identify their preferences for purchasing goods over the Internet. Age range of interviewed people
was from 17 years old to more than 50 years old (groups of less than 17, 18-24, 25-29, 30-35, 36-
44, 45-50, and more than 50 years old). 69% of interviewed were from EMEA countries, 21% from
North America, 8% from Asia and 2% from South America. People who gave more answers
(25,86%) were from 36 to 44 years old (see chart 1).

45-50;  <50;8,62% 18 - 24;
5.17% 15,52%
_ 25 - 20;
gg ;323; 20,69%
30 - 35;
24.14%

Chart 1. Age range of interviewed people

The group of people from 36 to 44 years old in this survey were seen as most active
respondents and active Internet users, as well as active online consumers. 80% of them started using
Internet more than 10 years ago and 66,67% of them usually access Internet via personal computer
and mobile phone. More than half of them (53,33%) spend online more than 3 hours per day —
27,45% of which visit social networks, 25,49% — Web search platforms as Google and Yahoo, and
21,57% spend time in online shops.

80% of respondents in age range 3640 started buying online more than 5 years ago, 40% of
which usually buy online once per month. 48,15% got the information about the last product or
service they bought online via online shop where purchase was made.

The main benefits of shopping online were seen next: 18,97% buy online because of time
saving; 15,52% search for discounts, sales, special propositions and for ability to buy 24 hours per
day using different devices with Internet access.

The main disadvantages and threats in shopping online were seen next: 40,91% said that
they can’t see and touch real product before buying it; 18,18% complained on longer delivery and
13,64% said about inconsistency in product quality.

But not looking on disadvantages of buying online, 40% of respondents from 36 to 44 years
old told that global e-commerce market is well developed. This statement is also supported by the
thing that 80% of respondents buy online and still see many advantages of continuing doing that.

More detailed information about the research results you can find by visiting survey web page [2].
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IVAYLO PETROV

THE RISE OF CROWDFUNDING AS AN ALTERNATIVE SOURCE OF FINANCING

The development of Web 2.0 technologies in recent years allow people with fresh ideas to
seek new ways to achieve them. One of the most serious obstacles to starting a new business
venture is to find proper sources of funding. The object of this paper is the crowdfunding
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phenomenon which gained popularity in the last decade The main objective of the report is to
highlight the features that make this model of fundraising so popular nowadays. The main thesis of
the paper is that the recognition of crowdfunding by the European institutions as a important source
of raising finances can foster the development of the real economy.

Development of new products and services is a process that covers the time from the
generation of an idea for new products to its successful implementation and marketing. Large sized
companies undoubtedly have the advantage of having more new products through their research
centers, by participating in strategic partnerships and alliances with other companies or through the
acquisition of innovative competitive companies along with their patents and development
departments. According to the European Patent Office, which in 2015 has 38 member-states, in
2014 large enterprises have filed nearly two thirds of all claims for patent in the European Union;
the first companies in the rankings Samsung, Phillips and Siemens had over 2,000 applications, and
the same year the Office issued a total of 64,613 patents.

Today’s dynamic world is characterized by the intensive race in the development of
information and communication technologies and the dominance of Web 2.0 based services such as
social networks, blogs, wikis, cloud services, etc. Even the largest companies cannot be sure about
their market position and good financial prospects, considering the fresh memories of the global
financial and economic crisis and the slow recovery of the world economy. There are predictions
that 40 percent of today’s Fortune 500 companies will no longer exist in 10 years, one of the main
reasons being the reluctance to adapt to changes in the environment (Lawler, Worley, 2006).

New technologies allow global access to customers and markets not only to large and
medium-sized enterprises, but also to anyone who has a good idea and manages to find the right
approach for its implementation. Here the main problem is the provision of financial resources. The
aforementioned financial and economic crisis and frequent political instability in various regions of
the world force many of the traditional conservative investors to look for new business ventures.

The analysis of the popularity of selected terms in Google Trends shows that over the last
decade searches in criteria "angel investor”, "microfinance™ and "business incubator” have had a
relatively constant rate, and the interest in "business loan" reached its peak with the beginning of
the global economic and financial crisis of 2007 and then returned to its previous levels. But one of
the new forms of financing gradually gained a broad circulation and significance during the last five
years — the crowdfunding.

Crowdfunding (group financing, collective financing, financing of the crowd) can be defined
as: ,,... a collective effort of many individuals who network and pool their resources to support
efforts initiated by other people or organizations. This is usually done via or with the help of the
Internet. Individual projects and businesses are financed with small contributions from a large
number of individuals, allowing innovators, entrepreneurs and business owners to utilise their
social networks to raise capital” (The European Crowdfunding Network). As a model, this type of
financing is still in its early stages of development. The first crowdfunding platforms emerged
nearly a decade ago with the help of the Internet, but the basic idea is much older and has been used
in various industries for years. Similarities can be found in charity actions, sponsorship, cooperative
banking, subscription sales, the opening of the stock markets for retail investors and others.

The idea of funding through the crowd gained popularity in the USA in 2003 through
ArtistShare — a web service through which musicians can solicit donations from fans to create
digital recordings, musical projects, films, video and photography (Freedman and Nutting, 2015).
Thanks to its success more platforms gradually emerged through recent years based on this type of
financing, and currently some of the most popular are Indiegogo (established in 2008),
GiveForward (2008), FundRazr (2009), Kickstarter (2009) GoFundMe (2010), Microventures
(2010), YouCaring (2011), SeedInvest (2011), Fundageek (2011). The ideas seeking support are
within an extremely broad thematic framework: entrepreneurs and small businesses — food, sports,
games, publishing, technology, real estate, energy projects, etc.; arts — fine art, comics, dance,
design, fashion, film, music, photography, creative writing, theater; campaigns to finance social
causes — animals communities, education, environment, health, politics, religion.

96



The amount of funds provided by these platforms has grown in each of the last five years. In
2010 they raised $89 million, in 2011 — $1.47 billion, and in 2012 — $2.66 billion — an increase of
about 80% per year. For 2013, the amount is $6.1 billion, and during the past 2014 the amount
reported almost tripled to $16.2 bn. The main funded projects are in the field of business and
entrepreneurship, social causes, films and performances, and real estate.

Basically, crowdfunding platforms perform three specific tasks (Ordanini et al., 2011):

- Provide a standardized environment for entrepreneurs through which they are capable to
present their project;

- Allow for small financial transactions — on the one hand, to stimulate mass participation,
and on the other to limit or reduce the fear of possible fraud or loss of funds;

- Provide information to potential investors and tools for collaboration and communication
between them and project promoters.

- The literature identifies the following business models of crowdfunding according to the
type of investor’s participation [Danmayr, 2014]:

- Passive investments — this is the most widespread type of projects that offer some form of
rewards to attract investors. Entrepreneurs who choose this type of financing focus only on the
raising of capital but do not want to use any other kind of support from the crowd.

- Active investments — here investors are offered to become active participants in the project.
Benefits for the developer include the funds raised and also the received customer feedback.

- Donations — producing high quality products or services albeit in smaller quantities explain
the success of these projects even when they do not offer physical or financial rewards.

According to the European Crowdfunding Network in May 2014 in Europe there are over
230 crowdfunding platforms, and most of them offer a hybrid investment; debt, equity, and rewards
(reward-based are only 19% of the platforms). Over two thirds (68%) of national platforms operate
without restrictions; the average level of reward financing is €12,500, and through equity is €
113,000. The largest number of successful campaigns have been in Germany — 27%, followed by
Spain — 17% and France — 16%.

The spread of platforms caused institutions and regulators to also assess their impact,
especially as a tool for facilitating access to finance. Adopted in 2008, the Small Business Act of
the European Union was revised in 2011 to ease the regulatory burden on business. The
Entrepreneurship 2020 Action Plan by the European Commission (2012) declares that all EU
member states are invited to: ,,Assess the need of amending current national financial legislation
with the aim of facilitating new, alternative forms of financing for start-ups and SMEs in general, in
particular as regards platforms for crowd funding...”. In 2014 the European Commission
established an Expert Group on Crowdfunding to provide advice and expertise to the Commission
in this area, and set the goal of: “..mapping national regulatory developments and holding
regulatory workshops to ensure an optimal functioning of the internal market and to assess if
regulatory intervention is necessary at EU level” (EC Communication, 2014).

A report by The Startup Europe Crowdfunding Network (2014) specifies actions that could
help to promote this type of funding in the EU. They include publication of data showing that this
type of fundraising is a viable alternative source of financing; dissemination of information about
this type of financing among developers and investors, promoting best practices; establishment of
some kind of a “quality label” for safe and reliable crowdfunding platforms.

Crowdfunding is a relatively new way of support to entrepreneurial initiatives, that has seen
a steady growth over the past five years. Having a wide range of platforms, funding models for
fundraising, opportunities for feedback between entrepreneurs and investors make that form more
attractive in comparison with the traditional sources of funding. With the development of an
environment that is characterized by trust, transparency and standardized practices, it can be
expected that potential investors and entrepreneurs will consider investment opportunities and
access to resources through crowdfunding as a durable solution to their needs.
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HATAJIIA BABYUIIINH

CLIbCBKE I'OCHHOJAPCTBO TA PO3BUTOK CLVIbCbKHX TEP!{ITOPIﬁ B PAMKAX
IMIVIEMEHTAIUI YTOAU ITPO ACOUIALIIIO YKPAIHU I €C

CyuacHa cuctema JepKaBHOT'O PEryJIIOBaHHS CUIbCBKMX TEpUTOPi YKpaiHu nepeOyBae Ha
CTaJil CTAHOBJIEHHsS, TOMY OOIDYHTYBaHHS ii TEOpPETHKO-METOAOJIOTIYHMX 3acajl Ta po3poOKa
NPAaKTUYHUX PEKOMEHJAIii IIOAO0 BIOCKOHAJCHHS ICHYIOUYHMX 1 3alpOBa/UKEHHS IPOTPECHBHUX,
3apEKOMEH/IOBAaHMX CBITOBOIO MPAKTUKOK BaXKENIB Ta MEXaHI3MIB pEryJlOBaHHS CTae
BU3HAYaJIbHAM YHHHUKOM iX ITOaIBIIOTO PO3BHUTKY.

OCKUTbKM MOXKJIMBOCTI arapHoi chepH 1oA0 30epeXeHHs ICHYIOYMX poOOYMX MICIb Ta
CTBOPEHHS HOBUX cQep 3acToCyBaHHsS IIpalll OOMEXEHI, a CLIbChKAa MICIEBICTh BTpayae
NpUBAOJIMBICT  JUIA  JKUTTS, TO BEKTOpP arpapHoi MOJNITUKA Ma€ TEPEeHOCUTUCS Ha
0araTo(pyHKI10HANBHICTh CIIBCHKOTO TOCHOJAPCTBA 1 CTAIMH PO3BUTOK CUIBCHKUX TEPUTOPIH. Y
PO3BHHYTHX KpaiHax Iii TEPUTOPIi € NPHUBAOIUBUMH 1 CAMOIOCTATHIMH JJISl IPOXKHUBAHHS, 31 CBOEIO
YHIKaJIbHICTIO, HEMOBTOPHUMHU JaHAmadTaMH, PI3HOMAHITHICTIO Tip, CTEMIB, JICIB Ta 1HIIMX YT1/b,
a ToMy (piHaHCYIOTbCA SIK (PyHIaMeHTalbHa )KUTTe3a0e3neuyroda cdepa, 1o CHpUsE MiJBUIIEHHIO
MIPECTUIKHOCTI CUIBCHKOTO CIOCOOY KHUTTSI Ta TMOBEPHEHHIO MICBKUX JKUTENIB Y CUIBCBKY
micreBictb. CAIl (CommonAgriculturalPolicy) 3apoaunacs y 50-Ti pokH MUHYJIOTO CTONITTS B
3axigHii €Bpori.

VY BupoOnenHi arpapHoi noxituku B Ilmani nii 2000 Oinbmie yBaru Oyno HpUIUIEHO
€KOJIOTTYHUM MUTaHHSAM Ta OaratodyHKIIOHANBHINA pojl eBponeiicbkoro ¢gepmepcrna. [lman aiit
2000 3ampoBajMB HOBE MPaBWIO, 3TITHO 3 SAKUM OyIb-SKMH BUA TNPSAMOI MIATPUMKH JIOXOJIB
MTOBHHEH 33JI0BOJIHSATH HACTYITHUM KPUTEPIsM: a) MPUHITUI 3aXHUCTy HAaBKOJIUIITHHOTO CEPETOBHUINA
“mepexpecHoi BiANOBITHOCTI”, TOOTO 3000B’s3aB (epmepiB IOTPUMYBATHCS  BiJIOBITHUX
€KOJIOTTYHUX HOPM, SIKIIO BOHH XOYYTh OTPUMYBATH KOMIIEHCAIliifHI IUIaTeX1 B MOBHOMY 00Cs31;
0) npuHIMN MoxayyAuii naB 3Mory wieHam €C mepemimiaTd NpsiMi BUIUIATH Ha OJHY (depmy
3aJie)KHO BiJ] PiBHA 3alHATOCTI Ha (epMmi; B) 3a0LIa/KEHHS BiJ IMEPEXpPEecHOi BIAMNOBIAHOCTI Ta
MOJTYJISIIT MOYKHA BUKOPUCTATH HE TUIBKHM HA arpo-eKOJIOT1YHI 3aX0/H, a i Ha PO3BUTOK CIIBCHKHX
TepuTopiii. binbmie Toro, Oyna mpuifHATA 1HTETPOBaHA IMOJITHKA PO3BUTKY CLIHCHKHX TEPHUTOPIH,
sKa Oa3yBajacs Ha NPUHIIMIIL JONOBHIOBAHOCTI (TIOJIITHKA JAELEHTpaIi3allii).

3rinno 3 pedopmoro 2003 p. 4 “mepexpecHa BIAMOBITHICTE  cTajda OO0OB’SI3KOBOIO
BHUMOTOIO JUISI OTPUMaHHS OyAb-IKOTO BUAY MPSMHUX IUIATEXIB, OLIbIIE TOTO, €KOJIOTIYHI CTaHAAPTH
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