepHET-0i3Hecy: The big companies spun off their e-learning
divisions during the dot-com craze (The Chicago Sun-Times, May 11, 2005)

dot-com deadpool — kommaHii, sKi TPUMUHKIN ICHYBaHHSA Yepe3 MOraHWi MEHEKMEHT abo Bif
CBOIX HaJAMIipHHX aMO il momo BexeHuHs Oi3Hecy uepes Inreprer: Just after the dot bomb detonated,
Philip Kaplan’s “dot.com deadpool” quickly became the place to survey the wreckage and count the
cost (The Guardian, June 13, 2002)

dot-com deathwatch — crioctepexeHHs 3a npHUNUHE HHSIM JistbHOCT1 [HTepHET-hipMu: Mr. Kaplan,
a 25-year-old graduate of Syracuse University, is the creator of a dot-com deathwatch site that is
irreverent, even sophomoric, about the travails of e-commerce start-ups (The New York Times,
December 13, 2000)

dot-com economy — ekOHOMIYHA AISJIbHICTH, 10 3AIHCHIOETHC 4epe3 [HrepueT: In the dot-com

economy, the financial results that companies report aren’t always what they seem (The Washington
Post, March 19, 2000)

dot-com era — epa InrepHeT-exoHomiku: The dot-com era also provided a major boon for Chicago
by establishing a base of experienced entrepreneurs, many of whom are hoping to use their skills in
building the next generation of new economy companies (The Chicago Sun-Times, August 6, 2001)

dot-com gold rush — ,,inTepHeTiBChKa JIMXOMaHKA’, BEJHMKI CIOMIBAHHA INOAO YCHIXy Yy BEICHHI
Inrepret-63Hecy: Not long ago at the height of the dot-com gold rush there seemed to be a belief
abroad that everybody could start their own on-line business and become a millionaire overnight
(The Scotsman, July 4, 2000)

dot-commer / dot-commie, n. — mignpueMe b, AKUN 3T1HCHIOE OHIAWHOBI oTepallii abo MpaIoe B
Iarepuer-¢ipmi: Therese Lung is a 39-year-old former dot-commer who got tired of writing
computer code and wanted to work with people (The Sunday Gazette-Mail, June 10, 2001)

dot-community, n. — paiioH 30cepe/KeHHS KOMTaHii, KOTPi 31iiCHIOIOTh CBOK JIIIbHICTh Yepes
Iarepuer: If 1999 was the year of the dot.com, 2000 will be the year of the dot-community (The
Guardian, July 17, 2000)

dot-com rage — HeraTMBHA peaxiiisi CyCIiILCTBAa Ha Komepuiaaianito [Hreprery: But Wall Street has
started to lose some of its confidence in the dot-com rage, and many on-line retailers have lost
substantial value in their stocks even over the past six months (The Washington Times, April 13,
2000)
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dot-com shakeout — mporec BuTiCHeHHS 3 pPHUHKY OAHUX IHTepHEeT-QipM IHIIMMH, OLIBII
ycrmimuaumu: One of the most important lessons to be learned from the dot-com shakeout is that e-
business is still business; the rules still apply (The American Banker, April 1, 2003)

dot goner ous. dot bomb

double-dip recession — peimauBHA peliecis, KOJIW IICJS CIaay HACTAE HE3HAYHE IITHCCCHHS B
€KOHOM IIi, @ 3r0JJOM 3HOBY CIIOCTepiraerbes maainus BupooHuirrea: Ukraine slipped into a double-
dip recession in 4Q12, which was in great part self-inflicted by a lengthy record of poor
policymaking (The Financial Times, January 18, 2013)

double-patenting, n. — naTeHTyBaHHI IBOX OJHAKOBMX TEXHIMHUX pileHs: The firm’s patent should
expire in 2001, and that trying to extend it to 2003 was an example of “double patenting” — the
practice of making the same claim as an earlier patent (The Economist, August 3, 2001)

doublespending — pi3HOBHWA ImaxpaiicTBa, KOJHM MPU OIUIATI TOBapiB / mociyr ,,iudpoBumu’
rpolIiMa OJHa CyMa BHKOPHCTOBY€EThCs NBIUi (,,mozaBiiiHa Tpara™): It is the problem that plagued
earlier attempts to establish virtual currencies; the only way to prevent double spending was to
create a central authority (The Economist, June 13, 2011)

doughnut pattern — Mmonens po3BUTKY MicTa, KOIU MiAMPHEMCTBA 1 3aMOKHI KHUTEI ,,MIrpyIOTh” y
NepeMICTS, a B IEHTpaJibHIM YacTHHI 3aJIMIIAIOTHCS JiMIe HeOarati Mmemikanmi: The type of
development described here is sometimes called a “doughnut” pattern, characterized by an empty
center surrounded by a ring of growth (Indiana Business Review, Summer 2000, p. 7)

downaging, N. — 3HWKEHHSI CEPEeIHHOTO BIKY TMEPCOHATY KOMIAHII NMUIAXOM 3BUIbHEHHS JIITHIX
npauiBHUKIB a00 mpuiiomy Mosoaux kaapis: Downaging: When companies lower the average age of
their employees, either by laying off older workers or by replacing them with younger, cheaper
workers (The New Zealand Herald, Se pte mber 14, 2010)

downshifter, n. — npauiBHKUK, KOTpHii 3p0OMB BUOIp HA KOPUCTh MEHII cTpecoBOi poboru: In recent
years the town has seen an influx of downshifters, with home-based office workers who still commute
to Birmingham or London once or twice a week (The Financial Times, January 19, 2008)

downshifting, n. — BuOip Ha KopuCTh MeHII cTpecoBoi poboru: “Downshifting”, where senior
people choose to have more leisure and family time in return for a reduced income and less
responsibility, is a growing trend (The Financial Times, August 20, 2004)

dress-down day ous. dress-down Friday

dress-down Friday — nesp (3a3Buuail ISTHHUIM), KOMH O(ICHUM MpalliBHUKAM J03BOJIEHO
oxsiratucs ment odimirHo: Tie sales peaked in the early 1990s but halved when dress-down Fridays
and the dotcom era arrived (The Times, December 12, 2005)

dress-up day — oaumH i3 AHIB THWXHI (TpPaAUIiiHO TMOHEALTOK ab0 dYeTBEp), KOIU IMEPCOHAJ
3000B’s13aHUiA omsiraTucs nyxe GopmanbHo: Every day is dress-up day for this botique owner (The
Boston Globe, May 1, 2005)

dress-up Monday — noxea 10K, y sskuii 0icHi MpaliBHUKHK MOBUHHI MaTH ODiIliff Hii BUIIIsAI - SOMe
companies, finding that casual sometimes means sloppy, are now testing a novel idea: Dress-up
Monday or Dress-up Thursday (The Christian Science Monitor, April 4, 2001)

dress-up Thursday — dgerBep, koTpuil y aeskux ¢ipMax BBaXKA€TbCS THEM, KOIU € PCOHAJ
3000B’s13a HUIA ofsTaTUCs Ayxke (popmasibHO: YOU are probably wondering what will happen to dress-
down Friday in the office. It will be replaced by dress-up Thursday. Male employees may turn up in
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twin-set and pearls or just choose something from the dressing-up box (The Herald, February 5,
2013)

drill-bit stock — akmist BapricTi0O MeHie oxHoro nojiapa: Heard the latest lingo on the Street? It’s
‘drill bit stocks’, as in stocks trading in the drill-bit range (3/64, 5/16, etc.) (Fortune, April 30, 2001)

drip marketing — ,,kparnebHUiT MapkeTHUHT”, @00 MOCTYTOBE MPOCYBaHHA HOBUX TOBApiB / MOCIYT
3a JIONOMOIOI0 EJICKTPOHHUX IOBIAOMIJICHb, TeleGOHHMX A3BiHKIB 1 T. i So-called “drip
marketing” — numerous letters to the same folks, often followed by phone calls — can be “a double-
edged sword,” warns Rich Isaac, president of Sandler Sales Institute, a Hauppauge management
training and sales consulting firm (The Long Island Business News, August 26, 2005)

dumbsizing, n. — 3MeHIICHHA KUTBKOCTI poOOYOi CWIIM MiIIPUEMCTBA IO TAKOrO CTYMEHS, IO
KOMTIIaHisl cTae 30 UTKOBOIO 1 HeeekruBHOMW: The economic downturn will result in “corporate
dumbsizing ”, with companies slashing work forces still overstressed by layoffs that began in the
1990s (The Post-Tribune (IN), January 7, 2001)

duppie (sio depressed urban professional), n. — npodecionan, sskuii paHilie MaB BHUIIHHA CTATYyC i
Kpairy 3apmiaty: Sometimes these words come from the “chattering classes ” or the Oval Office, but
in many cases, new words — or just new meanings — erupt in the “blogosphere” before they filter
down to the “duppie” and the rest of the world (The Denver Post, December 29, 2005)

duvet day — momarkoBuil BHXIIHHH J€Hb, SKHH HAZA€ThCSA CIIBPOOITHHUKAM KOMTAHII JIJIst
BinHoBeHHs cui: In the US, many companies operate “duvet days”, when employees can stay in bed
instead of going to work (The Financial Times, September 23, 2005)

Ee

EAGLEs (emerging and growth-leading economies) — naiioHa b Hi € KOHOM iKH KpaiH, 1110 IIBUIKO
PO3BHBaIOThCSI a00 MalOTh MEBHHMI MOTEHINan ajs po3Burky: Emerging and growth-leading
economies (conveniently abbreviated as “EAGLES”) are expected to be responsible for half of all
global growth in the next decade ... EAGLES includes 10 countries: Brazil, China, Egypt, India,
Indonesia, South Korea, Mexico, Russia, Taiwan and Turkey (The Daily Record (Baltimore),
February 21, 2013)

eat what you Kill — cuctema komrneHcaii, mo nependadae GpiHAHCOBY BHHATOPOMY, MPOTIOP LIHHY
nokimageHnM 3ycwiasaM: Many firms, particularly in the US, now operate on an “eat what you kill”
basis, where partners are compensated based on the clients they bring in and the work they bill (The
Financial Times, October 30, 2008)

e-banking (electronic banking), n. ous. online banking

eBayer, n. — ocoba, KoTpa 37ilic HIO€ TOProBi omepalil Ha OHJIaHOBOMY aykiioHi eBay: This may not
sound exciting to you — if you've been an eBayer for years and years — but I've only started this
week, and I'm already finding it weirdly addictive (The Financial Times, November 9, 2005)
eBaypreneur, n. dus. eBayer

e-billing, n. — crertianbHe mporpaMHe pilieHHs, IO JO3BOJSE OTPHMYBATH BHCTABICHI 10 OIUIATH
paxyHKku B oniaitHoBomy pexumi: Once e-billing achieved a reasonable scale, its advantages

became clear (The Financial Times, December 13, 2005)

e-business (electronic business), n. — 6i3Hec-Momesb, B sKiii KOMepIliiiHi omepailii Ta 00OMiH
iHpopMaIli€ro 31fCHIOETHCS 3a TOMOMOro iHpopMalliifHO-KoM I FoTepHuX TexHoJorii: Citigroup,
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the US financial conglomerate, is to unite all its corporate and investment banking e-commerce
operations into a new e-business unit (The Guardian, June 26, 2000)

e-cash (electronic cash), n. — ,BipryansHi rpomi”, cuctema po3paxyHkiB uepe3 [nrepuet: Methods
of payment are evolving in more advantageous directions, as for example direct withdrawals from
bank accounts, or payment via “e-cash” or virtual money (The Financial Times, February 18, 2009)

echo bubble — pidke, ane TumuacoBe minBHINCHHA [iH HA (POHTIOBOMY PHHKY IICJII CYTTEBOTO
nafinas: Recent investor interest in some commercial real estate markets runs the risk of creating an
“echo bubble” in property prices, warns Jacques Gordon, global strategist at LaSalle Investment
Management (The Financial Times, January 28, 2010)

ECN (Electronic Communication Network) — mepexka enekTpoHHHX (GoHTOBHX Oipx: The new
exchange can date its presence as an electronic communication network or ECN back to the late
1990s, but it is only in the last few years that Direct Edge has become a major presence in the US
equity trading space as the market has become highly automated and dominated by electronic market
makers, or so-called high frequency traders (The Financial Times, July 20, 2010)

eco-bling / ecobling, n — TtexHonorii abo NpPUCTPOi, SKI TMOKIMKAHI 3aXUINATH JOBKULISA, ae
HACTpaBi € BUTpaTHUM K Ta HeedekTuBHMUMU: Renewable power generation has been at the forefront
of government and media attention, but Mr King is adamant that the focus on such “eco-bling” is
wrong-headed. He says that, while there is a place for renewable energy generation, an obsession
with gizmos and gadgets is “crazy and expensive” (The Financial Times, April 24, 2009)

eco-efficiency, n. — exonoriuna edexruBHicTh: At the heart of many these strategies is the idea of
eco-efficiency, from cutting back on the miles travelled — and fuel consumed — by vehicles to energy
reduction programmes in offices and factories (The Financial Times, July 8, 2008)

ecolonomics, n. ous. green economics (greenomics)

e-commerce (electronic commerce), Nn. — KoMepis, 3IifiCHIOBaAHA EJICKTPOHHUM CIIOCOOOM,
ne peBaxxHO uepe3 [areprer: Ecommerce and the internationalisation of supply chains have led to an
explosion in choice for consumers across the world, but have also fundamentally changed the way
companies are structured (The Financial Times, February 16, 2013)

eco-porn (eco-pornography), n. — pekimama, sika TepeOiabIye €KOIOrYHI MOKA3HUKH KOM IaHii:
We’re all used to eco-porn by now; those beautiful television ads featuring some natural jewel,
during which an announcer with a four- balls voice tells us how much Exxon or some other gross
polluter is doing to keep our precious Earth green (The Charleston Gazette, May 12, 2001)

eco-technology (eco-tech), n. — TtexHomoris, sika po3poOJicHa IJisI PO3B’SI3aHHSA €KOJOITIHUX
npobJieM Ta eKOHOMHOI'0 BUKOpHCTaHHs pupoaHux pecypcis: If eco-technologies are going to help
us to “green’ our lifestyles, they've got to work and they've got to help us reduce our impact (The
Financial Times, June 10, 2011)

e-currency (electronic currency), n. ous. e-cash

e-delivery, n. — oTpuMaHHs TOKYMEHTIB (BHITHCOK IO pax yHKaX, KBUTAHIH Ta iH.) 4yepe3 [HTepHeT:
We are finding smarter ways of serving the customer, such as e-delivery (The Financial Times,
June 6, 2011)

edvertorial (editorial + advertisement), n. — nyOumikaimis y mpeci, MeTa sSKOi He 00’ €KTHMBHA
KypHaJiCTHKa, a TpuxoBaHa pekiama neBHoro Openny: Edvertorial looks like real, balanced
editorial but this time it is the actual advertisers that are writing it (The New Zealand Herald, March
24, 2011)
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ego wall — criHa, Ha SKy BUBINIYIOTh TUILUIOMH, CEPTU(IKATH, TPAMOTH 3 METOK JIEMOHCTpaIlil
JocsSrHe Hb UM minBuine HHst camooninku: “If you have a good case, you can put it on your ego wall, ”
says Los Angeles attorney Mark Geragos (The Los Angeles Times, March 22, 2002)

e-invoicing (electronic invoicing), n. — cremiaabHe nporpamMHe pillleHHsS, IO A03BOJsE OBHEC-
naprHepaM HAJCWIATH €JeKTPOHHI paxXyHKHU-(GaKTypH, 3aMOBJCHHS Ta IHII JOKYMEHTH:
... Innovative features such as online student loans and e-signatures for mortgage loans have long
been available in the region and the next wave will focus on e-invoicing (The Financial Times, May
10, 2006)

e-lancer, n. — cneniamict, KOTpuii BUKOHy€e poOOTYy 4depe3 I[HTepHeT, caMOCTiHHO mIykae co0i
NPOEKTH 1 MOJKE TMpaIfoBaTH OJHOYACHO Ha Jaekinbka ¢ipm: The e-lancer tide is turning, and people
are feeling a distinct sense of slavery in what they once saw as freedom (The Christian Science
Monitor, January 2, 2001)

e-marketing (electronic marketing), n. ous. online marketing

e-meeting, n. — 3ycTpiy, 0 MPOBOAMTHCS uepe3 [HTepHeT B peskuMi peanbHOro yacy: The company
began rolling out Cisco telepresence suites in May 2008, supplemented by PC-based e-meeting
technology from Microsoft (The Financial Times, May 18, 2010)

emotional labour — poGora, sika BUMarae Bij HpalliBHUKIB BIaBaTu MeBHI emouii: A “dissonance”
between the emotions expressed to do a job and how the worker really feels is a familiar feature of
emotional labour (The Financial Times, December 27, 2005)

endism, n. — TepeKOHAHHS y TOMY, IIIO SKECh MaciiTaOHe 1 TpuBaje SBHIIE, OCOOJIMBO HEraTHBHE,
nooirae kinms: The United States, possessed of so much moral clarity about its ordained place in the
world, is particularly prone to “endism” (The Newsday, April 8, 2003)

Energiewende, n. — nepe0GyaoBa eHepreTMd HOr'O0 CEKTOPY, 110 Nepeadayvae nepexin Bin AACPHOro Ta
BIIO0OYBHOrO MajuBa J0 BITHOBIIIOBaHMX Jpkepen eHeprii: The Energiewende [shift to renewable
power generation] does not come for free (The Financial Times, November 11, 2013)

English-lite, n. ous. Globish

Enron, v. — 3piiicHioBaTH maxpaiceki OyxranTepcbki omepalii (Ha3Ba BUHHUKJA y 3B’A3Ky B
CKaHIaJIoM HAaBKOJO €HepreTHaHOro Kouiepuny Enron): To Enron's enormous legal and financial
nightmares, add this indignity: The bankrupt behemoth's name has morphed into slang for slippery
accounting, leaving employees in the lurch and other unsavory conduct. It is now possible to enron
people, to be enronish and to practice Enronomics. (The Chicago Tribune, January 31, 2002)

Enronesque, adj. — noB's3aHuii 3 mAXpaWChbKUMHU METOJAMHU BEICHHSI OyXrajarepchbKoro OOJIKY:
GE'’s stock managed to rise on Tuesday following the announcement while the allegations, which GE
neither admitted nor denied as part of the settlement, are hardly Enronesque (The Financial Times,
August 5, 2009)

Enronish, adj. ous. Enronesque
Enronomics (Enron + economics), N. — eKOHOM MHA CTpATerist, MO0 CIHPAEThCS HA O yXrajarepchKi
maninyJsstii: 1t's time for Congress and the people to put an end to Enronomics and call corporate

marauders to account (The Nation, February 4, 2002)

entertoyment, n. — moTyxHa pekjiama IrpallioK, KOTpi CTBOPEHI 3a MOTHUBAaMHU TOJIIBYJACBKOIO
¢bibMy, 0c00JHMBO HamepedomHi Buxomay OnokOactepa: Under this year’s theme of
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“EnterTOYment”, young visitors will be able to put new products to the test in designated play
zones (The Japan Times, June 14, 2013)

entreprenetwork, n. — HedopmaibHa CHijaka MANpUeMIiB i ,BubHUX npauiBHuKiB”: Other key
Frederick organizations have banded together to create Frederick's first “Entreprenetwork” — a
network of service providers whose focus is on providing critical assistance to start-up businesses
(The Frederick News-Post, September 8, 2007)

environomics, n. ous. green economics

EOP (English-only policy) — moniruka BUKOpPUCTaHHs JIMIIE AHIIIHCPKOI MOBU B KOMIAHIl /
oprauiarii: A Whole Foods Market in Albuquerque, N.M. is shown Thursday June 6, 2013, two
employees at the store say they were suspended after complaining about being told they couldn't
speak Spanish to each other while on the job. The company has changed its English-only policy.
Aqui se habla espanol (The Los Angeles Herald, June 17, 2013).

e-payment (electronic payment), n. — miatbk, KOTPHUH 3MiHCHIOETHCS EIEKTPOHHHM CIIOCOOOM :
Pfizer, the world’s largest pharmaceutical group, is launching a system of electronic payment for
medicines that links it directly with patients in many of the world’s fastest-growing economies (The
Financial Times, February 8, 2010)

e-purse, n. ous. digital wallet

e-recruitment / e-cruitment (electronic recruitment), n. — auctaHIiiHUI MOMIYK HpaliBHUKIB 32
nomomororo Iurepuet-pecypcis: While many companies have adopted e-recruitment techniques,
posting jobs on the web, the benefits of e-firing are known to fewer businesses (The Financial Times,
November 7, 2007)

e-retailing / e-tailing (electronic retailing), n. — po3apioHsa Toprisis uepe3 Iurepuet: Shoppers will
be saying “Merry Clickmas” to their loved ones next month if figures out from the e-retailing
industry body are to be believed (The Independent, November 10, 2006)

e-service (electronic service), n. — mociayru, IJis HaJaHHI SIKUX BHKOPHCTOBYIOTHCS Mepexka
Iarepher Ta inmni HoBiTHI IT: Advanced customer relationship management (CRM), e-commerce and
e-service can help companies drive incremental revenue from existing customers (The Financial
Times, April 19, 2011)

e-shopper, n. ous. cybershopper
e-signature (electronic signature), n. ous. digital signature

e-sourcing, n. — nepegaya KOMIAHIE0 YACTUHHM 11 3aBAaHh a00 MPOIECIB CTOPOHHIM BHKOHABIIM
yepe3 Iurepuer: SO, e-sourcing technology vendors will see renewed interest from food chain
customers next year (The Financial Times, December 15, 2004)

ethics officer — mpamiBHMK KOMTMaHIl, SKUH CTEKUTh 3a JOTPUMAHHAM ETHIHUX TPUHIMIIIB B
kopmopauii: Ms Dunn, the senior lawyer and the ethics officer left HP (The Financial Times, August
17, 2009)

Eurocrat, n. — npencraBHUK KepiBHUITBA €Bponelickkoro Coro3y; Oyab-sika mocajoBa ocoda, 1o
npencrasisie €8pocoro3: Even as Europe debates the future of Greece, it is hard for many eurocrats
to imagine Greece might pull out (The Financial Times, September 20, 2011)

eurocreep, n. — NoCTyMmoBe MOLIUPEHHS €BPO y KpaiHax €Bpocoro3y: The idea of eurocreep appeals
to both sides of the euro argument (The Economist, January 3, 2002)
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Eurogeddon (Europe + Armageddon), n. — ,,€Bpoapmareagos”’, po3pocTaHHs 60proBoi KPH3H, [0
MOYKe TIPU3BECTH 10 Kpaxy €BpoTeichKoi ekoHOM i HOT cuctemu: Moreover, the survival of the euro
is in the UK’s interests as half our trade is with the eurozone. To avoid Eurogeddon, tough calls
must be made either way (The Mirror, June 16, 2012)

Euroland, n. ous. Eurozone, n.

Europessimism, n. — mecuMicTHYHE CTaBJCHHSI J0 MPOIECIB e€BpoinTerpamii: American investors
have sold tech stocks everywhere — in Frankfurt and Tokyo as well as New York — and run back to
the United States, switching into more traditional investments and cash. And there remains a great
deal of euro-pessimism in the markets (The Economist, November 2, 2000)

Europhilia, n. — mosuruBHe craBnenns g0 eBpoinrerpamii: British Eurosceptics might blanch at
Spanish Europhilia, but it illustrates how Spaniards today have found compensation for loss of
empire which the English have not (The Sunday Times, April 14, 2000)

Europhile, n. — ocoba, korpa miaTpumye npouecu eBpoinrerpariii: Continental leaders were unable
to form a unified front when it came to the credit crunch — a second blow for Europhiles in 2008
(The Financial Times, December 20, 2008)

Europhobe, n. — ocoba, sixa He minTpumye BcTyn y €Bporneiicbkuii Coro3: In the struggle between
Europhiles, Eurosceptics and Europhobes, the middle ground is stronger than people think (The
Times, January 9, 2013)

Europhoria, n. — Haa3BMUaiiHO MPUXWIbHE CTABJCHHS 10 €BpoinTerpaiii: “However, some of the
single currency’s vulnerabilities, which were temporarily ignorved in last month’s brief bout of
‘europhoria’, are now bubbling back to the surface,” said Mr Derks. “Eventually, reality will bite”
(The Financial Times, February 14, 2011)

Europygmy, n. — o4llbHMK HEBEJHWKOI Aep)kaBH, ska € uieHoMm €Bpocoro3y: From a strictly
European point of view it might indeed be better to have a “Europygmy” from a “tiddler” member
state as president than a poodle scrabbling about in mid-Atlantic trying to please the White House
incumbent of the day (The Economist, October 22, 2009)

Euroskepticism / Euroscepticism, n. — ckenrudHe CTaBICHHSI A0 MpOLECiB eBpoiHTerpamii: The
guiding emotions of British euroscepticism are superiority and insecurity (The Financial Times,
April 11, 2013)

Eurospeak, n. — anrmiiickka MOBa, KO CIUIKYIOThCS NpeacTaBHUKKM €Bpocoro3y: This may sound
like a load of Eurospeak, but in essence it means finding evidence for how to ensure healthy
economic growth in the face of challenges such as the ageing workforce, flagging innovation and
environmental concerns (The Guardian, May 31, 2005)

Eurozone, n. — TepuropiaibHa €mHICTh, Ha sKii ¢yHKIioHye eBpo: Only a brave person, or an
appropriately paid official, would be optimistic about the future of the eurozone at present (The
Guardian, October 2, 2010)

EU-wide, adj. — B macmrabax €sponeiicbkoro Coro3y: The CBI says the industry needs an EU-wide
market to develop low-carbon vehicles and needs Brussels to push to widen access to India, China
and Brazil (The Financial Times, November 3, 2013)

event horizon — ronoBHuMii MOBOPOTHUI MOMEHT, TouKa HemoBepHeHHs: In the past few weeks they
have been nearing event horizon — the point at which risk-aversion is so strong that nothing but
overnight liquidity can escape balance sheets (The Financial Times, October 24, 2008)
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e-wallet, n. ous. digital wallet

e-waste, N. — eNeKTPOHHI TOBapH, KOTPI BIACHYKHIM CBi TEepMiH 1 HEe MOXYTh OUIbIIe
BUKOPHCTOBYBATHCS 3a NpsIMUM mpusHaueHHsIM: Ms Winkler says: “E-waste is a social, economic
and environmental issue. It ends up in landfill or in the developing world, hurting people in the
informal economy who extract the raw materials (The Financial Times, November 11, 2012)

expatriate glass ceiling — momatkoBi Gap’epH, sKi JTOBOAWTHCS JOJIATH >KIHKAM HAa HaMBHIIUX
mabasx ynpasiinss: The corporate glass ceiling continues to be a challenge for many
organizations. However, women executives may be facing a second pane of obstruction — an
expatriate glass ceiling — that prevents them from receiving the foreign management assignments
and experience that is becoming increasing critical for promotion to upper management (The
Economics Week, December 19, 2008)

experience econoMmy — KOHICIIS, 3TTHO 3 KO CIOKHMBa4i OTPUMYIOTh TI€BHI Bpaj’keHHS Bi
npunbanus toBapie i mociayr: Now that the experience economy is here to stay, retailers are
competing not just through their goods but through the shopping experiences they offer (The
Washington Post, December 07, 2012)

explicit knowledge — komudikoBaHe y 0a3ax JaHUX 3HAHHS, MEPEeBEICHE M0 IHTEIICKTYaJbHHUX
aktuBiB kommanii: Implicit knowledge is intuitive, ambiguous and non-linear; explicit knowledge is
the exact opposite, laid down in manuals, analysed and stored in databases (The Economist, April
16, 2009)

eye candy — mpuBabnuMBHi 1 MOKyMiiB ToBap / mociayra: As we reported earlier this week,
Microsoft really needs to show off some appealing “eye candy” for the software that it hopes will
finally help it make up lost ground in the tablet market (The Financial Times, June 2, 2011)

eye Service — BUKOHaHHs 00O0B’SI3KIB MPAI[iBHUKOM JIMIIC TOM, KOJH BiH 3HAXOMAUTHCSA Yy TOMi 30py
mauanecTBa: In the biblical sense, my pastor explained, “eyeservice” means that you are the type of
person who is diligent under the master's eye but sluggish in the master's absence (The Washington
Post, January 9, 2003)

Ff

fad surfing — BrpoBa ke HHSI OJJHOrO MOIHOIO CTHIIO YIPaBIiHHA 3a iHINM . They re most likely to
enjoy what Eileen Shapiro, a former consultant, called fad-surfing: “The practice of riding the crest
of the latest management wave and then paddling out again just in time to ride the next one” (The
Observer, June 19, 2005)

fake-ation (fake + vacation), n. — Binmyctka, mig 4ac sikoi podora He nmpunuusierscs: While the
ability to access work e-mail on the go has helped to improve office productivity, it also comes with
its disadvantages, namely, the rise of the fake-ation (The Straits Times, February 8, 2011)

fallen angel — xomnawis, miHM Ha akmii sikoi pi3KO Bmajau micias crpiMkoro mimiiomy: While
investment-grade companies are solid blue chips whose bonds are sensitive to interest rate changes,
the junk, or high-yield, universe is more akin to equities, full of riskier growth companies as well as
the beaten-up blue chips that make up the fallen angel world (one-time high-grade companies that
are now rated junk) (The Financial Times, September 18, 2009)

falling knife — akiist, miHa Ha siKy MIBHAKO Ta HeBMMHHO majgae: Meanwhile, a bit higher up the
corporate ladder, shares in BP — once dubbed a falling knife by some wag — continued to advance.
They have risen 15.2p to 379.8p on the back of reports — which one suspects BP doesn’t actually
mind — that Exxon had approached the White House seeking permission to bid for its embattled rival
(The Financial Times, July 12 2010)
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Falloween, n. — mepion MATOTOBKHM OO CBATKyBaHHA ['enoBiHy Ta [IHS MOAAKH, IO CTapTye Ha
MOYaTKy OCEHI W XapaKTepH3yeThCs THCKOM TOPTOBEIbHUX 3aKiajiB Ha CIOKHBAYiB 3 METOIO
oTpuMaHHs BuIMX mpuOyTkiB: The Consumer Trends Institute has coined the term Falloween
because of the extended decorating season (The Boston Herald, October 22, 2006)

fat-finger trade — neBmana oneparrist mig 4ac TopriB Ha (HOHIOBIH OipXKi, 3yMOBJICHA TOM WIKOIO: The
fat finger trade could cost Everbright up to Rmb400m ($65.4m), or up to 2 per cent of its equity base
(The Financial Times, August 19, 2013)

FedEX, v. — BinmpaBJIsiTH BaHTaX 3a TIONMOMOTOI0 ameprKkaHchbkoi komnanii FedEx Corporation , mo
HaJIa€ TOIITOBI, Kyp'epchKi Ta IHIII MOCIYrH JIOTICTHMKH 1O Bchbomy cBiry: My EasylJet flight to
Malaga might not have been the Flying Scotsman, but I could see the benefits of having my luggage
FedExed ahead (The Financial Times, September 25, 2004)

fictomercial (fiction + commercial), n. — Xyn0Hiii TBip, y SIKOMY aBTOp 3a BiIIOBiIHUI TOHOpap
BUKOPHCTOBYE Ha3BH ToproBux mapok: But Weldon, who in previous novels has been fearless in
taking on targets like sexism, feminism, therapy and cloning, has been typically bold and
unapologetic in pioneering this hybrid form of fictomercial (The New York Times, November 4,
2001)

fiduciary capitalism — kamiramicTuaHa MozAeNb, B SAKif Kopropallii 3HAXOAATHCSA Il BIUIHBOM
IHCTUT Y IOHAJIb HUX aKI[iOHepiB (MeHCiitHuX (OHMIB, MaioBUX iHBeCTHLIHHMX (OHIIB TOIIO0): The
commissioners could ask whether such bonus-driven payouts, as put by James Hawley, director of
the Center for the Study of Fiduciary Capitalism at St. Mary's College in Moraga, promote “undue
risk taking, putting the financial structure once again in jeopardy” (The San-Francisco Chronicle,
January 12, 2010)

Fifth Amendment capitalist — amepukaHCbK Uil Ke pIBHUK, KUl TOCWa€eThest Ha [1°9Ty nomnpaBKy 10
Koncturyii CIIA, mo6 yHHKHYTH CBiT4eHb OO MOpYIIeH» y ioro kommawii: Fifty years after
Sen. Joe McCarthy denounced “Fifth Amendment Communists ”, we have a new phenomenon — the
Fifth Amendment Capitalist (The Washington Post, February 13, 2002)

first-mover advantage — mepeBarum KOMmMaHil, sikKa MEPIIO0 BUXOAWThH HA PHUHOK 3 HOBHUM
nponykroM / mociyroro: Continental Resources and Whiting Petroleum are among the small US oil
and gas companies that have enjoyed first-mover advantage (The Financial Times, September 17,
2013)

fiscalamity (fiscal + calamity), n. — Baxki eKOHOMIYHI HACIIIKH CJaOKoOro (icKaabHOro
menekMenty: The damage to Ottawa's bottom line could be so severe that the Queen's University
economist Tom Courchene calls the impending crisis a “fiscalamity” (The Globe and Mail, July 7,
2008)

fiscal cliff — ogHouacHe pi3ke MiBHIIEHHS TMOJATKIB i CKOPOUCHHS IEPKaBHUX BUTPAT 3 METOHO
3MeHIIe HH aeinury OrmkeTy (mepma ,,pickanbHa mpipBa’” odikyBaJsiacs B OIHOKETHOMY CEKTOPi
CHIA Ha mouatky 2013 poky): Only when the US tottered on the edge of a fiscal cliff did its leaders
discover some judgment (The Financial Times, June 17, 2013)

fiscal hemorrhaging — mocTiiini HagBHCcOKi ¢iHaHCOBi BuTpaTH: The company was in the painful
throes of downsizing - closing plants and cutting jobs to stem a fiscal hemorrhaging that amounted
to a $10.6 billion loss in 2005 (The Washington Post, January 14, 2007)

flash crash — o6Ban win Ha poumosiit 6Gipxki: In 2010, the US stock market suffered a “flash crash”
that briefly reduced the listed worth of huge companies to almost zero (The Financial Times,
February 3, 2013)
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flat tax — piBHOBMI oOmMOTATKYBaHHSI, M[O TMepedadae OIHAKOBE CTABICHHI JO BCiX YJICHIB
cycniibcTBa 0€3 BpaxyBaHHS €KOHOMidHHMX oOctaBuH: Flat tax proponents say it is both easy and
fair (The US News and World Report, April 12, 2010)

flexecutive (flexible + executive), n. — kepiBHuK ab0 BHcoKompodeciiiHMi MpalliBHAK KOM MaHii,
KUl Ma€e THYYKHU# rpadik podooru: Maybe you re a flexecutive. An executive whose hours and place
of work are — what else? — flexible (The Indianapolis Star, August 22, 2005)

flexicurity (flexibility + security) — momens, 110 103BOJISIE MOEJHYBATH COLIAIbHUN 3aXUCT
NpaliBHUKIB 1 CBOOOAY poOOTOABINB y MUTAHHIX PEryalOBaHHI YHCENbHOCTI Tepconany: Denmark
has branded the idea of “flexicurity” — combining a social safety net with employers’ freedom to fire
(The Financial Times, July 30, 2009).

flexplace / flexiplace, n. — ruyuki dopmu poboru: The implementation of a telecommuting
(flexplace) program offers numerous benefits for organizations that dare to venture into this
innovative, cost-efficient, but largely untapped workforce management program (Program Manager,
January 1, 2001)

flextime / flexitime, n. — rayukwuit rpadik podoru: Access to remote and home working facilities is
also very popular with this generation, alongside flexitime to enable additional holidays (The
Financial Times, November 3, 2011)

floating ads — peknama, sika cama 3’SBJISIETBCS. HA BeO-CTOPIHIN 1 MOXe MaTH KHOTKY Ui BUXOY:
These “floating” ads at Yahoo!, the Boston Globe s Boston.com, the Los Angeles Times, About.com
and scores of other Web sites are among the latest designed to grab the attention of Web frequenters
(The Chicago Sun-Times, January 3, 2002)

flyposting, n. — po3mileHHst peknamu Ha acagax OyaHMHKIB, Oy/iBeSbHUX PUINTYBaHHIX Ta IHIIUX
060’exrax: There was even flyposting on the Colosseum in ancient Rome (The Belfast Telegraph, July
20, 2011)

Formosa bond — o6umirais, BumyIieHa iHO3EMHOK HOPHINIHO 0C000K Ha puHKY TaiiBaHioO i
HOMIHOBaHa He B TalBaHCHKHX jJojapax: Taiwan recently became the second offshore trading centre
that can clear transactions in the Chinese currency and is expected to launch its own renminbi-
denominated bonds — known as Formosa bonds — in the coming days (The Financial Times,
February 22, 2013)

frayed-collar, adj. — mpamiBHUK, SIKUH OTPUMY€E AyXKE HU3bKY IUIATHIO 1 JIeJiBE€ 3BOJMTH KIHII 3
kingmu: Interestingly, in an August 31, 1995 article on workers, U.S. Secretary of Labor Robert B.
Reich referred to both blue-collar workers and white-collar workers as “frayed-collar” workers
because of their economic situations in a time when the economy may be booming but the actual take
home pay of most people is slowly dwindling (Tahoma School District Custodial Staff Newsletter,
April 1, 2005, Volume 3, Issue 10)

Freakonomics, n. — ekoHOM iKa, sika BPaXOBY€E Pi3HI XUTPOCIUICTIHHS MOAii YU MPUXOBAHY CTOPOHY
sBuIIl Ta 1XHI Hacainku: But the fact of the matter is that Freakonomics-style thinking simply doesn 't
traffic in morality. ... If morality represents an ideal world, then economics represents the actual
world [419, p.210]

free agent — moauHa, KOTpa Mpalroe HA ceOe 1 He € MOCTIHHUM CIiBpOO ITHUKOM Kopropaliii: “Being
a free agent doesn’t suit some people,” says Mr Abbey. “They miss the sense of belonging and

shared purpose. You're also much more visible when you’re in an office which can help you get
ahead. Then there’s the social side of things” (The Financial Times, April 28, 2013)

freeconomics, n. — 6B3HeC-MozEIb, KOTpa 0a3yeThCsl HA YSIBJICHHI MPO OE3KOINTOBHICTH OIepallii,
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3ific HioBaHUX uepes Iurepuet: This year, it’s all about freeconomics — the idea that the internet can
deliver something for nothing (The Observer, July 5, 2009)

freemium (free + premium), n. — HagaHHA TOCHYr depe3 I[HTEpHET, sKi CIOYaTKy €
OE3KOMITOBHUM U, ajie y MoJaibIIoMy cTaTh maTHuMu: In a freemium model — which companies
commonly use after creating a sizeable user base on the internet by offering a free product — the free
part ultimately becomes bare-bones relative to the premium parts, for which people are eventually
required to pay (The Financial Times, January 7, 2013)

friction-free capitalism — koHuemis, 3riTHO 3 SKOK EJICKTPOHHI MPOLECH YCYBarOTh O UIbIIICTh
nepemkoxa y Tpancakuisx: Things like the Internet, in which individual liberty and freedom of choice
are given their most vivid expression, are simply not part of Sorkin’s vision. Nor is the friction-free
capitalism and rapid wealth creation that the Internet makes possible (The Gazette (Colorado
Springs), October 13, 2010)

friends-and-family share — axkiist, koTpa, mepi HiXK HOTPAMTUTH HA PUHOK, MPOMOHYETHCS PIlHUM Ta
ommbkuM: ... In recent years, a declining percentage of companies have offered friends-and-family
shares, known as a directed-shares program, and this year has seen a sharp drop (The Wall Street
Journal, November 25, 2012)

funemployment (fun + unemployment), n. — nepiox 6e3po0ITTs, SIKUit THOTHHA BUKOPUCTOBYE IS
BinnmounHKy Ta pospar: As frivolous as it sounds, funemployment is a statement about American
society (The Los Angeles Times, June 4, 2009)

Gg

G8+5 — ,Benuka Bicimka (CIIA, Anonis, Himeuunna, Benuka bpuranis, @panmis, Itamis, Kanana,
Pocis)” ¥ rpyma m'satu KpaiH, mo gAuHaMiduHO po3BuBaroThesl (bpaswmis, Kurai, [anit, Mekcuxka,
[TiBnenna A ¢puka): The meeting in Washington of the G8+5 Climate Change Dialogue also agreed
that a limit should be decided for maximum acceptable carbon dioxide levels in the atmosphere (The
Guardian, February 16, 2007)

G20 — nBaamgTKa eKOHOMIUHO po3BHHYTHX Kpain: The G20 leaders, meeting in Canada, averted a
rift between America and Europe by agreeing that countries would reduce their deficits at different
paces, according to national circumstances (The Independent, June 28, 2010)

gator, V. — JEeMOHCTpyBaTH peKJaMy KOMIaHii Ha BeO-cairi ¢ipmu-koHkypenra (Gator —
NIMUTYHChKE TporpaMHe 3a0e3MedeHHs, METOI SKOro € JeMOHcTpallisi pekiamm). Known as
hijackware, Gator software positions your banner ads directly against your rival's site... Same thing
has happened to American Airlines, who've been Gatored by Delta (The Mirror, August 10, 2001)

geek gap — pBHUI y PO3YMIiHHI Cy4acHHX LU(PPOBUX TEXHOIOrid y mpodecioHamsiB i ocio,
Binuyxenux Big IT: The Geek Gap used to be so large, it couldn 't even be characterized in physical
distance. It was almost dimensional, or metaphysical. The technophiles of the world existed on an
entirely different plane from the rest of us (The News Journal, February 8, 2000)

genericide, n. — mepeTBOpe HHSI TOPTOBYX 3HAKIB y 3arayibHi Ha3Bu: Those lawyers are worried about
“genericide” — brands being subsumed into the lexicon such as has happened to Jacuzzi, Hoover and
Xerox (The Financial Times, August 18, 2006)

get-rich-click, adj. — crocoBHO croco0y 30aradyeHHs NHUIIXOM CTBOpeHHs [HTepHeT-OBHecy abo
ounaitn inBectyBaumsi: Online brokers added more than 1.8 million new accounts in the fourth
quarter, after a slowdown in the third quarter that caused some to think the get-rich-click trend was
easing (The Star Tribune, February 8, 2000)
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ghost brand — 6penn, mo 3 yacom BTpaTuB momyisipHicTs: Exploiting the equity of dead or dying
brands — sometimes called ghost brands, orphan brands or zombie brands — is a topic many
consumer-products firms, large and small, have wrestled with for years (The New York Times, May
18, 2008)

ghost sign — 3aymmku pekJaMHUX HAMUCiB Ha ¢acanax OyniBess: We went to the mall, only blocks
from Michael’s house, to survey a cluster of empty businesses. Each bore a ghost sign — a faded
mark on the facade that designated a vanished business (The Washington P ost, September 27, 2009)

ghost work — poGora, sika miciisi XBUJIi 3BiJIb HE Hb 1€ PEKJIAJIA€ThCS Ha TIe pCOHAJ, 110 3aJIMIIUBCsA © “In
the information age, knowledge is critical to business — and it’s the employee who owns it,” says
Hamilton Beazley, 58, chairman of the Strategic Leadership Group, a consultancy in Arlington, Va.
Beazley coined the term ghost work — now catching on around the country — to describe the

additional workload taken on by surviving employees, usually without their former colleagues’ trove
of knowledge (Time, November 18, 2002)

glass cliff — curyariis, konu KiHKYy MpU3HAYAIOTH HA BIIMOBiHaNbHY TOCany, mo0 y pa3i HeBmadi
BUIIPABIATHU MOPA3Ky HE3JATHICTIO XKIHKM 00iMaTu kepiBHI mo3uuii: The “glass cliff” is the latest
buzzword in the world of management psychology. It identifies a working world where although
more women are breaking through the glass ceiling — the number of female directors on the boards
of FTSE 100 companies has risen 20 per cent since January 2003 — female executives are more likely
than their male counterparts to be promoted into risky, difficult jobs where the chances of failure are
high (The Scotsman, June 16, 2004)

glass closet — nuckpuMiHatiiiHi IPosBH y mpodeciiHOMy cepeoBHII MO0 0CI0 3 HeTpaHIIHHOTO
cekcyalbHOI opieHTaliero: They say that people who are gay and deny it even though most people
suspect the truth are living in “the glass closet” (The Chicago Tribune, March 31, 2010)

glass elevator / glass escalator — mBwuaIne, HiXK y KiHOK, Kap’€pHe 3pOCTaHHsS YONOBIKIB, sKi
NpalrooTh y mapuHi cyro xiHouux npodeciii: The flip side of this phenomenon is what is coined the
glass escalator, or glass elevator, which refers to the precipitous promotion of men over women into
management positions in female-dominated fields such as nursing, education, social work, and even
ballet (Women on Business, February, 27, 2013)

glass floor — 6ap’epu, siki ne pelko/Kar0Th KiHkaM po3zmnouaTu kap’epy: Call it a glass ceiling, glass
wall or a glass floor — there is still a barrier blocking senior women leaders in organizations
(Psychology Today, May 15, 2010)

glass wall — mepenikonu, KOTpi He JAKOTh XKIHKAM OTPHMYyBaTH KEPiBHI MOCaIH y TEBHUX Tajy3siX:
Women in banking commonly face three types of barriers — of which the glass ceiling is only one...
the second type of barrier is the glass wall. These are vertical barriers that prevent movement
between functional areas, or from support roles into line roles (Journal of Banking and Financial
Services, October 1, 2000)

global boss (globoboss) — kepiBHHK KOprTiOpallii, BiAnoBinaapHuU 3a poOOTYy KOMMaHii B ymMOBax
rnobanpHOT ekoHoMikm: British workers now build better cars than the Japanese, the global boss of
Honda declared yesterday (The Daily Mail, October 22, 2003)

globality, n. — robansHu#, TpaHCKOPAOHHHN XapakTep CBiroBoi ekoHoMmiku: In the view of the
authors, globality is more than a new word for, or the next phase of, globalization. It’s the
environment of the future coming into focus today (The Boston Globe, June 22, 2008)

global underclass — 6inni kpainu cBiry: The real challenge is a global underclass of 58 countries,
mostly African and central Asian, where incomes are dropping in absolute terms (The Observer,
January 11, 2009)
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globesity business — immycTpis, moB’si3aHa 3 BCECBITHHOI €IAEMI€I0 OKHUPIHHS (BHPOOHHITBO
HOBMX Xap4OBHX JOAATKIB, JIKIB /Ui cXyaHeHH ToIo): Expect the globesity business to grow fast,
then, along with its expanding customers (The Economist, September 27, 2003)

Globish (global + English), n. — crnporuenuii BapiaHT aHIJIIHCHKOT MOBH, SIKY BHKOPHCT OBYIOTh
imozemii: Most French business people under 50 can now speak “Globish”: the simplified, dull,
idiom-free version of English with a small vocabulary (The Financial Times, March 8, 2013)

globitarian, adj. — Takwuii, O CTOCY€ThCS yPSINY, B SKOMY yCi pillieHHS i MporpaMu MPUAMArOThCS 3
ypaxyBaHHIM MEXaHi3MiB T7100albHOTO PUHKY: It would seem that the “invisible hand” has a finger
in every pie, leading to what the French author and semiotician Ignacio Ramonet describes as
“globitarian”  ethos  [http://cinema-scope.com/currency/currency-encirclement-neo-liberalism-
ensnares-democracy/]

globocrat, n. — mpexncraBauk cBiroBOi riaodansHOT eniru: Globocrats failed to avert the crisis, but
they rallied once it struck (The Economist, January 20, 2011)

globophilia, n. — cxBanennst mporecie rinodamizamii: Globophilia can be defined generally as an
ideological perspective affirming that globalism in either its economic, political, or cultural aspects
is a beneficial and necessary social force in the world [http://onlinelibrary.wiley.com/]

globophobe, n. — ocoba, sika pagukaibHO HaJaITOBaHA MPOTH miobamizalii: It is encouraging that
the globalisation debate is no longer a “knock ‘em over, carry ’em out” confrontation between
globophiles and globophobes (The Financial Times, October 26, 2006)

glocal (global + local), adj. — nos's3anuii 3 riao0abHUM OBHECOM, KOTPUH BOMHOYAC TPHILIIE
yBary micueBuM ocobmBoctsim: Glocal advertising has become something of a holy grail to many
multinational companies seeking to maintain a consistent brand image worldwide while trying to
prove to sometimes skeptical consumers that they are part of the local fabric (The New York Times,
May 17, 2004)

glocalization, n. — BWroroBJicHHs ToBapiB Jajsi 30yTy HAa CBITOBOMY PHHKY, IO BPaXxOBYIOTb
crenudiky okpemMo B3ATHX KpaiH: ... The next phase of globalization is not going to be more
Americanization, but more “glocalization” — more and more local content made global (The New
York Times, October 21, 2005)

go captive, V. — miTH MpaIfoBaTH HA MOBHHUM POOOY Ml A€Hb, OCOOIUBO MICJIA TOTO, KOJIH JIFOJMHA
MaJjia po0OoTy 3 YacTKOBO 3aiHATICTIO: At 42, engineer Dick Woods just isn't ready to settle down in
a steady job or, in the vernacular of the 1990s workplace, “to go captive” (The Chicago Tribune,
June 17, 1996)

golden bungee — BuximHa (iHaHCOBa IOMOMOTA, SIKAa 3aJIUINAE [IHHOTO MPAI[iBHUKA TTOB’S3aHUM 3
KoMmmaHiero, korpy BiH 3amumae: When he retires, he'll receive $950,000 a year. Compensation
experts have dubbed such lucrative arrangements “golden bungee cords” (The Chicago Tribune,
April 28, 2001)

golden-collar, adj. — nmpo BucokooIIauyBaHUX CIEIAIICTIB, 0c00aUBO 3aiiHaTuX B IT-iHaycTpii: In
addition to white-collar workers and blue-collar ones, there are now “pink-collar “workers (clerks
and the like) and “golden-collar” workers (the get-rich-quick high-tech types) (The Los Angeles
Times, June 18, 2001)

golden ghetto — paiioH, mo € MicieM KOMIAKTHOrO MPOYKHUBAHHS 3aMOKHHX JIFOJAEH Ta CKYIUe HHs
noporux kpamuuilk: Even the women of Rublyovka, Moscow’s golden ghetto and most ascendant
suburb, sometimes suffer from the holiday blues (The International Herald Tribune, November 25,
2006)
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golden handcuffs — ¢inancoBi cTUMyJH, SIKi BHUKOPHCTOBYIOTH POOOTOMABIN, abu yTpUMaTH
HAMIHHIMKX MpaIiBHUKIB (,,300T1 kanauku’): In 2007, the board locked Swann into the company
with a golden handcuffs deal worth up to £70m ($16m) (The Financial Times, November 16, 2010)

golden hello — ogHOpa3oBa rpomioBa BUHATOPOa MpaliBHUKY, KOTPOro MepeMaHmIu 3 iHIIo1 GipMu:
That brings us to the most irksome of complaints on the investors’ list: former chief executive
Michael Clarke banked a £1).94m “golden hello” on joining the company in 2011 — just 18 months
before bidding it goodbye (The Observer, April 21, 2013)

Goldilocks economy — exoHoM iKa, 1110 € aHI MOXKBaBJICHOIO, 100 CTIPHYUHUT U THQIIA IO, aHI HAJTO
MsiBorO s movatky peuecii: Still, equities look vulnerable to a correction. They have been priced
for a Goldilocks economy: not so cold it hurts profits, but not so hot it prompts Fed tightening (The
Financial Times, May 22, 2013)

GOOD job (Get-Out-Of-Debt job) — BucokoommauyBana poOoTa, Ha SKY BJIAINTOBYIOTHCS, 100
po3paxyBaTucs 3 OopraMu, a MmoTiM MIBHIKO 3BUIbHHTHCS . The costs of going to school add up
quickly and for many people, even though getting a college degree does eventually pay off, it may
take a few years of working before they finally land a G.0.0.D. (Get Out Of Debt) job with a livable
salary (The College Investor, July 1, 2013)

Googleplex, n. — koMmIuIeke MiqNMPUEMCTB, 10 HajexaTh Kopropaliii Google: On top of high wages
and a bonus culture, staff working at the “Googleplex” get free food and have access to music
rooms, sleep pods and an on-site gym (The Financial Times, January 23, 2012)

Googler, n. — mpauiBurk kommaHii Google: In their quest to be different, the Googlers opted to sell
their shares through an internet auction, keeping the involvement of the bankers to a minimum, with
fees to match. (The Times, August 20, 2004)

Googleverse (Google + universe), n. — ToBapu, MOCJIYrd Ta TEXHOJIOrii, OB sI3aHi 3 MOIIYKOBOTO
cuctemoro Google: Just a few months ago, the company was viewed as poised to rule the
“Googleverse”, potentially devastating even giant rivals like Microsoft as it parlayed its search tools
into control of traffic, advertising, and the flow of information on the Web (The Christian Science
Monitor, February 17, 2006)

Googlization, n. — nominyBanus komnanii Google B ymoBax iHdopmariiiHOi ekoHoMmiku: Today,
cost-cutting executives are known to turn to search engines like Google to glean market intelligence
on the cheap. “It’s part of the Googlization of America,” lamented Forrester’s Kardon (The Boston
Globe, November 30, 2004)

go plural, v. — npamoBaru HaJx pi3HUMHU MpOeKTaMu (3a3BHMUail JId KUIbKOX KOMIawiit): For non-
executives who want to “ge plural” and establish a portfolio career, one juicy offer might well lead
to another (The Financial Times, May 8, 2008)

granny leave — ckopoueHuii pobounii 1eHp ab0 rHyukuii rpadik pobOTH s CHIBPOO ITHKUKIB, KOT i
MaloTh MIKJyBaTHCSA MPO XBOPHUX Ta JTHIX 6aThkiB: Fathers may get up to six months paid paternity
leave — and there could be a ‘granny leave’ law to allow several million workers who look after
elderly or disabled relatives to demand flexible hours (The Daily Mail, April 6, 2004)

grass ceiling — nuckpuM iHamiiiai 6ap’epu, sIKi 3aBaXKar0Th XKIiHII TPaTh y roibd (11 rpa BBAKAETHCS
OHMM B crHoco0iB HamaromkeHHs OizHec-koHrakTiB): And women who have broken through the
glass ceiling are now hitting the ‘grass ceiling’ because they are prevented from using golf to
network themselves to promotion (The Daily Mail, March 5, 2003)

green, V. — BXXUBaTH 3aX0[iB, a0 U Oi3HeC- UL HICTH OyJia eHeproe PeKT MBHOIO Ta MEHII IIKIIMBOIO
JUTT HABKOJIMIIHBOro cepenoBuina: Can the markets be “greened” so that growth can be achieved
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without using human lives or the environment as fuel? (The Financial Times, September 16, 2012)

green accounting — piBHOBH 0 yXrajirepchbKoro oOIiKy, IKUil BpaXoBye eKoioriaHi Burparu: More
work is needed, but thanks to technologies such as satellite observation, computing and the internet,
green accounting is getting cheaper and easier (The Economist, April 23, 2005)

green advertising — p3BHOBHI pekjiaMu, B SAKiifi HATOJOMIYEThCSI HA MparHeHHI KOMTaHii 30epiraTH
noskimst: One example of successful green advertising that has avoided the common pitfalls is
Procter & Gamble's “Turn to 30 campaign for its Ariel laundry detergent (The Financial Times,
June 22, 2009)

green audit — Bux ayaury, 1o Ja€ OLIHKY BIUIMBY JiJIbHOCT1 KOMMaHil (MPOEKTY, MPOAYKTY) Ha
naskonumrHe cepenosuie: Mr Clifford also suggested that a green audit should be developed as
part of a plan to help both pocketand health (The Belfast Telegraph, August 14, 2009)

green-chip, adj. — npo akTuBM KOMMaHii, KOTpa TypOYeTbhCsl MpO 30€peKeHHS HABKOJHUIIHLOTO
cepenopuiia: Like any other investor, buyers of green-chip stocks — including those in socially
responsible funds such as Green Century Funds and Domini Funds — need to know and understand
the companies behind the stocks in order to make money, according to financial experts. And as with
any stock, green-chip shares have their share of risk (The Denver Business Journal, June 1, 2012)

green chip — ,3eseHa ¢imka”, akilii KOMMaHii, 0 TYpOy€eThCs MPO 30€perkeHHA TOBKULIA: ... A
“green chip” stock is one whose underlying company is a well-known operator in an
environmentally-friendly industry or pursues a product or service that is seen as benefiting, or at
least inflicting a minimal level of harm, to the environment [http://www.investopedia.com/terms/]

green economics (greenomics), N. — eKOHOMIiKa, IO CTOBIIY€ €THKY €KOJIOridHOI CBIIOMOCTI Ta
N0aiTMBOrO CTABJICHHS 10 HABKOJMINHbOro ceperosuina: \We have experienced great economic
transformations throughout history: the industrial revolution, the technology revolution, the era of
globalization. We re now on the threshold of another — the age of green economics (The Washington
Times, October 26, 2008)

greenfield, n. — tepuropis 3 He3aiiMaHOO JIOAMHOI MPHUPOIOIO, EKOJIOTIUHO YHCTE Micte: Some
experts blame the government for planning policies that favour brownfield development over
greenfield sites (The Financial Times, November 24, 2007).

greenification, n. — misipHICTH, METOIO K0T € eHepro3bepexeHus: The show is designed to make
more people aware of the 'green-ification’ of the car market that is happening today (The Guardian,
March 30, 2007)

Green Monday — npyruii OHeAUIOK TPYAHS, SIKAA € OMHUM 3 HAWMPHO yTKOBIMIKMX IJIS PO31PI0 HUX
KOMTIaHiif, OCKIIBKHU JIFOJM MAacOBO 3JIHCHIOIOTH MOKYyNKH mepen PizmBom: ComScore says $846m
was spent on Monday, up 15 per cent on last year and only beaten by the seasonally busier “Green
Monday” in 2007, when $881m was spent on the second Monday in December (The Financial
Times, December 3, 2008)

greenscamming, N. — BUKOPUCTAHHS ,,3¢JICHUX HA3B JJIs JJIOBHUX 00’ €/HAHb a0 0 MPOJYKIIil, 10 He
MaroTh HIYOr0 CIIHLHOrO 3 3aXKMcTOM aoBkimmi: “IS Toyota really committed to being green, or are
they just green scamming? ” asks Rob Perks of the Natural Resources Defense Council (Newsweek,
November 19, 2007)

green shoots — o3Hak¥ BUXOAY 3 €KOHOM M HOT Kpw3H: It’s positive that we now have green shoots,
but their strength depends on what happens with the European and global economy (The Financial
Times, October 10, 2013)
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green tech (green technology) — TexHomorii, BUKOPUCTAHHI SKHX JOMOMAra€e MOM SKIIUTH a0o
JIKBIIYBaTH HACIIIKM HETaTUBHOTO BIUIMBY JIIOJMHHU Ha HaBKoJuIIHE cepenosume: Adding to the
general caution on Wall Street has been the mixed reception for some of other recent “green tech”
companies (The Financial Times, May 28, 2011)

greenwash, v. — ne3iHpopMyBaTH TIPOMAJCHKICTh 3 METOK CTBOPCHHS IMIIKY BiIIOBiTabHOT
KOMTaHil, ska mb6ae mpo moBkimmsi: In some cases this has been undermined by the practice of
“greenwashing”: just because something looks sustainable and comes in recycled paper packaging,
that doesn’t actually mean it is sustainable (The Financial Times, October 5, 2012)

Grexit (Greece / Greek + exit), n. — curyaris, nmoB’si3ana 3 BuxoxoM [ pewii 3 €Bpocorosy: Long
before the notion of “Grexit” became commonplace, some economists such as Nouriel Roubini
argued that Greece’s only chance of salvation would be to return to the drachma and devalue the
national currency in order to regain competitiveness (The Economist, June 16, 2012).

grey hairs — 3pini i mocBiqueHi KepIBHUKH, HAWHATI (hipMaMU-TIOYATKIBISIM M [T HAJ1a HHSI BUIIIOTO
cTaTycy IIOWHO CTBOPeHil oprauiauii: “A lot of the companies are looking for, what I term, ‘grey
hairs’ — people with a wee bit of experience who have run their own businesses or worked at serious
levels within the corporate world,” said Mr Millican (The Financial Times, May 6, 2012)

grey hat marketing — inrerpoBana Momesb |HTepHET-MapKeTUHTY, MO0 TMepeadavyae BUKOPUCTAHHSI
sk nerajpHuX (“white hat”), tak i menerampuux (“black hat”) cmoco0iB mpocyBaHHS MPOAYKTY Y
nourykoBux cuctemax: Grey hat marketing is a combination of both, but mostly tends toward white
hat marketing with benign black hat marketing [http://www.betterinternetmarketing.con/]

grey matter ous. grey hairs

growth recession — erar, KoJii EKOHOMIKa 3pOCTAa€ TAKUM U MMOBLILHAM K TEMIIAM M, 1[0 HOBI po0 04 i
Micus panine BTpadaroThes, Hix 3’sBisitoreesi: But it’ll be hard for the Fed to act in what is
becoming a ‘growth recession’ — that is, growth without jobs — according to Reuters (The Financial
Times, September 6, 2010)

guanxi, n. — oCOOHMCTI 3BSI3KH, sIKi BIIIrpatOTh Ba’XXJIMBY POJb Yy KHUTaWCHKOMY JUIOBOMY CBITI
(,,ryankci’): It’s almost impossible for small, private businesses to get a loan in China, unless you
have guanxi [connections] (The Financial Times, November 23, 2010)

guerilla marketing — manobrompKkeTHa peKJaMHAa KaMIaHis, Y paMKax sSKOI BHKOPHCTOBYIOTHCS
HeTpaauIliiiHI 200 HEe3aKOHHI CTIOCO0H MPOCYBaHHS TOBapiB / mMochyr: rpadiri, ¢ueni-Mo0u, nenesi
peknamoHocii (ucTiBKH, Haminku Toino): S@0 Paulo started having a lot more guerilla marketing
[unconventional strategies, such as public stunts and viral campaigns] and it gave a lot of power to
online and social media campaigns as a new way to interact with people (The Financial Times,
September 6, 2010)

Hh

handicapitalism (handicap + capitalism), n. — 6i3Hec-Monenb, MO Opi€HTOBaHA Ha BUPOOHHUITBO
OpORYKINT st roaeii 3 ooMexxeHnMu MmokauBoctssmu: Ironically, 1'm glad US Airways removed
motivational speaker Johnnie Tuitel from his seat on a Sept. 23 flight because he was “too disabled
to fly . If the airlines hadn't, most of us may never have heard of him or his inspirational message of
“handicapitalism” (The Washington Times, October 19, 2010)

hard eight — Ha#i0 b1 HATPY’>KeHI OCTaHHI THXHI POKY Yy TOProBeJIbHIN rajy3i, KOJU 3pocTae
©KOHOM 4 Ha aKTMBHICTh JIIO/ICH, K1 BHO MPAIOTh MOJapyHKH HA PB3ABSIHI Ta HOBOPIUHI CBsTA (,,BaXKKIi
BiciMm TwkHIB”): Many kids programming networks are virtually sold out for the crucial holiday
season, in particular for what is known as the “hard eight, ” the eight weeks leading up to Christmas.
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(Advertising Age, October 30, 2000)

headline risk — pmuk, nos'si3anuit 3 nossoto y 3MI inpopmamii HeraTuBHOrO xapakrepy: Many
institutional investors also wish to limit reputational or headline risk to avoid negative perceptions
associated with a particular activity or regime (The Financial Times, February 10, 2013)

hedgehog concept — mpuHIMI, 3rifHO 3 SKHM JIOJMHA YW KOMIAHIS JOCSATA€ YCIIXY, SKIIO
METOIMIHO PYyXa€eTbcsi M0 METH (Ha3Ba 3aBASYyE CBOEI TMOSBOIO aMEpPUKaHCHKOMY Oi3Hec-
koHcynpranTy Jlx. Komin3y, korpuil TBopuo oOirpaB aminemy ,,kaka Ta Jnucuii’ 3 Oaliku
naBHborpeimpkoro noera Apxinoxa): Mr Collins's favourites include “big hairy audacious goals”,
“the hedgehog concept”, “the flywheel effect” and “level-five leaders” (The Economist, November
26, 2011)

hedonic treadmill — denoMeH, nmoB’si3aHuii 3 TUM, IO pa3oM i3 3POCTAHHAM JOXOMIIB 3POCTAIOThH
norpe6u: Many Americans are on what economists call a “hedonic treadmill” in the game of life. As
they earn more, they want more and consume more (The Sunday Gazette-Mail, February 19, 2012)

HENRY (si0 High Earner, Not Rich Yet), n. — noku 1mo He3aM OXHiii 40JIOBIK, SIKUil TIpaIO€ HA
BHUCOKOOIUIauyBaHiil podori: This is the world of the HENRYS, an acronym we'll use to describe

people whose financial situation can be summed up by the phrase “high earners, not rich yet”
(Fortune, October 27, 2008)

herd investment — iHBecTHIIii, 3aCHOBaHI He HA palliOHAJLHOMY aHajdi3i, a Ha iHdopmamii mpo Te,
Ky/¥ BKJIaJIal0Th KaTiTas iHm iHBecTopu uM iHcTurywii: Herd investment behavior gives rise to talk
that another Internet bubble is forming, particularly when analysts see valuations on the order of
$70 billion for Facebook and $15 billion for Groupon calculated from private investments (The
National Post, May 9, 2011)

high closing — minBume st wiH Ha akmii Hanpukidii Topris: Apple shares hit a new high closing
price today, finishing the day at $636.34, beating the previous high of $636.23 (The Financial Times,
August 16, 2012)

high low — mozaens 1iHOyTBOpe HHES, sIka Tepeabadae BCTAHOBJICHHA HM3bKHUX I[iH Ha TEBHI TOBapH
npu 30epeKeHHI BUCOKMX I[iH Ha 1HINI Tpynu ToBapiB: The retailer’s decision calls for a transition
from the “high-low” pricing popular among apparel retailers such as Macy’s, Nordstrom, and
Kohl’s — which involves frequent deep discounts from relatively high base prices — to the “everyday
low pricing” popular among mass retailers such as Wal-Mart, Home Depot, and Target
(Businessweek, May 17, 2012)

holistic marketing — mapkeTHHroBa CTpaTeris, sika poO3rjsigac OBHEC SIK €IMHE MLiIE 1 MITPUMYE
pi3HI TOYKH 30py 3 MUTAHb BEICHHI KOMEPIliHOI misubHOCTI KommaHii: At big corporations,
marketing departments are pursuing a new Holy Grail. It is called “holistic marketing” — a phrase
that expresses the growing desire of companies to use a greater variety of means to communicate
with their customers (The Financial Times, May 2, 2005)

homepreneur, n. — manpueMeIr, KOTPHU 3aMOYaTKOBY€E 1 ympaBiisie HagoMmHuM OiBHecom: While
quality-of-life reasons may help explain why roughly half of U.S. businesses are home-based, there
are plenty of financial reasons to go the “homepreneur” route (The Washington Post, July 9, 2011)

hot-desk, v. — BukopucToByBaTH poOOYe MicIie, SIKe He 3aKpIIUICHe 3a MEBHUM HPALiBHUKOM 1y pa3i
noTpeOu MOKe BUKOPHCTOBYBATHCS Oyab-ikuM criBpoOirHukom: AsS more employees work from
home and hot-desk at in the office, high-tech chairs may grow less popular (The Economist, May 4,
2013)
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hotelling, pp. — npunwn oprauizaiii ogicHOT pobOTH, 3TiTHO 3 SKUM CIIBPOOITHUKH HE MaroTh
nocTiiHoro podovoro micsi: “Hot-desking ”, in which no one has a fixed desk, has been around a
while and has such a bad name that some US employers have started renaming it “hotelling” (The
Financial Times, April 1, 2013)

H shares — akiii kuraiicbkux KOMIaHiil, KOTpi HOMIHOBaHi B iHO3eM Hili BaJfOTi Ha (OHIOBIH OipKi
y I'onkowry: ... Global investors tend to buy Chinese companies via their Hong Kong listings, or H-
shares. These have rallied 15 per cent since September as foreigners turn more bullish on Asia’s
largest economy (The Financial Times, November 28, 2012)

house-money effect — peHOMe H, OB’ sI3a HKIA 3 THM, LIO JIFOJ M JIETKO PU3UKYIOTh I'POLIMMA, SIKi BOHU
orpumaiu 6e3 TpyaHOIIB uu HecmoniBaHo: As a rule, most of us are squeamish about taking risk.
But we are much less sensitive to losses if we have previously earned gains. Academics refer to this
as the house-money effect (The Wall Street Journal, February 22, 2000)

housing bubble - piBHOBUE exoHOMIUHOT ,,0ymbOAINIKK’, IO CIHOCTEPIra€ThCsl HA PUHKY
HepyxomocTi: Debt is the other big problem: the bursting of Spain’s debt-fuelled housing bubble and
the resulting recession have left both private and public balance sheets in a terrible state (The
Financial Times, October 23, 2013)

Huaso bond — obuniramis, HoMiHOBaHa B 4MIIHCHKUX MEeCO, BUMYIICHA HE YMIIHCHKOI FOPHIHY HOO
ocoboro Ha punky Ywii: In novel rules unveiled this week, Chile is relaxing restrictions on foreign
issuers tapping the domestic bond market — so called Huaso bonds (The Financial Times, March 11,
2011)

hyper-power, n. — nepxaBa, ssKa Ma€ 3HAYHO OUIBIIY €KOHOMIYHY, MOJITHYHY a00 BIHCHKOBY
MOT'yTHICTB, HiXK OyIb-sika iHIIa kpaina: America can remain the world’s hyper-power in decades to
come. But only ... if it chooses to base its power on opportunity, dynamism and moral force (The
Financial Times, November 19, 2007)

Icahn Effect / Icahn Lift — 3pocranns BaprocTi akiiii, o BinOyBa€eTbes TOMI, KOH iHBecTOp Kapi
IkaH, BimOMHii CBOEIO 3ATHICTIO MPUHOCUTH JUBIJCHIH aKI[IOHEpaM KOMaHii, MOYMHAE KYIyBaTH
akmii Tiel wu immoi kommawii: Carl Icahn has said that his corporate agitations have created $50
billion in shareholder value over the last few years. But so far, Motorola isn’t feeling the Icahn
Effect (The New Y ork Times, January 7, 2008)

idea hamster — monuna, KoTpa mocTiiiHO reHepye HOBi inei: There is a large gap between an idea,
which begins the journey to creating an opportunity, and the conversion of that idea into a business,
to the final product or business. Yet countless incipient entrepreneurs and idea hamsters pursue an
idea without ever analyzing whether that idea constitutes an opportunity (The National Post,
February 27, 2012)

identity theft — nesakonne orpumanHs koH¢ineHuUiHMX naHux kiientis: As the scale of identity
theft and fraud rises, financial companies have begun to take more action to reduce the amount of
personal data handled by staff (The Financial Times, April 12, 2013)

ideopolis, n. — mocriHgycTpiaibHEe MICTO 31 3HAYHOKW KIIbKICTIO MEIIKAHINB, SKi MalTh
iHTenektyasbHi npodecii: Dublin is an ‘ideopolis’ with knowledge economy firms and knowledge
economy financial intermediaries (The Irish Times, April 18, 2003)

IMBY (In My Back Yard), n. — ocoba, sika miaTpuMye €KOHOMIYHO BWTiIHE IJisI pPaiOHY
oyniBuuirso: George Barker, a 35-year Columbia resident, said he wants more development. He is
an IMBY — In My Back Yard — not a NIMBY, or Not in My Back Yard, he said. (The Baltimore Sun,



306

November 2, 2007)

IMBYism, n. — mnTpuMKa eKOHOM [MHO BUTITHOr O JUIsl paiioHy OyniBHuiTBa: TWO bodies working in
the same industry, in the same building, now operate nine miles apart with all the expense and
wastage that separate offices and facilities incur. Why? Perhaps if there were a clearer strategy,
MSPs would be more supportive of the policy in principle and less prone to attacks of nimbyism (or
should that be imbyism?) (The Sunday Times, Se ptember 3, 2006)

impulse buy — Gaxanust npunbatu ToBap ab0 MOCIYry, SK€ BHUHHKJIO CTHXIHHO 1 3yMOBJICHE
30BHIINIHIM BHIIIIOM abo pekiamoro: An impulse buy by a housewife of £200 to £300 is fairly
commonplace (The Financial Times, May 23, 2005)

incubator, n. — kommaHisi, KoTpa gomOMara€ MOHHO CTBOpeHHMM (ipMaM po3modaTu Oi3Hec:
‘Incubators are the future of business,’” said Howard Morgan, vice chairman of Pasadena-based
Internet incubator Idealab. ‘The model has created a way for start-ups to hit the ground running by
learning from and collaborating with other companies in the incubator’ (The Los Angeles Times,
January 3, 2000)

infomediary (information + intermediary), n. — KoMnaHis, OCHOBHOI ABIJIBHICTIO SIKOi € 30ip
iHpopmalii mpo TOTEHIIHHUX MOKYIIB MEBHUX TOBapiB, puHKU 30yTy Tomro: Blackshaw, an
enthusiastic, nonstop talker when it comes to describing his company, likes to call PlanetFeedback
an “infomediary”, a link between consumers and business (The Washington Post, December 25,
2000)

infonomics (information + economics), n. — ekoHOMiKa, B sIKiii iH(OpPMAIls PO3TIATAETHCA K
NPOBITHUI aKTHB U JOCATHeHH ycmixy y 0i3ueci: For CEOs, infonomics is a tool to frame the
discussion, set the strategy and change the culture around formally managing and deploying
information as a fuel for business performance and transformation (The Financial Times, May 25,
2012)

information broker — xoncynbTant 3 iHpopMmalii, KOTpHU Tpoxae AaHi, 3i0paHi y X0ni MOMYKOBOT
po6oru um mnuryHcrsa: Almost anyone can pay an information broker as little as $50 to access all
sorts of personal and financial information (The Chicago Tribune, February 27, 2005)

information-poor, adj. — ne3abe3neuenuii iHpopmaiiero: A lot of companies are data-rich and
information-poor. You get overwhelmed by numbers and graphs and never crystallise this to make a
decision (The Financial Times, June 17, 2009)

information-rich, adj. — 3abesneucumii iHpopmariero: Less than 10 per cent of the world’s
population had basic internet access in 2003, Paul Mountford, president of Cisco Systems’ emerging
markets group, told the Silicon Valley Challenge Summit last month, vividly illustrating the size of
the “digital divide” which separates the information rich from the information poor (The Financial
Times, December 4, 2006)

information warfare — indpopmaniiina Biitna: The Internet presents a new opportunity for
information warfare. Not only can it be used to spread a message, but it can be tapped into from

anywhere in the world and employed to destabilise a nation’s infrastructure (The Irish Times,
February 19, 2003)

inshore, v. — moBepTaTu cTpaTerivHO BaXIHBI BUPOOHMY1 TMPOIECH 3 KpaiH, Je JeleBma podbodya
cunma i Onmkde JoKepena pecypciB, y kpainy OasyBanms kommnawii: Many marketers believe that
customers are willing to pay a premium for domestically-produced textiles. However, it remains to
be seen whether overseas operations will be ‘inshored’ to the U.S. or simply relocated to another
foreign country (The Wall Street Journal, July 1, 2013)
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inshoring, n. — mepeHeceHHs BHUPOOHMYMX MPOIECIB Ta MOB’SI3aHUX 3 HUMH POOOYHUX MiCIh 3-3a
KopnoHy y pinHy kpainy: For all the talk of the dangers of offshoring, there is a related trend that we
might call “inshoring” (The International Herald Tribune, October 30, 2010)

insider nontrading, pp. — pimieHHs He OpaTH y4acTh y Toprax Ha GOHTOBIH OipiKi, 1110 MPUIHATE Ha
miacTaBi iHcainepcrkoi iHpopmarii: And because opportunities to profit through insider “non-
trading ” might well occur with the same frequency as opportunities to profit through insider trading,
as many as half of those investment decisions influenced by inside information might be undetectable
(The Wall Street Journal, October 24, 2009)

insourcing, N. — BUKOPHCTAaHHI BHYTPIIIHIX pecypciB KommaHil (opraHi3amii), a He TOBapiB 4u
MOCJIYT 30BHIIIHIX MiApsaHuKiB: This move towards “imsourcing” has seen some large companies
hire professional internal coaches (The Financial Times, January 29, 2013)

in-store pickup — moxess MpuaOaHHA TOBApY, MPH K MONIYK, BUOIp 1 OIUIaTa 3/11HC HIOEThCS Yepes3
[aTepHET, ane caMm TOBap MOKYyTe b 3a0 Mpae y HaWO TMKIOMY 3aKiaai po3api0 HOT TOPTIBII KOM A Hii -
nponasis: The retailers that have started in-store pickup programs... have found that customers
who choose the hybrid model are more likely to buy additional products when they pick up their
items (The New York Times, June 17, 2007)

intangible assets — HemaTepianibHi aKTHBU KOMTAHIi (IiloBa pemyTallis, BN3HABAHICTH OpeHIY,
naTe HT M, TOBapHi 3HaKH, O 3Hec-MeTonu Toio): The world economy is changing and there s greater
and greater recognition that things like intangible assets are very important in the modern economy
and play a role similar to tangible capital that was captured in the past (The Financial Times, April
21, 2013)

Internet banking ous. online banking

interrupt-driven, adj. — noB'si3aHuit 3 HeoOXimHICTIO BinpuBaTHucs Bin poboru: In the language of
computer sociology, our jobs today are “interrupt driven”. Distractions are not just a plague on our
work — sometimes they are our work (The New York Times, October 16, 2005)

intra-Brics, adj. — B Mexax albsAHCY KpaiH, CKOHOMIKH SKHX JCMOHCTPYIOTh BHCOKI TEMIH
spocrannst (bpaswunis, Pocis, Inis, Kurait, ITiBnerna A dpuka): China easily accounts for the lion’s
share of this intra-Brics trade ... (The Financial Times, May 31, 2013)

Intranet, n. — BracHa iHpoOpMaNiiHO-KOMITIOTepHa Mepeka kommanii: More unusual is a new
chatroom on the company’s intranet called “Our space”, where employees are encouraged to put
blunt, challenging questions to their senior managers (The Financial Times, June 16, 2009)

investment pornography — nmoBinomieHust y npeciTa inmux 3MI, B sKMX pO3MOBiTaeThCst PO pi3Hi
ycmimHi iHBecTuitiitai npoekru: It is particularly insidious that so much of what passes for financial
journalism is really financial pornography. /t’s dispensed by distinguished looking experts who give
opinions on a wide range of investing subjects. Sometimes they are right and sometimes they are
wrong (US News & World Report, September 29, 2011)

investorism, n. — epeMille HHS KOILITIB y HANIPSIMKY Bil KyIiBJIi ToBapiB i mocayr (CONsUmerism) mo
iHBecTHlid y Gonnu, akmii Ta iHmm minai manepu: According to West, the question is whether we are
witnessing the beginning of a new paradigm of greater consumerism — or perhaps, more specifically,
“investorism” — and consumer (investor) awareness, or whether the current remonstrations will fade
to indifference as the cycle turns (MoneyWeb, March 3, 2009)

iPod halo effect — 3poctanns npectiky npoaykuii kommaHii Apple i o0csry nmpopaxis y 3B’ 3Ky 3
oMy PHICT IO 1M poBoro Mmy3ud Horo mieepa iPod: The strong sales of Macs proved the validity of
the iPod’s “halo effect,” meaning that iPod customers are increasingly first-time Macintosh
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customers (The New York Times, October 19, 2006)

iPod Index — nveodiuiiinuii crocid BM3HAYEHHI OOMIHHUX KypCIiB BAJIOT PI3HHX JIEpP)KaB HA OCHOBI
BapTOCTi MOMyJSIpHOro y cBiri mudposoro ayniomieepa iPod komnanii Apple: CommSec has been
keeping an iPod index since 2007 (it later added the iPad) as a way of monitoring whether
currencies are valued appropriately (The Wall Street Journal, September 23, 2013)

J]

jackpot justice — mpakTuka NPUCYKEHHS CYyIaMH BEJIUKHX CYM BIIIIKOMYBaHHS MaTepiaJibHOi
mkonu nozuBayam : Jackpot justice has saddled America with the most expensive tort system in the
world, costing $246 billion a year (The Washington Times, January 28, 2005)

J. Lo (Jennifer Lopez), n. — rpadix pyxy i Ha akifii y Bursiai girepu U (TepMiH HAaTSIKa€e Ha
nuiiHi GopMH BiToMOi aMepuKaHChKOT ciBauku Ta aktopku Jhxenuidep Jlonec): Jennifer Lopez —
J. Lois a slang term used in technical analysis for a particular pattern of movement in a stock price
[http//www.investorglossary.com]

job-hopping, pp. — 4acTi mepexonu 3 OXHOrO MicIl POOOTH HA IHIIE 3 METOK OTPUMAaHHI YCe
6imsmoi 3apmiatHi: In the UK however, Sob hopping’ is not as widely accepted and candidates are
often expected to justify their reasons for moving around (The Financial Times, July 13, 2011)

job-loss recovery — nepios €KOHOM i HOTO 3POCTAHHS, ITiJ YaC SKOTO 3araJibHe YHCI0 POOOY HX MiC b
smeHmyerbesi: However, neither Mr Bush senior, nor any recent US president, has simultaneously
had to grapple with a jobless, or job-loss, recovery (The Financial Times, October 29, 2009)

job spill — po6ora, o BukoHYeThCs Y no3apobounii uac: The signs of what Fraser calls “job spill”
are rampant. Twenty-five million Americans work more than 49 hours a week, 11 million more than
60 hours, according to Sweatshop. Beepers, laptops and e-mail have effectively blurred the line
between job and home (The USA Today, March 26, 2001)

joy-to-stuff ratio — cmiBBiTHOmIEHHS MK YacoM, SKHH JIFOJWHA BUTpAva€ JJI1 HaKOIMYEHHSI
MaTepiaisHUX Onar i Ayt BIacHoro 3agoBonieHHs : Boy, does the advertising industry have a deal for
you — or at least, an interesting array of jargon to describe your condition. You could be boosting
your “joy-to-stuff ratio”, in search of “masstige”, suffering from “affluenza”, revelling in The New
Luxury, or locked into TCM syndrome (Taking Care of Me) (The Sydney Morning Herald, October

17, 2003)

just-in-time knowledge — onruMasnbHe BHKOPHCTAHHS 3HAHb Y BHPOOHMYMX Mporecax: The access
to just-in-time knowledge, such as information on how to solve technical problems for field
engineers or the ability to contact experts, is going to play a significant role in the future (The
Financial Times, February 23, 2005)

just-in-time learning — omaHyBaHHsS 3HaHb W HABMYOK JJI1 BMKOHAHHS IOTOYHMX 3aBIaHb: New
genres of training must emerge. “Just-in-time” learning facilitated on the internet will have as big
an impact on industry as Toyota’s lean production system (The Financial Times, April 21, 2008)

K k

Kangaroo bond — obxiraiiis, HOMiHOBaHa B aBCTPAJifiCBKUX J0JIApax 1 BUIYIICHA 1HO3EMHHUM H
IOpWIMIHAMH 0co0aMU Ha PUHKY ABCTpasii, m1o0 3aTydHWTH Kallirajl aBCTPaliiChKUX 1HBECTOPIB:
The five-year debt, known as Kangaroo bonds, could be in the region of at least 300 million
Australian dollars (US$310 million) and price at around 115 basis points over the underlying swap
rate, said persons familiar with the matter (The Wall Street Journal, August 28, 2012)
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karoshi, n. — cmeprs Bin mepeBromu Ha po6oTi (y CILIA 1e sBHIE MOB’s3aHE 3 CYTOBUM U TI030BaM U
ponudiB 3arubaux npanisuukiB): If a death is judged karoshi, surviving family members may receive
compensation of around $20,000 a year from the government and sometimes up to $1m from the
company in damages (The Economist, December 22, 2007)

Kauri bond — ob0niramis, HOMiHOBaHa y HOBO3CJAHICHKHX Jojlapax i BUIYyIICHA iHO3EMHUM U
IOpWINYHUM K Oco0aMK Ha HOBO3eJdaHIchkoMy puHKy: The first Kauri bonds were issued in 2004
and there was a sharp spike in issuance after the Reserve Bank of New Zealand decided in 2007 to
accept AAA rated Kauri bonds as security in domestic central bank operations, according to a paper
published by the RBNZ in 2008 (The New Zealand Herald, January 30, 2010)

kiddydrome, n. — Bemikuii yHiBepMmar, 1o Creliiani3yerbcss Ha Iurs4ux ToBapax: Just as Conran
has made his food shops and restaurants so irresistible they function as sublime punishment for
gluttons, so Tim Waterstone is poised to become the Pied Piper leading children, parents,
grandparents and god-parents into a new concept of the kiddydrome: a department store answering
every wish, wheeze and whim of the under 10s (The Guardian, July 23, 1997)

kidfluence (kid + influence), n. — ¢deHomen, MoB's3aHUi 3 MOCWICHHIM BIUIMBY JAITe Ha BHOIp
0aTbkiB Tpu 37ilicHeHHI ciMeiiHuX Tokymnok: Ad agencies used to boast about their prowess in
encouraging pester power, though it became a dirty word at the end of the 1990s, replaced by
strategies such as “family marketing” and “kidfluence” (Marketing Week, January 23, 2008)

killboard, n. — 06inbopx, skuii € mnapomier0 Ha BigOMy pekiamy abo Tl aJbTepHATHBHUM
npeacrasine uusiM : Brandishing killboard — billboards that parody a competitor’s ad in order to mock
or subvert its message — is also legal in some countries. But unsolicited advertecturing — painting
ads on the walls of buildings —may simply land you in jail (The Financial Express, August 17, 2006)

Kimchi bond — obnirais, sika Bunymena Ha punky I[liBneroi Kopei iHO3eMHHUM 1103 U4 JIb HUKOM -
HepEe3WICHTOM i HOMIHOBaHA He B MiBACHHOKOpeilchbkux BoHax: Kwon Young-sun, an economist at
Nomura Holdings, said kimchi bonds were attractive because of lower borrowing costs for local
companies and higher returns for foreign banks (The Financial Times, July 19, 2011)

kitchen-sink, v. — moBimoMur# yci moraHi ()iHaHCOBi HOBHHH Mpo KoMmaHito: “UBS has managed to
convince the market that they have kitchen-sinked their losses, and that this marks the end of their
writedowns, ” said Mark Sartori, head of European Equities at Fox-Pitt Kelton (The Financial Times,
April 1,2008)

knowledge angel — xommeTe HT Huli O 3HECMEH, KOTPHI JI0TIOMArae ,,BCTaTH HA HOTH HOBOCTBOpE Hiit
xommawii: The firm has a network of 50-plus “knowledge angels” — advisers from across Canada
who lead high-growth firms (Canadian Business, November 12, 2001)

knowledge engineer ous. knowledge technologist

knowledge gap — pBHuUI B 3HAHHAX MDK MpalliBHUKAMH KOMTMAaHid a00 MpeACTaBHUKAMH Pi3HHUX
BepcTB cycminbeTBa: The oil company, parent of PetroChina Co. and China's largest by assets, hopes
foreign firms can bridge its knowledge-gap in enhanced recovery, especially the injection of carbon
dioxide into reservoirs to boost well pressure (The Wall Street Journal, December 21, 2007)

knowledge technologist — mpescTaBHUK TEXHIMHOTO TEPCOHATY Y BUCOKOTEXHOJOTIUHUX TaTy3sX !
The most striking growth will be in “knowledge technologists”: computer technicians, software
designers, analysts in clinical labs, manufacturing technologists, paralegals (The Economist,
November 1, 2001)

knowledge worker — mpamiBHUK, ASIJBHICTH SKOrO MMOB’si3aHA 3 IHTEJIEKTYyalbHOKO Tpalicro: The
most important contribution management needs to make in the 21st century is similarly to increase
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the productivity of the knowledge worker (The Economist, June 8, 2006)
LI

labour tourist — ocoba, koTpa xuBe B O HIii KpaiHi, a mpamtoe B inmii: Since the collapse of the
Berlin Wall, a new sort of migrant has begun to appear in Europe, known in the jargon as a “cross -
border commuter”, “labour tourist” or “incomplete migrant” ... They shuttle back and forth across
an EU border, usually from Eastern Europe into Germany or Austria, and often earn a living in the
Union to support a family outside it... (The Economist, May 6, 2000)

lactation room — creriaibHe NpUMILICHHS, OOJNAIITOBAaHE Ui OCOOMCTUX HOTPeO MpalllorY UX
KIHOK-MaTepiB, y IKux TpuBae nepion ndakraii: Kelly Rome, a product manager at CIGNA Corp. in
Bloomfield, Conn., pumps milk at least twice a day in a dedicated lactation room at her office (The
Chicago Tribune, March 20, 2001)

Lake Wobegon effect — Tennentis 0i1bmocTi Moaei 10 meped Uk e HHsE CBOTO TpodecioHanizmy,
piBast goxoxiB Tomo: Few if any corporate boards consider their executive teams to be below
average, so the result has become known as the “Lake Wobegon” effect (The Washington Post,
October 4, 2011)

last-mover advantage — mnepeBarn KOMIIaHil, fKa OCTAHHbOK) BHXOIHWTh HAa PHUHOK 3 HOBHM
nponykroM / mociayroto: The first-mover advantage enjoyed by leading western retailers has become
diluted and last-mover advantage is beginning to become more important (The Financial Times,
December 18, 2011)

lateral marketing — narepanbuuii (,,0MHANA") MapKETUHT, TEXHOJIOTIA SKOTO MOJIra€e y po3podir
HOBHUX TOBapiB / i1ei He Bcepe I MHI IEBHOrO PHHKY, a 3a foro mexxamu: While the authors stress such
vertical marketing shouldn’t be abandoned, they want to add a methodical process of lateral
marketing to create new categories and markets (The Globe and Mail, January 14 2004)

latte factor — koHuemuis Tpo Te, MO HEBEJIUKI CYMH, SIKi BUTPA4arOThCsl LIOJCHHO, MOXYTh OYTH
CKepoBaHi Ha AilicHO moTpioHi peui: Many financial experts harp on the “latte factor” — the idea that
if you took the $5 you are spending on daily coffee and invested it, you would have a nice nest egg
for retirement in 30 years (The Washington Times, September 30, 2007)

lattenomics, n. — ekoHOMIKa, sika 3aCHOBaHA HAa TEOpil MAPUTETY KYMIBEJIbHOT CIPOM OXKHOCTI
(kpuTepieM € BapTiCTh KaBH y BEJIMKOMY mamnepoBomy ctakamdwky Tall Latte, mio mpomaerbcs y
BChOMY CBIiT1 y Mepexi kaB’spenp Starbucks): Last month Paris became the latest city to feature on
what the Economist dubs its “lattenomics” scale, which shows whether currencies are at their
“correct” level against the dollar by comparing the cost of a Starbucks tall latte around the world
(The Irish Times, February 18, 2004)

layoff lust — Gaxxanus Oytu 3BUTbHeHUM 3 poboru: A new term has entered the language: “layoff
lust”, the sudden desire to be sent away with a severance package, providing time at last to search
for meaning and cultivate the soul (The Atlantic Monthly, April, 2002)

learning a living — 3apo0iTok Ha )KHUTTs IHTEIEKTyalbHOW mpaneto: These days “learning a living”
is common (Canada Free Press, August 18, 2010)

learning economy — exoHOMiKa, JIJIi SKOi 3HAHHA € HAWBAXKIMBIIIUM pEeCypcoM pPO3BHTKY: The
report ... “has at its core an ambition to accelerate the rate of growth, and cement the UK's position
as a world leader in the knowledge and learning economy ”, according to the DCMS (The Guardian,
October 17, 2008)

learning organization — opraui3amisi, B siKiii mepcoHaj MOCTiHO HaBuaerbcs HOBoMYy: A learning



311

organization, where the workers are encouraged to improve their processes and are given an
effective method of doing so, spends money on training every day (The New York Times, June 20,
2012)

lehmanize, v. — cTBopuTH cHUTYyallif0, KOJIM OaHK HE BUKOHY€E 3000B’ 32 Hb 1Yepe3 Ii¢ CIPUY HHI € Xa0C
B ekoHoMimi (Lehman Brothers — amepukaHCbKWH IHBECTHIIIHUI OaHK, B MHUHYJIOMY OJHMH 3
Ha 0 UTh IMX (piHAHCOBUX KOHTJIOMEPATIB Yy CBIT1)

liar loan — no3uka a6o iMOTeY HHIA KPEIHT, 10 HAMAETHCS MO3UYAbHUKY 0€3 BiIMOBITHOTO MAKETY
nokymenri: The bank that lent you with zero down, a NINJA (no income, no jobs and assets) liar
loan that was interest only for a while with negative amortization and an initial teaser rate was also
playing a Ponzi game (The Financial Times, March 12, 2009)

lifelong learning (LLL) — inest HenepepBHoi ocBiru: The need for lifelong learning is underlined by
the digital revolution, from e-commerce to social media and other forms of communication (The
Financial Times, September 20, 2010)

lifestyle office — odic, mpucrocoBanwmii 10 3BuuHOro *urts moaeii: Lifestyle office centers are the
next generation of suburban work life, which, experts say, are miles away from the typical
“commodity office” space by providing ground-floor amenities (The Daily Journal of Commerce,
June 29, 2006)

lion food — npencraBHEK cepenHpoi TaHKM MeHemxMenty: In fact, IBM’s middle management glut
was so out of control that it was called “lion food”, from the story of the lion that hid near an IBM
office and ate a manager a day for a year before anybody noticed they were missing! [436, p.28]

lipstick effect — ,,epext ry0oHOT momagu”, TOOTO CUTyaLlis, KOJIM TOKYIII, KOTPUM i/l Yac KPH3H He
BHCTAYa€e rpoIIci Ha JOpori pedi, BTimawTh cebe Hegoporumu mokynkamu: Confirming Leonard
Lauder’s “lipstick effect” — that at times of economic crisis people will buy small indulgences — the
women say Avon provides an affordable luxury (lipsticks are from £3) in these straitened times (The
Financial Times, November 24, 2011)

lipstick indicator — seodimiii 1t MaKpOEKOHOM 4 HUI TIOKa3HHUK, 3TITHO 3 IKUM CHTYallisl HA PUHKY
BBXKAETHCS TIEPEAKPUIOBOIO, SIKIIO CEKTOP TOBAPiB OCOOHMCTOr0 CTIOKUBAHHS CYTTEBO BUTIEPE]]KaE
iHmi ranysi: In a phenomenon the Estee Lauder Cos. call the Leading Lipstick Indicator, women
tend to buy more lipstick during recessions (The Sunday Gazette-Mail, August 10, 2003)

live commercial — ¢opma pekiamMu, B SKid y4aCHHMKHM akIlii NMPONATyiOTh TOBap / MOCIYry B
peambHUX ymoBax (,,kuBa pekyama’): Nissan Motor is planting actors in movie theaters in the
United States to perform live commercials before the start of showings of “The Matrix Revolutions”
in an effort to expose jaded, skeptical consumers to advertising by masking it as something else (The
International Herald Tribune, November 7, 2003)

LOA (leave of absence) — no3Bonena BincyrHicts a pobori: Sir Hector Sants, the former head of the
UK'’s financial regulator and now a top executive at Barclays, is taking three months’ leave of
absence because of “exhaustion and stress” (The Financial Times, October 15, 2013

lock-in, n. — curyamist, KoJiM HaAMIpHI BUTpaTH, OB ’SA3aHi 13 3aMiHOI0 HASBHOTO 00 JiaJHAHHS,
yTPUMYIOTh KOMMAHI0 Bim mnepexomy Ha HoOBI TexHomorii: Economists call this problem
“technological lock-in": The term refers to the process by which one new technology can prevail
over another for no good reason other than circumstance and inertia (The Boston Globe, March 20,
2011)

lockstep, n. — cucrema MatepiajbHOI KOMIIEHCAIlil, [0 mepeadadae PIBHOMIPHUN PO3MOMI LT
npudytky: US firms where a light-touch management style encourages innovative ideas to flourish
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precisely because there is a “lockstep” compensation system that allows partners to share in each
Other’s successes in a structured way (The Financial Times, October 17, 2008)

logical Friday — ocranHiii poOo4uii AieHr TWKHA Tepes ,OBIUMHK’ BUXITHMUMHU (HE ITSTHHI):
Today is “logical Friday” for a great number of you. That means that you re off tomorrow and have
a long weekend. We hope you enjoy the 4th of July/Independence Day holiday safely (The Stock Car
Gazette, July 3, 2008)

logical Monday — mepiuii pobouwii AeHb TKHS MCJsI TPUBAIUX BUXIIHUX (HE TOHEIIIOK): It's a
logical Monday, dear reader, after an extended weekend due to yesterday’s Bank Holiday, so it’s as
good a time as any for a bit of Monday Mish Mash [http://www.geegeez.co.uk/monday-mish-mash-
on-tuesday-2/]

long tail — xonuemist y po3apiOHii TOPriBii, 3rifHO 3 SKOK CYKYNHAa BHUpPy4YKa Bil MPOAAKY
,,HETIOMYJISIpHUX TOBapiB MOXe OYTH ciBcTaBHAa ab0 TEPEeBUIIYBATHU Ty, IKY AAOTh ,,TIOMYJSIpHI’
toBapu: Mr Turvey said that the book market is a “long tail” business in which there is a low level of
interest in a vast array of specialised works, making the unearthing of old out-of-print works
potentially of interest to many readers (The Financial Times, October 4, 2012)

lottery mentality — Gaxxanus 3apoburu Beiauki rpoini 6e3 3ycuib: It is exactly this kind of lottery
mentality that is the enemy of good investment returns (The Financial Times, September 3, 2004)

LUV recovery — Buxin riodaisHOTO (piHAHCOBOTO PHHKY 3 pelecii, o MOEAHy€e Pi3HI TpaeKTOpIi:
L — moBimpHuit, U — momipuuii, V — mBuakuit: Two years ago, Sir Martin talked of a LUV recovery
as he predicted an L-shaped recovery in Western Europe, U-shaped in North America and a rip-
snorting V-shape for the BRICs — Brazil, Russia, India and China (The Daily Telegraph, August 24,
2011)

LUV-shaped, adj. — cTtocoBHO BHXOay riobansHOTO (iHAHCOBOTO PHUHKY 3 penecii, mo MOoemHye
pi3Hi Tpaektopii: After talk of saxophone and bath-shaped recoveries, WPP chief Sir Martin Sorrell
backs the idea that our economic future is LUV-shaped (The Guardian, October 30, 2009)

Mm

magalogue (magazine + catalogue), n. — pexnamuuii karanor y Burisiai xkypaaiy: Actually, MXG is
both a magazine and a catalogue. Sometimes called “magalogues” or ‘“catazines”, these
publications are the latest way for stores to reach some very desirable customers: teen shoppers
(The Washington Post, April 13, 2000)

mancession (man + recession), n. — curyaliis, KoJIu piBeHb OE3pOOITTS cepell YOJIOBIKiB 3HAYHO
BUIIUH, HDK cepen xiHok: The recession of 2008-09 is sometimes referred to as a “mancession”
because men were hit relatively hard, in part because of the loss of full-time, blue-collar jobs (The
Financial Times, December 13, 2011)

Maple bond — obirawmis, Bunyme Ha B Kanaai iHO3eM HUIM M FOPUI MY HUIM M 0C00aMH 1 I€HOM iHOBa HA
y KaHaJIChKHUX naojapax: Foreign borrowers have stepped up activity in Canada's “maple bond”
market, last month issuing more than double what they did a year earlier (The Financial Times,
February 8, 2006)

marketing 3.0 — HOBa MoOzenb MapKETUHTY, IO Nepeadavyae mepexin KOMMaHIil Bin opieHTamii Ha
CHOXKMBada J0 Opi€HTAlil HAa JIOJHHY, KOJTH pPEHTA0ENbHICTh TOEAHYETHCA 3 KOPIOPATHBHOIO
BinnoBigamsHicTio: Marketing 3.0 is not only different from its predecessors, but actively undermines
them. If your marketing program fails to adapt to this new world, it won't just become irrelevant — it
will actually work againstyou (The Wall Street Journal, November 29, 2008)
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market-Leninism, n. — ekoHOM iKa, B SIKiii TOE€AHYIOTHCS aCIIEKTH KamiraaidmMy i komyHismy: China is
often described as operating a form of “market-Leninism” and in this particular battle, the Leninists
are losing badly (The Financial Times, June 18, 2005)

marzipan layer — mpormapok KepiBHHKIB, KOTPi 3HAXOAATHCS HA OAMH M[a0esib HUXKYE Bl TOT-
meHexkMeHty : These days the level in companies just below very top management, sometimes known
as the “marzipan layer”, is packed with women, many of whom out-perform male colleagues (The
Financial Times, November 16, 2010)

masstige (mass + prestige), n. — kareropis TOBapiB, IO MO3UIIOHYIOTHCS HA PUHKY 5K MPECT MXKHI,
ane MawoTh noctynHy winy: ... All brands, whether high-ticket luxury ones such as Cartier or Rolls-
Royce or “masstige” ones with luxe-y overtones but altogether more affordable, all want to grow
(The Financial Times, March 22, 2013)

Matilda bond ous. Kangaroo bond

m-banking (mobile banking), n. — cuctema MO0 UTbHHX CEPBICIB, IO JO3BOJSE KIIEHTOBI OaHKY
KepyBaTH CBOIM M KOIITAMHU Ha PaxyHKY 3a JOMOMOI 00 Mo0 ibHoro Tesedony: Mobile banking — or
“m-banking” — allows millions of people living far from any bank branch to use mobile phone
credits to access financial services (The Financial Times, May 28, 2009)

McDonaldization, n. — mosiBa y pBHUX KpaiHax CBiTy 3akianiB xapuyBanus McDonald’s, mo
CHUMBOJTI3yIOTh aMEpPHKaHChKHUI CTHIIb XKUTTS 1 Tytodaniamito 3aragom: |’'m not surprised that their
sales are up while 600 Starbucks stores close. It’s a sign that more consumers are pushing back
against the “McDonaldization” trends commonly thought to be limitless (The Washington Post, July
21, 2008)

McDonaldize, v. — cTBOproBaTH O3Hec 3a 3pa3koM Kopmopaiii McDonald’s Ta BukopucToByBaTH
CTaHIapTU30BaHI MeToxu miei kommnawii: There are some firms out there that have claimed to
“McDonaldize” the industry (The Boston Globe, November 17, 2001)

McJob, n. — tumuacoBa, HekBaiidikoBaHa, Oe3mepcleKTUBHA poboTa y 3aKjiagax ,,IBHIKOrO
xapayBatuss” McDonald’s: 4 “McJob ” has in the past been a term for low-paid, dead-end work, but
Ms McDonald said 16,000 of the company’s British staff were studying for nationally recognised
courses organised by their employer, which has an Ofsted rating (The Financial Times, May 11,
2011)

m-commerce (mobile commerce), n. — koMepliiiHa JiAIbHICTH, 3/IHCHIOBaHA 3a JIOMOMOTOIO
3aco0iB MoOimpHOro 3B’s13Ky: Perhaps the greatest challenge for m-commerce is for mobile phones
to be seen as payment devices (The Financial Times, September 23, 2011)

McWage, n. — Hm3bKa oriaTa mpail y 3akiaaax ,mBuakoro xapuayBanus” McDonald’s: Between
2000 and 2007 America’s McWage rose by 13% while the Big Mac price jumped by 21% (The
Economist, June 8, 2012)

McWage (s) Index — iHmekc, 1110 Ja€ MOXJIMBICTh TOPIBHIOBATH PIBEHb 3apIVIATH Y PBHHUX KpalHax
(kpurepiem € oruiata mpami y 3akianax xapayBaHusd kommaHnii McDonald s): In fact, this article, as
with the cross-national McWages Index we wrote about on Friday, just serves to illustrate a key
point of labour economics: wages have just as much to do with every company the employee doesn't
work for as the one they do (The New Statesman, June 25, 2012)

McWorker, n. — npalliBHUK, KOTPUil TpaIOe y 3aKiaii ,,mBUAKoro xapuysauns” McDonald 's: The
young soldiers taking the fall for the prison abuse scandal are the McWorkers, prison guards and
laid-off factory workers of Bush’s so-called economic recovery (The Guardian, May 18, 2004)
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McWorld, n. — rnobajbHuil CBIT, B AKOMY BHACJIIMOK HACTYIY TpaHCHAI[IOHAJbHUX KOPIOpaIlii
NAaHYIOTh 3aXilHI IIHHOCTI 1 KyJbT CIIOKMBAHHA (32 aHAJIOri€l0 10 KyniHapHoi imnepii McDonald ’s):
But what is territory in the age of television? Migration, mass media, McWorld, the mall — the very
structures of contemporary life are sources of a literal displacement (The Boston Globe, June 17,
2003)

Medicon Valley — ,Meawmina Jlonuna”, paiioH 3 BEJHUKOK KOHICHTPAIEI OIOTEXHOJOT Y HUX
KOMIaHii (TepBa’KHO MO0 JAaTChKO-IBEIpKUX KoMmmaHii): Important clusters include the cross-
border “Medicon Valley” (the Malmo-Lund region in southern Sweden, and Copenhagen on the
Danish side) and Goteborg on the west coast (Newsweek, 26 July 26, 2004)

mega-bank, n. — Bemmkwmii i BriuBoBMiA 6aHk: Euh, a close ally of President Lee Myung-bak, has
been a strong advocate of creating a “mega-bank” to rank alongside South Korea’s manufacturing
giants such as Samsung Electronics (The Financial Times, July 13, 2010)

megacroesia (mega + Croesus), N. — KpaiHu, [0 CTAIH JYyXe 3aMOXHHMH 3aBISKH P OIOBHIIAM
3050Ta, noknagaM Hagru iT. iH. (uap Jlixii Kpe3 Bimomuii TuM, 10 MaB He3NiueHHI OaratcTBa)

megadeal, n. — ginoBa yroga Ha Benuky cymy rpoueii: Dealmaking is back, to the sound of much
celebration. A few megadeals to start the year confirm a picture in which mergers and acquisitions
are rising steadily, even in Europe, after a dreadful 2012 (The Financial Times, March 10, 2013)

megashed, n. dus. megastore

megastore, n. — nyxe Beaukuii marazun: Barcelona has a much-admired policy of refusing to allow
shopping centres and megastores around its edges, which has allowed its rich ecosystem of small,
specialist retailers to thrive and survive as well as anywhere in Europe (The Financial Times, May
27, 2011)

mega-wealthy, adj. — mag3Bmuaiino Garatumii: The news shows that even mega-wealthy nations
underwritten by hundreds of billions of petrodollars are not immune to the crisis (The Financial
Times, December 15, 2008)

melt-up, n. — ,meperpiBanHs” GOHIOBOr0 PHHKY, SIKE MPU3BOAUTH 10 Oe3MpeIie/ie HT HOro 3p0oCcTa HHs
min Ha akmii: The result in the last two weeks has been a “melt-up” in stock prices, said Paul Nolte,
technical market analyst at Hinsdale Associates in suburban Hinsdale (The Chicago Tribune,
December 30, 2003)

mental health day — nmomaTkoBuii BUXiTHHI J€Hb, AKHA HATAETHCS TPAIIBHUKY JJI1 MOKpAIIE HHS
rioro emomiiinoro crany: Need a mental health day? The idea that all employees deserve the
occasional day off to clear their head is one expressed by many workers — even if it’s done half-
jokingly (The Chicago Tribune, June 22, 2004)

metamediary, n. — mocepeaHUK, KOTPUil KOOPIHHYE /il IHIIMX MOCEPEIHUKIB, AKi CTIC [ia i3 YFOThCS
e y neBHid ramysi: “Metamediaries typically do not represent the providers of products and
services. They facilitate exchanges, but generally do not participate in the actual exchange
transactions,” says Prof. Sawhney (The Wall Street Journal, January 25, 2000)

microcredit, n. — HeBesTMKa, KOPOTKOCTPOKOBA TO3MKA OC00aM, KOTPi XOUyTh CTATH I IPUEM M H,
ajyie He MOJKYTh MPETEHIYBaTH Ha 3BHMYaiiHi OaHKiBCchbKi mo3uku: Bangladeshi economist Muhammad
Yunus and his Grameen Bank won the Nobel Peace Prize on Friday for their pioneering use of tiny,
seemingly insignificant loans — microcredit — to lift millions out of poverty (The USA Today,
October 13, 2006)

microlending, pp. — MikpokpeauTyBaHHs, ab00 HaJaHHS HEAOPOTUX (iHAHCOBHX IMOCIyr: The
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researchers turned to the work of Muhammad Yunus, the Bangladeshi economist who pioneered
microlending to the poor, for inspiration (The Financial Times, July 26, 2012)

microloan, n. ous. microcredit

microtransaction, n. — npunOaHHs ,,BipTyaJlbHUX’ TOBapiB Ta MOCIYr, SKi KOIITYIOTh HE3HAYHI
cymu: To service those companies that are doing a brisk business in microtransactions, a new
generation of companies has sprung up to provide payment systems and capitalise on this emerging
market (The Financial Times, May 2, 2009)

microwork, n. — He3HauHe 3a 00CATrOM 3aBAAaHHA, I BUKOHAHHA KOO KOMIIAHIA 3a HEBEJIUKY
IJIATHIO 3aJlyda€e MpalliBHUKIB 3 KpaiH TpeThoro cBiry: The concept underpinning the centre is
microwork, outsourcing bits of labour to disadvantaged youth, women and refugees in developing
countries - from refugee camps in northeastern Kenya to remote pockets of rural Pakistan - and,
now, Haiti (The Globe and Mail, March 10, 2010)

millionerd (millionaire + nerd), n. — ocoba, KOTpa oTpuMala BEJIHKiI CTATKH 3aBASKH POOOTi y
BHCOKOTeXHoJoriuHiii komnanii: For the uninitiated, an Oink is someone with one income and no
kids, a wombat is anything which is a waste of money, brains and time, and a millionerd is someone
who has become extremely rich by exploiting hi-tech business opportunities (Daily Mail, March 5,
2003)

missionware, n. — npeameTH (PydKH, Yamku, GyTOOIKH Ta iH.) 3 JIOTOTHUIIOM YU JCB3OM KOM MaHii,
KOTpPi BHIAIOTHCA MpalliBHUKaM : Training reports the practice is described as “missionware”. And it
includes pens, coffee mugs, shirts and other such paraphernalia emblazoned with a company’s latest
mission statement (The Chicago Tribune, April 16, 2000)

MIST (Mexico, Indonesia, South Korea and Turkey) — narmiona s Hi ekoHOM iK1 Kpain (Mekcuka,
IHnonesis, [liBnenna Kopes, Typedunna), 110 MIBHAKO PO3BHUBAIOTHCS a00 MAIOTh TIEBHUI MMOTE HITia T
s po3Burky: By now, nearly everyone has heard of the BRICS (Brazil, Russia, India, China and
South Africa). Less known are the CIVETS (Colombia, Indonesia, Vietnam, Egypt, Turkey and South
Africa) and MIST (Mexico, Indonesia, South Korea and Turkey) (The New York Times, May 14,
2012)

Mittelstand, n. — HiMe 1B Ki, aBCTpiiiChbKI Ta MBEHIAPCHKI MaTi i cepe/IHI KOM A Hii, SKi 3HAXOAAThCS
y HOBHIi ab60 yacTkoBiii BiacHocti cim’i: Poland has not yet been able to build a larger ecosystem of
specialist, niche businesses similar to Germany’s Mittelstand companies, which are highly effective
in exporting to fast-growing emerging economies (The Financial Times, June 17, 2013)

mobile marketing ous. wireless marketing

Mongolian hordes technique — BUKOHAaHHS CKJaJHUX 3aBIaHb 3a JOTOMOIOI0 BEJIHKOI KITbKOCTI
MaJIOKBaJi(piKOBAaHUX TPAIMIBHUKIB 3aMICTh 3aJydeHHSI HEBEIHMKOro YHCIAa BHCOKOKBaTi(iKoBaHUX
daxisiis: Mongolian Hordes technique - (Or “Chinese Army technique ”) Assigning a large number
of inexperienced programmers to a job which would better performed by a few skilled ones
[http//www.thefreedictionary.com/]

monotasking, pp. — BHKOHAHHS OJHOTO 3aBJaHHs y TeBHHU BinpiBok uacy: Wood advocates
“monotasking” as a way to reduce your stress and increase your self-fulfiliment (The Chicago
Tribune, October 26, 2010)

monster country — Benuka rycToHaceJieHa KpaiHa, sKka Mae HAA3BUYAWHY €KOHOM 4HY W MOJITHIHY
BIaay Ta KyJibTypHuit Bruiu: Adopting terminology used by George F. Kennan, the American
foreign policy theorist, Mr. Lafer said Brazil belonged to a group of “monster countries” like
Russia, China and India that because of their continental size have an inherent weight in
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international affairs (The New York Times, March 27, 2001)

moon the giant, v. — 3HeBaXJIMBO CTaBUTHCS 10 OBHEC-KOHKYPEHTA, SIKUH € 3HAYHO TIOT yXKHILIUM :
There's a saying in techdom about Microsoft: Don't moon the giant (Businessweek, February 4,
2001)

moon rocket — koMnaHist, akIlii SKOT CTPIMKO 3pOCITH Y MOMEHT TEPIIOro MyOJIidHOTO PO3M IlIIe HHS :
Many venture-capital investors believe that out of a portfolio of ten investments, only two will be
‘moon rockets’ — ventures that produce a big payoff with a successful initial public offering (Harvard
Business Review, March-April, 1997)

mortgage mill — xommnaHis, sika Hajae IMOTEYHUN KpPEAUT HEKBaTi(QiKOBAHUM T103UYaJIbHUKAM :
During the housing boom, lenders created mortgage mills and put people into overpriced homes
with mortgages that were difficult to understand and even more difficult to maintain (The
Washington Post, October 17, 2010)

MOouse race — mepexin Ha MEHIII BinmoBinansHy pobory: The mouse race clearly takes the rat race as
its inspiration, a colloquialism coined in the 1950s and defined by the Chambers Dictionary as “the
fierce, unending competition for success, wealth, etc. in business, society, etc” (The Herald,
September 13, 2003)

MTBU (maximum time to belly-up) — mepiox dacy, ynpomoB»x sKOro KOMIIAHISI CIIOJIBA€EThCS
yrpumatucs B [HrepueT-0i3Heci: Investors keep track of how much money their portfolio companies
have on hand, and how long they can survive without an additional infusion. This is the MTBU —
“maximum time to belly-up” — or the “fume date” (The Boston Globe, November 12, 2001)

multi-channel marketing — mapkeTuHroBa crpaTerii, B paMKaX SKOI KOMIAHIl 3JiiiCHIOIThH
JUCTPHUO YIIII0 CBOIX TOBAapiB Ta MOCAYT 1B OHJAWHOBOMY MPOCTOPI, 1Yepe3 TpaaulliiHi kaHamtu: In
this new technology-fueled landscape, distinctive capabilities might include a deeper understanding
of the shopper, an innovative usage of digital and mobile marketing, a sensitive deployment of
multlcahnnel marketing, or an innovative approach to solving problems unique to that retailer or
market (The Financial Times, November 16, 2012)

multi-skilling, pp. — BukoHaHHs1 000B’SI3KiB, 110 BUMararTh NpodeciiHOT KOMIIETE HTHOCTI Y Pi3HUX
ramy3six: Demand fluctuation was handled by overtime and multi-skilling so that people carried out
different jobs at different times (The Financial Times, February 9, 2010)

multitask, v. — BukoHyBaTHu Kijbka cmpaB omHodacHo: The workload was a shock ... [but] it also
taught me the vital management trick of being able to multitask (The Financial Times, February 17,
2013)

murketing (murky + marketing), n. — npuxoBaHuii MapKeTHHr, KOJIH iH(QoOpMallis npo ToBap /
HocHyry nopaerbesi HemoMiTHo: ... \We have entered an era of “murketing”, a hybrid of the words
“murky” and “marketing” (Newsweek, June 30, 2008)

N n

N-11 (the Next 11) — oguHamIMTh ,,HACTYIHUX KpaiH, AKi MAIOTh MOTEHIAJ I €KOHOM 4 HOTO
3poctanns (Mekcuka, Hirepis, €runmer, Typeuuwuna, Ipan, [laxuctan, banrmagem, [umonesis,
B’ernam, IliBnenna Kopes, ®ininminun): But of course power would have shifted not only to the
BRICs, but also to what Goldman has dubbed the “next 117, a next tier of emerging economies led
by Indonesia and Mexico (The Independent, July 9, 2008)

nag factor — yWMHHMK, TOB'A3aHUI 3 TMCHUXOJOTTMHHM THCKOM JiTei Ha OaThKiB MpH 3 1iC HEHHI
ciMeitHuX mMOKymok: Young consumers become masters of “pester power”, artfully employing the
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“nag factor” to wear down harried parents, convincing them - again - to “just say yes” (The
Christian Science Monitor, October 24, 2007)

nanny bubble — weodimiiiHuii mokaz3HUK, MOB’3aHUM 13 THUM, IO y MEPIOAU cTa0UTbHOTO PO3BHUTKY
€KOHOMIKHM BapTicTh HaiiMy HsHi cyrTeBOo 3poctae: Ah, those were the golden years of what Liz
Roberts, editor of Nursery World magazine, calls the “nanny bubble” (Newsweek, March 24, 2003)

nanoeconomics, n. — 1) Teopit €KOHOMIYHOI MOBEIIHKM 1HIHBIIYyalbHHX ¢KOHOMIYHHX areHTIB y
PUHKOBHMX 1 HepuHKOBHMX ymoBax: Essentially, Anderson is studying nanoeconomics, or small
numbers of purchases by a few customers - niche markets of dozens instead of mass markets of
millions (The Irish Times, March 25, 2005); 2) TeopeTH4HHIl OMUC CEKTOpa EKOHOMIKH, IO
3actocoBye HaHorexHosorii: CNSE [the College of Nanoscale Science and Engineering] is the first
college in the world devoted exclusively to the research, development and deployment of innovative
nanoscience, nanoengineering and nanoeconomics concepts (The Legislative Gazette, May 22,
2006)

nap Nnook — creriafib HO BiABeAE HE MicIie, 1€ MpalliBHUKK KOMMaHii MoxyTh moapiMaru: A Chicago
marketing group maintains a “nap nook” while the Pittsburgh-based Deloite consulting company
has a “nap room” (The Washington Times, March 12, 2000)

nappy wall — nepemkoau Ha MUBIXY 0 Kap €PHOrO YCIiXy Y *KIHOK 3 MaJeHbKUM U AITbMU: ... What
too many women face nowadays isn’t a ‘glass ceiling’ because of their sex but a ‘nappy wall’ if they
choose to have a child aswell as a career (The Daily Telegraph, June 13, 2012)

NASCAR effect — edekr, 10 BHHHKAE Yepe3 BEIUKY KiIbKICTh JIOTOTUIIB 1 peKJIaM HUX 300pa ke Hb :
A logo-happy approach to smartphones and tablets, however, would run the risk of confusing
consumers with what some experts call the “NASCAR effect” — a reference to the race cars that are
covered in so many ads, the ads seem to blur and become meaningless (The Sydney Morning Herald,
September 27, 2012)

Nasdag, v. — piBko 3HmXKYyBaTucsi mpo BapricTh abo kimpkicTh (Nasdaq — HaiOimpmia B CIHA
€JIEKTPOHHA CHCTEMa TOPTIBJII IIHHUMU Tanepamu) . “This year the process nasdaqed ”, the editors
wrote in their December story, noting that nominations for the year had tumbled 20% (The Wall
Street Journal, January 17, 2002)

nearshore, v. — mepe HOC UT 1 BUPOO HUY 1 TIPOIIECH Ta POOOU i MICIII y KpaiHH, IO € HAWOIMKY UM H 10
micts 6asyBanms kommawii: With a resounding 84% of the C-level executives surveyed by
AlixPartners saying that the decision to nearshore their manufacturing would be an important one
during the next year (The Wall Street Journal, April 18, 2013)

nearshoring, pp. — mepeHeceHHss BUPOOHMY MX TPOIECIB Ta MOB’SI3aHUX 3 HUMH POOOYUX MICIh Y
CycimHi KpaiHu, MO0 JO3BOJISIE 3HM3UTH BUTPATH HA BUPOOHUNTBO: ... EXperts say “nearshoring”
(bringing outsourced services back closer to home) could benefit from lower cost locations in Europe
(The Financial Times, May 22, 2012)

negative demand shock — panroBe i 3HauHe 3HIWKEHHs TONUTY Ha ToBapu / mocayru: If US savings
rise, other countries could experience a negative demand shock for their exports (The Financial
Times, August 28, 2006)

nerdistan, n. — mepeamicTs ab0 HEBEJWKE MICTO, 3acelieHe MepeBa)HO (axiBIFIMU Yy Tanysi
KOMIT IOTepHOi TexHikM 1 mporpamyBanus: Such sought-after people have become, in effect,
sophisticated consumers of place, be they high-tech “nerdistans” such as Raleigh, North Carolina,
elite rural “Valhallas” or revived metropolitan regions such as Manhattan, Seattle and the inner
lakeshore districts of Chicago (The Economist, November 9, 2000)



318

netpreneur (net + entrepreneur), n. aus. cyberpreneur

NeUroeconomics, N. — MDKAUCIMIUTIHAPDHUI HATIPIM B Haylli HA MEPETHHI €KOHOMIUHOI Teopii,
Hei#pobiostorii Ta ncuxosorii: “Neuroeconomics” ... explores the role biology plays in economic
decision-making, by combining insights from cognitive neuroscience, psychology and economics
(The Albany Times Union, August 22, 2005)

neuromarketing, n. — raay3s MapKeT HHTOBHMX JOCJIIIKE Hb, 110 BUBYAE€ CE HCOM OTOPHI, KOTHIT MBHI Ta
adeKkTHBHI peakiiii criokuBadiB Ha MmapketuHroBi ctumysu: Neurology used for advertising
purposes, called neuromarketing, has gained a following among some marketers (The International
Herald Tribune, February 26, 2009)

new chip — akiiis nepcneKTUBHOT BUC OKOTeXHOMOriwHOT KommaHii: Even if Transmeta can live up to
all the hype, there is no guarantee that it will be a commercial success. The Valley has seen many hot
new chip companies that failed to make it (The Economist, January 13, 2000)

new-collar, adj. — cTOCOBHO mNpenCTaBHUKIB CEPeIHbOr0 KIaCy, sIKi MPaIfoOTh y cdepi mociayr i
BOJIHOUYAC MPEACTABIIIOTH Kiiac ciry:k00B1iB (White-collar) i po6iruukis (blue-collar)

NINJA (sio No Income, No Job or Assets), n. — 6e3pobirHa Jf0HHa, Ka HE Ma€ 3a0MaKeHb  In
America, they call them Ninja mortgages — standing for No Income, No Job or Assets — and there is
growing evidence that these sub-prime mortgages were mis-sold in their millions by lenders
desperate to feed the pipeline for securitising, or packaging up, these loans by investment bank s (The
Observer, September 30, 2007)

ninja loan — mo3uka, st OTpUMaHHs KO HE MOTPIOHO HITKMX JOBITOK Ta YKOMHOTO 3a0€3TMeYCHHS :
Some bright spark hit on the idea of calling it the ninja loan, in a clever attempt to attract the
interest of lenders and borrowers. It is a tiny market at the moment, but bankers have high hopes that
ninjas — the loan equivalent of the samurai bond — will gain traction (The Financial Times,
November 16, 2006)

no-collar, adj. — mpo mpamiBHMKA, KOTPUil HEMa€ OCBITH W HAJIC)KHUX HABHYOK JUJISS BUKOHAHHS
poooru: They may be the most vilified generation in history: some call them no-collar workers;
others look at their endless hugging and dismiss them as teacup kids; in economically devastated
Europe, they are boomerang kids who always come home, Peter Pans who never grow up (The
Newcastle Herald, July 13, 2013)

Oo

office, v. — BukoHyBaTu pi3Hy oQicHy poOoTy (BimmoBimaTu Ha Telae)OHHI I3BIHKH, POOUTH
dorokomii, HamcuIaTH (akcH, eJeKTPOHHI MoBimoMIeHHs i T. id.): But when Blackstone tried to find
an office in the commercial capital of Mumbai (formerly Bombay), the only space it could find was a
hotel room. (“And I thought hotel rooms were for sleeping, not officing, ” he said.) (The Wall Street
Journal, January 25, 2007)

office-free, adj. — npo pobory, sika He nependavae nepeOyBaHHI mpaiiBHUKAa B odici: The biggest

issue in achieving ‘office-free working’, however, was the telephone system (The Guardian, May 11,
2012)

office spouse — kornera o po0oTi, 3 IKUM / SIKOK0 BUHHKAIOTH JIOBipIuBi cTOCyHKHU: The presence of a
spouse can also impede the forming of the most satisfactory of workplace relationships — the office
spouse. The OS is one’s chosen parmer for a sandwich at lunch and a gossip at any time at all (The
Financial Times, November 8, 2009)

officing, pp. — BUKOHaHHs TIOCaOBHUX 000B’sA3KIB 3a MexaMu cBoro kabdinety: But when Blackstone
tried to find an office in the commercial capital of Mumbai (formerly Bombay), the only space it
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could find was a hotel room. (“And I thought hotel rooms were for sleeping, not officing,” he said)
(The Wall Street Journal, January 25, 2007)

offshorable, adj. — 1) npo BupoOHMY Kl mpouec, MO MOXe OYTH NEepeHECEHH B iHINY KpaiHy 3
METOI0 €KOHOMIii BUTpaT Ha BUPOOHHITBO; 2) MpO poOOTYy, IO MOXe OyTHM BHKOHAHA 32 HIDKUY
3apo0iTHY IUIATy MpalliBHUKOM, SIKHH 3HAXOMUThCA B iHIIIN kpaini: Twenty-five percent of US jobs
are offshorable (The Financial Times, October 9, 2009)

off-the-clock, adj. — nmoB's3anmii 3 mpaner y nozapobouwnii yac 6e3 omiaru: A Pennsylvania jury
said on Friday that Wal-Mart, must pay $78.47m in damages to current and former Pennsylvania
employees for forcing them to work “off the clock” or during rest breaks (The Financial Times,
October 13, 2006)

omnichannel, adj. — takuii, mo iHTErpye TpaaMiiiHI W €JIEKTPOHHI KaHAJHM MPOAAXY TOBapiB /
nociyr: Macy's is embracing “omnichannel” integration, that is, selling stuff on television, through
mail-order catalogues and online, as well as keeping its department stores (The Economist, February
25, 2012)

on-hold advertising — TenedoHHa peksiama, CpSMOBaHA HA KII€HTIB, KOTPi 3HAXOIATHCS y PEIKUM i
ouikyBanus: As a franchisee, Bradford, 47, sells marketing tools such as on-hold advertising, voice-
activated Web sites and talking newsletters to businesses (Entrepreneur, September 1, 2004)

online advertising — Iarepuet-pexnama: There’s a great threat to online advertising in general —
people have negative views of it (The Financial Times, November 25, 2012)

online application form — enekTpoHHa aHKeTa MpeTeHIACHTa Ha mocany: There’s even a reluctance
among some graduates to take the time to fill in online application forms and a preference for
sending CVs instead - even if that goes against what the employer has asked for (The Independent,
June 15, 2000)

online bank — Inurepuer-6auk: European regulators have ordered Iceland to repay €3.8bn lost by
British and Dutch depositors in the failed Icesave online bank, rejecting claims that Reykjavik is not
legally responsible for the money (The Financial Times, May 27, 2010)

online banking — cykymnHicTh TeXHONOril qHCTaHIIHHOrO OaHKIBCbKOro odciayropyBanus: Online
banking has been on a rollercoaster ride in its 10-year history but, thanks partly to increases in
internet use and broadband access, is showing signs of maturing (The Financial Times, May 10,
2006)

online checkout — cuctema omaatu ToBapiB / mociyr, npundanux dyepes Iurepuer: They provide
access to shopping codes which you can enter at the online checkout to get a discount, be it money
off or free delivery (The Belfast Telegraph, December 2, 2009)

online coupon — oHaHOB1 KYNIOHU JIJI1 OTPUMaHHS 3HIDKKK Ha ToBapu / mocyyru: The use of online
coupons for consumer grocery goods has jumped in recent years, from 1 per cent of all coupons in
2006 to almost 10 per cent in 2009 (The Financial Times, June 9, 2011)

online CV — pesiome mpeTeHIeHTa Ha mocaay B elekrpoHHomy (opmari: They can also streamline
recruitment procedures by taking online CV forms, ask “go or no-go” questions to weed out
unsuitable applications and finally draw up a shortlist (The Financial Times, April 20, 2011)

online deal — BurinHa mpormno3wuilis TOBapiB / MOCJIYT y pamKax eleKTpoHHOI Toprismi: Ecommerce
outfits had traditionally hyped “Cyber Monday” as their day, the idea being that consumers would
hunt for online deals once they got back to their fast Internet connections at work (The Wall Street
Journal, November 23, 2012)
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online goods — ToBapwu, mo nponatothes depes [arepuer: BRUSSELS is planning to close a loophole
which allows US internet companies to sell online goods to European customers tax-free (The
Inde pendent, March 5, 2000)

online marketing — onnaitnoBuit mapkerunr: Via online marketing and modern logistics you can
reach hundreds of countries — there is a market of 7bn consumers out there (The Financial Times,
July 31, 2012)

online order — 3amoByeHHsI, po3MilleHe eJieKTpoHHUM criocobom: Walmart, however, mimicked
Amazon by announcing that later this year it would begin testing self-service lockers that customers
can use to receive online orders in about a dozen stores (The Financial Times, March 27, 2013)

online retailing ous. e-retailing
online shopper ous. cybershopper

online shopping — kyniBns ToBapiB i mociyr uepe3 Iurepuer: Online shopping is rising
tremendously not only in the metropolises but also becoming a trend in the small cities, where people
have the aspiration and purchasing power to buy but do not have accessibility to the brands and
products (The Financial Times, November 2, 2012)

online shopping cart — BipryamsHuit B3ok aust mokynok: Ms Condren also has a traditional
merchant-services terminal for credit cards payments, in addition to providing an online shopping
cart (The Financial Times, December 5, 2007)

ontrepreneur (online + entrepreneur), n. dus. cyberpreneur

open-collar worker — monuna, korpa mpaigoe Baoma: Home-based entrepreneurship is attracting
growing numbers of recruits to its ranks. These “open-collar workers” come from a variety of
backgrounds: lifelong entrepreneurs, homemakers, downsized workers, graduate students, stay -at-
home parents, homebound disabled people and retirees (The Los-Angeles Times, May 20, 2001)

open the kimono — Hanatu gaHi npo GiHAHCOBY M ifJILHICTH KOMIIAHIT, SKi paHilie OyIu MpUXOBaHi:
People don't always want to open the kimono with strangers, but once you get into the process,
confidence grows (The Financial Times, December 5, 2007)

optionaire, n. — MiTbiOHep, AKUI 3apOOKMB CBOT CTATKU 3aBISKH ONEpalisiM 3 IIHHUMHU TATepaMu:
The site joins other Internet destinations reaching out to “optionaires” - people who are rich, or
hoping to get rich, off their stock options (The Boston Globe, July 23, 2000)

orange-collar, adj. — cTocoBHO MmpalliBHUKIB, KOTP1 OIATAIOTh MOMapaHIEB1 KHICT U OE3TIEKH ITi]] 4ac
poooru: Demand for staff driven by mining and mining-related construction requires a new tranche
of ‘orange collar’ workers to emerge [http://www.recruiter.co.uk/]

orchestra model — oprauiBaiitHO-ypaBIiHChKa MOJIEIIb, B AKiil €1UHUI KEPIBHUK BHIA€ IHCTPYKIIT
Ta PO3MOPSKCHHS, IO aJalToBaHi i moTpedu okpemux minposainis: The Orchestra model for
network-centric innovation closely resembles the organization and the structure of a typical
symphony orchestra — a conductor holding sway with his wand, directing a group of musicians —
each a specialist in a specific musical instrument [401, p. 154]

ostrich, n. — iHBecTOp, SIKKil He pearye Ha KPUTHY HI cUTyallii a00 mojii Ha (OHTOBOMY PUHKY B Hafii
nodekatucs kpamux dacis: In a stock market that never seems to run out of reasons to go down, you
no longer feel like a bull. But that does not necessarily make you a bear. You may, in fact, have
become an ostrich (The Wall Street Journal, September 13, 2008)
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overqualification, n. — Hamnumoxk kBamidikamii: With so many university graduates and so much
competition for jobs, overqualification has become a serious problem (The Financial Times, January
17, 2008)

Pp

P2P (peer-to-peer), N.— BuI €IEKTPOHHOI €KOHOMIYHOI JIUTbHOCTI 3a CXEMOIO ,,Bill JIFOAMHH 10
monunan”: On Friday, Eaglewood Capital, a New York-based investment firm, sold a $53m
securitisation of peer-to-peer loans from Lending Club, the biggest “P2P” lender in the US, to
investors including an as yet unnamed insurance company (The Financial Times, October 1, 2013)

paint the tape, v. — minBumyBaTH MiHy NUIIXOM BUKOPHUCTAHHS HECTHdYHUX METOMIB (HATPHUKIAI,
OJIHOPa30BY TMOKYIKY aKIliii po30WTH Ha KiIbKa, 100 CTBOPHTH 1T03i0 axkioTaxy): Among the big
concerns are ‘front running”, in which a broker buys or sells ahead of a large client order and
“painting the tape”, which involves placing multiple orders to artificially move the share price (The
Financial Times, May 4, 2010)

Panda bond — obmniramis, sika HOMiHOBaHA B KMTaWChbKUX r0ausXx i1 BunymeHa B KHP iHozeM HuM 1
emirenramu: In 2005, IFC and ADB were the first international financial institutions to issue “panda
bonds”, renminbi-denominated bonds sold by non-Chinese issuers in the domestic market (The
Financial Times, October 19, 2010)

panic merchant — npexcraBHUK Mac-Meia a00 KOMIaHisA, IKi CTIEKYTIOI0Th Ha COIiaJlb HUX CTpaxax:
Whether you believe the global-warming panic merchants and the predictions that oil will run out,
or whether you do not, there has never been a better time to bring back (The Sunday Mail, June 21,
2009)

paradessence (paradoxical + essence), n. — 3naTHICT TOBapy OYTH BTUICHHIM JBOX MPOTIICKHUX
6axans cioxxmBaua: If for nothing else, Alex Shakar's first novel deserves to be remembered for a
brilliant concept: “paradessence”. Examples: The paradessence of coffee is that it offers both
stimulation and relaxation; the paradessence of ice cream is that it embodies both eroticism and
innocence (The Los Angeles Times, October 7, 2001)

passion brand — OpeHx, 1110 BUKJIHKa€ 0COOTUBY MPUXHIbHICTh MOKYIIIIB 10 TOBAPY YU mociyru: It
all begins with a deep belief in the brand, ... a passion brand that competes in the land of giants (The
New York Times, April 25,2011).

patent troll — kommaHis, sika arpecMBHO TMPOBOAUWTH MATEHTHE TNepeciimyBaHHsi: There was an
address by a spokesman for a leading patent troll, which buys and asserts patents in the hope of
forcing companies to pay royalties (The Financial Times, April 9, 2013)

pay-per-click (PPC) — meToauka ormaTH 3a po3TallyBaHHs PEKJIaMH HA CAWTi, KOJU peKJIaMOaaBe b
CIUlauye BJACHUKY CaiTy 3a KOXeH ,, KK’ 1mo pekiamHoMy oroiomeHnio: Pay per click (PPC) is
internet advertising wherein advertisers only pay when users actually click on their advertisement
(The Belfast Telegraph, January 12, 2010)

PC banking (personal computer banking) — cepsic, sikuii 103BOJIsI€ KJIIEHTOBI OaHKY OTpHMAaTH
iHhpopMaIliro Mpo paxyHOK 1 BHUKOHYBaTH TieBHI OaHKIBChKi omepalii uepe3 mepcoHabHUH
xkomir' torep: Only 17% of respondents said they would be happy doing TV banking, compared to
24% happy to do PC banking (The Guardian, December 5, 2000)

PDA-banking (personal digital assistance + banking) — cnocid0 aucTaHIiHHOTO OAaHKIBCHKOIO
00CIIYyTOBYBaHHs, M0 Tependadyae BUKOPUCTAHHA KITIEHTOM TIOPTaTUBHOI HU(PPOBOI TEXHIKU
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(kuIme HbKOBHUX KOMIT foTepiB, cMapTdoniB Toiro): NACF is a national financial services institution
established in 1961, with over 4,000 branches throughout South Korea. It operates the largest
electronic network system in the country, offering tele-banking, e-banking, mobile/PDA banking,
and a variety of automated services (The Globe and Mail, April 28, 2005)

peanut-buttering, pp. — eKOHOM He BUKOPUCTAHHSI pecypciB KOMMaHil: “In the past, companies could
take advantage of what | call ‘peanut-buttering’, which is spreading the cost of handling a specific
client over others, ” Csiszar said (The Charleston Gazette, February 21, 2006)

permission marketing — pBHOBWI MapKeTHUHry, IO Tepenbdadae pPO3CHIKY IOBiIOMIIC Hb
pPEeKJIaMHOro 3MICTy JHIIe y pa3i 3ronu ajapecaTiB Ha ixHe orpumanss: The conventional wisdom
holds that the era of “interruption marketing” will give way to that of “permission marketing” —
advertising that will be sought out by consumers, rather than just tolerated (The Financial Times,
May 18, 2005)

personalized pricing — BcTaHOBJICHHS PBHUX LiH JAJsI PBHUX KATEropiil MOKYIIiB HA OIHMH TOBap /
nocayry: This summer, the grocery chain rolled out a personalized pricing system offering
customers discounts that are tailored to their shopping habits, which are tracked through its loyalty
card program (The Washington Post, December 17, 2012)

pester power — 37aTHICTH JiTell BIJIMBAaTHU HA BUOiIp OaThKIiB MpH 3IIHCHEHHI CiMEMHMX MOKYTIOK:
Focusing on kids instead of their parents has been productive for the food marketing community. Ads
and packaging help generate what the FTC calls “pester power”, in which children badger their
caretakers to buy a product (The Los Angeles Times, December 21, 2012)

petro-economy, n. — exoHOMika KpaiH-ekcroprepiB Hadru: But high prices have also kept Russia
trapped in its role as a petro-economy (The Financial Times, October 22, 2012)

petro-euro, n. — vadroespo: If $100 per barrel looks high now, it will look cheap after markets shift
to petro-euros (The Deseret News (Salt Lake City), November 4, 2007)

petro-state, n. — nepxaBa, B SKiif 3HAYHA YaCTKa €KCTIOPTY Tpwuraxae Ha HadTy: Russia’s economy
works like a petro-state, where the government derives most of its revenues by taxing the oil and gas
sector (The Financial Times, June 17, 2013)

PGST (permanent global summertime) — xymiBns ¢pykTiB Ta OBOYIB Ha CBITOBHUX OITOBUX
pUHKax 3 METOI IXHbOro POJaXy B 3akKiaaax po3ApiOHOI TOPriBii He jiuile B TEBHUH CE30H, a
BIPONOBXK poky: These days, the reality is that most of us buy our fruit and veg in supermarkets,
where all the irritating idiosyncrasies of fresh produce have been ironed out to create Permanent
Global Summer Time (PGST), a curiously uniform, nature-defying new order (The Guardian,
September 7, 2002)

philanthrocapitalism (philanthropy + capitalism), n. — couiajpHO OpIEHTOBaHWI KaTiTaNi3M,
noenHaHHA OBHecy i ¢imanrpomii: The latest manifestation of this American exceptionalism is
“venture philanthropy” or “philanthrocapitalism”, the movement led by Mr Gates and other
billionaires (The Financial Times, January 30, 2012)

pig, N. — iHBeCTOp, KOTpHUH 3iliCHIOE PU3UKOBaHI i HeoOauHi omepallii, OaKarUu ¥ SIKHA B U IIIe
orpuMatu MakcumaibHui mpuoytok: While my initial foray into the stock market cost me the
equivalent of my current two-year MBA programme fees, it provided me with a priceless education in
how the stock market worked and how “bulls made money and pigs got slaughtered” (The Financial
Times, December 4, 2006)

PIIGS (Portugal, Italy, Ireland, Greece, Spain) — rpymna €BponeichbKuX KpaiH, sSKi Ha#O b I1e
noreprnatoth Bin ¢inancoroi kpmu: Enlargement of the EU, globalisation, economic crisis and an
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explosion of debt in the so-called Piigs - Portugal, Italy, Ireland, Greece and Spain - have unleashed
anti-EU sentiment all over the continent (The Sunday Times July 24, 2011)

pin-drop syndrome — po3apatyBaHHs, [0 BUHUKAE y MPAI[IBHAKIB HABITh Yepe3 HaiiMe HIIHIA IIyM B
odici: A spokesman for the BBC said that the “pin-drop syndrome” was bad for morale, and added
that on the rare occasion that the phone rang, all 30 workers stopped to eavesdrop on the
conversation (The Herald, February 17, 2000 )

pink-slip party — Beuipka st innpueMIiB i ciyk00BIiB 30aHKpyT 101 [HTepHET-hipMu: The pink-
slip party started out as a West Coast phenomenon fueled by dot.com layoffs, but it has since evolved
into what some might call a national institution (The Pittsburgh Post-Gazette, October 25, 2001)

pin-striped pork bellies — ¢’rouepcu Ha GoumoBomy punky: The IMM’s [International Monetary
Market’s] new stock index market was called: “Pin-striped pork bellies” (The Financial News, June
23, 2003)

platinum handshake — Benuka rpomioBa BuHaroposa npodecioHaity, KOTpHil 3MYyLe HUH 32 TULIUT 1
kommanio: Shareholders in The Hague took particular issue with a nearly $2 million severance
package awarded to Watts in the wake of his resignation. “It is unfathomable that, as punishment, he
is awarded a platinum handshake, ” said one investor (The Baltimore Sun, June 29, 2004)

plug-and-play, adj. — npo HOBUX MpaIlliBHHUKIB, KOTPi HE MOTPEOYIOTH MOJATKOBOrO HABUAHHS 1
Bipa3sy MOXYTh BUKOHyBaTH cBOi o0OoB’si3ku: With graduate recruiters increasingly looking for
“plug-and-play” staff, who can contribute to the company from the outset, Sandford believes there
have been real changes in the requirements for graduate trainees and analyst-level recruits (The
Financial Times, September 16, 2012)

plutonomy (Pluto + economy), n. — ekoHoMiKa, B SIKiii OUTLIIICTh MaTepiadbHUX OJar HaJICKHThH
menmocti (Ilnyroc — Gor GaratcTBa y rpeupkiit midosorii; y pumisa — Ilinyron): Five long years
ago, Mr Kapur and some of his Citi colleagues penned a dense research note on the issue of
“plutonomy” — a word they invented to describe economies powered (and controlled) by a rich elite,
such as the US and UK (The Financial Times, October 16, 2009)

poka-yoke, Nn. — 3axMcT TeXHiKM / MPOTpaMHOro 3a0e3MeyYeHHs Bil HENpaBWIbHUX il JoJe i
(,,;3axucT Bin aypus”): In meetings, visitors from Toyota fetch coffee and help themselves to what's in
the refrigerator while Summit engineers discuss issues in a language strewn with words like kaizen
(continuous improvement) and poka-yoke (foolproof) (The Wall Street Journal, March 15, 2001)

Ponzify, v. — Tpanc hopmyBaTH JeraibHy O BHEC-CTPYKTYpY y GinaHcoBY mipaminy (Hapms3 TToHmi —
BUHAXITHUK (piHAHCOBOI mipaMinu, Bimomoi sk ,.cxema Ilonmi”): Did he mean the last decade in
which bankers all over the world operated a criminal conspiracy to Ponzify their industry, creaming
off bonuses while trading insolvently?(The Independent, January 28, 2009)

Ponzinomics (Ponzi + economics), N. — eKOHOMi4HAa CHCTeMa, ska 0a3yeThCs Ha CTBOPCHHI
¢inancoBux mipamin: Ponzinomics is the apparent backbone of global capitalism (The Wall Street
Journal, February 5, 2009)

pop-under ads — pexiamMHi BCTaBKH, IO 3’ ABJIIOTHCS IMICJI 3aKPUTTS MOTOYHOrO BiKHA Opaysepa:
“People say they hate pop-under or pop-up ads, ” said Mark Rattin, president and creative director
at 15 Letters. “Our challenge was figuring out how to make people love them” (The New Y ork
Times, September 21, 2005)

pop-up ads — pekiamHi BCTaBKH, M0 HECTOAIBAHO BHHUKAIOTH MPH meperiiai BeO-cairy: Gator
produces pop-up ads that appear when computer owners with its software browse sites targeted by
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Gator ’s advertisers (The Chicago Sun-Times, July 16, 2002)

pop-up store — THMYacoBi Mara3uHH, SKi BIIKPHBAIOTHCS y TOPTrOBUX IEHTpax (,,KpaMHHUIM Y
KpaM HUI’) 200 B HETPaJAUIIIHAX JIOKAIiAX (YHIBEPCUTETCHKE MICTEUKO, aBTOCTOSTHKA, TTAPK TOIIIO):
Retailers are setting up pop-up stores — 15,000 nationwide, or 15 percent more than last year — to
sell Halloween candy, decorations and costumes, says research firm IBISWorld (The Chicago Sun-
Times, October 12, 2010)

portfolio career — npodeciitna kap’epa, KoTpa mepeadadae pobOTy 3a KiJbKOMa KOHTPaKTaMH 3
pdHuMU podoronaBisimu: People with rare skills, or experience of heading companies and other
organisations, can parlay it into a late-stage portfolio career of consultancy and non-executive
directorships (The Financial Times, May 26, 2007)

portfolio worker — mpamniBHuK, sIKUii Ma€ KOHTpakTH 3 Kiibkoma kommanismu: Policy makers in
Britain have promoted the idea of a more flexible work force, in which people held more part-time or
temporary jobs and often worked from home, as one benefit of the new economy. The new type of
employee even got a new name — the portfolio worker — and was supposed to benefit from a more
flexible schedule and shorter hours (The New York Times, May 02, 2002)

post and pray, V. — po3MiCTUTH CBOE pe3toMe Ha [HTepHEeT-ca#Ti i YeKaTH Ha MO3UTHUBHY BiIIMOBIIbL
Bin pob6oroxasmis: ... YOu may be required to post your job on USAJOBS.gov, but don't take a “post
and pray” approach. Be proactive (The Washington Post, September 5, 2013)

poverty effect — ckopoue HHsI CTOKHMBY X BUT paT, CIPUY MHE HE TMaJiHHSIM IiH HAa (JOHTOBOMY PHHKY:
Some economists are already talking about a ‘poverty effect’ caused by sinking stock prices. This, of
course, is the reverse of the ‘wealth effect’ — where fattening portfolios boosted spending
confidence (The Denver Post, March 29, 2001)

power center — Benumkwuii ToproBuii kommiekc: Today, the retail landscape is a smorgasbord of
major malls, big-box power centers, upscale plazas and discount chains, each vying for the shopping
dollars of the region’s 1.75 million residents (The Sacramento Bee, March 19, 2000)

prairie-dogging, n. — curyarisi, KOJH MPaIliBHUKK Yepe3 HAAMIPHHIA 1mIyM B oQici BiIBOTIKarOTHCS
Bil poOOTH 1 OTHOYACHO BU3UPAIOTH 3-32 CBOIX Teperoponok: “Prairie-dogging” is a term describing
workers in cubicles who raise their heads above the partitions surrounding their desks to see what is
going on (The USA Today, August 20, 2003)

precariat (precarious + proletariat), n. — comianpHa rpyna, 10 CKJIaay Kol BXOASATh OCO0H, YH€E
NOJIOKE HHSL € He3aXMIEHUM Yepe3 BIICYTHICTh rapaHriil 3aiiHarocti it TpynoBux mpas: Earlier this
month, the BBC invited us to try out a new class calculator to place ourselves in one of seven castes
ranging from “the elite” to “the precariat” (The Financial Times, April 19, 2013)

precycling, pp. — ckopodeHHs1 BiIXOIiB JI0 TOr0, SIK BOHU MarOTh OyTH yrunidoBaHi: There’s a whole
movement that aims to go one better than even recycling: precycling, or cutting out packaging in the
first place (The Independent, December 20, 2012)

presenteeism, n. — curyaiis, KOJH MpalliBHUK Yepe3 MOOOIBaHHA BTPATHUTH POOOTY HAMAraerbCs
MPOBOJUTH HA pobodoMy Micui Oimblne wacy, HDK Iie HEOOXiTHO 3a yMOBaMH TPYHAOBOI YrOAH:
Indeed, a lot of employers are still wedded to a culture of office “presenteeism” — the belief that
employees need to be present in the office to be working (The Financial Times, November 25, 2008)

profitless prosperity — eram €KOHOMIYHOrO 3pPOCTaHHS, KOJTH KOMIAHIS OTPUMYE HE3HAYHHIA
npubyTok: “We have been through a period of profitless prosperity, with firms not making as much
money as in previous economic upswings”, said Digby Jones, the CBI director (The Financial Times,
November 1, 2004)
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proletarian drift — TenneHis, KOJIU TOBapH 1 JIEMEHTH KYJIbTYPH, SKi KOJUCh BHKOPHUCTOBYBAJIHCS
JUIIE Yy CEePeJOBUIII 3aMOXXHUX JIOACH, MOCTYHNOBO CTAaOTh JOCTYNHUMH AJS MajoIUladyBaHUX
BepcTB: Such a shift is often called proletarian drift, in which upscale styles, brands or products
become more popular among a less desirable clientele or the wrong type of celebrity (The Financial
Times, February 2, 2011)

promo-tainment (promotion + entertainment), n. — pekTamMHa MPOMO-aKIlisi, IO MPOBOIMTHCS Y
dopmi possaru: NBC, which refers to its customized programming as “promo-tainment”, uses stars
such as actress / comedienne Tina Fey and late-night talk show host Conan O’Brien to introduce
segments (Adweek, February 4, 2008)

prosperity gap — pBHHI PiBHA KUTTSA IPEJCTaBHHKIB PI3HHX BEPCTB CYCIILCTBA a00 pi3HUX
kpain: Much of this information is making clear to North Koreans that there is a vast prosperity gap
between their society and the South's (Newsweek, May 9, 2005)

protirement, n. — 3BUIbHEHHS 3a/UIsl MOIIYKY LIKaBimOl poOOTH a00 BUXiN CHELiaIiCTiB CTAPIIOro
BIKY Ha MEHCIl0, 00 MPUILUIMTH yBary cBoiM ymoOsienuM 3anartsaM: Career counselors coined the
term “protirement” in the 1990s to describe workers who plan to supplement their savings and
Social Security benefits after retirement with second careers (The Washington Times, December 27,
2005)

puddle phishing — 3nounnHa qisnpHICTH [HTEpHET-IaXpaiB, HATIpaBJIeHA HAa Majli KoMmaHii: There
is a new phishing technique called “puddle” phishing being employed against community banks,
which are the “puddle” since they are a smaller target that has been off the phishers' radar screen
until now, he explained. While large banks have done a good job of educating their customers
against phishing attacks, community and regional banks have not done so well (Bank News,
December 1, 2005)

pump and dump — mpakTuKa MTY4HOr0 3aBHUIIE HAES IiHK Ha akiii: One common fraud is pump and
dump schemes, where people are encouraged to buy shares in a company by promoters who claim to
have “inside information” about its good prospects (The Financial Times, March 16, 2005)

puppy leave — nomaTkoBi BHUXiIHI IHI, SKi MPAaIiBHUK MOXE B3ATH U JOTJIAY 3a JOMAIIHBOIO
TBapuHOI: Dogs aren 't just pets. They re family. People e-mail me their doggie snapshots. When my
friend Cindy, who is a lawyer, got her cocker spaniel, Kairos, she took a month of puppy leave and
worked athome (The Globe and Mail, February 5, 2004)

put skin in the game, V. — npogeMOHCTpyBaTH iHTEpPeC M0 KOMIAHIl / O3HEC-TIPOSKTY MIJISTXOM
3JifiCHEHHSl BEJIMKHUX IHBECTHIIN Ta iHmKX (iHaHCOBHX 3000B’s13aHp: Countries whose banks are
directly recapitalized by the Euro zone's bailout fund will have to put “skin in the game”, the
European Union's top economic official said Thursday, although the exact contribution would be
decided on a case-by-case basis (The Wall Street Journal, January 24, 2013)

Qq

quarterly charm deficiency (QCD) — mpurHiueHHii cTaH KePIBHUKIB (ipMU HATPUKIHII KOKHOTO
dickanpHOro kBaprany: QCD: An acronym for quarterly charm deficiency, the nasty disposition that
overtakes executives near the end of each fiscal quarter [346, p. 153]

quick-rinse bankruptcy — mpouenypa O0aHKpyTCTBa, KOTpa mepeidayae MIBUAIEC, HDK 3a3BHuail,
MPOXOMKEHHSI Yepe3 CyA0Bi iHCTaHIil (TEpMiH ymeplle BUKOPUCTAHMU Ml 4Yac KPeAHWTHOI KpHU3U
2008 poky s OMKCY 3aIla HOBaHUX 0a HKPYTCTB aMEepPUKa HChKHUX aBTOMOO b HuX TirantiB Chrysler
i General Motors): The notion of a “quick-rinse” bankruptcy that could be completed within weeks
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was first raised at the end of March, when the government rejected GM’s own turnaround plan (The
Independent, April 14, 2009)

Rr

rankism, n. — quckpuMiHaIis ocid 3a 03HAKOIO MOCaH YU collianbHoro cratycy: What's rankism, or
rankist behavior? It is hiring an intern and ignoring her all summer. Or pointlessly yelling at the
receptionist about a manager who is late. Or a professor's taking credit for a graduate student's
research. All these are examples of people who think they can treat someone disrespectfully because
of their lower rank (The Boston Globe, August 6, 2006)

rat-race equilibrium — 6anasc iHrepeciB, KoM i HAIMaHHI MpaIliBHUK TOTOBUM 0AraTto mpaIroBaTu
3311 Kap’€pHOr0 POcTy, 1 poOOTOAaBeIlh BBaXka€, IO TAKHH CICIIAJIiCT 3aCAyroBYE Ha BHIILY
nocaay: Something to bear in mind during your deliberations is that an alternative to joining the
mouse race is to achieve rat race equilibrium (The Herald, Se ptember 13, 2003)

re-anchor, v. — 3MiHOBaTH 41 BiIKpHBAaTH HOBHH ,,Mara3uH-skip” (due. anchor store) y toproBomy
neHrpi: Target has also announced a plan to re-anchor the Wal-Mart position at the Fairmount Fair
shopping center (Northeast Real Estate Business, June, 2006).

recession chic — eneranrHicTh npu MiHIMaLHOMY OrosKeTi: The current market turbulence is sure
to have had an effect. Get ready for recession chic (The Financial Times, February 2, 2008)

recessionista — oco0a, sika BUTpauae Maio, ajie Bursiiae ctuibHo: The global downturn has sparked
some surprising consumer trends, from recessionista chic to discounts at brothels (The Financial
Times, October 3, 2009)

red chip — ,uepBona ¢imka”, akilis KATalWCbKOT KOMIAHIi, IO 3apeecTpoBaHa Ha [ OHKOHICBHKii
doumosiit 6ipxi: Chinese shares listed in Hong Kong, if not quite at the best of times, are doing far
better. Since the end of August, H shares, or red chips, have risen 15 per cent as international
confidence in China grows (The Financial Times, November 28, 2012)

red-chip, adj. — moB's3aHuMii 3 aKkIisIMH YW I[HHUMH [alepaMH KUTAWChKHUX KOMMAHI#, KOTpi
3apeecTpoBaHi Ha (GoHmoBii Oipki y ['onkonry: China’s “H” and “red-chip” shares, which are
listed in Hong Kong, trade at a significant discount to the “A” share markets (The Financial Times,
March 3, 2007)

regime change — 3mina kepisuuirrsa: The Bank of Japan just finished its first policy-board meeting
under new Gov. Haruhiko Kuroda, who’s promised such a shake-up of monetary policy that it was
being heralded in advance as a “regime change” (The Wall Street Journal, April 4, 2013)

re-inshore, v. — moBeprati BUpOOHMY1 TPOIECH 1 MOB’s3aHI 3 HUIMH POOOUYi MICII 3-32 KOPILOHY Y
Kpainy Oa3yBanHs kommanii: Meanwhile, the China-US seesaw is about to swing the other way.
Offshoring is out, ‘re-inshoring’ is the new fashion (The Sunday Telegraph, October 23, 2011)

reintermediation, n. — pimieHHI MOBEPHYTHUCS A0 MOCIYT MOCEPESIHUKIB, KOTPHUX OYJIO BHIYYCHO 3
JaHIFOKKa rmoctavanus: However, the middleman is still with us, in a new and evolving role. In fact,
the experts have had to coin a buzzword — reintermediation — to describe the business model of
resellers handling product orders (The Chicago Tribune, January 12, 2003)

religion stock — axuis koM maHii, KOTpa, Ha TYMKY iHBECTOpIB, MaTHUME CTa01IbHE 3pOCTaHHs HiHU: A
religion stock inspires (or used to inspire) blind faith. You know the names: America Online, Charles
Schwab Co., Cisco Systems, Dell Computer, EMC Corp., Lucent Technologies, Medtronic,
Microsoft, Oracle and Yahoo, among others (The Cincinnati Post, October 24, 2000)
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remote work ous. teleworking
reshore, v. ous. re-inshore

retailtainment (retail + entertainment), n. — TexHoJoOTil MOEAHAHHI PO3APIOHOT TOPriBii Ta
po3Bar, KOTPY BHUKOPHUCTOBYIOTH TOProBi KOMIUIEKCH, CYTIEPMAapKETH, aBTOUCHTPU 3 METOIO
npuBaO uTH note HiliiHMX mokymiiB: So-called lifestyle centers began popping up in the late 1990s as
developers tried to capitalize on the economic prosperity of the American middle class by offering
people what retail analyst Michael Silverstein calls “retailtainment”: shopping centers that draw
customers because of their focus on entertainment and dining (The Washington Post, July 2, 2006)

retail anthropology — BuBYeHHS 3BMYOK MOKYIIB /Ui TOro, 100 00paTH HaMKpaili MIicCIs it
pO3MiIIeHHS 3aKJaJ(iB TOPriBii Ta opraHi3alii mpocTopy BcepeanHi MarazuHiB: “TPN designed this
retail anthropology study to gain unprecedented access into shoppers’ minds and modes when they
are ‘in-the-moment’,” said Sharon Love, TPN's chief executive officer (The Wall Street Journal,
November 26, 2013)

retail leakage — BTpaTtu 5OKajdbHMX 3aKJaAiB PO3APIOHOT TOPriBiIi uepe3 Te, IO MEMIKaHII
3IIHC HIOIOTh TIOKYTIKH He 3a MicueM mpoxuBanhs: According to Marc Etches, managing director of
Leisure Parcs, “visitor numbers are down by 30 per cent, the retail ‘leakage’ means that 60 per cent
of people don't shop locally ” (The Independent, April 22, 2001)

returnment (return + retirement), n. — noBepHeHHsE HA POOOTY TiCJs BUXOAY HA MeHCi0: FOr many
workers the future is all about retirement. But there are growing numbers of older employees who
would much rather talkk “returnment” (The Daily Mail, October 18, 2007)

revector, V. — BHOCHTH 3MiHM y OBHEC-IUIaH, M0 y MOJAIBIIOMY CIYTyIOTh apryMEHTOM IS
ckopoueHHs Tepconany: Said: “We are revectoring portions of the company”. Meant: “You're
fired ” (The Beacon News (Aurora, IL), October 19, 2002)

reverse commuter — ironuHa, sika B TOAWHY-IIIK BAUTH Y 3BOPOTHOMY HATIPIMKY, OCKLIbKH MIPAIFO€
Ha OKOJIMIII, @ poXuBae y neHrpi micta: Mr Maynard said the location convinced the company to
stay in the UK as it has access to a wide catchment area of staff, including reverse commuters from
east London (The Financial Times, October 12, 2009)

Riba, n. — yci ¢bopmu nuxBapcTBa, siKi € HEOPUAHATHUMHU I iICJTAMCBHKUX KpaiH, OCKiIIbKH BOHH
3abopoHeHi 3akoHam  miapiaty: ... While many others admire the spirit of the law banning “riba”, or
interest, they do not follow the sharia to the letter, opting instead to use mainstream bank accounts
(The Financial Times, November 1, 2013)

Richistan, n. — 3amoxHa eira (Ha3Ba MOB’s3aHa 3 O HOMME HHOIO KHUTOI0 P. ®penka): Last year the
25 top earning hedge fund bankers in the US earned an average of $570m each... It is such men -
and they are usually men - who feed the outlandish luxury goods economy of Richistan (The
Guardian, July 22, 2007)

Richistani, n. — npeacraBauk 3amoxHoi eniru: Louis Vuitton's most exclusive handbag sells for
$42,000. Only 24 were ever made and none ever touched a shelf as all were pre-sold to Richistani
clients (The Observer, July 22, 2007)

RIF (reduction in force), v. — ckopouyBaTu mepcoHai Kommaii: Inspiring young people to think
about starting a business in such a climate of suspicion is difficult. It’s easier for the young to think
of going into government service, where the pay is good, nobody expects a lot; and government
employees are rarely RIFed or fired (The Washington Times, December 3, 2009)


http://observer.guardian.co.uk/
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rightshore, v. — mepeHocutru B oduiopu Juiie MOpocTi BUPOOHMITBA, 3aJUINAI0OYH CTPATETidHO
BaXXJIMB1 O 3Hec-Tpoliecu y Kpaini 6azyBanus kommanii: When they give your job to a Chinese worker
for a 10th of the pay your job has been rightshored (The Daily Express, November 5, 2013)

rightshoring, pp. — pecrpykrypmsamis po06o40i CHIM KOMIAHIiI, [0 Tepeadadae OITHUMabHi
nporopiiii mpamiBHUKIB B odiropax i B kpaini 6asyBauns kommanii: The $47bn customer care
market is now looking past offshoring to “nearshoring ” (ie Canada and Mexico) and “rightshoring”
(The Financial Times, September 2, 2004)

rightsizing, pp. — CKOpPOYEHHS YHCEILHOCT1 MPAIBHHUKIB, IO TPOBOAMTHCS IS JOCATHEHHS
onTUMaJIbHOT KiIbKOCT1 podovoi cunu: The board believes that the combination of this right-sizing of
the business and the new financing facilities will improve the company’s position (MoneyWeek,
December 07, 2009)

Rio hedge — curyartis, koau iHBecTOp 4Yepe3 (iHAHCOBI MPOOJIEMH TEPMIHOBO MPoOJAE 00 irarii s
KOMTICHCAIlil BUTpAT 4YM Uil BTEUi y Jaljieke TPOMiuHe MicTo, Hampukian, Pio-ge-Xaneiipo: During
the past few months, Steve Duthie secretly took out a Rio hedge at Phoenix Hedge Fund Corp (The
Globe and Mail, January 7, 2000)

roach bait — mapkeruHroBuii mpuiiom, sikuii nepenbavae MOMMUPEHHT peknaMHoi iHdopmarii 3a
JIOTIOM OO0 TIpoIUIaueHUX areHriB (,,mpuManka i tapraHis”): Then, there's the ‘roach bait’
technique. Under this scenario, the paid huckster doesn't necessarily buy a drink for others. He's
often found sitting in a prime spot at a bar or club, very visibly drinking Brand X. He talks up the
brand big-time in the hope the good word will spread (The USA Today, May 15, 2001)

Robin Hood tax — nonartok, sikuii nepenbdavae nepepo3noaisi TPOMIOBUX PECYPCIB ISl JOCAT HE HHS
Oinb 101 coniabHOT piBHOCTI: At @ joint press conference, ltaly’s prime minister extolled the virtues
of a “Robin Hood” tax on the “excessive profits” of large banks and energy companies (The
Financial Times, September 10, 2008)

rocketing, pp. — HempomopiiiiHe BUTpaYaHHs 3HAYHOI CYMH T'polIeil HA MEBHY TpyIy ToBapis: In
that 1996 study, Stanley and Danko reported that the typical millionaire paid $399 for his most
expensive suit and $24,800 for his or her most recent car or truck, which is only $3,800 more than
what the average American spent. In other words, they shop the way most Americans shop, in that
confused hierarchy-busting manner the market researchers now call rocketing (The New York
Times, June 29, 2003)

ROT (return on talent) — nepeBaru Bin BUKOPUCTAaHHS 1HTEJIEKTYa b HOrO MOTEHIlIATY TaJla HOBUT KX
daxismiB: You must keep your employees very, very happy. There is even a new management
buzzword for it: “ROT”, or “return on talent”. Roughly translated, it means: the payback a
company gets for investing in its workers (Texas Monthly, December 1, 2000)

rug-ranking, N. — MpUHOMI OIMJIATH Tpalli, 3TITHO 3 SKKM OKJIAJ MPaIliBHUKA 3aJI€)KUTh HE Bl
BUKOHAHHS HHM ITOCaJOBHX 00OB’SA3KIB, a Bill CTATyCcy OCOOHM, KOTPIii BiH MiAMOPAIKOBYETHCS . The
huge expense to placate about 10 per cent of our population and a far smaller group of taxpayers
makes this council (for the most part) and some rug ranking officials look like the spendthrift fools
(The St Albert Gazette, April 10, 2013)

rumourtrage (rumour + arbitrage), n. — mpakTuka MOIIKMPEHHS HEeMpaBIUBOI iH(OpPMAIli PO
KOMTIIAHIIO JIJI1 TOro, 00 CKOPHUCTATHUCS TIepeBaraMu Bil MOJAbIIOr0 3HMKEHHS IIIH Ha akIlii i€l
xommaHii: The corporate watchdog has banned a broker for the first time under Australian
“rumourtrage” laws after spreading false rumours about Macquarie (The New Zealand Herald,
March 23, 2009)
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salescritter, n. — 3HeBa xIMBa Ha3Ba JUI IPOIABIF KOMIT IoTepHOi koMmnaHii: Though that company
might have a wonderful content marketing system and might do all the right things when it comes to
engagement, the bad experience with their sales critter severely damaged their brand beyond any
ability for them to recoup revenue from me [http://www.christopherspenn.com/2013/01/are-you-
looking-for-counter-influences-in-your-marketing/]

salesthing, n. ous. salescritter

samurai, N. — KOMIT OTEPHUI TaKkep, SIKOro HaiMaroTh, 1100 HA 3aKOHHHX MiACTaBaX NMPOHUKHYTH B
KOpIOpaTUBHY KOMIT FOTepHY cuctemy: There are the Samurai (hackers who hire out for legal jobs
unveiling difficult-to-access information) who work for the suits whom they despise (et Cetera, April
1, 2000)

scarlet-collar, adj. — cTtocoBHO >KiHOK-TpOAABI[iB TOBapiB mopHorpadiuHoro 3micty: The new
‘scarlet-collar’ worker is typically a 25- to 35-year-old former prostitute or lap dancer with young
children and a desire to better her income while working from home (The Observer, August 6, 2000)

scrum meeting — mioJicHHAa HAapaja, sika TPOBOAMTHCS JUISI THYYKOTO YIMPABIIiHHA MPOCKTaMU 3
PO3pOOKH IporpamHoro 3ade3neye Hust (mpakTuka nomupesa B IT-kommanisnx): At 9.30am we have a
scrum meeting around the main whiteboard at the office. Everyone on the development team
explains what they did yesterday, what held them up, if anything, and what they plan to do today
(The Financial Times, August 30, 2010)

seagull manager — wmeHemkep, SKUHA 34YHMHIE rajac i HEKOHCTPYKTHBHO KPHUTHKYE pOOOTY
npauiBHukiB: Have you, perhaps, been the victim of the ‘seagull manager’, who is brought in to deal
with a project, kicks up a fuss, achieves nothing and then disappears from the scene (The Daily Mail,
March 5, 2003)

secret shopper — monuna, HaiiHsATa QipMOIO Ul OLIHKK T4 MOHITOPUHTY POOOTH CHIBPOO ITHHKIB
3akimaay Toprieii uu chepu mociyr: Secret shoppers visited the supermarkets to find that, in the
majority of cases, each claimed to be cheaper than its rivals (The Herald, October 22, 2013)

self-checkout, n. — po3paxyHok 3a mokymnku 0e3 yuacti kacupa: The number of retail cashiers has
also dropped — indicating that internet shopping and self-checkout systems may be eroding another
occupation (The Financial Times, April 1, 2013)

serial e-entrepreneur — mignpueMenk, KU CTBOPIOE KilbKa KOMEPIIMHUX [HTEpHET-CTPYKTYP:
Douglas was pushing a new “portal for internet entrepreneurs”, paid for with £5m from the DTI.
This “initiative” - which might have been useful two years ago - is being “led” by Charlie Hoult,
described as a “serial e-entrepreneur” (The Guardian, September 28, 2001)

sharp number — Ttouni, He3aokpyrieHi I1HppH (BUKOPUCTOBYIOTHCS B MApPKETHHTY IS
BCTAHOBJICHHS ,,[ICUXONOr U HUX 1iH"): “Sharp” numbers benefit sharp sellers (Desert of the Real
Economic Analysis, October 12, 2007)

sheep, n. — iHBecTOp, KOTPUI HE Ma€ CTPATErii Y¥ PO3yMiHHI CHUTyallil Ha GOHIOBOMY PUHKY: Don 't
worry about trying to catch market tops and bottoms; nobody does that with perfect regularity. But if
you can train yourself to buy when others are running in fear, and to sell when those same sheep are
greedily knocking on the door, you will be a happy investor. Even on those stressful days (The
Boston Globe, August 31, 2007)

shilling, n. — npakTUka BCTAHOBJICHHS 3aBHIIECHOT CTABKM YH 30 UIbIICHHS I[IHK Y)K€ MICIIS TOTO, K
KITi€HTa 3aMaHmwin a0 aykiionaux Topris: Wigix uses the bid/ask principles of buying and selling
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shares and makes it possible to show current market prices for these commodity items. It says this
allows real-time trading and combats the problems on auction sites of shilling and sniping (The
Financial Times, April 30, 2008)

shopability, n. — ymoBH, cTBOpe Hi B Mara3uHi, o0 JOMOMOITH MOKYIIISAM JIETKO 3HAWTH He 00X imHi

toBapu: Aylwin Lews, Sears' chief executive, yesterday pledged to “improve the shopability” of its
stores (The Financial Times, August 18, 2006)

shovel-ready, adj. — npo mpoekT, 1O MPOWIIOB CTaIil0 MOIEPeAHLOI miaroroBku: The bank’s
innovation provided trillions of renminbi of shovel-ready projects that helped China quickly recover
from the global financial crisis (The Financial Times, May 29, 2013)

show-me stock — akiiisi, BapTicTh SIKOT Majae yepe3 HEBTIIHI Pe3yJbTATH JisJIbHOCTI KOMIAHil, a
3pOCTaHHs I[IHM MOJKJIMBE JIHIIE, SKIO I KOMIaHisl 3MOKe TIOKa3aTH CTiMKe MOKPAIIeHHS CUTYyaIlii:
With its share price down nearly 50% since the IPO, Facebook has become the quintessential
“show-me stock ”, with spooked investors sitting on the sidelines waiting for the company to make a
compelling case (Time, October 24, 2012)

showroom, v. — po3risaaTu Ta TeCTyBaTH TOBap y po3apiOHOMY Mara3uHi, mod moriM npundaTu
fioro 3a Hmwk4y 1iHy uepe3 [urepuer: The gap in price between online and the high street has led to
some consumers “showrooming” — trying out a product in store, only to buy it online for less via
their smartphone or tablet (The Financial Times, June 9, 2013)

SIFI (systemically important financial institution) — cucTemHo BaxkauBa (hiHaAHCOBaA IHCTHT YIIis,
JIATIBHICTH AKOT BIUIMBAa€ Ha CHUTyalliio Ha cBiroBomy punky: AIG will be asked to supply further
information to regulators who may then vote to designate the company as a systemically important
financial institution (Sifi) (The Financial Times, October 2, 2012)

silent run — mpouec, Konu KJIIEHTH MacoBO MepeBOIATh CBOI KOWITH 3 mpobieMHoro 6auky: In the
meantime, a silent run on the banks of the eurozone periphery has been under way for two years now
(The Financial Times, June 8, 2012)

Siliconaire, n. — mosnoxai minmpuemii y Biri Bix 20 10 30 pokiB, sIKi MBHIKO po30aratigu 3aBasKH
BHCOKMM I[iHAM Ha akIifil BHCOKOTEXHOJOIMHUX KoMmmaHii CuiikoHoBol monuuu: Silicon boys
manages to record quite a few of the oddities that mark the “siliconaire” crowd (Technical
Communication, February 1, 2000)

Silicon Alley — CumikonoBa Anes (paiion y Heio-llopky, ne CKOHIEHTpoBaHi KOMMaHii, 110
CreliaIBYIOThCs Ha HOBITHIX TexHoJorisix): Where do yetties reside, aside from Silicon Valley and
Silicon Alley? The Valley and the Alley are the most widely-known areas for yettie habitation. But
Texas and Boston have tech centers. We've really got a Silicon Nation, though (Newsweek,
November 12, 2000)

Silicon Alps — CwriikoHoBi Asbnu (paifioH KOHIEHTPAIlil BHCOKOTEXHOJOTMHUX KOMIMAHIi B
AscTpii): By 2006 there were more than 79 “Silicon Somewheres” in the world, including Silicon
Glen (Livingston, Scotland), Silicon Alps (Carinthia, Austria) and Silicon Tundra (Ottawa, Canada)
(The Australian, March 26, 2008)

Silicon ceiling — Gap’epu, siKi 3aBa’kar0Th >KiHKAM Ta MPEJCTABHUKAM HAIIOHAIbHUX ME HIIUH
HTHATHCS HA aJMIHICTpaTUBHY BEPIIKMHY y BHUCOKOTEXHONIOr M HUX KoM TaHiix: African-American IT
workers face a barrier to advancement called the “silicon ceiling”, reports a study by the Coalition
for Fair Employment (The Boston Globe, January 4, 2004)

Silicon chip business — ingycTpist indopmarriitnux Texuomorii: Intel’s silicon chip business is worth
more than $100bn (The Guardian, November 5, 2009)
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Silicon economy — ekonomika B ymoBax indopmamiiinoi pesosmomii: Since the days after World War
I, Americans have come to California as a land of opportunity - first to work in its factories and
fields and more recently to establish the Silicon Economy (The Christian Science Monitor, October
3,2003)

Silicon Fen — CunikonoBe bonoro (palioH KOHIEHTpallii BHUCOKOTEXHOJOTTMHHUX KOMIAHIH Y
KemoOpun ki, Bennka Bpuranis): It's the kind of story that spurs on the entrepreneurs of Silicon Fen,
the cluster of companies around Cambridge that has already produced two of the FTSE 100's three
technology stocks — ARM Holdings and Autonomy (The Guardian, Se ptember 26, 2011)

Silicon Glen — CunikonoBa [lonuHa (paiioH KOHIEHTpallii BHCOKOTEXHOIOTWHHX KOMIAHIH B
Mlornanmii): It seems only a short time ago that ‘Silicon Glen’ emerged from the dust of industrial
collapse, offering hope to devastated families (The Observer, January 12, 2003)

Siliconia, n. — ocepenok IT-inayctpii Ha mami ceiry: Silicon Valley is a model many other places
would like to copy. “A friend once designed a map of the U.S. called ‘the Siliconia of the United

States’, all the regions wanting to capture the magic and imagination [of] Silicon Valley” (The Los
Angeles Times, March 9, 2012)

Silicon Island — CunikonoBuii OctpiB (momo aeskux kpain B Asii (Ioukour, TaiBaub, AmnoHis), B
SKHX PO3TAIIOBaAaHO 0araTo BHCOKOTEXHOJOTMHUX kommawii): In his inaugural speech in May last
year, president Chen Shui-bain hinted at a link between Taiwan's economic reputation as “silicon
island” and its ability to keep the political influence of Beijing at bay (The Guardian, July 11, 2001)

Silicon Paddy — CunikonoBa JlonuHa (paiioH KOHIEHTPAIlil BUCOKOTEXHOJIOIUHUX KOMTAHIN y
B’ernami, Kurai, Taimaumi): Budiman is counting on a pleasant environment, higher than normal
wages, and a cadre of skilled professionals to nurture what might be called a silicon paddy in a land
known mostly for its beaches. Another such software park is in the works in the Thai tourist mecca of
Phuket (Businessweek, November 27, 2000)

Silicon Plateau — CuikonoBe Ilnato (palioH KOHIEHTpallii BUCOKOTEXHOJIOIMHUX KOMIAHIH B
Ianii): Bangalore is hardly India's Silicon Valley, since it is 900 metres above sea level. The locals
call it Silicon Plateau (The Guardian, November 11, 2004)

Silicon Saxony — CunikonoBa CakcoHisi (paiilOH KOHLEHTpALii BUCOKOTEXHOJIOTTMHIUX KOMIAHIN y
Himeuuuni): Some 220 miles east in Dresden, Silicon Saxony is following the Munich model (The
Guardian, March 15, 2011)

Silicon Sentier — CunikonoBa Tpona (palioH KOHIEHTpAIlii BHCOKOTEXHOJIOrMHUX KOMTAHIN y
Opanmii): “What we're trying to do now is attract startups from other European cities, ” said Adrien
Schmidt, chairman of a startup association Silicon Sentier (The Wall Street Journal, December 8,
2013)

Silicon Tundra — CwrikonoBa TyHapa (paiioH KOHIEHTpallii BUCOKOTEXHOJIOIYHUX KOMIAHIH B
Kanani): By 2006 there were more than 79 “Silicon Somewheres” in the world, including Silicon
Glen (Livingston, Scotland), Silicon Alps (Carinthia, Austria) and Silicon Tundra (Ottawa, Canada)
(The Australian, March 26, 2008)

Silicon Valley — CunikonoBa JlosnHa (paiioH KOHIEHTpallii BHCOKOTEXHOJIOT 1Y HUX KoM maHii y CaH-
®pannucko, CIHA): Silicon Valley is not only minting billionaires and millionaires but also
thousands of young people who pull in more than $100,000 a year (The Economist, November 18,
2013)
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silver ceiling — dhopma yrmepexe HHs, sIKa BISIBIIAETHCS B TOMY, IO JIFOASIM MOXWIOTO BiKY HE J1al0Th
MOYJIMBOCT1 MiIHIMATHCs Kap’epHuM U cxomamu: The reality is that many men and women bump up
against a Silver Ceiling in the workplace (The Washington Post, Se ptember 28, 2004)

silver industry — ramy3s eKOHOMIiKH, B SIKiii 3aiHATi Jroxu crtapuioro Biky: On Tuesday at an
economic conference in Seoul, Bahk Jae Wan, the finance minister, said the decline in the working
population could “lead to a very difficult situation for the Korean economy” but it could also lead
improvements in the quality of life and the creation of new industries, including “a silver industry”
for older worker (The Financial Times, June 13, 2012)

silver shopper — moauHa moxmioro BiKYy siK 11k 0BUE crioxxkuBad : Many firms tailor their services to
silver shoppers without letting on, explains a marketing specialist (The Economist, July 30, 2011)

single-brand store — kpamuuiy, B sIKili TPOJAIOTHCS TOBAapH JIWIIE OAHIET TOproBoi Mapku: At
present, India allows foreign investors to enter the wholesale end of the market and to operate single
brand stores, such as those selling luxury goods like Gucci or Prada (The Financial Times, May 27,
2009)

single-digit midget —kommaHisi, BapTicTh aKiiil SKOi HEe MEepPeBUIIYy€E AecsATh qonapi: The stock was
hovering around $4, but since the split it has traded above $10. The stock, in the words of Deutsche
Banc Alex Brown analyst Jonathan Ziegler, is no longer a “single-digit midget” (The Wall Street
Journal, July 8, 2001)

SiX Sigma — KOHIETIIIis YIPaBIiHHsS BHUPOO HUIITBOM, CYTh SIKOi 3BOJAMTHCS J0 MiHIMIi3alil AedheKTiB
Ha KOKHOMY eTami BUpOOHMYOro mpoiecy: “Six sigma” — the management business strategy
designed to cut waste, promote efficiency and improve customer satisfaction — is increasingly being
used by manufacturing organisations to reach consumers more rapidly. The strategy acquired its
name from a measure of quality, as defined by freedom from defects (The Financial Times, May 17,
2011)

skillset, n. — cykymHicTh HABHYOK, OBOJIOAIHHS SKUMHU HEOOXITHE JJi1 BUKOHAHHS MEBHOI pOOOTH:
The next generation has to recognise the changing skillset (The Financial Times, May 4, 2011)

skyscraper ad — pekyiam He 300pa’keHHs, ika po3TalllOBaHE BEpPTHKaIbHO Ha BeO-cTopinii: Recently,
the New York Times Web site began using a 140-by-800 pixel “skyscraper” ad on the right side of
the news columns (The Wall Street Journal, May 3, 2001)

slogo (slogan + logo), n. — kopropaTUBHHI J€Bi3, KOTPUI BHUKOPUCTOBYETHCSA B pekiami Ta 3MI:
McCook has new high-temp ‘slogo’. The slogan and the logo, a child-like drawing of the sun, will be
used on all marketing done by the committee, as well as on billboards on the highways coming into
McCook (The McCook Daily Gazette, July 14, 2004)

slow design — ,moBuTbHMI nW3aliH’, BUIOTOBJICHHS NPEAMETIB 13 NMPUPOAHUX MarepianiB (Ha
npoTUBary cepiiiHomy BupoOHHITBY): The ATS seems to be one such “slow design”, as these are
sometimes called, which at first seems simple but is likely to age gracefully (The Pittsburgh Post-
Gazette, January 14, 2012)

slowflation, n. — craH eKOHOMIKH, L0 XapaKTEPU3YEThCS MOBUTBHUMH TEMIAMHU 3POCTAHHS i
BucokuM piBHeM iHDs1i: AS China pushes the price of oil higher, for example, we in the UK are
threatened with “slowflation” — where a slowing economy coexists with higher prices of fuel — and
food (The Independent, November 9, 2007)

smart card — cmapr-kapra (IJIaCTUKOBA KapTka 3 BOyI0BaHUM MikpomporecopoM): The programmes
have been boosted by better technology, particularly the smart cards and cash cards used in
developing countries (The Financial Times, August 6, 2008)
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smartsizing, pp. — cKopo4YeHHI HEKOMTIETEHT HUX 1 HAWMEHIII M OTHMBOBAaHUX KaJapiB KOMMmaHil: Since
the mid-"90s, this perpetual winnowing process has been institutionalized under various euphemisms
such as ‘downsizing’, ‘right-sizing’, ‘smart-sizing’, ‘restructuring’ and ‘de-layering’ —to which we
can now add the outsourcing of white-collar functions to cheaper labor markets overseas (The
Chicago Tribune, November 10, 2005)

sneaker millionaire — momoauii MuThbHOHEp, SIKUK Tpaitoe B cdepi iHOpMAIHHUX TEXHOIOTIMH !
Lately Gordon has been selling million-dollar homes to “sneaker millionaires”, her nickname for
Boston's young fund managers and silicon CEOs (Newsweek, August 8, 1999)

sneakers-up, adj. — 30aHKPYTUIM 4K TaKuWil, [0 NPHUIUHUB JBIIBHICTH (CTOCOBHO IHTEpHET-
xommanii): Web firms are reported to have gone not belly up but “sneakers up”, a reference to the
youth of staffs that padded around in rumpled khakis and gym shoes (The Chicago Tribune, August
14, 2001)

sniping, n. — crnocid BUrpaBaTH OHJAWHOBI ayKI[IOHH 3a JOMOMOIOK CICIiabHOrO MPOrPaMHOI0
3abesneuenns : A relatively new net phenomenon, “sniping” consists of a computer program that has
connected connects to the eBay server and places a pre-selected proxy bid for an online shopper who
probably isn 't even near their computer (The Financial Times, July 8, 2005)

snob effect — 1) 6axxauust mpuAOATH Piu JIUIIE TOMY, II[0 BOHA [OpOra YH PiAKiCHA; 2) TS HICHIIISA 10
3pOCTaHHA TOTNHTY OJHOYACHO 3 TIIBHUIICHHAM I[iH HA TOBapH, SKi CUMBOJIBYIOTH TOKpaIle HHSI
comiaapHOrO cTaTycy cnokuBadis: It [the act of conspicuous consumption] is also different from the
“snob” effect, where demand and hence price of a product increases because of its exclusivity (The
Financial Times, July 20, 2012)

snoopervision, n. — HAAMIipHUIT KOHTPOJb 3 OOKy KepiBHHLTBa 3a mepcoHaioMm dipmu: Employers
install hidden and open video surveillance cameras to promote safety, track employee performance
and prevent theft. But management risks getting hauled into court by workers if its video use turns
into “snoopervision” (The Houston Chronicle, January 30, 2006)

soccer leave — momaTkoOBUi BijlbHHI Yac, SKUM KEPIBHUITBO KOMIAHIM Haja€e CIHIBpOOiTHUKAM JTJIs
neperisay BUpimanbHuX (GyTOonsHuX MaTdiB (Hampukiaan, ¢pivany Kyoky cBiry): “You've got mat
leave, you've got pat leave and you've got soccer leave”, said Peter Odle, who runs the company
Urban Expeditions (The Globe and Mail, May 26, 2006 )

social entrepreneur — ocoba, sika BHKOPHCTOBYE Oi3HEC-METOMHM MJsi CTBOPEHHS O6JaromiiHoi
oprauiaiii: What exactly constitutes a social entrepreneur? While some describe it as doing good
while making a profit, others place it firmly in the not-for-profit sector (The Financial Times, May 5,
2013)

social notworking, pp. — BigByayBaHHI y po0OOYMi Yac COIaJbHUX MEPEX 3aMiCTh TOTO, 100
npamoBatu: | also like “social notworking ”, which is posting on social networking sites when you
should be working (The Daily Mail, August 27, 2012)

soft benefits — HemaTepianbHi Onara, iKi MOTUBYIOTH HiepcoHas koMmmaHii: Money alone will not be
enough to attract and retain the best people. Employees today want help balancing work and family
obligations. In an effort to address these needs, companies are offering “soft benefits” that are
designed to give employees more time to work and enjoy life (The Chicago Sun-Times, January 16,
2000)

soft knowledge ous. tacit knowledge
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soft skills — BminHs mpamoBaTH i KOMyHIKYBaTH 3 MoabMu: There are a huge number of people with
coding skills in the banking sector here but they lack the soft skills, which makes them unemployable
(The Financial Times, April 23, 2013)

Software Valley — xoHueHrpamis B OJHOMY paiOHI KOMIMAHIH, IO CIEIMIATi3yIOThCS Ha
nporpamHomy 3abe3neuenni: We were Silicon Valley. Then we were Server Valley, then we were
Biotech Valley. Then we're Search Engine and Software Valley (The Wall Street Journal, November
17, 2007)

sonic l0go — nyxe KOpOTKHiI My3MdHHMH (QparMeHT, IO peNpe3eHTYE KOMIMAHI 4u ToBap: He
[Walter Werzowa, an Austrian composer] is the man responsible for Intel’s “sonic logo”, the five
notes that interrupt PC advertisements whenever the chipmaker is mentioned (The Economist, April
26, 2007)

soul proprietor, n. — mianpueMenp, KOTPUH MOEMHYE OBHEC-AIIILHICT 3 SMOIIHHO-TYXOBHUM
spocrannsaM: Solo-Entrepreneurs who consider themselves to be “soul” proprietors often find that
their desire to serve their customers from a place of love and integrity runs counter to much of the
advice being given about what it takes to be successful in business [http://martymarsh.com/are-you-
a-soul-proprietor/]

southernomics, n. — arpapsa (1oiHIycTpialbHa) €KOHOMIKa KpaiH, 110 po3BHBarOThCs: ACross the
aisle, Republican economic thinking is increasingly shaped by what political commentator Michael
Lind calls “Southernomics” — a primitive commodity capitalism inspired by 19th century industries
like cotton and oil production (The Los Angeles Times, August 03, 2003)

sovereign debt — nepxaBHuit Oopr, MmpeACTaBICHUNA y BUIJIAA1 00Jramid y pe3epBHiil BamoTi: A
central bank guarantees liquidity in the market for sovereign debt. That hugely reduces the risk of a
sudden default (The Financial Times, May 10, 2013)

spamvertising (spam + advertising), pp. — BianpaBJeHHs CJICKTPOHHHUX TOBIIOMJICHb 3 PEKIAMOIO
caiiry: When we see people “spamvertising,” running thousands and thousands of ads of a dubious
nature, we start doing some blocking (Practical Ecommerce, December 1, 2006)

spave (spend + save), v. — omfauiuBo BuTpavaT komru: But there are pitfalls to be wary of when
spaving. Many shoppers simply can't pass up What they see as a “deal” (The Washington Post, May
13, 2009)

spaver (spender +saver), n. — ocoba, KOTpa OIIAJIMBO BUTpadae rpoiri: Are you a saver or a
spender? When | have it, a spaver — bit of both (The Irish Times, January 2, 2012)

splurchase, n. — croHraHHa TOKyIKa, A0 3AIHCHEHHA SKOI TOKYMIS 3a0X04y€ OCO0JIHBE
odopMIIeHHSI TOProBUX CTeHIIB y cynepmapkerax: Only 1/3 of consumers’ supermarket purchases
are planned; the remainder are “splurchases” (Harvard Journal of Law & Technology, Volume 22,
Number 2, Spring 2009)

sponvertise (sponsor + advertise), v. — OyTH CIIOHCOPOM 3aXOAy 1 BOIXHOYAC PEKIaMyBaTH CBOIO
npoaykmiro: Sponvertise: to sponsor and advertise during (an event or television broadcast)
[http//nws.merriam-we bster.com/opendictionary/]

squeeze-and-tease, n. — ¢opmar, 110 JO3BOJISIE TOKa3yBAaTH peKIaMy i 4ac TEJIEBB3IHHUX MpOrpam:
After a research team at NBC discovered that 25 percent of its audience changed channels when
credits rolled, the network introduced the format known as “squeeze and tease” in 1999. Credits
were consigned to a third of the screen, running simultaneously with promotional spots intended to
keep the viewers hooked (The New York Times, May 30, 2012)
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stag, n. - iHBecTOp, AKWUH KyIy€ IIOWHO €MITOBaHI IiHHI MAaNepyd 3 METOK IXHHOTO II0JajbIIOr0
NpoNaXxy 3 MpeMi€lo, sika MepeBuIIye iHy emicii: A “stag” is someone who takes up a new company
listing or initial public offering with the intention of snaring a quick profit by selling the shares
during the first days of trading. (Why “bulls”, “bears”, and “stags”? Well, “bulls” toss the market
up, “bears” claw it back down again, and “stags” can spring up into the air without warning!) (The
Morning Star, February 23, 2011)

stans, n. pl. — 7 nepxaB Bmmpkoro Cxomy, Ha3BHM SKHX 3aKiHUylOThCs Ha -Stan (Kasaxcraw,
Kupruscran, Tajkukuctan, TypkmeHicTan, Y30ekuctan, A dranictan, [Takuctan): The energy-rich
“-stans” — Central Asian states such as Kazakhstan, Turkmenistan, Uzbekistan and Azerbaijan, are
gradually moving into the art market. There is one Azeri art gallery in London, and now two Uzbek
women are opening an art space in Dubai, which will show artists from across Central Asia (The
Financial Times, January 18, 2013)

Starbuckization, n. — cTpiMKke 3pocTaHHS KiTbKOCTi KaB’SipeHb BCECBITHRO BIIOMOI KOM MaHii
Starbucks y pisuux kpainax csiry: “Call it the Starbuckization of society,” says George Ritzer,
sociology professor at the University of Maryland. “Starbucks has created the image that they're
cutting edge” (The USA Today, May 19, 2006)

start-up artist — ocoba, korpa Haaae MHiHHI (axoBi mopaau abo MIATPUMKY MPHU 3aTOYATKyBaHHI
kommawuii: The Valley is about booms and busts, and the serial start-up artists consider it just part of
the cost of doing business (The Guardian, October 11, 2006)

statement shock — miokoBuii cTaH B JMOJHMHU, sIKa B KiHII POKY OTpUMYy€ OAHKIBCHKY BHITHCKY 3
BEJIMKMM 3aJIMIIKOM TI0 KpeAuTHii kapri: January often brings statement shock from the past
month's expenses — last-minute gifts, holiday parties, things to wear to said parties - so if you can
snag a few discounts now and in December, you'll be grateful when those holiday bills start rolling
in (The Washington Post, November 6, 2011)

stay-at-work mom — »iHka, sika TOBEPTAEThCS A0 PoOOTH HezabapoMm Imicis moJjoris: The increase
in City mothers with several children comes as a surprise to Wendy Sachs, author of a book called
How She Really Does It: The Secrets of Success from Stay-at-Work Moms (The Daily Telegraph,
June 11, 2005)

stealth shopper — mokyneup, koTpuii Hamaraerbcsi MpUXoBaTH cBOI cTatku: The web offers the
perfect opportunity for a new breed of ‘stealth shoppers’, embarrassed about flaunting their wealth,
or what is left of it (The Observer, Nove mber 30, 2008)

stealth shopping — kymniBis ToBapiB, KOTPi 103BOJISIFOTH MPUXOBATH BUCOKHUIT MaTepialib HUIi CTATyC
nokymst: Stealth shopping, and the avoidance of ostentatious displays of wealth, seems to spell the
end of the kind of high-spending consumerism epitomised by Sex and the City (The Observer,
November 30, 2008)

sticky floor — curyaris, Konu *iHKKM NpUPEYCHI BUKOHYBATH MaoOOIUIauyBaHy i O€31epCIieKT uBHY
po6ory: Despite growing numbers of women entering the profession, a ‘sticky floor’ still prevents
women from reaching senior positions as solicitors (The Independent, July 17, 2005)

stock-lock, n. — mosioke HHS, sIKE YTPUM Y€ aKI[IOHEPIB BKJIAAAaTH aKIlil KOMIAHIl B iHIII IHBECTUIIIAHI
NPOEKTH 10 JOCSITHEHH HUM U MEBHOTO BIiKy (3a3Bmuaii 55 pokiB): The ethical — maybe criminal —
core of the scandal is that Enron trapped its employees into a ‘stock-lock’, whereby they were not
allowed to sell share options bought by way of savings (The Observer, January 13, 2002)

stomach share — yactka Ha pUHKY KOMMaHiii xap4oBoi nmpomucioBocti: But the battle for “stomach
share” in China is about more than fried chicken and Big Macs (The Financial Times, February 1,
2011)
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stoozing, pp. — mepekas KOMITIB 3 KPeAMTHOI KapTH Ha OAHKIBCHKUH IETIO3WT 3 METOK OTPHUMaHHS
BincoTkiB (St00ze — Burajgane iM’s ydacHHKa OpUTaHCHKOrO OHJNAWH-(opymy, IKUil HalaBaB Mopaau
OO0 OTPMMAaHHS MO3WK 3a JONMOMOroro KpeaurHHx Kaprok): Martin Lewis, founder of consumer
advice website Moneysavingexpert.com, says taking advantage of such O per cent card offers —
“stoozing” to afficionados — can be “massively more profitable than cashback ”. That’s particularly
true when, as now, long 0 per cent terms can be combined with high savings rates on these interest-
free borrowings (The Financial Times, October 5, 2007)

stoplifting, n. — cucrema 3axomiB, HaMpaBIcHA Ha TICPEUIKOMKAHHI KPaJADKOK y CyIepMapKeTax:
With robberies up 11 percent this year in the town and the holiday sales season going full force
Friday, the Town Council agreed last week to implement Mayor Paul Vrooman’s new program
called Stoplifting (The Miami Herald, November 26, 2009)

stop-loss job, n. — po6ora, 110 Ka€ 3MoOry mpalliBHUKY HE 3apO0MTH, a JHUINE 32100 IrTH MOAaJb IIIOMY
CKOPOUEHHIO CBOiX 3a0make b . “The reality may be that they might have to take on what we call a
‘stop-loss job’”, Lincoln says, referring to a lower-paying position the typical duppie once scoffed
at. “You have to survive before you can expand your horizons,” Lincoln says. “(Stop-loss jobs) stop
the loss of savings or financial reserves, or at least extend what's there so a person can continue to
pay the bills” (The San Antonio Express-News, July 18, 2003)

stores with doors — ,rpaguiiitauit” 3akiax TopriBii (Ha BigMiHy Bim ,,BipTyajbpHoro”): ...One
reason | still walked into stores with doors, was the fact that I — like so many consumers — am
incredibly impatient. When I really want something, I want it in my hands now, not shipped to me in
three to five business days (The San-Francisco Chronicle, July 12, 2012)

stovepipe organization — opraHBaiiiiHa MOJIEJIb, B SIKii BIIT1TH, KEPIBHUKH 1 CIIBPOO IT HUKU MalOTh
BY3bKHI 1 4iTKO Bu3HaueHui HaOip ob6oB’si3kiB: How will IT leadership change in the next 10 years?
What will the IT organization look like? You are going to see a continuation of what’s been
happening with IT going from a stovepipe organization to more of an interactive capability with
business units (Computerworld, September 30, 2002)

strategic philanthropy — xopnopatuBHa binaHTpormis, sika CIyXHTh iHTepecaMm Kopropaiii: In
recent years, more companies are engaging in this type of “strategic philanthropy” or giving that
aligns with a company’s business interests (The Washington Post, December 10, 2012)

street spam — pekjaMHi OTrOJOIICHHS, [0 HEJEerajbHO PO3MIIIYIOTHCSA HAa PI3HUX BYJIWYHUX
o0’extax (mapkaHax, cTroBmax, cBirmodopax Tta in): Citizens Against Ugly Street Spam -
WWW.Causs.org — is a non-profit organization dedicated to “the fight against the proliferation of
unsightly, illegal advertising signs ... for the sole purpose of stealing free advertising at the expense
of the aesthetics of the community” (The Houston Chronicle, March 21, 2001)

stress portfolio — cykynHicTs TOmid 1 cUTyamid y TPYAOBOMY >KHTTI JIOAWMHH, SIKI BUKIHKAIOThH
ctpec: Morningstar's guide to building a simple, low-stress portfolio aims to calm anxious investors
who seem steps away from overhauling their entire portfolio in reaction to the market's recent
swings (The US News and World Report, May 6, 2008)

stress puppy — mroxuHa, SKii Mo00a€ThCS MPaIlIOBaTH y CTPECOBIH cuTyaiil, mpoTe, BOHA MOCTIITHO
Hapikae Ha ne: In fact, the 24- year-old, played by Michelle Ryan, has become a total stress puppy
(The Boston Globe, September 2, 2007)

stuckholder, n. — ocoba uu KoMmaHis, 1O BOIOMIE aKIiIMHU, KOTpi He Moke mpomatu: Ackman for
years has owned a big chunk of Borders stock, which has performed terribly. Speculation has swirled
that he might push the two bookstore chains together, but Ackman lately has been less than sanguine
about his investment. He joked to Reuters that he is a “stuckholder” in Borders. Maybe he’s found a
way to get unstuck (The Wall Street Journal, December 6, 2010)
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subvertisement (subvert + advertisement), n. — cioTBope He peKJIAMHE OrOJIOIIE HHS , @ HT MpE KJIaMa :
The Trie campaign is really a campaign of subvertisement: The Trie never even bothers to mention
any of its own virtues (The Pittsburgh City Paper, May 12, 2010)

subvertising (subvert + advertising), n. — cnoTBopeHHsT peKJaMHHMX TOBiToMJeHb: That statistic
was provided by Kalle Lasn, founder of Adbusters, a publication featuring hard-hitting
“subvertising” — ads parodying and viciously debunking those of brands like Camel and Calvin
Klein — in its fight against globalisation (The Independent, October 14, 2000)

sucker rally / sucker’s rally — verpuBaje nokpamieHHs curyailii Ha GoHmoBOMY puHKY: SOome credit
markets have shown signs of life and there are growing hopes that the US economy can revive later
this year. But as David Roche says in The Wall Street Journal, this looks like a classic “sucker’s
rally” (MoneyWeek, May 16, 2008)

sudden wealth syndrome — ctpec 1 3aHCNOKOEHHS, CIPHYMHEHI PANTOBUM 1 HECIIOMiBaHUM
3barauennssM: There has been plenty of publicity about “sudden-wealth syndrome” (also known as
“affluenza ”)- evidence mainly of the fact that comparatively indigent journalists like to write about
the new rich having a bad time, despite their fast cars and swanky houses (The Economist, June 16,
2001)

summit-hopping, n. — mikeTyBaHHS CaMiTiB Ha 3HAK MPOTECTY MNPOTH BJAAM KOpIOpamid i
rnobdanizarii: Taking advantage of Europe's new visaless borders, they have made a scene out of
“summit hopping”, as some of them call it (Newsweek, July 23, 2001)

sunlighting, n. — nonaTkoBa omIayyBaHa poboTa, 10 BUKOHYETHCS Y BillbHUH Bl OCHOBHOI pOOOTH
gac: Sunlighting is the name being given to a growing sector of the job market. While moonlighters
double-job for reasons of financial necessity, sunlighters have chosen to add a second (or third, or
even fourth) strand to their working lives because that's the way they like it (The Irish Times,
September 23, 2005)

super angel — iHBecTOp, KOTpHii 100pe BiT4uyBa€ KOH IOHKTYPY IHHOBAIiHHOTO PHHKY i BKJajae
Kamitaja B 0 3HEC-TIPOCKT U TEXHOJIOT M HUX KoM maHiit CHUIIKOHOBOT TOJIMHM Ta 1HIINX TEXHOJIOT 19 HUX
nenrpis: Cambridge has a secret weapon to see its high-tech and scientific businesses through times
of economic hardship: the “super-angel” (The Financial Times, November 4, 2012)

super-spike, n. — HaA3BHMYAMHO IMIBWIKE 3POCTAHHS IiH HA CHPOBUHHI TOBAapH, 0COOIMBO HA(Ty:
Goldman has been influential among investors after it anticipated the 2005 super-spike in oil prices
from less than $50 towards $150 a barrel (The Financial Times, October 20, 2012)

swag, N. — pexilaMHa MPOAYKIS, SKy OE3KOIITOBHO BHAAIOTH CHIBPOOITHWMKAM KOMTMAaHIii abo
BinBimyBauam BuctaBku: Almost every agency has storerooms full of “swag” — the pens, baseball
caps, key rings, T-shirts, mouse pads and backpacks emblazoned with their logo that they dole out to
employees and visitors (The Financial Times, November 11, 2011)

Tt

tacit knowledge — immiturse (,,po3MuTe’) 3HAHHS, SKE I HE MEPEBEJCHE JO IHTEIJICKTYaJlbHUX
aktuBiB koMmmaHii: Corporate leaders who understand that to gain competitive advantage they have
to tap their employees’ tacit knowledge will be at the forefront of companies in the digital economy
(The Guardian, May 20, 2000)

Tall Latte Index — inmekc, skuii BUKOPUCTOBYEThCS Il BU3HAYCHHS peajibHUX OOMIHHHX KYypCiB
HAaI[iOHAJIb HUX BaJIOT (KPUTEPIEM € BapTiCTh KaBH y BEJIMKOMY MariepoBomy crakanuuky Tall Latte,
110 MPOJAETHCS Yy BChOMY CBITi y Mepeski kaB’spenb Starbucks): Our tall-latte index tells broadly the
same story as the Big Mac index for most main currencies (The Economist, January 15, 2004)
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t-commerce (television commerce), n. — xkoMmepiiiiiHa AiIbHICTH, 3AiMCHIOBaHA 3a JOTIOMOTOIO
mudpoBoro TesnebaueHus: For decades, networks have experimented with T-commerce —
technologies that would allow viewers to act on impulse to buy the clothing, furniture and other
items they see while watching a television show (The Los Angeles Times, November 13, 2012)

technoburb, n. — npumicekuii paiioH, B SIKOMY CKOHIICHTPOBaHO 0araTo BHCOKOTEXHOJIOI M HUX
minnpuemcts: Suburbs are becoming urban, rendering the landscape increasingly incoherent. Critics
use terms like “edge city”, “technoburb” and “exurban’ (The Nation, June 28, 2004)

technocracy, n. — curyaiisi, KO PO3BUTOK CYCIILCTBA 3aJICKUTh Bill JOCSTHEHb HAYKH U T € XHIKHU:
The future will be an era of Information Technocracy with a moral foundation tempered by
democracy. No social system can endure without a moral foundation (The Star, February 13, 2008)

techno-creep, n. — moctymnoBe BrpoBakeHHI KOMITIOTEpiB y MeBHY chepy aisumbHOCTi: SO how can
our relationships guard against what you call “techno creep” — this constant digital connectivity
and multitasking that is such a part of everyday life? (The USA Today, September 25, 2006)

techno-entrepreneur (techno-preneur), n. — ninnpueMens, SKUA Tpamwoe B IHIYCTPIl
iHpopmaniitnux Texnousoriid: This mixture of pragmatism and soaring ambition is typical of a
generation of techno-entrepreneurs that has grown up during Silicon Valley’s latest boom and is
looking to reach into new industries (The Financial Times, December 26, 2007)

techno-inteligentsia, n. — ,,rexHoiHTeNIre HIlA”, BHIATHI JIIOIH, AKi CTCIIaIi3yIOTbCS Ha HOBITHIX
texHosorinx: Increasing instrumentalization and subsumption of knowledge to the needs of
globalised capital accumulation under the imperatives of market liberalization leads to an analogous
instrumentalization and demobilization of intellectuals as active producers of critical discourse and
to the subsequent boost of a techno-intelligentsia. The latter already occupies a central position both
on the economic and the symbolic-ideological level (Science and Technology, Spring-Autumn 2002)

techno-migrant, n. — nporpamict, korpwuii emirpye B CILIA a06o B iHIIi 1epKaBu 3 BUCOKUM PIiBHEM
exonom iku: This huge influx of hyperachieving techno-migrants, combined with a swelling Hispanic
population, has — in just over a generation — transformed Silicon Valley into a “majority minority”
microcosm of America’s racial future (Newsweek, September 17, 2000)

technopolis, n. — micTo, e MPOXKUBAIOTH JFOH, YHi NPodecii OB s13aHi 3 HOBITHIMU TEXHOIOTISIMU |
If getting an MP to blog his questions seems dangerously like bringing democracy to the people, it is
probably reflective of the fact that Britain's blogging scene has always been a little parochial
compared with the sprawling technopolis of North America. (The Guardian, October 21, 2004)

techno-Ponzi, n. — xommnaHist, sika Gepe rpolIi Bil iHBECTOPIB 1 Ja€ HepearicTd Hi OO IS HKH 00
PO3POOKH TEXHIYHUX MPUCTPOIB 200 MPOJYKTiB

technorati (techno + literati), n. — nroau, siki po3ymMitOThes Ha HOBITHIX TexHoJorisix: | am ashamed
to take it [my current four-year-old Dell] to press conferences for fear of pitying glances from
blogger technorati around me with their MacBooks and iPads (The Financial Times, May 19, 2011)

techno-strike, n. — xii ujeHiB NpodCcHiNKK Ta IXHIX MPUXWIbHUKIB, HAMPABICHI HA CKOPOYEHHS
CJICKTPOHHOr0 OBHECY KOMIAHii, a caMe: aTak¥ Ha KOPIOpaTHBHHM Ca#T, HAJACWJIAHHA BEJIUKOI
KUTbKOCT1 € IEKTPOHHUX IOBiTOMIICHb, PAaKCiB 1T. iH.

telebanking, n. — aucraHiiiiHe OaHKIBCbKE OOCIYrOBYBaHHS, L0 3/IHCHIOETHCS 32 OTIOMOTOIO
TeleKoMyHikaiiHux Mmepex: Taking internet and telephone together, in Finland alone there are 2.5
million telebanking agreements in force (The Herald, September 12, 2001)

telebusiness, n. — 6i3Hec, 3ailic HIOBaHMI 3a TOTIOMOrOK0 TeJeKOMYHIKaminHuX Mepex: The founder
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Karen Darby, 45, previously founded an award-winning call centre and a telebusiness consultancy
that attracted blue-chip clients (The Financial Times, February 14, 2006)

telecommuting, pp. ous. teleworking

telemarketing, n. — ariramis TOTEHIIWHUX KJIEHTIB 3a JOMOMOTOK I[HTEpHETY Ta IHIIUX
TeJeKOMYHiKalliiiHux npuctpois: Banks now offer credit cards and loans through aggressive
telemarketing and other promotions (The Financial Times, June 26, 2008)

teleworkaholic syndrome — cxwibHICTH ,,TENEpPOOITHUKIB® 1O TOHAAHOPMOBOI TMpalli, IO
CHOPHYMHAETHCS ,,pOSMUTHUME’ paMKaM¥ [HTepHeT-4acy 1 MPU3BOAMTH 1O CTpeCy Ta MpodieM 3i
3m0poB’siM . Perhaps managers’ greatest fear about the “office-free” lifestyle is that “teleworkers”
may be “teleloafing”, but generally people put in longer hours at home than at the office, the
“teleworkaholic syndrome” (The Oklahoman, March 30, 2010)

teleworking, pp. — Binmanesa pobora, siKa BUKOHYETHCS 3 BHKOPHUCTAHHAM TEJEKOMYHIKaIIHHUX
cucteMm: Teleworking and videoconferencing remain more talked about than done (The Financial
Times, August 21, 2007)

tenbagger, n. — akuis, BapricTh AKOi 3pocia Baecsarepo (y Oeiicoomi twobagger — ayous, mo mae
npaBo rpaBifo Ha aBi 6a3m): Our strategy is simple - we want to catch what US investors call a
“tenbagger”. This is a share in a new company that rockets up at least tenfold - usually companies
with market-dominating great technology (The Independent, February 6, 2000)

tenpercentery, n. — ,arenuis TanaHTiB” (Ha3Ba MOXOAUTH Bil CYMHW BHHATOPOAM, SIKY areHIii
3a3BUYail OTPUM yIOTh Bin KiieHTiB): The Santa Monica-based tenpercentery prefers to keep its focus
on service not size (The Chicago Tribune, March 30, 2012)

TGIM (Thank god it’s Monday) — paxicTs 3 npuBoay mouaTky pobodoro TwkHs: Be absolutely
positive about your job: Change your mantra from TGIF (Thank God It's Friday) to TGIM (Thank
God It’s Monday) (The Chicago Tribune, June 7, 2004)

think / do tank (think-and-do tank) — HaykoBO-moOCTiIHHI LEHTP, B SKOMY imei He JIHIIe
TeHEPYIOThCS, alie ¥ IHTerpyroThcs y mpakTuky: The meeting was arranged by Google Ideas, the
internet giant’s new think-tank, or “think/do tank” as it likes to describe itself (The Economist, July
2,2011)

third Generation (3G) — ,,TpeTe nokoJiHHs; HAO1p MOCIYr, KOTPHA BKJIFOUYA€E BUCOKOIIBUIKIC HUI
MOOITbHHI JTOCTYI JO MOCHYr Mepexi [HTepHeT 1 TeXHOIOrin pamio3B's3ky: Amazon's third-
generation Kindle is the best-selling item on Amazon.com, ever (The Los Angeles Times, December
27, 2010)

third sector — cextop eKOHOMIKH, IO BKJIOYa€ B ceOe MiSUbHICTH OJaromifiHUX Ta peJIiridHuX
oprauiaiii: The “third sector”, which includes charities, is set to slash graduate vacancies by 49
per cent this year (The Financial Times, February 9, 2010)

third wardrobe — opnsr, mo 3aiiMae TpPOMiXKHE MOJIOXKECHHI MDK OQDIlifHUM Ta HepOpMabHHM
crwimu: Experts say the popularity of evenings in and the rise in numbers working from home has
created a demand for a “third wardrobe” of lounging outfits on top of people’s normal work and
leisure clothes (The Sunday Mirror, November 14, 2010)

throw it over the wall, v. — nepemaBatu mnpoekT iHmIiA 0co0i YM Bigaidy, MOTEPEIHHO HE
CKOOpIMHYBABIIK CBOI Jii 31 CTOPOHOIO, sKiii mepenaerhcst 3aaanns: The old way of doing things
was to invent something and then throw it over the wall to someone who will handle the next step.
But that process is too slow in today’s world (The Albany Times Union, July 2, 2000)
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ticker shock — mepesxuBaHHs iHBeCTOpa, MOB’sA3aHi 31 3HMKE HHAM BapTOCTi mopTdes akiiii: Those
chronically worried about terrorism post-9/11 were three to four times more likely to report a
doctor-diagnosed heart problem two to three years after the attacks. Ticker shock hasn't been good
for investors’ health, either (The Albany Times Union, October 21, 2008)

TMT (technology, media and telecommunications) — 0i3Hec-CeKTOp, KU OXOILUIIOE KOM MaHii,
KOTp1 3IIMCHIOIOTH CBOIO NILIILHICTH y cdepi TexHomoriit, 3MI Ta TenexomyHnikauiii: The capital
portfolio which looks for growth companies has ten of its top 20 stocks in the TMT (technology,
media, and telecommunications) sector, including Autonomy, Surfcontrol, Zen Research, Medisys
and IQE (The Herald, September 28, 2000)

Tobin tax — mnomatox Ha omepallii 3 IHO3EMHOI BaJIOTON, SKHUH JO3BOJSE IITPHM YBaTH
CTaOUIbHICT, HAIlOHAJBbHOI BaIOTH (HAa3Ba MOXOAWTH Bid IMEHI aMEPHKaHCHKOr0 €KOHOMICTa
k. ToOiHa, KOTpHUil 3amporoHyBaB Iiei momatok): The impact of a Tobin tax on European
competitiveness and growth is clear — it will decrease growth (The Financial Times, May 22, 2012)

top-to-top, adj. — crocoBHO cTpaterii BeaeHHs Oi3HeCy, KoM Oi3HEC-OTIepAIlil 3/1iHCHIOIOThCS Ha
piBHI Tom-MeHeKepiB koMmmaHiit: “Top to Top” selling experience is essential for success in this
role, as well as a demonstrated ability to develop high performing teams and establish benchmark
practices that both ignite and motivate staff (The Globe and Mail, March 9, 2001)

torpedo, n. — HeKOMIIETEHT HUI TIPAIIIBHUK, SIKUH MePEXOAUTh MPAIlOBaTH Y GipMy-KOHKYpeHT: An
incompetent coworker leaving — with some encouragement — for a competing company is a
“torpedo” (Chief Executive, January 1, 2001)

torpedo stock — akirist, 11iHa Ha Ky PI3KO BMaja i B NEPCICKT MBI MPOIOBKYBaTUME 3HIKYBATHCS © A
torpedo stock is any stock expected to fall by 50% or underperform the market by 50% (Money
Sense Magazine, April 2013)

touchdown center — criemiaJisbHO 00JIAIIITOBaHE MicIie, € CAyXO0OBII, 5K TepeOyBarOTh y MITOBHX
BIIPS/KE HHSAX, MOXKYTh CKOpHUCTaTHCs |HTepHEeTOM, 3aTeneOHyBaTH, MIKIIOYUTH CBOI HOYTOYKH:
Maybe you re a flexecutive. An executive whose hours and place of work are — what else? — flexible.
Or perhaps you 're an on-the-road sales professional seeking a touchdown center, a place where you
can make calls, plug in a notebook computer and connect to the Internet (The Indianapolis Star,
August 22, 2005)

toxic asset — mpo6iem Huif, ne poarHuii ¢inancoBuit akTus: The bank is still feeling the effects of the
crisis, in terms of loan losses from the toxic assets it inherited with its HBOS acquisition (The
Financial Times, July 29, 2013)

toxic debt — nerirumumii 60pr, sKuil OOpKHUK He Moxe Burulatutu (,,Tokcuauuii Gopr”): The

American tycoon at the centre of a bid for Rangers has said he plans to “clean up” the potential
£134 million of toxic debt and that liquidation is not an option (The Herald, April 6, 2012)

toxic loan — no3uka, siKy G0p)KHHK He MOe BHUIUIAaTUTH (,,TokcuaHa mo3uka”™): If they fail to sort out
the toxic loan problem next year then the UK recession will be deeper and will last longer (The
Financial Times, January 1, 2009)

toxic mortgage — inmoreka, siky OOp)KHHK He MOXe BUIUIATUTH (,,TOKCHYHa imoreka”): They boast
large foreign reserves and less-leveraged banking systems that remain largely untarnished by the
toxic mortgage-backed assets responsible for the current financial crisis (The Financial Times,
September 26, 2008)

trading coach — koHcysbTaHT 3 iHBECTYBaHHS Ta Omepalliii 3 MiHHUM U Tlanepamu: Brett Steenbarger,
a US psychologist specialising in training traders, was in New Zealand last week passing on tips. ...
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His background in psychology — he has a PhD in clinical psychology from the University of Kansas -
and interest in trading has led to work as a trading coach (The New Zealand Herald, October 8,
2007)

transumer (transient + consumer), n. — crnoXuBa4, SKOr0 IIIKABUTh HE HAKOMMYEHHSI HOBHX
TOBapiB, a JIMIIEC BPaKCHHS Bil MOXIHMBOCTI KopucTyBaTucs HuMH: Shared washing machines and
DIY tool clubs... Don’t be a consumer when you can be a transumer, says Lucy Siegle (The
Observer, September 7, 2008)

tribal marketing — mapkeTuHroBa crpareris, sika HaMmaraeTbcsi 00’ €IHATH JIFOJICH Y COLiabHi TPyIH
9¥ TpOMajad HABKOJIO MeBHOro toBapy / mociyru: But for the teen community, the sense of gals
marketing to other gals — this whole tribal marketing — is very timely at the moment (The Chicago
Sun-Times, October 1, 2003)

tri-channel marketing ous. multi-channel marketing

triple bottom line (TBL, 3BL) — ominka AisapHOCTI KOMMaHii, 10 3JIHCHIOETHCSA 3a TphOMa
kpurepisimu: ekoHoM imHuM (Profit), exonoriuunum (planet) i comianmsaum (people): At the strategic
level, we find that businesses recognise that the so-called “triple bottom line” — profit, planet and
people — is needed for businesses to survive and thrive in the longer term (The Financial Times,
October 12, 2007)

trolleyology, n. — xoHmemmis mMpo 3aJeXKHICTh MDK BMICTOM Bi3ka 3 MOKYNKAMH H XapaKTepom
nokymigi: One of the classic techniques used to measure a person’s willingness to behave in a
utilitarian way is known as trolleyology (The Economist, September 24, 2011)

T-shaped, adj. — crocoBHO (axiBIiB, sIKi MarOTh IMTHOOKI 1 BOJHOYAC PIBHOCTOPOHHI 3HaHHA: The
aim ... was to assemble a cadre of “T-shaped” people: those with deep expertise in a range of
disciplines from cognitive psychology to computer science and industrial design who also had the
interest and ability to apply their expertise in other fields (The Financial Times, September 14, 2012)

tunnel advertising — posmimienns pexkiaamu y TyHeiasx: The tunnel advertising is part of an
ambitious Metropolitan Transportation Authority plan to convert much of its real estate into
advertising space (The New York Times, October 16, 2008)

tweeds-to-riches, adj. — mpo nporuec, koau cryaeHr abo mpodecop yHIBEPCHTETY BHTIHO MPOAA€E
CBOE HAYKOBE JOCIIKECHHI YW BHHAXIN ycHimiHii kommaHii: An academic whose expertise is in
parallel algorithms and applied mathematics, Leighton is at first glance an unlikely candidate for an
Internet tweeds-to-riches success story (Technology Review, September, 2000)

two-pizza team — mepcoHas KOMIAHIi, IO CKJIATAETHCS 3 HEBEIHKOI KUTbKOCTI CIIBPOO IT HUKIB
Innovation teams should be small, as in Amazon’s idea of the “Two Pizza Team” meaning that teams
should be small enough to be fed by two pizzas (The Irish Times, August 22, 2011)

Uu
uber-billionaire (iiber-billionaire), n. — mynmeruminesipnep: Understandably, perhaps, the biggest
losers don’t really want to dwell on their losses — even if, like Saudi uber-billionaire Prince Walid,
they ’re quite happy to trumpet about their wealth (The Financial Times, March 12, 2009)
unbanked, adj. — Takuii, mo He Mae 6aHKIBCHKOrO paxyHKa i He o0CIyroByerhcsi Oankom: The RBI
set out several conditions, saying that the new banks must open at leasta quarter of their branches in
“unbanked rural centres”, with populations under 10,000 (The Financial Times, July 1, 2013)

undercover marketing — piBHOBHI ,BipycHOr0” MapKeTHHTY, M0 Mepeadadae HETOM iTHe
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MPOCYBaHHS TOBapiB / TOCIYT, KOJIM TOTEHIIIMHI MOKYIII HE 3HAIOTH, M0 3HAXOIATHCS I BILIUBOM
pexnamu: American firms are developing a system of undercover marketing. Beautiful people are
being used to deliver messages about products in real-life situations (The Scotsman, September 4,
2001)

underload syndrome — ncuxojoridi mpoOJeMH, 0 MOXYTh BUHHKATH Yy JCSIKHUX MpalliBHUKIB
yepe3 iXHI0 HeJOCTaTHIO 3aBaHTaXeHICTh Ha pobori: People who lack stimulation in their working
lives are likely to be depressed and suffer from headaches, fatigue and recurrent infections, all
symptoms of “underload syndrome” (The Independent, May 4, 2003)

underqualified, adj. — senocratHpo kBamidikoBanuii: One of the industries hardest hit by skills
shortages is the aerospace sector, where 58 per cent of the professionals, engineers, scientists and
technologists are underqualified or undertrained in some way for their jobs (The Financial Times,
July 16, 2007)

undertime, n. — pobouwuii yac, sikuii BUTpadaerbcst Ha ocoducti nmorpebu: Critics of the software
argue that Web surfing is just another form of “undertime”, the inevitable hours we spend each
workday gossiping, getting coffee or talking on the phone to friends (Newsweek, September 30,
2002)

underwater options — omiioHH Ha axilii, CTpalK-IiHA AKHUX BHIIA MOTOYHOI IiHK HA (HOHIOBOMY
punky: Silicon Valley is drowning in “underwater” options. But with the stock market in turmoil,
investors might be uneasy bailing out high-tech employees (The Wall Street Journal, November 10,
2008)

unhirables, n. (pl.) — npamiBHUKH, KOTpi uYepe3 ydacThb y KamiraJli CBOEI KOMIMAHIi CTalOTh
3apyd HUKaM u GipMH, B SKiil IPaIFOIOTh, 1 HE MOXYTh TEPEUTH B 1HIII yCTimIHI O BHEC-CTPYKTypH: AS
for me, reflecting on things like high unemployment, the reputation for shoddy workmanship certain
American products tend to have, the disparity of wealth distribution, an ever-growing class of
“unhirables”, businesses that are here today and gone in three years, I don’t know (The Cutting
Ledge, November 4, 2013)

uninstalled, adj. — 3BitbHeHHIT 3 poboru: To be “uninstalled” means being fired or dismissed,
whereas a “plug-and-play” refers to a new employee who fits in without any additional training
(The New York Times, June 27, 2000)

unitasking, pp. ous. monotasking

unlock date — naTa micJisi IEpBUHHOIO My0JIiY HOrO PO3M illIe HHS aKIIili, KOJIHU KePIBHHUIITBO KOM Ma Hil,
CHIiBpOOITHUKHU ¥ aKI[iOHepH MalTh MPaBO MPOAATH CBOI akiii HA BiIKpuToMy puHKY: The late
November unlock date means that shareholders will have just a few weeks to sell shares for tax
reasons, and many will need to sell (The Silicon Valley Watcher, May 24, 2012)

unsourcing, pp. — mnepedada aeskuX (YHKIIA KOMMaHIM Bil OMA4yBaHUX TMPAIiBHHUKIB
HEOTUIaYyBaHUM OO POBONBIKIM (0COOJIMBO KITi€HTaM cOLialbHUX Mepexk): “Unsourcing”, as the
new trend has been dubbed, involves companies setting up online communities to enable peer-to-peer
supportamong users (The Economist, June 2,2012)

upcycling, n. — mporiec mepeTBOpPeHHS BiAX0AiB 00 HeMOTPiOHUX MPOAYKTIB y HOBi MaTepianu abo
HOpOAYKTH Kpamioi sikocti: The organization prefers the term “upcycling” to recycling when referring
to the process of turning the trash into art (The Washington Post, December 3, 2012)

Upper Richistan, n. — ciinsHOTa Hag3BHYaiiHo Oaratux mroaeit: Lower Richistan is under increasing
financial pressure while Upper Richistan continues to live the good life ... (Newsweek, October 19,
2007)
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upsell, V. — CXWIATHU NOKYII 10 l'IpI/IJ16aHH$[ JOPOXKYOro YU JOTATKOBOI'O TOBApPY. Restaurants are
also using technology to ‘upsell’ customers and persuade them to spend a few extra dollars by
adding bacon to burgers and drinking glasses of Muscato with desserts (The Financial Times, July
17, 2012)

upshifter, n. — ocoba, ska cBiToMO O0HMpae HAMpPyX EeHY POOOTY 1 MparHe Kap €PHOro 3pOCTAHHS :
Cary Cooper, Professor of Organisational Psychology at Umist, believes that there is a definite
upshifter type (The Independent, May 4, 2003)

upshifting, pp. — BuOip Ha kopucTh mpodeciitHoro i ocoducTicHoro 3pocranusi: He [Cary Cooper,
Professor of Organisational Psychology at Umist] also believes that events often push a person into
a period of upshifting (The Independent, May 4, 2003)

up-titling, n. — miaxin, y paMkax sSIKOro CIEIaiCTH 3aMICTh TPOIIOBOI'0 3a0X0YEHHSI OTPHM YIOTh
Buiy nmocaay: Firms are turning to the so-called “up-titling” as a tactic to motivate and retain staff
when budgets are tight (The Daily Mirror, May 27, 2004)

urbanomics, n. — MOKTpuHA, 3TIMHO 3 SKOK CKOHOMIKAa Ta MI00ai3allis CyTTEBO BIUIMBAIOTH Ha
PO3BUTOK BEJTUKUX MICT

Uridashi bond — o6irarist, o mpogaerbes AMOHCHKUM iHBECTOpaM i HOMIHOBaHA HE B SIMTOHCHKHUX
enax: The US bank has already raised Y98bn this year by selling so-called uridashi bonds, which
are bonds issued outside of Japan and sold mainly to Japanese retail investors (The Financial Times,
October 4, 2011)

use-by date — kpaiiniii TepMiH, qaTa, MCas SKOi HE BapTO BKMBATH MPOAYKT ab0 IMoJaBaTH 3asBY:
Polaroid is obsolete technology now (the use-by date on the last batch of Polaroid film was October
9 of this year) but it was once all the rage (The Financial Times, October 16, 2009)

Vv

vacation deprivation — BitMoBa Bin BiANyCTKH Yepe3 3aimiaTicTh Ha pobori: Workers are expected
to give back 574 million vacation days in 2006, depriving themselves of much-needed breaks,
according to Expedia.com's annual vacation deprivation survey (The Washington Post, June 25,
2006)

value-based pricing — miHOYTBOpEeHHS, 3TiMHO 3 SKHM O yBaru OEpeThCsl CHOKHMBYA IIHHICTH
toBapy: The Conservatives say they want to switch t0 “value-based pricing”, paying more for the
most effective products and less for those not as effective (The Financial Times, January 4, 2010)

v-commerce (voice commerce), N. — KoMepIliiiHa IiUIbHICTH, 3MIHCHIOBAHA 3a JOIMOMOTOIO
roJI0COBUX KOMAaHI T/l 4aC aBTOMAaTH30BaHUX TpaHCaKIlii yepe3 Tese GoH i komm torep: And with m-

commerce and v-commerce entering the fray, it looks like what happened to “e” is only the
beginning (Chief Executive (U.S.), January 1, 2001)

venture-catalyst — komnaHist a60 oco0a, KoTpa OTpuM ye (iHaAHC yBaHHS I HOBMX KOM A Hiid, 110 He
MaloTh JOCTYymy 10 BeHuypHoro kamiramy: “We've all kind of grown up together in the venture
investing world”, said Janice Mashala, who worked in Microsoft's corporate accounting group
before eventually founding Paladin Partners, a venture-catalyst firm (The Wall Street Journal, June
22, 2000)

vice investing — iHBecTHIliliHA CTpaTeris, HALICHA HA KOMIAHIl, ABUIBHICTD SKUX Yy CYCIIiIbHIl
CBIJOMOCT1 aCOLIIO€ETHCS 3 JIOACBKUMHU BajaM U (BUPOO HULTBO 30poOi, ajKoroito, TIOTIOHY, a3apTHi
irpu Toimo): ... There are more nuanced strategies in vice investing than just playing on human
weaknesses (The Baltimore Sun, September 19, 2006)
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video resume — Bineo-pe3toMe B esiekTpoHHOMY (opmarti: Recruiters say that while video resumes
can act as valuable complements to traditional resumes and recruiting tools, simply posting a video
resume online usually leads nowhere (The Washington Times, June 27, 2007)

Vig, N. — HeBeJIMKA TUIATHS, SIKa CTATYEThCS 3 MOKYIIS YU MPOJABIE HA KOPHCTh TPEThOI CTOPOHH,
Ype nporpam He 3abe3rneueHHs BUKOPUCTOBYETHCS ISl 3]1IHCHEHHSI TOProBoi onepatrii: Enron was not
merely a toll-collector, a middleman skimming the vig off every transaction. It was a
“counterparty” — that is, technically, it bought and then sold all the underlying goods that were
traded under its aegis (The New York Observer, July 1, 2002)

viral marketing — 100poBiThHe MOMIUPEHHS peKIaMHOI iHDOpPMAIli cAaM UM U CTIOKMBaYaM M, KOTPi
qepe3 CBOE 3aHiKaBJ'IeHH$[ IICBHUM TOBAapPOM / NOCIYIror CTAalOTb AKTUBHUM U PETPAHCIATOpPAMU ]',Z[e'l':
Viral marketing relies on the message spreading around cyberspace, often by one person sending to
a friend a website link of something they find interesting (The Economist, January 15, 2004)

virtual Friday ous. logical Friday

virtual manager — kepiBHHK, SIKHH yIpaBJsi€ TepcoHAJOM nucTaHuiiHO: In the years to come,
expect to see more virtual staffers: people who work full time or part time from remote locations,
away from managers and colleagues. And virtual employees require virtual managers (The
Washington Post, May 18, 2012)

virtual trade show — ,BipryansHuii” ToproBuii sspmapok: The company, InXpo, has gone to great
lengths to make its first virtual trade shows as lifelike as possible, with characters known as avatars
or photographs representing real people at a show, live communication with people staffing trade-
show booths, and a group chat feature that lets attendees “talk ” in real time about any subject (The
Chicago Sun-Times, December 27, 2006)

virtuous cycle — curyariisi, KO y JaHIFOTY 00OCTaBHH MOKpAIe HHA O HIET CUTyaIlii IPU3BOJHUTH 10
nojinmeHns iHmoi: The economy could soon enter a virtuous cycle of confidence, growth and deficit
reduction, much as it did in the 1990s (The Financial Times, February 10, 2013)

visibility, n. — cryminb, 10 sKOro MOXXHa TPOrHO3yBaTH MaMOyTHI TeHmeHIIl abo curyarii: UK
companies are risking serious disruption and reputational damage because they have so little
visibility over their supply chains, research has shown (The Financial Times, May 6, 2013)

VISTA (Vietnam, Indonesia, South Africa, Turkey, Argentina) — Ha1ioHaJIbHi €KOHOM IKH KpaiH,
0 IIBWIKO PO3BUBAIOTHCS a00 MAarOTh TNEBHHI TOTEHHian aAid po3Burky (B’ernam, IHmowesit,
[liBnenna Adpuka, Typeuunna, Apreuruna). JPMorgan Asset offered a new product, “VISTAS
Fund”, at the end of March. VISTA stands for Vietnam, Indonesia, South Africa, Turkey and
Argentina (J-Cast Business News, May 14, 2007)

voken, n. — pexnamua aHimaliis Ha cairi: These new ads take three forms: floating or flash ads, also
known as vokens (short for virtual tokens), which feature animation, such as a car moving across a
computer screen; interstitials, which are full-page billboards that pop up without the user requesting
them; and full-page commercials (The Globe and Mail, April 5,2002)

Volvo Democrat — mpodecioHan 3 dYucia OCBMEHHX, MaTepialbHO 3a0e3MedeHux, JibepabHO
HaJIAITOBaHUX OuUTowKipux >kureniB mepeamicts: The sea of Swedish cars flooding north of
Montana and frenetically searching for parking made it seem that every Volvo Democrat west of La
Cienega was on hand (LA Weekly, March 21, 2003)
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Ww
walk the cat back, v. — cmopoOyBaTu 3po3yMiTH CHPaBXHIO TMPUPOAY CHUTYALil ILIIXOM
PEKOHCTPYKIIii MOMiil Y XPOHOJOTTMHOMY TOPSAAKY BiI TETEPIlIHbOro 10 MuHYnoro: ... In the Los

Alamos case, the damage was already done, and so agents had to find a way to “walk the cat back,”
as they like to say, and prove the crime in retrospect (The New York Times, September 17, 2000)

walled garden — 6iBHec-Momenb, sika Tepeabadae oOMexeHy cxemy B3aemonii: Apple's Steve Jobs
defeated the effort by operators —both US and European — to maintain the mobile world as a walled
garden (The Financial Times, September 4, 2013)

wallet biopsy — Bu3HaYe HHS TUIATOCIIPOMOYKHOCT1 JIFOJUHK TIepe/ TOCTITal3allie€l0 Y1 BUKOHA HHIM
noporoi MexndHOI mporeaypu: At most, doctors do what bioethicist Arthur Caplan calls “a wallet
biopsy ” to see if they can pay the bill (The Boston Globe, February 6, 2009)

wallet share — wacTtka moxomy, sIKy OTPHMYE KOMIIaHii Bil KOKHOTO crokuBada: Having an
investment bank is a huge advantage for a private bank as it means we will be able to capture more
wallet share of the client (The Financial Times, June 20, 2007)

wallpaper — wiHHi nanepu, sKi 3HCIHWIMCSA (HATPHKIAJ, aKIii MiINPUEMCTB-OAHKPYTIB), YU
oburiramii, sski emireHTr He Moske moracuru: The Argentine debt exchange offer has noisily closed,
many of the big dealers are refusing to touch the $20bn in untendered bonds and the Argentine
government has even passed a law prohibiting the reopening of the exchange offer. Under those
circumstances you would expect those outstanding bonds would have plunged in price to the level of
mid-grade wallpaper (The Financial Times, March 13, 2005)

Wal-Mart effect — exoHomiuHU edekr, MOB'sA3aHUN 3 ABIIBHICTIO po3apidHOT Mepexi Wal-Mart,
IO TOJATa€E y BUTICHEHHI JPIOHMX KOHKYPEHTIB, 3HMW)KEHHI 3apoOiTHOI MiaTw, MiATpUMaHHI
HI3bKOTrO0 piBHs iH(I11ii Ta BUC 0KOi poaykTuBHOCT: FOr many, the so-called “Wal-Mart Effect” is
more than just a matter of losing shops in historic downtown (The Christian Science Monitor,
December 18, 2006)

WalMartian, adj. — no'si3aHuit 3 HAMO IIBIITOKO y CBIT1 Mepeskero po3apio Hoi Toprisai Wal-Mart

Wal-Martian, n. — nokyneup Mepexi po3npionoi Toprisai Wal-Mart: This could be the central
battle of the 21st century: Earth people versus the Wal-Martians (The New York Times, July 25,
2004)

Wal-Martisation, n. — momupeHHs NpPaKTUKH Mepexi po3apioHoi Toprieiai Wal-Mart, xorpa 3a
PaxyHOK OCOONHMBOI KaJpoBOi MOJNITHMKKA Ma€ 3MOTY TMpPOAaBaTH TOBapH 3a HWBBKHMH I[iHAMMU:
Advertisers don't want a Wal-Martisation of digital advertising, where one firm (like Wal-Mart in
retailing) becomes so big that it can dictate prices (The Economist, April 19, 2007)

wampum, Nn. — axiffd BUCOKOTEXHOJIOTTMHOI KOMTAHIi, IO 3aBISIKH CBOEMY BHCOKOMY KYpCY
BHKOPHUCTOBYEThCS 3aMicTh rpoeii: Lots of things turn out to be harder than they look. Consider,
for instance, the wampum business. No, | don't mean creating currency out of seashells, the way
East Coast American Indians once did. | mean mainline corporations creating Internet currency out
of their Internet operations (The Washington Post, April 17, 2001)

warm-chair attrition — 3HmwkeHHI TPOXYKTHBHOCTI Mpalli yepe3 BTpaTy MOTHBAIlii i O4iKyBaHHSI
CIYIIHOrO MOMEHTY, 100 Tepeiru Ha kpamly pobory: Many employees today are cocooning —
waiting until the right time to make their move. In a phenomenon we call “warm chair attrition,”
they’ve already left psychologically, even though they show up for work every day (Canadian
Manager, March 22, 2003)
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watercooler talk — HeBuMymIeHa po3MoBa KoJer, Hi0 3a3Buuail BinOyBaerbcs OiIs JHUCTICHCEPIB
nurHOI Boxu: Since its debut in 2004, Trump's hit reality show has become fodder for watercooler
talk in corporate offices and has been used as a teaching tool at business schools across the country
(The Baltimore Sun, March 21, 2006)

wealth effect — 30inbIIEHHA CTIOKMBYMX BUTPAT, SIKE CIPUYHMHEHE 3POCTAHHIM I[iH HA (OHIOBOMY
punky: The “wealth effect” is a term coined by economists to describe consumers’ tendency to spend
more when their wealth has increased (Businessweek, May 09, 2013)

we bbepreneur (web + entrepreneur) / webpreneur, n. ous. cyberpreneur

webcentric, adj. — opienroBanuii Ha Mepexy Iurepuer: Mr Welch has been one of the most
aggressive chief executives of a traditional business in recognising the threat and opportunity of the
internet. Under a strategy dubbed dyb.com or destroy-your-business.com, his managers were forced
to become more webcentric (The Guardian, July 12, 2000)

Weblish, n. — anrmiiicbka MOBa, KOTpa BUKOPHCTOBYETHCS Il KOMYHIKa Ll Yepe3 Mepexy [HrepHeT i
crienniko0 SKOi € HexTyBaHHA opdorpadiiHUMHU, TpaMaTUIHUMU TPaBUJIAMH, CHOPYBAHHS
nyHKTyauii i Heogiuiiauii Ton: The sheer weight and quality of weblish now entering the language
is unmistakable evidence of the intoxicating vitality of English (The Guardian, June 26, 2003)

weisure (work + leisure), n. — BUIbHHUI 4Yac, IO BUTPAYaEThCs HA BUKOHAHHI pPoOOTH abo
noB'si3aHUX 3 poOoTOr 3aBaaHb: At its best, ‘weisure’ can make you feel tuned in, happy and
productive. But it can also make you feel permanently anxious, twitchy and, well, just ‘on’ (The
Daily Mail, August 27, 2009)

welfariat (welfare + proletariat), n. — moau, siki )XUBYTbH JIHIIE HA COL[AJbHI BUILIAT U 0€3p00 ITHUM :
That leftist radicals and neo-Marxists who run the European Union adore Obama is normal. They,
too, are dirigiste statists and therefore like his desire to tax and redistribute wealth and create an
ever more dependent welfariat (Chronicles Magazine, November 3, 2008)

whisper circuit — mnomupeHHs HemATBEpIXeHOI iHpopMalli, mMoB’s3aHOi 3 KOMIAHIIMHU,
GoHTOBMMHU pUHKaMU Ta iHBecTopamu:. The whisper circuit is a rumour mill associated with
companies, stock markets and investors, where people trade secrets and gossip about companies
(The Times of India, January 3, 2010)

whisper number — mporHo3 ImOIO0 JOXOAIB KOMIAHii, 3p00JIeHAN HA TMiNCTaBi YyTOK Ta IHIIUX
Heodiminux xepen iHpopmamii: Goldman reported better than expected third-quarter earnings,
but the results were below the “whisper” number (The Financial Times, October 17, 2009)

white hat marketing — piBHOBHI IHTEpHET-MapKETHHTY, 10 BHKOPHUCTOBYE JE€TajibHi CIOCOOH
NpoCcyBaHHS MPOAYKTY y mornykoBux cuctemax: White hat marketing applies white hat SEO
techniques, also known as ethical SEO [http//www.newsoperatingsystem.com/]

wildposting, n. ous. flyposting, n.

window undressing — BuiydeHHs 3 MAaHOBOrO IHBECTHUIIHHOTO (OHIY aKIliii 3 HUBBKUMHU
MOKa3HHUKaM K 0e3MocepeaHbo Tepes 1aTor 3Biry mpo podoory: The usual term for these end-of-
quarter moves is “window dressing”. But Marc Pado, U.S. market strategist for Cantor Fitzgerald,
says “window undressing” is a more fitting description of the selling that in recent days has
hammered shares of financial companies, automakers and other already beaten-down issues (The
Los Angeles Times, June 30, 2008)

windshield time — wacTuHa pobGo4YoOro nHsA, SKy MNPAaIBHUKKA 3MYIICHI TMPOBOJAUTH 3a KEPMOM
aBTomo0 iisi: SalesLogix helps our reps reduce ‘windshield’ time and prioritise visits with customers
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most likely to buy,” said Steve Thompson, AgReliant’s director of IT (The Financial Times, January
15, 2013)

wireless marketing — mMoOUTbHUMIT MapKeTHHT, KOTpUil mepeadavae MOMMUPSHHS MapKeTUHrOBOT
iHpopManii Ha MOOUIbHI TenedoHN aOOHEHTIB 3a JAOMOMOIOK TEKCTOBHUX MOBimomieHb (SMS) Ta
IHIIKUX TeJieKOM yHiKamiiHux TexHosorii: British shoppers will soon be receiving money-off offers
from Starbucks and L’Oréal over their mobile phones, in the most ambitious deployment yet of new
location-based wireless marketing technology outside of Japan (The Financial Times, October 15,
2010)

WOMENOMICS, N. — KOHIEMI(S MpO 3pOCTaHHs POJIi )KIHOK B €KOHOM iMHOMY »wurTi: The Economist
magazine has dubbed this feminisation of global gross domestic product “woemenomics” and, in a
striking analysis, found that over the past decade or so increased female participation in the paid
labour force has contributed more to the growth of the world economy than either booming China or
new technology (The Financial Times, August 28, 2006)

wo rkamper (work + camper), n. — ocoba, KOTpa BUKOPHCTOBYE peKpealliiiHi BHIH TPAHCIOPTY JJIs
ne peMillie HHs 3 Ol HieT TUM4YacoBoi podoru Ha iHmy: A little more than half of workampers work to
supplement their retirement income, according to the workamper.com website. The rest are in it
mostly for the travel opportunities (The Intelligencer Journal, March 12, 2012)

workation, n. — pobora, min 4ac sKoi MpaIiBHUK Ma€e 3MOTY BinnoduBaTu 4 nomopoxxysatu: While
entrepreneurs and freelancers have been taking so-called “workations” for years, now more
Canadian nine-to-fivers are using the increased flexibility that technology offers to travel while
continuing to work at their full-time jobs from the road (The Globe and Mail, July 31, 2013)

workless, adj. — mo’si3anuit 3 xponiuHuM Oe3pobirTam: Significantly, the figures showed that fewer
working-age people from Asian families were out of work— only 7.6 per cent — and 10.7 per cent of
those in the white ethnic group lived in a workless household (The Independent, August 28, 2008)

wo rklessness, n. — xponiaae 6€3p0o0ITTs O€3 KOJHUX TePCTIeKT UB JJisi TpalieBaamTyBanss : In a sign
of the depth of Britain’s worklessness crisis, 1,749,770 people have been on one of the three main
out-of-work handouts since 2005 (The Daily Mail, September 27, 2010)

work-life balance — cran piBHOBaru Mix poboToro i ocoductum xurtsim: People born between 1980
and 1995 say flexibility, work-life balance and overseas assignments are more important than
financial rewards (The Financial Times, April 25, 2013)

WOrk rage — Han3BWuYaiiHe PO3pAaTyBaHHS, CIIPHYMHCHE HEHAJIC)KHUM CTABJICHHSAM [0 MpalliBHHUKA
abo 3BibHeHHsSIM #ioro 3 podoru: John Monks, the TUC's general secretary, claimed the level of
“work rage” among staff across the whole of Britain was a cause for concern (The Independent,
January 8, 2003)

wo rk-shifting / workshifting, pp. — BukopucTanHs mOpTaTUBHUX MPUCTPOIB 1 UYPOBUX TEXHOIOT i
JUIl BUKOHAHHS poOir y Oymb-skomy micmi: Two of the most exciting developments in personal
productivity and achievement are time-shifting and work-shifting (The Chicago Tribune, November
23, 2010)

workstream, Nn. — mOCHiTOBHICTh 3aBAaHb, AKi BUKOHYIOTHCS MpAIliBHUKOM y pobouwmii yac: The
government needs to ensure that these companies have the resources to keep skilled and experienced
workers in employment during any gap in the workstream (The Financial Times, November 4, 2010)

workweek creep — moctyrmose 30iIb I HHS TPUBAIOCTI pOOOYOro TIKHS 4Yepe3 TPy OBY JisijIbHICTh
y HepoOoui ronunu: It's a jargon-filled jungle out there. Just as soon as you master “cankles” and
“e-commerce”, up pop “cheapuccinos” and “workweek creep” (The Star Tribune, January 2, 2011)
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wow effect — mpuemHe 3nUBYBaHHSI 4K 3aXOIUICHHS Bix HOBoOro tosapy / mociyru: It is more of a
marketing gimmick to create a wow effect (The Financial Times, September 18, 2009)

WTO-compatible, adj. — cymicuuit 3 Bumoramu BTO (BcecBiTHbOI TOproBesbHOI OpraHialii):
President Bush’s press secretary claimed that America’s farm programmes were fully WTO-
compatible (The Economist, May 1, 2004)

WTO-plus, n. — 0608’ s13kH 13000B’s13aHHS, IK1 BUXO/SATH 32 PAMKH CTaHIAPT HUX BHUMOT YJICHCTBA Y
BTO: ... It is not clear whether Beijing will open up the entire country to the ‘WTO plus’ rules or
just certain regions (The Financial Times, February 28, 2010)

X X

X-mas (Christmas) marketing — ¢peHoMeH, MOB’A3aHUiA i3 THM, 110 3 KOKHUM POKOM Tie peApBABS Hi
MapKeTHHI'0OB1 KaMIaHil oYMHat0ThCs yce panime: Walmart, the largest US retailer, has launched
its earliest Christmas marketing campaign, announcing last week that it would cut prices on 100
popular toys to less than $10 (The Financial Times, October 5, 2009)

X-shaped recovery — eran crabinidamii eKOHOMIKH, SIKUH XapaKTEPH3YEThCS 3POCTAHHSAM O HUX
MOKA3HUKIB 1 3HIKECHHIM IHIIUX (TpadiuHO MOXe OyTH TpeacTaBieHUil y BUNBsiAi jgirepu “X7):
Peter Morici an economist and professor at the Robert H. Smith School of Business at the University
of Maryland projected an X-shaped recovery for the nation, where gross domestic product grows,
but jobs don 't (The Daily Record (Baltimore), December 10, 2009)

Yy

yestertech, n. — 3acrapina rexnonoris: If you equate South East Asian cars with cheap yestertech, it
may well be you who needs updating (The Coventry Evening Telegraph, February 13, 2009)

yettie (eio young, entrepreneurial, tech-based twenty-something), n. — momoma ocoba, sika BOJIOAIE i
yIpaBIsi€ BHCOKOTEXHOJOTMHOW KoMmaHier: Everyone has met him: he is a yettie, a Young,
Entrepreneurial, Tech-based Twenty-something, and can be found tapping into his Psion while
sipping a vodka and cranberry in a bar near you (The Sunday Times, February 13, 2000)

yuppie slum — mnpectmwxHHE paiioH, HACEJICHHMH MEPEBAXXHO MOJOAMMHU mpodecioHanamu i
menekepamu: Yuppie slum: An upscale neighborhood populated mostly with young professionals
and managers (The Post-Tribune, April 11, 2004)

Zz

zero-drag, adj. — mpo KaTeropiro MpalliBHUKIB, KOTPi HE MAIOTh CIMEHWHHX OOOB’SI3KIB 1 MOXKYTh
Oarato Ta yacto nomopoxxysatu: ... Over the last four years, zero-drag has become a code word for
the employee who is available at a moment’s notice. The ideal zero-drag employee is young,
unmarried and childless with no responsibilities and an eagerness to do well (The Boston Globe,
March 11, 2001)

zero hours contract — yroaa, 3riqHo 3 SIKOK 0co0a Mpallo€e He Ha PeryisipHild OCHOBI 3 (hiKCOBaHOO
KUTbKICTIO po0OYHX TOIHMH, a JIMIIE TOAI, KOIH IOro norpedye podoromasemp . Even for those who
would prefer a full-time job, a zero-hours contract may be better than unemployment (The Financial
Times, August 1, 2013)

zip-code marketing — MmapkeTHHroBa KaMaHis, CIpAMOBaHa Ha neBHUM perion: As Peapod expands
its operating area, it focuses on zip-code marketing, van Gelder said, “because in our business, you
can have a lot of customers, but if they live all over an area, it’s not convenient from a transportation
point of view. So we prefer to expand from one zip code to another” (Supermarket News, April 16,
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2001)

zombie account — paxyHOK, SKHH Yepe3 HeJOCTAaTHIO KUIbKICTh KOIITIB HE MOXE IOBHOLIHHO
BUKOpucTOBYBaTHCs: Four in 10 “zombie” savings accounts pay less than 0.5pc, research has found
(The Daily Telegraph, October 29, 2013)

zombie bank — 6aHk, skuil He 31aTHUI MOBHOIIHHO (YHKIIIOHYBATH Yepe3 HEIOCTATHIO KiTbKICTh
aKTHUBIB, aji¢ 3aIUIIAEThCS B OB3HECI 3aBISIKH JAepkaBHIM minTpuMmi (,,30M01-0anHK): It was Japan
that introduced the world to the “zombie bank” — and now similar zombies are proliferating in
Europe (The Financial Times, October 14, 2013)

zombie brand ous. ghost brand

zombie debtor — oco0a, sika MOKe TUIATHUT U HIOM iCA T JUIIEe BiicOTKH 3a 1o3uKy: One in six Brits is
now a “zombie debtor” — not paying off the capital, just paying off the interest (The People, January
1,2012)

zombie economics / economy — eKOHOMiKa, OCHOBY SKOi CKJaJalTh 30aHKPYTUNl YH
HEIJIATOCTIPOM OKHI  (pipMH, KOTpi, He3Ba)kalouW Ha I, NpONOBKYHOTH icHyBatu: PA Consulting
Group, the large London-based firm, has gone a step further, describing the current market as a
“zombie economy”: banks, governments, companies and consumers have all had a near-death
experience, and are still struggling to come to terms with the aftermath (The Financial Times,
November 16, 2009)
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Cxema b.5

Cnoco0u Ta MexXaHI3MH CJIOBOTBIPHOI HOMiHALII

Adhixcayis:
- TpaguIliiiHI adikcy;
- KOMO1HyBaJibH1 PopMH;
- HEO(pOp MAHTH

N\ 4 N
Cno8oCKIa0aHHtA:

- KOMITO3HWTH, CKJIaJI€H1 3 TIP OCTUX OCHOB;

- CKJIaJJHO-TIOX1JTHI CJI0BA;

- CKJIQJTHOCKOP OU€HI CITOBA;

) - JIeKCHKaJI130BaHi CHHTAKCHYHI y TBOPEHHS)

CnoBoTBIpHA
HOMIHAIIS

4 ™
Cropouenns:

- iHIIlapHA aOp eBiallis (JiTep Ha, 3ByKOBA,
JiTep HO-TIMPOBA);

- T€JIECKOIIIs;

- Ti0puaHuil BigaOpeBiaTypHUM CIIOBOTBIP

\. J

Cxema b.6

Cnoco0u T2 MEeXaHi3MH CeMAHTHYHOI HOMiHA LI

Komnsepcis

CemaHTHYHa - N
HOMIHaMIA Cemanmuuna oepusayis.:
- metaopa,;

- METOHIMIS;
- MeTa(pTOHIMIS;
- eBdemis;

L nuchemis




353

Cxema B.7.
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Cxema b. 9
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