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HEPE/IMOBA

Hapuanphuii nocionuk “Business English” npusnaueHuit 11st CTyIEHTIB
EKOHOMIYHMX CITCIIaTbHOCTEH BUIIIB, a TaKOX JUIsI MIMPOKOTO KOJIa OCi0, M0
BUKOPHUCTOBYIOTh AHTJIIHCHKY MOBY B CBOIM IpaKTHYHIN AisUTBHOCTI Y cdepi
E€KOHOMIKH Ta O13HECY .

MerToro0 nocibHuKa €:

— 3a0€e31eyeHHs [UIICHOTO 1 IOCJIJOBHOIO 3aCBOEHHSA AHIIINCHKOI
JIEKCUKHU Ta (paxoBOi TEPMIHOJIOTI;

— dbopMyBaHHS BMIHb Ta HaBUYOK NPOQPECIHHOrO CIUIKYBaHHS 1
poOOTH 3 EKOHOMIYHOIO JIITEPATYPOIO;

— PO3BUTOK HAaBUYOK Ta BMiHb CAMOCTIMHOIO BHUPILIEHHS MpOOJeM
[P THIIOMOBHOMY CH1JIKYBaHHI 3a JOIOMOTOIO PI3HOTO THUITY BIIPAB 3 TEMATUKH
JIATBHOCTI B cepl MIANPUEMHULTBA, 3pa3KiB JUIOBMX HamnepiB, Oi3Hec-
KOPECIOH/IEHI111, 013HeC-Tpe3eHTallli TOIIO;

— peanizallis Ha MOPAKTUIIl TPHOX OCHOBHUX (YHKIIIN, BIACTUBHUX
BUBUCHHIO 1HO3EMHUX MOB : TPEHYBaJbHOI — Yy 3aKpIiIUIEHHI W aKTHUBI3aLlii
JIEKCUYHOTO Matepialy; TBOPYOi — y CTBOPEHHI MpogeciiHO CIPSIMOBAHUX,
1H(}OopMaIIiHO HACUYEHUX PI3HOBUIB KOMYHIKAIllT; KOHTPOIIOIOUOi — 3aBIISAKU
THYYKIM CUCTEMI CAMOKOHTPOJIIO Ta KOHTPOJIIO C()OPMOBAHOCTI 3HAHb, YMIiHb 1
HABUYOK MOBJICHHEBOT IIsUIBHOCTI MaliOyTHIX €EKOHOMICTIB Ta MEHEIXKEPIB.

3a CBO€I0 CTPYKTYPOIO MOCIOHUK € cepiero 3 29 po3nauiiB, OpraHi30BaHUX
32 TEeMaTUYHUM TPHUHIIUIOM, SKI MOXYTh ONpPAIlbOBYBATHCS 5K Yy
3aMpOINOHOBAHIN MOCTIJOBHOCTI, TaK 1 BUOIPKOBO — B 3aJICKHOCTI BiJ IIJIEH,
3aBJIaHb Ta PIBHSA IMiJITOTOBKH TPYIIH.

TemaTuka 1 XapakTep HaBYAJIbHMX MarepiaiiB, 3alpONOHOBAHUX Y
NOCIOHMKY, 3a0€31euyI0Th (POPMYBAHHS Y CTYACHTIB PO(]ECiitHOro ClIOBHUKA, a
TaKO)X HABUYKIB YHTAHHS 1 MOBJICHHS B paMKax cdepH MiIIpHEMHHIITBA.
Koxxuuit po3min (Unit) — e caMoCTiHHUI KOMIUTIEKC, 110 Mae yHi(iKOBaHY
CTPYKTYpy Ta MICTUTh  CHUCTEMY BIpaB 1 KOHTPOJHHUX 3aBliaHb, SKI

3a0€3Meuyl0Th METOJUYHE MIATPYHTSI CAMOCTIMHOTO HAaBYAHHS 1 CAMOKOHTPOJIIO,
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0 Ma€ OcoOJMBE 3HAYEHHS B MeEpioj Mepexoay YKpaiHM Ha HOBY CHCTEMY
HaBYaHHS B KOHTEKCTI bonoHckkoro mpoiecy.

ABTOPM  HE  TPOMOHYIOTH  METOAMYHUX  PEKOMEHIAIil 100
BUKOPHUCTAHHS 3allPONIOHOBAHOTO TOCIOHMKA, OCKUIBKA OKpPIM CHEI[iaIbHUX
BUIIIIB, IO MPAIo0Th 3a [Iporpamoro mepeniAroToBKM yHpaBIiHCHKUX KaApiB
s chepu TANpUEMHUNTBA  “YKpaiHCbKa 1HIIIaTHBA” BIiH MOXe OyTH
3aCTOCOBAaHMN B HAWPI3HOMAHITHIIIMX yMOBaxX HABYAJIBHOTO TMpOIECy 1
BUKJIa/Ia4 caM MOYKE€ BH3HAUUTH KOHKPETHI METOJMYHI MPUHOMHU B 3aJI€KHOCTI
Bil pPIBHA TIATOTOBKH CTYACHTIB, IJIC HAaBYaHHS Ta KUIBKOCTI TOMIWH,

pO3paxoBaHUX Ha poOOTY 3 TUM UM IHIIKUM PO3ILIOM.



DIAGNOSTIC PRE-TEST

1. Choose the correct alternative to fill each space in the text.
(1) accountant and deal with the money

| work as
(2) from customers

—C)}

for goods

(3). I fill in invoices for customer’s

Sometimes | have to spend the customers a reminder if they have not

paid

a) wasn’the b)didn’the c¢)hadn’the

10. Helen is

person | know.

(5). | even have to decide whether customers can have further
(6). In a situation in which the customer

(7) and reliable,

our firm may send an invoice after the (8).
We (9) offer our permanent customers a (10) to
encourage them to pay up promptly when (11).
1. a)a b) the ) an
2. a) receiving b) received c) being received
3. a) transferred b) supplied c) paid
4. a)orders b) bills c) checks
5. a)aninsurance b) a stake C) an invoice
6. a)debit b) credit c) order
7. a)is known b) is being known c) is knowing
8.  a) transaction b) deal c) delivery
9. a)have b) may c) must
10. a) credit b) discount C) interest
11. a) invoiced b) invoicing c) having invoiced
2. Choose the best alternative for the context.
1. The president the election yesterday.
a) won  b) wins c) has won
2.When the conference?
a) did you attend  b) have you attended c) you will attend
3.This picture by Goya.
a) is being painted  b) was painted c¢) painted
4.He said his name Tom.
a)is Db)was c)were
5.1f I meet him | him my new address.
a) will give b) give c) would give
6. My friend wishes he a car.
a) have Db) has c) had
7.1 want to finish this letter before my secretary
a) will come back b) came back c¢) comes back
8.He wanted me him five euro.
a)lend b)tolend c)thatllend
9. The office manager had a difficult decision to make today, ?



a) the more intelligent b) the most intelligent c¢) most intelligent
11. She here for 10 years.

a) is working b) has been working c) works

12. We examinations twice a year.

a) have been taking b) take c) are taking

13. Last year we hoped she come.

a) will b) would c) shall

14. If they to an agenda, we must postpone the meeting.
a) have yet agreed D) still have not agreed c) already are agreeing
15. The new employee is both ambitious hard working.
a) or Db)neither c¢)and

16. When he , our representatives will present a new plan to the
public.

a) arrived b) arrives c) had arrived

17. At this moment, | my ears!

a) couldn’t believe;

b) can’t believe;

c) am not believing.

18. She all of her work by 9.00 p.m. tonight.
a) has finished b) is finishing  ¢) will have finished
19. All my money by the burglars!

a) was stealing b) has been stolen c) were stolen

20. He away from work all this week.

a)is b)) hasbeen c) have been

21. Our guests . They are sitting in the office.
a) had arrived b) arrived c¢) have arrived.

22.1f | you | would tell him the truth.

a) was b) were c)am

23. All his money spent for books last month.
a) was b) were c) have been

24. She has neither friends relatives to help her.
a) or b)nor c)and

25. He is not so as | am.

a) busy b) busier c) more busy

26. | wish you so much coffee,

a) haven’t drunk b) drink c) didn’t drink

27. | expect to help you.

a) him b) his c) he

28. | heard that he his own business.

a) established b) had established c) establishes

29.1 didn’t see this girl

a) somewhere b) anywhere c) nowhere

30.I can’t join your company. | have time.
a) few b) much c) little



UNIT 1. BUSINESS AND YOU

Key words and phrases

Ownership BJIACHICTh

Goods TOBapH

Services MOCTYTH

Consumer CIOXKMBAY

Efforts 3YCHILIS

Production BUPOOHHUIITBO
Accounting 001K

Essential BaKJIUBUI

Purchase MOKYITKA, TPUAOaHHS
To supply IIOCTa4YaTH

Processing KiHIIeBa 00poOKa

To indicate BKa3aTu

Cost I[1Ha, BapTICTh

Profit JIOX1]1

Debt oopr

To hire HaliMaTu

To fire 3BUILHATH

Employer nparie/iaBellb, HanMay
Employee pOOITHHK, CITy>KOOBEIIb

Read the text

Business has a great influence on your life, probably much greater than you
realize. Finding an appropriate definition for the word business is as easy as
acquiring a date with your favourite rock star. Each business can be defined, or
described, by its type of ownership, the goods produced or services offered, the
types of jobs provided, or by the different functions that it performs in your
community.

Most businesses produce either goods (products) or services. A person can
be both a producer and a consumer of the same product. As a consumer you use
many goods and services produced by a variety of businesses. Some of these
goods and services are essential to your daily living while others, in the luxury
category, are ones that we want more than we need. All of us have different
needs and wants, and the efforts of businesses to meet these needs and wants
result in an abundance of choice for people.

We rely on one another for the goods and services that we as individuals
cannot produce. This fact has created a society where consumers, producers, and
businesses — both large and small — are interdependent elements. Remove any
element in this chain and there would be no more business as we know it today.



There are many types of businesses but the functions common to most
manufacturing  businesses are  production,  marketing, accounting,
communication and personnel.

Production is one of the essential functions of business. It has many parts,
and one of them is purchasing. The purchasing department is responsible for
buying the raw materials and supplies necessary to produce the final product as
well as to operate the plant.

Processing is another part of production, and is the actual changing of raw
materials into finished products. Often more than one business is involved in
this. Some businesses make only parts while another business assembles the
parts into the finished product. The processing method used depends on the final
product. For example: bread and cakes need a baking process; most plastic
products need a melting process.

Another function of production is grading of goods — providing an
indication of quality for consumers.

Marketing, another of the essential functions of business, involves many
procedures, including packaging, storage, advertising, transportation, and
research. Most of the products that consumers buy have gone through this
marketing cycle. Each part of the process adds to the cost of the product or
service, and therefore influences the price that consumers must pay.

Accounting departments control the financial side of the business. The
accountants are concerned with how the business finances its operations, the
profits or losses accumulated by the business, and how the business pays its
debts. Accountants also forecast the future by preparing budgets for a year or
more ahead that take into account events that are expected to affect the
company.

Good communications systems are an extremely important aspect of all
businesses. Communication of information, both inside and outside of the
business, has become critical to the operation of modern businesses.

Personnel departments are responsible for the hiring, training, evaluating,
and firing of employees, and for maintaining good employer-employee relations.

Management coordinates all these functions. The manager’s job involves
planning, organizing, directing, and controlling.

Exercise 1. Answer the following questions.

1. Why are consumers in the centre of the business world.

2. What is the difference between goods and services? Give three examples
of each.

3. What is the difference between a need and a want? Give three examples
of each.

4. What are the essential part of production?

5. What is the function of marketing in business?

6. Why do many businesses have a research department?

7. What functions must management team discharge?



Exercise 2. Give the Ukrainian versions for:

consumer, to rely on, to offer the services, to meet needs and wants, to
supply the finished goods, essential function, business, purchasing of goods,
storage, price, to pay the debt, interdependent.

Exercise 3. Give the English versions for:

BJIACHICTh, 3a0e3MedyBaTH SKiCTh, BUpOOHMUM Oi3Hec, oOpoOKa, CKIaj,
pekiama, HailmMaTH, CUPOBMHHUI Marepiayl, BUpPOOHHYl MaTepiajiu, IUIATUTH
[[iHy, MaTH CIpPaBy 3 YMUMOCh, OTPUMATH JOXiJ, OpaTh 0 yBaru, 3BUIbHUTH
mparfiBHUKA.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

business —
consumers—
goods —

producer —
services —
advertising —
marketing —
profit —

storage—
communications—

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about “Business and you”.

1.Majority/ meet/ the/ Without/ basic/ people/ needs/ employment/ of/
their/ could/ not.

2.A/ both/ the/ person/ product/ consumer/ of/ a/ can/ producer/ same/
and/ be/a.

3.Success/ depends/ The/ its/ business/ employees/ on/ a/ greatly/of.

4.Department/ budget/ business/ a/ The/ for/ accounting/ the/ prepares.

5.Manager/ which/ There/ employee/ are/doing/ when/ job/ must/ a/ times/
is/ criticize/ in/ a/ way/ an/ the.

Exercise 6. Complete the following text with the words and phrases from
the box using them in the appropriate form

The success of a business greatly on its employees. If like
their jobs, receive reasonable wages and , and find their work
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surroundings pleasant, they are usually efficient workers. That means that
employees work harder and produce more than they would if they were not
happy. The extra means more sales for the business, which could mean
more profit for the company and therefore more for the employees.

The personnel department is for the overall performance of
employees. One of the tasks of employees in the department is that of
accepting from potential employees before these applicants are
interviewed. The personnel department usually decides who will be selected for
the . Then the successful applicants must be trained for particular jobs,
and the training are also the responsibility of the personnel department.

There are many other duties in this department. Records of all employees
are kept here to help select employees for promotions or transfers. The
personnel manager is responsible for settling employee problems with the

of the business. Negotiating wage contracts between the employees and
the employers, which can be a very difficult and lengthy task, can also involve
the personnel manager. In general, the personnel department is responsible for
obtaining qualified employees, them for specific tasks, and for
maintaining good relations between and employees.

Program, employee, personnel, to depend, employer, responsible, position,
income, owner, production, application, salary, to train.

Exercise 7. Comment on the following:
“A business exists to create a customer” (Peter Drucker).
Exercise 8. Agree or disagree with the following statements:

1. Entrepreneurs are the people who attempt to make a profit by starting
their own business.

2. There are three functions common to most manufacturing businesses.

3. Services are items of value that have been produced.

4. Employment can be added to the list of basic needs for survival.

5. Businesses were formed to help satisfy the needs and wants of
individuals and families.

6. Businesses are not interdependent.

7. The purchasing department is responsible for distribution the goods and
services from the producers to the consumers.

8. Businesses use research to develop new products, better-quality
products, and lower-priced products.

9. Advertising is a part of communications.

10. The success of any business depends greatly on its employees.

10




Exercise 9. Say what you have learned about:

types of goods; the difference between goods and services;
the differences between needs and wants;
the role of the personnel department;
components (parts) of the production process;
the functions of business which are the most common to manufacturing
businesses;
6. the factors of business influence on your life.

Ok whE

Exercise 10. Give a free translation.

[licass mporosiomieHHs JepXKaBHOI HE3aJeXKHOCTI B YKpaiHi 0Oi3Hec
PO3BUBAETHCS HA OCHOBI PI3HUX (POPM BIACHOCTI, IO (HOPMYIOTHCS BiJIIOBIIHO
JI0 YUHHOTO 3aKoHOAaBcTBa. [louaB po3BuBaTHCs 1y chepl KOMEpIIii Ta MOCIYT,
3HaYHOIO MiIpOK0 OOMUHYBIIN BUPOOHUNTBO. Lle cipuunHeHo:

A) HEJOCKOHAJIOI0 3aKOHOJIaBUOI0 0a3010;

b) Opakom eKOHOMIYHMX 3HaHb Yy CIpaBl Cy4aCHOTO MEHEIKMEHTY,
HEJIOCTATHIM BOJIOJIIHHSIM HEOOX1THUMU HAaBUYKAMH, TOCBIJIOM;

B) HenanexxHuM ympaBiiHHSM, HaMaraHHsSM TodaTd Oi3HecC, SIKUM HeMae
maHciB Ha ycrmix. OHaK MOMUJIKOBO BBaXkKaTH, IO PI3HI OpraHizauiiiHi Gopmu
013HECY MOXKYTh PO3BHBATHCS caMOCTiitHO. Ilepexia 1o peryiapoBaHOi PHHKOBOI
C€KOHOMIKM TMOTpeOye He JuIIe BIJAMNOBIAHOI MpaBoBOi 0Oa3u, a ¥ HagaHHA
BIJIOBIJTHOT J0MIOMOrM MM (opmam Oi3HECy, a TaKOXK YMUIOi opraHizarii,
KEpIBHUIITBA (YIIPABIIHHS) i1 KOHTPOJIIO.

Exercise 11. Write an essay on one of the following topics.

1. Why is it not possible to satisfy all the needs and wants of everyone?
Would your needs and wants change if you moved to a sunny, warm island in
the Caribbean?

2. Assume that someone has given you $5000 to spend in any way that
you choose. List at least five different ways you would use this money and
explain why.

3. Most of the fresh fruits that Ukrainians eat in winter are grown in
Southern countries. Research the production and marketing functions necessary
for Ukrainians to have fresh fruits in winter and present your findings in a
report.

Exercise 12. Read the following texts and discuss them.

**k*k

| met Richard about 10 years ago when | came to South America to
work for Pan-America Company. Richard worked for the same Company. He
was a short pleasant man of 22, who easily made friends with people and |
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liked him.

Soon after | arrived, Pan-America Co signed a contract for the
construction of a plant. I made most of the calculations and Richard only
helped me because he wasn’t very good at this job.

In January a few representatives of the customers together with
the President of the company, Mr Prossert, arrived from the USA. The next
day our company manager invited all of them to go and see the
construction of the plant. They decided to go there by train. The manager
asked Richard and me to pick up Mr Prossert at the hotel and take him to the
station.

On the way to the station Mr Prossert asked me a lot of questions and
| often answered: "I’m afraid I don’t know, sir. We haven’t made any
calculations on that."

Although | knew the job better than Richard | was very much surprised
when Richard began to speak: "I did these calculations last night,” he said, "just
for pleasure." "Oh," said Mr Prossert, "That’s very interesting. Well, now,
probably you could tell me about...”

And Richard could. He knew everything. He answered all the questions
Mr Prossert asked him. When we got to the station Mr Prossert said goodbye to
Richard (However he didn’t say good-bye to me.) On our way back to the
office I told Richard what I thought of him.

"Your information wasn’t true. Why did you give him that kind of
information?" | said. "You see, John, if the President of a big company wants
to know something, why can’t I tell him everything he wants." "But what is he
going to think if he checks the information?" "Do you think he’ll remember
it? What he is going to remember is you and me. He is going to remember
that Pan-America Co has a clever young man, Richard by name, who could tell
him everything he wanted to know and the other man who couldn’t answer his
questions".

Some time later | remembered all that. | read in one of the newspapers
that Richard is Vice-President of a big American Company. As to me I’m still
doing my ordinary everyday job for Pan-America Co.

***k

BE SUCCESSFUL IN BUSINESS

1.Be Positive
 You have only one chance to produce a first impression
Smile, look people in the eye, be attentive

2.Be Thoughtful

Remember names and faces
Don't be shy

Ask for clarification
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3.Be a Good Team Player
« Learn how you can work as part of the team
« Make new colleagues feel welcome

4.Be Interested

« Whenever you meet someone, try to find a common interest

« people like you to be interested in them as a person - not just as a
"company employee"

5.Be Organized
Control your time
Make appointments
Set agendas

Plan for changes

6.Be Punctual

Leave early to be sure you're not late
Call to reschedule

Apologize if you are late

Accept apologies from other people

7.Be Prepared
* When you meet a client or make a presentation, be prepared to
state the problem, give a plan, and support the plan with details

8.Be Polite

Identify yourself on the phone
Speak slowly and clearly
Return your phone calls
Express appreciation

9.Be Patient

Never forget to use the words "please" and "thank you"
Compliment good work

Point out errors politely

Provide clear, complete instructions

10. Be Loyal

« Share your success

« Make your boss look good
« Congratulate colleagues

13



UNIT 2. APPLYING FOR A JOB

Key words and phrases

Job poboTa

Post nocaja

Job search TOITYK POOOTH

Job advertisements OTOJIOIICHHS PO MPHUIHOM Ha POOOTY
Experience JOCBIJT

Education OCBiTa

Interview criBoOecina

Resume (curriculum vitae) pe3oMe

Responsibilities 000B’s3KH

Accomplishments JIOCSITHEHHS

Employer poOOTOMABEIIH

Employee MpaIliBHUK, CIy>KO0BEIb
Employment IpaleBIaMTyBaHHS

Employment contract, labour | kOHTpakT 3 TpaIiBHUKOM, TpPYAOBa
agreement yroaa

Salary 3apo0iTHA TUTATHS

Read the text

In most parts of the world it is common to submit a typed CV (curriculum
vitae — British English) or resume (American English). This contains all the
unchanging information about you: your education, background experience.
This usually accompanies a letter of application. Interviews may take many
forms in business today: from the traditional one-to-one interview to panel
interview where several candidates are interviewed by a panel of interviewers, to
“deep-end” interviews where applicants have to demonstrate how they can cope
in actual business situations. Moreover, the atmosphere of an interview may
vary from the informal to the formal and from the kindly to sadistic. Fashions
seem to change quite rapidly in interview techniques and the only rules that
applicants should be aware of may be “Expect the unexpected” and “Be
yourself”!

In different countries, different trades and different grades, the salary that
goes with a job may be only part of the package: perks* like a company car or
cheap housing loans, bonuses paid in a “thirteen month”, company pension
schemes, generous holidays or flexible working hours may all contribute to the

attractiveness of a job.
*perk - also perquisite, i.e. money, goods, or advantages that one gets regularly and
legally from one’s work in addition to one’s pay

The following may serve as the body of a model application letter:
“Dear Mr. Brown,

14




I noted with interest your advertisement in today’s All About Accounting.

You will see from the enclosed curriculum vitae that | have five years
experience as a Personal Assistant, three of which have been in the field of
marketing and public relations. My responsibilities have included all types of
secretarial work, arranging and attending presentations, working with clients and
solving problems that arise.

Although | have an excellent relationship with my present employers |
feel that my prospects with them are limited and that there would be more scope
for my talents with a larger, more dynamic company.

If you consider that my qualifications and experience are suitable, |
should be available for interviews any time.

Yours sincerely,

29

CURRICULUM VITAE

Name Helena Antoniuk
Date of birth 25 February 1977
Present address 4, Kyivska vul., kv.114
Ternopil
Telephone number (035) 228 1245
Marital status Single
Education and qualifications
1994-1999 Ternopil Academy of National
Economy,
Institute of Economy &
Management
Diploma with honours
1984-1994 Ternopil Secondary School Ne 3
School Leaving Certificate
Work experience
2001-till present Junior Economist, Sales
Director’s

Office, “Leader 1td”
Responsibilities  searching potential clients and
carrying out negotiations; forming the
client base of the Sales Office; drawing
out reports for the work which has been

done.
1999-2001 Secretary to Sales Director, “Leader 1td”
Responsibilities secretarial work including

typing, shorthand;  correspondence;
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filing; answering customers’ calls; mail;
general office duties.
Other information
While studying | have attended various evening
courses of German (intermediate level) & French
(elementary level). I'm computer literate and I can make
minutes from shorthand notes
Interests languages, mountain skiing, computer programs,
bowling
References
Prof.Verko, head of the Economy Department, TANE
Miss Harchinsky, Sales Director, “Leader 1td”

Exercise 1. Answer the following questions.

What is a resume?

What is an application letter?

What is an interview? What forms can it have?

What perks would you like to have from your job?

What responsibilities does a Personal Assistant have as it is described in
the text?

Ok wnE

Exercise 2. Give the Ukrainian versions for:

CV, resume, to submit, education, background experience, a letter of
application, interview, salary, housing loans, bonuses, attractiveness of a job,
secretarial work, arranging and attending presentations, working with clients,
solving problems, qualifications and experience.

Exercise 3. Give the English versions for:

3BepTaTUCS 32 pOOOTOIO; HAJABATH PE3IOME; IOKYMEHTH, 1110 JOJAI0ThCS;
poboTOaBeIlb, MEPCIEKTURA, peKiIaMa; 3aco0uM MacoBoi i1HdopMarllii; J0CBiJ
poOoTH; BUpIHIEHHS TPoOJeM; O0OOB’SI3KM; OYIKYBAaTH HEOUYIKYBaHOTO; OyTH
caMuM co0010; cXeMa HapaxyBaHHsI MEHC11; T03UKa; NpUBadIUBICTh POOOTH.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

work —
job —
resume —
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employer —
employee —
responsibilities —
experience —

salary —

skills —

job advertisement —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about using job advertisements
effectively.

1. Remember / want ads / you / that / only / are / use / of / the methods /
may / one.

2. Reading / the want ads / will / useful / information / all / you / learn /
general.

3. Avoid / make / offers / ads / unrealistic / that / ads.

4. Analyze / which / to / interest / you / ads / are / of.

5. Determine / for / job / your / qualifications / that.

6. Act / effectively / cheerful / quickly / stay / and.

Exercise 6. Complete the text with the words and phrases from the box, using
them in the appropriate form.

Conditions of employment in Ukraine (a) by the Labour Code.
The main requirements under Ukraine’s employment legislation are as follows:

» Ukrainian labour legislation requires employers to follow statutory
requirements as to the working time, overtime and time-off from work. In
Ukraine, working time (b) to 40 hours a week. An employer may
introduce a six-day working week, in which case the working day may not
exceed seven hours. Shorter working time is ensured for some categories of
employees;

* the amount of | shall meet the minimum threshold established
by the legislation in force (as of 1 January 2009 it is UAH 605). Wages and all
other payments due to employees shall be in UAH only;

* employees may at any time (d) the employment relationship.
The notice period is at least two (e) . In contrast, employers may
terminate the employment relationship only in cases that are expressly envisaged
by the Ukrainian Labour Code and provided that all applicable formalities are
met. The statutory termination notice is two months;

* an employee’s minimum annual holiday entitlement is 24 (f)
days, However, it may be longer depending on the number of years worked,
working conditions and the employee’s (g) ;
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* normal (h) age 1s 55 years for women and 60 years for men

All enterprises must ensure employment of (i) persons according
to quotas specified in the law. The quota for any enterprise equals to 4% of the
total number of employees or one (j) where the enterprise employs
from 15 to 25 (k) . Failure to employ handicapped within the quota
can attract a (1) amounting to the enterprise’s annual average salary
per each working place for handicapped not (m) by a handicapped
person.

Individual, to govern, to occupy, monthly wage, retirement, to limit,
handicap, workplace, fine, calendar, week, position

Exercise 7. Comment on the following.
“Genius without education is like silver in the mine” (Franklin).
Exercise 8. Agree or disagree with the following statements.

“Golden rules” for writing CV

1. Adapt your resume to the information you have gathered about the
employer and the job you want.

2. Use action verbs, they will bring your resume to life (analyzed —
anamizyBaB administered, managed — BiB cmpaBu, KepyBaB; completed —
3aBepiuB; created — crBoproBas; evaluated — Bu3Ha4yaB (KiJIbKICTh, BapTiCTh),
migpaxoByBaB; implemented — BmpoBamkyBaB; improved — ya0CKOHATIOBAB;
investigated — nocmimkyBaB, BMBYaB; Organized — opranisysas; participated —
OpaB yuacth, performed — Bukonas; planned - ruranyBaB; proposed —
3arporonyBaB; provided — 3a0esmeuwnB; researched — mociimkysas; solved —
BUpimuB (mpobnemy, 3amady); Streamlined — wmonepnizyBas; supervised —
3aBijgyBaB; supported — miagTpuMyBaB).

3. Avoid pronoun “I’. Describe your skills and capabilities by using as
many specific words as possible.

4. Highlights your accomplishments and achievements.

5. Keep it simple and clear: 2 pages at most.

6. Be truthful. Don’t exaggerate or misrepresent yourself. Remember
that the employers check the information.

7. Don’t mention salary.

8. Awvoid long sentences. Use the minimum number of words and phrases
but avoid abbreviations.

9. Looks are important, the resume should be typed with plenty of white
space and wide margins. Place headings at the left side of the page, and the
details relating to them on the right side.
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10. Make sure of date

11. Don’t sign or date the resume.

12. Always send an original of your resume. Don’t send a photocopy.

13. Keep copies of resumes on file for future reference. Once you have a
job, update your resume on a regular basis.

Exercise 9. Say what you have learned about:

1. resume and its all possible definitions;
2. application letter and its way of writing;
3. requirements for employment in Ukraine.

Exercise 10. Give a free translation of the following text.

HixTo HiYOro BaM He BHMHEH, B TOMY 4YHCIi 1 poOOTY, 3a ii OTpUMaHHs
oTpiOHO OOpOTHCS.

Pi3HMIIST MK IIacIMBLEM Ta HEBJAXOK BU3HAYAE€THCS THUM, SIK BOHHU
BEJYTh CBOI CIpaBH, a HE 30BHIMIHIMU (PaKTOpaMH, Ha 3pa30K KPU3U HA PUHKY
npari.

Uum Ouibllle Yyacy BH BUTPATUTE HA BHU3HAYEHHS TOTO, YUM BH
BUpI3HAETECS 3 19 IHIMX JrOAeH, sIKi MOTJIM O BUKOHATH aHAJIOTIYHY POOOTY,
THUM BUII Ballll IAHCH.

B xomHoMy pa3i He mnpuilMaiiTe pllleHb BUXOIAYM 3 TOTO IO € B
HAasBHOCTI. 31 BCIEI0 HACTHUPJMBICTIO MparHiTb caMme A0 Tiel poOOTH, SKy BH
HaNOUIbIIIE XOUYETE OTPUMATH.

Ao BM BU3HAUMIIM JUIs ceOe, Ky poOOTy BU WIYKAeTe, MOSCHITH L€
CBOIM OTOuyrouMM. YuM Oisible o4eil Ta ByX BaM Joromarae, TUM Kpare.

Opranizamii mparHyTh HaliMatu mnepemoxiiB. [lomalite cebe sk
MOJapyHOK 1o g ixHboi (ipmu. He mait Bam bor BurisgaTu »amarorigHUM
xedpakom!

3anumuBIIMCh 0e3 poOOTH, 3aliMalTecs MOIIYKOM HOBOro wicis 24
roguHd Ha 1100y. Xopomry poOOTy OTpUMYyE TIIBKH TOH, XTO 3JaTHHM
HAMOJIEIIMBO 11 LIYKaTH.

Hanamryiitecs Ha Te, 0 BH MOXKET€ OTpPUMATH THCS4Yl BiAMOB. Lle
HOPMAJIbHO. 3 MPAaBUJIBHUM HAaCTPOEM YeproBa BiAMOBa He OyJe BUOUBATH Bac 3
KOJI1i 1 HaCTyIMHa crpoba 000B’I3K0BO Oy/1e YCHIIIHOO JJis Bac!

Exercise 11. Write an essay on one of the following topics.

1. The information you’d advice to exclude from the resume.

2. Give a short description of a person you like in your professional life.

3. Describe a person whom you regard as successful and define the qualities
needed to achieve success.

Exercise 12. Read the following text and discuss it.
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A manager who has an understanding of what the employee wants from
work will have a better chance of having more satisfied and productive
employees. Studies of employee motivation point out that people work for many
different reasons. The reason or reasons a person behaves a certain way is called
a motive. Employee motivation is the reason an employee works a certain way
on the job. There are many explanations of what motivates employees. One
theory was developed by A. Maslow. Maslow’s hierarchy of needs theory
explains that an individual has many different levels of needs.

SELF-ACTUALIZING

Realizing of individual potential, creative talents, personal future
fulfillment

ESTEEM

Self-prospect, respect of others, recognition, achievement

SOCIAL

Friendship, affection, acceptance

SAFETY

Security, protection from physical harm,

freedom from fear of deprivation

PHYSIOLOGICAL

Food, water, air, rest, sex, shelter (from cold, storm)

This theory suggests that when one level of needs is satisfied, the next
level has the greatest influence on a person’s behaviour.

Frederik Herzberg developed another theory of job satisfaction. It
suggests that job satisfaction and job dissatisfaction come from two different
sets of factors. One set he referred to as “motivating” factors, and the other set
he called “hygiene” factors. The motivating factors (recognition, achievement,
responsibility, opportunity for advancement, and the job itself) relate to internal
satisfaction and influence employees to improve their performance. The set of
hygiene factors (salary, company policies, working conditions, and relationships
with other employees) are separate from the job itself. He suggests that hygiene
factors must be present in order to prevent job dissatisfaction, but it is those
motivating factors that influence employees to maximize their performance on
the job.

These theories show that employee performance is a complex topic to
understand. Developing a work environment where the employee meets the
needs of the business and the business meets the needs of the employee is what
the most successful managers work at.

Which of the following would motivate you to work harder ( higher
salary; good team; job security; holidays, opportunities to travel; good working
conditions; interesting; creative work; promotion opportunities; threat of
redundancy; fringe benefits; hard working boss...). Choose your top five and
rank them in order of priority.
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Scripture maintains that man does not live by bread alone, but the need
hierarchy suggests that man lives by bread alone when there is no bread. What

does it mean?

UNIT 3.
STRUCTURE

Key words and phrases

AT THE COMPANY OFFICE. ORGANIZATIONAL

Customer

3aMOBHHUK, KITI€HT, TIOKYTICIIh

Board of directors

IIPaBJIIHHS, paJia TUPEKTOPIB

To be in charge of

KepyBaTH

Chairman of the board

I0JIOBa HpaBJIiHHH

Managing director

TEHEPAIbHUN JTUPEKTOP

Head of a company

KEpIBHUK KOMITaHii

Finance department

biHaHCOBUIN BTN

Sales department

BT 30yTYy

Marketing department

B1JIJILJT MAPKETUHTY

Production department

BUPOOHWYHUN BT

Research and development
department

B1JIJIT HAYKOBUX JIOCTIKEHBb Ta PO3pO00OK

Personnel department

BIJIJIUT KapiB

Day-to-day TTOBCSIKICHHUIA

To make a decision IpUIMATH PIlICHHS

Personnel MIEPCOHAI, IIITAT

Report to 3BITYBaTH, IMANOPSAKOBYBATHUCS

Senior executive / manager
top executive / manager

}

KEpPIBHUK BUILOTO PAHTY

Company, firm, group,
organization, corporation,
association

¢ipma; po JroeH, 1110 3aiMar0ThCS
KYIBJICIO-TIPOIAKEM, MTOIIUPEHHSAM TOBapiB
Ta HaJaHHSIM TOCIIYT

Turnover

1) obopot (turnover of capital — o6opor
KariTany);

2) Teky4ictb, uimHHICTH (labour turnover —
TEKY4iCTh POOOYOT CHIIN)

Subsidiary company

JOYIpHE MIANPUEMCTBO, 1€ XOJIJUHIOBA
KOMIIaH1sI BOJIOJII€ OUIBII, HI’K ITOJIOBUHOIO
HOMIHAJIBHOT BapTOCTI 11 aKIIIOHEPHOTO
KamiTaay 1 KOHTPOJIIOE CKIIaJ Pajau
JIMPEKTOPIB

Read the text
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The structure of organizations varies greatly according to the nature of
the business. There are several factors which influence on this structure:

¢ the number of locations and employees
¢ the economic sector
¢ the type of market in which they operate
¢ the type of customer
¢ the degree of management control required
¢ the complexity of the business activities

Chairman of the Board

Board of Directors

Managing Director or President

Vice-president Administration

/\

Vice-president Sales and Marketing

Director Director Manager Manager
Personnel Purchasing Domestic Sales International Sales

Department Department - — —

D 5 5 o

' v S || 25| | B§8|| ®
Personnel Purchasing S d?é’ s 3 83 s @
Assistant Clerk =r |2 2| | 28
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22| 2% 25| | B

32 3w 3 a &
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The company is run by a Board of Directors; each Director is in charge of
a department. However, the Chairman of the Board is in overall control and may
not be the head of any one department. The Board is responsible for policy
decisions and strategy. The Managing Director (sometimes called the Chief
Executive, or President in the USA) is the head of the company, who has overall
responsibility for the running of the business.

Most companies have Finance, Sales, Marketing, Production, Research
and Development (R&D) and Personnel Departments. These are the most
common departments, but some companies have others as well.

Most departments have a Manager, who is in charge of its day-to-day
running, and who reports to the Director; the Director is responsible for strategic
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planning and for making decisions. Various personnel in each department report
to the Manager.

People at the head of an organization are often called senior executives or
senior managers, top executives or top managers.

In large organizations, administration of people is done by the personnel
department, although this expression is now sometimes rejected. Companies talk
instead about their human resources or HR.

The Human Resources department of a company is responsible for
planning, recruitment of new people, staff training and development, staff
appraisal, welfare, pensions administration and industrial relations. It works to
ensure that the right people are available to meet the company’s needs.

Some companies move their workers regularly between teams or
departments. This is called job rotation. Job security is knowing or feeling that a
job will last for a long time.

Exercise 1. Answer the following questions.

1. What does the structure within which business can operate depend on?
2. What factors influence this structure?

3. What is the Board of Directors responsible for?

4. Who is the head of the company? What is he / she responsible for?

5. What is the Director responsible for?

6. Who elects the Board of Directors?

Exercise 2. Give the Ukrainian versions for:

location, employee, decision, organization, operation, management,
activity, director, executive, development, chairman of the board, managing
director, research and development department, human resources, department,
staff, job rotation, job security.

Exercise 3. Give the English versions for:

CTPYKTypa oOprasizaiii, ciy>XOOBellb, E€KOHOMIYHUN CEKTOp, KIIIEHT,
YIOPABIIHCHKANA KOHTPOJIb, KEPYBATH KOMIIAHIEIO, paja JUPEKTOPIB, TOJOBa
NpaBJIiHHS, KEPIBHUK KOMIAHII, BiAAUT 30yTy, BUPOOHWYMI BIAIII, BIJIILI
KaJpiB, CTpareriyHe IUIaHyBaHHS, MNpUHAMATH  pILIEHHSA, MEepCOoHa,
H1IOPAIKOBYBATHCS] MEHEKEDPY.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need:

vary —
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customer —

be in charge of —
head —

make a decision —
department —
personnel —

director —

employee —

Board of Directors —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about “At the Company Office.
Organizational Structure”

1. she / the head / is / this / of / company.

2. training / are / for / company / courses / provided / all / personnel.

3. various / in department / each / personnel / report / Manager / to / the.

4. the / who / person / greets / a visitor / the receptionist / tells / to get / him
/ now / her / or /to / right / the / office / is.

5. the / accountants / a / company’s / the / who / employees / are / check /
financial / affairs.

Exercise 6. Complete the following text with the words and phrases from the box
using them in the appropriate form.

«“ ” means people, plus the skills and experience they bring to an
organization. Job titles such as ” or “Personal Assistant” define
what people do.

An employer is a person or company that provides job. Boss is an informal
word meaning “someone in authority”, for example an employer or
of a company, or simply someone in a superior position.

The person who runs a specific part of an organization is called a

. An is usually a manager at quite a high level. People at
the head of an organization, as it was already mentioned, are , top
executives or . Someone who is in charge of making sure a job IS

well done e.g. on the factory floor, or in retailing, is sometimes called a

People working for a company are referred to as its workforce, employees,
staff or and are its

Payroll is of all the people employed by a company, and the
amount of money paid to each of them.
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personnel, manager, executive, Accounts Manager, senior executives, on ... the
payroll (B mrTaTtHOMYy po3muci), OwWner, supervisor, top managers, Human
Resources, the list

Exercise 7. Comment on the following:

“Minds are like parachutes. They only function when open”.
(Anonymous)

Exercise 8. Agree or disagree with the following statements.

1. Each management job must be a rewarding job in itself rather than just
a keep in the promotion ladder (cay»x00Ba apaduHa).

2. There must be a rational and just promotion system.

3. A man should never be appointed if he is more interested in the
question: “What is right?”

4. Directors should never appoint a man who considers intelligence more
important than integrity (mopsitHicTs).

5. The sales manager is responsible for making appointments.

6. The managing director is responsible for the overall running of the
firm.

7. The personnel officer is responsible for hiring staff and for staff
welfare.

8. The typist types letters and other documents for the company.

9. A good commercial director shouldn’t know his firm from the inside,
and all levels, plus he doesn’t know the outside environment (tax policies, the
sphere of economics, etc).

10. The receptionist answers the phone and greets visitors.

Exercise 9. Say what you have learned about:

peculiarities of the organizational structure;

factors which influence on the structure of organizations;
the main departments of the companies;

the responsibilities of the Board of Directors;

the main duties of the managers, directors and employees.

gk wh e

Exercise 10. Give a free translation of the following text.

OpranizauiiHa CTpyKTypa MiJIPUEMCTBA — B3a€EMO3B’SI3KH, SIKI ICHYIOTb
MDK MAPO3AiIaMu MiANPUEMCTBA 1 KWOTO mMpaliBHUKaMH;, crocid 1 ¢opma
0o0’e€HAHHS JIIOAECH U1 JOCSATHEHHS CIUJIBHMX BHPOOHHWYUX 1 COIIAJIBHUX
mineii. Bona ¢ikcyerbes y rpadiyHUX cXemax, MITaTHUX PO3KIIaaax MepcoHaly,
MOJIOKEHHSIX PO MIAPO3AUTH MIAMPUEMCTBA, TTOCATOBUX IHCTPYKITISAX OKPEMUX
MpaIliBHUKIB.
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dopmallbHO OpraHizailiiiHa CTpyKTypa MIANPHEMCTBA MOXe OyTH
MpeJCTaBlIeHa, MPOLTIOCTPOBaHA CXEMOIO B3a€MO/IIT 1 KOOpAMHAIlT TEXHIYHUX 1
JIOICHKHX eJeMEeHTiB. 11 cxema BiIoOpaXkae CKiaj BIJUIUIIB, CEKTOPIB Ta 1HIIHUX
(GYHKIIIOHATPHUX CIIYy’k0, MpOTe BOHA HE BPAXOBYE JIOJACHKANA YWHHUK
(moBeninky). Came  mojcbka  TIOBEAIHKAa  BHU3HA4Ya€  €(EKTUBHICTD
(GYHKITIOHYBaHHS OpraHi3aliifHOi CTPYKTYpH MiAIMPHUEMCTBA OLIBIIO MipOlo,
HDK  QopMaibHUN po3moAin GyHKIIH MK migpo3aiutamu. Ha mieBicTh Ta
e(eKTUBHICTh OPTraHi3aIliiHOl CTPYKTYPHU MIJIPUEMCTBA BIUTMBAIOTH:

— B3a€MO3B’SI3KH MiXK JIIOJBMU Ta iX poOOTOI0, MOCAIOBUMHU 00OB’ I3KaMU;

— TIOJTITHKA KEPIBHUIITBA 1 METO/IU iX BIUIMBY Ha MOBEIIHKY MIEPCOHAIY;

— TIOBHOBROKCHHS Ta (YHKII NpaIliBHUKIB MiJANPUEMCTBA Ha PI3HUX
PIBHSIX YIIPABIIHHS.

Exercise 11. Write an essay on one of the following topics.

1. Your own propositions to take more effective use of your time.

2.You are ready to work as the Chairman of the Board. (Yes / No.
Explain your own choice).

3. Give some recommendations to be an efficient and reliable secretary or
personal assistant.

Exercise 12. Read the following text and discuss it.

Although the concept of organizational climate is somewhat nebulous, it
is valuable in understanding several aspects of organizational behavior.
Organizational climate is the overall favourability of member attitudes and
perceptions with reference to specific activities and features of an organization.

Organizations tend to have their specific culture: a peculiar mix of values,
attitudes, norms, habits, traditions, behaviors and rituals. Some organizations are
well aware of their culture and regard it as a powerful strategic tool, used to
orient all units and individuals toward common goals, mobilize employee
initiative, ensure loyalty, and facilitate communication. They aim at creating a
culture of their own and making sure that all employees understand it and adhere
to it. The specific cultural values of an organization may concern, for example:

- the organization’s mission and image (high technologies, innovative
spirit, superior quality);

- seniority and authority (respect for seniority; seniority as a criterion of
authority);

- the treatment of people ( concern for people and their needs, equitable
treatment or favouritism, privileges, respect for individual rights, training and
developing opportunities, how people are motivated);

- the importance of different management positions and functions
(authority of personnel department; importance of different vice-presidents’
positions; respective role and authority of research and development);
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- work organization and discipline (voluntary versus imposed discipline;
punctuality; use of time clocks; flexibility in changing roles at work; use of new
forms of work organization);

- decision making process (who decides; who has to be consulted;
individual or collective decision making; need to reach consensus);

- circulation and sharing of information (employees amply or poorly
informed; information readily shared or not);

- communication pattern (preference for oral or written communication;
rigidity or flexibility in using established channels, use of meetings; who is
invited to what meeting; established behaviour in the conduct of meeting);

- ways of handling the conflicts (desire to avoid conflict; preference for
informal or formal ways; involvement of higher management);

- performance evaluation (confidential or public; by whom carried out;
how results are used);

- socialization patterns (who socializes with whom during and after work;
facilities such as separate dining rooms or reserved clubs);

- management and leadership style (paternalism; authoritative,
consultative or participative style; flexibility and adaptability);

- identification with the organization (manager and stuff adherence to
company objectives and policies; enjoying working with organization).
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UNIT 4. TYPES AND FORMS OF BUSINESS ORGANIZATIONS

Key words and phrases

Enterprise

T1ITPUEMCTBO

Company

CIiJIKa, KOMITIaHisI, TOBAPUCTBO

Bubble company

(iKTHBHA KOMIIAH1s

Holding company

KOMIIaHisl, KOTpa BOJIOJIi€ KOHTPOJIbHUM
MAKEeTOM aKIIii

Joint stock company

akKI[loHEpHa KoMIIaHis (OpuUT.)

Limited liability company

aKIIOHEPHE TOBAPUCTBO 3 OOMEKEHOIO
BIIIIOB1IQJIbHICTIO

Trading company

TOPTOBEJIhbHA KOMIaHIs

Unlimited company

aKI[lOHEpHE TOBAPUCTBO 3 HEOOMEKEHOIO
BIJIIIOB1IAJIBHICTIO

A single (sole) proprietor

OJIHOOCIOHHMH BJIACHUK

A partnership TOBapPUCTBO

A corporation KOPITOpAITis
Entrepreneur NPUBATHUHN TAIPUEMEIID
Ownership BJIACHICTh

Shareholder (stockholder) aKIfioHep

Read the text

A business organization is frequently referred to as a business entity. A
business entity is any business organization that exists as an economic unit.
Business entities can be grouped according to the type of business activity they

perform.

1. Service companies perform services for a fee. This group includes
companies such as accounting firms, law firms, repair shops, and many others.
2. Merchandising companies purchase goods that are ready for sale and

sell them to customers. They include such companies as auto dealerships,
clothing stores, and supermarkets.

3. Manufacturing companies buy materials, convert them into products,
and then sell the products to the companies or to the final customer. Examples
are steel miles, auto manufactures, and so on.

The business entity concept applies to all forms of businesses — single
proprietorship, a partnership, and a corporation.

A single (sole) proprietorship is a business owned by an individual and
often managed by that same individual. Single proprietors include physicians,
lawyers, electricians, and other people who are “in business for themselves”. In
a single proprietorship, the owner is responsible for all debts of the business.
Operating as a proprietorship is the easiest way to get started in a business

28



activity. Other than the possibility of needing a local license, there are not any
prerequisites to beginning operations.

A partnership is a business owned by two or more persons associated as
partners. Partnerships are created by an agreement. Included in the agreement
are such terms as the initial investment of each partner, the duties of each
partner, the means of dividing profits or losses between the partners each year,
and the settlement to be made upon the death or withdrawal of a partner.
Accountants, attorneys, and other professionals frequently operate their firms as
partnerships.

A corporation is a big business owned by a few persons or by thousands
of persons. The owners of the corporation are called shareholders or
stockholders. They buy shares of stock. If the corporation fails, the assets of the
owners are protected from the creditors of the corporation. The stockholders do
not directly manage the corporation; they elect a board of directors to represent
their interests. The board of directors select the president and vice president,
who manage the corporation for the stockholders.

In 1970s Britain there were state-owned or government-owned companies
in many different industries such as a car manufacturing and air travel. Some
industries had been nationalized and were entirely state-owned, such as coal,
electricity and telephone services. In the 1980s, the government believed that
nationalized companies were bureaucratic and inefficient, and many of them
were privatized and sold to investor.

Exercise 1. Answer the following questions.

1. What types of business organization do you know?

2. What are the advantages and disadvantages of a partnership?

3. Who are “silent” partners in a partnership?

4. Why does a corporation require many owners?

5. Explain why barber shops are usually organized as sole proprietorships
rather than as corporations.

6. List five main items that must be included in a corporation charter.

7. Explain how the limited liability condition of a corporation protects the
shareholders.

8. What are advantages and disadvantages of limited company?

Exercise 2. Give the Ukrainian versions for:

a business organization, business activity, business entity, accounting
firms, law firms, dealerships, clothing stores, supermarkets, steel miles, auto
manufactures, single proprietorship, a partnership, a corporation, initial
investment, shareholders or stockholders, board of directors, state-owned or
government-owned companies, to be privatized.
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Exercise 3. Give the English versions for:

JIIJIOBA aKTUBHICTh, Oyxrairepchka ¢ipMa, MiAIPHUEMCTBO, aKIIOHEPHE
TOBapUCTBO, TOBAPUCTBO 3 OOMEKEHOIO BiJIMOBIJAIBbHICTIO, BIACHUK, MMapTHED,
aKI[loHep, paJa JUPEKTOpPIB KOMIIAHIi,  Jep)kKaBHAa KOMIIaHis, MpUBaTHA
KOMTIIaHisl, MPUBAaTU30BaHA KOMIIaHisl.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

a business enterprise —

single proprietorship —

a partnership —

a corporation —

shareholders or stockholders —
board of directors —
state-owned or government-owned companies —
entrepreneur —

service companies —
merchandising companies —
manufacturing companies —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about business enterprises.

1. A business, / is / that / company, / or firm / services / an organization /
goods / or / sells.

2. A business / an enterprise / may be referred / to / also / as /to emphasize
/ adventurous, / its / qualities, / risk-taking / may be referred to / free enterprise /
and private / as / enterprise / is / and business / in general.

3. Large companies / as / especially / corporations, / in the US, /
companies / in many countries / are / large /multinationals / are referred to /
operating.

4. An entrepreneur / a company / builds up / from / usually / nothing: / is
/ who / someone / a start-up company.

5. The people / board of directors / its / responsible / for / a company /
legally / are / board /or.

Exercise 6. Complete the text with the words and phrases from the box, using
them in the appropriate form.

Entrepreneur is a person who and a business. This
is a French word that has been accepted into the English language. Its popularity
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probably has something to do with its grand sound which befits anyone who has
the to create and run business.

Sometimes the entrepreneur is regarded as a business person who
takes . This is not so. An entrepreneur is a business person who
minimizes risks, he or she does this by advance : , and
meticulous of all factors that could affect and possibly endanger her
or his enterprise. When the entrepreneur forgets to do advance and
preparation, then he or she is a at best, and a failure statistic at worst.

Speaking about entrepreneurship, Professor K. Vesper of the University of
Washington says that “Business continue to be launched by people who didn’t
make it the first time round. A driving force in entrepreneurship ... is
addictiveness. Once people have a in a business of their own, they
like it. They don’t want to go back to working for someone else.”

Organize, initiative, planning, manager, investigation, research, risks,
consideration, gambler, taste of freedom

Exercise 7. Comment on the following.
“The employer generally gets the employees he deserves”. (Anonymous)
Exercise 8. Agree or disagree with the following statements.

1. Business is the production, buying, and selling of goods and services.

2. A business, company, or firm is an organization that sells goods or
services.

3. A business may be referred to as an enterprise to emphasize its
adventurous, risk-taking qualities, and business in general may be referred to as
a free enterprise and private enterprise.

4. Large companies are referred to as corporations, especially in the US.

5. Large companies operating in many countries are multinationals.

6. An entrepreneur is usually someone who builds up a company from
nothing: a start-up company.

7. The people legally responsible for a company are its board or board of
directors.

8. When a private company is bought by the state and brought into the
public sector, it is nationalized.

9. When the state returns a company to the private sector in a sell-off, it is
privatized.

10.A holding or a holding company is one that holds stakes in one or
more subsidiaries

Exercise 9. Say what you have learned about:
1. types of business organization and their peculiarities;
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2. types of business activity;

3. pros and cons of different business organizations;
4. being an entrepreneur in Ukraine;

5. nationalized and privatized companies.

Exercise 10. Give a free translation of the following text.

biznec — mignmpueMHUIIbKA, KOMEpPIIiHHA 4Yu OyIb-siKa 1HIIA JisSIbHICTD,
10 HE CYNEPEeUrTh 3aKOHY 1 CIpsSMOBaHA Ha oTpuMaHHs npuOyTKy. Y CIHIA
Oi3HEC PO3BHBAETHCS HAa OCHOBl  IHAMBIAyaJdbHOI, IApTHEPCHKOI Ta
KOPITIOPaTUBHOI (JOpM BIIACHOCTI.

Ha inauBinyanpHil BIaCHOCTI 3aCHOBaHUM O13HEC, B IKOMY BJIACHUKOM 1
MIJPUEMIIEM € OJIHA 0c00a, 0 OTPUMYE BC1 JIOXOJM 1 HECE BIAMOBIAAIBHICTD
3a BeaeHHsa crpaBu. Y CIHIA Ttakux BracHukiB moHan 15 muH. (75% Bin
3arajbHOi KUIBKOCTI MIJIPUEMCTB), aj€ BOHU OTPUMYIOTH Julie a0 9%
IPOLIOBUX HAAXOMKEHb. [l Masoro Oi3HECy XapaKTepHI He3aJeKHUM
MEHE/UKMEHT, BJIACHUI KalliTaj, JIOKAJIbHUM paloH omepauiid, HEeBeIuKi
po3Mipu. Bin Bifirpae 3HauHy poJib y 3a0€3M€UeHH1 3aiHATOCT1, IEBHOIO MIPOIO
3a0e3mnedye HACMYCHHSI PUHKY CIOKMBYMMH TOBapaMU Ta MOCIYTaMH, CIPHSIE
PO3BUTKY KOHKYPEHIIii, € 3ac000M JOCSITHEHHSI OCOOMCTOTO yCIIXY.

Ha ocHoBi mapTHepchkoi (rpymoBoi) (GopM BIACHOCTI PO3BUBAETHCS
013HeC TOOPOBLILHO OPIIIAHO 3apeeCcTPOBAHUX acoIllalliid BOX 1 OibIe ociO.
[lapTHEepHu CTBOPIOIOTH KOMIaHii, TOBapHUCTBa Ta I1HIII OpraHizaiii 1 CTalTh
CHIBBJIACHUKAMHU CHUIbHOI BiacHOCTi. [lapTHepcTBO cTaHOBUTH Maiixke 8%
o0CsTy MANPUEMHHUIIBKOT TIsITBHOCTI 1 4 % BCIX MANPHEMHUIIBKUX JTOXOIIB Y
CIIA.

Ha xopnopatuBHiii (opmi BIacHOCTI 3acHOBaHUN BEIMKUN Oi3HEC.
Kopnopartii cranosnsate mumie 17% i mianpuemcts y CIIA, mporte obcsr
npUOYTKIB IIMX opraHizauii csarae 75-80% rpomoBuX HaIXO0KEHb.

XKoana 3 Tprox (opm opranizaiiii 6i13HeCy HE € YHIBEpCaJIbHOI, KOKHA 3
HUX Ma€ CBOI MepeBaru i HeJO0JIKH.

[MIpaBo BimacHOCTI Ha 4YacTky y craryrHoMmy donai (basic capital)
ropuanuHoi ocodu (legal person) perymoeTscsi KOPIOPATUBHUM MpaBoM. BoHO
O3S AAETHCS AK CYKYIHICTb HOPM, IO PEryjJioloTh JISUIbHICTb
rOCIOapChKUX TOBAPHUCTB.

Exercise 11. Write an essay on one of the following topics.

1. Make the list of advantages and disadvantages of having private company
in Ukraine.

Business is a combination of war and sport.

3. The main principles of being a successful entrepreneur.

N
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Exercise 12. Read the following text and discuss it.

Merchandise exports are goods sent out of a country whereas
merchandise imports are goods brought in. Since these are tangible goods that
visibly leave and enter countries, they are sometimes referred to as visible
exports and imports. The terms exports or imports are used frequently yet in
reality the reference is only to the merchandise exports or imports.

Exporting and importing of goods are the major sources of international
revenue and expenditure for most countries. Among companies engaged in some
form of international business, more are involved in importing and exporting
than in any other type of transaction.

Importing and / or exporting is usually but not always, the first type of
foreign operations in which a firm gets involved. This is because at an early
stage of international involvement these operations usually take the least
commitment and least risk of a firm’s resources. Exporting or importing are not
typically abandoned when firms adopt other international business forms.
Although this may sometimes occur, exporting and importing usually continue,
either by business with other markets or to complement the new types of
business activities.

Service exports and imports refer to international earnings other than
those from goods sent to another country. Receipt of these earnings is
considered a service export, whereas payment is considered a service import.
Services are also referred to as invisibles. International business comprises many
different types of services.

Travel, tourism, and transportation. Earnings from transportation and
from foreign travel can be an important source of revenue for international
airlines, shipping companies, reservations agencies, and hotels. On a national
level, such countries as Greece and Norway depend heavily on revenue collected
from carrying foreign cargo on their ships. The Bahamas earns much more from
foreign tourists than it earns from exporting merchandise.

Performance of activities abroad. Fees are payments for the performance
of certain activities abroad, such services as banking, insurance, rentals (e.g., the
Star Wars film), engineering, and management. Engineering services are often
handled through turn-key operations, contracts for the construction of operating
facilities that are transferred to the owner when the facilities are ready to begin
operations. Fees for management services are often the result of management
contracts, arrangements through which one firm provides management
personnel to perform general or specialized management functions for another
firm.

Use of assets from abroad. Royalties are the payment for use of assets
from abroad, such as for trademarks, patents, copyrights, or other expertise
under contracts known as licensing agreements. Royalties are also paid for
franchising, a way of doing business in which one party (the franchisor) sells an
independent party (the franchisee) the use of a trademark that is an essential
asset for the franchisee’s business. In addition, the franchisor assists on a
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continuing basis in the operation of the business, such as by providing
components, managerial services, or technology.

Firms often move to foreign licensing or franchising after successfully
building exports to a market. This move usually involves a greater international
commitment than in the early stages of exporting. The greater involvement
occurs because the firm commonly has to send technicians to the foreign country
to assist the licensee or franchisee in establishing and adapting its production
facilities for the new product.

Direct investments. Direct investment takes place when control follows
the investment. This can amount to a small percentage of the equity of the
company being acquired, perhaps even as little as 10 percent. The ownership of
a controlling interest in a foreign operation is the highest type of commitment to
foreign operations in the given country. Direct investment operations may be set
up in order to gain access to certain resources or access to a market for the
firm’s product.

When two or more organizations share in the ownership of a direct
investment, the operation is known as a joint venture. In a special type of joint
venture, a mixed venture, a government is in partnership with a private
company.

The multinational enterprise, or MNE, has a worldwide approach to
foreign markets and production and an integrated global philosophy
encompassing both domestic and overseas operations. The term multinational
corporation, or MNC, is also quite common in the literature of international
business. Another term sometimes used interchangeably with MNE, especially
by the United Nations, is transnational corporation, or TNC.
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UNIT 5. CUSTOMS FORMALITIES

Key words and phrases

In advance

3a3qaJIeriab

Check-in desk

MICIIE peeCTpalrii

Hand luggage

py4yHHil Oarax

Departure lounge

3aJ 7S B DKDKAI0UUX MacaKupiB

Flight attendant CTIOapeca

Passport control MMACIIOPTHUM KOHTPOJIb
Customs officer MHTHHUK

Channel poXiz

Duty-free shop Mara3uH TOBapiB, 3BIIbHCHUX BiJl MUTA
Amount KIJIBKICTh

Receipt KBUTAHIIIA

Duty M0JIATOK, MUTHUH 301p
Declaration MUTHA JCKIaparis
Citizenship I'POMAaJISTHCTBO

Submit iIAraT

Read the text

When you are going somewhere on business by plain you should be at the
airport an hour in advance to check in for the flight. You go to the check-in desk
where a clerk checks your ticket and luggage. Your suitcase goes to the plane,
but you take your hand luggage with you. If you are on an international flight
they check your passport and — ray your bags by cameras.

Then you wait in the departure lounge till they call your flight and tell you
which gate number to go to. After that you get on the plane and the flight

attendant shows your seat.

Passengers arriving to the airport should pass the customs where you will

be asked the following questions:

How much do they weight?

What?

Your passport, please. How long are you planning to stay in the country?
Three weeks. Could | prolong my entrance visa in case of necessity?
Sure. The receiving party shall take care of it.

Well, bags on the table and your customs form, please.
23 kilos. I’m sorry, but you’ll have to pay an excess luggage charge.

Oh! It’s only three kilos overweight.
Yes, sir...that’s &6... Thank you.

Have you anything to declare?
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— Alcohol, cigarettes, fresh fruit, plants...?
— Uh, no. Only for personal needs.
— Open your suitcase, please. Any gifts?

— Only one bottle of vodka.

— All right. It’s duty free. As you probably know, it’s forbidden to bring
more than two bottles of alcohol and two block of cigarettes to England. And no
limitations as to currency. Here’s your form.

— Thank you.
— You are welcome. The next please.

Exercise 1. Answer the following questions.

1. Which of the means of transport is the best for business purpose?

2. Why do people usually arrive at the airport an hour or an hour and a
half before the take-off time?

3. What kind of place is the departure lounge?

4. What are the responsibilities of the customs officer?

5. What must each arriving traveler or responsible family member
provide?

6. What is the Customs Declaration?

7. Where do travelers complete the immigration form 1-94?

Task 2. Give the Ukrainian versions for:

to go on business, in advance, flight attendant, check-in desk, to x-ray,
excess luggage, to prolong the visa, to declare, customs desk.

Task 3. Give the English versions for:

MICII€ peecTpallii, MacHOPTHUN KOHTPOJb, PYy4YHUN Oarax, OCOOHCTI
nmoTpeOr, MHWTHHUK, HAJJIMIIKOBA Bara, IOCAJOYHHMM TaJloH, MHUTHI 300pH,
3BIJILHEHU BiJ] OMIOJIATKYBaHHSI, BaJIIOTA.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

to prolong —
entrance visa —
check-in desk—
customs form —
passport —
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currency —
boarding pass —
immigration form —
a flight attendant —
departure lounge —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about flying by plane.

1. Passenger / boarding-pass / and / clerk / the / A / him / man / the /
showed / and / a/ his / passport / ticket / gave.

2. U.S. Citizens / immigrant / and / resident / visas / persons / form /
except / This / Canadian / transit / must / in / be completed / all / or / aliens /
returning / with / by / citizens / aliens / visiting.

3. this / purpose / business / The / trip / primary / is.

4. During / form / business / each / The / States / flight / declaration /
traveller / air / entering / the / is / the / to /given.

5.Arrival / should / two / Departure / completed / Record / The / Record /
parts / and / in / which / both / is / of / be / form.

Exercise 6. Complete the following text with the words and phrases from the box
using them in the appropriate form.

On June 13, new customs were introduced for travellers
departing from the Kyiv Boryspil :
Green Channel. In accordance with Ukrainian . residents of Ukraine

can bring in/out up to UAN 1,000 cash and no more than USD 3,000 . Non-
residents can bring in a maximum of USD 1,000 or equivalent foreign
, While all hryvnias must
Red Channel Residents and non- re5|dents must declare any cash sum
exceeding the abovementioned figures. A customs declaration form
must also if you bring in national currency over UAN1,000. Any item
subject to declaration must be entered on the customs ; the customs
will ask to see your passport and air ticket. He/she may also
you to open your luggage.

Procedures, form, to take out, currency, to fill out, to ask, airport, official, to
declare, law.

Exercise 7. Comment on the following

It is easy to be wise after the event”.
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Exercise 8. Agree or disagree with the following statements.

1. It’s not necessary to show your passport and air ticket to the customs
official.

2. Immigration cards are available at the Arrivals Hall of the Boryspil
Airport terminal prior to the immigration counters.

3. The Declaration form 1-94 is given to U.S. Citizens, Canadian Citizens
and all non-residents entering the United States by plane.

4. You should arrive at the airport half an hour in advance to check in for
the flight.

5. In the Immigration form type or print legibly with pen in all capital
letters.

6. Ukraine International Airlines doesn’t allow transportation of small
pets.

7. Customs declaration demands to give the address of your staying in the
country you are planning to visit.

8. A passenger is not allowed to carry a lethal weapon when flying by a
civilian airliner.

Exercise 9. Translate into English.

MUTHA JEKJIAPALIA
[lepen npubyrrsim no CHIA koxeH nacaxup a0o Toj0Ba POAVHU
NOBMHEH 3allOBHUTH MMUTHY JeKkiapainito. bulpliicTe 3anmuTaHb y JAeKiaparii
noTpeOyIOTh BIAMOBIAL ,,TaK” 4H ,,Hi”. Dopma Mae OyTH mianKcaHa Ta JaTOBaHa.
Bbyas-nacka, 3anoBHioiite popmy JIPYKOBAHUMMU JIITEPAMMU yopuum abo
CUHIM YOPHUJIOM aHTJIHCHKOI0 MOBOIO. MUTHA Jekiaparlisi HJaeThCsl KOKHOMY
nacaxuposi, mo B’ ixmxae g0 CIIA, mix yac mojasoTy.

1. IIpi3Buie, iM’s1, MO-0aTHKOBI
2. JlaTa HapOJKEHHS
3.KinbKicTh 4i€HIB POJUHH, 1110 JIETATH 3 BAMU
4. Anpeca nepedyBanns B CILIA, micTo, mirar
5. KpaiHna, B gkiii BUJaHO NacHOpT
6. Homep macnopra
7. Kpaina noctiiiHoro nepeOyBaHHs
8. KpaiHnu, B sikux Bu nepedyBanu 10 npudytta B CLIA
9. ABiakoMmIaHisi Ta HOMEp perncy
10. 'omoBHA MeTa noi3aku — O13HEC
11. 5 Be3y 3 coboto:
a) ppyKTH, POCIIUHH, i7Ka, KOMaXH
0) M’sicO, TBAPUHHU
B) 30yHUKH XBOPOO, MIKPOOPTaHi3MH, 3Mii
) TPYHT
12. 51 KOHTaKTYyBaB 3 BEJIMKOIO POraTor0 Xy100010
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13. A maro BamOTy 4M TUIATDKHI TOKyMeHTH Ha cymy monan $100.000 abo
€KBIBaJICHT B 1HO3E€MHI BAJIIOTI

14. 51 maro xoMepiliifHi ToBapu (IpeJAMETH Ha MpoAax abo TOBapu HE s
0COOHCTOr0 BUKOPHCTAHHS)

15. Pe3uaeHTn — 3arajibHa BapTICTh BCIX TOBapiB, BKIIOYHO 3 KOMEPIIHHUM
TOBapoOM, MpUAOAHUM 3a KOPJAOHOM (pa3oM i3 MOoJapyHKaMu), IO s BBOXKY B
CHIA. ITpubyni — 3arajibHa BapTICTh BCiX TOBapiB, skl 3anTmarmTses y CIHIA
micIs Bi3UTY mojaaBayda (opMH, BKIIOYHO 3 KOMEPIIHIUMH TOBapaMHu.

Exercise 10. Write an essay on one of the following topics.

1. The flight you have made lately. What did you do when you arrived at
an airport.

2. Famous international airports.

3. You are going to fly to London to take a part in an international
conference. Make a reservation for the plane.

Exercise 11. Read the following text and discuss it.

The British public loves railways, even as it hates the way they are run.
For railway fans, privatisation should, in principle, offer three huge advantages.
First, it should encourage the rooting-out of inefficiency. By some measures
British Rail compares well with other European railways; only the Dutch
railway beats it on costs per kilometre travelled. But waste remains endemic:
when a railway in a small country employs 35,000 civil engineers, something is
amiss.

Second, private operators should bring an infusion of new marketing
skills. British Rail is notorious for its anti-consumer culture: scruffy staff, poor
communications, queues and crowds. It is improving, but not fast enough.
Railmen sneer that competitors will just bring a lick of paint, in-carriage
television and pretty hostesses. But if that is what customers want, they must get
it, or they will switch to cars and flying.

Third, privatisation should mean more and better investment. After
privatisation, investment would no longer be restricted by artificial Treasury-
imposed limits. The change has had happy results in other privatised industries.

Will the government’s chosen means of privatisation deliver these
theoretical benefits? If, like British Gas, British Rail had been privatised in
1985, it would have been sold as one lump. If, like electricity, it had been
privatised in 1988, it would have been broken into separate regional rail
companies, each with a monopoly. The privatisers of 1993 are thinking more
radically. They are no longer content to turn nationalised industries into
regulated monopolies. They want the maximum of competition, diversity and
choice.

A new body, Railtrack, will be set up to run track and signalling. Freight
services will be sold outright. Passenger services will be split into franchises. A
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government-appointed director of franchising will decide broadly what services
there should be. Since most lines lose money, he will offer subsidies to those
who will run them. Private operators, including companies set up by British Rail
managers and staff, will be able to bid for the franchises.

Unanswered questions abound. On journeys involving changes of trains,
will one operator accept another’s ticket, and on what terms? How much
flexibility will the individual operator have over fares? How will Railtrack
decide train priorities between fast Inter-City trains, slower regional trains and
freight? Will freight be charged the (low) marginal cost of using track, or will it
be expected to bear a share of the basic network costs, which might price it out
of business?

Many of these questions will be answered only as the new structure takes
shape. Some American cities are franchising commuter services. Services and
track have been split in Sweden; though Swedish Railways has won most of the
franchises, costs have come tumbling down. The Germans are proceeding,
slowly, on a similar basis. The split between track and service providers looks
set to spread across the European Community.

Privatisation may take 12 years to complete. If things go well, more
competition may be injected sooner. More lines could be opened up to head-to-
head competition between operators. The track authority itself could be
privatised.

But the whole plan does nothing to allow fairer competition between rail
and road. As long as drivers can use overloaded roads at small marginal cost to
themselves, they will remain tempted to travel by car. The answer lies in a
system of road pricing, with vehicles charged for the roads they use and the
congestion they cause.
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UNIT 6. HOTEL BUSINESS

Key words and phrases

Receptionist

aMIHICTPATOpP y TOTEN1

Hotel clerk CITy’KOOBEIIb TOTEITI0
To book a room 3ape3epByBaTH KIMHATY
Porter HIBENap, HOCUIIBHUK
To check in peeECTPyBaTHCS

To check out

BHITMCYBATHCA 3 TOTCIIIO

To vacant the room

3BUILHSATH HOMCD

Single/double room

HOMED Ha OJHOTO/HA IBOX

Maid

IMMOKOIBKA

Reservation

pe3epByBaHHs (HOMEPY)

To confirm

1JITBEPKYyBaTH

A letter of confirmation

JIUCT-TIITBEPKESHHSI

To fill in the form

3aMOBHUTH POpMy

Vacant room

BUTbHUN HOMED

The hotel is full

BUJIBHUX MICIIL HEMAE

To sign

MIMCYBaTH

To get the bill ready

MIJTOTYBAaTH PaxXyHOK

Suite

HOMED JIFOKC

lobby

BECTUOYIb

Read the dialogues

Receptionist:” Southern Star” Hotel. Good morning.

Thomas: Hello. My name is Thomas Miller.

Receptionist: Yes. How can I help you?

Thomas: Last week | booked a room from the 5" to the 8" of November, and
you confirmed the reservation by fax.

Receptionist: Oh, yes. Mr. Miller. | remember.

Thomas: I'd like to book a single room, for a colleague, for the 6™ of November.
Receptionist: Let me see. Oh, I11m very sorry, Mr. Miller, but the hotel is full on
the 6™ of November because of the conference, you see.

Thomas: Oh, what a pity.

Receptionist: You could try other hotels in the city.

Thomas: Yes, I’ll do that. Thank you for your help. Goodbye.

Receptionist: We look forward to seeing you on the 5" of November, Mr.
Miller. Goodbye.

— Hello. Can | help you?
— Hello. We need a double room for the three nights.
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- Yes, we have two double rooms, on the 11" and 15" floor, facing the
yard. Which would you prefer?
— It’s all the same with me. Maybe, my wife would like to choose. What do
you think, darling?

11" sounds okay with me, if you don’t mind.
- Sure. Then let it be on the 11" floor.
— All right. Will you, please fill out these forms?
— Certainly.
— How long are you going to stay here?
— About a week or so.
— Fine. The bellboy will show you to your room. Here are the keys. Don't
worry about the suitcases. Leave them in the lobby. The porter will help you
with the luggage.

— I’m leaving tomorrow. Get my bill ready, please.

— Certainly. 1t will be ready in due time.

— And when must | vacate the room?

— It must be vacated before the lunch time.

— All right. And call me up at 8 in the morning, I’d like my early morning
tea and a newspaper, please.

— Certainly, sir.

Exercise 1. Answer the following questions.

1. Where do people usually stay when they come to a town in which they
don’t live?

2. Have you ever put up at a hotel?

3. Which hotel in your town would you recommend to your friend?

4. Why is it good to reserve rooms in advance? In what way can you do
it?

5. What are the visitors required to do when they check in (check out)?

6. What services does a guest get at a modern hotel?

7. What are the duties of the receptionist (maid, bellboy, porter)?

Exercise 2. Give the Ukrainian versions for:

to book the hotel, reservation by fax, to confirm, to look forward, double
room, to fill in the form, the hotel is full, lobby, to vacate the room, to sign.

Exercise 3. Give the English versions for:
QIMIHICTPATOp y TOTEN, PEECTPYBAaTHUCS, CIYXKOOBEIb TOTEIIO,

BUIMUCYBATUCS 3 TOTENIO, JUCT-MIATBEP/KEHHS, BUIBHUN HOMED, MIATOTYBATH
PaxyHOK, HOMEP-JIIOKC, KOPUIOPHUM, KITFOY.
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Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

receptionist —
reservation —

porter —

hotel —

chambermaid -
letter of confirmation —
bellboy -
“bed & breakfast” —
bill —

suite —

Exercise 5. Put the following words in the correct order to make complete
sentences and remeber some basic ideas about staying at the hotel.

1. sign/ arrival/ immediately/ All/ on/ must/ register/ guests/ the.

2. come/ meals/ Would/ restaurant/ to/ served/ the/ like/ your/ you/ would/
in/ your/ you/ room/ rather/ or?

3.be/ leave/ should/ their/ loss/ Guests/ the/ bedrooms:/not/ Management/
valuables/ responsible/ theft/ held/ in/ for/ or/.

4. business/ hotel/ When/ usually/ trip/ you’re/ stay/ on/ at/ a/ the/ you/.

5. Electrical/ Guests/ appliances/ must/ room/not/ in/ use/ their/ any/
shavers/ permission/ excepted/ the/ without/ of/ the/ Management/.

Exercise 6. Complete the following text with the words and phrases from the box
using them in the appropriate form.

and other accommodations are as different as the many family
and business travelers they accommodate. The industry includes all
of lodging, from luxurious 5-star hotels to youth hostels and RV parks. While
many provide simply a place to spend the night, others cater to longer stays by

providing , recreational activities, and meeting rooms.

Hotels and motels the majority of establishments in this
industry and are generally classified as offering either full-service or limited
service. Full-service properties offer a variety of services for their , but

they almost always include at least one or more restaurant and beverage service
options—from coffee bars and lunch counters to cocktail lounges and formal
restaurants. They also usually provide . Larger full-service properties
usually have a variety of on the premises, such as gift boutiques,
newsstands, and drug and cosmetics counters, some of which may be geared to
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an exclusive clientele. Additionally, a number of full-service hotels offer guests
access to laundry and valet services, , beauty salons, and fitness
centers or health spas. A small, but growing, number of luxury hotel chains also
manage condominium units in combination with their transient rooms, providing
both hotel guests and condominium with access to the same services
and amenities.

Types, room service, retail shops, hotels comprise, guests, swimming pools,
food service, owners

Exercise 7. Comment on the following:
“People who live in glass houses shouldn’t throw stones”.
Exercise 8. Agree or disagree with the following statements.

1. When you leave the hotel you must pay the hotel bill.

2. When you travel in summer you would better to reserve rooms in
advance.

3. The porter is the person who keeps the rooms in order.

4. If the guest wants his breakfast in his room, the reception clerk will
bring it to him.

5. The guest must leave the key at the desk when going out.

6. Suites are usually the cheapest rooms in the hotels.

7. Nowadays a TVset is usually found in each room.

8. The maid must do the room every day.

Exercise 9. Imagine you are on business in London. You want to stay at the
hotel. Say the following in English.

1.

A. — Jlo6poro ans. S XOTiB OM 3yNUHUTHUCA Yy BalioMy roresi. MeHi Xotiiocs 6
HOMED Ha OJIHOTO 3 BAHHOIO 1 Tese(pOHOM.

B. — Bu 3amoBiisiii 'y Hac HOMEp

A. — Tak, 1 nocnaB Bam tenerpamy 3 KueBa 3 mpoxaHHSIM 3ape3epByBaTH MEHI
HoMep 3 12 BepecHsi. Och TUCT-MIATBEPXKCHHS.

B. — Tak, yce rapasn. 3anoBHiTs popMy, Oyab-1acka.

A. — 4 pozpaxoByro mpoOyTH y BalloMy roTelll THXAeHb. Bu He Oyzaere
3anepevyyBaTH, SIKIIO s CIUIayy paXyHOK KOJU Oyy BUMCYBAaTHCS ?

B. — 3Buuaiino, sik Bam 3pyuHo.
2.

A. — Sxmo Bu ckaxere mo Bam rorens nepenoBHeHuit un He morid 0 Bu
MOPEKOMEH1yBaTH 1HIIUN TOTENh?
B. — 3a3Buuaii € HoMepa B CyCIIHbOMY T'OTEJ1 Yepe3 A0POry.
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3.

A. — S Buixmxaro yepe3 miBrogunu. Ilompocits, Oyab-macka, HOCHIIBHUKA
BITHECTH JI0 XOJIy Miif Oaraxk 1 BUKJIMKATH Takcl. | miaroryiire paxyHok, Oyab-
Jacka.

B. — 3Buuaitno, cep.

Exercise 10. Write an essay on one of the following topics.

1. Prepare an information about the hotel service in the USA, in England and in
Ukraine.

2. Describe the hotel you have stayed in last time.

3. Show the advantages and disadvantages of being the hotel’s owner.

Exercise 11. Read the following text and discuss it.

People travel for a variety of reasons, including for vacations, business,
and visits to friends and relatives. For many of these travelers, hotels and other
accommodations will be where they stay while out of town. For others, hotels
may be more than just a place to stay, but destinations in themselves. Resort
hotels and casino hotels, for example, offer a variety of activities to keep
travelers and families occupied for much of their stay.

The largest hotels often have banquet rooms, exhibit halls, and spacious
ballrooms to accommodate conventions, business meetings, wedding receptions,
and other social gatherings. Conventions and business meetings are major
sources of revenue for these properties. Some commercial hotels are known as
conference hotels — fully self-contained entities specifically designed for large-
scale meetings. They provide physical fitness and recreational facilities for
meeting attendees, in addition to state-of-the-art audiovisual and technical
equipment, a business center, and banquet services. Limited-service hotels are
free-standing properties that do not have on-site restaurants or most other
amenities that must be provided by a staff other than the front desk or
housekeeping. They usually offer continental breakfasts, vending machines or
small packaged items, Internet access, and sometimes unattended game rooms or
swimming pools in addition to daily housekeeping services. The numbers of
limited-service properties have been growing. These properties are not as costly
to build and maintain. They appeal to budget-conscious family vacationers and
travelers who are willing to sacrifice amenities for lower room prices.

Hotels can also be categorized based on a distinguishing feature or service
provided by the hotel. Conference hotels provide meeting and banquet rooms,
and usually food service, to large groups of people. Resort hotels offer luxurious
surroundings with a variety of recreational facilities, such as swimming pools,
golf courses, tennis courts, game rooms, and health spas, as well as planned
social activities and entertainment. Resorts typically are located in vacation
destinations or near natural settings, such as mountains, seashores, theme parks,
or other attractions. As a result, the business of many resorts fluctuates with the
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season. Some resort hotels and motels provide additional convention and
conference facilities to encourage customers to combine business with pleasure.
During the off season, many of these establishments solicit conventions, sales
meetings, and incentive tours to fill their otherwise empty rooms; some resorts
even close for the off-season.

Extended-stay hotels typically provide rooms or suites with fully equipped
Kitchens, entertainment systems, office space with computer and telephone lines,
fitness centers, and other amenities. Typically, guests use these hotels for a
minimum of 5 consecutive nights often while on an extended work assignment
or lengthy vacation or family visit. All-suite hotels offer a living room or sitting
room in addition to a bedroom.

Casino hotels combine both lodging and legalized gaming on the same
premises. Along with the typical services provided by most full-service hotels,
casino hotels also contain casinos where patrons can wager at table games, play
slot machines, and make other bets. Some casino hotels also contain conference
and convention facilities.

In addition to hotels, bed-and-breakfast Inns, recreational vehicle (RV)
parks, campgrounds, and rooming and boarding houses provide lodging for
overnight guests and are included in this industry. Bed-and-breakfast inns
provide short-term lodging in private homes or small buildings converted for
this purpose and are characterized by highly personalized service and inclusion
of breakfast in the room rate. Their appeal is quaintness, with unusual service
and decor.

RV parks and campgrounds cater to people who enjoy recreational
camping at moderate prices. Some parks and campgrounds provide service
stations, general stores, shower and toilet facilities, and coin-operated laundries.
While some are designed for overnight travelers only, others are for vacationers
who stay longer. Some camps provide accommodations, such as cabins and
fixed campsites, and other amenities, such as food services, recreational
facilities and equipment, and organized recreational activities. Examples of
these overnight camps include children’s camps, family vacation camps, hunting
and fishing camps, and outdoor adventure retreats that offer trail riding, white-
water rafting, hiking, fishing, game hunting, and similar activities.

Other short-term lodging facilities in this industry include guesthouses, or
small cottages located on the same property as a main residence, and youth
hostels — dormitory-style hotels with few frills, occupied mainly by students
traveling on limited budgets. Also included are rooming and boarding houses,
such as fraternity houses, sorority houses, off-campus dormitories, and workers’
camps. These establishments provide temporary or longer term accommodations
that may serve as a principal residence for the period of occupancy. These
establishments also may provide services such as housekeeping, meals, and
laundry services.
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UNIT 7. INTERNET. WWW. DOING BUSINESS ON THE INTERNET

Key words and phrases

Enquiry 3aMuT, 3aITUTaHHS

Corporate website KOPIIOpPATHBHA BeO-CTOPIHKA

Publicity peKIama, peKJIaMyBaHHs, IpOIaryBaHHs

E-commerce / online trading CJIEKTPOHHA TOPTIBJIS

Time-saving method METOJI, 1110 3a0IIAJKYE Yac

Network Mepexa

Browser Opay3ep (mporpama)

Surf the Net MaHApPYBaTH IO MEPeKiI Yy  IOIIyKax
1H(opMmartii, 31icHIOBaTH cepdIHT IO MEPEXK1

Download 3aBaHTAKYBATH

The World Wide Web (WWW) | BcecBiTHs Mepeska

Web page BeO-CTOpiHKA

E-mail €JICKTPOHHA TTOIITa

Transmission nepeaayda

Subscriber aOOHEHT

Message MOBI1JJOMJICHHSI, TIOCUJIAHHS

Electronic mail box SJICKTPOHHA MOIITOBA CKPHHBKA

Identifier inmeHTrdIKaTOp, iM’sI KOPUCTYyBaya

Domain name IM’ JOMEHa, TOOTO THUI OpraHizaiii, SKii
HAJIC)KUTH KOMIT FOTEP

Read the text

The Internet is a network of networks. A computer nework is a group of
computers that have been connected so they can communicate with each other.
They can send messages to each other and can share information in the form of
computer files.

There’s nothing astounding about computer networks. Many small
companies have networks that connect anywhere from two or three computers to
thousands of them.

But the Internet isn’t just a network. It’s a network of networks. The
Internet might make it possible for you to communicate with all these people on
all these computer networks through electronic “mail”.

When you connect to the Internet, you have the opportunity to connect to
thousands of different systems. Those computers contain government archives,
university databases, local-community computing resources, library catalogs,
messages about any subject you can imagine, and millions of computer files
(over two million at last count) containing photographs, documents, sound clips,
video, and whatever else you can put into digital form. Business people can
doing business on the Internet.
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Companies can use their presence on the Web to access the growing
number of websites of interest. There are different ways in which businesses can
benefit from its functions:

¢ Businesses use e-mail to deal with customers, to make and respond to
enquiries quickly and to communicate with employees.

¢ A corporate website may be used for publicity, for selling or for sharing
information.

¢ E-commerce or “online trading” has proved to be very successful for
some companies. One of the advantages of this form of trading is that users can
come to the website 24 hours a day.

¢ Marketing on the Web can be achieved by setting up a website and
making it attractive to visitors.

¢ The Internet is a powerful tool for gathering data. Companies can use it
to look up other companies and their products, access financial information, find
market information, foreign exchange rates and so on.

¢ Using computer networks to transmit audio and video data between two
or more people in different locations (video-conferences) is a time-saving
method of communication.

¢ Many companies place their recruitment needs on their own websites or
on the websites of recruitment agencies.

¢ Large corporations place their annual reports on their websites in order
to provide a service to their shareholders.

Exercise 1. Answer the following questions.

How can companies use their presence on the Web?

What do businesses use the e-mail for?

What may a corporate website be used for?

What is one of the advantages of the E-commerce?

Which way can marketing be achieved on the Web?

What is a time-saving method of communication?

Which way can companies use the Web for recruitment purposes?

NogakowdPE

Exercise 2. Give the Ukrainian versions for:
presence, response, publicity, trading, location, recruitment, quickly,
successful, advantage, attractive, “brick and mortar” trade, network,

transmission, electronic mail box, corporate website, E-commerce, browser,
computer modem, user, download, PC, hardware, laptop, software, virus.

Exercise 3. Give the English versions for:

poOWTH 3amuT, CHOUIKYBAaTHCS 3 TIpalliBHUKaMHU, KOPIOpaTHBHA BeO-
CTOpIHKa, JIIUTUCS 1H(OpMaIli€l0, €JIEeKTPOHHA TOPriBIA, NepeBara, 30Upartu
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JlaHl, BAIIOTHUNA KypcC, KOMIT'IOTEpHA Mepexka, BiIeOKOH(EpPEHLis, METO, 110
320114 KY€E Yac, pIYHUM 3BIT, HAJaBaTH MOCIIYTY, aKI1OHEPH.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

network —

Internet —

intranet —

browser —

web page —

World Wide Web —
electronic mail —
Internet service —
computer modem —
group of users —

Exercise 5. Put the following words in the correct order to make complete
sentences and learn some basic ideas about “Doing Business on the Internet”.

1. The Internet / millions / the world / ever / opens up / been /
communication / makes / vast / and / users / the easiest / opportunities /
resources / business / for / of / around / and / it / has.

2. The Internet / from / you / is / holding / of data / can / a worldwide /
vast / access / a PC / network / directly / that / quantities / of computers.

3. An intranet / which / the same / as / is / uses / a network / the Internet /
technology.

4. The World Wide Web / the most / users / as the Web (WWW) / to be /
also / considered by / aspect / is / of / referred to / the Internet / many / exciting.

5. The pages / form / interesting / a vast / of the Web / accessible / of
topics / cover / and easily / presented in / range / an attractive.

Exercise 6. Complete the following text with the words and phrases from the box
using them in the appropriate form.

The most widely-used function on the Internet is (electronic
mail).

E-mail is the transmission and distribution of information through
personal computers linked to the telephone system, which allows to

send a message directly to another subscriber that will appear in their

Using e-mail, you can to anyone with an Internet account, and
most businesses today have an electronic mailing address.
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E-mail is cheap and easy to use. In business, e-mail provides cheap and

rapid between the employees of an organization, and between a
company and its clients and suppliers.
An e-mail address contains , 1.e. the user name. After that

comes the symbol “@” (pronounced “at”), followed by the domain name, which
identifies the server that is used to send your mail, the category of organization
and the . The different elements of the are separated by
dots. There is no at the end.

Example: chef@coral.com.cy

chef @ coral .com .CY
identifier “at” symbol | name of | type of | country
organization | organization
This Is said in the following way: chef, at coral, dot com, dot

Cy.

country code, electronic mail box, communication, e-mail, full stop, an identifier,
send messages, subscribers, domain name, e-mail address.

Exercise 7. Comment on the following:
“Everybody’s business is nobody’s business”.
Exercise 8. Agree or disagree with the following statements.

Both toy companies are doing well; their sales are neck and neck.
She is a very active manager and has a finger in every pie.
The Internet system is very much like the phone system.
The Internet is becoming more and more popular here.
It is very easy and inexpensive to connect to the Internet.
Computer use continues to grow and develop in all spheres of our life.
. A PC is a personal computer which is the standard computer for most
individual users.

8. Hardware is the actual machinery of a computer, the circuits, wires,
and drives.

9. Software contains the instructions that tell a computer what to do at
every step along the way.

10. A virus is an error that is introduced into a program with the intention
of causing a malfunction.

NoakrowdPE

Exercise 9. Say what you have learned about:

1. doing Business on the Internet;
2. the Internet as a powerful tool for gathering data;
3. the information on the Web as it is displayed in websites;
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4. e-mail as a cheap and easy thing to use;
5. companies which use the Web for recruitment purposes.

Exercise 10. Give a free translation of the following text.

[TpoGieMu 0XOpPOHM 1HTEIEKTYaIbHOI BJIACHOCTI ChOTO/IHI BUMIILIN B CBIT1
Ha TMEpUIMH IJIaH 1 CTaJIM BXKE HE MPOCTO IOPUIUYHUMHU a00 KOMEpUIMHUMHU
NMUTAaHHSIMH. YHACIIJOK BCEOCSIKHOI 1HTENIEKTyasi3amii CydacHOi CBITOBOL
E€KOHOMIKH BOHU Jie/Iajii OUTbIIE CTAIOTh MOJITUYHOIO MPOOIEMOI0, TIOB’ SI3aHOIO
3 EKOHOMIYHOIO OE3MEeKOI0 Ta BHUMAaraloTh CTPATETIYHUX MIIXOMIB 10 iX
BUPIIICHHS.

[Ipommecw  iHTENmeKTyamizamii  JOCATJIM  HAA3BUYAHO  BUCOKOI
IHTEHCUBHOCT], HEMHUCIIUMOT 1€ IeCATUIITTS ToMy. HuHi y cBiTi Ai0Th moHaf 4
MJIH. TMAaTEHTIB;  HIOPOKY mojaeThcsi npubamzHo 700 Tuc. 3a8BOK Ha
nateHtyBaHHs; y 2006 pomi moxina BiJg MpojaxKy JIIEH31M Ha 3amaTeHTOBaHI
00’extu ctanoBuB 100 Mip. 10571, 110 BAecsITepo Ouibiie, Hixk 2005 poky.

Crnig migKpeciaIuTH, 10 MPOTIrOM OCTAHHBOTO JECATWIITTS B YKpaiHi
BiIOyBaBCAd JIOCUTh IHTCHCHUBHUN IMPOIIEC CTAHOBJICHHS CHUCTEMH OXOPOHH
IHTEJIEKTYyaJIbHOI BIIACHOCTI.

Ha cworogni cucrema opraHiB peryiioBaHHS chepu  OXOpOHHU
IHTENIeKTyallbHOI ~ BJIACHOCTI B YKpaiHi mepeOyBae B 3aBepilalibHii (a3l
GopMyBaHHS # yKe CIPOMOXHA BHKOHYBATH CBOi OCHOBHI (pyHKIi. Ii
peryoroTh 37 3akoHiB 1 moHa ] 100 mia3akOHHUX aKTiB, Jis SIKMX MOIIUPIOETHCS
HIOHaMeHII Ha 16 caMOCTIiiHMX 00’€KTIB aBTOPCHKOIO MpaBa B rajly3l HayKH,
JITEPATYypu ¥ MUCTEUTBA, TP BUAM OO €KTIB CYMIXKHHMX IpaB, JAEB’SITh BH/IIB
IIPOMMCIIOBOT BJIACHOCTI ¥ Ha cepy 3aXUCTy B1J HEAOOPOCOBICHOI KOHKYPEHIIII.
Opnak e(deKTUBHICTh CHUCTEMHU 3HIKYE LUIMH KOMIUIEKC TpoOsieM, 1o
BUMArarTh HEBIJKIAIHOTO PO3B’3aHHS.

Exercise 11. Write an essay on one of the following topics.

1. Advantages and disadvantages of online services.
2. When do we use E-commerce?
3. The popularity of the Internet system today.

Exercise 12. Read the following texts and discuss it.

The Internet is a network of networks. A computer network is a group of
computers that have been connected so they can communicate with each other.
They can send messages to each other and can share information in the form of
computer files. The Internet connects more than 18,000 of these networks, and
more are being added all the time. On those networks are millions of computers,
computer terminals and users — about two million computers and as many as 30
million users, according to some estimates. And it’s growing by around 1,000
computers a day. It’s no wonder that the president of ISOC (the Internet Society)
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recently suggested that the Internet could reach 1 billion people in the not-too-
distant future.

There’s nothing astounding about computer networks. Many small
companies have networks that connect anywhere from two or three computers to
thousands of them.

But the Internet isn’t just a network. It’s a network of networks. Lots of
different networks have been joined to produce the world’s largest group of
connected computers. Some of the networks are run by government bodies,
some by universities, some by businesses, some by local community library
systems, and some are even run by schools. Most are in the United States, but
many are overseas, in countries ranging from Australia to Zimbabwe. The
Internet might make it possible for you to communicate with all these people on
all these computer networks through electronic “mail”.

When you connect to the Internet, you have the opportunity to connect to
thousands of different systems. Those computers contain government archives,
university databases, local-community computing resources, library catalogs,
messages about any subject you can imagine, and millions of computer files
(over two million at last count) containing photographs, documents, sound clips,
video, and whatever else you can put into digital form.

When you log on or log in to a computer system, you tell the system who
you are and it decides if it wants to let you use its services. A log-on (or log-in)
procedure usually entails providing some kind of account name and a secret
password.

***k

In law, intellectual property (IP) is an umbrella term for various legal
entitlements which attach to certain names, written and recorded media, and
inventions. The holders of these legal entitlements are generally entitled to
exercise various exclusive rights in relation to the subject matter of the IP. The
term intellectual property reflects the idea that this subject matter is the product
of the mind or the intellect, though the term is a matter of some controversy.

Intellectual property laws and enforcement vary widely from jurisdiction
to jurisdiction. There are inter-governmental efforts to harmonise them through
international treaties such as the 1994 World Trade Organization (WTO)
Agreement on Trade-Related Aspects of Intellectual Property Rights (TRIPS),
while other treaties may facilitate registration in more than one jurisdiction at a
time. Enforcement of copyright, as well as disagreements over medical and
software patents, have so far prevented the emergence of a cohesive
international system.

Intellectual property laws confer a bundle of exclusive rights in relation to
the particular form or manner in which ideas or information are expressed or
manifested, and not in relation to the ideas or concepts themselves. The term
"intellectual property" denotes the specific legal rights which authors, inventors
and other IP holders may hold and exercise, and not the intellectual work itself.
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Intellectual property laws are designed to protect different forms of subject
matter, although in some cases there is a degree of overlap. Copyright may
subsist in creative and artistic works (e.g. books, movies, music, paintings,
photographs, and software) and give a copyright holder the exclusive right to
control reproduction or adaptation of such works for a certain period of time. A
patent may be granted for a new, useful, and non-obvious invention , and gives
the patent holder an exclusive right to commercially exploit the invention for a
certain period of time (typically 20 years from the filing date of a patent
application). A trademark is a distinctive sign which is used to distinguish the
products or services of different business. An industrial design right protects the
form of appearance, style or design of an industrial object (e.g. spare parts,
furniture, or textiles). A trade secret (which is sometimes either equated with, or
a subset of "confidential information™) is secret, non-public information
concerning the commercial practices or proprietary knowledge of a business,
public disclosure of which may sometimes be illegal. Patents, trademarks, and
designs rights are sometimes collectively known as industrial property, as they
are typically created and used for industrial or commercial purposes.

Various schools of thought are critical of the concept and treatment of
"intellectual property"”; indeed, some argue that use of the term "property" in this
context is itself misleading. Some characterise IP laws as intellectual
protectionism.. There is ongoing debate as to whether IP laws truly operate to
confer the stated public benefits, and whether the protection they are said to
provide is appropriate in the context of innovation derived from such things as
traditional knowledge and folklore, and patents for software and business
methods . Furthermore, due to the non-rivalrous nature of intellectual property,
defining the unauthorized use of intellectual property as a crime of theft presents
its own unique problems. In common law, theft requires deprivation of the
rightful owner of his or her rights to possess, use, or destroy property. Example:
When Joe steals Jane's bicycle, Jane cannot use or have access to it. But since
intellectual property, i.e., ideas, and various transcriptions into written words,
audible sounds, or electronic media, are so easily reproduced, no such
deprivation to the owner occurs. Example: When Joe steals a copy of the music
Jane recorded, Jane is not denied access to enjoy her copy. In this sense, many
forms of intellectual property meet the non-rival test for public goods : the use
of the good by one individual does not reduce the consumption of that good by
others.
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UNIT 8. BUSINESS CORRESPONDENCE

Key words and phrases

Business letter JIi710BMit TUCT
Envelope Konsepr

Lay-out Ilnan (ucTa)

Margin [Tose (cTopiHKN)
Connectives 3B’s13y104i CJI0Ba
Colon JIBokparnka

Reference ITocunanns, noB1AKa
Conclusion BucHoBOK

To inquire 3’scoByBaTH

Body text Tekcr aucra

Heading 3aroJIoBOK JIMCTa
Advertisement PexiraMHe OroJ1omneHHs
Subsequent Hactymauit

Remark 3ayBaKeHHS
Complementary close KommieMeHTapHe 3aKiHYCHHSI

Read the texts

The business letter is the basic means of communication between two
companies. It is estimated that close to 100 million business letters are written
each workday. It is a document typically sent externally to those outside a
company but is also sent internally to those within a company.

Most business letters have a formal tone. You should write a business
letter whenever you need a permanent record that you sent the information
enclosed. Because you generally send business letters to other professionals,
always include a formal salutation and closing.

Purpose of a Business Letter

You will write business letters to inform readers of specific information.
However, you might also write a business letter to persuade others to take action
or to propose your ideas. Business letters even function as advertisements at
times. Consider the letters long-distance phone companies send to those not
signed up for their services or the cover letter to your resume. Both of these
serve to promote or advertise

Business letters can be challenging to write, because you have to consider
how to keep your readers’ attention. This is particularly the case if your readers
receive large amounts of mail and have little time to read.

Writing business letters is like any other document: First you must
analyze your audience and determine your purpose. Then you gather
information, create an outline, write a draft, and revise it. The key to writing
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business letters is to get to the point as quickly as possible and to present your
information/ clearly.

Determining your Audience Type

Writers determine their audience types by considering:

Who they are (age, sex, education, economic  status,
political/social/religious beliefs);

What level of information they have about the subject (novice, general
reader, specialist or expert);

The context in which they will be reading a piece of writing (in a
newspaper, textbook, popular magazine, specialized journal, on the Internet, and
so forth).

You'll need to analyze your audience in order to write effectively.

Structure and Presentation

Business letters in different countries are identical. As a rule a business
letter written on the firm form, consists of such elements: sender's address; date;
references; inside address (or receiver's address); salutation; subject;
introductory paragraph; body of the letter; complimentary close; signature;
connectives.

Let's examine some features of a simple business letter.

Sender's address. In correspondence that does not have a printed
letterhead, the sender's address is written on the top right-hand side of the page.
In the UK, in contrast to the practice in some countries, it is not usual to write
the sender's name before the sender's address.

Date. The date is written below the sender's address, sometimes separated
from it by a space. The month in the date should not be written in figures as they
can be confusing; for example, 11.1.93 means 11th January 1993 in the UK but
1st November 1993 in the USA. In the USA the date may indicate the month
first, then the date and then the year, so 15 April 2002 will look as 04.15. 2002
or 04/15/2002. Nor should you abbreviate the month, e.g. Nov. for November,
as it simply looks untidy.

Inside (or receiver's) address. This is written below the sender's address
and on the opposite side of the page. If you know the surname of the person you
are writing to, you write this on the first line of the address, preceded by a
courtesy title and either the person's initial(s) or his/her first given name, e.g. Mr
J.E. Smith or Mr John Smith, not Mr Smith.

Courtesy titles used in addresses are as follows: Mr is the usual courtesy
title for a man. Mrs is used for a married woman. Miss is used for an unmarried
woman. Ms is used for both married and unmarried women and it is a useful
form of address when you are not sure whether the woman you are writing to is
married or not.

Receiver. Writing and translation of addresses used to make some
difficulty since Slavic and English layouts are not the same. Now one should
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mind that they have become almost the same for both home and international
correspondence in Ukraine
Compare the following:

IBanoBy A. A. Ms Paul Smith

['onoBi kommawnii ,,Cantana-Tpeiimiar” (The) Sales Manager of
45, Bya. JlaHUJIEBCHKOTO Union Trading LTD
61007, XapkiB-7 7 Carswood Street
VYkpaina Redbhill

Surrey TQ1 6 BD
Great Britain

In English the number of the building precedes the name of the street
without comma. In translation it is not recommended to render Ukrainian or
Russian Byswis, miomia, yiumna, iomans by English street, square, etc. and
vice versa to avoid confusion in mail delivery. So, Bynuis /lanineBcbkoro in
English will be Vulytsia Danylevskogo, not Danylevsky or Danylevskogo Street
as well as Carswood Street will be Kapceyn Ctpit, not Bynuiis Kapcey.

Salutations. A letter written to a man should be addressed to, for ex-
ample, Mr. D. Smith or to D. Smith Esq. (Esquire). A letter to a woman, should
be addressed to, for example, Mrs. C. Jones or Miss C. Jones. Dear Sir opens a
letter written to a man whose name you do not know. Dear Sirs is used to
address a company. When you do not know the name of the person for whom
your letter is intended, the salutation takes the form of Dear followed by a
courtesy title and the person’s surname. Initials or first names are not generally
used in salutations: Dear Mr Smith, not Dear Mr J. Smith or Dear Mr John
Smith. If the person you are writing to is known to you, you should begin with,
for example, Dear Mr. Thompson, Dear Mrs. Warren, etc. Otherwise you should
begin Dear Sir(s), Dear Madam, or Gentlemen: (Am.). Note that Gentlemen is
followed by a colon. Co. and Ltd. are the usual abbreviations for Company and
Limited. However it's better to address your letter to some individual—The
Managing Director, The Personnel Manager, The Secretary, The Branch
Manager, The Export Manager — followed by the name of the company.

The body of the business letter usually includes:

a) Reference,

b) Information,

c) Purpose,

d) Conclusion.

You should begin your letter with a reference to a letter you have
received, an advertisement you have seen, or an event which has prompted the
writing of your letter.

e.g.: Thank you for your letter of May 3 rd. In your letter of January 13th
you inquire about

It was a great pleasure to receive your letter of July 1% that ....I recently
called your agent in this country to ask about.... but he was unable to help me.

It is sometimes necessary to add some detailed information related to the
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reference, in a subsequent paragraph.

Purpose is the most important part of the letter, where you are expected
to state clearly and concisely what you want and answer carefully and clearly all
the questions that you have been asked.

Conclusion usually consists of some polite remark to round the letter off.

e.g.: I look (I am looking) forward to hearing from you soon.

| sincerely hope you will be able to help me in this matter.

| should greatly appreciate an early reply.

Please accept our sincere apologies for the trouble this mistake has caused
you.

We apologize sincerely for the trouble caused to you, and will take all
possible steps to ensure that such a mistake does not occur.

Then usually follows the complementary close. If you begin your letter
with Dear Sir(s) or Dear Madam you may end it with the words "Yours
faithfully”. If you address a person by name the words "Yours sincerely" are
preferable. There is a modern tendency however to use "Yours sincerely" even
to people you have never met.

The signature: sign your name clearly, in full, as it should appear on the
envelope of the letter addressed to you. Always type your name after your
handwritten signature and your position in the firm after your typed signature.

The connectives play an outstanding role in writing a business letter.
They are used for better comprehension of the contents.

e,g.: Owing to, Unfortunately, However, We should be delighted, We do
hope, It is possible that, We should be pleased, For this reason, We regret about,
Taking into account that, Hopefully.

Summarizing all the above said it should be stressed that any business
letter can be written using the following general scheme:

1. Heading (writer’s address, date of the letter)

2. Inside address ( name and address of the person or company receiving
the letter)

3. Greeting (Dear Sir:)

4. Body of the letter (reference, information, purpose, conclusion)

5. Closing or complimentary close (saying good-bye)

6. Signature.

Exercise 1. Answer the following questions.

1. How often do you write business letters?

2. What are the main parts of any business letter?

3. How should the letter be signed?

4. What is the accepted form of salutation?

5. What are language requirements for letter writing?

6. Why is it important to make clear the purpose of writing a letter?
7.What is the difference between the formal and informal letter?
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Exercise 2. Give the Ukrainian versions for:

to receive the letter, the body of the business letter, to cause trouble,
salutation, to take steps, advertisement, to be unable, purpose, to take into
account, the body text.

Exercise 3. Give the English versions for:

MaTH Hamip, MOCHJIAHHS, YITKO C(POPMYIIOBATH, BUCHOBOK, MPUUHATU
BUOAUeHHA, MIANUC, BXXUTU 3aXOJiB, KOHBEPT, KOMIUIEMEHTapHE 3aKiHYCHHS,
mpo Bamr.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

business letter —
address —
salutation —
connectives —
signature —
conclusion —
heading —
sender —
envelope —
title —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about the rules of writing the business
letters.

1. Advertisement/ job/ people/ and/ I/ sitting/ home/ you/ want/ write/ you/
letters/ read/ 1t’s/ at/ a/ ring/ should/ use/ no.

2. Information/ me/ require/ hesitate/ please/ If/ to/ any/ not/ additional/
contact/ do/ you.

3. Accept/ Manager/ 1/ offer/ Sales/ pleased/ the/ am/ your/ of/ post/ to/ of/.
4. In/ personal/ lay-out/ differs/ The/ respects/ the/ letter/ of/ some/ letter/
that/ the/ from/ business/ of/.

5. Some/ round/ consists/ off/ Conclusion/ the/ usually/ polite/ letter/
remark/ of/ to.

Exercise 6. Complete the following text with the words and phrases from the
box using them in the appropriate form.
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A LETTER OF INVITATION

United States Department of Commerce
International Finance Conference
Washington, D.C.,
20658, USA,
June 2nd,2008,
Prof. Petrov,
Finance Manager,
Zepter Inc., Kyiv branch,
63, Volodymirska Str,
Kyiv
Ukraine

Dear Professor Petrov:

of the American Finance Society it is an honour for us to welcome
you and to be your in Washington during the International Finance
Conference, May 20-27.

It is a pleasure for us not only you to a conference of the highest
standard but also to present Washington and, if you wish, other exciting
in the USA.

The scientific planning of the has resulted in the most exciting
program with more than 40 major and assembly symposia not including the
numerous communication sessions.

| am glad you that your abstract by our Committee, N
256 for poster :
We attach with the Reservation and Registration Form. The
for its submission: March 15, 2008. If you have any questions or need additional
please contact us without hesitation.

Jim Smith
Chairman

To inform, host, Yours sincerely, the letter of invitation, on behalf, information,
to invite, conference, deadline, scientific, free, place, to be accepted,
presentation

Exercise 7. Comment on the following

“If a man doesn’t make new acquaintances as he advances through life, he
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will soon find himself left alone”
Exercise 8. Agree or disagree with the following statements.

1. In business letter print your signature and your name with the big letters.

2. There are no contractions in a formal letter.

3. It is becoming more frequent to address women as Ms in business letters,
whether you know they are married or not.

4. The complimentary close is the most important part of the business
letter.

5. The connectives are used for better comprehension of the contents.

6. The Letter Heading usually consists of two or three words, not more.

7. There is no any difference in writing the formal and informal letter.

8. If you do not know the name of the person for whom your letter is
intended you may write as Mr. X or Mrs. X.

9. There are five parts which are necessary in any business letter.

10. It is not so important to observe the rules in writing business letters.

Exercise 9. Say what you have learned about:

1.the purpose of business letters as one of its component;

2. the rules of writing business letters;

3. the phrases which are used at the beginning of business letters, in the
middle and at the end;

4. the usual abbreviations used in business letters.

Exercise 10. Give a free translation of the following text.

1) IllanoBHi 106pomii!

Toprosensue npencraBHunTBO YKpainu B CIIIA nmosigommiio Hac, mo Bu
€ €IMHUMU IMIIOpTEpaMH OABOBHSHOI TKAaHWHU Y 3aXiJHOMY perioHi YKpaiHw.
Hama kommanisi 3aiiMa€eThCsi MPOTIrOM OaraThOX POKIB MPOJAXKEM TaKOi
OpOAYyKIli (ipMam 3 MOMIMTTS MOCTUIBHOI OUTM3HU Ha CXITHOMY Y30epeiKi
CIIIA. Mu 3arikaBiieH1 B 3aKyHiBJIi TAKMX TOBapiB 0€3M0CEPEIHbO Ha MICISIX 1X
BUPOOHUIITBA. MU XOTUIM O BCTAaHOBUTHU 3 Bamu NiJIOB1 CTOCYHKH, Ta, 32 YMOB
Bamoro 6OaxanHs, Haml gupektop mictep A. bpaHcToyH OyB OM TOTOBHIA
Buixatu 10 KwueBa, mo0 Bectn 3 Bamu mepeMOBHHU HIOA0 KYMIBJIl Pi3HOTO
aCOpPTUMEHTY OABOBHSHUX TKAHUH.

2) [lTanoBHi 106pomii!

[upo BasiuHi 3a Bam naucT 3 moBimoMieHHsSM nipo Baiiry 3ariikaBieHiCTh
HaAIUMU ToBapaMu. Mu OynemMo paii 3ycTpitucs 3 mictepom A.bpancToyHOM B
OyIb-sSKMl 3pyYHMIA JIE HHOTO Yac. Mu OyneMo TakoX BHsSiUHI, sKIo Bu
3a37aJIeTib TOBIJOMHUTE MO AeHb NpuOyTTs Mictepa A. bpancroyn no Kuesa
JUIsL TOTO, 00 MM 3YCTPiIM MOTO B aeporopty. Y BiAMOBIAHOCTI a0 Bamoro
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IpOXaHHS MU HaJicnanu Bam cbhorogHi OKpeMHM MakKeTOM B3ipli 3 HAIIOTO
OCTaHHBOTO KaTaJory TOTOBOT MPOYKIIii.

Task 11. Write an essay on one of the following topics:

1.You work at a big chemical plant as a Product Manager.Inform the well-
known company-producer of chemical equipment that you would like to receive
their quotation and the latest catalogue. Use the words and word combinations
provided below.

Company: Blake & Co, Conduit Street, 40, London, Great Britain.

We are the leading manufacturers for this article

We should be much obliged if ....................

to consider our requeSst ........cccocvvveerieeiieenne.

0 CONEACT ...

IN thiS CONEXTE .....vveviiieiiee e

Yours sincerely

We heard that your company is a reliable partner

2.You work at a big bank as a Computer Specialist. Let the company-
supplier of the computers know that their terms of payment and delivery suit
you, but you cannot place an order with them as their prices are too high. Use
the following words and word combinations.

Company: Apple Computers, Inc., 32 5th Avenue, New York, USA.

Further to our discussion....................

We wish to inform you. We highly appreciate...

full contract value

to make a decision

unfortunately ...

competitive prices

terms of delivery

to reduce the prices

Yours sincerely

3. You are working at a big company as a Personal Assistant to Managing
Director. In a month two representatives of your company will arrive in
Vermont, the USA and plan to be there for a week. Try to write your own letter
of inquiry to the best hotel in the city and the letter of inquiry to book seats on a
plane.

Exercise 12. Read the text to find out the types of English business letter.

Here are some basic business letters which you will find useful for typical
English business correspondence: Official letters, Informal letter, Letters of
Thanks, Letters of Congratulation, Letters of Condolence, Letters of
Introduction, Making a Sale , Placing an Order, Making a Claim, Adjusting a
Claim, Making an Enquiry. Writing a Cover Letter when Applying for a Job.
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There are some examples of these letters.

Letters of Thanks

If you have received the hospitality of a friend, for a weekend or longer,
courtesy

requires you write a note of thanks within two or three days after your
return home. The fact that you soon and enthusiastically thanked your hostess
before leaving does not count. You must express your appreciation in writing.
This is a so-called «duty» note which is expected of you (which you must
write). It has become known as a «bread-and-butter» letter because it thanks
hostess for the hospitality she has provided.

Here is an example:

Dear Mr Deksen,

Thank you very much for assisting Michael Hobbs while he was in Oslo.

| know he was already written to you expressing his gratitude, but |1 would like
to add my own appreciation. The introductions you made for him and the
contacts and information he gained will be extremely usefull in our
Scandinavian export programme.

If | can offer you any similar service in the future, please contact me.

Yours sincerely.

Letters of Congratulation

Letters of congratulation should be cheerful messages. They may be brief
and formal, or they may be chatty and informal — depending on the
circumstances. It may be congratulation on winning an honour or distinction,
etc.

Dear Mr. Walley,

My warm congratulations to you on your election as President of the State
Medical Association. It is a fine tribute from your colleagues, and a reward you
richly deserve for your many years of splendid service to the profession and to
the people of the state.

My very best wishes to you.
Sincerely yours,
Peter Rasin

Letters of Condolence
A letter of condolence should be written promptly as soon as you hear the
news and before shock of it has worn off. Put down simply and truthfully what
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you think and feel at that moment. Remember that the three most essential
qualities of a good condolence letter are tact, sincerity and brevity.

Dear Mr Stanton,

| was shocked to hear about the death of your partner, Mr John Brendon, and
offer my condolences. He was a fine person and a well-liked man who will be
sadly missed by all who knew him.

Please pass my sincerest sympathies on to his family, and assure them that all
his associates will have only the fondest memories of him.

Yours sincerely.

Letters of Introduction

Note that a letter of introduction is offered, not requested. Make it a point
never to write a letter of introduction unless you know both persons intimately
and well.

Write the letter briefly and to the point. The letter should give the name of
the person being introduced, the reason or purpose for the introduction, and any
other information that is relevant or important. A letter of introduction may
either be handed to the person for whom it is written, to be presented personally,
or it may be sent through the mail. If it is to be delivered personally, the
envelope should be left unsealed. However a second and private letter may be
written and sent by mail, giving more information about the person who is on
the way with a letter of introduction.

For example: to be presented in person.

Dear Mr Deksen,

The bearer of this letter is Mr Michael Hobbs, our overseas sales manager, who
is visiting Oslo on our behalf to investigate our export possibilities to Norway.

Thank you for your letter of 10 April in which you offered to help him. I will
appreciate any assistance you can give, or suggestions you make.

Yours sincerely.

Official letter

Dear Mr Bright,

A mutual friend, Mr. George Splint, has advised me to get in
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touch with you.

| am working on a thesis on English history of the seventeenth
century. As you are an expert on this period | would be most
grateful if we could meet.

| should be very glad if you would have dinner with me at the
Kensington Garden Hotel at 7 p.m. on Wednesday, June 27th.

Yours faithfully,
Peter Resin.
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UNIT 9. NEGOTIATIONS

Key words and phrases

Negotiations IEPEMOBUHU

To negotiate a contract YKJIACTU KOHTPAKT
Negotiator yYaCHHK ITEPEMOBUH
Chief negotiator KEpIBHUK Jiejerariii

To settle BUPIIIYBATH, JIOMOBJISTHCS
To carry on (to conduct, to hold) BECTH MIEPEMOBUHHU
negotiations

Business meeting JJT0Ba 3yCTpid

Read the text

Negotiation is an interaction of influences. Such interaction, for example,
include the process of resolving disputes, agreeing upon courses of action,
bargaining for individual or collective advantage, or crafting outcomes to satisfy
various interests. Negotiations is thus a form of alternative dispute resolution.

Negotiation involves two basic elements: the process and the substance.
The process refers to how the parties negotiate: the context of the negotiations,
the parties to the negotiations, the relationships among these parties, the
communication between these parties, the tactics used by the parties, and the
sequence and stages in which all of these play out. The Substance, however,
refers to what the parties negotiate over: the agenda, the issues, the options, and
the agreement(s) reached at the end.

A negotiation process can be divided into six steps in three phases:

Phase 1: Before the Negotiation

Step 1: Preparing and Planning: In this step, first you should determine
what you must have and what you are willing to give (bargaining chips). Gather
facts about the other party, learn about the other party’s negotiating style and
anticipate other side’s position and prioritize issues.

Phase 2: During the Negotiation

Step 2: Setting the Tone: You should never speak first because the other
party might offer you more than you would have asked for.

Step 3: Exploring Underlying Needs: It is also important to listen for facts
and reasons behind other party’s position attentively and explore underlying
needs of the other party. If conflict exists, try to develop creative alternatives. If
you are in a difficult situation, don’t say anything. Take time out. Remember,
you will not give anything away if you don’t say anything.

Step 4: Selecting, Refining, and Crafting an Agreement: It is a step in
which both parties present the starting proposal. They should listen for new
ideas, think creatively to handle conflict and gain power and create cooperative
environment.
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Step 5: Reviewing and Recapping the Agreement: This is the step in
which both parties formalize agreement in a written contract or letter of intent.

Phase 3: After Negotiation

Step 6: Reviewing the Negotiation: Reviewing the negotiation helps one
to learn the lessons on how to achieve a better outcome. Therefore, one should
take the time to review each element and ask oneself, “what was going well?”
and “what could be improved next time”.

Briefly, negotiation is a process in which two or more parties try to reach
a satisfactory solution to a shared problem. To be more specific, it is a process
where the actors define their own obligations, costs, and benefits to achieve a
common result. Negotiation is a process of exchange (information, threats,
favours, etc.) that goes on until compromises beneficial for all parties involved
start to become apparent.

Exercise 1. Answer the following questions.

What does the term “negotiations” mean?

Name two basic elements of negotiations.

What is the objective of any negotiations?

What steps does a negotiation process include?

What step in a negotiation process is the most important one?

A A

Exercise 2. Give the Ukrainian versions for:

resolving disputes, bargaining for advantage, agenda, issues, options,
agreement, negotiating style, needs, starting proposal, better outcome, process of
exchange the information, satisfactory solution.

Exercise 3. Give the English versions for:

NEPEMOBUHH, B3a€EMOJIisI, CYNEPEUKH, TOCATHYTH JOMOBIIEHOCTEH, CTUIh
MEePEMOBHH, TIPOIIO3HIIii, 3a71aroKyBaT KOHGIIKT, MMCbMOBHIM KOHTPAKT, JIUCT
PO HaMipH, TOCATHYTH pe3yiIbTaTy, 0OMiH 1H(GOpPMAIII€I0, CTATH SBHUM.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

negotiations —
disputes —
agreements —
solution —
proposal —
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bargaining —

party (in negotiations) —
business meeting —
contract —

objective —

benefits —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about Ukrainians business dealings.

1. When [/ of / Americans / Ukrainians, / making business decisions, /
tend / contracts and prices /to focus on / personal relationships. / comparing, /
on the other hand, / compare / the depth /

2. Most Ukrainians / are / with / friends. / prefer / people / to do business /
who / close /

3. For Americans, / is / the centre / sessions. / the contract / usually / piece
of / negotiating /

For the Ukrainian, / often / the relationship / is / and / are / merely thought of / as
polite ceremonies, / and starting points / contracts and protocols / for further
negotiation. / the focal point, /

4. Because Ukrainians / have trouble / (or do not want to) / often /
consider / to be friends, / saying no, / their business partners / and will promise
things / they cannot / deliver. / Ukrainians business leaders /

Exercise 6. Complete the text with the words and phrases from the box, using
them in the appropriate form.

Meeting is an part of your work in business. They are held for
three main : 1) to carry out training, 2) to transmit information, 3) to
solve a problem.

Read the following and try to follow them in your life.

Before you call the meeting:
— decide if the meeting is the method of achieving the objective;
— put the objective in writing;
— collect all the information necessity;
— select items for discussion;
— anticipate difficulties, members and prepare documents and courses
of notion to overcome the difficulties expected;
— prepare the agendas with no more than 5 objectives.

During the meeting:
— state the purpose of the meeting;
— outline the objectives it is hoped to achieve;
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— do not impose your views on the group;

— direct toward the objectives;

— develop participation by contrasting different viewpoints;

— watch the clock and note of members who appear to be loosing
interest;

— where opinion is divided a vote is to be taken.

After the meeting:
— the secretary of the meeting prepares “minutes”;
— minutes must be an account of the substance of the meeting. No
opinions, no discussions, no irrelevant talk. They should be ;
— minutes should follow the agenda of the meeting.

Reasons, recommendations, specific, best, accurate, essential, discussion,
awkward, reaction, brief

Exercise 7. Comment on the following.
“Necessity never made a good bargain”. (B. Franklin)
Exercise 8. Agree or disagree with the following statements.

Tips for better meeting:

1. Hold meetings early in the day and don’t allow phone calls to
interrupt the proceedings.

2. Pay particular attention to meeting; chairs should not be plastic-
covered but fabric-covered and firm.

3. If you know you are going to have a difficult person at the meeting,
sit that person on your fight or left. If this person is allowed to sit opposite you,
the meeting will often be split into two.

4, Get everyone to contribute to the discussion but don’t put people on
the spot by asking: “What do you think, Jane?”.

5. Place your watch on the table in front of you so that people can see
you are going to run to time; start on time; finish when you say you will.

6. Avoid letting people know what you think before they have made
their views known.

Exercise 9. Say what you have learned about:

a negotiation as an interaction of influences;
three phases of negotiations;

a negotiation as a process of six steps;

rules of successful meetings;

Ukrainians business dealings.

agrLONME
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Exercise 10 . Read and act the dialogue out.

Mr. White: Good afternoon, gentlemen. Mr. Black, glad to see you again.

Mr. Black: Good afternoon, Mr. White. Good afternoon, gentlemen,

Mr. White: Well, Mr. Black, let’s get down to our business.

Mr. Black: O.K. You are sure to get acquainted with our draft of the contract
for buying your equipment. We’d like to know whether you agree with all the
clauses of the contract. As soon as we make the final version of the contract we
can sign it and come to practical implementation.

Mr. White: 1 fully agree with you, Mr. Black. My experts and | have thoroughly
studied the clauses of the contract. Mr. Green, our sales manager, will speak
about our proposals as to come alterations.

Mr. Green: Thank you. Gentlemen, having analyzed the proposed draft contract
and taking into account our methods of work, I’d like to stress the following.
First, the price per unit of equipment also includes the price of all parts
providing the efficient functioning of the equipment, as it is pointed out in the
appendix to the contract. So the unit price will be $ 5,879 instead of $5,240,
which changes the total contract price respectively.

Mr. Black: (Looking through the catalogue and appendix): well, | think we are
not going to have any problems with this.

Mr. Grey (Buyer’s representative): I think the same, but I have a counter offer.
As you are so strict on the quality of your equipment, couldn’t you prolong the
guarantee period from 24 to 36 months?

Mr. Green: dear Mr. Grey, the matter is that the 24 months period is your
confirmed term. However, having analyzed all the data, we decided that we
could meet your requirement.

Mr. Grey: Thank you.

Mr. White: Are there any other points in the contract you’d like to clear up?

Mr. Black: No, I think we have settled all the points quite clearly.

Mr. Green: If we come across any problems later, we shall solve them there and
then.

Mr. Black: Fine. Then our contract may be prepared for signing. We’ll ask our
experts and lawyers to do it. I don’t think it will take them long to come up with
it.

Mr. White: All right, let it be so.

Exercise 11. Write an essay on one of the following topics.

1. Successful negotiations and their principles.
2. Your experience in carrying the negotiations or business meeting.
3. Main drawbacks of the meetings you’ve been present at.

Exercise 12. Read the following text and discuss it.

69



While trade restrictions and tariffs continue to affect the flow of global
commerce, the overall trend has been toward free trade.

The General Agreement on Tariffs and Trade (GATT) is an international
trade accord that has sponsored a series of negotiations that have reduced world
wide tariff levels: it has 96 members, including industrialized, less developed,
and formerly communist nations. Clearly, GATT is more than a regional effort
to share trade benefits among a small group of countries, it is a global effort at
economic integration to enhance the gains generated by trade.

GATT has been used as a forum to negotiate multilateral reductions in
trade barriers. It was formed as a multilateral institution for improving trade
relations among its members, specifically seeking to avoid bilateralism, in which
pairs of countries negotiate trade agreements that exclude other countries. A
fundamental concept in GATT negotiations is the most-favored-nation principle,
which requires that any tariff reduction negotiated between any two members of
GATT be extended to all members of GATT.

Many exceptions have been made to GATT’s basic rules. For example,
countries facing a balance of payments crisis are permitted to erect temporary
restrictions on import until the balance of payments crisis ends. In addition,
countries that form a regional bloc for economic integration are allowed to
create trade policies that are more favourable to members of the bloc than to
outsiders, as long as the block does not raise new trade barriers against other
members of GATT.
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UNIT 10. CONTRACT

Key words and phrases

To conclude a contract YKJIaJIaTH KOHTPAKT
Buyer (purchaser, consumer) MOKYTICIIb, CIIOXKUBAY
Seller po/IaBellh
Goods TOBapH
Delivery OCTaYaHHs
Payment oruiata
Insurance CTpaxyBaHHS
Packing and Marking NaKyBaHHS 1 MapKyBaHHs
Arbitration apOiTpax
Disputes 0OrOBOPEHHS
Consent 3roja
Legal address IOpUIMYHA aJipeca
Read the text

CONTRACT Ne 012.008

Chicago 2006, July 24
The company Kline Corporation, Chicago, USA, represented by Mrs. J.P.
Kline, General Manager, hereinafter referred to as the “Seller”
and
the company Smith Ltd. Marketing, Reno, USA, represented by Mr. L.C.
Parker, Commerce Director, hereinafter referred to as the “Buyer”,
have concluded the present Contract to the effect that:
1. Subject of Contract
The Seller sells and the Buyer buys the goods indicated in the Specification
(Enclosure Nel), which is an integral part of this Contract. The goods should be
delivered in accordance with Terms of Delivery.

2. Prices and Total Sum of Contract

The price for the goods are in the US dollars as indicated in the Specification
amountto  $5 000 (five thousand) for each set.

The total sum is 130 497 (one hundred thirty thousand four hundred ninety
seven).

The prices as per this Contract have been fixed firmly and are not subject to
alteration

3. Terms of Delivery

3.1. Delivery of the goods shall be made CIF San-Francisco, International
Airport. The goods are delivered according to the terms printed in the
Specification (see Enclosure Nel) but not later then 20 days from the date
signing of the Contract.
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3.2. The representatives of the Buyer make the inspection of the delivered goods
before accepting them in respect of quality and quantity.

3.3. Partial deliveries are authorized.

4. Terms of Payment
The buyer is obliged to make payment in US dollars. 100 per cent value of
Contract is to be paid in advance to the Seller’s bank in 10 days from the date of
the Contract’s signing (as indicated in Enclosure Nel).
5. Insurance
The Seller shall insure goods to be delivered on CIF terms against usual
transport risks in accordance with the Insurance Agreement.

6. Guarantees

The Seller guarantees the quality of the delivered goods for 36 months from
the date of putting the equipment into operation.

If during the guarantee period the equipment proves to be defective, the
Seller at his cost eliminates defects within the shortest possible time or replaces
the defective equipment.

7. Packing and Marking
Each set of the goods shall be packed and marked according to the Buyer’s
inquiry. Marking Information is the following:

Name of the consignee;
Name of the consignor;
Contract Ne (Code);
Air way Bill Ne;

Gross Weight;

Net Weight;

Box Ne,

NoabkowdE

8. Arbitration

All disputes and disagreements, which may arise due to this Contract or in
connection with it, shall be settled through friendly negotiations between the
parties. Disputes and disagreements that cannot be settled by parties through
negotiations are subject to settlement excluding the court in the federal
Arbitration of California State in accordance with the law in force.

The awards shall be final and binding upon both parties.

9. Other conditions

All amendments and alterations to this Contract are valid only in written
form and should be signed by both parties.

Upon signing this Contract, all preceding talks and correspondence on it lose
their force.

Neither party is entitled to transfer rights and obligations to any third party
without a written consent of the other contracting party.

The present Contract has been drawn up in 2 (two) copies; both copies
having equal rights.
9.5. Enclosure Nel Specifications on 2 (two) pages.
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10. Legal addresses of the Parties

The Buyer: The Seller:

Company: Smith Ltd. Company: Kline  Corporation,
Marketing, 2811, Pine Line

1867, Albert Road, Chicago, NY, 57348, USA
Reno, CA, 31137, USA Phone Ne

Phone Ne Fax Ne

Fax Ne Account Ne

Account Ne

Exercise 1. Answer the following questions.

. Who is referred to as the “Seller” in this contract?

. Who is the “Buyer”? What post does he hold?

. What is the subject of the contract?

. What is the price for each set of equipment? Can it be changed?
. When should the goods be delivered?

. When should the goods be insured and who is to do it?

. What should be done if the equipment proves to be defective?

. Who is to eliminate the defects?

. How should disagreements be settled?

OO NO OIS, WN B

Exercise 2. Give the Ukrainian versions for:

to conclude, delivery, price, signing of the Contract, dispute, award,
amendment, insurance, packing and marking, consignee, consignor, to transfer
rights and obligations, equal rights, enclosure, account.

Exercise 3. Give the English versions for:

MPOJIaBellb; IMOKYMEIb;, MMOCHJIATUCS Ha; KUIBKICTh 1 SKICTh; 3arajibHa
CyMa; JOCTaBKa TOBapiB; MIJANHCYBaTH KOHTPAKT; YKJIAJaTH KOHTPAKT;
OpeICTaBHUK (IpMH; TUIATUTH HaNepes; JO0JaTOK; CTpaxyBaHHsS TOBapy;
3BUYAMHUI PU3MK; MpOJABElb yCyBa€e ACPEKTH; 3aMIHATH; HAUKOPOTIIMMA
TEpMiH; TMAKyBaHHS 1 MAapKyBaHHSA; pO301KHOCTI; IUIIXOM IEpPEroBOPIB;
MMCbMOBA 3rojia.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

contract —
legal agreements —
to sign a contract —
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buyer —
seller —
goods —
delivery —
insurance —
arbitration —
dispute —

Exercise 5. Make these sentences complete (Don’'t use the contract given above).

The price were ...

The goods should be delivered not later ...

Before accepting the goods the representatives of the Buyer ...
The goods should be insured against ...

Disputes that cannot be settled by parties ...

oW R

Exercise 6. Complete the text with the words and phrases from the box, using
them in the appropriate form.

There are many exciting and challenging sectors in the world of business,
such as marketing, accounting, and computers, but possibly none is quite so
intriguing as the part that involves business law. Much of business law
with business transactions and the contracts that accompany

them.

A contract is a binding agreement between two or more parties. The word
“parties” to the people or organizations involved in the contract.
Most consumers thousands of contracts in their lifetime. You will

probably be involved in at least one today. For example, did you ride on the bus
or subway to school this morning? Or did you purchase something in the
cafeteria today? If you did, then you in a contract.

You may have noticed from the examples that not all contracts are written
on paper. Actually, there are three different types of legal agreements: implied
contracts, which develop from certain actions that a person takes, such as
getting on a bus; oral contracts, which are spoken agreements; and written
contracts, which contain the details of the transaction and the signatures of the
parties.

For a contract to be valid or enforceable in court, certain conditions must

present. There must be mutual agreement between the parties. There
must be consideration involved in the transaction (each side gives up something
of monetary value). All parties must be mentally competent and be able to
understand the implications of the contract, and none must be a minor. The
contract must not involve anything illegal. Certain contracts such as real estate
deals and agreements lasting longer than one year must be in writing.
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When one party to fulfill any part of the contract, a breach
of contract has occurred. When this , the other party is freed from
all or part of the obligations under the contract.

People considering the purchase of a house or property should

legal advice from a lawyer. A lawyer’s research may prevent the
buyer from being involved in hidden costs, such as unpaid taxes, mortgages, or
unpaid repair bills.

Most consumer transactions in retail stores are covered by the Sale of
Goods Act. Those set of laws requires that three conditions exist before such
transactions can to court. There must be written evidence of the
sale; part of the transaction must have already occurred; and value of the item
must be above a certain amount, depending on the province.

Most major department stores, however, offer to handle product returns of
any amount as long as the customer can produce the bill of sale and any
manufacturer’s warranty that might have come with the product. This customer

policy because the store management wants good public relations
rather than because the law the stores to accept the returns.
Most labour agreements as master and servant

relationships, in which the employer, the master, defines and directs the work
that the employee, the servant, is expected to do. Civil court cases, over the
years, have established basic guidelines that outline the duties of both parties.
Government statutes and collective agreements often further define the
relationship, depending on the group involved.

to be concerned, to be defined, to refer, to make, to exist, to enforce, to seek, to be
brought, to be involved, to be, to fail, to happen

Exercise 7. List each of the following transactions and, beside each, state
whether it represents an implied, oral, or written contract.

Taking a bus

Purchasing clothing on credit. Alterations are required.
Buying a house.

Bidding at an auction.

Buying a magazine at a variety store.

Purchasing life insurance.

Getting a bank loan.

Purchasing a bicycle from a neighbour.

* % ok ok ok ok F ¥

Exercise 8. Agree or disagree with the following statements.
1. Contract is a legally binding agreement between two or more parties.

2. It is essential that the parties to a contract have legal capacity (power) and
freedom of contract.
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3. Legal contract is one that is for a purpose which is an offence against the

law, or against the national interest.

Oral contracts are spoken agreements.

Written contracts contain the details of the transaction and the signatures

of the parties.

6. Insurance is the practice of sharing among many persons risks to life or
property, but contract mustn’t be insured as a rule.

7. Disputes are strong disagreements which are tried in court.

8. It’s not necessary for all the parties to be mentally competent and be able
to understand the implications of the contract.

9. A buyer is a person who purchases something.

10.A seller is a vendor.

o b

Exercise 9. Say what you have learned about:

1. implied contracts, oral and written contracts;
2. the composition of a written contract;
3. ways of solving problems concerning different disagreements in contracts.

Exercise 10. Give a free translation of the following text.

KoHTpakT — ropuandHo 00OB’sI3KOBa yroja MDK JBoMa ado0 KiIbKoMa
0co0aMH, B sIKiii BU3HAYAIOTHCS ITEBHI €KOHOMIYHI Jii (TocTadyaHHs 1 MpuI0aHHs
TOBapiB, BUKOHAHHS POOIT Ta iH.) 300Ky YYaCHHUKIB 1 BIAMOBINAJIBHICTH 32 iX
BUKOHAHHS. KOHTpakTOM BBaXKa€ThCS TaKoX oco0iauMBa ¢Gopma TPYyIAOBOrO
JIOTOBOPY, 3a SIKUM HalMarOTh MPAl[iBHUKIB JIepKaBHI, OPEH/IHI, KOOIIEPAaTHUBHI
NIJIPUEMCTBA Ta B 1HII OpraHi3amli i yCTaHOBH.

OCHOBHUMMHU €JI€eMEHTaMU KOHTPAaKTy € MOoro mpeaMer, 0a3ucHi yMOBU
MOCTa4YaHHs TOBapiB a00 BMKOHAHHS pOOIT UM HAJaHHS MOCIYT, KUIBKICTh Ta
SKICTh TOBapiB TOIIO, YIMAaKOBKA Ta MapKyBaHHS TOBapiB, IIHK W YyMOBH
KOHTPAKTY, YMOBH OIUIaTH, CTPAXyBaHHS.

[cHYIOTH Takl BUJIM KOHTPAKTIB:

1) rapanTiiiHi (HamA€ThCsS TapaHTI Ha HAJIaHHS IOCIYT YIPOJIOBK

nepiony oro nii);

2) 3B’s3aHi (yroja mpojaaxy TOBapiB 3a00pOHSE YKJIaaaTH aHaJOTIvHI

YTrOJH 3 IHIIUMHU NApTHEPAMH);
3) Ha TepMiH (TIOCTaYaHHS TOBapiB y MEBHIN KiJIBKOCTI B 0OYMOBICHHIA
TE€pMiH y MaliOyTHROMY TOIIIO).

Exercise 11. Write an essay on one of the following topics.

1. Compare the process of solving problems with a contract through
friendly negotiations and in the Arbitration Court. What would you prefer to do
to settle the disputes and disagreements between the parties of a contract?

2. Pros and cons of written and oral contracts.
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3. The main principles of successful agreements while signing the
contract.

Exercise 12. Read the following text and discuss it.

The currencies of the world’s major economies have names and
backgrounds that are as diverse as the countries themselves.

The dollar, used in many countries including the USA, Canada, Australia,
gets its name from a silver coin minted during the Middle Ages in a small
valley, or “Thai”, in Bohemia called Joachimsthal.

Just as a sausage from Frankfurt came to be called a frankfurter, the coins
from Joachimsthal were called “Joachimsthaler” or simply “Thaler”, and came
to be called “dollar” in English.

The pound, used in Britain, Egypt, and Lebanon among others, refers to
the weight used in determining the value of coins, based on precious metals such
as gold or sterling. The penny has the same origin as the word pawn, found in
terms such as pawn shop, and originally meant “to pledge”. A penny, like any
currency, is a “pledge” of value. In Italy and Turkey, the currency is called lira.
The word is based on the Latin libra, meaning “pound”, and once again refers to
the weight of the original coins.

In Spanish, the word meaning “weight”, peso, is used to describe the coins
that were based on a certain weight of gold or silver. Originally, there were gold
coins called peso de omo and silver ones called peso de plata. In Spain, the
currency is called peseta, meaning “small peso”. The word peso is used to
describe the currency in many Spanish-speaking countries in Latin America.

In Denmark, Norway, and Sweden, the word for crown — krone in
Denmark and Norway, krona in Sweden — is used to describe the currency that
was originally minted by the king and queen, with royal crowns stamped on the
earlier coins. Today, the crown has been replaced by other symbols, but the
name remains.

The franc, used in France, Switzerland, Belgium, and other countries and
territories, is based on the early coins used in France that bore the Latin
inscription franconium rex, meaning “king of the Franks”. The coin, as well as
the country, took its name from one of the original tribes that settled in the area,
the Franks.

The German mark and Finnish markka derive their names from the small
marks that were cut into coins to indicate their precious metal content. The
German mark, deutsche mark in German, is often called by its shortened name,
D-mark.

The riyal, in Saudi Arabia and Qatar, and the rial in Iran, are based on the
Spanish word real — which, in turn, was derived from the Latin regal(is) —
referring to earlier “royal” coins. The dinar, used in lraq and Kuwait among
others, derives its name from ‘“denarius”, a Roman coin that was worth “ten
bronze asses”, an item of considerable value in days of old. In India, Pakistan,
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and other countries of the subcontinent, the currency is called rupee (in
Indonesia, rupiah), based on the Sanskrit word rupya, meaning “coined silver”.

The ancient Chinese word yiam meant “round”, or “small round thing”.
The name of the Japanese currency, the yen, and the name of the Chinese
currency, the yuan, both derived from the old Chinese word, refer to the round
shape of the original coins.
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UNIT 11. ADVERTISING

Key words and phrases

Advertising

peKiiaMHa CIIpaBa; pekiiama;
pEeKJIaMyBaHHSI

Target customer

IJIBOBUH CHIOKUBAY

Account

B MPaKTHUIIL pEKIIaMHUX areHIin
3araJbHOBH3HAHA Ha3Ba KOHTPAKTY MIXK
KJII€EHTOM, SKHH INIaTUTHh 3a 3J1HCHEHHS
npodeCiifHOI MOCIYTH, Ta arCHINEI0

Advertising campaign

PCKIIaMHa KOMITaH1s

Allocate po3MiIaTu (xamiTan); ACUTHYBaTH,
IPUIUISATH

Brief crpaBa; KOPOTKHI BUKJIAT

Message TOB1JOMJICHHS, TTOCIAHHS

Advertisement (advert, ad)

PEKIIaMa; OroJIOMICHHA

Advertising media

3acoou PO3IOBCIOJPKCHHA PCKIIAMHU

Broadcasting

TPaHCJIISAIIS

Leaflet JMCTIBKA, HEBEJIMKA TOHEHbKa OpoIrypa
Display MMOKa3, IEMOHCTPAIlisl; BUCTaBKa
Display (advertising) iTFoCcTpaTHBHA (peKiaMa)

Poster adiia; makart; OroJIONIeHHs

Hoarding (BrE) / billboard (AmE)

IUT, JTOIIIKA JUTS HaKJICIOBAHHS
OTOJIOIICHB, adilll, TIAKATIB TOIIO

Point of sale

MicCIIe 3J1CHEHHS TTPOJIaXKy

Trade fair

TOPrOBUU SIPMAPOK

Word-of-mouth (advertising)

ycHa (pekjiama)

Corporate advertising

peksaMa (ipMu

Brand image

IMIJIK TOPTOBOi MapKu

Public relations (PR) expert

eKCIepT 3 IMUTaHb oprasi3ariii

rPOMAJICBKOI IYMKU

Publicity

na0JIiCUTI; peKJIaMHa IMyOJIIYHICTh

Read the following text

Advertising is one of the main methods of promotion. Its aim is to
increase sales by making a product or service known to a consumer and to

persuade that consumer to buy it.

Advertising is often designed and managed by advertising agencies.

Large companies usually use advertising agencies to promote their
products and the company’s image to the target customers.

The account is the contract between the client company and the agency to
develop an advertising campaign. The client allocates a budget, an amount of
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money, to the task. The agency and the client then discuss the brief, which is a
statement of the client’s objectives, as well as the message the company wishes
to communicate to the consumers.

After that the agency is ready to start work. An advertising campaign
consists of a series of advertisements (adverts, or ad’s) which are run in various
media.

The most common types of advertising media include: broadcasting (TV,
cinema, radio), press (newspapers, magazines), printed material (brochures,
leaflets, catalogues, flyers), electronic (Internet), display (posters, hoardings /
billboards, vehicles, point of sale), others (trade fairs, word-of mouth,
packaging).

Corporate advertising is not concerned with increasing sales of a
particular product or service. Its aim is to present to the public the brand image.

Don’t forget about promotion. Promotion covers the variety of techniques
used to communicate with customers and potential customers — and this is where
advertising comes in. Along with personal selling, public relations, and sales
promotion, advertising is one of the four main categories of promotion. Public
relations (PR) experts organize activities which generate positive publicity for
companies. Personal selling is face-to-face sales contact in which a salesperson
tries to persuade someone to buy a product; it plays a big role in major
purchases such as automobiles and airplanes. Public relations are the
relationship between a business and the media, including press conferences to
announce political candidacies, media announcements to support fundraising
events, and press releases to bolster a company’s image. Sales promotion is
increasingly important for many organizations today; coupons and rebates are
just two sales promotion techniques that advertisers use to reach customers.
And, of course, advertising is the non personal communication of information
about products to customers.

Exercise 1. Answer the following questions.

. What is advertising? What is its aim?

. Who is advertising managed by?

. What do large companies use advertising agencies for?

. What do we call a statement of the clients’ objectives?

. What does an advertising campaign consist of?

. What do the most common types of advertising media include?
. What is the aim of corporate advertising?

. What do public relations experts do?

co~NOoOOTh~ WN B

Exercise 2. Give the Ukrainian versions for:

advertisement, information, persuasion, management, promotion,
development, allocation, discussion, statement, communication, agreement,
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corporate advertising, public relations, brand, image, trade fairs, public relations,
advertising agencies, flyer, statement, communicate, media.

Exercise 3. Give the English versions for:

TOJIOBHI METOIM CHPUSHHS Y MPOJaXy TOBapy, iHGOPMYBaTH CIIOKHBAYa,
pekiiamMa, peKIaMHa areHIlis, MIJTbOBUH CHOXHBa4, PO3POOUTH pEKIAMHY
KaMIMaHilo, TOBIJOMJIATH  CIIOXHWBa4ya, po3MoYaTH  poOoTy,  3acobwm
PO3IOBCIOKEHHSI pEKJIaMH, TOPTOBUH SPMapoOK, YCHA peKjama, LTF0CTpaTHBHA
pekiama, pekiama (ipMu, eKcrepT 3 MUTaHb OpraHi3ailii TpPOMaJChKOi TYMKH,
301IBIIIYBATH MPOJAK.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

main —

amount —

vehicle —

start —

allocate —

contract —

inform —

advertise —
word-of-mouth —
advertising campaign —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about “Advertising”.

1. all / the growth / in / advertising / of / countries / is / for / essential /
prosperity.

2. is / of / advertising / promotion / of / one / methods / the main.

3. the biggest / in / agency / my / of / Ukraine / for / friend / one / works /
advertising.

4. but / of / an expensive / is / promotion / television / method / effective /
advertising.

5. have / started / already / we / the campaign / advertising.

Exercise 6. Complete the following text with the words and phrases from the box
using them in the appropriate form.

Within the broad category of are four distinct classifications.
targets people who buy or use the materials and services needed to
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conduct business or to manufacture other products. targets
intermediaries such as wholesalers and retailers who buy goods for resale to
customers.

Most trade advertising is placed who want to distribute their
goods or services. is directed toward licensed professional
practitioners such as lawyers, accountants, doctors, dentists and engineers. This
category of advertising may be used professionals to buy a particular
product useful in their work.

They can also that product to their clients.

Another category of business advertising targets the
Is used to sell products such as tractors or insecticides (necmumn)

recommend, trade advertising, professional advertising, agricultural advertising,
business advertising, to persuade, by producers, industrial advertising, agricultural
industry

Exercise 7. Comment on the following:

“Doing business without advertising is like winking at a girl in the dark.
You know what you are doing, but nobody else does.” (Anonymous)

Exercise 8. Agree or disagree with the following statements.

1. Advertising is the process of client’s wants and goods promotion.

2. Advertising is developed or delivered in a vacuum.

3. Marketers have to analyze advertising environment.

4. Advertising is one element — key-element — in the process of marketing.

5. Business advertising sometimes appears in consumer- or oriented
media such as television or newspapers.

6. Advertising can be used to promote some products or services.

7. Advertising agency is an organization that creates advertising material
for its clients.

8. The most common type of advertising media includes broadcasting,
press, printed material etc.

9. Public relations experts don’t organize activities which generate
publicity for companies.

10. It is possible to do business without advertising.

Exercise 9. Say what you have learned about:

1. the main methods of promotion;

2. product advertising;

3. advertising agencies and advertising campaigns;
4. corporate advertising;
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5. different types of business advertising.
Exercise 10. Give a free translation of the following text.

Peknama — BigKpUTE TMOBIAOMJICHHS, aJpecOBaHE MOTCHI[IHUM
MOKYTILAM, CIIOKMBauaM TOBapiB 1 MOCIYT, PO iXHIO AKICTh, IEPEBArH, a TAKOXK
3acayrd (pipMu, KoMmmaHii Y KOHKpeTHOI jroauHu. Peknama icHye y Qopmi
OKpEeMHUX BHJaHb (MPOCIEKTH, KaTaJOTH, JIUCTIBKH, IJIaKaTH), MEPIOAMYHUX
BUJIaHb (CTaTTI B raserax, )KypHajaX, OTOJOIIEHHs, BKJIAJKH), KiHO-, Tele-,
pajio MarepiajiB, MPSAMHUX MOIITOBUX MTOB1IOMJICHb Ta 1H.

PekamMa € OJHI€I0 3 BaKIMBUX CKIAJIOBHX MApKETHHTY. 1i Ji€BicTb
3QJICKUTH BIJI IUIECHIPSIMOBAHOCTI, BIIYYHOCTI, BpaxyBaHHS OCOOJHUBOCTEH
npeaMeTa peKjiaMH Ta i ClIoKHUBaviB (pPEeKJIaMHOT ayIUTOPii).

HaiinieBimoro BBaXkaeTbCs po3poOKa peKIaMHOI KaMIlaHii, TOOTO
KOMIUIEKCY PETENIbHO CIUIAaHOBAaHUX 3aXOMiB, SIKI 3A1MCHIOIOTBCS BIIPOAOBK
MEBHOT'O MEP10/1y B OKPEMUX PEriOHAX MIOJ0 MEBHUX BHU/IIB TOBAPIB 1 MOCIYT.

Exercise 11. Write an essay on one of the following topics.

1)  The best and the worst adverts in Ukraine at the moment.
2)  What do you think: advertising agencies should or shouldn’t do?
3)  Our world would (wouldn’t) be better without advertising.

Exercise 12. Read the following texts and discuss them.

Some critics claim advertising adversely affects our value system by
suggesting that the means to a happier life is in the acquisition of more material
things instead of spiritual or intellectual enlightenment. Advertising, they say,
encourages people to buy more automobiles, more clothing, and more
appliances than they need — all with the promise of greater status, greater social
acceptance, and greater sex appeal. For example, critics point out that millions
of Americans own 20 or more pairs of shoes, several TV sets, and often more
than one vehicle. But these critics fail to realize that they often tend to force
their own values on others.

Frankly, we all have needs and desires beyond the basics of food,
clothing, and shelter. One benefit of a free society is that we can choose the
degree to which we wish to indulge our desires, needs, and fantasies. Some
people prefer a simple life without an elegant house, fancy cars, and trips
abroad. Others enjoy the material pleasures of a modern, technological society.
There are advertising sponsors at both ends of that spectrum. Food companies
offer natural products as well as convenience packaged goods. Shoe companies
offer simple sandals as well as formal footwear.

Proponents of advertising also point out that material comfort or security
IS necessary before a person can devote time to higher cultural and spiritual
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values. Therefore, the stress on material things doesn’t rule out spiritual and
cultural values. In fact, it may create a greater opportunity for attaining such
values, since the satisfaction of a person’s higher desires is more likely when
that person’s lower, more basic desires have been met. Proponents also point out
that, through its support of the media, advertising has brought literature, opera,
drama, and symphonies to millions who otherwise might never have
experienced them.

An off-heard criticism is that advertising forces people to buy things they
don’t need by playing on their emotions. Some critics believe advertising’s
persuasive techniques are so powerful that consumers are helpless to defend
themselves. Those who accuse advertising of manipulating consumers —
assuming that people can’t resist advertising’s hypnotic messages — have little
respect for their decision-making abilities or common sense. Another aspect of
the manipulation argument is that advertising creates artificial needs.

**k*k

Many people argue whether young children (under 10-12) should be the
targets of advertising appeals at all, and whether some products (like sugary
cereals) present sufficient health hazards to kids that they should also be
banished from the airwaves. Some people argue that basically, any advertising
to a 6-year-old is unfair and deceptive because the child is too young to
understand it. Little children don’t have the natural defenses some adults have.
And when it comes to television advertising, they really don’t understand the
selling intention of the advertiser.

Where children are concerned, we must be absolutely sure that no
dangerous or misleading impressions are left with our youngest consumers.
Children are not qualified to decide for themselves whether they need vitamins,
and probably can’t tell the difference between an ad message and program
content where one of their favorite superheroes was involved.

The advertising industry’s argument is, basically, that parents themselves
should be the ones responsible for what their kids see and what they don’t.
Another interesting point is that pressure groups like Action for Childrens’
Television (USA), which call for more restrictions on kids’ advertising, are
made up of upper-middle-class parents who may not like those commercials
because they induce their kids to want toys and foods associated with lower-
middle-class consumption patterns. The same techniques of persuasion are
lauded when they appear on Sesame Street (which borrows heavily from kid
commercial techniques) because the program is seen as educational, thus more
desirable by those parents.
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UNIT 12. MONEY

Key words and phrases

Money

I'pOIII, TJIATIKHUM 3aCc10

Coin

MOHCTa

Paper bills, bank-notes

OAHKHOTH

Money market

I'POIIOBHN, BAIFOTHUNA PUHOK

Money order

I'PONIOBHI MepeKas

Cash (ready) money

TOTIBKOBI T'POIITi

Pocket money

KHUIIICHBKOBI T'POIITI

Checking account money

rpoIlli HA PaxXyHKY

Active money

00IroBi rpori

Bogus money

(ajabpIIKBI IpoIL

Currency BAJIIOTA
Exchange rate Kypc 0OMiHY
Payment TIaTIK.
Medium 3aci0

Legal tender

odiiHUYN TIATIXKHUN 3aC10

Read the text

In songs and popular language “money” stands for many things. It’s a
symbol of success, it’s a source of crime, and it makes the world go round.

Money is anything that generally accepted by people in exchange for the
things they sell or the work they do. Gold and silver were once the most
common forms of money. But today money consists mainly of paper bills, coins
made of various metals, and checking account deposits.

Each country has its own basic unit of money. The money in use in a
country is called its currency.

Money has three main uses. First, and the most important, it is a medium
of exchange — that is, something people will accept for their goods or services.
Without a medium of exchange, people would have to trade their goods or
services directly for other goods or services. Such trading called barter can take
much time. A modern industrialized country could not function without a
medium of exchange. To be an efficient medium of exchange, money should be
divisible (for small transactions), have a high value-to-weight ratio (to make it
easy to carry about), be readily acceptable, and not easily counterfeited.

A second use of money is that it serves as a measure of value. People
state the price of goods and services in terms of money. In principle, any
commodity can serve as a unit of account. It used to be pieces of metal, fruits or
vegetables for barter, animals’ bones etc. In modern times, paper money is taken
a measure of value. For example, in the United States people use dollars to
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specify price, just as they use hours to express time and miles of kilometers to
measure distance.

Normally, the same item serves as the measure of value and the medium
of exchange: the dollar in the USA; the yen in Japan; the euro in Europe. In
abnormal times, however, however, societies divorce the two functions of
money, often unofficially. For example, although the hryvnia is the measure of
value in Ukraine, some Ukrainians use foreign currencies, such as the dollar and
the euro, as the unofficial medium of exchange. Many Ukrainians, without
access to foreign currencies, resort to barter. Invariably, the reason for the
divorce of the medium of exchange from the measure of value is a deterioration
of the currency as a store of value, which takes us to the third function of
money.

Money also functions as means of credit and a store of value, for which
purposes its value must remain stable. People can save money and then use it to
make purchases in the future. Other stores of wealth include gold, jewels,
paintings, real estate, and stocks and bonds. Any object or substance that serves
as a medium of exchange, a unit of account, and a store of value is money.

Exercise 1. Answer the following questions.

What is money?

What are the main characteristics of money?

What functions must money perform?

Why is money used as a medium of exchange?

Why does money serve as a measure of value?

Why can money be characterized as a store of value?

oghkwdE

Exercise 2. Give the Ukrainian versions for:

paper bills, coins, account deposits, currency, medium of exchange, goods
or services, barter , measure of value, store of value, means of credit, gold,
jewels, paintings, real estate, stocks and bonds.

Exercise 3. Give the English versions for:

CUMBOJI yCHiXy, Tpoili, OOMIH peudei, 30JI0TO, Cpi0I0, MOHETH,
3aCTOCYBaHH4, 3aci0 MIaTexy, 3acid0 0OMiHy, MPOAYKIIis, TOCIYTH, OapTep, LIHU
Ha TOBapU Ta IOCIYTH, IOBENIPHI MPHUKPAcH, HEPYXOMICThb, oOjirarii, 3acid
3a01[APKCHHS.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):
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money —

paper bills —
currency —

medium of exchange —
barter —

measure of value —
store of value —
wealth —

value —

bribery —

fraud —

money laundering —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about money.

1. Money / used / to purchase / goods / is / by / anything / a society /
services / resources / or.

2. A bank / that / with / and / other / financial / is / an institution / deals /
services / money / provides.

3. The money / is / that / is /pay / e.g. / paid for / to a school or a lawyer,/
called / you / the money / for services, / a journey / a fare / usually / a fee or
fees.

4. Sometimes / lend / a bank loan / the bank / money, / that is / may / you

5. For / to have value, / certain / must be easy / and / must be trusted / it /
must perform / to use / it/ money / functions / it .

Exercise 6. Complete the text with the words and phrases from the box, using
them in the appropriate form.

Money one of man’s greatest inventions and the fact that all but
the least developed of human societies use money indicates that it is an essential
tool of civilization. The first coins may during the 600’s B.C. in
Lydia, a country in what is now western Turkey. The coins were bean-shaped
lumps of electrum, a natural mixture of gold and silver. The coins a
stamped design to show that the King of Lydia guaranteed them to be of uniform
value. The designs people the trouble of weighing each coin to
determine its value. Traders these coins instead of cattle, cloth,
gold dust, or other goods as a medium of exchange. Other countries
the advantages of the Lydian coins and to make their own coins.Many
historians believe that coins __ also independently in ancient
Chine and in India. At first, the Chinese knives, spades, and other
metal tools as medium of exchange. As early as 1100 B.C., they began to use
miniature bronze tools instead of real ones. In time, the little tools
into coins.
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To be, to be made, to have, to save, to see, to begin, to be invented, to use,
to develop.

Exercise 7. Comment on the following.
Money spent on the brain, is never spent in vain (proverb).
Exercise 8. Agree or disagree with the following statements.

1. A barter system is a system of exchange in which goods or services are
traded directly for other goods and services.

2. Primitive societies use the barter system to exchange goods and
services.

3. Whale’s teeth were once used as a medium of exchange.

4. Money is a common denominator that is used to compare products for
purchase.

5. Spending money for a new car is an example of how money services
are a store of value.

6. When money retains its value over time, it has stability.

7. Exchanging goods for goods is called a measure of value.

8. Governments spend taxpayers’ money.

9. Wealth is a large amount of money, goods or property.

10. The most commonly used objects of payment are metal coins and
paper bills.

Exercise 9. Say what you have learned about:

money as a medium of exchange;
money as a measure of value;
money as a store of value;

barter as a system of exchange;
money as a symbol of success.

oW R

Exercise 10. Give a free translation of the following text.

['pomri — ocoGnuBHit TOBap, KU € 3aTaJIbHUM €KBIBAJIEHTOM ITPU OOMIiH1
TOBapiB, IXHBOIO (HOPMOIO BapTOCTI. ['poIITi BUHMKAIOTH 13 CYCHIIBHUM TOJIIJIOM
mpari W HEOOXITHICTIO PEryJISIPHOTO OOMIHY MK TOBapOBHUPOOHUKAMH, SKi
BUPOOJISIIOTh MPOAYKTU Uit 0OMiHy. [locTynmoBo 3 ychoro po3maiTTs TOBapiB
BUOKPEMITIOETHCSI OCOOJIMBUIA TOBAp, 10 HAOyBa€ pHC 3arajlbHOTO €KBIBAJICHTA.
Bci iHmi ToBapu  BUpaXarOTh Y HBOMY CBOIO BapTICTh, IO /A€ 3MOTY
MOPIBHIOBATH 1X MIXK COOOI0.

['pomri BHUpaxaroTh BUTpPATH CYCHUIBHO HEOOXINHOI Mpali, BTUIEHOI B
TOBApI, 1 3aBJISIKH I[bOMY 3a0€3MeUy€EThCS iX OOMIHIOBAHICTh HA BCI 1HII TOBapH.
VY naBHIX TpeKiB 3arajJbHUM €KBIBAJIEHTOM Oyiia Xy[00a, Y CKaHIWHABCHKUX
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HapoaiB — xyTpo 1 mkipu, y KuiBcbkiii Pyci — xyrpa 6inok. ¥V IX-XI c1. 25
HIKIpOK O1710K JopiBHIOBadW OAHIA rpuBHi, a y XII ct. 1 rpuBHa Oyna
exBiBasieHTOM 50 oauHULAM XyTpa O110K. Ha3Ba ykpaiHChKOi BaytOTH, TPUBHI,
MOXOJIUTH BiJ IPUKPACH 13 30J10Ta 4 cpibia nmeBHoi Baru (10 200r). 3 Toro yacy
TPUBHS CTaja 0O3HA4YaTH 1 MacmTad IiH B YKpaiHi.

Exercise 11. Write an essay on one of the following topics.

1. My understanding of three functions of money.
2. Financial barriers as a confronting factor of communication among
people.

3. If I possessed a large sum of money, I would ...
Exercise 12. Read the following texts and discuss them.

Money is one of man’s greatest inventions and the fact that all but the
least developed of human societies use money indicates that it is an essential
tool of civilisation. In the absence of some form of money, exchange may take
the form of barter which is the direct exchange of goods and services for goods
and services. Barter will serve man’s requirements quite adequately when he
provides most of his needs directly and relies upon market exchanges for very
few of the things he wants. As the extent of specialisation increases, the barter
system proves very inefficient and frustrating. In the simplest societies each
family will provide by its own efforts most of its needs and perhaps some small
surpluses. A farmer will exchange any small surplus of food, wool or hides for
the surpluses of other producers. But this system of exchange becomes very
cumbersome as economic activities become more specialised. A specialist metal
worker must seek out a large number of other specialists in order to obtain, by
barter, the variety of goods he needs to satisfy his daily wants.

The great disadvantage of barter is the fact that it depends upon a “double
coincidence of wants”. A hunter who wants to exchange his skins for corn must
find, not merely a person who wants skins, but someone who wants skin and has
a surplus of corn for disposal. The alternative is to exchange his skins for some
other article and they carry out a series of similar exchanges until he finally gets
his corn. Time and energy which could be devoted to production is spent on a
laborious system of exchange.

Quite early in his history man discovered a much more convenient
arrangement. The use of some commodity as a medium of exchange makes
exchange triangular and removes the major difficulty of the barter system. If a
commodity is generally acceptable in exchange for goods and services, it is
money. A producer now exchanges his goods for money and the money can be
exchanged for whatever goods and services he requires.
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Types of loans made by banks

Bank loans may be divided into seven broad categories of loans,
delineated by their purposes.

Real estate loans, which are secured by real property - land, buildings, and
another structures - and include short-term loans for the construction of
buildings and land development and long-term loans to finance the purchase of
farmland, family homes, apartments and other multifamily structures,
commercial (nonfarm and nonresidential) structures, and foreign properties.

Financial institutions loans, which include both long- and short-term credit
to banks, insurance companies, finance companies, and other financial
institutions to help them meet their obligations to customers and to expand their
services and operations.

Agricultural loans, extended to farm operations to assist in planting and
harvesting crops and to support the feeding and care of livestock.

Commercial and industrial loans, granted to businesses to cover such
expenses as purchasing inventories, paying taxes, meeting payrolls, and to cover
other operating costs.

Loans to individuals, which include credit to finance the purchase of
automobiles, mobile homes, home appliances, and other retail goods and loans to
repair and modernize homes, cover the cost of vacations, medical care, and other
personal expenses, either extended directly to individuals or indirectly through
the purchase of consumer installment paper from retail dealers.

Miscellaneous loans, which include all those loans not classified above,
including securities loans made to brokers, dealers, and other investors desiring
to purchase stocks, bonds, and other securities.

Lease financing receivables, where the bank buys equipment
or vehicles and leases them to its customers.

Of the loan categories shown, the largest in dollar volume is real estate
loans, accounting for nearly one-third of total bank loans. These loans are made
to both individuals and businesses in order to construct and purchase homes,
apartments, office buildings, retail shops, and industrial structures. The next
largest category is commercial and industrial loans (C&l), also representing
close to one-third of the total. These loans include credit to purchase inventories of
goods and raw materials, to cover operating expenses, and to finance new equipment.
Next in importance are loans to individuals and families for living costs, medical
expenses, automobile purchase, home appliances, vacations, education, and so on,
accounting for about one-fifth of all loans made by federally insured U.S.
commercial banks.
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UNIT 13. INFLATION

Key words and phrases

Inflation

1H SIS

Deflation

nedIsis

Relative price

BIJITHOCHA I[1HA

Nominal income

HOMIHAJIBHUN TOXI1T

Real income

peaTbHUM TOX1]T

Money illusion

I'POIIOBA 1TI031

Consumer Price Index

1HIEKC CHOKUBYUX I[1H

Inflation rate

TeMIT (ISl

Price stability

CcTaOUIBHICTH L1H

Demand-pull inflation

1H(DIALIS, CIPUYMHEHA IONTUTOM

Cost-push inflation

1HGISAIS, CIPUYMHEHA BapTICTIO

Read the following text

Most people associate inflation with price increases on specific goods and
services. The economy is not necessarily experiencing an inflation, however,
every time the price of a cup of coffee goes up. We must be careful to
distinguish the phenomenon of inflation from price increases for specific goods.
Inflation is an increase in the average level of prices, not a change in any
specific price.

We first determine the average price of all output — the average price
level — then look for changes in that average. A rise in the average price is
referred to as inflation.

The average price level may fall as well as rise. A decline in average
prices — a deflation — occurs when price decreases on some goods and
services outweigh price increases on all others. Relative price is the price of one
good in comparison with the price of other goods.

Because inflation and deflation are measured in terms of average price
levels, it is possible for individual prices to rise or fall continuously without
changing the average price level. Nominal income is the amount of money you
receive in a particular time period; it is measured in current dollars. Real
income, by contrast, is the purchasing power of that money, as measured by the
quantity of goods and services your dollars will buy. If the number of dollars
you receive every year is always the same, your nominal income doesn’t change
— but your real income will rise or fall with price changes.

There are two basic lessons about inflation to be learned:

e Not all prices rise at the same rate during an inflation. Typically, some

prices rise very rapidly, others only modestly, and still others not at all.

e Not everyone suffers equally from inflation. Those people who

consume the goods and services that are rising faster in price bear a
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greater burden of inflation; their real incomes fall more. Other
consumers bear a lesser burden, or even none at all, depending on how
fast the prices rise for the goods they enjoy.

Money illusion is the use of nominal dollars rather than real dollars to
gauge changes in one’s income or wealth.

The most common measure of inflation is the Consumer Price Index
(CPI). As its name suggests, the CPI is a mechanism for measuring changes in
the average price of consumer goods and services.

Inflation Rate is the annual rate of increase in the average price level.

Price stability is the absence of significant changes in the average price
level; officially defined as a rate of inflation of less than 3 percent. Our goal of
«full» employment is defined as the lowest rate of unemployment consistent
with stable prices.

The most familiar form of inflation is called demand-pull inflation.
Demand-pull inflation is an increase in the price level initiated by excessive
aggregate demand. The name suggests that demand is pulling the price level. If
the demand for goods and services rises faster than production, there simply
won’t be enough goods and services to go around.

Cost-push inflation is an increase in the price level initiated by an increase
in the cost of production. In 1979, for example, the Organization of Petroleum
Exporting Countries (OPEC) sharply increased the price of oil. For domestic
producers, this action meant a significant increase in the cost of producing goods
and services. Accordingly, domestic producers could no longer afford to sell
goods at prevailing prices. They had to raise prices. The result was a cost-push
inflation.

Exercise 1. Answer the following questions

1.What is inflation?

2.What is deflation?

3.What is referred to as inflation?

4.What do we call the price of one product in comparison with the price
of other goods?

5.What product is the influence of price changes on your nominal and real
income?

6. What are the two basic lessons about inflation?

7.What phenomenon do economists call money illusion?

8.What phenomenon do we observe when speculative profits become too
easy?

9. What is the most common measure of inflation?

10. How can we calculate the inflation rate?

11. What do we call the absence of significant changes in the average
price level?

12. What do we observe when the demand for goods and services
increases faster than production?
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Exercise 2. Give the Ukrainian versions for:

to experience an inflation, nominal income and real income, to be measured
in terms of average, inflation rate, price levels, to mean, to be the most familiar
form of inflation, money illusion, to be initiated by excessive aggregate demand,
to be initiated by an increase in the cost of production, price stability, to suggest,
deflation, OPEC, domestic producers, significant changes.

Exercise 3.Give the English versions for:

1HAisA, HecTabllbHA €KOHOMIKA, mpoOiemu 1HGIAMIT, TeMn 1HOIAII,
MiIBUIEHHS I[IHA, CEPEIHIM pIBeHb IIIH, OTPUMATH BEJIUKUN TPUOYTOK,
cTaOlnpHI 1LiHM, TepedyBaTH B MPUTHIYEHOMY HACTPOi, BIAPIZHATH SBUIIE
1HQIIAIIT BI TIBUINICHHS I[IH HA OKpEeM1 TOBapH, MaTH CEHC, KyIyBaTH pedi Ha
pOJIaX (JIJ1s1 IEpPEenpoayBaHHs ), TeMIT 1H(IIALIT, BAPOOHUIITBO 1€ Ha Cria.

Compose your own sentences using the words and word combinations above.
Exercise 4. Translate into English:

1. SBume iHGpaAUI Tpeda BiAPIZHATH BiA MIJBHUILIEHHS LIH HAa OKpeMil
TOBapHU.

2. Bripo1oBK OCTaHHBOTO MicsAls 1HQIALIS HAa CIIOXKUBYl TOBApH 3poOciia
Ha 5 BIJICOTKIB.

3.BigHoCHa 111Ha — 1€ L[IHAa OJHOTO TOBapy B MOPIBHIHHI 3 IIHOIO 1HIIKUX
TOBApIB.

4. Tadnamis HaWYacTile CIOCTEPIraeTbcs B KpaiHax 13 HECTaOlIbHOIO
€KOHOMIKOIO.

5. HoMiHanpHu# OXiJT — 1€ KUIBKICTh TPOIIEH, sIKi BU OTPUMAETE 3a
TIeBHUH TIEP101.

6. Bin gocnimxye npobieMu HQISIIT y i KpaiHl BiKE MPOTITrOM JIBOX
POKIB.

7. He Bcl IiHM MiIBUINYIOTHCS OJHAKOBO I dYac 1HQIIAIIT: desKi
3pOCTalOTh AY>K€ MBUAKO, 1HII — IMOMIPHO, a JAESK1 30BCIM HE 3MIHIOIOTHCS.

8. Temn 1HGAALIT — LI€ LOPIYHUIN CEPEIHIN TEMIT MiIBUILEHHS PIBHS LIiH.

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about inflation.

1. Average / price / level / will / fall / next/ month.

2. His / every / nominal / income / changes / year.

3. She / will / on inflation / finish / report / her / tomorrow.

4. Inflation / every / rate / changes / month.

5. Prices / will / on / next / specific services / goods / and / increase /
week.
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Exercise 6. Complete the following text with the words and phrases from the box
below using them in the appropriate form.

There are several ways of defining . In some context it refers to
a steady in the supply of money. In others it is seen as a situation
where persistently exceeds supply. It seems best, however, to
in terms of its basic symptom-rising prices. Inflation is a situation in

which the general IS persistently moving upwards.
In the extreme form of inflation, prices rise at a phenomenal rate and
terms such as , runaway inflation, or galloping inflation have been

used to explain the situation.

Under conditions of hyperinflation people lose confidence in the
currency’s ability to carry out . It becomes as a medium
of exchange and other commaodities, such as cigarettes, are used as money.

Another type of inflation is described as

The most common type of inflation is that experlenced since the war in
Britain and other . This is where the general price level
rises at an annual rate between 1 and 6 percent.

its functions, developed countries, increase, hyperinflation, unacceptable, define
inflation, inflation, price level, suppressed inflation, demand, creeping inflation

Exercise 7. Comment on the following:

The shortest way to do many things is to do only one thing at once.
(Samuel Smiles)

Exercise 8. Agree or disagree with the following statements.

1. Inflation is an increase in the average level of prices, not a change in any
specific price.

2. Deflation occurs when price decreases on some goods and services
outweigh price increases on all others.

3. Nominal income is the amount of money you receive in a particular time
period.

4. Real income is the purchasing power of that money as measured by the
quantity of goods and services your dollars will buy.

5. There are two basic lessons about inflation to be learned: not all prices
rise at the same rate during an inflation and not everyone suffers equally
from inflation.

6. Some prices rise very rapidly, others only modestly and still others not at
all.
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7. Those people who consume the goods and services that are rising faster in

price bear a greater burden of inflation; other consumers bear a lessen

burden, or even none at all, depending on how fast the prices rise for the

goods they enjoys.

The most common measure of inflation is the Consumer Price Index.

9. The CPI is a mechanism for measuring changes in the average price of
consumer goods and services.

10. Cost-push inflation is an increase in the price level initiated by an
increase in the cost of production.

0

Exercise 9. Say what you have learned about:

1.the phenomenon of inflation;
2.what is deflation;

3.nominal and real income;
4.demand-pull inflation;
5.cost-push inflation.

Exercise 10. Give a free translation of the text.

Sk exoHOMIUHE siBHILE 1HQIALIA ICHYE BXKE TpUBaIUM yac. BBaxkaeTnbcs
oo 11 1[osBa TMOB’A3aHAa 3 BHUHUKHEHHSAM IAllEpOBHX  TPOLICH, 3
(YHKLIOHYBaHHSAM SIKUX BOHA HEPO3PUBHO TOB’sI3aHa.

Tepmin iudusamis (Bix mar. Inflatio - wamyBanHs) Bmepiie movas
BxuBatucs B [liBHIuHINA Amepwuii B mepioa rpoMaasHchkoi BiiHu 1861 - 1865
pp. | o3HauaB mporec 30UnbIIEHHS ManepoBo - rpomoBoro oo6iry. B XIX
CTOJIITTI LI TEePMIH BXKMBAEThCs Takok B AHrmii 1 B ®panmii. [lupokoro
PO3MOBCIOJKEHHS B €KOHOMIYHIH JiTepaTypi NOHITTS 1HOIsAIIT ofepxkano B XX
CTOJIITTI BiJipa3y MiCJIsl MEePIIoi CBITOBOI BIMHHU.

Ha nmnouwatoxk 90-x pokiB XX cropiyus He Oylo  KOJHOI
MOCTCOLIAIICTUYHOI KpaiHH, sika O He BiA4yia pyHHIBHOTO BIUIMBY 1HQUIAIT. Y
KJIACUYHIA EKOHOMIYHIA Teopii 1H(OIALIS TPaKTYeThCAd SIK YacTUHA Teopii
rpomieii. BoHa € mporiecoM MiABUINEHHS 3arajibHOTO PIBHS IH Ta 3HUKEHHS
KyIIBEJIbHOI crpoMoxHocTi rpowei. Jx.M.KeliHc Bnepuie npoaHani3yBaB
1HIALIIO SIK €JIEMEHT MaKpPOEKOHOMIYHO1 TEOPIi.

HalieekTUBHIIIUM 1HAMKATOPOM «3J0POB’S» EKOHOMIKM KpaiHu € Ti
dbinaHcoBUi cTaH. Amke (piHAHCOBa cCUCTEMa HE JiMile 3abe3neuye HeoOXiIHi
B3a€EMO3B’SI3KM B EKOHOMIIl, BOHA € OJHMM 3 HAaWBIUIMBOBIIIMX BaXXCIIB
MaKpPOEKOHOMIYHOTO PETYJIOBAHHSI, IHCTPYMEHTOM, 33 TOTIOMOTOIO SIKOTO YPSIH
MalTh 3MOTY PEryjloBaTH EKOHOMIYHUN po3BUTOK. Came TOMY isUTbHICTH
BUKOHABYOI BJIaJIN KOKHOI KpaiHU CIpsIMOBaHA Ha 3a0e3IMeyYeHHsT CTal0lIbHOCTI
(Gh1HaHCOBO-KPEAUTHOI CHUCTEMH Ta (PIHAHCOBOTO CTaHy B IIJIOMY. 3alOpPYKOIO
I[bOTO, CEPEJI IHIIOTO, Ma€ OYTH CTaH “KepoBaHOCTI” 1HQIAIIHHAMHU MPOTIECAMHU.
HeoOxigHicTh y IbOMY BUKJIWKaHa TUM, 10 1H(IIAIS HE JTUIIE MPU3BOIUTH 0
TSOKKUX COIAJIbHO-EKOHOMIYHUX HACTIJIKIB — 32 YMOB 1H(JIAIIT BTpava€eThCs
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epexTuBHICT  Oii Ta  BiAOyBaeTbcs  aedopmaiiisi  1HCTPYMEHTIB
MaKpOEKOHOMIYHOTO PEryJIIOBaHHSI.

Exercise 11. Write an essay on one of the following topics.

1. Can you identify any groups of who are particularly helped or hurt by
inflation? Explain.

2. Does an increase in the price level automatically lower society’s real
income? Explain.

3. Would it be advantageous to borrow money if you expected prices to
rise? Why, or why not? Provide a numerical example.

Exercise 12. Read the following text and discuss it.

Demand inflation may be defined as a situation where aggregate demand
persistently exceeds aggregate supply at current prices so that prices are being
‘pulled’ upwards. This type of inflation is usually associated with conditions of
full employment. If there are unemployed resources available, an increase in
demand can be not by bringing these resources into employment.

Supply will increase and the increase in demand will have little or no
effect on the general price level. If the total demand for goods and services
continues to increase, however, a full employment situation will eventually be
reached and no further increases in output are possible (i.e. in the short run).
Once the nation’s resources are fully employed, an increase in demand must
lead to an upward movement of prices.

A situation of excess demand may arise when a country is trying to
achieve an export surplus, in order, perhaps, to pay off some overseas debt.
Exports are inflationary because they generate income at home but reduce home
supplies. Imports, of course, can make good this deficiency of home supply, but
if exports are greater than imports there will be excess demand in the home
market unless taxes and savings are increased to absorb the excess purchasing
power.

Demand inflation might develop when, with full employment, a country
tries to increase its rate of economic growth. In order to increase the rate of
capital accumulation, resources will have to be transferred from the production
of consumer goods to the production of capital goods. Incomes will not fall
since the factors of production are still fully employed, but the supply of the
things on which these incomes may be sent will fall. Unless taxation and / or
savings increase there will be excess demand and rising prices.
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UNIT 14 . BANKING BUSINESS

Key words and phrases

To open account with (in) a bank BIJIKPUTH PaXyHOK B OaHKY
To deposit money with (in) a bank MTOKJIACTH TPOIII B OaHK

To draw money from a bank Opatu rpomri B 0aHKY
Branch bank BIJIUJIEHHS] OaHKY
Settlement account pPO3pPaxyHKOBUHM PaXyHOK
Long-term credit JOBrOTEPMIHOBHI KPEIUT
Short deposit KOPOTKOTEPMIHOBHI BKJIa]l
To grant a loan HAJIaTH TO3UKY

Loan without interest 0€3BiJICOTKOBA TIO3MKA
Public loan JepKaBHA TTO3MKA

Safe investment HaJlliHe PO3MIIICHHS KaIliTaay
To cash a cheque OTPUMATH TOTIBKY 32 YEKOM
Traveller’scheque JOPOKHI YeKH

Read the text

Banker’s services cover an enormous range of activities today. A full list
would include:

Current account services

They are extended to anyone whom banks regard as reliable. A new
depositor should be recommended by his employer or should present a
reference. If this proves satisfactory the bank will accept a deposit from him
which will be entered in his current account.

A cheque book will then be issued free of charge. Once a customer has
received his cheque book he may use the cheques to order the banker to pay out
sums of money from his current account. Money is being paid into and paid out
of the account as often as the customer finds convenient.

Deposit account services

Companies and individuals can deposit cash resources that are not needed
at present. They can withdraw the money either any day they need it or after a
certain period in case of time deposits.

Savings account services

It enables small savers to put money away for particular purposes, for
example for holidays.

Other services

- foreign exchange;

- foreign exchange transactions;

- services in foreign trade payments;

- discounting bills of exchange;

- granting loans;
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* investment management services;

- cash dispensers and automated teller machines;
- safe custody;

* economic information;

* banker’s credit cards;

- and many others.

Exercise 1. Answer the following questions.

1.What most important services of banks do you know?
2.What is the procedure of getting a cheque book?
3.How can you deposit your money?

4.What are the ways of saving money?

5.Differentiate credits and deposits.

Exercise 2. Give the Ukrainian versions for:

current account, to deposit, depositor, deposit account, savings account,
cash dispensers, safe custody, free of charge, to enter the sum in the account, to
issue a cheque book, foreign exchange transaction, to discount bills of exchange,
to grant loans, investment management.

Exercise 3. Give the English versions for:

0aHKIBCBbKI MOCTYTHU, PAaXyHOK, 3a0IIAJKEHHS, YEKOBI KHWKKH, YEKH,
KJIACTU TpOLIl Ha JIETIO3UT, OpaTH KpeauT, OOMIH BaJIOTH, KpEIUTHA KapTka,
KapTKOBHM pPaxyHOK, TOTOYHUN PaxXyHOK, IHBECTHIII].

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

cheque book —
account —

to deposit —

credit cards —

money exchange —
free of charge —
long-term savings —
short-term deposits —
loan —

interest —
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Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about banks.

1. Bank / added / is / your account / monthly / interest / and / to / every /
calculated / month.

2. Using / you / transact / all your business / over / can / the telephone /
and / night / day / bank service / by Net.

3. You/bills / can / call / with just / pay / one / telephone.

4.You / receive / a cheque book / and a 100$ / cheque / guarantee card.

5. 1/ like / credit / buying / would / to take / a flat.

Exercise 6. Complete the text with the words and phrases from the box, using
them in the appropriate form.

Why are most banks so closely regulated? A number of reasons for this
heavy burden of government have been offered over the years, some
of them centuries old. First, banks are among the leading repositories of the
public’s savings — especially the savings of and families. Many savers
lack the financial expertise and depth of to correctly evaluate the
riskiness of a bank. Therefore, regulatory agencies are charged with the
responsibility of gathering all the information needed to assess the financial
condition of banks in order to protect the public against loss. Cameras and
guards patrol bank lobbies the risk of loss due to theft. Periodic bank
examinations and audits are aimed at limiting losses from embezzlement,

, or mismanagement. Government agencies stand ready to loan funds
to banks faced with unexpected short-falls of spendable reserves. While most of
the public’s are placed in relatively short-term highly liquid deposits
with ready access, banks also hold large amounts of long-term savings for
retirement in pension . The loss of these funds due to bank failure or
bank would be catastrophic in many cases. Banks are also closely
watched because of their power to create money in the form of readily spendable
deposits by making loans and (extending credit). Moreover, changes
in the volume of money creation appear to be closely correlated with economic
conditions, especially the creation of and the presence or absence of
inflation.

individuals, supervision, jobs, to reduce, programs, information, fraud, savings,
investments, crime.

Exercise 7. Comment on the following.

A bank is a place where they lend you an umbrella in fair weather and ask for it
back when it begins to rain. (Robert Frost)

Exercise 8. Read the dialogue and try to reproduce it in class.
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Cashier: Good afternoon, sir.

Man: I’d like to open an account, please.

Cashier: Certainly, sir. Do you live in Geneva?

Man: Yes. ’'m at the Interpreters’ School.

Cashier: Are you a student?

Man: Yes.

Cashier: What sort of account would you like?

Man: A current account.

Cashier: Have you got any large sums to deposit?

Man: No, only a thousand francs or so a month.

Cashier: Well, we can open a current account with a cheque book for you as
long as the initial sum is at least three thousand francs. But I’d advise you in
your case to take an account that gives you more interest and which is more
practical. We normally advise students to open deposit accounts.

Man: Can | take out money whenever | like?

Cashier: Yes. There are two or three types of account. They permit you to
withdraw up to ten thousand francs a month.

Man: Can | receive money directly from abroad?

Cashier: Certainly.

Man: And can | withdraw at a branch office?

Cashier: Certainly, though it may be more convenient to open your account in
our branch near the University.

Man: No, | live quite near here. Do you need a passport?

Cashier: Yes.

Man: I’m afraid I haven’t got it on me/ Will my student card do?

Cashier: No, I’'m afraid not.

Man: I’ll come back later, then.

Cashier: Very good, sir.

Exercise 9. Say what you have learned about:

types of banking activities;

ways of saving money;
government regulations of banks;
process of issuing a cheque book;
process of opening an account.

o0 E

Exercise 10. Give a free translation of the following text.

Jleno3ut — rpoii abo IiHHI Nanepw, BHECEHI IO KPEIUTHUX YCTaHOB
(OaHKIB, OIAJHUX 1IHCTUTYTIB) Ha 30€piraHHs MiANPUEMCTBAMHU, OpraHi3alisiMu
1 TpoMajsiHaMH. ['poOIIoBI JEMO3UTH — JKEPENo MO3uYKoBOro (GoHmy OaHKIB,
BUKOPHUCTOBYIOTBCS ISl HaJIaHHSI KPEAUTIB. 3a TPOILOBI JETIO3UTH BKJIAJHUKAM
BUIUIAYYIOTh MEBHUM BIACOTOK. PO3pI3HAIOTH JABa OCHOBHHUX BMJM T'POLIOBUX
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JIEMIO3UTIB: 7O 3amuTaHHs (MOBEPTAIOThCS HA TMEpIly BHUMOTY KII€HTa) 1
TEPMIHOBI (BHOCSATHCS HA TIEBHUIN TEPMIiH ITiJT BUIIUH BIJICOTOK).

Kpeaur — mo3uka B rpomoBii abo ToBapHid (opMi Ha yMOBax
MOBEPHEHHSI y TMEBHUU TEPMIH 3 BHILIATOIO BIICOTKA. ICHYIOTH JIBI OCHOBHI
dbopMHU KpeauTy — KOMEPIIHHUM 1 6aHKIBCbKUN. KoMepIiiHui KpeuT HaTaroTh
OJIH1 O13HECMEHH 1HIIMM I11]1 Yac peasizallli ToBapiB 3 BIICTPOUYCHHSM ILIATEXIB.
baHKiBChKHI KpeauT (MOro HaJaHHS OTIOCEPEIKOBYEThCSI OaHKaMHU, SIK CBIAYUTH
caMa Ha3Ba) € MO3UKOIO I'POIIICH Ha MEBHI MOTPEOH.

Exercise 11. Write an essay on one of the following topics.

1. Banking business in Ukraine.
2. International banking business today.
3. Save money ... ! (Your advice to the owner of a large sum of money).

Exercise 12. Read the following text and discuss it.

National Bank of Ukraine

Prior to the collapse of the USSR, the National Bank of Ukraine was a
branch of the Central Bank of the USSR. Officially, the National Bank of
Ukraine acted as the Central Bank of Ukraine since early 1992. Like institutions
of many newly independent nations, it faced dire financial straits during the
1990s, leading to a prolonged period of hyperinflation.

On March 20, 1991, the Verkhovna Rada of Ukraine adopted the
resolution "On Banks and Banking Activity", which became Law on May 1. The
resolution declared ownership by the Ukrainian SSR of the Ukrainian
Republican Bank of the State Bank of the USSR, the Ukrainian Republican
Bank (affiliate) of the State Commercial Industrial-Constructional Bank of the
USSR, the Ukrainian Republican Bank of the Savings Bank of the USSR, and
the Ukrainian Republican Bank of the ForeignEconomBank of the USSR as well
as the Ukrainian Republican Department of Encashment of the State Bank of the
USSR. The National Bank of Ukraine was resolved to be created on the basis of
the Ukrainian Republican Bank of the State Bank of the USSR.

The legal status of the National Bank of Ukraine and the principles of its
organization and activities are determined by the Constitution of Ukraine and
the Law of Ukraine "On the National Bank of Ukraine".

The National Bank of Ukraine is a legal entity with separated property,
which is the object of the state property. Its authorized capital amounts to UAH
10 million and is the state-owned property which is in the full economic
competence of the National Bank.

According to Article 99 of the Constitution of Ukraine, adopted in 1996,
the main function of the country’s central bank is to ensure stability of monetary
unit - the Hryvnia. To carry out its main function, the National Bank shall foster
the stability of the banking system and, within its competence, the price
stability.
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According to the Law of Ukraine "On the National Bank of Ukraine", the
National Bank is the central bank of Ukraine, a specific central body of the state
administration, its issuing center which pursue common state policy in money
circulation, credit, strengthening of monetary unit; it coordinates functioning of
the banking system in general; determines exchange rate of the monetary unit
against foreign currencies. The National Bank determines a kind of bank notes,
their denomination, distinctive features and their protection system. The
National Bank of Ukraine ensures the accumulation and custody of the gold and
currency reserves and the conduction of transactions with them and the banking
metals. The National Bank of Ukraine sets up the order of determining a
discount rate and other interest rates; it gives permission for commercial banks’
registration and licenses banking business; determines the standard of
emergency funds for commercial banks and other financial and credit
institutions.

According to the Constitution of Ukraine, the main function of the
National Bank is to ensure the stability of Ukraine’s monetary unit. To carry this
out the National Bank fosters the stability of the banking system and, within its
competence, price stability.

The National Bank also carries out the following functions:

= to determine and pursue the monetary policy in accordance with the
General Principles of the Monetary Policy developed by the
Council of the National Bank of Ukraine;

= to issue the national currency of Ukraine on a monopoly basis and
to organize its circulation;

= to establish the rules of conducting banking transactions,
accounting and reporting, protection of the information, funds and
property for the banks and other financial and credit institutions;

= to organize and to provide the methodological support to the system
of the monetary, crediting and banking statistical information and
the statistics of the balance of payments;

= to determine the areas of the development of modern electronic
banking technologies, to establish, co-ordinate and control the
creation of electronic means of payment, payment system, banking
automation and the banking information protection facilities;

= to exercise the banking regulation and supervision;

= to keep a Register of banks, their branch and representative offices,
currency exchanges and financial and credit institutions, to license
banking business and transactions, if provided for by the laws;.

= to compile, analyze and forecast the balance of payments;

= to represent Ukraine’s interests in central banks of other states,
international banks and other crediting institutions, where the
cooperation takes place at the level of central banks;

= to exercise the currency regulation with the competence to be
defined by a special law, to determine the procedure of effecting
payments in the foreign currency, to organise and exercise the
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currency control over the commercial banks and other credit
institutions which are in possession of a National Bank’s license for
the transactions with currency values;

to ensure the accumulation and custody of the gold and currency
reserves and the conduction of transactions with them and the
banking metals;

to analyze the status of the monetary, crediting, financial, pricing
and currency relations;

to organize the collection and transportation of bank notes, coins
and other values;

to implement the national policy of the protection of state secrets
within the system of the National Bank;

to take part in the training of personnel for Ukraine’s banking
system;

to exercise other functions in the monetary and crediting sphere.
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UNIT 15. TRADE

Key words and phrases

Trade TOPTIBJIS, TaTy3b TOPTiBJIl, TOPTOBEJIbHI
KoJia, amep. OOMiH

Home trade BHYTPIIIHS TOPTiBIIS

Foreign trade 30BHIIIHS TOPTiBIIS

Ilicit trade KOHTpaOaH/THa TOPTIiBIIS

Business trade KOMEPIIiiHA AisSUIbHICTD

Buying MOKYIIKA, IPOIIeC KYIiBJI (TOBapy)

Selling PO K

Sale PO3IPOIAK

Wholesaling T'YPTOBHUH IPOJaK

Retailing PO3apiOHMIA TPOJAXK

To sell IIPOJIaBaTH

To buy KyIyBaTH

Purchaser (buyer, consumer) MOKYTICIIb, CTIOKUBAY

Seller IPOJIaBEIh

Benefit nepesara, IpudyTOK

Balance of trade TOPTOBHIA OaJIaHC

Read the following text

Trade is the willing exchange of goods, services, or both. Trade is also
called commerce. A mechanism that allows trade is called a market. The original
form of trade was barter, the direct exchange of goods and services. Modern
traders instead generally negotiate through a medium of exchange, such as
money. As a result, buying can be separated from selling, or earning. The
invention of money (and later credit, paper money and non-physical money)
greatly simplified and promoted trade. Trade between two traders is called
bilateral trade, while trade between more than two traders is called miltilateral
trade.

Trade exists for many reasons. Due to specialization and division of labor,
most people concentrate on a small aspect of production, trading for other
products. Trade exists between regions because different regions have a
comparative advantage in the production of some tradable commodity, or
because different regions’ size allows for the benefits of mass production. As
such, trade at market prices between locations benefits both locations.

Pattern of organizing and administering trade include:

e State control — trade centrally controlled by government planning.
— Laws regulating Trade and establishing a framework such as trade
law, tariffs, support for intellectual property, opposition to dumping.
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http://en.wikipedia.org/wiki/Good_(accounting)
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e Guild control - trade controlled by private business associations holding
either de facto or government-granted power to exclude new entrants.

— In contemporary times, the language has evolved to business and
professional organizations, often controlled by academia. For example in
many states, a person may not practice the professions of engineering, law,
law enforcement, medicine, and teaching unless they have a college degree
and, in some cases, a license.

e Free enterprise - trade without significant central controls; market
participants engage in trade based on their own individual assessments of
risk and reward, and may enter or exit a given market relatively
unimpeded.

e Infrastructure in support of trade, such as banking, stock market, etc.

e Technology in support of trade such as electronic commerce, vending
machines.

According to the United Nations Statistics Division, "wholesale™ is the
resale (sale without transformation) of new and used goods to retailers, to
industrial, commercial, institutional or professional users, or to other
wholesalers, or involves acting as an agent or broker in buying merchandise for,
or selling merchandise to, such persons or companies. Wholesalers frequently
physically assemble, sort and grade goods in large lots, break bulk, repack and
redistribute in smaller lots. While wholesalers of most products usually operate
from independent premises, wholesale marketing for foodstuffs can take place at
specific wholesale markets where all traders are congregated. Retailing consists
of the sale of goods or merchandise from a fixed location, such as a department
store or kiosk, or by post, in small or individual lots for direct consumption by
the purchaser.l* Retailing may include subordinated services, such as delivery.
Purchasers may be individuals or businesses. In commerce, a retailer buys
goods or products in large quantities from manufacturers or importers, either
directly or through a wholesaler, and then sells smaller quantities to the end-
user. Retail establishments are often called shops or stores. Retailers are at the
end of the supply chain. Manufacturing marketers see the process of retailing as
a necessary part of their overall distribution strategy.

Exercise 1. Answer the following questions.

What does the term “trade” mean?

What types of trade do you know?

What are the advantages and disadvantages of buying and selling?

What does the term “bilateral trade” mean?

Why does wholesaling differ from retailing?

What five main items must be included in a pattern of organizing and
administering trade?

7. What way are the state and guild controls exercised?

AR
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Exercise 2. Give the Ukrainian versions for:

trade, market, goods and services, buying, selling, production of tradable
commodity, market prices, state control, guild control, free enterprise,
infrastructure, technology.

Exercise 3. Give the English versions for:

TOPTiBJsI, TypTOBa TOPTIBIA, PO3APIOHA TOPTiBIS, MOKYIKA, MPOJAK,
PUHKOBI I[IHM, TOBAapW Ta TIOCIYTd, BUIbHE MIAIPUEMHHUITBO, KIHIEBUHN
CTHOXKUBAY, CTPATETIs pO3MOALTY (PO3OBCIOIKECHHS).

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

trade —

trading —

wholesale —

retail —

international trade —
home trade —
market prices —
buying —

selling —

shops —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about shopping.

1. Shopping / refers to / buying/ products / the act / generally /of.

2. Shops / or in a shopping center / may be / shopping streets / houses, / or
mall / on residential streets, / with few or no.

3. Sometimes / as a recreational activity / to obtain necessities / shopping /
is done / such as / food and clothing; / it is done / sometimes.

4. Recreational shopping / (just looking, not buying) / and browsing, / and
does not always result / window shopping / in a purchase /often involves.

5. The invention / promoted / money / simplified / greatly / of / and / trade.

Exercise 6. Complete the text with the words and phrases from the box, using
them in the appropriate form.

Ukraine’s trade is still heavily oriented towards the CIS (Commonwealth
of Independent States) and especially to Russia. Its trading partners are
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CIS countries, the EU nations, Central Europe, China, and the United States.
Most of oil and gas are from Russia and Turkmenistan, while imports
of technologies are mainly from Western countries. , Which are minimal
for a developed country, consist mainly of raw materials and agricultural goods.

In 2000, exports totaled $14.6 billion and imports totaled $15 billion.
Ukraine’s main are in Russia (24 percent), the European Union (30
percent), and the United States (5 percent). Its main are Russia (42
percent), the European Union (29 percent), and the USA (3 percent).

Ukraine remains interested in bilateral trade and with Russia
and the CIS, but is careful to pass up any larger political or security relationship.
As an Associate Member of the CIS, Ukraine has rejected all to
transform the CIS into a organization. As a result, Ukraine has
refrained from joining the Russia-Belarus Union, the CIS Customs Union, and
the Payments Union. However, mindful of the for bilateral relations
with the CIS countries, in March 1998, Ukraine and Russia concluded an
Interstate Economic Treaty.

Imports, importers, preference, economic cooperation, major, exports, export
markets, attempts, supra-national

Exercise 7. Comment on the following.

“Finance i1s, as it were, the stomach of the country, from which all the
other organs take their tone”. (W. Gladstone)

Exercise 8. Agree or disagree with the following statements.

1. Trade is believed to have taken place throughout much of recorded human
history.

2. Trade is the process of exchange of goods, services, or both.

3. Trading was the main facility of prehistoric people, who bartered goods
and services from each other before the innovation of the modern day
currency.

4. The balance of trade (or net exports, sometimes symbolized as NX) is the
difference between the monetary value of exports and imports in an
economy over a certain period of time. It is the relationship between a
nation’s imports and exports.

5. A buyer is a person who purchases something.

6. A seller is a vendor.

7. A retailer buys goods or products in large quantities from manufacturers
or importers, either directly or through a wholesaler.

8. Wholesale is the resale of new and used goods to retailers, to industrial,
commercial, institutional or professional users, or to other wholesalers.

9. Goods sold to other countries, such as food, cars, machines, books,
medicines, discs and many others are invisible exports.
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10.Services, such as insurance, freight, tourism, medical operations and
others sold to other countries are visible exports.

Exercise 9. Say what you have learned about:

pattern of organizing and administering trade.
wholesaling and retailing as a process of trade.
foreign trade of Ukraine.

shops and shopping.

visible and invisible exports.
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Exercise 10. Give a free translation of the following text.

Toprienss — ¢opma 00MiIHY MNpoOAyKTaMH Ipami W TOCIyraMu, IIo
XapakTepU3yeThCcsl BIAHOCMHAMU MIXK 1i y4YaCHUKaMU — TMPOAABUAMH U
MOKYMIIMUA — Ha OCHOBI BapTiCHOTO 00MiHy. TOpPTiBIIs € CAaMOCTIMHOIO Taly331o,
IO 3/A1MCHIOE MOCEPENHUIBKY MISIBHICTh 13 KYMiBII-NPOJaXy TOBapiB uepe3
yrogay MDK MpOJaBLEM 1 MOKYIIEM B YCHI 4M NHCbMOBIH (opMmi, B SIKii
OOyMOBIIOIOTh ~ OOCATM  3aKyliBeJlb  TOBapiB, 1iX  SKICTb, HAaJlaHHA
NepeanpoOdaKHAX YH TICHS TPOAKHUX TOCITYT, MOPAJOK PO3PaxyHKIB 3a
KYIUIEHUH TOBAp 1 MOCIIYTH.

TopriBiass  BBaXaeTbCsl  MOCEPEAHMKOM  MIDXK  BUPOOHHUITBOM 1
CTIOKUBAHHSM, SKHI Ja€ 3MOTY OCHOBHY Macy CTBOPEHHX TOBapiB 1 MOCIYT
JIOBECTH 0 CHOXHUBaviB. OTpUMYIOUH BiJ] TOPriBil KOIITH 3a IPOJaHl TOBapH,
MIPOMHUCIIOBI 1 CUIBCHKOTOCIOAAPCHKI MIAMPUEMCTBA MalOTh 3MOT'Y BITHOBHTH,
PO3MIMPHUTH 1 BIOCKOHAIUTH BUPOOHUIITBO.

3a PUHKOBHUX BIJHOCHUH KOHKYPEHI[iSl KalliTajlly CIpHUsS€ CTBOPECHHIO
TOProBux (ipM y 30BHILIHIA TOPriBil, BIATAK — y TYpTOBIA Ta po3ApiOHIN.
BinOyBa€eThCsl 3IUTTS TOPrOBOrO KamiTaiay 3 OaHKIBCBKUM 1 IPOMMCIOBUM, IO
3YMOBIIIOE MOSIBY (hiHAHCOBUX KOPIOpAIliil.

Exercise 11. Write an essay on one of the following topics.

1. A speculator is a man who observes the future, and acts before it occurs.
2. Competition is the life of a trade, and the death of the trader.
3. Pros and cons of Internet trading.

Exercise 12. Read the following text and discuss it.

International trade is essential for the maintenance and growth of
prosperity in all countries.

One of the major reasons why international trade takes place is that of
economic advantage. International trade creates value. It increases the efficiency
of resource allocation worldwide, reduces production costs, lowers input costs
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and through the international division of labour, lowers prices paid by
consumers and increases product variety and availability.

Nations are usually better off if they specialize in certain products or
commercial activities. By doing what they do best they are able to exchange
products not needed domestically for foreign-made goods that are needed. This
allows a higher standard of living than would be possible if the country tried to
produce everything itself.

The concepts of absolute advantage and comparative advantage play a
critical role in international trade.

A country has an absolute advantage in the marketing of a product if it has
a monopolistic position or if it produces the item at the lowest cost. Examples of
absolute advantage are rare, because few countries are sole suppliers and
because economic conditions rapidly alter production costs.

A more practical approach to international specialization is that of
comparative advantage. A country has a comparative advantage in an item if it
can supply that item more efficiently and at a lower cost that it can supply other
products. Nations usually produce and export those goods in which they have
the greatest comparative advantage or the least comparative disadvantage.
Countries tend to import those items in which they have the least comparative
advantage or the greatest comparative disadvantage.

For example, American exports tend to be those in which the US has a
comparative advantage over its trading partners. Being a highly industrialized
nation with good natural and agricultural resources, the US tends to export
manufactured items (aircraft parts), food products (grain, wheat), and some
natural resources (coal). By contrast, countries with low-cost labour often
specialize in products that require a significant amount of labour, such as shoes
and clothing.

Some countries refuse to specialize their productive efforts because they
want to be self-sufficient. Other countries subscribe to the self-sufficiency
viewpoint only for commodities that they regard as strategic to their long-run
development.

In most cases countries who seek to be self-sufficient do so for reasons of
military preparedness, fear of economic reprisal from other countries and
nationalism. They see noneconomic advantages as being more important to the
national welfare than the economic advantages of specialization. Israel and
South Africa are examples of countries that seek to be self-sufficient.
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UNIT 16. TAXATION

Key words and phrases

Tax (direct, indirect)

noAaTok (6e3nocepeHii, HeMPSIMUii)

Taxation OIT0JIATKYBAHHS

Expenditure BUJIATKH, BUTPATH

Income tax MOJATOK Ha MPUOYTOK

Earnings 3ap00ITOK, HATXOKEHHS, JOXI]I,
pUOyTOK

Legal entity I0pUInYHA 0co0a

Fiscal revenue OFOKETHI HAAXOIKEHHS

Tax rate CTaBKa MOJATKY

Sales tax OJJATOK 3 000pOTY

Excise duty AKLU3HUHN MOJATOK

To levy a tax (on), to assess a tax

06KJ'IaIIaTI/I IIOAaTKOM

Value added tax

MOJATOK Ha JI0JIaHy BapTiCTh

To exempt from a tax

3BIJIHUTH BiJ] OTTOJIATKYBaHHS

To collect taxes

CTAT'YBAaTU IIOAATKHU

Taxable income JIOX1JI, IO MiJIATA€E OMOIATKYBAaHHIO

Tax deductions BiJJpaxyBaHHS IMO/IATKIB

€IMHUH ITOJATOK

Single tax

Read the following text

In poetry, spring is a time when a young person’s fancy turns to thoughts
of love. But in economics, spring is much less romantic period. It is the season
when millions of people in many countries begin to sort their previous year’s
income and expense records — the first step in determining their personal income
tax.

In calculating this tax, you are allowed to take specific types of deductions
and exemptions. Some deductions that may be made (within limits) from your
income are donations to your alma mater and to various non-profit organizations.

The amount of income tax you must pay at a given income level depends
on several things. These include whether you are single or married and what the
particular tax rates happen to be at the time. The rates are usually revised by the
government every few years.

Taxation is used to finance government expenditure. It represents a
transfer individuals, groups and organizations to the government.

Tax is money compulsory levied by the state or local authorities on
individuals, property, or businesses. In modern economies taxes are the most
important source of government revenues. Taxes can be levied and classified in
many ways. In many countries there are three principal types of taxes:

Taxes on income (personal income taxes and corporate income taxes);

Taxes on wealth (property taxes; death and gift taxes);

110




Taxes on activities (sales and excise taxes; social security taxes).

Because the power to tax is so weighty a matter, economists have
developed several broad standards for judging the merits of a tax:

1 .Equity. Tax burdens should be distributed justly.

2.Efficiency, Stability, and Growth. A tax should contribute toward

improving resource allocation, economic stabilization, and growth in the

total output of goods and services.

3.Enforceability. A tax should be adequate for its purpose and acceptable
to the public, or else it will be impossible to enforce.

Taxes are considered to have three functions:

(a) fiscal or budgetary, to cover government expenditure, to provide the
public authorities with the revenue required for meeting the cost of defence,
social services, interest payment on the national debt, municipal services, etc.;

(b) economic, to give effect to economic policy, to promote stable
economic growth, to influence the rate of economic growth of the nation;

(c) social, to increase the economic welfare of the community, to lessen
inequalities in the distribution of income and wealth.

Businesses and individuals are subject to many forms of taxes. The
various forms of business are not taxed equally. The tax situation is simplest for
proprietorships and partnerships; corporations or companies are treated
differently.

Exercise 1. Answer the following questions.

What is taxation used for?

What can taxes be classified according to?
What is tax?

What are the main function of taxation?
What are the principal types of taxes?

gk whE

Exercise 2. Give the Ukrainian versions for:

tax, taxation, taxes on income, taxes on wealth, taxes on activities,
government revenues, fiscal or budgetary functions, economic welfare, to
promote economic growth, proprietorships, partnerships, corporations.
Exercise 3. Give the English versions for:

OTIOJIATKyBaHHS, MOJIATKH, OMOJATKOBYBAaHUM J0X1]1, TOAATKOBA (PYHKITIs,
100po0yT, cTablTbHUN €KOHOMIYHHM PICT, PO3PaxXOBYBaTH OOCAT MOJATKY, 03

0OMeKeHb, BUTPATH.

Compose your own sentences using the words and word combinations above.
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Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

taxation —

income tax —

legal entity —

fiscal revenue —

tax rate —

sales tax —

excise duty —

to assess a tax —

to exempt from a tax —
to collect taxes —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about taxation.

1.  Taxation /income / from / groups / organizations / the government /
represents / a transfer / individuals, / of / and / to.

2. Income / at source / tax / collected / usually / is.

3. Profitable / are / alike / unprofitable / and / firms / taxed.

4. Basically / can / taxes / indirect / any / be divided / tax system / into /
direct / and.

5. The / (VAT) / tax / is / value-added / best / kind / sales / of / known /
tax.

Exercise 6. Complete the text with the words and phrases from the box, using
them in the appropriate form.

Ukraine’s tax system is undergoing , Which are expected to be
completed when a new tax code is introduced. A major reform of the tax
system was undertaken in 1997. The reform aimed at increasing government
revenues by reducing the number of special tax exemptions and simplifying and

streamlining compliance procedures. At the time of writing, the and
compulsory payments in Ukraine were as follows:

* corporate profits tax (a uniform tax at the rate of 30 % applies to
taxable profits earned by entities and permanent establishments of
foreign companies);

* personal income tax (is levied at a number of marginal rates up to
a maximum of 40 %. Employers are required to deduct personal income tax and
state pension and social security charges from employees’ and

pay them to the state authorities);
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* value added tax ( AT, is charged as percentage of the selling price

of an article and commodity, is added to the as output tax at each
stage of production and distribution);

* payroll tax (is based on gross salary and to the Pension
Fund, the Social Security Fund, the Employment Insurance Fund);

* excise tax (is applied to certain goods imported into, or produced
in, Ukraine. The list of includes alcoholic, beverages, beer,
tobacco, cars, petrol, diesel fuel and jewellery);

* land tax (is paid monthly by the owners or users of land only);

* tax on owners of motor vehicles (is paid by legal entities and
individuals that own registered in Ukraine);

* import duties (is charged for the purpose of raising money, or
protecting industry against foreign ).

Other taxes and charges include stamp duty, royalties on oil and gas
extraction, charges for the exploitation of natural resources and environmental
pollution, and charges for patents. In addition, there are 16 different
local taxes that may be levied at the discretion of the local authorities.

principal taxes, excisable goods, competition, wages and salaries, reforms, is
paid, resident, invoice, motor vehicles, retail trade

Exercise 7. Comment on the following.
He who pays the taxes sleeps better.
Exercise 8. Read and try to reproduce learn the following dialogue.

A: Have you been notified that your company will be found for not
having paid the tax?

B: Yes, we have. But we’re going to fine an appeal.

A: But what are the grounds? Your company has heavy tax liabilities.
We regard it is an attempt to dodge the tax. Even if you find somebody who
helps you in the Fiscal Administration, we’ll not cut down the tax. Nobody
should be exempted from taxation.

B: We cannot agree with it. We’re being overtaxed. We’ve consulted a
specialist on taxation and he says it’s a violation of the tax legislation. We’re
acting in accordance with the regulations.

A:  We are sure every taxpayer should get acquainted with the tax
legislation in force. But believe us your taxation is not expropriatory!

B: We have a right to check it. See you in court.

A: No problem. This is your choice.

Exercise 9. Say what you have learned about:

1. principal types of taxation;
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basic functions of taxation;

standards for judging the merits of a tax;
compulsory taxes and payments in Ukraine;
tax form.

bk wh

Exercise 10. Give a free translation of the following text.

[TomatkoBa pexmaparis (tax form) - gokyMeHT, Ha OCHOBI SKOTO
OOYHCITIOETHCS OCOOMCTUI MOAOXIMHUN MoAaToK. Bona micTuTh 1H(pOpMAILi0
PO JOXOJIM, OTPUMaHI IUIATHUKAMHU MOJATKIB 3 YCIX JDKEpe 3a MEeBHUM Mepiof,
K mpaBuio, 3a pik. Y CHIA, Hanpukiaa, moJaTkoBa AeKiIapallis MICTUTh TaKi
OCHOBHI BifJoMOCTI: 1) ampeca TuTaTHUKA MOIATKiB; 2) HOMEp ITUIATHUKA MTOIATKIB
y CHCTEMI JIep>KaBHOTO COIIAJILHOTO CTpaxyBaHHS; 3) BUJ 3aHATh, Npodecis;
4) ciMeliHuii cTaH; 5) KUIBKICTh YTPUMAaHIIIB; 6) BiK; 7) cyMa CYKYIIHOTO I0XO.Y,
OTPUMAHOTO 3 yCIX JpKepel: 3apo0iTHA TiaTa ciy>KOO0BIIIB, OTPUMaH1 BIJCOTKH,
MIMPUEMHHUIIBKUN JTOX1d, JOXOIW BIJ KamiTaly Ta HWOro MPUPOCTY, IEHCIi,
BUILUTATH 3 (POHIIB COILIAIBHOTO CTpaxyBaHHs (depe3 0e3poliTTs, XBOpPOOy
TOIO); 8) MOAATKOBI MIJIBI'M: HEOMOAATKOBAHUN MIHIMYM, CTaHJapTHA 3HIKKA,
OUIBTH IS TAIpUEMIIiB; 9) onmomatkoByBaHuil joxin; 10) migmuc mjiaTHUKA
nonatkiB; 11) mara 3amoBHeHHs. [lepex migmucoMm 1 JaTol0 3a3HAYAIOTH
JOCTOBIpHICTh 1 TMOBHOTY 1HQoOpMaumii. Y MOAATKOBIA JAeknapauii €
NOMNEepPe/KEHHsT JUIA IUIaTHUKA TOJATKiB, [0 B pa3l HE JOCTOBIPHOCTI
1H(pOopMaIlli BIH MIJJISATA€ MIEPECITITYBAHHIO B CYJJOBOMY MOPSAKY.

VYpsa  Ykpaimum  mpojekiapyBaB  HEOOXIJHICTH  BIPOBAIKEHHSA
NOJATKOBUX JAeknapauiid me y 1994, ognak uei BaxsmBUil 3aci0 (popMyBaHHS
CIIPaBEIJIMBOI MOJJATKOBOT CUCTEMHU BTUTIOETHCS B JKUTTS MOBUIBHO, 1 HA MIOYATKY
1995 mnommproBaBcst 3A€OUTHIIOTO HAa KEPIBHUKIB MIAMPUEMCTB, YCTAHOB,
cTpykTypu Biaagu. Y 2000 mogaTKoBi JeKiIapallii 3aI0BHUIN TPUOIU3HO 2 MITH.
oci0

Exercise 11. Write an essay on one of the following topics.

4. My understanding of functions of taxation.

5. Taxes as a confronting factor between society and people.

6. If I possessed a large sum of money, I would (wouldn’t) pay taxes,
because ...

Exercise 12. Read the following text and discuss it.

BUSINESS TYCOONS
America once idealized the businessman who amassed a vast financial
empire: the business "tycoon," the entrepreneur who not only made it big but
made it very big. His epoch — and that of thousands of lesser entrepreneurs —
was the second half of the 19th century. It began with the spread of the railroad
networks in the 1850s, and it included the growth of Northern industry in the
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1860s and the rise of investment banking in the 1870s. Throughout this period,
business interests had significant influence over government.

The great tycoons were fierce competitors, single-minded in their pursuit
of financial success and power. Among the giants were Jay Gould, J. P. Morgan,
Andrew Carnegie, John D. Rockefeller and Henry Ford. Some of these men
were honest according to business standards of their day; others used force,
bribery and guile to achieve their wealth and power. Business spirit was not
indigenous to the United States: rather, it grew from the soil of European
capitalism. But huge industrial enterprises such as railroads, with their extensive
managerial hierarchies, became more prevalent and more powerful in the United
States than elsewhere.

Unlike most other countries, in the United States industrial bureaucracies,
particularly railroads, grew faster and became larger than the government’s own
bureaucracy: in 1890, a dozen railroads employed over 100,000 workers, while the
US Civil Service in Washington numbered just 20,000.

J. Pierpont (J. P.) Morgan, perhaps the most flamboyant of the
entrepreneurs, operated on a scale of magnificence. He displayed ostentation and
grandeur in his private and business life. He and his companions gambled, sailed
yachts, gave lavish parties, built palatial homes and bought the art treasures of
Europe.

In contrast, such men as John D. Rockefeller and Henry Ford demonstrated
puritanical qualities. They retained their small-town values and lifestyles. As
church-goers, they felt a sense of responsibility to others. They demonstrated that
personal values could bring success; theirs was the gospelTof work and thrift.
Later their heirs would establish the largest philanthropic foundations in
America.

While upper-class European intellectuals generally looked on commerce
with disdain, most Americans, — living in society with a more fluid class
structure — embraced the idea of moneymaking with enthusiasm. They enjoyed
the risk and excitement of business enterprise, as well as the higher living
standards and potential rewards of power and acclaim that business success
brought.

By the time of the Great Depression of the 1930s, however, the image of
the entrepreneur as an American ideal had lost much of its luster. The crucial
change came with the rise of the corporation, the railroads first, then others. Few
business barons remained. They were replaced by "technocrats”, who became the
heads of corporations. These executives, expert in every phase of corporate
activity, became the indispensable cogs in the industrial machine. The-high-
salaried manager replaced the business tycoon.

Big business leaders today are often involved in many areas of public life.
They not only direct the fate of corporations, they serve on boards in their
communities and as university trustees. These new corporate leaders fly to
Washington to confer with governmental officials on national economy and
America’s relationship with other nations. They influence, but do not control the
US government — "neither openly nor behind the scenes."
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UNIT 17. FOREIGN INVESTMENT

Key words and phrases

To transfer capital IICPEBOIUTH KaIliTasl

Stock aKITist

Bond oOuirartisi, 60proBa po3mucKa

Return npuOyTOK, BiIIKOTyBaHHS
Commitment 3000B’ s13aHHS

Purchase KYIIBJIS

Management yIpaBJIiHH, KEPIBHUIITBO

Investor 1HBECTOD

Equity KaIliTaj KOMIIaHii, akllIOHEpHUN KaIliTal
Personnel TIePCOHAI

Interest rate IPOLICHTHA CTaBKa

Substitute 3aMiHHUK

Output POJTYKIIIs

Restriction 00MeXEHHS

Access JOCTYTI

Management skills YMIHHS KEpYBaTH, aIMIHICTPATUBHI HABUKH
Environment HABKOJIMIITHE CEPEOBHIIE

Read the text

Foreign investment may be divided into two components: portfolio
investment, which is the purchase of stocks and bonds solely for the purpose of
obtaining a return on the funds invested, and direct investment, by which the
investors participate in the management of the firm in addition to receiving a
return on their money.

Foreign Direct Investment (FDI) is a complex form of international
business. It involves ownership and control of a company in a foreign country
by an organization based in another country.

Controrary to portfolio investments, foreign direct investments mean a
long-term commitment where capital funds will be tied up for a long time.

Although a direct investment usually is acquired by transferring capital
from one country to another, capital is not usually the only contribution made by
the investor or the only means of gaining equity. The investment firm may
supply technology, personnel and markets in exchange for an interest in a firm
located abroad.

Companies engage in direct investment abroad for the same reasons they
pursue international trade:

1.To expand markets by selling abroad
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2.To acquire foreign resources (e.g. raw materials, production efficiency, and
knowledge).

Financial considerations are also the most important and sometimes
decisive factors. What is the expected return on an investment? What are interest
rates? What are the sources of working capital?

When governments are involved in direct investment, an additional
motive may be to attain some political advantage.

Although a direct investment may be a substitute for trade it also may
stimulate trade through sales of components, equipment etc.

Since most direct investments are intended for selling the output in the
country, where the investments are located, governmental restrictions that
prevent the effective importation of goods are probably the most compelling
force causing firms to establish their direct investments.

Direct investment sometimes has chain effects: when one company makes
an investment, some of its suppliers follow with investments of their own,
followed by investments by their suppliers, and so on.

One explanation for direct investment is that investors perceive a
monopoly advantage over similar companies in the countries to which they go.
The advantage is due to the ownership of some resource that is unavailable at
the same price or terms to the local firm. The resource may be in the form of
access to markets, patents, management skills, or the like. Because of the greater
cost usually incurred by transferring resources abroad and the perceived greater
risk of operating in a different environment, the firm will not move unless it
expects a higher return than at home.

In many countries there is resistance to foreign direct investment. Some
strategic industries (such as food, computers, nuclear reactors, and energy) will
find it increasingly difficult to expand abroad. But direct investment is likely to
continue its adventurous course in many areas. The economic integration of the
US, Europe, and Japan will stimulate its development.

Exercise 1. Answer the following questions

1.What components is foreign investment divided into?

2.What is portfolio investment?

3.What is direct investment?

4.1s capital the only contribution made by the investor?

5.Why do companies engage in direct investment abroad?

6.How can a direct investment stimulate trade?

7.What do investors perceive through direct investment?

8.Why won’t the firm start operating abroad unless it expects a higher
return than at home?

9. What is the difference between portfolio investment and direct
investment?

Exercise 2. Give the Ukrainian versions for:
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foreign investment; ownership and control of a company; long-term
commitment; gaining equity; in exchange for an interest; pursue international
trade; the expected return; to attain political advantage; to stimulate trade;
governmental restrictions; to make an investment; to perceive a monopoly
advantage; unavailable; access to markets; cost

Exercise 3. Give the English versions for:

KyIiBJIs TOBapiB BUPOOHUYOTO MPU3HAYCHHS, 3apoOysATH Tpolr, MeTa
1HBECTYBaHHS, CIIIbHUN (OHI, 3MEHIIyBaTH pPH3UK, IHBECTOp, 3alydyaTH
¢dinaHcu, BUMycKaTu oOiiraiii, MpOMOHYBaTH I[IHHI mamepu 3a (PIKCOBAHOIO
BIJICOTKOBOIO CTaBKOIO, TApAHTOBAHMM LIHHUHN NaMip, KynyBaTH L1HHI Manepu 3a
(IKCOBAaHOIO I11HOIO, BJIAIITOBYBAaTH OOWJBI CTOPOHM, IHBECTHIIIi, 1HO3EMHI
1HBECTHIII1, KyMiBJs, MPsMI 1HO3EMHI 1HBECTHIli, (GoHaU KamiTany, (iHAHCOBI
yro¥, EKOHOMIYHA 1HTerpatlisi, GOHIU IHBECTYBAHHS.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need)

direct investment —
portfolio investment —
equity —

capital —
management —
purchase —

return —

interest rate —
investor —
personnel —
environment —

Exercise 5. Explain the meaning of these statements.

1. Foreign investment may be divided into two components: portfolio
investment and direct investment.

Capital is not usually the only means of gaining equity by the investors.

3. When governments are involved in direct investment, an additional
motive may be to attain some political advantage.

Direct investment sometimes has chain effects.

In many countries there is resistance to foreign direct investment.

There is a difference between portfolio investment and direct investment.
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Exercise 6. Complete the following text with the words and phrases from the box
below using them in the appropriate form.

When we speak about we mean the purchase by a business of
new capital or of capital goods such as new machinery. In the most general
sense, Is to earn money with money. When an holds the
collection of financial securities we say that he holds portfolio.

Unit Trust (BrE) or Mutual Fund (AmE) is a that spreads its
investors’ capital over a variety of securities. Investment in a unit trust / mutual
fund reduces the for the small investor.

Apart from stocks and shares there are many , opportunities
available. When a company or government wishes to it can issue
bonds. These are offered at a fixed rate of interest. issued

by the government are called gilt-edged securities or gilts in the UK, and
treasury bonds in the US.

Derivatives or derivative instruments are financial such as
futures, options and swaps. Futures are contracts that give the right to buy and
sell currencies and commodities at an agreed time in at a price

agreed at the time of the deal.

securities, company, products, types of investment, bonds, the future,
investments, investor, risk, the objective of investing, raise finance

Exercise 7. Comment on the following:
Who moves picks up, who stands still dries up.
Exercise 8. Ask questions to fit these answers.

1. Foreign direct investment involves ownership and control of a company
in a foreign country.

2. Controrary to portfolio investments, foreign direct investments mean a
long-term commitments where capital funds will be tied up for a long time.

3. The investing firm may supply technology, personnel, and markets in
exchange for an interest in a firm located abroad.

4. Most direct investments are intended for selling the output in the
country where the investments are located.

5. Direct investment sometimes has chain effects.

6. One explanation for direct investment is that investors perceive a
monopoly advantage over similar companies in the countries to which they go.

7. The advantage the investor perceives may be in the form of access to
markets, patents, management skills.

8. Governmental restrictions are probably the most compelling force
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causing firms to establish their direct investments.

9. The economic integration of the US, Europe, and Japan will stimulate
foreign direct investment.

10. Foreign Direct Investment (FDI) is a complex form of international
business.

Exercise 9. Say what you have learned about:

1. foreign direct investment;

2. portfolio investment;

3. direct investment;

4. advantages and disadvantages of foreign direct investment;
5. the problems of foreign investors.

Exercise 10. Give a free translation of the text.

Exonomiuyna mpupoaa 1HBECTUIIM OOyMOBJIEHAa 3aKOHOMIPHOCTSIMU
MpoIIeCy PO3MIMPEHOTO BIATBOPEHHS 1 TMOJATa€E y BUKOPUCTAHHI YaCTHHH
JI0JIATKOBOTO CYCHIJIBHOTO MPOAYKTY JJisi 30LIBIICHHS KIJIBKOCTI 1 SIKOCTI BCIX
€JIEMEHTIB CUCTEMU MPOYKTUBHUX CHJI CYCIIILCTBA.

BianoinHo 1o 3akony Ykpainu "lIpo 1HBeCTHLIMHY OisUIBHICTB" BiJ
18.09.1991p., mig I1HBECTHILISIMH pO3YMIIOTBCS yCi BUIM MAWHOBHX 1
IHTENEKTYalIbHUX LIHHOCTEH, 1110 BKJIAJAI0ThCS B 00’ €KTH MIANPUEMHUIILKOL Ta
IHIIUX BHAIB JISUIBHOCTI, B PE3yJIbTaTl 4YOTO CTBOPIOETHCA MNPUOYTOK, abo
JOCSITAETHCS COL1ATIbHUM €(EKT.

Jlxepeno 1HBeCTHUIli - (POH]T HAKOMUYEHHS, a00 YacTHUHA HaIllIOHAJIBHOTO
JIOXOY, 0 30€pIraeThCs Ta CIPSIMOBYETHCS Ha 30UTBIICHHS 1 PO3BUTOK 3aC001B
BUPOOHMIITBA, 1 (DOH/T BIJIIKOTYBAaHHSI, 1110 BUKOPUCTOBYETHCS JJI BiTHOBJICHHS
3HOIIEHUX 3aC001B BUPOOHUIITBA Y BUTJISAII aMOPTH3AIIMHUX BIPaxXyBaHb.

[aBecTuIlli B MMPOKOMY PO3YMIHHI MOKHA BHU3HAYUTU SAK BUTPATH
pecypciB, IO 3IHCHIOIOTHCS 3 METOIO OJIEPXKAHHS B MallOyTHROMY KOPHUCTI a0o
npuOyTKy. Y TakoMy po3pi3i pilIeHHS TpO BKJIAJaHHS 1HBECTHUIIIM
BIIPI3HSAIOTHCS BiJ pIIICHb, CHOPSIMOBAaHUX Ha CHOXKHBaHHS, I SIKHX
XapaKTEPHUM € Te, 110 BUTPATU PECYPCIB CHPSIMOBAaHI Ha OAEPM AHHS TUIBKH
HeraitHoi KOpUCHOCTI.

[HBecTuiiiini  npomno3uiii  (IPOEKTH) € chneuupiyHuMU  BUAAMU
1HBECTHULIIH, 110 3A1MCHIOIOTHCS OKPEMUMHU OCO0aMM 1 (pipMaMu B IPUBATHOMY
CEKTOPI, a TAKOXK ypsAJaMU PI3HUX KPaiH 1 OpraHizalisiMu Aep>KaBHOTO CEKTOpa.

Exercise 11. Write an essay on one of the following topics.

1. the major motivations for direct investment;

2. explain why direct investments and portfolio investments are viewed
differently by investors and governments;

3. the main principles of investment policy in Ukraine.
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Exercise 12. Read the following text and discuss it.

The venture capital industry reflects the fortunes of a vital area of the
economy: small and medium-sized enterprises. These businesses play a key role
in wealth creation and job creation in the UK, in the European Union, in the
United States and in the "tiger economies" of South East Asia.

In the UK, 3i is the leading specialist investor in such businesses, which
are in the main private and unquoted companies. Increasingly they also invest in
this type of business in continental Europe.

Their goal is not only to respond to the investment needs of small and
medium-sized businesses but to inspire entrepreneurs to take on the challenge of
building independent businesses.

PRINCIPLES

In seeking to do this 3i adopts a number of principles: a long-term
approach to investment; a commitment to support but not to direct the
management of the businesses in which they invest; and involvement in the local
business community through their regional net-work of offices. These principles
have proved successful through differing economic circumstances in the UK and
are proving successful outside the UK. They have put 3i at the leading edge of
the venture capital industry.

Investment in small businesses always carries special risks - as well as
special rewards. Assessing these risks and rewards and managing them is an
integral part of business.

MANAGEMENT

This is very much a people business. In all their investments they are
making judgements about the ability of management. Whatever the stage in the
life cycle of a business their aim is always to bring together two valuable
resources - management skills and risk capital. 3i is proud of its leading role in
the development of both management buy-outs and management buy-ins. They
were a pioneer of these in the UK. Their skills are being exported to continental
Europe and beyond.

Their overall objective is to back high quality management teams which
will grow their businesses successfully, thus creating wealth. 3i today has
investments in over 3,200 businesses ranging from new companies which started
last month to established businesses looking for acquisitions. Their success is
31’s success.

Notes:

= "tiger economies” — eckonomika IliBaeHHO-CXigHMX A3IaTCHKUX KpaiH
(xkpain-"Turpis");

* unguoted companies — koMIaHii, akiii SKMX He 3apeecTpoBaHi Ha OIpxKi;

= entrepreneur — manpueMertsb;

= differing economic circumstances — pi3Hi eKOHOMi4Hi 0OCTaBHHHU;
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* management buy-out — KxymiBIs MEHEKepaMH 1 CIyXOOBISIMH
KOHTPOJIBHOTO TAKETY aKIlii CBOET KOMITaHIT;

* management buy-in — KymiBig MeHeIKepaMH KOHTPOJIBHOI'O ITaKeTy
aKI[1i 1HIT10T KOMOAaHIT,

= acquisition — npuadanHs (IHIIUX KOMITaHiH).

TEN GOLDEN RULES FOR EXPORTERS

For any business considering exporting, here are ten golden rules which
should be thoroughly learned and applied:

|. Set out a clear mission statement before you send even a parcel
overseas.

2. Get plenty of advice. This comes in many guises but check the
following to find out what help they can provide: Institute of Export
(membership body), Chambers of Commerce and Trade Associations.

3. Do your homework and research the market / s thoroughly and
continuously. Visit the markets and learn from first-hand experience. Check the
competition.

4. Concentrate initially on just a few markets. Spreading your efforts too
thinly is a recipe for a costly failure.

5. Try to build long-term relationships and work with those agents, end-
users and distributors with whom you feel most comfortable.

6. Make sure you can meet the needs of the market: plan properly and
recruit the right-calibre staff.

7. Consider the risk of overseas trade and regularly monitor your progress
against your plan.

8. Make sure training programmes for staff are held regularly and reflect
what your business needs.

9. Understand the cultures and customs of the markets / countries where
you plan to do business, thereby avoiding making gaffes.

10. Never take short cuts. Lay down procedures for everything and stand
by them, control costs and risks and cut out costly waste and errors.
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UNIT 18. INSURANCE

Key words and phrases

insurance CTpaxyBaHHs

insurer CTpaxyBau

insured CTpaxyBaJIbHUK

life insurance CTpaxyBaHHSI XKHUTTS

insurance company CTpaxoBa KOMITaHis

health insurance CTpaxyBaHHS 3I0pPOB’si

accidental losses BTPATH Yepe3 HEI[aCHI BUITAKU

term insurance CTpaxyBaHHS Ha IEBHUH MEPIOJT KUTTS
unemployment insurance CTpaxyBaHHsI 0€3p00ITTs

consumer KJII€HT, 3aMOBHUK

Read the following text

Insurance is protection against loss. The biggest losses to a person or a
family are loss of life and loss of income resulting from the death of a person
with dependants. Many people purchase life insurance to provide an income for
their dependants when they die.

Everyone hopes to live a long, healthy life. Modern science and medicine
have found cures for many diseases and have lengthened life expectancy. But
suppose that something unexpected happened to you, such as a serious illness or
an accident. You might not have enough income to pay your bills if you are
unable to work for many months. When one income stops in a two-income
family, the remaining income might not be sufficient to support the family. Your
savings might have to be used to meet your expenses. Your comfortable lifestyle
would be greatly altered. Life and health insurance provide a means to protect
family financial security and a means to protect families against accidental
losses.

Life insurance is an important source of personal and family security for
most Canadians. According to the Canadian Life and Health Insurance
Association Inc., almost 14 million Canadians are covered by some form of life
insurance. Today, the average amount of life insurance owned per Canadian
household exceeds S68 000. That is more than triple the amount owned in 1970.

Everybody’s needs are different, and these needs are constantly changing.
That is why there is such a wide range of insurance plans available today.
Insurance companies continue to create new products and new rates to appeal to
different groups of consumers.

Many of these consumers are women. Some are single parents and
working mothers, while others are childless career women. They also are
recognizing the need for income protection in case of an accident or death. Other
plans are offered for non-smokers, who are now the majority of the Canadian
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population. Lower insurance rates are being offered by many insurance
companies to these people.

All of the various choices available to consumers make the purchase of
life insurance seem like a complex decision to many people. Yet, the basic
principles of life insurance are really quite simple to understand.

In making your financial plans, you have two choices to make in dealing
with death. You can gamble that you will live and keep earning and saving long
enough to make adequate provision for a solid, financial future, or you can share
the financial risk by pooling some of your money with a group of other people.
The purchase of life insurance involves a large number of people, each paying a
premium on a regular basis to an insurance company that provides individual
protection against loss of life and, therefore, income for dependants. Such
personal protection would be very expensive for any one person the risk were
not shared. Premiums are collected and invested from °‘this large group of
insured people, and the insurance for those who die is paid from this fund of
money.

Life insurance is divided into two main classes — individual and group.
Individual insurance is an agreement between one person and a life insurance
company. Group insurance is insurance provided to a group of people under a
contract between the insurance company land, for example, an employer. Many
families purchase both forms of insurance in establishing their program for
financial security.

Life insurance is available in many different forms, with a wide variety of
options. Yet there are really only two basic types available — term and whole
life. Other plans are patterned on one of these basic types.

Exercise 1. Answer the following questions

1. Why do people purchase life insurance?

Why is it so important for an insurance company to know a
person’s age?

What is the difference between individual and group life insurance?
What are the two main types of life insurance?

What basic factors should a person consider buying life insurance?
Is life insurance an important source of personal and family
security for most people of the world? Why?

7. What do you know about the problems of insurance in our country?

N
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Exercise 2. Give the Ukrainian versions for:

insurance, life insurance, health insurance, serious illness, accident,
savings, financial security, insurance plans, groups of consumers, insurance
companies, personal property.
Exercise 3. Give the English versions for:
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CTpaxyBaHHS, TEPMiH CTpaxXyBaHHS, CTpaxyBaHHS KHUTTS 1 3JI0pPOB’s,
CTpaxOBi KOMIIaHii, CTpaxyBad, 3aXHCT IPOTH PHU3HMKY, CTpaxXyBaHHs MaiiHa,
MOCTIMHI JIOXOAM ¥ 3a0Ia/pKEHHS, IHAUBIAyaJIbHE CTpaxyBaHHS JKUTTS,
KOJICKTUBHE CTPaXyBaHHS KUTTS.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

forms of life insurance —
personal security —
insurer —

insured —
unemployment —
insurance —

home insurance —
term insurance —
group insurance —
medical insurance —
individual insurance —

Exercise 5. Explain the meaning of these statements.

1) Group insurance is issued to a group of people under one common
policy.

2) The amount of insurance purchased is often based on the amount of
salary.

3) Group insurance is often purchased by an employer, who may share
the cost of the insurance with the employees.

4) One benefit of group insurance is that a medical examination is
seldom required before you can be insured.

5) Group insurance is temporary, and ends when you leave the company
or group.

Exercise 6. Complete the following text with the words and phrases from the box
below using them in the appropriate form.

Most of us have to pay money some of the financial
consequences of taking risks, so insurance companies can us a
guarantee against risk for a fee that large enough their
claims and operating costs and still permit a profit. No one can

whose house next, yours or your neighbour’s. Thus, all
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insurance policy buyers small contributions toward a fund that can
(to be used) (to compensate) the person whose house (to go up) in flames.

Insurance companies can provide this service and to make
profits as long as the premium greater than the amount they might
have to pay, multiplied by the probability of payment. Vast amounts of money

to insurance companies as premiums for life, auto, and health
insurance, or as contributions to pension funds, many of which are administered
by insurance companies. These funds available for loans to business
firms or (to invest) directly by the insurance companies.

Insurance relies heavily upon the “law of large numbers”. In large
homogeneous populations it possible to estimate the normal
frequency of common events such as deaths and accidents. Losses can
with reasonable accuracy, and this accuracy increases as the size
of the group expands.

From the standpoint of the insurer, an insurable risk must meet the
following requirements.

The objects insured must numerous enough and
homogeneous enough to allow a reasonably close calculation of the probable
frequency and severity of losses.

The insured object must not subject to simultaneous destruction. For
example, if all the buildings insured by one insurer being in an area subject to
flood and a flood occurs, the loss to the insurance underwriter may be
catastrophic.

The possible loss must be accidental in nature, and beyond the control of
the insured. If the insured could the loss, the element of randomness
and predictability would be destroyed.

There must be some way to determine whether a loss has occurred, and
how great a one. This is why insurance contracts very definitely
what events must take place, what constitutes loss, and how it is to be
measured.

to avoid, to be (4), to sell, to predict, to make (2), to specify, to burn down, to
cover, to expect, to pay, to be predicted, to cause

Exercise 7. Comment on the following:

“Business is like riding a bicycle — either you keep moving or you fall
down” (Anonymous).

Exercise 8. Agree or disagree with the following statements.

1. The purchase of life insurance is an important source of personal and
family security for most Canadians.

2. Life insurance is simply a means of sharing a financial risk among a large
number of people.
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3. All life insurance can be purchased on an individual or a group basis, and
two basic types are available — term and whole life.

4. Term insurance provides temporary coverage and pays benefits only if
you die within a certain period of time.

5. Whole life coverage pays benefits when you die or when you surrender
the insurance for its cash value.

6. Whatever the type of policy you buy, there are a number of extra-cost
options that you can build into your bask coverage.

7. As in the case of life insurance, people buy health and income insurance
to help pay for hospital and medical care.

8. Private plans are available to cover additional costs not covered by
provincial plans.

9. Unemployment insurance is an income insurance plan provided by the
federal government to protect workers against loss of income.

10. Medical insurance covers the cost of the doctor’s services.

Exercise 9. Say what you have learned about:

1. insurance as a protection against loss;
2. the basic of life insurance;

3. the importance of health insurance;
4. classes of life insurance;

5. main types of insurance.

Exercise 10. Give a free translation of the following text.

B VYkpaini nmepiogoM CTBOpPEHHSI CTPaxOBOTO PUHKY BBaKAlOTh MOYATOK
90-x pokiB. CaMe TOAI BUHUKIW TMEPIIl TPUBATHI CTPaxoBl KOMIMaHIii, SKi
MOKJIaJI Kpad ToTaybHINH MoHomomii Jlepxkcrpaxy. ¥V TpaBHi 1993 poky OyB
Bunanuii [lekper Kabinery MinictpiB Ykpainu "IIpo crtpaxyBanHa", sKuii
MOKJIaB TIOYAaTOK CTBOPEHHIO ITUBUII30BAHOI CHCTEMU CTPaxXyBaHHSA B JEpKaBi.
BignoBigno nmo Jlekpery Oysio BBEAEHO JiIIEH3yBaHHS CTPaxoBOi JisUTBHOCTI,
CUCTEMY 3BITHOCTI CTPaxOBUKIB 1 METOAU JIEPKABHOTO PETYIJIIOBAHHS
CTPaxOBOT0 pUHKY. byno cTBopeHo JlepkaBHUI KOMITET y CIpaBax Harjisay 3a
CTPaxXOBOK [ISJIBHICTIO 3 HaJaHHAM HOMY BIJMNOBIAHUX  (DYyHKIIN 1
MTOBHOBAXCHb.

3akon Ykpainu "lIpo cTpaxyBaHHA" 3aXMIlla€ BITYU3HSIHOTO CTPAXOBHUKA,
OOMEXYIOUYM YacTKy 1HO3€MHHX IOPUAMYHUX OCIO Ta TPOMAJSIH Y CTaTyTHOMY
GboHIl CTpaxOBUX CHNUIBHUX KommaHii 10 49% Ta miJHIMAalOud IJIaHKY CTa-
TyTHOTO (POHY 1715 criimbHOTO TianpueMmctBa 10 S00 tucsa EKTO.

dakTUYHO HA PUHKY YKpaiHU Ji10Th JIBA BUIU CTPAXOBHX KOMITAHIM:

a) KENTHUBHI — CTBOPEHI MIHICTEPCTBAMHU, BIJOMCTBAMH, MOTYXKHUMHU
(G1HaHCOBO-TIPOMHUCIIOBUMHU  COIO3aMHU I  OOCIYrOBYBaHHSI PHU3HKIB CBOiX
TiIITPUEMCTB;

0) cTBOpeHI Ha TNPUBATHOMY KaIiTami, II0 (YHKIIOHYIOTh Ha
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KOHKYPEHTH1# OCHOBI.

3a MacmrabamMu cBo€i poOOTH, OOCATOM BiAMOBIIAIBLHOCTI HEACp)KaBHI
CTpaxoBl KOMMaHIi Ba)XXKO TOPIBHSHI 3 OpraHizamisMd KOJHUIITHbOTO
HepxcTpaxy, ekoHOMIuHa 0a3a skuxX ¢GopMyBajach BHIPOJOoBXK 70 pOKIB,
3aBJISIKA YOMY iX MPECTaBHUIITBA OYJI0O CTBOPEHO MPAKTUYHO B YCIX HAaCEJIECHUX
IIYHKTax YKpaiHu.

Exercise 11. Write an essay on one of the following topics.

1. Life insurance is an important source of personal security. Prove it.
2. Different types of insurance in our country.
3. Insurance companies must maintain a good public image. Prove it.

Exercise 12. Read the following text and discuss it.

Assume that you are one of a hundred people who are members of a
neighbourhood recreation centre. During the weekend, there is a serious fire in
the centre that results in $30 000 worth of damages to the building and its
contents. If this were your own private centre, the loss would be yours entirely.
However, if all 100 members had earlier agreed to share the cost of any possible
damages equally, all of you would have to contribute only $300 each to cover
the fire losses. The loss suffered by each individual is therefore much less.

When people pool their money or resources in this way, they share an
economic risk. Naturally, this sharing does not eliminate the risk, but it does
spread the loss over a large number of people, because only a few of them will
suffer a loss at the same time. Insurance is a means of sharing that economic
risk.

Someone has to receive the money that is pooled and to make sure that the
money is used to pay for genuine losses only. This service is provided by
insurance companies; the different plans they provide allow large groups of
people to share various economic risks.

Car, home, life, and health insurance are the four main types that are
available. When people purchase any type of insurance, they are contributing a
sum of money (a premium) on a regular basis to a fund that will pay them if they
suffer a loss in the future. The insurance company pools together all of the
premiums its policyholders pay. Your parents, for instance, pay money to insure
their car against theft or damage from an accident. If no theft or damage occurs,
your parents do not get their money back. However, some of the money is used
to pay the individual claims of other insured people who have had an accident.
Thus, payments from the fund or pool are made only to those who actually
suffer loss or damage.

For example, consider the case of David Phippen’s sailboat, which was
completely destroyed when fire gutted the building in which his and other boats
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were stored during the winter. Without insurance. Phippen would have had to
pay the complete cost of a replacement sailboat himself. With insurance, he —
and other boat owners who purchased property insurance — received payment
to covet this loss from the common fund of the insurance plan. If each of 400
sailboat owners had paid $100 for insurance, there would be $40 000 in a central
fund to covet any possible losses. The $3000 necessary to replace Phippen’s
sailboat would be paid from this fund. The sharing of risk by spreading possible
future losses over a large number of people is the main put-pose of buying
insurance.

Main Types of Losses

The most serious loss is the death or inability to work of the main wage
earner in the family. In addition to this economic loss, the family undergoes an
emotional loss too.

Losses also occur to the property of families or individuals. These losses
can be permanent — the total destruction of a home or car by fire, flood, or
explosion. Less severe is loss caused by property damage. Whatever the loss,
you and your family should consider what is most important to you and
determine what insurance protection is needed.

Each year millions of Canadians purchase some type of insurance. Two
parties are involved in the purchase of insurance. A person or a business, the
insured, purchases protection against risk of a loss from an insurance company,
the insurer. If the company has a representative acting on its behalf, this person
is called an ““agent” or “broker”.

When insurance is purchased, an insurance policy is prepared. This
detailed policy is a legal contract between the insured policyholder and the
insurer. It describes the kind of risks covered and not covered by the policy, the
conditions of the contract, and the term or period of time over which the
insurance protection is to be in effect. Any conditions that could lead to the
cancellation of the insurance are also included.

For the protection offered by the insurance company, the insured pays
money on a regular basis — usually once a month or once a year. This payment
is the premium. All premiums are pooled, and this money, together with
investment earnings on the money held before paying out the claim, is available
to pay for any losses suffered by an insured individual. A request for payment
for loss by an insured person is a claim.

There are many different kinds of insurance plans that a person might
consider buying. Car insurance is the biggest single type of general insurance
sold in Canada today. Home and property insurance is increasing in importance
because more and more families want protection against possible losses from
fire, storms, and theft. Nearly all families also have some form of health
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insurance because of high medical and hospital costs. Finally, many families
have some type of life insurance on one or more members of the family.

Insurance companies sell protection against almost any type of loss that
you can imagine. Musicians insure their voices; fashion models insure their
faces and hands. Because these items represent unusual potential losses not
shared by many other people, the cost of such insurance plans is very expensive
for the insured.

The Canadian life insurance industry is made up of some 160 companies,
which provide a variety of services to almost 14 million policy-holders. Because
of the number and different sizes of insurance organizations, a variety of career
opportunities is available.

An insurance agent or broker is probably the person with whom you are
most likely to come in contact. The agent is the person who represents the
insurance industry in its daily contact with policyholders. But insurance
companies requite managers, general office workers, and claims officers. A
claims officer is responsible for the approval and payment of benefits from
policies. Many clerical employees — file clerks, Secretaries, and receptionists
— are also needed.

With accounting procedures becoming mote technological, experts in the
accounting and computer field are necessary. Insurance companies are major
users of computer services in Canada. Computer operators, programmers, and
systems analysts are all vital to the computer section of an insurance company.
A computer programmer is the connection between the systems analyst, the
person who applies the computer to a problem, and the computer operator, the
person who operates the programmed problems through the computer.

Insurance companies also must maintain a good public image, so people
are required to work in advertising and public relations departments. Artists are
needed to design information booklets for consumers, company guides, and
newsletters. Marketing specialists try to determine people’s needs so that
products and policies are available to meet these needs.

Specialists called actuaries are essential; they prepare data on which
insurance premiums are based. The actuary measures insurance risks and then
calculates how much people will have to pay in premiums for their insurance
coverage. For people interested in law, there are positions in the legal
department. Every insurance policy is a legal contract and must meet the
conditions of federal and provincial laws.
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UNIT 19. ECONOMIC SOCIETY

Key words and phrases

Eonomics

€KOHOMIKa SIK HayKad, HaBYaJILHUM npcaAMcCcT

Eonomy

rOCIOJIaPCTBO, EKOHOMIKA JIep>KaBU

Eonomic society

€KOHOMIYHE CYCH1IbCTBO

Mrket economy

PUHKOBA €KOHOMIKa

Cmmand economy

KOMaHJIHa EKOHOMIKa

Mixed economy 3MillIaHa CKOHOMIKa

Back economy «TIHBOBA» €KOHOMIKa

Ague CIEPEYaTUCh, CYNIEPEUNTH

Crry out BUKOHYBATH, 3/11CHIOBATH
Dstribution PO3MOILT

Dvision TIOJT1JT, PO3IOILIT

Eist icCHyBaTH

Process of trial and error METOJI / IUISIX CIPOO Ta MOMIIIOK
Share JIOJISA, aKI[is

To share on PO3MIOIIATH

Read the text

To an economist, economic society presents itself as a mechanism for
survival — a means whereby people are able to carry out the tasks of production
and distribution.

In fact, in spite of the appearance of great varieties of economic systems it
iIs possible to group these different economic structures into four broad
categories. These basic types of economic organisation are usually described as
Traditional economies, Market economies, Command economies and Mixed
economies, and also Black economics.

Traditional economies

The oldest and until fairly recent times by far the most common way of
solving economic problem was that of tradition. In traditional societies, people
use methods of production and distribution that were devised in the distant past
and which have become the accepted ways of doing things by a long process of
trial and error.

In these societies we find that the division of land among the families in
the village or tribe, the methods and times of planting and harvesting, the
selection of crops, and the way in which the produce is distributed among the
different groups are all based upon tradition. Year by year, little is changed,
indeed a change in working procedures may well be regarded as an affront to
memory of one’s ancestors or as an offence against the gods.

The basic economic problems do not arise as problems to be discussed
and argued about. They have all been decided long ago. One follows the path
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that one was born to follow; a son follows in the footsteps of his father and uses
the same skills and tools. A caste system provides a good example of the rigidity
of a traditional society. The production problems (i. e. What? and How?) are
solved by using land as it has always been used and the worker carrying out the
traditional skills according to his or her fixed place in social structure. The
distribution problem (i. e. For Whom?) is solved in a similar manner. There will
be time-honoured methods of sharing out the produce of the harvest and hunt.
The elders, the heads of families, the women and the children will receive shares
according to ancient custom.

Traditional solutions to the economic problems of production and
distribution are encountered in primitive agricultural and pastoral communities.
But, even in advanced countries, tradition still plays some part in determining
how the economy works.

The definitions of different kinds of economy

Economy is the system by which a country’s wealth is produced and used:

¢ command economy — an economic system in which production levels are
controlled by a central authority;

¢ market economy — a system of producing wealth based on the free
operation of business and trade without government control,;

¢ mixed economy — the operation of a country’s money supply, industry,
and trade by a mixture of the governmental principles and the principles
of private entrepreneurs;

¢ black economy — business activity that is carried on unofficially,
especially in order to avoid taxation

Exercise 1. Answer the following questions.

1. What does economic society present itself to an economist?

2. What broad categories can different economic systems be grouped
into?

3. What methods of production and distribution do people in traditional
societies use?

4. What example does a caste system provide?

5. How are the production problems (What? And How?) solved in
traditional societies?

6. What part does tradition play in advanced countries? Give examples.

Exercise 2. Give the Ukrainian versions for:

receive, fixed, different, broad, common, fairly, selection, error, choice,
constant, mistake, rather, basic, produce, wide, get, general, make, various,
different, rigidity, broad, old, distant, long, receive, advanced, true, ancient,
narrow, same, near, backward, false, lose, modern, young, short, flexibility.

Exercise 3. Give the English versions for:
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MEXaHi3M BIDKUBAHHS, 3aBJAaHHS BUPOOHUIITBA Ta PO3IMOALTY, HAWOLIbII
MOIIMPEHUN NUIIX / CHOCIO BUPINIEHHS €KOHOMIYHHX IMpoOJieM, y JallekoMy
MUHYJIOMY, OCHOBHI €KOHOMIYHI TMpoOJieMH, y TOM K€ CcHociO, 3TrigHO 3
CTapOJIaBHIM 3BUYA€EM, B TEPEAOBHX KpaiHax, OJHAKOBa OIUIaTa MpaIlli *KiHOK,
KOMaH/IHa €KOHOMiKa, pUHKOBa €KOHOMiKa, EKOHOMIYHA CHCTEMa, EKOHOMIUHUH
picT.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

economic -

economics -

economist -

national economy -
economic system -
economically -

economic advantage -
national welfare -
production problems -
economic organizations -

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about economic society.

1.  societies / were / the past / use / of / that / in / people / in / methods /
devised / traditional / production / distant.

2. thesame/and/ he/tools / uses / skills.

3. traditional / provides / a example / a system / good / of / a society /
caste / of / the rigidity.

4.  the problem/in/ distribution / a manner / is / similar / solved.

5. basic / are / to / some / societies / problems / common / all /
economic.

Exercise 6. Complete the following text with the words and phrases from the box
using them in the appropriate form.

A specialized field of economics called investigates how
industries are organized, how they work, and how their organization affects how
they work. who study industrial organization concentrate on three
main areas:

o , wWhich describes the way in which individual businesses
together form an industry. It includes such factors as the , their sizes,
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and how difficult it is for new firms to enter the industry.

An important characteristic of industrial structure is called —
that is, the proportion of an industry’s total output supplied by a few firms.

. refers to how businesses act in relation to one another
and in response to economic conditions. It includes such factors as what prices
companies charge, what advertising and other sales promotion they do, and how
much each business spends in order

o refers to the results of mdustry behaviour and structure.
It refers to how well in producing high-quality products, setting low
prices, and providing employment. The performance of all industries together
determines the performance of a

to develop new products, structure, performance, concentration, industrial
organization, number of firms in an industry, nation’s economy, economists,
behaviour, an industry meets the needs of a society.

Exercise 7. Comment on the following:

“The best entrepreneurs are risk avoiders. They identify the risk, and then
they take actions to minimize the effects of it.” (Paul Hawken)

Exercise 8. Agree or disagree with the following statements.

Investors watch the rate of economic growth closely.

That car burns so much gasoline that it is not economical.

Economics is at the center of most governmental concerns.

In the long run it is an economy to buy good quality goods.

Despite the efforts of the government, the black economy continues to

oW E

grow.

6. The government should stop making candle-end economies which
only annoy the public.

7. Traditional solutions of the economic problems are important in our
country now.

8. We live in the conditions of Market economy

9. We have economic crisis now.

10. The black economy is an economic system in which production levels
are controlled by a central authority.

Exercise 9. Say what you have learned about:

peculiarities of economic society;

basic types of economic systems;
traditional solutions of economic problems;
economics as a term;

> wnh e
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5. the principles of economic development.
Exercise 10. Give a free translation of the following text

ExoHOMIYHUIT PO3BUTOK — TMpolec (QYHKI[IOHYBAaHHS Ta EBOJIOLIT
EeKOHOMIYHOI CHUCTEMH B JOBTOTEPMIHOBOMY IM€piojii, IIO BiOyBae€TbCA MiA
BIUIMBOM EKOHOMIYHUX CylepeyHocTed, moTped Ta iHTepeciB. Bin
XapaKTepU3y€eThCA 3MIHOI PUHKOBOI 1 BUPOOHWYOI KOH IOHKTYPH 3a TPUBAIUMN
mepioJ 4acy, BIPOJOBXK SKOTO 3HAYHY poOJIb BIIITPaOTh 1HBECTHIlIHHI,
1HHOBAIIIMH1, TEXHIYH] ¥ TEXHOJOT1YHI YNHHUKHA PO3BUTKY €KOHOMIKH, a TaKOXK
(hakTOpU €KOHOMIYHOT BJIACHOCTI Ta TOCIIOIAPCHKOTO MEXaHI3MY.

VY mpoiieci eKOHOMIYHOTO PO3BUTKY €KOHOMIYHA CHUCTEMa CYCHIJIbCTBA
MePEXO0IUTh BIJl OJHIET CTAJIIT YK eTamy 10 1HIIO1 (HapuKJIIa, BiJl HIXKYO1 CTaIli
KariTajai3My JI0 BHIIOi), a00 BiJl OJJTHOTO CTaHy (HANMPUKIaMd, 10 1HIYCTPIaIbHOIO
YK arpapHoro) 70 1HIOTo (1HAYCTPiaIbHOTO).

OCHOBHMMH YMHHMKaMU €KOHOMIYHOTO  PO3BUTKY €  TEXHIYHI,
TEXHOJIOT14H1, €KOJIOT14H1, EKOHOMIYHI, TPYAOBI, COIlIaIbH1, MOJITUYHI, TyXOBHI,
reorpadiyHi, aeMorpadivsi, COLlaIbHO-€KOHOMIYHI, MpaBoOBl, 1H(pOpMaIliiiHi,
iHTeIeKTyalbHi Ta iH. [X HA3UBAIOTH Ile IHTPeNicHTAMU CYCIILIBHOT CHCTEMH, SKi
MOCUJIIOIOTh YU TTOCIA0JII0I0Th €KOHOMIYHUNA PO3BUTOK CYCH1JILCTBA.

Exercise 11. Write an essay on one of the following topics.

1. Ideal National Economy for Ukraine.
2. Strong and weak points of each kind of economy.
3. Searching of the ways out from the economic crisis in Ukraine.

Exercise 12. Read the following text and discuss it.

People have limited means to satisfy unlimited wants so they are forced to
choose. The problems of choice are essentially problems of allocation. People
must decide how to allocate resources to different uses and then how to allocate
the goods and services produced to the individual members of society. There are
three fundamental choices to be made.

1. Which goods shall be produced and in what quantities? This problem
concerns the composition of total output. The community must decide which
goods it is going to produce and hence which goods it is not going to produce.
Having decided the range of goods to be produced, the community must then
decide how much of each good should be produced. In reality the choices before
a community are rarely of “all or nothing” variety. They usually take the form:
more of one thing and less of another. The first and major function of any
economic system is to determine in some way the actual quantities and varieties
of goods and services which will best meet the wants of its citizens.

2. How should the various goods and services be produced? Most goods
can be produced by a variety of methods. Wheat can be grown by making use of
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much labour and little capital, or by using vast amounts of capital and very little
labour. Electrical appliances can be made by using large and complex machines
operated by relatively few semior unskilled workers. Alternatively they might be
produced in hosts of small workshops by highly skilled technicians using
relatively little machinery. Different methods of production can be distinguished
from one another by the differences in the quantities of resources used in
producing them. Economists use the term capital- intensive to describe the
alternative methods just outlined. The total output of the community depends not
only on the total supply of resources available but on the ways in which these
resources are combined together. A community must make decisions on the
methods of production to be adopted.

3. How should the goods and services be distributed? This is the third
function which an economic system has to perform. The total output has to be
shared out among the members of the community. The economic system has to
determine the relative sizes of the shares going to each household. Should
everyone be given an equal share? Should the output be shared out in
accordance with people’s ability to pay the price, or should the shares be
decided according to tradition and custom?

These basic problems are common to all societies no matter what level of
economic development they have reached. The methods of solving them will be
different from one society to another but the problems are common in all
societies.
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UNIT 20. MANAGEMENT. INTERNATIONAL MANAGEMENT

Key words and phrases

To foster CTIPUSITH, 320X0UyBaTH

Challenge CKJIQJHC 3aBJIaHHS

To assess OLIIHIOBATH

Regulations IpaBHJIa

To guide KepyBaTH, CIPSIMOBYBATH

To prevent 3ano0iraTu, 3aBaKaTH

Ethnocentric management CTHOIICHTPUYHUI MEHEDKMEHT

Polycentric management MOJTIIEHTPUYHUN MEHEDKMCHT

Geocentric management IE€OLICHTPUYHUI MEHEJDKMEHT

Suitable BIITOBI {HA

To select BiJIOUpaTH

A managerial approach KepiBHUH MiIXig

Management MEHEJ[KMEHT, YIIPaBIiHHS

Inferior (country) KpaiHa, 110 Ma€ MEHIIE 3HaYEHHS

The environment’s current state | MOTOYH1 JaHI YMOB, B SIKUX KOMIaHIsg Mae
MPAIFOBATH

The business attitudes of its | BigHomIeHHs ypsay g0 Oi3Hecy B CBOIH

government KpaiHi

Read the following text

The economic independence of nations fosters the growth of multinational
firms that conduct business on a global scale where markets are more important
than political boundaries.

Managers operating in an international environment deal with a variety of
unigue challenges growing out of such factors as politics, economics, and
cultures.

Each foreign country is different from all other countries where a firm
might do business. So, when a company is first getting established in a foreign
country it is the environment’s current state that gets more attention. It has to
learn local laws, customs, languages. It must learn to deal with foreign patterns
of economic growth, investment, and inflation. The company must also concern
itself with various aspects of international trade, such as the value of a country’s
currency relative to other currencies (the foreign — exchange rate) and its
balance of payments, as well as the extent of controls on imports and exports, on
foreign investors.

Firms that wish to expand into a foreign country must also assess its
political stability; the business attitudes of its government, ruling party and
opposition. Both a country’s internal and foreign policies can influence the
business environment.
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A multinational company must adjust to a multinational legal
environment, which includes laws and regulations dealing with taxes, tariffs,
quotas, copyright laws.

A company’s main resource is its people. Their attitudes guide its
internationalization, or prevent it. There are three primary attitudes among the
managers of international companies: ethnocentric, polycentric, and geocentric.

Ethnocentric managers see foreign countries and their people as inferior to
those of the home country. These managers believe that the practices of the
home country can be exported along with its goods and services.

A polycentric manager sees all countries as different and as hard to
understand. Believing that a company’s foreign offices are likely to understand
their needs, such managers leave them alone.

Geocentric managers recognize similarities as well as differences among
countries. Such managers attempt to draw on the most effective techniques and
practices, wherever they originate.

Firms with foreign interests are likely to have managers with each of these
perspectives. But it is considered that polycentric attitudes are the most suitable
kind for managers of multinational companies, but they are also the hardest to
learn and accept.

Operating in the international environment also affects the ways in which
the basic management functions of planning, organizing, leading, and
controlling are carried out.

There is currently much debate over selecting a managerial approach for a
multinational enterprize. Probably no single method of managing works for all
cultures; however, many arguments have asserted that the success of Japanese
firms indicates the existence of a successful approach to managing that is
effective between cultures.

Exercise 1. Answer the following questions.

1.What do managers operating in an international environment deal with?

2.What does a company operating in an international environment have to
learn?

3.What must firms that wish to expand into a foreign country assess?

4.What does a multinational legal environment include?

5.What characterizes ethnocentric managers?

6.What is typical for a polycentric manager?

7.What do geocentric managers recognize?

8.What are the basic management functions?

9.1s there any single method of management for all cultures?

10. Which approach to management is considered to be effective between
two cultures?
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Exercise 2. Give the Ukrainian versions for:

political boundaries, unique challenges; to do business; attention; local
laws; inflation; balance of payments; political stability; to adjust to; resource; to
prevent; primary attitudes; inferior; the practices of the home country; hard to
understand; needs; similarities; effective techniques; perspectives; suitable; to
affect; debate; a successful approach.

Exercise 3. Give the English versions for:

MDKHApOJHUNA  MEHEIKMEHT, KEpIBHMM  TiAXiJl, ETHOIEHTPUIHMA
MEHEKMEHT, TOJIIEHTPUYHUNA MEHEHKMEHT, TEOICHTPUYHUN MEHEIHKMEHT,
CeKOHOMIYHHMI pICT, OpraHizaiis, IUTaHyBaHHS, TMOJITHYHA Ta EKOHOMIYHA
CTa01IbHICTh, MIXKHAPOJIHA TOPTiBJIs, 3BUYAl, MOBA.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

boundary —
debate —
suitable —
inferior —
pattern —
attitude —
legal —

to guide —
to assess —
to prevent —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about management.

1. primary / companies / the managers / there are / among of / three /
international / attitudes.

2. learn / operating / in / must / international / about / managers / an
environment / effectively.

3. trade / the need / most / world / nations / to expand / recognize

4. and lends / to less / countries / the World Bank / the more / from /
countries / borrows / at rates / developed / prosperous / favourable.

5. internal / is / a group / have / regional / no / a Common market / that /
tariffs / of / countries.
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Exercise 6. Complete the following text with the words and phrases from the box
using them in the appropriate form.

One of the most important assignments of a Is to coordinate
all of the business functions. A management has several different :
including planning, organizing, directing, and controlling.

Planning allows to set short- and long-term goals for
themselves as well as for the business. A short-term goal for managers could be
to attend conferences that aid their . A long-term business goal could
be to devise a plan to reduce by five percent the cost of over the next
three years.

Organizing is a management function that deals

Directing is another management function that is mainly concerned with
the . New and long-term employees benefit from on-the-job training
that will prepare them for future promotions.

The last management function is that . This involves setting
standards for the goods produced or the services offered to consumers.
Managers this control to ensure the quality of goods or services.

Managing people is not — there are times when a manager
must criticize the way in which an employee is doing a job.

training and professional development of employees, must maintain, producing
goods, functions, personal professional growth, of controlling, with defining
responsibilities, management team, managers, an easy job.

Exercise 7. Comment on the following:

“When you hire people that are smarter than you are, you prove that you
are smarter than they are”. (Anonymous)

Exercise 8. Agree or disagree with the following statements.

1. The economic independence of nations fosters the growth of
multinational firms.

2. When a company is first getting established in a foreign country it is
the environment’s current state that gets more attention.

3. The company must concern itself with various aspects of international
trade.

4. A multinational company must adjust to a multinational legal
environment.

5. The international manager must know the language, culture, laws, and
customs of the host countries in which he or she operates.

6. Geocentric managers attempt to draw on the most effective techniques
and practices, wherever they originate.
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7. Operating in the international environment also affects the ways in
which the basic management functions are carried out.

8. There is currently much debate over selecting a managerial approach
for a multinational enterprise.

9. Management should never appoint a man who considers integrity
more important than intelligence.

10. All international organizations depend on a number of factors, such as
the size, scale of operations, line of business or manufacture, etc.

Exercise 9. Say what you have learned about:

1. running business with international companies;

2. management principles and functions which foreign business
environment demands;

3.the peculiarities of ethnocentric, polycentric and geocentric
management;

4. the management basic functions which are important in international
business environment too;

5. a managerial approach for a multinational enterprise.

Exercise 10. Give a free translation of the following text.

MeHemKMEHT — 1€ HayKa MO YIPaBIiHHSA CYYaCHUM IiAIPUEMCTBOM,
YCTAaHOBOIO, OCHOBHHUM 3MICTOM SIKOI € KOMIUICKC HAyKOBHX MPHHIIHUIIIB,
METO/IIB CTUMYJIIOBaHHA Ta OpPraHi3alliHUX Ba)KeliB BIUIMBY Ha Jli JIIOJEH,
BUKOPUCTAHHS PI3HOMAHITHUX PECYPCIB 3 METOI0 JOCSATHEHHS TaKTUYHHUX 1
CTpaTeriYHUX IIJICH opraHi3alii.

[TousaTTss ““mMeHemKMEHT” AK Hayka 1 mpakTuka dopmysanocs B CIHIA.
OpHak mnHWTaHHS CYTHOCTI yMpaBIiHHS, WOr0 TMPUHIMUIIB 1 METOIIB
JOCIIKYBaJIOCA 1€ B aHTU4HOCTi. JlaBHborpempkuii ¢inocod Ilmaton
CTBEP/I’KYBaB, 110 JiSUTHHICTh 3 YIPABIIHHS € BAXJIMBUM 3aCO00M 3a0€3MeUCHHS
JKUTTS CYCIIUIbCTBA, & YNPABIIHHS CYCHIJILCTBOM — OCOOJMBUN BUJ MUCTEIITBA,
AK€ Ma€ 3IIMCHIOBAaTH TMOJITHK HAa OCHOBI TPAaBHJIBHOTO PO3YMIHHA 1
3aCTOCYBAaHHS 3aKOHIB.

3HaYEHHS CUCTEMU YIPABIIHHSI €KOHOMIKOIO TTOCUITIOETHCS 13 3pPOCTaHHSIM
MacmTabiB CyCHNUIBHOIO BHUPOOHHMIITBA, B yCiX TphoX (opmax (3araibHii,
YACTKOBIN Ta OAMHUYHIN).

OCHOBHI BUJM YIPaBJIIHHSA — OpraHi3alliiHuM, KaJpoBUH, BUPOOHUYUH,
1HBECTHUIIIMHMM, IHHOBaLIMHUHN, (hIHAHCOBUH.

VYrpaBimiHHSA SK IIJISCIPSIMOBAaHUN 1 aKTUBHHH MPOIEC CKIATAETHCS 3
TaKUX BIJHOCHO CAMOCTIMHHUX, JIOTTYHO MOCIIJOBHUX €JIE€MEHTIB:

1) 30upaHHs, cHcTeMaTH3allis Ta nmepeaava inhopmariii;

2) BUpOOJICHHS 1 IPUHHATTS PillICHHS;

3) mepeTBOPEHHS pillicHHs Ha pi3Hi GopMu KoMaHa (yCHa, MMCbMOBA, HaKa3) Ta
3a0e3IeYeHHs iX BUKOHAHHS;
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4) aHamiz e(eKTHBHOCTI MPUIHATOTO PIIICHHS W MOMJIHMBE HACTYIHE MOro
KOpEeryBaHHSI.

Exercise 11. Write an essay on one of the following topics.

1. The problems of managers who organize seeking to enter the
international arena.

2. Different attitudes of managerial challengers of operating in the
international environment.

3. Top-level managers get paid mostly for thinking, not for doing.

Exercise 12. Read the following text and discuss it.

Different scholars offer different sets of principles of management. The
most famous are the following fourteen. But the main principle should be read
as follows: “there is nothing rigid or absolute in management affairs, it is all a
question of proportion.” Accordingly if you view the following list of these
principles as a set of important topics and sometimes applicable guidelines for
managers, you will be keeping close to the spirit in which they were originally
suggested.

1. Division of work. Within limits, reduction in the number of tasks a
worker performs or the number of responsibilities a manger has can increase
skill and performance.

2. Authority. Authority is the right to give orders and enforce them with
reward or penalty. Responsibility is accountability for results. The two should be
balanced, neither exceeding nor being less than the other.

3. Discipline. Discipline is the condition of compliance and commitment
that results from the network of stated or implied understandings between
employees and managers. Discipline is mostly a result of the ability of
leadership. It depends upon good supervisors at all levels making and keeping
clear and fair agreements concerning work.

4. Unity of command. Each employee should receive orders from one
superior only.

5. Unity of direction. One manager and one plan for each group of
activities having the same objective is necessary to coordinate, unify, and focus
action.

6. Subordination of individual interests to general interest. Ignorance,
ambition, selfishness, laziness, weakness, and all human passion tend to cause
self-serving instead of organization-serving behavior on the job. Managers need
to find ways to reconcile these interests by setting a good example and
supervising firmly and fairly.

7. Remuneration of personnel. Various methods of payment may be
suitable, but amounts should reflect economic conditions and be administered to
reward well-directed effort.
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8. Centralization. Like other organisms, organizations need direction and
coordination from a central nervous system. But how much centralization or
decentralization is appropriate depends upon the situation. The degree of
centralization that makes best use of the abilities of employees is the goal.

9. Scalar chain (line of authority). The scalar chain is the chain of
command ranging from the top executive to the lowest ranks. Adhering to the
chain of command helps implement unity of direction, but sometimes the chain
Is too long, and better communications and better decisions can result from two
or more department heads solving problems directly rather than referring them
up the chain until a common superior is reached.

10. Order. Both equipment and people must be well chosen, well placed,
and well organized for a smooth-running organization.

11. Equity. Kindliness and justice will encourage employees to work well
and be loyal.

12. Stability of tenure of personnel. Changes in employee assignments
will be necessary, but if they occur too frequently they can damage morale and
efficiency.

13. Initiative. Thinking through a plan and carrying it out successfully
can be deeply satisfying. Managers should set aside personal vanity and
encourage employees to do this as much as possible.

14. Esprit de corps. Build teamwork.
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UNIT 21. WHAT IS A MANAGER

Key words and phrases

Manager MEHEKEp, KePIBHUK

Sales manager MEHEKEp 3 MUTAaHb TOPTiBIi
To head OYOJIIOBATH

Board paja, IpaBJIiHHS

Board of directors pajaa qUpeKTOpiB

To appoint IpHU3HAYATH

To be in charge of smth.

3aBiyBaTH, BIATIOBIIATH 32 MOCh

To run the company

KEepyBaTH KOMIIaHI€I0

To assist

JoImoMaraTtu

Deputy

3aCTYITHHUK

Deputy director

3aCTYITHUK JUPCKTOPA

Deputy minister

3aCTYITHUK MIHICTpa

To be subject to smth.

NOTPAIUISATA TMiJl Ji10, MiJ BIUIUB YOrO-
HeOy b

Restriction

0OMeEXEeHHS

To be responsible to smb. for smth.

OyTH BIJAMOBIIAJIBHUM Tiepe] KUM-HEOYb
3a 10-HeOy b

Sale / sales IpOJIaX / mpoaaxi
Marketing manager MEHEDKEP 3 MUTaHb MapPKETHHTY
Personnel nepcoHa

Business card (card, visiting card)

BI3UTHA KapTOUYKa

Managing director

JUPEKTOP-PO3NOPSTHUK

Finance

(diHaHCH

Financier

¢diHaHCHCT

Read the following text

As arule a private company has only one director.

A public company must have at least two directors. Usually there is no
upper limit on the number of directors a public company may have. The
company’s note-paper must list either all or none of the names of its directors.

A limited liability company or a corporation is headed by the board of

directors elected by shareholders. The directors appoint one of their number to
the position of managing director to be in charge of the day-to-day running of
the company. In large organizations the managing director is often assisted by a
general manager. Some companies also have assistant general managers. Many
directors have deputies who are named deputy directors.

Directors need not be shareholders. They are responsible for the
management of a company’s affairs. They are not subject to any residence or
nationality restrictions.
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Big companies have many managers heading departments. They are all
responsible to the managing director. Among various departmental managers
(directors) the following can be mentioned:

m sales manager

m personnel manager
m chief manager
m district manager

m sales and marketing manager

m industrial engineering manager

etc.

Here is an organization chart for a typical manufacturing company:

Managing Director

. N

Markéting Production Sales Personnel Finance Cor}lpany
Director Director Director Director Director Secretary
Sales Manager Sales Manager
(Northern Region) (Southern Region)
A 4
Area A Area B Area C
Manager Manager Manager

—

SN

Sales

Representative

Exercise 1. Answer the following questions.

1

2

3.

. How many directors can a private company have? And what about a
public company?
. Who heads a limited liability company?

4. What is the status of a director?
. What managers do many companies have?
. Whose business cards were quoted? What information did they give?

3)
6

Exercise 2. Give the Ukrainian versions for:

How is a managing director appointed? What are his duties?
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shareholders, private company, board of directors, manager, visiting card,
management, deputy director, managing director, public company, district
manager, executive manager, marketing manager, chief manager.

Exercise 3. Give the English versions for:

MEHEKEp, MPEICTaBHUK, MEHEIKEp 3 Mpojaxy (31 30yTy), dhiHaHCOBUI
NpEJCTaBHUK, MEHEIKEp Al poOOTH 3 TMEpPCOHAJIOM, pajaa TUPEKTOPiB,
3aCTYyMHUK JTUPEKTOpa, MEPCOHAN, OOMEXEHHs, MOKyMenb (KIIEHT), TUPEKTOP
(KepiBHHUK).

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need)

company’s note-paper —
limited liability company —
residence restrictions —
nationality restrictions —
sales manager —

personnel manager —
deputy director —

assistant general manager —
general director —

business card —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about “Directors and Managers ”.

1) different / and “president” / “director” / terms / for / including / are used /
“manager” / a number of / “administrator”.

2) the term / when / the system / for making / refers to / within / used / and
carrying out / “management” / those people / decisions / collectively /
who are responsible.

3) manager / a person / supervises / an individual / directly / people / who / is
/ in an organization.

4) decisions / a manager / almost / involves / everything / does.

5) and risk / there is / some / in decision-making / uncertainty / always.

Exercise 6. Complete the following text with the words and phrases from the box
using them in the appropriate form.
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There are two . company secretaries and private secretaries of
executives.
Every company, both in Great Britain and the United States, is required,
under the law, to have a :
In the case of private companies the directors are free to appoint any
for this position.
But in the case of public companies the company secretary must be a
, @ member of a recognized institute or association. He or she may be

one of the . But if the company has only one director, the director
cannot also be the secretary.

The company secretary is the of the company. He or she
normally for the company, to comply with company law.

As to private secretaries of executives they are practically . A

secretary answers telephone calls, receives messages and makes telephone calls
on the instruction of her boss.

A secretary also in organization of meetings and conferences,
entertainments of visiting customers, suppliers and other associates of the firm.

directors of the company, company secretary, is ...... responsible, properly
qualified person, types of secretaries, personal assistants of executives, suitable
person, chief administrative officer, helps

Exercise 7. Comment on the following:
“Selective morality is not morality!” (Thomas Sowell)
Exercise 8. Give a free translation of the following text.

Ui eeKTUBHOTO YIPABIIHHS JIIOJBMU CYYacHHM MEHEIKep MOBUHEH
BOJIOJIITH 3HAHHSAMH TeOpli MEHEHKMEHTY 1 MaTh 3110HOCTI JI0 IIbOTO BHUIY
TPYJOBOI AiSUTBHOCTI.

VY mnpakThuHIA AiSUIBHOCTI MEHepKepa 3A10HOCTI 0 KepiBHOI poOOTH
NPOSIBJISIIOTECA B YMIHHI HaBYaTH 1 PO3BUBATU MIJIENNIUX, 3JaTHOCTI
po30uparucs B Moaax 1 GopMyBaTH epeKTHUBHI poOOYl IPyINU Ta COPSIMOBYBATH
1X JISUIBHICTb.

Y mporeci CBO€i TOBCSKIECHHO! JISUIBHOCTI MEHEKEp MpuiiMae
BEJIMYE3HY KUIbKICTh PI3HOMAHITHUX pillleHb. SIKICTh IIUX PIlIEHb y BEIUKIH
MIpi 3aJIeKUTH BiJ] OCOOMCTOCTI MeHemKepa. MeHemKep MOBUHEH MAaTH TaKOX
3MI0HOCTI YOPABJISATH 1HIIMMHU: YITKO CTaBUTH 3aBAaHHS, KOHTPOJIOBATH
M1IETTINX Ta JOTIOMaraTH iM, T00MBATUCS TPAKTUYHUX PE3YIIbTaTIB.

Exercise 9. Have a look at the chart and agree or disagree with some qualities
making a good manager.
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Being decisive: Being efficient:

able make quick doing things
decisions quickly, not leaving
tasks unfinished
Being friendly
and sociable Being logical, ratio-
nal and analytical
Being able to
communicate with Being able to
people a MANAGER »  motivate, inspire
and lead people
Being

authoritative: able

_ Being competent:
to give orders

knowing his job

perfectly as well as

Being persuasive: the work of his
able to convince subordinates
people to do
things

' Having good ideas

Exercise 10. Say what you have learned about:

a) different words which mean “manager”;

b) the role of a personnel manager in a company;
c) the main responsibilities of general managers;
d) characteristic features common to all managers;
e) the job of a manager.

Exercise 11. Write an essay on one of the following topics.
1) How to be a perfect manager.

2) Planning, organizing, staffing, directing, controlling ... Write about these
main functions of manager’s work.

3) In decision-making there is always some uncertainty and risk. Your
personal attitude to them.

Exercise 12. Read the following text and discuss it.
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EMOTIONAL RESILIENCE must be developed by all those who rise to
senior levels, to enable them to take difficult decisions and feel comfortable in
any situation.

This is the view of Harriet Karsh, a psychologist and personal-
development consultant.

Karsh, who spoke at the recent Women in Management conference, says
of her Heart of Leadership programme: “I help people to deal with difficult
situations where they have to do things that go against their own code of values.

“I help people to understand their values, how they want the world to be
and how they want to be in that world, and compare that with their business
approach, to find an integrity between what they believe in and what they do.
Leaders who lack integration between a thought and deed lose the confidence of
colleagues and subordinates.

If you understand what is happening inside you, physically, mentally,
emotionally and spiritually, you are facing a dilemma that needs some
resolution.

Those who ignore it find it comes out in different ways — illness or
breakdown. | help them to check their choices against their values and see the
consequences for the business and themselves. You might find a better way of
doing what you must do, or you must find the courage to go against it.

“We support people when they work through choices. We help them to
take responsibility for decisions they make and for the outcomes of their
actions.”

“People in leadership roles begin to understand better what they need to
do to live up to their highest aspirations.”

Susan Young, managing director of a big company, first worked with
Karsh two-and-a-half years ago. “I’d just been recruited and wanted to
strengthen my team of directors. Harriet helped us to understand what strengths
each of us contributed and think about areas where there might be conflict. It
encouraged us to rely on one another. She also helped me to recruit a very strong
management team.”

"We’re also changing the culture of job so that people solve problems on
their own and constantly seek to improve the way they do things, rather than just
follow a set of procedures.”

“Harriet has enabled us to build strong relationships required when you
are making major changes because there are lots of fears and difficulties
associated with them. If you feel you have a strong team you can rely on, it
gives you the courage to face things that are at the limits of your skills.”

“We recognize the value of the individual, but also understand that we are
a team with complementary skills,” says Young.

Phil Besley, a management consultant, did the Heart of Leadership course
two-and-a-half years ago. He now works with organizations on team and
personal development.

“The workshop helped me to understand how open I am to others’ views
and how ready I am to confront some of my own fears,” says Besley.
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“I learnt the value of how we relate to ourselves and others, rather than
tasks and achievements. If I know what my strengths are, how I feel and what’s
important to me, 1 can begin to form some values about life, and that lets me
relate more effectively to others.”

“I learnt to understand what is right for me.”

“Many people in my work have no understanding of themselves, so they
are frightened and fragile; they have no sense of real purpose or value in what
they do. They tend to do the least uncomfortable thing rather than the most
honest thing.”

“It requires a deep understanding within leaders to admit that they’re as
confused and sometimes as frightened and lost as everyone else,” says Besley.

“In the personal-development work | do for organizations, | ask people to
say what they think and feel, so that they begin to create for themselves a
climate where they can give each other support and feed-back. I try to develop a
real connection between people, from the boss to the most junior person, so all
can feel that they have a right to be heard.”
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UNIT 22. LEADERSHIP AND MOTIVATION

Key words and phrases

Motivation MOTHBALIS

Leadership J1IePCTBO

To satisfy 3aJI0BOJIBHSTH

Need norpeda

To supervise HArJsI1aTH, KepyBaTH
Desire OakaHHs

To require BHUMaraTu

Promotion T1JIBUIIICHHS 110 CITY>K01
Award Haropoja

Human potential

JIFOICHKUN MOTEHIIAI

Needs ladder

«CXOJMHKN» NOTPeO

Career Kap’epa
Retirement BHUX1/] HA IIEHCIIO
Honours Haropojau

Achievements, accomplishments JIOCSITHEHHS

Read the following text

Leadership is the process of influencing people to direct their efforts
toward the achievement of particular goal(s). What makes a leader effective?
Some people believe the answer rests in leadership characteristics such as drive,
originality, and the tolerance of stress. The greatest problem with this trait theory
approach, however, is that it does not take the situation into account. A leadership
style that is effective in one situation may not be effective in another.

In an effort to address the situational nature of leadership, many people have
turned to personal characteristics. Some of the most commonly cited personal
characteristics of leaders include superior intelligence, emotional maturity,
motivation drive, problem-solving skills, managerial skills, and leadership skills.
The degree and importance of each is situationally determined. For example,
some situations require the leader to rely heavily on human skills, but others
demand conceptual skills.

In order to lead personnel effectively, it is also necessary to form some
opinions about them. Some managers are adherents of the Theory X philosophy,
which holds that people are basically lazy and that in order to get them to work, it
is often necessary to use coercion and threats of punishment. Other managers
support Theory Y, which holds that people are interested in both lower-level and
upper-level need satisfaction have untapped potential, and, if given the right
rewards, exercise self-direction and self-control in attaining organizational
objectives.

Leadership styles also vary. Some situations require authoritarian leadership
behavior, but others call for a paternalistic leader; some are best handled with a
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participative leadership style, and others require a laissez-faire manager. Each of
the four styles can be described in terms of two dimensions: concern for work
and concern for people. Every leader exercises some degree of each, and since they
are independent dimensions, the individual can be high in one without having to
be low in the other. The person can be high in both or, for that matter, low in
both.

Today, we are in a contingency phase of leadership study. The best known
contingency model is that of Fred Fiedler, who has found that task-centered
leaders do best in very favorable or very unfavorable situations and relationship-
oriented leaders are most effective in situations that are moderately favorable or
moderately unfavorable. He recommends matching the leader to the situation
rather than trying to change the individual’s personality to fit the job.

The managerial grid approach is well liked by practicing managers. It is
useful in helping participants to understand the basic styles of leadership and to
close the gap between current and desired leadership styles.

Exercise 1. Answer the following questions

1. What is a leadership?

2. What makes a leader effective?

3. What are the differences between the Theory X and Theory Y
philosophies?

4. What is the model of Fred Fiedler?

5. What is more important: concern for work or concern for people?

Exercise 2. Give the Ukrainian versions for:

leadership, influencing people, to direct particular goal(s), to lead personnel
effectively, superior intelligence, emotional maturity, motivation drive, problem-
solving skills, managerial skills, leadership skills

Exercise 3. Give the English versions for:

MOTHUBAIlisA, JIAEPCTBO,33I0BOJIBHATH, poOOTa, mOTpeda, HarIsaaTH,
KepyBaTH, OakaHHs, BUMAratu IiJIBUIICHHS MO CIy»01, HAropoja, JIFOAChKUI
MOTEHII1aJI, Kap epa.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need)

motivation —
leadership —
needs —
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demands —
promotion —
award —

human potential —
career —
retirement —
achievements —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about motivation and leadership.

1. Leadership / toward / a process / organizational / influencing / of /
others / the achievement / of / is / goals.

2. Motivation / giving / a process / a strong reason / is / people / or /
purpose / for action / of / in/ a certain way.

3. Managers / certain / that / have / differentiate / traits / them / non-managers
/ from.

4. Different / can / ranging / / styles of leadership /which style / be used
effectively, / is most effective / depends on/ the people /and / the situation, / from
autocratic to laissez faire; /

5. A truly / has the ability / to use / most appropriate / to the situation / a
managerial style / and / successful manager /the employee involved.

Exercise .6. Complete the text with the words and phrases from the box, using
them in the appropriate form.

Leadership at all levels in an organization. It is likely, however,
that the leadership qualities by a supervisor or manager the
same as those required by the chief executive of a company. It is therefore
difficult to define leadership satisfactorily.

A typical definition is that the leader direction and influences
others to achieve common goals. This is true in the case of supervisors and
managers, but it is a good definition of the leader of organization. A chief

executive must indeed direction but he must do much more than that.
He to create a sense of excitement in the organization, and convince staff
that he where the business

Leadership is the lifting of a man’s vision to higher sights, the raising of a
man’s performance to a higher standard, the building of a man’s personality
beyond its normal limitations.

| to be, to require, not to be, to provide, to give, to have, to know, to be going

Exercise 7. Comment on the following.
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Most powerful is he who has himself in his own power (Seneca)
Exercise 8. Agree or disagree with the following statements.

1. Employees work only to achieve the general goals of an organization.

2. Employee motivation is the reason an employee works a certain way on
the job.

3. Motivation is a personal internal “force” that causes people to work to
achieve organizational goals and by doing it to satisfy their personal
needs.

4. The task of the manager is to create the possibilities for the employees to
satisfy their needs to the full extent as a reward for their work and skills.

5. The motivating factors (recognition, achievement, responsibility,
opportunity for advancement, and the job itself) relate to internal
satisfaction and influence employees to improve their performance.

6. The immaterial factors (salary, company policies, working conditions)

are separated from the job itself, they must be present to prevent job

dissatisfaction.

Praise in public, criticize in private.

8. Good leaders tend to be flexible, able to identify with the goals and rules of
followers, good communicators, sensitive to the needs of others.

9. Some situations require authoritarian leadership behavior, but others call for
a paternalistic leader.

10.A leadership style that is effective in one situation may not be effective in
another.

~

Exercise 9. Say what you have learned about:

1. motivation as a personal internal “force” that causes people to work;
2. leadership as a factor of influence on employees;
3. motivation and leadership, their dependence.

Exercise 10. Give a free translation of the following text.

TpynoBa motuBaIiss — YCBiIOMJIEHE 1 IIJIECOIPSIMOBAHE CIOHYKAaHHS
IpalfiBHUKA J10 Tparli uepe3 MOCTINHUN BIUTMB HAa MOTO MOTPEOH, IHTEPECH 1 ITiTI.
[{e mOHATTS € CKIAI0BOIO YIIPABIIHHS.

OcHOBHMMH BHJaMH MOTHBAIlii € MarepiaJlbHa, MoOpajbHa Ta
aaMiHICTpaTHBHA. MartepiaibHy MOTHBAIIIO aHATII3YIOTh Y€pe3 CUCTEMY OILIaTH
poOo4oi  CuiIM, BWIUIATY TPEMid, OTpPUMaHHS YaCTKH JIOXOMy BiA
MINPUEMHUITIBKOT IsTTBHOCTI. MopaibHa MOTHUBAIlS Y PO3BHHEHHUX KpaiHax,
Hanpuknag y CIIA, peani3yeTbcsi B CHCTEMI OLIHIOBaHHS 3aciyr, 3TITHO 3
KOO IS KOKHOTO YWHHUKA, IO OIIIHIOETHCH, CKJIQJAOTh IIKATy OI[IHKH
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IpaliBHUKIB y 0anax. AJMIHICTpaTHBHA MOTHUBALlIS CIIMPAETHCS HA TUCIUILIIHY
mpaiii, Ha BAMOBIAIBHICTh MPAIliBHUKA 32 BUKOHAHHS CBOIX 00OB’SI3KIB.

Exercise 11. Write an essay on one of the following topics.

1. What are the most leader-oriented phase of life? Why?

2. What is, from your point of view, the general relation between age and
job motivation?

3. Which of the following would motivate you to work harder (higher salary,
good team, job security, long holidays, interesting & creative work,
promotion opportunities, strong boss ...). Choose your top five and rank
them in order of priority.

Exercise 12. Read the following text and discuss it.

MANAGEMENT AND LEADERSHIP

A manager is a person who is able to get things done through others. How he
or she accomplishes goals depends on a situation. There is no such thing as
leadership traits that are effective in all situations, nor are the leadership styles that
always work best. Leadership depends on followership, and followership depends on
the traits and circumstances of the follower. In general, though, one could say that
good leaders tend to be flexible, able to identify with the goals and rules of followers,
good communicators, sensitive to the needs of others, and decisive when the
situation demands it.

But every manager has to remember the following rules of leadership so as to
become an "effective executive".

THE 12 GOLDEN RULES OF LEADERSHIP

1. Setagood example. Your subordinates will take their cue from you. If your
work habits are good, theirs are likely to be too.

2. Give your people a set of objectives and a sense of direction. Good people
seldom like to work aimlessly from day to day. They want to know not only what
they’re doing but why.

3. Keep your people informed of new developments at the company and how
they’ll affect them. Let people know where they stand with you. Let your close
assistants in on your plans at an early stage. Let people know as early as possible of
any changes that’ll affect them. Let them know of changes that won’t affect them but
about which they may be worrying.

4, Ask your people for advice. Let them know that they have a say in your
decisions whenever possible. Make them feel a problem is their problem, too.
Encourage individual thinking.

5 Let your people know that you support them.
There’s no greater morale killer, than a boss who resents a subordinate’s
ambition.

6. Don’t give orders. Suggest, direct, and request.
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7. Emphasize skills, not rules, judge results, not methods. Give
a person a job to do and let him or her do it. Let an employee improve his or her own
job methods.

8. Give credit where credit is due. Appreciation for a job well done is the most
appreciated of "fringe benefits".

9. Praise in public. This is where it’ll do the most good.

10.Criticize in private.

11.Criticize constructively. Concentrate on correction, not blame. Allow a
person to retain his or her dignity. Suggest specific steps to prevent recurrence of the
mistake. Forgive and encourage desired results.

12.Make it known that you welcome new ideas. No
idea is too small for hearing or too wild for consideration. Make it easy for
them to communicate their ideas to you. Follow through on their ideas.

THE 7 SINS OF LEADERSHIP

On the other hand, these items can cancel any constructive image you might
try to establish.

1. Trying to be liked rather than respected. Don’t accept favours from your
subordinates. Don’t do special favours trying to be liked. Don’t be soft about
discipline. Have a sense of humour. Don’t give up.

2. Failing to ask subordinates for their advice and help.

3. Failing to develop a sense of responsibility in subordinates. Allow freedom
of expression. Give each person a chance to learn his superior’s job. When you give
responsibility, give authority too. Hold subordinates accountable for results.

4. Emphasizing rules rather than skill.

5. Failing to keep criticism constructive. When
something goes wrong, do you tend to assume who’s at fault? Do you do your
best to get all the facts first? Do you control your temper? Do you praise
before you criticize? Do you listen to the other side of the story?

6. Not paying attention to employee gripes and complaints. Make it easy for
them to come to you. Get rid of red tape. Explain the grievance machinery. Help a
person voice his or her complaint.

Always grant a hearing. Practice patience. Ask a complainant what he or she
wants you to do. Don’t render a hasty or biased judgement. Get all the facts. Let the
complainant know what your decision is. Double-check your results. Be concerned.

7. Failing to keep people informed. In fact, any one manager may use a
variety of leadership styles depending on whom he is dealing with and the situation.
A manager may be autocratic but friendly with a new trainee; democratic with an
experienced employee who has many good ideas that can only be fostered by a
manager who is a good listener and flexible; and laissez faire with a trusted, long-
term supervisor who probably knows more about operations than the manager does.
To summarize:

* In general, managers have certain traits such as judgement,
liveliness, and sociability that differentiate them from non-managers, but
those traits differ in different managerial situations.
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« Different styles of leadership can be used effectively, ranging from
autocratic to laissez faire; which style is most effective depends on the people
and the situation,

« A truly successful manager has the ability to use a managerial style
most appropriate to the situation and the employee involved.
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UNIT 23. ACCOUNTING

Key words and phrases

Accurate information

TOYHA, peTesibHa 1HHOopMaIlis

Up-to-date

Cy4YaCHHUM, HOBITHIN

Financial record

(diHaHCOBHI 3BIT

Accounting department

BiJUT11 OyXranTepii

To keep the record

BECTH 3BIT

Payroll [UIATIKHA BiJOMICTh
Salary 3apo0iTHA IJIATHS
Income tax prOYTKOBHIA MTOJATOK
Expenses BUTpATU

To run the business BeCTH Oi3HEC

Leftover 3aJIUIIOK

Profit JIOX11

Balance sheet

OaJIaHCOBWH 3BIT

Income statement

3BIT PO MPUOYTKH 1 30UTKU

To measure BU3HAYNTH

Assets aAKTUBH

Liabilities [TACUBU

Owner’s equity BJIACHUM KaIliTall
Banc loans 0OaHKIBChbKa ITO3UKA

Read the following text

How often have you heard the statement that money does not grow on
trees? That statement applies as much to businesses as it does to individuals and
families. Businesses face financial decisions every day. To make the right
decisions, they must have accurate and up-to-date information. Therefore,
businesses usually hire qualified people to handle their financial records. Larger
businesses set up their own finance or accounting departments.

Accounting is the process of systematically collecting, analyzing, and
reporting financial information. The basic product that an accounting firm sells
is information needed for the clients.

The accounting department is responsible for keeping accurate and up-to-
date financial records. These records include details about the purchase of land,
factories, and equipment, as well as a record of money spent to buy materials
and supplies for production. In many cases, these items are purchased on credit,
which requires the keeping of records of future payments that must be made.
Payroll or salary records are very important, not only for the employees but also
to provide a report of the amount of income tax that is payable to the
government. The accounting department keeps accurate records on expenses
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such as heat, water, supplies used, advertising, and wages paid to employees.
Management uses these records to make decisions on production and operation
methods that will keep costs and expenses down and production up.

The accounting department also prepares a budget for the business. A
budget is an estimate of the sales, costs, expenses, and profits for the next one,
two, and sometimes five years. This financial plan allows the business to make
plans for future production.

Another important figure recorded by the accounting department is the
amount of sales, because sales are the only way a business generates income.
The business starts with this sales figure, pays all of its costs of production and
expenses of running the business, and hopes it has some money left over. The
leftover part is called “profit”. The main goal of a business is to earn a profit.
This requires the making of good decisions, which in turn requires good
financial records. Many of the facts required to make these decisions are
contained in the balance sheet and the income statement.

The balance sheet shows the financial worth of a business at a particular
time. The income statement shows the profit over a period of time. The changes
shown in successive balance sheets measure the growth or losses of the
business.

Owners use financial statements to calculate the value of their businesses
and to assist them in making investment decisions. Investors need to know the
financial value of business if they are interested in investing in or buying the
business. The government needs financial information to ensure that the proper
taxes are paid, or to determine the payment of grants.

As a rule, the balance sheet consists of three major sections: assets,
liabilities, and owner’s equity. It should be said that these three sections are
arranged
differently from country to country. In the USA and many European
countries, the assets appear on the left-hand side of the page and the
liabilities on the right. In Britain these sections are arranged vertically.

Assets are items of value such as cash, accounts receivable, equipment,
building, and land. Liabilities are the debts owed by the business such as
accounts payable, bank loans, employee pensions. The owner’s equity can be
defined as the resources invested by the business. To put it differently, "owner’s
equity=assets+liabilities". It should be noted that the owner’s equity section of
the
balance sheet will be different depending on whether the business is a
sole proprietorship, a partnership, or a corporation. The owner’s equity
section of a corporation is called stockholders’ equity and has two parts:
contributed or paid-in capital and earned capital or retained earnings.

Exercise 1. Answer the following questions.

1. What records are kept by the accounting department?
2. What is the budget, and why is one prepared for?
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What is the accounting department responsible for?

What is the profit?

What is the purpose of the balance sheet?

How many sections are there in the balance sheet?

What does the income statement tell the owner?

Explain the difference between assets and liabilities?
What is usually understood by the term “owner’s equity”?

WCoOoN Ok

Exercise 2. Give the Ukrainian versions for:

(iHaHCOBI pillIeHHs, HOBITHS 1H(pOpMaIlis, HAliMaTH MPalliBHUKIB, BECTH,
NoCTa4yaHHsl, IJIaTKHA BIIOMICTh, TOTPEOyBaTH, OTPUMATH AOX1/, 3BIT MIPO
npuOyTKH 1 30UTKH, COIPUSITH, TACHBH, BIACHUHN KaIliTaJl.

Exercise 3. Give the English versions for:

right decision, to hire qualified people, records, income tax, leftover, to
estimate, balance sheet, losses, assets, owner, to define, sole proprietorship,
stockholder, items of value, bank loans.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

profit —

accounting department —

balance sheet —

assets —

liabilities —

owner’s equity —

financial record —

company —

shareholder —

corporation —

credit —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about accounting in the business
world.

1. Statement/ business/ terms/ All/ financial/ show/ in/ the/
a/financial/.

2. Latter/ decision-making/ an/ accountant/ and/ to/ The/ helps/ acts/
the/ adviser/ in/ as/ management/ the/.Valuable/ country/ Accountants/
economic/ towards/ make/ growth/ promoting/ contribution/ a/ of/ a/.
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3. Easier/ performance/ better/ its/ The/ future/ established/ predict/ a/ is/
to/ is/ firm/ the/ it/.

5. Usually/ business/ The/ today/ analysis/ stands/ shows/ current/ where/
of/ the/ position/.

Exercise 6. Complete the text with the words and phrases from the box, using
them in the appropriate form.

The balance sheet to be invented in Britain in the 16th century.
According to the historians of the name of the inventor was Simon
Steven of Bruges. He was a clerk in one of the firms. Once, when taking the
totals of the and liabilities out of the books he crossed them over and
happened them down with the assets on the side and the
liabilities on the left. Nobody quite knows why he did it. Probably, he
of it as if he were posting the Cash Book. What made matters worse was the
British ; not knowing its book-keeping, it passed an which made
this type of balance the law of Great Britain. In contrast to many other
countries where assets were listed on the left-hand side and the on the
right-hand side, in Great Britain the balance sheet was produced with sides
reversed: assets on the right, liabilities on the left. Later on this was
changed into vertical one.

Act, accounting, arrangement, to believe, right-hand, liabilities, to think, assets,
sheet, to write, Parliament.

Task 7. Comment on the following
The world is a chain, one link is another.
Task 8. Agree or disagree with the following statements.

1. In different countries of the world the main sections of the balance
sheet are arranged in the same way.

2. Liabilities are items of value such as cash, accounts receivable,
equipment, buildings and land.

3. Accountants record business transactions in books of accounts. They
summarize, analyze and verify economic information to present only meaningful
data to the management.

4. The income statement shows the financial position of the business at a
particular time.

5. Assets are the debts owed by the business.

6. Business managers or owners need balance sheets and income
statements to calculate the value of the businesses that they are operating.

161




7. Managers prepare a budget for the business and then pass it to the
accounting department.

8. The accounting department must receive information from all
departments in the business so that it can pay bills on time and prepare the
financial statements.

9. The first step in setting up a financial plan is to estimate all the debts.

10. A book-keeper is known to record the repeated and uncomplicated
transactions of business.

Exercise 9. Say what you have learned about:

1. the responsibilities of the accounting department;

2. the purpose of the balance sheet and income statement;

3. the structure of the balance sheet and how its main sections are
arranged in different countries.

4. the history of the balance sheet invention;

5. the definition of the word “profit” and its significance for the
business.

Exercise 10. Give a free translation:

PepopmyBanna Oyxranrepcbkoro o0JiKy B YKpaiHi noyanocs 3
yxBasieHHsI BepxoBHoto Panoro Ykpainu 3akony "IIpo Oyxranrepchkuii 001K
Ta (piHaHCOBY 3BITHICTH B YKpaini" B 1999 p. 3 Toro uacy po3poOieHo Ta
npuiiHaTO 31 HalllOHATBHUM CTAaHAAPT OyXTraaTEepChKOro OOJIIKY.

Crpateriudi HampsIMKM PO3BUTKY OyXrajlTepchbKoro oOJiky B YKpaiHi
nependavaroTb-  YIOCKOHAJICHHSI  JCP)KABHOTO  PETyJoBaHHA Yy  cdepi
OyXTanTepchbKoro oOMiKy 1 ayJluTy, aJanTallii0 HOpMAaTUBHO-TIPABOBOI 0a3u 10
3aKkoHOJaBcTBa  €Bpomneiickkoro  Coro3y 1 MDKHapOJHUX  CTaHAapTiB
Oyxrantepchbkoro o6Jiky Ta (iIHaHCOBOI 3BITHOCTI Ta iH.

VY pamkax peanizaiii OJHOTO 31 CTpaTETiYHUX HAIPSMKIB PO3BUTKY
Oyxrantepchbkoro oOJiky B YKpaiHi — a camMme, ajanTarlii 3aKOHOJAaBCTBa 3
MUTaHb OYXTaJITEPCHKOro O0JIIKY 0 3aKoHOAaBcTBa €Bpomneiickkoro Coro3zy -
MiHicTepcTBO (PiHAHCIB Y TOTOYHOMY POLIl 3A1MCHUIIO Psi/I 3aXOM1B.

3araioM, poOoTa MmOa0 pedopMyBaHHS OyXraaTepchbKOro OOMIKYy B
paMKax ajamnTalilii 3aKOHOJIaBCTBa YKpAaiHM JO 3aKOHOJABCTBa €BpPOINEHCHKOrO
Coro3y MmiABUIIMTH pIBEHb NPO(]eciiiHOro CHiBTOBApUCTBA OyXrairepis,
MPUCKOPUTH MPOLEC IHTErpallii eKOHOMIKM HAIIOi IepkaBU B CBITOBY CIUIBHOTY
Ta cupusTUME GOPMYBAHHIO CIPUSITIUBOTO 1HBECTUIIMHOTO KIIIMATYy.

Jlnst 3a0e3neueHHs BEACHHS OyXTalTEepChKOTO OOJIKY MiAMPUEMCTBO
caMoCTiitHO obupae dhopmu oro opranizaiii (po3aut 8 m 4 3akoHy):

— BBEJICHHSI JI0 IITATy nocaau Oyxrajirepa abo CTBOPEHHS OyXraaTepchbKoi
CIIy’kOM Ha 4OJIi 3 TOJIOBHUM OyXrajaTepoM;
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— KOPHCTYBaHHSI TIOCJIyraMHu cCreliajgicra 3 OyXraaTepchbKoro OOJIKY,
3apEECTPOBAHOTO SIK MIAMPUEMEIID, IKUH 3IIMCHIOE MIANMPUEMHHUIIBKY MiSTBHICTD
0€3 CTBOPEHHSI FOPUIUYHOI 0CO0U;

— BEJCHHSA Ha JIOTOBIPHHMX 3acajaXx OyXTajJTepCchKoro oOJIKYy
IIEHTPaJIi30BaHOI0 OyXrajaTepiero adbo ayauTOPChKOI0 (GhipMOIo;

— CaMOCTIlHEe BeJIEHHS OyXTalTepChKOro OOJIKY Ta CKJIaJlaHHS 3BITHOCTI
Oe3mocepelHbO BIACHUKOM abo KepiBHUKOM migmpueMctBa s dopma
opranizaiii OyXraarepcbKoro o0OJIiIKky HE MOXE 3aCTOCOBYBAaTHUCh Ha
HiANPUEMCTBAX, 3BITHICTD SKMX MOBHHHA OMPUITIOAHIOBATHCH.

BiamoBimanpHiCTh 3a oOpraHizamito Ta KOHTPOJb 32 BEACHHIM
OyXraiatepchbKoro 00JiKy MOKJIAJCHO Ha TOJIOBHOTO OyxranTepa MiANpHEMCTBA
BignoBimanpHICTh 3a OyXraaTtepchbkuil OOJIK TOCHOJApCHKUX — OIepalii,
MOB’s3aHUX 3 JIKBIJAILIEKO MMANPUEMCTBA, BKIIOYAIOYM OIIHKY MaiiHa Ta
3000B’s13aHb MIAMPUEMCTBA, CKIaJaHHS JIKBIIAIIMHOrO OanaHcy Ta GpiHaHCOBOL
3BITHOCTI, ITOKJIAJIA€ThCS Ha JIKBIAAIIHHY KOMICIO.

Exercise 11. Write an essay on one of the following topics:

1. Select a place in the world that you would like to visit for two weeks,
and prepare an expense budget that includes the costs of transportation,
accommodation, meals, entertainment, special clothing or equipment, and any
other special costs. Using your own financial plan, based on your income and
expenses, how long would it take you to earn enough money to pay for this trip
yourself? Explain your answer in a one-page report.

2. Name the common assets and liabilities of a family. Should a family
prepare financial statements? Why? Write a short paragraph.

3. The importance of accounting in the business world.

Exercisel2. Read the following text and say what is the difference between
book-keeping and accounting, book-keeper, accountant and controller.

* * *

Some people confuse a book-keeper with an accountant and book-keeping
with accounting. Meanwhile the distinction between them is significant enough.
Book-keeping is one of the minor parts of the whole of accounting.

It can be defined as the procedure used in recording business transactions.
Book-keeping is justly said to require only minimal knowledge of accounting. In
fact, it is the routine and clerical side of accounting. A book-keeper is known to
record the repeated and uncomplicated transactions of business. In contrast the
accountant is a professional who is competent in analysing accounting
information, systems design and financial advising.

To put it differently, an accountant should be particularly interested in the
relationship between the financial results and events which have created them.
Apart from that he is believed to study the various alternatives open to the
business. In a word, he is thought to use accounting experience to help the
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management in decision-making. As a rule, there are two essential questions that
the managers or owners of a business want to know: first, whether or not the
business is operating successfully; second, whether or not the business will be
able to meet its commitments. Therefore, the accountant’s role in business
activity is difficult to overestimate.

Many accountants have special certificates after they pass examinations in
the Institute of Accountants. Certified accountants in England are called
chartered accountants. In the USA the certified accountants are called
certified public accountants. But it is not necessary to have a certificate to
practice accounting. Junior employees in large companies, for example, often
practice accounting and then take the examination.

The chief accounting officer of a large company is the Controller.
Controllers are responsible for measuring the company’s performance. They
interpret the results of the operations, plan and recommend future action. This
position is very close to the top executives of the company.

As for the book-keeper, his function is that of a clerk working in a finance
department. A person might become a proficient book-keeper in a few weeks or
months. To become a professional accountant, however, is a far greater
challenge. It requires years of study, experience and an ongoing commitment to
keeping current.
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UNIT 24. MARKETING

Key words and phrases

Marketing MapKETHHT

Buyer’s market PUHOK TIOKYTIIISl, PHHKOBA KOHIOKTYPa,sKa
BUTITHA JJTST TTOKYTIIS, TICPEBUIIICHHS
MIPOTIO3HIIIT HaJ IIOTTUTOM

Seller’s market PUHOK TIPOJIABIIs, HA SKOMY PHHKOBA
KOHIOKTYpA BHTI/IHA [T TIPOJIABIIS,
TICPEBUIIICHHS TIONUTY HAJI MPOIO3HIIE0

Market maker MEHEDKEP  TOBApHOTO  PHHKY, IO
BIJICNIIJIKOBYE XI1JI PHUHKOBUX TPOIIECIB,

Marketing mix YMHHUKY MapKETUHTY KOMMaHii, popmyma
MapKETUHTY

Target market IJTbOBUI PUHOK

Marketer 30yTOBHUK

Promotion CIPUSHHS Y POIAXKY (TOBAPY)

Read the text

Marketing is closely related to economics, the social science concerned
with the production, distribution, and consumption of useful goods and services.
In traditional economic thought economic activity creates utilities of form,
place, time, and possession. To marketers the form created is the product; place
and time refer to having the product available where and when it is needed; and
possession relates to ownership or transfer of title. Marketing is a part of the
broad field of economics and helps to create these four all-important utilities.

It is impossible to speak about marketing without understanding what
“needs and wants” mean. So let’s begin with the definition of needs and wants.
A need occurs when a person feels physiologically deprived of basic necessities
like food, clothing, and shelter. A want is a felt need that is shaped by a person’s
knowledge, culture, and personality. So if you feel hungry, you have developed
a basic need and desire to eat something. Let’s say you then want to eat an apple
or a candy bar because, based on your past experience and personality, you
know these will satisfy your hunger need. Effective marketing, in the form of
creating an awareness of good product at convenient locations, can clearly shape
a person’s wants.

The American Marketing Association, representing marketing
professionals in the United States and Canada, states, that “marketing is the
process of planning and executing the conception, pricing, promotion, and
distribution of ideas, goods, and services to create exchanges that satisfy
individual and organizational objectives.” Many people incorrectly believe that
marketing is the same as advertising or personal selling. This definition shows
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marketing to be a far broader activity. Further, this definition stresses the
importance of beneficial exchanges that satisfy the objectives of both those who
buy and those who sell ideas, goods, and services — whether they be individuals
or organizations.

To serve both buyers and sellers, marketing seeks (1) to discover the
needs and wants of prospective customers and (2) to satisfy them. These
prospective customers include both individuals buying for themselves and their
households and organizations that buy for their own use (such as manufacturers)
or for resale (such as wholesalers and retailers). The key to achieving these two
objectives is the idea of exchange, which is the trade of things of value between
buyer and seller so that each is better off after the trade.

For marketing to occur, at least four factors are required: (1) two or more
parties (individuals or organizations) with unsatisfied needs, (2) desire and
ability on their part to be satisfied, (3) a way for parties to communicate, and (4)
something to exchange.

International marketing is marketing across national boundaries. Since the
end of World War I, improved travel, communications, and technology have
fostered a tenfold increase in trade among nations. A company choosing to enter
international markets can achieve many benefits, but also encounter many
difficulties. The main reason for companies to do international marketing is to
exploit a better business opportunity in terms of increased sales and profits.
Either firms are limited in their home country or their opportunities are great in
the foreign countries. Among conditions that influence the success of
international marketing are economic, political, legal and cultural ones.

Exercise 1. Answer the following questions.

How does the study of marketing relate to economics?
What is marketing?

Is marketing the same that advertising or personal selling?
What factors are required for marketing to occur?

What is the difference between needs and wants.

gk whE

Exercise 2. Give the Ukrainian versions for:

production, distribution, and consumption; goods and services; utilities;
needs and wants; convenient location; planning and executing; pricing,
promotion, and distribution.
Exercise 3. Give the English versions for:

BUPOOHUIITBO, CIIOKUBAHHS, PO3MO/IiI, EKOHOMIYHA KOPUCHICTh, KOPHUCHI

TOBapH 1 MOCIYTH, MAPKETOJIOTH, BIACHICTh, TOTpeOH 1 OakaHHA, ePEKTUBHHUIA
MapKETHHT, MOKYIIII 1 MPOIABIli, BUPOOHUKH, TYPTOBUKH, PO3APiOHI TOPTIBIII.
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Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need)

marketing —

buyer’s behaviour —
market segmentation —
marketing mix —
target market —
marketing strategy —
marketing plan —
consumer goods —
publicity —

promotion —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about marketing.

1. Marketing / analyzing / customer / involves /and / demand /
understanding.

2. A company’s / marketing strategy / its / marketing objectives / called /

approach / is / to / achieving.

Promotion / the / to / customer / the / presenting / means / product.

4. Marketing mix / the combination / by / an organization / marketing plans
and policies / is / that / employed / of / are.

5. Marketing research / activity / can / operational or tactical activity / be / a
strategic / viewed / as /an /and /as.

w

Exercise 6. Complete the text with the words and phrases from the box, using
them in the appropriate form.

Marketing is the companies use to make a by
satisfying their customers’ needs for products. A more complicated
at the core of marketing is the perceived equal-value , which implies
three phases in the marketing-exchange : finding out who customers are
and what they want; interpreting this for management in order to
shape products; and devising strategies to inform customers about the product’s
and to make it available to them. Advertising is concerned with the
third step in the process. It is one of several tools that can
use to inform, persuade, and remind groups of customers, or markets, about their
and ts depends on the communication skill of
the person. It is also effective only to the extent that other marketing
activities, such as market , are correctly implemented.
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There are three of participants in the marketing process:
customers, markets, and marketers. To reach customers and markets,
use the marketing communication process, which is an
of the human communication process.

Category, research, marketer, services, process, utility, exchange, profit,
information, cycle, concept, marketing, advertising, goods, advertiser,
extension, effectiveness

Exercise 7. Comment on the following.

“A man who builds his own pedestal had better use strong cement”.
(Anna Quindlen)

Exercise 8. Agree or disagree with the following statements.

1. Marketing is a social and managerial process by which individuals and
groups obtain what they need and want through creating and exchanging
products and values with others.

2. Marketing involves analyzing and understanding customer demand in
order to enable the company to provide the most appropriate products and
services.

3. Marketing managers are those whose primary duties are related to the
marketing function — getting whatever the organization produces into the hands
of consumers and clients.

4. The marketing mix is often summarized as the so-called four P’s:
product, price, place, promotion: what to sell, to whom, where, and with what
support.

5. Product can be defined as goods or service that you are marketing and
includes its design, quality and reliability.

6. Price refers to how much money a company charges for its products.
The marketing view of pricing involves considering the value of a product, the
volume of sales required.

7. Place refers to distribution, that is, how and where the product is made
available to customers.

8. Promotion means presenting the product to the customer. Promotion
involves considering the packaging and presentation of the product, its image,
the product name and advertising.

Exercise 9. Say what you have learned about:

1. marketing and marketing strategy;

2. marketing mix;

3. difference between needs and wants;

4. role of cultural factors in domestic marketing;
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5. options of entering into the international market.
Exercise 10. Give a free translation of the following text.

MapkeTHHr — cucTeMa Oprasizallii Ta ymnpaBlIiHHS AISIBHICTIO QipMH 3
pPO3pOOKM HOBHUX BHJIIB TOBApiB, iX BUPOOHUIITBA 1 30yTy HA OCHOBI BCEOIUHOTO
BUBUYEHHS PHUHKY Ta TOTpe0 CMOXHBadiB 3 METOI0 OTPUMaHHS MPUOYTKY.
3anovarkoBanuii y CIIA (1902) i3 3ampoBaKeHHSIM Yy ACSIKUX YHIBEPCUTETax
KypCiB pallioHaJIbHOi opraHizaiii o00iry ToBapiB. IlepBuHHE 3Ha4YEHHS
“MapkeTHHry” — po0OoTa 3 BHMBUEHHS Ta 3aJ0BOJICHHS MOTped 1 moOa)kaHb
CTIO’KMBAYIB.

[linnpuemcTBaM  YKpaiHM Yy  MapKETHHIOBIM  JISUTBHOCTI  CHif
OpIEHTYBATHCSl Hacamrepe]] Ha MOTpeOu il 3amUTH JIIOJeH CEpeTHBOro KIiacy,
1HKOJIM, 30KpeMa 3a CKJIaJHUX €KOHOMIYHUX YMOB — JIOJEH, fKi mepeOyBaloTh
HAa MEXI1 BIDKMBAHHS, MparHyTh 3aJI0BOJIBHUTH eJeMeHTapHi (izuuHl i
colliayibHl MOTpeOu. Y PO3BUHYTHUX KpaiHaX CBITY €KOHOMICTH pajsiTh
OpIEHTYBATUCS Ha IPyNH JIOJEH, [0 MparHyTh MiAHATHCS Ha BUIIMNA I1a0enb
KUTTEBOT 1€papXii, MiJIBUIIUTHA CBI COIlaJIbHUN CTAaTyCc 1 HAOJU3UTHUCS [0
BUIIMX BEPCTB Ta 1H.

Exercise 11. Write an essay on one of the following topics.

1. Marketing concept as a consumer-oriented, integral, profit-oriented
philosophy of business.

2. Total commitment to international marketing as a requirements of
globalization of markets.

3. The last stage of fitting the product to the market is fitting the market to
the product.

Exercise 12. Read the following text and discuss it.

Marketing is the process of studying the wants and needs of others and
then satisfying those wants and needs with quality products or services at
competitive prices.

International marketing is marketing activities that are performed to
compete beyond the domestic market. Marketing activities performed across
national boundaries are usually significantly different from domestic marketing
activities. International marketers must have a profound awareness of the
foreign environment. The marketing strategy ordinarily is adjusted to meet the
needs and desires of foreign markets.

The level of involvement in international marketing can range from casual
exporting to globalization of markets. Casual or accidental exporting is the
lowest level of commitment. For example, the products of a small medical
supplies manufacturer might occasionally be purchased by hospitals or clinics in
nearby countries. Full-scale international marketing involvement means that top
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management recognizes the importance of developing international marketing
strategies to achieve the firm’s goal. Globalization of markets requires total
commitment to international marketing; it embodies the view that the world is a
single market.

Although most firms adjust their marketing mixes to differences in target
markets, some firms are able to standardize their marketing efforts worldwide.

Traditional full-scale international marketing is based on products
customized according to cultural, regional, and national differences.
Globalization, however, involves developing marketing strategies as if the entire
world (or regions of it) were a single entity, a globalized firm markets
standardized products in the same way everywhere.

Marketers must understand the complexities of the international
marketing environment before they can formulate a marketing mix. They
therefore collect and analyze secondary and primary data about international
markets.

Environmental aspects of special importance include cultural, social,
economic, political and legal forces. Cultural aspects of the environment that are
most important to international markets include customs, concepts, values,
attitudes, morals, and knowledge. The most prominent economic forces that
affect international marketing are those that can be measured by income and
resources. Credit, buying power, and income distribution are aggregate measures
of market potential. Political and legal forces include the political system,
national laws, national pressure groups, and courts.

After a country’s environment has been analyzed, marketers must develop
a marketing mix and decide whether to adapt product or promotion. There are
five possible strategies for adapting product and promotion across national
boundaries: (1) keep product and promotion the same worldwide; (2) adapt
promotion only; (3) adapt product only; (4) adapt both product and promotion;
(5) invent new products. But only if foreign marketing opportunities justify the
risk will a company go to the expense of adapting the marketing mix.

Decisions about the distribution system and pricing policies are important
in developing international marketing mix. Foreign distribution channels are
nearly always different from domestic ones. The allocation of costs,
transportation considerations or the costs of doing business in foreign nation will
affect pricing.

There are several ways of getting involved in international marketing.
Exporting is the easiest and most flexible method. Licensing is an alternative to
direct investment; it may be necessitated by political and economic conditions.
Joint ventures and strategic alliances are often appropriate when outside
resources are needed, when there are governmental restrictions on foreign
ownership. Direct ownership of foreign divisions or subsidiaries is the strongest
commitment to international marketing and involves the greatest risk.
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UNIT 25. INTERCULTURAL COMMUNICATION

Key words and phrases

Do’s and don’ts IPaBHJIA TIOBEIIHKH

Spell out po3mupPOBYBATH, MOSICHIOBATH TOYHO
Superior HaYaJIbHUK, CTAPIINN 32 MTOCAT0I0
Bow KJIQHATHUCS

Patience TEPIHHS, TEPILIAYICTh

Gift 0JIAPYHOK

Acceptable OPUHHATHN

Embarrassment 30€HTE)KEHHS, PO3TyOJICHICTh, 3aMillIaHHS
Tip TPOIIOBa BUHATOPOIA

Bill paxyHOK (3a IMOCIYTH, TOBAP, TOIIO)
Custom 3BUYAl

Cause offence to smb. 00pa3uTH (CKPUBIUTH) KOTOCh

Be offended OyTH 00paKeHUM

Read the text

Before doing business abroad it is important to understand the social and
business culture of a country in which you are going to operate. The following
are just a few of do’s and don’ts for business people visiting a foreign country:

. In the USA, it is polite to look people in the eye, to offer your hand,
and to smile;

. In France people shake hands much more than Americans or most
Europeans; if you fail to shake hands, you may be considered rude;

. In Japan and Korea bowing, rather than shaking hands, is usual
behaviour;

. In Turkey, your coat should be buttoned when you are with
superiors;

. Never discuss business over dinner in France;

. Don’t pass documents with the left hand in Saudi Arabia;

. Don’t expect written contracts in most Moslem countries;

. Don’t expect the contract with South Korean businessmen to spell

out all the details. Written contracts are typically documents that change as
conditions do;

. In Japan it’s very important to get everyone’s opinion. Patience is a
prime factor in their culture. They also avoid saying “no” directly;

. Offer gifts in Japan. The Japanese enjoy giving and receiving
beautifully presented gifts;

. Do not bring liquour to an Arab house. For many Arabs, alcohol is
forbidden by religious law;

. In China expensive presents are not acceptable and cause great
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embarrassment. Give a collective gift from your company to theirs;

. In British restaurants a tip in included in the bill. In some
Mediterranean countries, such as Greece and Spain, the customer is expected to
pay a little extra for satisfactory service;

= Don’t criticize royalty in Great Britain;

. In Arab countries, don’t admire an object openly. The owner may
feel obligated to give it to you.

Thus, if you are aware of the customs of the country you are visiting, you
will not cause offence or be offended.

Exercise 1. Answer the following questions.

What should a businessman know before starting business abroad?

In which country is it not recommended to discuss business over dinner?
In what countries will you never make written contracts?

Where do they change written contracts as conditions do?

What is considered polite in the USA?

What behaviour is usual in Japan and Korea?

In which country do they avoid saying “no” directly?

NogogkowobdE

Exercise 2. Give the Ukrainian versions for:

fail, consider, behave, avoid, embarrass, criticize, expect, offend, admire,
custom offence, acceptable, cause offence, be offended, written contracts,
satisfactory service, superior, business, to shake hands.

Exercise 3. Give the English versions for:

OOrOBOpIOBATH MIJIOB1 TMWUTaHHS, TEpeNaBaTH JIOKYMEHTH, MHUChMOBUU
KOHTPAKT, TMOSCHIOBAaTH BCl JeTaji, 3BHYaiiHA TIOBEJIHKA, TEPILIAYICTD,
MIPOTIOHYBATH TOJIAPYHOK, JOPOT1 MOAapyHKH, 30€HTEKEHHS, 4ailoBl, paXyHOK
(3a mociyru), 00pa3uTH KOTOCh, OyTH OOpa)keHWM, 3BHYAi KpaiHu, MpaBuia
MOBEIHKH.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

business culture —
foreign country —
gift —

patience —
custom —

owner —
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tip —
expect —
contract —
service —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about “Business across Cultures”.

1. Clock / bad /a/is/symbol / of / a/ luck. (China)

2. Directly /”no” / avoid / they / saying. (Japan)

3. never / business / must / you / discuss / dinner / over. (France)

4. Responsibility / managers / to / expected / are / full / take. (Saudi
Arabia)

5. Make / people / clear / a / distinction / personal / between / business /
and / relationships. (Germany)

Exercise 6. Complete the following text with the words and phrases from the box
using them in the appropriate form.

Be prepared to important cultural and language . It would be
better to a good interpreter who can also explain traditions and
customs of getting business in this or that country.

In Japan it has to be small and packaged, but not too sweet. In
the US, it to be eye-catching and unique. In Scandinavia, it

in four languages.

When it comes to selling food, of foreign markets can be
daunting. The pitfalls can be painful, and the rewards slow . But
many who have spent time and money learning about dlfferent
cultures, tastes and marketing styles regard the investment as worthwhile.

Many American retailers are unsure how with short shelf
lives. The New Covent Garden Soup Company, which sells soup with a 16-day
shelf life, devised a solution. It began flying its to the US
on a trial basis a year ago. Its own team in San Francisco distributes the soup to
“gourmet” , clearing away any stock that has reached the end of its
shelf life.

Marketing to Scandinavia, presents significant . The exporter
must that Scandinavia comprises four separate countries, each proud
of its identity.

They draw a to illustrate the small but significant differences
in Nordic business cultures. Think of the Danes as a , good at
improvising; the Swedes as a , professional and correct; the
Norwegians as , self-assured and protective; and the Finns as a

a law unto themselves, more inward-looking and less “European”
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than their neighbours. A product’s ingredients must thus be listed in all
. The order is important too.

linguistic challenges, symphony orchestra, to handle products, musical analogy,
should be labelled, exporters, novel, beautiful, tango ensemble, the demands,
products, four languages, difficulties, needs, jazz band, soloists, to materialise,

hire, supermarkets, understand.

Exercise 7. Comment on the following:
“Patience pays dividends”. (Anonymous)
Exercise 8. Agree or disagree with the following statements.

1. Inany profession, you have to learn to take the rough with the smooth.

2. Politicians take pot shots at each other during election campaigns.

3. | talked myself blue in the face trying to persuade her to save money
for retirement.

4. She really sank her teeth into the problem and solved it.

5. We have a difficult problem and I must put on my thinking cap and
find a solution.

6. We have to know customs and traditions those countries we want to
do business with.

7. Don’t give a collective gift from your company to China one.

8. You may criticize royalty in Great Britain.

9. Never discuss business over dinner in France.

10. Business beaviour is so important for all businesspeople.

Exercise 9. Say what you have learned about:

1. what businessmen should know before starting business abroad,;

2. business rules for polite behaviour in a foreign country;

3. information about some countries you will never make written
contracts;

4. information about countries where it is (or not) recommended to
discuss business over diner;

5. if you are aware of the customs of the country you are visiting, you
will not cause offence or be offended.

Exercisel0. Give a free translation of the following text.

Beryn Ykpainu no €Bporneiicskoro criBropapuctsa (European Council) e
MPUPOIHIM Ta ICTOPUYHO OOYMOBJICHHUM, aJ’Ke Y KpaiHa 3aBxKau Oysia 4aCTHHOIO
€Bponu sk rTeorpadiyHo, Tak 1 moaitThuyHO. JlaBalite 3ragaemo xouya 0O
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koHcTuTyIito I1. Opnuka, sika BBaKA€ThCA OJHIEIO 3 TMEPIIMX E€BPOIMEHCHKUX
KOHCTUTYIIH, Ta ToM (akrt, mo sk yactuHa CPCP VYkpaina Oyna oaHiero i3
3acHoBHMKIB OOH.

CrBopennss €EC 1 mommpeHHs MOro Ha CXiJ CHpHUsi€ 3BUIBHEHHIO BiJl
TATaps “X0JIOAHOI BIMHM Ta YITKOTO MOALTY Ha “‘cxia 1 3axix”. Y depBH1 1996
Ha TpeTii cecii Pagu €Bponu Ykpaini Oyno 1aHO TpU POKH Ui IPUBEICHHS
YKpaiHChKOTO 3aKOHOJIABCTBA Y BIAMOBIIHICTH J0 €BPOINEUCHKUX CTaHIAPTIB.
Oxpim 115010 OYII0 MiAKpECIEHO, 0 €Bponeiichbke EKOHOMIYHE CITIBTOBAPUCTBO
(European Economic Community) Oyne HagaBaTH MaKCHMAJIBHO MOKJIHBY
niaTpuMKy. KoxkHuii rpoMassHiH Y KpaiHu OBHHEH PO3YMITH, 110 IPUETHAHHS
YkpaiHu [0 €BpOMeMchkoi NMBUII3alil 3HAYHUM YHHOM JOMOMOXE Ham
IPOCYBAaTHCS TOBUIBHO, aje BIEBHEHO NUIAXOM JIEMOKpaTHU3allii Halioro
CYCITUJIbCTBA.

Exercise 11. Write an essay on one of the following topics.

1. Social etiquette which is important for business travelers to Ukraine.
2. Different business cultures around the world.
3. Your advice to visitors to Moslem countries.

Exercise 12. Read the following text and discuss it.

Major Differences in Business Customs - The Sense of Time

The Ukrainian’s sense of time may differ markedly from an American’s.
While Americans watch situation comedies where everything ends happily in a
half-hour (with time taken for commercials), the traditional Ukrainian prefers
three-hour operas and theaters pieces where a bad situation gets worse, people
get very emotional, and nothing is resolved at the end. While Americans prefer
to come quickly to the point and summarize their interests in a few sentences,
most Ukrainian general managers prefer to explain their corporate history and
general philosophy, usually at length, before even beginning to talk about
specifics.

Openness versus Secrecy

Ukraine has been invaded many times during its history. Because of this
legacy, Ukrainians tend to keep their wealth and their business dealing secret.
Ukrainians are often reluctant to share over the phone or in letters. Ukrainians
prefer at least a face-to-face meeting (often several face-to-face meetings) before
coming forward with details.

Obedience versus Autonomy

Another painful legacy of Ukrainian history is servitude. Up to the middle
of the 19" century, the majority of Ukrainians were peasants, who were
essentially the property of local landowners. Under the Soviet leaders, the entire
economy was planned from the center. Ukrainian decision-making, particularly
in large traditional organizations, still comes from the top. The Ukrainian
employee, traditionally, has little or no autonomy; and during this transition to
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capitalism, many Ukrainians are still reluctant to make decisions without
consulting superiors. This cultural difference baffles and frustrates many
Americans. The Ukrainian decision-making process will seem very slow to an
American, with inexplicable starts, stops, and reversals. During their first few
months working for a western firm, new Ukrainian employees often exasperate
their American managers with their continual requests for precise instruction
and direction.

Attitude Toward Law and Contracts

For many years, Soviet law was the enemy of capitalism and business. For
many Ukrainians, the idea that laws can actually help build companies is a
relatively new concept. While Americans prefer to base their business
relationships on legally enforceable contracts, many Ukrainians still doubt the
value of their business laws and courts. Many Ukrainians prefer to keep their
business dealings and accounts as far from the government scrutiny as possible.

The Importance of Relationships

Most Ukrainians business dealings are based on personal relationships. (In
this respect, the Ukrainians are somewhat like the Japanese). When making
business decisions, Americans tend to focus on comparing contracts and prices,
Ukrainians, on the other hand, compare the depth of personal relationships. Most
Ukrainians prefer to do business with people who are close  friends. Without a
close personal relationship, often one that seems so close as to be claustrophobic
to a Westerner, a Ukrainian business deal is on shaky ground. For Americans,
the contract is usually the center piece of negotiating sessions. For the
Ukrainian, the relationship is the focal point, and contracts and protocols are
often merely thought of as polite ceremonies, and starting points for further
negotiation. Because Ukrainians consider their business partners to be friends,
Ukrainians business leaders often have trouble saying no, and will promise
things they cannot (or do not want to) deliver.
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UNIT 26. THE BUSINESS PLAN

Key words and phrases

To update MOJICpPHI3yBaTH
Torun KEpyBaTH

To succeed JTOOUTHCS YCIIXY
Financial assistance ¢inaHCcOBa J0MOMOra
Worked-out po3pobIIeHUI
Summary KOPOTKHIA BUKJIA]T
Gist CYTh

Statement 3asiBKa

Recruitment HaOip

Location MICIIe PO3TalTyBaHHS
Consistent [IOCJIiTOBHUI
Management yIpaBJIiHHS

Pricing I[IHOYTBOPEHHS
Design TUTaH, IPOCKT

To be designed to do smth MPU3HAYCHUH JJIs TOTO, 00

Read the text

The Business Plan is probably the most important document that any
company can have and yet it is also the least well known or used. All large
companies have a Business Plan which is updated each year but very few small
companies have one.

When businesses first begin, they are normally run by one person and that
person usually understands what he or she is trying to do. Within a very short
space of time, however, the business can grow to a size where one person cannot
keep all the possibilities and options in his or her own head and cannot fully
understand all the possible ways in which the business needs to be controlled.
Without a Business Plan, it is very difficult to succeed in business. These days it
Is almost impossible to obtain any form of financial assistance from a bank
without a fully worked-out Business Plan.

Usually a Business Plan starts with an executive summary which gives the
main points and conclusions of the plan so that a reader might be given the
«gist» of the Business Plan very quickly without having to read everything.

Then a description of the company usually comes. It says how the
company began, what it is called and what it is in business to do. Many
companies find it useful to have a written “mission statement” SO that everyone
— inside or outside the business — knows what it is trying to do. The “mission
statement” may sound very grand but it is intended to be a realistic statement
and not simply a «wish».

This section may also contain descriptions of such things as the
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company’s recruitment policy with respect to the suppliers of services and
components. It is also wise, here, to mention the location of the company and to
explain why it was located in that particular place and whether it has gained any
benefits from it. Location is very important for most businesses.

Then comes a section of the management. Banks and other lenders will
need to understand the quality and experience of the management of the com-
pany. This section will contain details of the names, ages, experience and
qualifications of the management. It is also usual to say why the managers want
to work in the company and how they see its future.

Many Business Plans also contain a section of products and pricing. This
section describes the products and services which the company offers. This will
normally be very detailed, listing each product or service and saying why the
company is producing or offering it, what market it is designed to reach and how
successful it has been. It will also say how those products have been priced and
how the company intends to increase or decrease the prices over the next few
years.

Exercise 1. Answer the following questions.

1. What sections are there in any Business Plan?

2. How do you understand the term “Business Plan™?

3. What types of companies must have a Business Plan?

4. Which advantages do companies score having a fully worked-out
Business Plan?

5. Does the location play an important role in business prosperity of any
company?

6. What are the main principles placed in a section of products and
pricing?

Exercise 2. Give the Ukrainian versions for:

to update, space of time, to run, to keep the options, to succeed in
business, financial assistance, conclusion, to be outside the business, recruitment
policy, to produce something.
Exercise 3. Give the English versions for:

BAXJIMBUN JOKYMEHT, pO3p00IeHMi O13HEC-TUIaH, KOPOTKUI BUKIIA],
CYTb, TOCTA4YaJIbHUK, 3BIT, PO3MILIEHHS (IpMU, KPEAUTOP, TOBAPHU 1 BUSHAUCHHS
I[IHU, TPOTIOHYBATH TOBAP, MIBUIIIEHHS Y1 3HWKEHHS ITiH.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):
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supplier —

company location —
marketing —

benefits —

financial assistance —
management —
summary -

price —

service —

product —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about Business Plan.

1. Without/ in/ is/ difficult/ it/ Business Plan/ to succeed/ a/ business.
2. Business Plan/ a/ summary/ starts/ Usually/ with/ executive/ an
3. Description/ comes/ of/ Then/ usually/ the/ a/ company.

4. Management/ ages/ details/ The / of/ details/ contains/ names/ the/
experience/ of/ managers/ and/ the/ qualifications/.

5. The/ prices/ section/ change/ of/ have/ how/ in/ priced/ may/ those/
been/ pricing/ future/ products/ and/ say/ product/ and/ the/ how._

Task 6. Complete the following text with the words and phrases from the box
using them in the appropriate form.

Presenting a Business Plan
Here are a few extracts of a Business Plan presentation to the audience:

« Extract1
My talk concentrates on the Dale location and the planning we have
carried out so far. It is divided into three main parts as you can see

this short introduction, then a few words on the site at Dale, then an
overview of the environmental costs. After the environmental costs, we’ll look
at other costs. After that, we’ll break for a discussion.
*Extract 2
Now... the first picture to show you on this, on the environmental costs,
clearly shows that construction accounts for over 60%, while the environmental
costs amount to around 12%, shown by this segment here. That’s a lot less than
the land purchase.

. Extract 3
Moving on.... | thought you would be interested in a comparison
looking at the costs of the environmental expenditure for Dale
with some other possible sites and as you can see by the

179



chart it’s very good. In fact, it would cost well below the average.
Only one is a slight bit... small bit cheaper.

. Extract 4
This picture, the next one here, shows initial investment, rising in the first
year, beginning to fall during year two, then you see falling

after about a year and a half... then the decline in investment costs will continue.

To carry out, decline, to be interested, part, site, investment, cost, cheaper, to
show, purchase, amount.

Exercise 7. Comment on the following.
“If you wish to know what a man is, place him in authority”.
Exercise 8. Agree or disagree with the following statements.

1. The Business Plan is a very important document.

2. The Business Plan is normally very short.

3. Only small companies have Business Plans.

4. Once a Plan has been made it is never changed.

5. When a business starts it is always run by one person only.

6. It is difficult to succeed without having a Business Plan.

7. Itis quite normal for a company to obtain finance from a bank
without presenting a Business Plan.

Exercise 9. Say what you have learned about:

1. the term ”Business Plan” and how it is used in business world;
2. the sections of a Business Plan;

3. the advantages which a company scores from its location;

4. the main parts of Business Plan presentation;

5. the businesses relations with the banks.

Exercise 10 .Give a free translation of the following text.

bizHec-myaH — NOKyMEHT, B SIKOMY J1aHO KOMIUIEKCHE OOIPYHTYBAaHHS
cTparerii (mporpaMu) po3BUTKY BCiX cep AISIBHOCTI MiAMPUEMCTBA HA OCHOBI
il MOTOYHOTrO Ta MEPCIEKTUBHOIO MIaHyBaHHs. OCHOBHUMHU (YHKIIISIMU O13HEC-
TJIaHy, B IKMX BCEOIUHO PO3KPHUBAETHCS HOTO CYTHICTS € :

— HaJaHHA TMOBHOI 1H(doOpMalli KpeauTopaM 4YW 1HBECTOpam IIpo
H1AIPUEMCTBO, HacaMIlepe] Horo cTadlIbHICTh Ta €()EKTUBHICTD;

— 0OTpyHTYBaHHS OCHOBHOI METH MiAMPUEMHUITBKOI JTISTTLHOCTI,

— CTHUCJIMHI OMUC MiAMTPUEMHHUIIBKOI TISJTBHOCTI,

— XapaKTepHCTUKa TOBapy abo0 MOCIYTH, iX SIKOCTI;
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— 0OrpyHTYBaHHSI POTHO3Y PO3BUTKY BUPOOHHUIITBA;

— KOMIUICKCHE JOCIIPKCHHS pUHKY;

— BU3HAUEHHS )XKUTTEASUIBHOCTI MIMPUEMCTBA B YMOBaX KOHKYPEHIIIT;

— OOrpyHTYBaHHA €(QEKTHMBHOCTI IIIMPHUEMCTBA HA OCHOBI OI[IHKH
BUTPAT, 11iH, MPUOYTKY TOIIIO;

— OlliHKa IpodeciHHOro PiBHS YIPaBIIHCHKOTO TepCOHATY(TI1AMPHUEMIIS,
MEHEJIPKEPIB TOIIIO).

Task 11 . Write an essay on the following topic.

1. You are going to set up your own business. Present a Business Plan to
potential investors to invest their money in your business.

2. 'You are an owner of a company. Present in detail a plan of the
Management section of your Business Plan.

3. Name the organization where the Business Plan can be given and give
the circumstances of Business Plan presentation.

Exercise 12. Read the following text and discuss it.

Natural Advantages

One of the fundamental decisions to be taken by entrepreneurs concerns
the geographical location of their enterprises. They have not only to decide
“How to produce” and “What to produce” but “Where to produce”. We must
now consider the various influences which bear upon this decision. The great
importance of this particular aspect of economic activity is evidenced by the fact
that the distribution of industry has now become a major feature of government
economic policy.

From the entrepreneur’s viewpoint the major determinant of location will
be the private costs associated with different locations. There are usually several
locations where it would be possible for the firm to operate and the entrepreneur
will tend to choose that which minimises the cost of production. Even so the
firm, in deciding where to produce, will generally be faced with a rather difficult
problem for its needs as a producer might conflict with its needs as a seller. One
location might provide an excellent site in relation to the source of raw materials
but another might be much more favourable in relation to the firm’s markets.
The final decision will rest upon some calculation of the maximum net
advantages of alternative sites.

Transport costs
In the early days of industrialisation the great localising factors were the
proximities to raw materials and power. The first factories were dependent upon
water power and were sited on the banks of fastflowing streams. Arkwright built
his mill on the banks of such a stream at Cromford. The introduction of steam
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power moved industrial activity to the coalfields. Coal became the prime source
of energy and since, in these early years, transport facilities were primitive and
costly, any locations other than coalfield sites were hopelessly uneconomic. All
the basic industries in Britain —cotton, wool, iron, and steel — became established
on or near coalfields.

Iron and coal were found in close proximity in many areas, as were clay
and coal. Hence, the iron and steel industry, the pottery industry, and brick-
making all came to be established on coalfields. Industries highly dependent
upon imported raw materials tended to be located on coastal sites, especially
where coal was also available (e.g. South Wales, North West England, and
North East England.)

The sources of raw materials and power no longer exert such a strong
geographical pull on industry. The electricity grid and the gas and oil pipe lines
have made the newer sources of power available in all parts of the country. In
addition great improvements in transport have cheapened the movement of raw
materials and finished products. Nevertheless the location of raw materials
where they happen to be particularly bulky still has some influence on industrial
location. Where the industrial process is bulk reducing there is a strong incentive
to carry out the processing at the source of the basic material. The iron and steel
industry built plants on the Lincolnshire and Northamptonshire ore deposits.
This was because British ore has a very low iron content, and technical progress,
in this industry, has led to great economies in the fuels used for heating
purposes. The sugar beet processing plants are located on or near the beet fields,
since the yield of sugar is very low in relation to the weight and volume of the
beet. Chemical plants are located on the salt beds of Cheshire and South
Lancashire for similar reasons.

Markets

When the process is bulk increasing the pull of the market will be very
strong since transport costs will be much less for locations near to the market.
Thus, we find much of the furniture industry and the manufacture of domestic
appliances such as refrigerators and washing machines located near to the great
centres of population in the South East and the Midlands.

Brewers and bakers produce commodities which are of low value in
relation to their bulk so that these activities tend to be carried out fairly close to
their markets. Proximity to the market may also be an important consideration
where the product is durable and requires an efficient after-sales service.

The significance of these arguments depends upon the ratio of transport
costs to total costs. Generally speaking this ratio has tended to decline in the
UK. The industrial structure has been changing and a much greater proportion of
total output is now made up of lighter, easily transportable products, while the
role of the heavy industries where transport costs are relatively high has been
declining. Added to this we have the facts that the UK is a small country and
there have been major improvements in transport. For many industries it seems
that transport costs may no longer be an important determinant of location.
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Labour

The availability of labour is an essential requirement for economic
activity, and when an industry is dependent upon particular labour skills, local
supplies of such skills will exert a great influence upon the location decision.
More important though is the general availability of labour since, for many
modern industries, the bulk of the labour force can be quickly trained. Where
there is a high national level of employment but significant variations as
between regions, those areas with surplus labour will tend to attract firms which
are unable to expand in areas where there are labour shortages.

Since we are concerned with the relative costs of operating in different
locations any regional variations in labour costs will also influence location
decisions. In a small country like the UK where there are strong trade unions,
one would not expect to find any very great differences in regional wage rates,
but, in areas of labour shortage, firms may be obliged to pay well above the
agreed minimum wage rates.

Physical features and accessibility

For some industries the physical features of the site are of prime
importance in deciding location. Industries producing steel, rayon, paper, and
chemicals require very large quantities of water and tend to be found near rivers.
The atomic power stations are all located on estuaries because of the vast
quantities of water required for cooling purposes. Certain industries have serious
problems of waste disposal, especially the chemical-based industries, and, again,
they are usually located on river-bank sites. The problem of dust control has
made it necessary to site cement works in fairly remote locations.

The accessibility of the site is an important factor. Before the
development of efficient road transport, proximity to the railway network was an
essential requirement for any large-scale enterprise. This is no longer the case
since the overwhelming proportion of passenger and freight traffic now uses the
road network and proximity to the new motorways has become an important
localising factor.

The economic factors which have a bearing on location decisions do not
provide a comprehensive explanation for the sitting of a great deal of British
industry. A general survey of the causes which have influenced location in the
past gives the impression that their operation was frequently unknown or
imperfectly understood by the original producers. In fact, many decisions on
location seem to be haphazard or based purely on personal considerations. An
important factor has been the local ties of the entrepreneur. He has tended to set
up business where he is known and has useful local contacts and where he is
more likely to raise finance from associates and local banks. Lord Nuffield
established a motor car industry in his native Oxford; the Rowntree factory in
York, and Pilkington’s glassworks at St Helens are other examples of large
industrial developments in the home towns of their founders. Nevertheless we
cannot dismiss the economic factors. The success of such enterprises indicates
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that the locations must have had some favourable features. There is also the
point that transport and labour costs have become relatively less important as far
as many industries are concerned, or they do not vary significantly as between
different regions, so that entrepreneurs are able to give more weight to personal
preferences.

Acquired advantages

Once an industry has become localised the economic advantages of the
situation in relation to other areas tend to increase. It is these acquired
advantages of existing centres of industry which tend to exert the greatest
influence on location decisions. These economies of concentration, as they are
sometimes called, gradually develop and persist long after the initial localising
factors have disappeared from the scene. The availability of local clays and coal
was a major factor in the establishment of a pottery industry in Stoke-on-Trent,
but this industry has for a long time been completely dependent on clay
transported from Cornwall and the industrial heating is now supplied by gas and
electricity. The industry, however, remains very heavily concentrated in the
same area, because of the very important external economies of scale available
to pottery firms.
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UNIT 27. BUSINESS PRESENTATIONS

Key words and phrases

Presentation Mpe3eHTAaIlis

Prospect MEPCIEKTHBA, IIJIaH HA MailOyTHE
Venue MicIie 3ycTpidi

Benefit JIOTIIOMOTa

To persuade IEPEKOHYBaTH

Report 3BIT

requirement BHUMOT4a, I0TpeOa

To deliver BUTOJIONIYBAaTH (IIPOMOBY)
Staff KOJICKTHB

Speaker IIPOMOBEIIb, OPATOP
Message MOCJIaHHS, TTOBIIOMJICHHS
Representative IPEICTAaBHUK

Sales force TOPTOBHI areHT

Speech POMOBa

Training HaBYaHHS

Read the text

Businesses commonly use presentations to improve their prospects and
profile with clients or customers. For example, in the hotel industry,
presentations are used for promotion of conference packages to potential
corporate guests. Marketing and sales managers present their hotels as suitable
venues for meeting facilities and overnight stay along with ideal entertainment.
They offer special rates and benefits to persuade companies to hold their
conferences at their hotels. Brand managers propose ideas to management and
explain new product lines to the sales force. Department heads and supervisors
brief superiors on recent developments and subordinates on new company
policies. Accountants give financial reports to their superiors and explain
paperwork requirements to everyone else. You are also delivering a presentation
when you teach the office staff how to use the new phone system.

Most people who work in organizations eventually find that their
effectiveness and success depend on their ability to organize their ideas and
present them effectively. A speaker’s knowledge, enthusiasm, and apparent
confidence can influence people to accept or reject an idea in a way that a
written document cannot.

Realizing that effective speakers carry their message to the public in ways
that print and electronic media cannot match, companies send representatives to

185



communities to deliver speeches in a wide variety of settings. For example, over
90 percent of the 2,200 talks General Motors employees give each year are
delivered by middle managers.

Organizations realize the need to help their employees learn to give
presentations. Some of the world’s biggest corporations sponsor training.
Toastmasters International, a group dedicated to helping business people present
their ideas effectively, now has 1,700 members around the world. Research
confirms that speakers can become more effective with training.

Whatever your field, whatever your job, speaking to an audience is a fact of
life.

Exercise 1. Answer the following questions.

1.How do you understand the term "business presentation"? Give your
own definition.

2.Give examples of possible occasions when a business presentation may
take place.

3.Can the skill of effective public speaker be dangerous? Give your
reasons.

4.What is Toastmasters International? Do you know organizations of the
same kind in your home country?

5.What are the qualities of a good speaker?

Exercise 2. Give the Ukrainian versions for:

prospects, profile venue, to brief, requirements, to deliver, presentation,
representative, setting, rates and benefits, brand managers.

Exercise 3. Give the English versions for:

MOKyNelb, KOMEPUIMHUI JUPEKTOp, TOPrOBHM areHT, CiIyX’OOBElb
bipmu, odicHUIl TepcoHan, BIAXWIUTH 1A€i, TMOBIIOMJICHHS, HallMaHUN
IpaIliBHUK, MMiITBEP/HKYBATH, HABUAHHSI.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

customer —
employee —
manager —
businessman —
financial report —

186



speaker —
presentation —
industry —
representatives —
business —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about making presentations:

1. to start/ to give /a/ present/some/ yourself/ /information/ A/
good/way/ very/ about/ is /.

2. you /If/ are/ with/ presenting/ your/ physically/ audience/,/ eye/
maintain/ contact/.

3. very/ Be/ clear/ in/ your/ mind/ own/ what/ are/ you/ trying/ to/
accomplish/ with/ presentation/ your/.

4. 1f/ want/ you/ to/ at/ people/ the/ end /of/ your presentation /questions/
ask/,/at /say/ so/ the/ beginning.

5. are/ several/ There/ ways/ to /presentation/,/ different/ any/ your/ of
/which/ structure/ can/be/effective/.

Exercise 6. Complete the following text with the words and phrases from the
box below using them in the appropriate verb-form.

Presenting yourself and influencing people, whether in a or on a
one to one basis, is not just about knowing what to do, but being able to do it.
So it is important not only to learn the skills but also as often as

possible so that when you are faced with presentation of any description you
will be able to replicate the necessary skills unconsciously.

This will then allow you to focus on the of the message and the
content of your presentation.

One way to develop you presenting Is to learn from three different
perspectives.

The first is to actually stand in front of people and present. The more often
you do this, the more comfortable and you will become.

The second way is to learn from watching the way others present
themselves. Analyse what works and what doesn’t work, and try to incorporate
those bits that do work into your own presentations. This process is called

Concentrate on what you think is good about what they do.

What do you like about them? What don’t you like?

The third way involves watching yourself on and listening to
feedback from others, so that you can make

Now think of the last presentation you did. How did it go? How did you
feel during the presentation and what results did you ?

Trine result wasn’t what you wanted or expected, then there’s likely to be
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areas that we can develop together. If you felt under , lacking in
confidence or overcome with nerves, these are things we can also work on.
(It is the excerpt from Lawrence Leyton's talk “Effective presentations”)

Stress, to put them into practice, group, delivery, modelling, to achieve,
confident, video, skills, improvements.

Exercise 7. Comment on the following

“Do not fear when your enemies criticize you. Beware when they
applaud”. (Vo Dong Giang)

Exercise 8. Agree or disagree with the following statements.

1. Employers consistently rank public speaking and related
communication skills as one of the top skills they for in employees.

2. If you are an effective public speaker it is not so important for you to
find out about the audience.

3. Public speaking is a new trend.

4. Outline what you’re going to talk about: describe the different sections
of your talk.

5. Global communication in the context of business invariably relies on
effective oral and written skills.

6. Lecture is not considered as an example of any types of presentation.

7. The more you practice and prepare your presentation the more
comfortable you will be with it.

8. It is not necessary to give a summary of the main points at the end of
presentation.

Exercise 9. Say what you have learned about :

1.the term “business presentation”;

2.the occasion you can make a speech in public;

3.the ways to improve your presenting skills in a proper way;
4. the qualities that make a good presentation;

5. the reason people are afraid of speaking in public;

6. the importance of a public speaking .

Exercise 10. Give a free translation of the text, presenting a successful person.
Jlxopmx Copoc ( (anrn. George Soros; 12 cepnust 1930) — cyuyacHuit
aMepUKaHChbKUH (hiHaHCUCT, MelieHaT, ¢inocod. [IpuxmibHUK Teopii BIAKPUTOTO

CYCIIUJIbCTBA 1 TPOTUBHUK «PUHKOBOTO (pyHIaMeHTani3my». [IpogosxyBau iaeit
Kapua [Tonmepa.
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Haponuscs 12 cepnust 1930 p. y bynanemri, Yropmuna. bateko Tusanap
[[IBapry — aaBOKaT, BUJATHHUM Jis4 €BPEMChKOI TpoMaau Mmicta, (axiBeup 13
€CIIepaHTO W MUCbMEHHUK — ecrepanTucT. B 1936 p. poauHa momiHsga CBOE
npi3BUIle Ha yropchkuii Bapiant Lllopomr.

1947 p. — ponuna emirpye y BenukoOGpuTaniro.

1956 p. — nepeizn y Hoto-Hopk, CLIA.

1956—1963 p. — Opoxkep 1 pinancoBuil aHamTUK y komnanii Wetheim &
Co. 3aitmaeTbcs MDKHApOAHUM apOiTpakeM. 3acHyBaB HOBHI METOJ TOPTiBIi
— BHYTpIILIHIN apOiTpax.

1963—1966 p. — pobota Hax dimocodchkoro nucepTarieo Tspkka HOIIa
CB1JJOMOCTI.

1967 p. — 3 kamitairy ¢ipmu Arnhold & S.Bleichroeder B $ 100 Ttuc.
CTBOPHB iHBECTHUIIMHUHN (OH] 13 KamiTaaoMm B § 4 MitH.

1969 p. — kepiBHuk 1 cmiBBiacHuk Gouay Ja6a Irm (Duble Eagle), y
Hacliaky — 3Hamenutuii Ksantym (Quantum Group).

1979 p. — ctBopuB y CHIA mnepmmit Omaromiviauii goun Bigkpure
CYCIJIbCTBO.

1984 p. — BigkpuB OnarofdiitHuit GoHA B YTOPIIUHI.

1988 p. — opranizyBas ¢oung y CPCP KynbrypHa iHimiaTuBa B

HIATPUMKY HAYKH, KyJIbTypH, 1 ocBIiTH. OnHak He3abapoM (poHa OyB 3aKpUTHIA,
OCKIJIbKH TPOIITi BUKOPUCTOBYBAIIUCS HE 32 MPU3HAYCHHSIIM.

1990 p. — 3acuyBaB lleHTpanbHO-EBpPONEHCHKHI YHIBEPCUTET Yy
bynanemri, IIpa3i it Bapuasi.
16 BepecHs 1992 p. — 3apoOuB MIIbApA [0JAPIB HA MaJlHHI (DYHTY

CTepiiHra, 4Yepe3 IO OjepkaB Npi3BUChKO «JltogmHa, mo 3mamana bank
AHTIIY.

1995 p. — kamitan rpynu ¢ouniB KBanTyMm omiHroBaBcs Oiibm HixX B $ 10
MJIpJI, @ po3Mipu ocobuctux noxoaiB Copoca CTaHOBUIIH, MPUOIU3HO, TPETHHY
I1€T CyMH.

1997 p. — mouaB ycminmHy 1HGOPMAIIITHO-TICUXOJIOTIYHY aTaKy MpOTH
HAIlIOHATBHUX BATIOT PIAYy KpaiH A3iaTchbKO-THXOOKEaHCHKOTO PETIOHY:
Mamnaizii, Innonesii, Cinramypy u OuminmiH, MO 3aKiHYWIACA TIMOOKOIO
E€KOHOMIYHOIO KpH3010 X KpaiH. [loniOna ataka Kutaro He mana ycmixy.

2000 p. — mamginng ivaekcy NASDAQ 3aBnano Copocy 30UTKIB Ha CyMy
maibke $ 3 mupa. Ilicas mporo Oyna mpoBeiaeHa peopranizamis Quantum i
MPOTOJIOMIEHO MEPeXiJl JO CTPATErii MEHILIOTO PU3HUKY.

2002 p. — mapu3bKuii cyl BU3HAB BUHHUM B OJIep>KaHH1 KOH(DI1IEHIIAHUX
BITOMOCTEl 3 METOI0 CTATHEHHs NpuOyTKy. Ha maymMKy cynmy, 3aBASKU IIUM
BIZIOMOCTSIM MUIBbHOHEp 3apoOuB Oinst $ 2 MITH Ha akIisX (paHIy3bKOTro OAHKY
Societe Generale. Ipucymxenuit 1o mrpady B 2,2 MIH €BPO.

2006 p. — 3aiimae 27 micue B crmcKy HaitGararmmx moxeit CIIA. Horo
JI0XO0JIU 3a Bepciero )xypHainy Forbes omiarorotecs B § 8,7 mup.

€ mouecanMm noktopoM HoBoi mikomm comianbHUX gociimkeds (Hbpro-
Mopk), OkcdopachKoro i €1bCHKOr0 YHiBEPCHTETIB.
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bnarogiitni ¢ounu Copoca aitote y Ounbmn HiX 50 kpainax y CxigHoi
€ponu, kpainax CHJI, Adpwur, Jlatunacekid Amepurti, A3zii it CIIIA.

ABTOp 4YHCJIEHHUX cTaTed 1 KHur: Anximis ¢inanciBe (1987 p.),
Biakpuatouu paasaceky cucteMy (1990 p.), [lintpumyroun nemokparito (1991
p.).

JIBiui posnydenuid. ¥ Copoca Tpoe JiTe Bij MepIioro nuiody i ABOE Bijl
npyroro: Pobepr, Anapea, JI>koHarad (BiJ nepiioi apy>kuHu AHamizu Bityak),
Onekcannp 1 I'peropi (Bix apyroi apyxunu Cero3an Bebep Copoc).

Exercise 11. Write an essay on one of the following topics.

1.Think about the things that are in your bag today. Choose one of them
and try to sell it to your group members. Limit your talk to 1-2 minutes.

2.You run into your old friend. Your friend introduces you to a VIP you
want to deal with. You have only one minute to attract his interest. Demonstrate
how you would do it.

3.Remember your last speech in English or in your native language in
front of an audience. Write some sentences about your experience.

4.Prepare an information about great orators (public speakers) of the past
or present.

Exercise 12. Read the following text and discuss it.

Speech Situation: May 19, 2005 — Scott Davis, chief financial officer,
addressed attendees of the Business Briefing Breakfast Series hosted by
Portland State University in Portland, OR. Davis discussed the two major
supply chain trends that are impacting businesses’ ability to grow in a global
economy: the supply chain is evolving into a strategic imperative for business
operations; and the supply chain is moving away from focusing on cost to
focusing on customer intimacy.

It is great to be here in Portland. This visit is a homecoming for me. |
grew up in Medford, went to school at Portland State, and still have family here.
Even though I now live in Atlanta, I try to keep up with what is going on in this
area.

Unfortunately, not all the news out of Oregon has been favorable in recent
years. Oregon’s business and civic leaders are working together to build a
stronger, more competitive state economy.

Governor Kulongoski has made a commitment to growing Oregon’s
economy. Governor Kulongoski identified four challenges that will determine
Oregon’s economic destiny: leadership, technology, education and globalization.

I could give a separate speech on each of these topics, but let’s look at one
in particular — globalization.
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Global trade helps support Oregon’s economy and create jobs. More than
a quarter of all manufacturing jobs in Oregon depend on exports. There are more
than 650 foreign companies in Oregon, employing close to 50,000 workers.

Yet, there is a darker side to globalization.

For the thousands of people who have lost jobs in agriculture,
manufacturing and timber products — globalization is not some vague notion. It
Is very real and it can hurt.

The reality is that globalization, and the expansion of global trade, are
irreversible forces.

The World Bank reported that global trade activity increased by 10
percent in 2004.

Consider this: Thirty years ago, US$10 billion in foreign exchange
transactions occurred each day. Now, US$10 billion is exchanged across borders
each second.

Smart companies recognize that the complexities of global trade require
another weapon in their arsenal — the supply chain.

That is what | want to talk about today: Thinking differently about the
role and impact of the supply chain.

We see two major supply chain trends that are having a great impact on
how businesses will survive and prosper in a global economy: the supply chain
as a strategic imperative; and the supply chain’s shift from a focus on cost to a
focus on customer intimacy.

Intensity of global competition is forcing companies to compete on the
strength of their supply chains.

Process innovation is behind the success of companies like Wal-Mart,
Dell and Toyota, companies who have become masters of the supply chain.
Wal-Mart has been called “a supply chain with retail outlets.”

An increasing number of senior corporate leaders surveyed in the United
States and Europe recognize the success of their businesses is tied very closely
to the effective management of their supply chains.

Growth-oriented business leaders obviously “get it” because they
understand what is at stake. They know that supply chain strategy is the business
strategy and vice versa.

We chose that moment to put a stake in the ground, to change the
company’s purpose for the first time in several decades. We went from “‘serving
the package delivery needs of our customers” to “enabling global commerce.”

It was a simple declaration, but with big implications.

In March 1999 we introduced the first corporate charter in our history.

The charter laid out our intentions to make information management and
supply chain management core competencies at UPS, on par with package
delivery.

In less than two years, we made 25 strategic acquisitions to add the
capabilities we needed to satisfy our new purpose. Since then, we have
continued to invest heavily in our integrated global network. We initiated air
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routes to China, expanded our logistics footprint around the world, and invested
in package flow technology.

The second major trend we see happening in the world of supply chain
management is that of the shift from a focus on cost to one of customer
intimacy.

In the last 10 years, process and technology improvements in supply chain
management have lowered total U.S. business inventories by US$4.6 trillion and
helped reduce order-to-cash cycle times by 10 percent.

Our mission is to synchronize goods, information and funds for better
results and for enhanced customer experiences.

We have gone from running the “tightest ship in the shipping business” to
“What can Brown do for you?”

Those are more than two different advertising slogans. They are also a
metaphor for the transition of the supply chain.

This is how we will compete and how more and more of our customers
will compete in a global economy.

But we can’t do it alone. None of us can. This leads me to the last point I
want to make this morning.

Increasing reliance on outsourcing and partnerships has reduced the room
for error. These relationships require certain qualities to make them successful.

These qualities are trust, collaboration, visibility, a focus on results, and
the ability to ask the right questions and listen to concerns.

This morning, | have talked about the role of the supply chain in helping
companies compete in the global marketplace; why supply chain strategy and
business strategy should be inextricably linked; and why the supply chain’s
focus should be on customer intimacy, not cost.

Oregon is well positioned to prosper in a global economy. To ensure that
success, businesses must step up to the challenge of globalization. That means
driving innovative change in your organizations and using the supply chain to
your competitive advantage.

If you do that, you can’t help but succeed in the global marketplace in the
years ahead.
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UNIT 28. TYPES OF PRESENTATIONS. THE KEY ELEMENTS OF

SPEECH MAKING

Key words and phrases

Outcome of the speech pe3yNIbTaT IPOMOBH
Intention HaMip
Communication CITUIKYBaHHSI
Purpose MeTa, ITh

To accomplish JTOCSTHYTH

To persuade IIEPEKOHYBATH
Preferences nepeBaru

To entertain PO3BaKATH
Audience’s need noTpeOu ayIuTopii
Inspirational CTHUMYJTIOIOYHI
Listener’s attitude BiJIHOIIICHHS ClTyXada
Remark 3ayBa)KCHHS

Brief CTHCITUHT

Statement TBEP/KEHHS

Read the text

Public speaking may be described as a process involving five key elements:
(1) the speaker as a person, (2) the speaker’s intention, (3) the audience’s need
for communication, (4) the situation or occasion of the speech, and (5) the
structure of the message.

The speaker

When analyzing yourself as a speaker, be sure to consider several factors.

Those factors are:

1. Your knowledge. It is best to speak on a subject about which you have
considerable knowledge.

2. Your feelings about the topic. When you are excited about the topic, your
delivery improves, your voice becomes more expressive, your movements are
more natural, and your face reflects your enthusiasm.

The speaker’s intention

Defining a purpose is the first step in planning any presentation.

A statement of purpose describes what you want to accomplish.

There are two kinds of purposes to consider: general and specific.

A general purpose is a broad indication of what you are trying to
accomplish. As it has been indicated above, the general purposes in planning a
speech are as follows: to inform, to persuade, to inspire, or to entertain.

A specific purpose tells you what you will accomplish when you have
finished your presentation. A good specific-purpose statement usually answers
three questions:
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Whom do | want to influence? What do | want them to do? How, When,
and Where do | want them to do it?

The audience’ need

You should think about another basic element of your presentation: the
audience. Asking yourself a number of questions about your listeners will shape
the way you adapt your material to fit their interests, needs and backgrounds.

What are their positions?

What are their personal preferences? Some audiences appreciate humor,
while others are straitlaced.

What demographic characteristics are significant?

These characteristics are sex, age, cultural background and economic
status.

What size is the group? Why is the audience there? What does the
audience know?

What are the listener’s attitudes? You need to consider two sets of
attitudes when planning your presentation. The first is your audience’s attitude
toward you as a speaker and the audience’s attitude to your topic.

Experts say that you can gain the audience’s attention in presentation by:

— telling an anecdote (a story, perhaps a personal one).

— mentioning a really surprising fact or statistic.

— stating a problem.

— asking a question.

The speech situation

You also need to adapt your remarks to fit the circumstances of your
presentation. Several factors contribute to the occasion.

Facilities. Will you be speaking in a large or small room? Will there be
enough seating for all the listeners?

Time. There are two considerations here. The first is the time of the day
when you are going to speak. A straightforward, factual speech that would work
well with an alert, rested audience at 10 a.m. might need to be more entertaining
or emphatic to hold everyone’s attention in the evening when people are tired.
You also have to consider the length of time you are going to speak for. Most
business presentations are brief.

Context. Events surrounding your presentation also influence what you say
or how
you say it. For example, if others are speaking as part of your program, you need
to take them into account (I had originally planned to discuss the technical
aspects of our new express delivery system, but | think Carol has covered them
pretty thoroughly. Let me just bring your attention to two things").

The structure of the message

Three elements of your speech - the ideas or thesis, the language, and the
arrangement of points - have a bearing on its ability to convince the audience.

Thesis statement - sometimes called the central idea or key idea - is a single
sentence that summarizes your message. The thesis is so important that you
should repeat it several times during your presentation.
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Notice that a thesis is positive and directly related to the audience’s
interests.
Outline of the message
With a well-crafted main idea to guide you, you can begin to outline the
speech or presentation.
No matter what its subject or the goal is, most effective presentations
follow a well-known pattern:
Introduction
1. Attention-getter
2. Thesis
Body
1.
2. No more than five main points
3.
Conclusion
1.Review
2. Closing statement
Question-and-answer period

Exercise 1. Answer the following questions

1. What key elements of any presentation do you know?

2. What individual characteristics should the speaker possess to succeed in
his or her presentation?

3. How do you understand the term “speaker’s intention”?

4. What is the first step in planning any presentation?

5. Explain how the speech situation may influence your presentation.

6. What can you tell about the time of lasting the business presentation?

7. What role does the audience analysis play in making your presentation
successful? What are the ways to analyze the audience?

8. What circumstances of your presentation may present difficulties in
delivering it?

Exercise 2. Give the Ukrainian versions for:

outcome of the speech, speaker’s intention, to accomplish, broad
indication, personal preferences, cultural background, circumstances,
straightforward speech, to convince the audience, to summarize the message.

Exercise 3.Give the English versions for:

MIPOMOBEIlh, OCHOBHA ME€Ta, TOYHO BU3HA4YE€HA I[Ib, TOTPEOU ayauTOPIi,
CTaBJICHHS CllyXaua, Miclle MPOMOBHU (BUCTYIY), 3MICT IPOMOBH, OCHOBHA 1714,
3aKJIFOUHE TBEPKEHHS.
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Compose your own sentences using the words and word combinations above.

Exercise 4. Put the following words in the correct order to make complete
sentences and learn some basic ideas about making presentations:

1. aim/ should/ be/ make/ your/ presentation/ entertaining/ as/ interesting/,
Ivivid/ ,/ enjoyable /as/ can/ Your/ to/ and / you / intelligible/ /.

2. role/ During/ speech/, /the/ audience/ plays/ entertaining/ an/ passive/ a
/. Generally/, / do / the / you/ talking/ all /.

3. speakers/ New / should / fear/ live/ in/ antagonistic/ of/ not/ questions/.

4. The/ audience/ nature/ of/ the / your /affects/ your/ for/ achieving/
strategy/ purpose/.

5.0n/ To be/ safe/ the/ side/,/ what/ check/ plan/ you/ to/ say /one/ the/ of/
local/ with/ organizers/.

6. A/ good / identifies / goal/ who/, /what/,/ how/, / and/ of /your / as/
precisely/ purpose / where/ statement/ possible/ as / when/.

Exercise 5. Complete the following text with the words and phrases from the box

below using them in the appropriate form.

Speeches and presentations can be categorized according to their purpose.
The purpose helps determine content and style.

General Type of Characteristics The goal
presenta- . _
Purpose tion of the presentation of the presentation

e Emphasis falls on informative | The goal of an
content about the informative

e The speaker analyses the presentationdis either

To : audience to determine how |t0  expan your
inform | Mformative | o they know already | listeners’  knowledge
about the topic. or to help them acquire

e The speaker seeks to make the | @ specific skill.
subject interesting to listeners.

e The speaker takes a definite | Persuasion focuses on
point of view concerning the | trying to change what
subject and presents _ |the __ thinks or

To _ needed to get that point |does.
persuade Persuasive | across.

eThe speaker selects and
arranges the material to
appeal to the particular
opinions of listeners

To Inspiratio- | e Remarks are centered on a|When our aim is
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inspire

nal

public event that is or
has recently occurred.

e The speaker organizes
remarks to express accepted
values that are represented by
the event.

inspirational, we build
upon the  existing
knowledge and
attitudes of . We
strive to deepen an
existing appreciation
for particular ideas,
, Or events.

To
entertain

Enter-
taining

e Speakers such options
as telling tales and :

When our purpose is to
, we want to

stressing the funny aspects of
his or her subject.

captivate listeners.

To rely on, person, subject, anecdotes, to take place, listener, to entertain,

information, audience.

Exercise 6. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

purpose —

informative presentations —

intention —

thesis statement —
Inspirational presentations
speaker —

entertainment presentation —

attention-getter —
persuasive presentations
message —

Exercise 7. Comment on the following:

“A man who wants to do something will find a way; a man who doesn’t

will find an excuse”. (Stephen Dolley)

Exercise 8. Agree or disagree with the following statements.

1. Teaching a group of product managers some new developments in
technology, training a new sales representative, or giving a progress report on
regional sales to a senior sales manager are typical examples of inspirational

talks.

2. Individual characteristics, professional skills, psychological and
sociological characteristics of the speaker influence the outcome of the speech.
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3. You always have to consider the length of time you are going to speak
for.

4. Traditional presentations have the following structure — Introduction,
Body, Conclusion, and Question-and-Answer period.

5. It is better to hold everyone’s attention making a presentation in the
evening than at 9 or 10 a.m.

6. Don’t let the visual aids dominate the presentation. People have come
to see you, not the equipment.

7. You should wait for latecomers and then start your business
presentation.

8. Business presentation can be categorized according to their purpose.

Exercise 9. Say what you have learned about:

1. speeches and presentations according to their purpose;
2. the individual characteristics of the speaker;

3.general and specific purpose of the presentation;
4.how to gain the audience’s attention in a presentation;
5.the steps required in planning a presentation.

Exercise 10. You are the head of a company’s marketing department. You have
been asked to give an informative 15-minute presentation of your department’s
functions. How would your purpose and approach differ for each of the
following audiences:

a. A group of new employees from all over the company.
b. New employees within the department.

c. A group of managers from other departments.

d. Several of your superiors.

Exercise 11. Give a free translation of the text, presenting a successful British
business.

Mapkc 1 Cnencep (un M&S, xommaHisi BiIKpUTOTO THIY) — OAHMH 3
HalOUTbII BigjoMux Mmara3uHiB y Benukiii bputanii. Bin npuBeptae yBary
BEJIUKOT KUIBKOCTI TYPHUCTIB, a TaKOX UTEIIB AHIII BiJl JOMOTOCIOJAPOK 0
Minbionepis. Teproruns Mopky, npem’ep minictp, Jactin ['odman — ne mure
JeK1IbKa 3 BIIOMUX MOKYIIIIB I[OI'0 Mara3uHy.

Mumnynoro poxky npuOytok M&S cranoBuB 529 MinbiloHIB, TOOTO HIX
10 MiTbHOHIB B TUKICHD.

M&S Oy 3acuHoBanuii 105 pokiB Tomy. Monoauii TOMBCHKUI
iMmirpanT Mika ens Mapkc TopryBaB Ha 0a3api, MalOud MaJCHBKHA KIOCK. Y
HBOTO He Oyno OaraTo peuei s npoaaxy (6aBoBHsSHA TKaHWHA, BOBHA, 0araTo
I'yI3UKIB 1 JEKITbKA Tap MIHYPIBOK it B3yTTsA). Ham mpuiaBkom BiH TOBICUB
n00pe BiIOMY ChOTO/HI BUBICKY:
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“He nuTail CKUTbKU KOIITYE — JIUIIE TIEHC .

Uepes 10 pokiB BiH 3ycTpiB Toma CrieHcepa 1 BOHU pa3oM 3acHYBaJld
pojak ToBapiB mia Ha3Boro Penny Stalls y 6aratbox MicTax Ha miBHOYI AHIJII.
CrporojiHi y cBITI icHye Mepexa y 564 marazunu M&S — B Amepuui, Kanani,
Icnanii, ®paniii, bensrii, Yropuusi.

Yomy M&S mae Takuit Benukuil ycmix?

Marasun Oyaye cBiii 013HeC Ha OCHOBI TPbOX MPUHIIUIIB. 100pa SKICTb,
BEJIMKA KUIBKICTh 1 BUCOKUH PIBEHb MOCTYT. 3MIHIOETHCS TaKOXX aCOPTUMEHT
ToBapy. SIKIIO paHimie y mpoAaxki Oyiu JUIIe HKeMIIepH 1 OpuIKi, TO 3apas
BOHM TaKOX TMPOMOHYIOTh MPOJOBOJIBYI TOBapH, MeOmi, KBITH. AJe
HAaWBaXIIMBIIIUM KJIIOYeM ycmixy y Oi3Heci — KBali()iKOBaHMN TEpCOHAIL.
YmoBu mpami — gyoBi. Komnanis Mae B1acHUX JiKapiB, JaHTHUCTIB, IEPyKapiB,
K1 HAJalTh MOCIYTH mpariBHHKaM M&S 1 BCi mITaTHI MpamiBHUKA MOXKYTh
MOCHIJIaTH Ha cyMy MeHiie 40 neHciB.

Exercise 12. Prepare a presentation on one of the following topics:

1. Colleague’s Promotion (This speech covers the usual topics that should
be mentioned, acknowledging and thanking the person for his/her contribution,
praising some of his/her personal qualities and wishing him/her well in the new
position; some thanks for all he/she has done for you personally; some thoughts
about what it means to be promoted and good wishes for the future.

2. You are a marketing consulting in a perfumery shop. Learn about your
potential customers and competitors and present the information in class at a
simulation of a business meeting. (To find about your customers and competitors
ask yourself about which different kinds of customers you are trying to sell to;
what products or services they want and why do they want them; where, when
how often and how much they buy the product; the other businesses selling
products and services similar to yours).

3. You are going to start a business. Try to persuade your potential
investors to invest their money in your business. (Prepare a persuasive talk).
Exercise 13. Read the following text and discuss it.

A consultant was asked to give a talk at a sales conference. The chief
executive officer asks him to focus on the importance of cooperation and
teamwork between the sales and marketing teams, since neither group has a
particularly high regard for the other, and the lack of cohesion and goodwill is
hampering effectiveness and morale. The marketing staff constantly moan about
the sales people “doing their own thing” and “failing to follow central strategy”;
and the sales people say that the marketing people are all “idle theorists who
waste their time at exhibitions and agency lunches” and have “never done a
decent day’s work in their lives”.
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Being a lover of rugby, the consultant decides to use the analogy of a
rugby team’s forwards and backs working together to achieve the best team
performance:

e So, just as in the game of rugby, the forwards, like the marketing
department, do the initial work to create the platform and to make the
opportunities, and then pass the ball out to the backs, the sales department, who
then use their skills and energy to score the tries. The forwards and the backs,
just like marketing and sales, are each good at what they do: and they work
together so that the team wins...” said the consultant, finishing his talk.

The audience seemed to respond positively, and the conference broke for
lunch. At the bar the consultant asked one of the top sales-people what he’d
thought of the analogy — had it given him food for thought?

“Yes, I see what you mean,” said the salesman, “It does make sense. The
sales people — the backs, yes? — the backs need the marketing department — the
forwards, yes? — to make the opportunities for us, so that we, the backs, can go
and score the tries — to win the business. We work together as a team — each
playing our own part —working as a team.”

The consultant beamed and nodded enthusiastically only to be utterly
dashed when the salesman added as an afterthought, “I still think our forwards
are a bunch of idiots...”

Dear students, where are you going to be in five years? What will you be
doing from 9 till 6 every day? In what sphere will you work? In other words,
what are your career objectives? Some of you must be thinking that the third
year of studies is yet too early to ask such questions. Let me assure you that it is
high time to decide upon this issue.

In fact, as my 7 yearlong experience as HR-manager shows, there are only
two alternatives. Either you think about your career beforehand — now! — or you
graduate in two years with an empty track record, and cling to the very first job
available with the highest salary. “Not bad at all”, some of you might think.
Still, believe me that you will soon get bored, for money is not the sense of life.
When you hate what you do every day for eight hours, when you go to work
only to receive your monthly salary — your life is not complete to say the least. |
like the quotation by Elizabeth Kubler Ross who said that “people are like
stained-glass windows. They sparkle and shine when the sun is out, but when
the darkness sets in, their true beauty is revealed only if there is a light from
within”. The source of this inner light is love for everything that surrounds you —
your family in the first place, but also your work! It should give you delight,
ensure your professional and personal growth and provide you with a sense of
achievement and importance of what you do. Trust my experience: such people
rarely get bored with their work in the course of years and are much happier
than disillusioned money-earners.

The most difficult thing here is to find the right kind of job. Every person
IS unique and is best suited to a particular sphere or position. You will never
know which exactly is perfect for you until you try. Where will you go when the
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diploma is in your pocket? The earlier you start searching, the sooner you will
know the answer.

| call upon you to assume an active attitude to your career, and investigate
the possible fields of interest right now, while you still have time to be mistaken
and opportunity to work part-time. Two years is the term long enough to
understand what you actually expect from your job and find at least the direction
of your path.

The more you do now, the less confusion you’ll feel when the university
door is flung open and you are welcome to go — but where? Even small working
experience will help you to answer this question and find your true self by
becoming a skilled professional.

According to my deepest conviction, happy person is the person who
always brings his own sunshine, wherever he goes and whatever the weather.
Hope to see these sparks in you in two years by the time of your graduation.
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UNIT 29. LEGAL ENVIRONMENT OF BUSINESS

Key words and phrases

Labor Code KOJIEKC 3aKOHIB IIPO MPAaIio
Employment paliMaHHS Ha POOOTY

To govern KEPYBATH, PETYJIIOBATH
Agreement yrozaa

To undertake 30008 S3yBaTH

To enforce MIPOBOJNTH B KHUTTS (3aKOH)

Requirement

BUMOTa, TOTpeda

Overtime work

OHATHOPMOBA poboTa

To exceed

IIEPEBUIIYBATH

To envisage

pO3rsiAaTH

Annual holiday

IIOpIYHA BIAIYCTKA

Retirement age

[EHCIMHUN BIK

Permitted leaves

JI03BOJICHA BIAMYCTKA

To obey order

KOPHUTHUCS HAKA3y

To dismiss

3BUJIBHUTH

Threshold

NopIr, Mexa

Read the text

Conditions of employment in Ukraine are governed by the Labor Code.
The Labor Code, which covers nearly all aspects of employee relations in
Ukraine, governs employment agreements and contracts; working hours and
time off; compensation and social benefits; discipline; employment of women
and minors; liabilities of employees and employers. The state provides
additional employment guarantees to women with children under the age of 6,
single mothers with children who are disabled or under the age of 14, senior
citizens of preretirement age and persons released from prison.

The Labor Code provides that an employment contract is a special form of
employment agreement that may be used only where permitted by law. An
individual labor agreement is defined as an agreement between an employee and
employer under which the employee undertakes to do specified work, and the
employer agrees to pay a certain salary and provide working conditions.

The legislation also provides for a special form of labor agreement,
known as a "contract”, which can be concluded between an employer and
employee. A contract of employment must have all the necessary elements of a
legal contract to make it enforceable. The rights and duties of both the employer
and the employee remain as they would under a written contract. If employment
is intended to last longer than one year, the contract must be in writing. A
contract only applies under certain legally defined circumstances.

The main requirements under Ukraine's employment legislation are as
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follows:

1.Ukrainian labor legislation requires employers to follow statutory
requirements as to the working time, overtime and time-off work. In
Ukraine, working time is limited to 40 hours a week. An employer may
introduce a six-day working week, and the working day may not
exceed seven hours. Shorter working time is ensured for some categories of
employees.

2.The amount of monthly wage shall meet the minimum threshold
established by the legislation in force. Wages and all other payments due to
employees shall be in UAH only. The minimum wage does not include any
additional compensation payable to an employee. Overtime and holiday work
must be compensated at a double rate.

3.The employer must provide a safe place to work, with skilled help.

4.The employer should allow an employee to take a second gob, if it does
not interfere with the first.

5. Employees may at any time terminate the employment relationship.
The notice period is at least two weeks. In contrast, employers may
terminate the employment relationship only in cases that are expressly
envisaged by the Ukrainian Labor Code and provided that all applicable
formalities are met. The statutory termination notice is two month.

6. An employee's minimum annual holiday entitlement is 24 calendar
days. However, it may be longer depending on the number of years worked,
working conditions, employee's position.

7. Normal retirement age is 55 years for women and 60 years for men.

The worker or the employee also has several basic duties as defined by the
Labor Law.
1. To be punctual and to take only permitted leaves of absence;
2. To obey orders that are legal and reasonable;
3. To be loyal, honest, and competent;
4. Not to be habitually drunk or grossly immoral on the job or
elsewhere.

If an employee violates any of the above duties, the employer has a right
to dismiss that person without notice.

Under the Constitution and the Labor Code, all Ukrainian citizens have
equal employment and labor rights regardless of race, color, political, religious
or other beliefs, gender, national or social background, financial status, or
language. The Labor code and other laws also provide protection and special
employment and labor rights for working women, minors, students, senior
citizens and disabled individuals.

Exercise 1. Give the answers for the following questions.

1. What is the individual labor agreement?
2. What are the meanings of the terms “employer” and “employee”?
3. What is written in the contract of employment?
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4. What are the responsibilities of employers according to Ukrainian labor

legislation?

How many hours a week is working time limited to in Ukraine?

In what way do employees get their wage?

Can the employee take two jobs at the same time?

What is the retirement age in Ukraine?

. What are the responsibilities of the employees?

0 Under what circumstances have the employers a right to dismiss their
employees?

H“’PO.\‘@.U"

Exercise 2. Give the Ukrainian versions for:

Labor Law, specified work, to remain, statutory requirements, time-off
work, threshold, safe place to work, employment relationship, annual holiday, to
dismiss the employee, equal rights, senior citizens, disabled individuals.

Exercise 3. Give the English versions for:

YMOBH p0OOOTH, KOJIEKC 3aKOHIB PO MpaIlto, MIaTUTH 3apO0ITHY TUIATHIO,
mpaBa i 000B’SI3KH, KOHTPAKT Y MUCHMOBIH QopMi, 3TiTHO YMOB, poOouunii yac,
6-neHHnit poOOUNiA THKACHB, OCHOBHI 000B’I3KH, OyTH YECHUM, 3BUTHBHUTH 3
poOoTH.

Compose your own sentences using the words and word combinations above.

Exercise 4. Write a synonym or a short explanation for each of the following
words (use the dictionary if you need):

employment —
employer —
employee —
contract —
salary —

wage —

job —
agreement —
leave —

work —

Exercise 5. Put the following words in the correct order to make complete
sentences and remember some basic ideas about labor code.

1. Defined/ labor/ relationships/ Most/ master/ as/ and/ are/ servant/
agreements/.
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2. Should/ transactions/ help/ Most/ the/ a/ business/ without/
undertaken/ not/ of/ be/ lawyer/.

3. Agreement/ parties/ two/ A/ is/ between/ or/ contract/ more/ binding/.

4. Employee’s/ calendar/ holiday/ An/ days/ annual/ is/ entitlement/
minimum/ 24/,

5. Safe/ employer/ provide/ An/ a/ work/ must/ to/ place/.

Exercise 6. Complete the text with the words and phrases from the box, using
them in the appropriate form.

Crimes committed by , professionals, and politicians in the

course of their occupation are known as “white-collar” crimes, after the typical

of their perpetrators. Criminologists tend to restrict the term to those

intended by the perpetrators principally to further the aims of their
rather than to make money for themselves personally.

Examples include conspiring with other corporations of
goods or services in order to make artificially high profits or to drive a particular
competitor ; bribing officials or of tests on
pharmaceutical products to obtain ; and constructing buildings or
roads with cheap, . The cost of in the United
States has been estimated at $ 200,000,000,000 a year. Such crimes have a huge
impact upon the of workers, consumers, and the environment, but
they are seldom detected.

Compared with crimes committed by juveniles or the poor, corporate
crimes are very rarely prosecuted in the , and executives seldom go
to , though companies may pay large . The public and
academics, to describe fraud and embezzlement, use the term “white-collar
crime” in another sense. Rather than being crime “by the firm, for the firm” this
constitutes crime for profit by the against the organization, the public,
or the government. Tax fraud, for example, costs at least 5 percent of the
in most developed countries. Because of the concealed nature of

many frauds and the fact that few are reported even when discovered, the cost is
impossible to estimate precisely. The of white-collar crime in most
industrial societies is thought to be much greater than the combined cost of
larceny, burglary, auto theft, forgery, and robbery.

organizations; clothes; economic cost; defective materials ; illegal actions; out
of the market; corporate crime; business people; to fix prices; fines;
manufacturing licenses; criminal courts; safety; individual; falsifying reports;
jail; gross national product

Task 7. Comment on the following

He that is of opinion money will do everything may well be suspected
of doing everything for money. (Franklin)
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Task 8. Agree or disagree with the following statements.

1. The first Commercial court was founded in the territory of Ukraine in
Kyiv.

2. The Arbitration Court is authorized to try cases on complaints of the

entrepreneurs.

Most consumers make thousands of contracts in their lifetime.

The working time in Ukraine is limited to 60 hours a week.

The retirement age for men in Ukraine is 55 years old.

An employee can be dismissed for being unprovokedly rude, negligent, or

destructive.

An employer can have a holiday any time he wishes.

8. A contract of employment, like any other contract, must have all the
necessary elements of a legal contract to make it enforceable.

©o ok w

~

Exercise 9. Say what you have learned about:

1. the responsibilities of the employers according to the Labor Code;

2. the responsibilities of the employees according to the Labor Code;

3. a contract of employment;

4. the circumstances when the employer has a right to dismiss the employee;
5. benefits that employees have.

Exercise 10. Give a free translation.

MixnaponHa (iHaHCOBa KOpIIOpalliss MpoOBesia JOCHIIKEHHS Mpo0IemM
MIMPUEMHMIIBKOT TisUTbHOCTI B YKpaidi. BucHoBok ¢axiBiiB - 6iu3pko 1 500
JIO3BOJIIB  JIJIi  3allOYaTKyBaHHS BJIACHOI copaBu, moHan 150 3akoHiB
PETYIIOI0UNX 1X BUAAYY, MIBTUCAYl HOPMATUBHUX aKTIB Ta YPSIOBUX MOCTAHOB -
ne 3abaraTo s PO3BUTKY Maloro Ta cepeaHboro Oi3Hecy. Tum Oiibd
BpPaxoBYIOUH, 110 B YKpaiHi me Topik Oyno yxBaneHo 3akoH "IIpo nep:kaBHY
peecTpaio IPUINYHUX 0Ci0 Ta (QI3UYHUX OCIO0 — MIANPHUEMIIIB", KU MaB Ou
MOJIETIIUTH JIOJIIO TATPUEMIIIB.

V¥ xpainax 3axigHoi €sponu Ta CIIA B pamkax HATPUMKH Majloro Ta
CepeHbOro OI3HECY, MPAKTHKYIOTHCA JIepKaBHI KOHTPAKTH JIs MPUBATHOTO
nianpueMaunTBa. Y HiMeuuwHi s 1mi€i kaTeropii 3ampoBajKeHI MOJaTKOBI
niaery, B ITanii — mineru Ha kpenutyBaHHa. B SAnowii nepkaBa KoMIieHCye B
TPETUHHU BUTPAT CyO’ €KTIB MaJIOTO Ta CEPEIHBOTO OI3HECY Ha MEPEMiArOTOBKY
kanpiB. Y Kanami ta @panmii mpaioe moHan 200 MmEHTPIB PO3BUTKY Ta
TOBApPUCTBA B3aEMO-TIOPYUYUTENHCTBA, 110 HAJAE TIAMPUEMIISIM TTHTOBI 3aMHU.
B Vkpaini manuit 6i3HeC mMpo Bce 1€ MOXKE TUTBKH MPIATH. 3aMiCTh 1IbOTO Halll
3aKOHOJIABII1 ,,[JIOASITH HOPMATUBHI AKTH, SIKI BEAyTh HEMIPUMUPEHHY OOpOTHOY
3 MANPUEMHUIITBOM Ta MIATPUEMIIMH.

I[le mnoB’s3aHO0 He JMII€ 1 3aCTOCYBaHHSAM OUIBII  KOPCTKOTO
aJIMIHKOHTPOJIIO, ajie ¥ 3 3HAaYHUM POCTOM BHTpPAT Majoro Ta CEpeaHBOTO
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0i13Hecy. MoBa mpo BBEIEHHS HOBOTO IUIATEXY — CTPaxOBOTrO IMEHCIHHOTO
BHECKY JUIS TIANPUEMIISI Ta HaWMaHUX CHIBpOOITHUKIB. J[opoK4aHHS MOCIYT,
[0 HaJae MiIClIeBa BJaJla Ta IHIIN Jep)KycTaHOBU. I[IpuMipoM, MOXKEXHI
30uTbIIMIIA BapTicTh mocayr Big 10 mo 100 pasiB, 3anmexHo Bijg periony. Uepes
posnopskeHHss KMY «IIpo BHeceHHs 3MiH /10 IJIaHy 3axO0JiB 3 ONTHUMI3aIlil
rOCIOJIapChKOT AISIILHOCTI OpraHiB BUKOHABYOI BiaaW» Bia 15 sxoBTHs 2003 p.
Ne 619-p, uiHa oOKpeMUX TIOCIYT CaHITAPHO-EMIAEMIOJIOTIUHOI CIYKOU
30upIIIacs y 24 pasu. Xoda 00’€KTUBHHMX TPUYWH JJIS TAKOTO IiABUIICHHS
HEMAE.

Exercise 11. Write an essay on one of the following topics:

1. Law in the world of business.

2. If you were an owner of the restaurant what rights and duties would your
employees have?

3. The help of a lawyer in business transactions.

Exercise 12. Read and translate the following texts:
CONSUMER LAW: PROTECTION OF CONSUMERS

Consumer protection is a term, which is applied to the efforts of
government, public-interest organizations, individuals, and businesses to
establish, protect, and enforce the rights of people who buy products such as
food and automobiles or services such as health care and insurance.

Products offered for sale should not pose undue risk of physical harm to
consumers or their families.

Consumers need sufficient information in order to choose wisely among
the competing products and services available. The marketplace, however,
contains a great many different and complex products, and advertising is usually
not informative enough for consumer purposes. Therefore, consumers often lack
the information required to compare the quality of various products and services,
to determine their true cost, or to be assured of their suitabilty or safety. Many
consumer problems are caused by incorrect or fraudulent information.

Consumers often need more than just the information sellers disclose. For
instance, firms rarely volunteer information about the shortcomings of their
products. To provide essential comparative information, several private,
independent organizations test products and report their findings to interested
persons.

A consumer who has been cheated or who has bought a product or service
that does not perform properly has a right to seek a refund, replacement of the
product, or other remedy. Sometimes, however, a buyer finds that the
manufacturer or seller will not cooperate in resolving the complaint. In recent
years laws have been passed to help dissatisfied consumers. Some laws declare
certain deceptive business practices illegal and give consumers the right to sue a
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business believed to be violating the law. The communications media —
newspapers, television, and radio — often aid consumers. Problems with credit
and billing can also affect consumers.

Also, the needs of consumers should be considered when government
decisions affecting them are made.

Industrialization brought to many countries of the world consumer

problems it caused. In many nations the government plays a major role in
product testing and consumer education. In the Scandinavian countries and
Mexico, for example, the government funds consumer information and
education activities. Some nations place great emphasis on informative labeling.
The Swedish Institute for Informative Labeling, for instance, works to promote
the use of standardized labels that include information about the product's
performance in specific «standardized methods of measuring performance*
tests. Other countries focus their efforts on making consumer assistance and
information more accessible. Austria's Verein fur Konsumenten Information
operates a demonstration center in Vienna where the public can inspect available
brands and receive impartial buying advice. Most industrialized nations, and
many developing countries, have consumer product testing organizations that
also publish reports on product tests, services, and other matters of importance
to consumers.
The International Organization of Consumers Unions (I0OCU) links activities of
some 130 organizations in more than 50 countries. It serves as an international
forum on consumer problems and works to stimulate an interchange of product
test information, consumer education materials, and other data among
organizations of different nations. IOCU sponsors an Asian-Pacific Regional
Office to assist consumers in developing countries. The organization also
represents consumer interests in international agencies such as the United
Nations.

EMPLOYMENT LAW

Employment law is that part of law which deals with the legal problems
arising from the employment relationship. The relationship between employer
and employee is based on the contract of employment. However, with the
development of trade unions, employers' organizations and, in particular, state
intervention, the subject covers many aspects other than simply the contract of
employment.

Traditionally it has been thought that employment law, perhaps more than
any branch of law, exists largely to prevent the need for the parties to a dispute
to resort to the tribunals or courts. Recent trends have meant increased
confrontation in the employment sphere and parties in such disputes seem more
willing to resort to legal redress in order to test the legal merits of their actions.
The law, therefore, is becoming increasingly important in such areas. The use of
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practice and procedures, which are based on the legal framework, are obviously
still important but so is the use of the legal remedy.

Particularly in the past twenty years, employment law has had a growing
significance for managers — whether general managers or human resource
practitioners. Potentially, it influences and may constrain action that managers
want to take.

A manager advising on the handling of a dismissal, for example, is more
likely to produce an effective and lawful outcome if s/he does not focus
exclusively on the problem in hand (terminating the employment of an
employee who has misbehaved). Remembering the purposes behind the
legislation (to provide fair reasons, fair treatment and natural justice and
consideration of all the circumstances) is important. Similarly, a recognition of
the business context and organizational needs is important.

Likewise, the development of corporate policies is more likely to be
effective and well-informed if they are not seen, narrowly, as a series of
conditions of employment to be applied mechanistically. For example, when
parental leave policies are formulated, an understanding of the social trends
against which they are developed is important (e.g. greater economic activity by
women, longer working hours, difficulties of reconciling work and non-work
life). Furthermore, the social purposes behind this legislation (to promote
family-friendly policies and provide a better balance between work and non-
work life) should be acknowledged to ensure that the corporate policies achieve
the statutory objectives. A manager who understands these purposes is better
able to defend and argue for policy developments with colleagues.

Broadly speaking, the employment relationship is regulated by voluntary
and legal measures. Voluntary measures comprise agreements and other
decisions. They also include voluntarily accepted standards of good practice. In
practice, these do not exist as isolated sets of measures. They, invariably,
interlink and influence each other.

These voluntary and legal mechanisms achieve two broad purposes.

First, at various points, they influence the function of management - i.e.
the ways in which managers exercise power, control workforces and manage
conflicts of interest. The influence on management can be illustrated in the
following way. It is widely accepted that the employment relationship is
characterized by an imbalance of power in favor of the employer. Both
voluntary and legal regulation can restrain the unfettered exercise of this
employer power. Furthermore, the law can establish both minimum conditions
of employment and also set limits on the action an employer might take against
employees.

The second purpose is to assert certain principles. On the one hand, there
are those principles that influence the nature and quality of decisions that are
made (for example, fairness, equal treatment, reasonableness, etc.). In addition
are those principles, which mould the regulatory process itself— for example,
the fundamental importance of consent to the contract of employment, and of
procedural fairness in disciplinary cases.
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ARBITRATION COURT

The first Commercial court was founded in the territory of Ukraine in
Odessa in 1809. Since that time there were a lot of changes and reforms in
arbitration-court bodies of Ukraine. But we can confidently say that the role and
the place of the Arbitration Courts in our society constantly have been
increasing. Doubtlessly the most important changes in arbitration courts are
connected to the most outstanding event in the history of Ukraine - a gain of the
independence, when the Arbitration Court became one of the brands of the
legislative power having equal rights that executes the legislation relating to the
economic relations. That gives a power but is also a great responsibility for the
system. Nowadays the highly qualified judges work in our courts.

According to the Constitution of Ukraine “On Arbitration Court”
Arbitration Court is an independent judicial body in consideration of all
economic disputes emerging between juridical persons, state and other bodies.
The Arbitration Court is authorized to try cases on complaints of juridical
persons (including foreigners) entrepreneurs, state and other bodies, public
prosecutors, (their deputies), who appeal in the interests of the state.

The tasks of the Arbitration Court of Ukraine are: rights protection and
registered interests of legal relationship participants; promotion of law
consolidation in the sphere of arbitration relations; making proposals aimed at
law arbitration activity regulation improvement.

The activity of the Higher Arbitration Court of Ukraine is regulated by the
Constitution of Ukraine; the Ukrainian Laws “On solvent debtor or declare him
bankrupt”; the Law of Ukraine “On Judge Status”.
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ACHIEVEMENT TEST

1.Choose the correct alternative to fill each space in the text.

In 1995 Nestle carried just two products in Russia — Nuts candy bars and
Nescafe instant coffee. The former Nestle head Andreas Schlapper said no one

could (1) the company’s tremendous (2).
In 1995 Nestle had an office in Kyiv of just 10 people. In 2000 it made a
(3) of some $430 million and became a (4) in several

product categories, such as chocolate and coffee.
In Ukraine Nestle has adapted its development to suit local tastes and

resources. About half of Nestle (5) are in chocolate and candy, and
the rest (6) between ice cream and instant soups.

A recent survey of the (7) market showed Nestle leading in
two market categories — instant coffee and chocolate, with its market

(8) at 36 and 35 per cent respectively.

Nestle entered the (9) market quickly by (10)
chocolate companies. In 1995, Nestle (11) some confectionary
factories in Ukraine.

By the end of 2000 the company had (12) around $150
million in the domestic market. The company’s (13) is to focus on

making higher-quality chocolate, sweets and cheaper candy everywhere.

1. a) foresee b) foresaw  c¢) have foreseen
2. a) growth b) fall c) bull

3. a)sale b) turnover  ¢) campaign

4. a) private company b) market leader c) joint venture
5. a)sales b) market  c) delivery.

6. a) divide b) are divided  c) divides.
7. a) production  b) consumer c) local.

8. a) stock b) share c) division

9. a) professional b) domestic c) stock.

10.a) selling b) merging c) acquiring.
11.a) bought b) has bought c) had bought.
12.a) lost b) spent C) invested.

13.a) strategy  b) production ¢) promotion.

2.Choose the best alternative for the context.

1. The Kyiv government worked out a program to the number
of small businesses in the capital.

a) increase
b) contribute
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C) invest

2. The “We know the meaning of cleaning” obviously
belongs to the dry cleaning company.

a) logo

b) slogan

C) advertisement

3. Monthly salary of our staff go directly into their

a) invoices

b) accounts

C) interests

4. My cash was 300$.

a) credit

b) sum

C) deposit

5. If you own some shares of a company, you receive per share.
a) interest

b) dividends

c) salary

6. | draw up contracts and advise the company on tax legislation. | work
in the department.

a) Sales

b) Human Resources

c) Legal

7. A credit card allow you to carry out without using cash.
a) transactions

b) purchase

C) payment

8. act as agents in buying and selling shares.

a) Wholesalers

b) Brokers

c) Investors

9. He most of his savings in the Stock Exchange.
a) gave

b) invested

c) fixed

10. If I open a saving account I will receive

a) ashare

b) a benefit

C) an interest

11. If you sponsored a charity, you would improve your
a) income

b) profits

C) reputations

12. Telegraphic transfer is the fastest method of sending
a) money
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b) accounts

c) checks

13. When two or more people want to start a business together they can
setup a

a) corporation

b) concern

c) partnership

14. We are sending out literature to try to boost our sales.

a) advertisement

b) useful

C) promotion

15. People buy to protect themselves against the losses that
may result from an accident or catastrophe.

a) insurance

b) guarantee

c) obligation.

3. Choose the word or word combination to match definition.

1. To make the necessary arrangements fro starting a business.
a) to set up a business

b) to reorganize a business

C) to maintain a business

2. To do business, to buy or sell.

a) to trade

b) to do research

c) to perform

3. Money paid in addition to a salary.

a) wages

b) compensation

c) incentive

4. The person who works under you.

a) supervisor

b) subordinate

c) leader

5. The power to give orders.

a) career

b) authority

¢) demand

6. General term used for all types of stocks and shares.
a) investment

b) income

C) securities

7. The variety of products that a company sells or makes.
a) rank

213



b) range
c) choice
8. A company which sells goods or equipment to another company.
a) customer
b) retailer
c) supplier
9. Money spent regularly to keep a business running.
a) costs
b) expenditures
¢) overheads
10.A document given permission to sell something.
a) licence
b) contract
C) agreement
11.A company or a person who is competing against you.
a) partner
b) franchiser
c) rival
12.Money made on an investment.
a) benefit
b) return
c) bonus
13. To give money temporarily, on the condition that it will be returned.
a) to lend
b) to borrow
C) to pay
14.A sum of money to be paid when a contract is broken.
a) fee
b) penalty
c) charges
15.A movement to a more important job, with more responsibility and
money.
a) recruitment
b) promotion
C) career
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THE TASK FOR THE FINAL CLASS

1. Prepare a presentation on one of the following topics:

Business Presentation Topics

1.Prepare a presentation to management staff on the effective use of
PowerPoint.

2. Prepare a presentation to sales representatives on various strategies for
closing a sale.

3. Promote an advertising campaign to sell a new health food product (or
any product) to a potential client.

4. Prepare a multicultural training seminar for new employees.

5.Prepare a presentation to company managers on effective time
management.

6. Prepare a presentation on using computers to increase one’s job
productivity.

7. Present a department’s quarterly earnings, losses, and expenses to upper
management

8. Prepare a technical presentation to new employees on how to complete
a task that is crucial to their job.

9. Deliver a progress report to management on a group’s development of
their advertising campaign.

Follow these guidelines:

1. Start with a one sentence outline of your speech.

2. Practice delivering the speech, each time crossing out words in your
notes that you no longer need. Try to reduce your notes to a few key words or
phrases.

3. Add transitions and presentation signposts.

4. Construct a vivid pictograph symbol for your introduction, for each
main idea in the speech body, and for your conclusion.

5. Practice giving the speech with only your mental notes.

6. Vary the pitch, volume, rate, and quality of your voice, and work
diligently on varying your delivery rate.

7. Speak out with enthusiasm and use a wide variety of vocal styles. Let
the motivation for voice changes come from the context of your speech.

8. Build appropriate pauses into your presentation to give listeners a
chance to mentally digest what you have said and catch up with you.

9. While presenting your speech mind the body language and manners.
Use visual aids.
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ENGLISH-UKRAINIAN VOCABULARY

A a

abnormal gain — anoMasbHMI IPHOYTOK;

above par — BuIe HOMiHAY;

absorbtion costing — kanpkysIlis cO0IBapTOCTI 3 MOBHUM PO3IIOAIIOM 3aTpaT;
acceleration clause — ymMoBH IIPHCKOPEHOTO ILIATEKY;

acceptance credit — akienTHHE KpeauT;

accomodation — mmo3uka;

account — OyxraaTepcbKHil paxyHOK;

accountant — 6yxranrep, ayJIuTop;

accounting — OyxranTepcbkuii 00JIiK; a. entity — oOmikoBwi miapo3aiT; a. unit —
roCIojapchbka OJIMHUI; a. entry — Oyxraiarepchbka NpoBojka; a. period —
oOJikoBHiA 1epio.; a. Statement — Bunucka 13 3BITHOCTI,

account owner bank — OaHk-BIacHMK paxyHKy; a. payable — BurmiaTw, 1o
OYiKyIOThCS; . receivable — HagXoKeHHs, 1110 OYIKYIOThCS;

accretion — npwupicr;

accrual basis — npuHIMIT HapOIIyBaHHS;

accrued charges, a. expenses — akymyJboBaHa 3a0OproBaHicTh; a. interest —
KyMYJISTUBHUHN TPOIICHT;

accumulated dividend — kymMynaTUBHMI ~ AMBIZEHI, JOUBIACHI, IO
HAKOMUYYEThCs, (akTUUHUN muBigeHa; a. profits tax — mnogarok Ha
aKyMyJIbOBaHHI MPUOYTOK; a. IESEIVES — HAKOIMYEH1 pe3epPBH;

accumulation unit — kymynsaTHBHI maf;

active account — akTWBHMI paxyHOK; a. circulation — akTuBHMIA TpOIIOBUI
00opoT; a. stock — akTHBHI aKIIiT;

actuary — axktyapii;

addendum — gomoBHEHHSI, TOAATOK;

additional property expenses — 101aTKOBI BUTPATH 13 HEPYXOMOCTI;

addition to fixed assets — npupicT OCHOBHOTO KariTay;

adjustable peg; a. rate mortage; ARM — rayuka inmoTeka;

adjusting entry — kopektyroumii 3amuc;a. credit — kpemuT BperyroBaHHS; a.
programme — crta6imi3alliifHa nmporpama;

adjustments for overprovisions in previous years — KOpeKTyBaHHS HaJIJTUIITKOBUX
pe3epBiB MUHYJIUX POKIB;

administration of assets — ynpagBiiHHSI aKTHBaMH;

adoption of the annual account — mpuitHSTTS piyHOTO 3BiTY;

ad valorem tax — mogaTrok Ha BapTiCTh;

advanced payments received — oTpuMaHHs JOCTPOKOBHUX ILIaTexiB; a. freight —
aBaHCOBUH (hpaxT;

advance redemption — OoCTpPOKOBE MOTAIICHHS;

adverse trade balance — macuBHuii mIaTihXKHAK OaaHc;
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advice — aBi3o, moBimomiieHHs; a. of securities proceeds — moBimomiIeHHS PO
0O0JIIK I[IHHUX TIaIepiB;

advising bank — 6aHk, 110 CITOBIIIAE;

affidavit — adinasir;

affiliated company — adiniiioBana KoMIaHis;

after date — «micas matu»;a. sight bill — Bexcenp «micis npen’iBaCHHS,;

agent bank — 6auk-rapanr;

aggregate risk — 3aranpHuI pu3HK; a. SUPPlY — cykymHa npono3wuris; a. portfolio
— arpecuBHHI MopTdens;

aggreed price — y3rojpkeHa IiHa; a. wage structure — y3romkeHa CTPyKTypa
3apoOITHOI IJ1aTH;

agreement — y3roJpKeHHSI, TTOTOJKESHHS;

air bill risks — cTpaxoBuii TOKyMEHT MOBHOTO PU3HKY;

airway bill — aBianaknanHa;

allocation — acurayBaHHs;

allotment — posnpuinenHs; a. Price — iHa po3NpHUIIJICHHS;

allot shares — po3npuainaTy aKiii;

allowance — ocoOucTi 3HIKKH i3 TPUOYTKOBOTO MOJIATKY;

alternate deposit — cykymH#ii paxyHOK;

amendment — mompaBka; a. by alteration — 3miHa nUIIXOM BUIIPABJICHHS;
amortisation — amopru3ariis; a. loan — amopTH3aiiHUI KPEIUT;

amount carried forward — cyma, mo nepenocuthes; a. differ — «cymu He
CXOMATHCSY;

annual accounts — piuna 3BiTHICTB; a. audit — piuna pesizis; a. balance sheet —
piunuii OamancoBuit 3BiT, a. depriciation charge — mopiuni amopru3ariiini
BipaxyBaHHs; a. general meeting — mopiuHe 310paHHs akiioHepiB; a. iINCOMe —
pIYHMI 10X1; a. report — piyHuM 3BIT KOMIAHIi;

annuity — nmepioJUuHUI BHECOK, aHYITET;

anticipation — 1ocTpoKOBe BUKOHAHHST,

appeal against an assessment — ockap>keHHsI 3 TPUBOIY OIOIATKyBaHHS;
application for a letter of credit — mucbmMoBa 3asBKa Ha KPEJIHT;

apportion — po3npuIiICHHS 10JIb;

appreciation — miABUIIICHHS BAPTOCTI;

arrangement for amortisation — mucbMoBa 3rojia Ha €Miciio;

arrears - 3a00proBaHiCTh;

articles of partnership cratyt ToBapucTBa;

assented securities — moromKeHi axiii;

assessable profit — goxin, 110 miaIArae onoaaTKyBaHHIO;

asset account — paxynok kamitany; a.-liability adjustment account — paxynku
KOPEKTYBaHHS aKTHUBIB Ta MACUBIB;

assets — akTuBH;

asset turnover ration — xoedimieHT 000poTHOCTI Kamitany; a. value — BapTicTh
AKTHBIB;

assignment — nepeycryrnka;

assignor — 1eIenT;
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associate — xosnera,

associated company — acoriifoBaHa KOMIIaHis;

assurance — ctpaxyBaHHS,

assured — cTpaxyBaJIbHUK;

assuree — CTpaxoBHK;

at par — o napurerys;

auction market — ayKIioHHHIH PHHOK;

audit - pesizis, ayauT; a. clerk — paxiBHHK-KOHTpOJIED;

auditor — ayaurop, OyxranTep-peBizop;

auditor’s report — ayauTopchKuii 3BiT;

audit report review — anaii3 peBi3iifHOTO 3BITY;

authentication — mocBigueHHs TOCTOBIPHOCTI;

authorised capital — craryramii kamiTai,

authority to sign — npaBo miamnucy;

available funds — rporoBi KOmITH Ij151 TOTIBKOBUX ILJIATEKIB;

aval — aBaJip;

average — aBapis; a. income per capital — noxin Ha qymry HaceneHns; a. level of
indebtedness — cepenaHiii piBeHb 3a00proBaHOCTI; a. PriCe — cepeaHs IiHa;
averaging — ycepeHeHHS,

B Db

back office — oopmiroBaTBEHUE BiILT,

back-to-back loan — komneHcaniiHUK KpEauT;

bad debt — 6e3naniitamii 6opr; b. debts recovered — craruyri 0e3HaziitHi Gopry;
balance — 6amnanc; b. carried forward — nepenecenuii 3anmumok; b. of payments,
BOP — mnatikumii Oamanc; b. of payment deficit — nedinur mnartikaOro
Oamancy; b. sheet — Oamanc xommawnii; b. sheet account — crarts
Oyxrantepcbkoro Oamancy; b. sheet analysis — anamiz GamancoBoro 3Bity; b.
sheet audit — peBi3is 0aIaHCOBOTO 3BITY;

ballot — 6amoTyBanHs;

band — gianasoH, iHTEpBAa;

bank account — 6ankiBcekuii paxyHok; b. balance — canpao 6aHKIBCHKOTO
paxyska; b. certificate — 6ankiBchkuii ceprudikar, OaHKIBCHKE M ITBEPIKCHHS;
b. charges — 6ankiBbcki BuTpaTH; b. draft — OaHkiBChKHI YeK;

Bank for International Settlements, BIS — bank Mi>kHapogHHX pO3paxyHKIB,
BMP; b. rate — o0ikoBa cTaBka 0aHKy, Oa3ucHa CTaBKa MIO3MKOBOIO BiJICOTKa; b.
statement — Bunucka 13 6aHKIBCHKOTO PaxXyHKY;

bargaining power — puHKoBa Biajia, Mopilis Ha PUHKY Tpalli;

barometer stock — 6apomeTp;

barter — 6aptep;
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basic balance — 6a3oBuii mnarixxauit 6anaunc; b. discount — 6a3oBuii TUCKOHT; b.
of assesment — 6a3a onoaTKyBaHHS,;

basket of currencies — kop3uHa BajioT;

bear — «BenMigp»;

bearer bond — o6uiraris Ha npexa’ssBHKKa; b. cheque — yek Ha npen’ IBHUKA;
beginning of a slump — nouaTok memnpecii;

bellow par — Hmx4ue HOMHUHATY;

bench-mark — 6aza;

beneficiary — 6enedimiap;

benefit — ronomora (MatepianbpHa);

bid market — puHOK moKymIiB; b. Price — miHa MoKymIIs;

big five currencies — i’ sTh ipoBigHUX BamoT; D. ticket item — mopora mo3wuiis;
bilateral trade — qBocTOpOHHS TOpTiBI;

bill book — kuura Bekcemnis; b. for collection — Bekcens Ha iHkaco; b. of sale —
KyI4a,

bin card — kapTka MOTOYHOTO CKJIAZACHKOTO OOJIKY;

black market — yopHwuii prHOK;

blank acceptance — 6rankoBuit akienrt; b. cheque — 6nankoBuii vek; b.
endorsement — GJIaHKOBHM 1HIOCAMEHT;

blanket credit line — 3aranbpHa KpeauTHA JTiHIS;

blocked account — OmnokoBaHi paxyHku; D. assetS — OJOKOBaHI aKTHBH,
3aMOPOKEHI AKTHBH,

block issue — 6ankoBa eMicis;

board of directors — pana nupexropis, npasininns; b. of Inland Revenue —
VrpaBiaiHHS T0JaTKOBHX 300POB;

body of shareholders — konekTB akiioHepiB.;

bond — oGmiraris; b. anticipation note, BAN — o0iraris monepeaaboro
BuIycky; b. loan — obmiramiiina mo3uka; b. rating — peirunr oomirarii; b. tied to
an index — igaexcoBana ooJiramis;

bonus — mpewmis; b. dividend — gonatkoBuit nuBigena; b. issue — «0oHyCcHa»
eMICIS aKIl;

book-keeping methods — crioco6u BeieHHS OyXranTepChbKUX KHUT,

book of first entry — Oyxrantepcbka KHUATA IEPBUHHUX 3anuciB; . transfer —
«manepoBuit» Tpancdep; b. value — GaancoBa BapTicTh aKTHBIB,

boom — puHOK «OUKiB», OyM;

borrowing — mo3uvanHs; b. POWers — KpeIuTOCIPOMOXKHICTh, TO3UKOBA CHUIIA;
brought deal — TBepna rapanris 6aHky;

branch — Bigminennss;

break-up-value — nixBigarifina BapTiCTh;

bridging loan — «pomikHe» (iHaHCYBaHHS,

broker — 6pokep, makiep;

brokerage — 6pokepcbka KOMicis;

broker loan rate — mom0apHa cTaBka;

B share — axiii Trmy «By;

budget — 6romxker;
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budgeted cost — komToprcHa BapTicTh;,

budgeting — ckiagaHHs KOMITOPHUCY;

buffer stock — 6ydepni 3amacu;

building lease — OyaiBenbHa openna; b. society — OymiBebHE TOBapUCTBO;
bulking — y3aranpHeHHS paXyHKIB;

bull — «Ouk»;

business game — xinoBa rpa; b. name — naspa ¢ipmu; b. premises — ginosa
KOHTOpA, odic, MPUMIIICHHS M AMPUEMCTBA;

buy forward — kyruisaTi Ha IEBHUI TEPMiH;

by-product — mo6iuHmit TPOAYKT;

C c

calculation of final value — po3paxyHok KiHIIEBOi BapTOCTI;

called-up capital — HeoOXimHuit KamiTar;

cancellation — anymoBanHs; c¢. Of an entry — BuKpecaOBaHHS, MPOBOJKA,
3BOPOTHA TIPOBOJIKA;

cancelled cheque — anynboBaHwMIt YeK;

capacity — moTy>xHiCTh, BUPOOJICHHS, 3IaTHICTD;

capital account — Oanmanc pyxy kamitamiB, c. allowances — iHBecTHIIiliHI
NOJATKOBI MuJIbIH; ¢. budget — komropuc KamiTaaoBKiIanacHb;, c¢. employed —
KaIliTaja, IO BHKOPHUCTOBYETHCS; C. eXpenditure — kamiTalbHI BUTpATH; C.
expenditure register — peecTpaliiHui >KypHald KaIliTaJIOBKIIAJACHb, C. gain —
KariTaJlbHU# prOyTOK; ¢. §00dS — 3acoO0u BUPOOHHMIITBA, KAIiTalbHI TOBAPH;
capitalisation of reserves — kamitanizaiiist pe3epBis;

capitalised value — xamiTanizoBaHa BapTiCTh;

capital loss — kamitanbHi 30uTKH; c. market — puHOK KamitamiB; c. Mmarket
security — I1HCTpYMEHTH PBIHKY KamiTajiB, €. MOVeMents — mnepeauBaHHS
KamitaiiB;, ¢. Stock — ocHoBHI (oHaM, akmioHEepHMI Kamitana, c¢. turnover —
000pOT KarmiTany;

cartel — xapresb;

cash — roriBka; c. a cheque — peaniszyBaru Bekcenb; ¢. balance — kacoBa roTiBka,;
c. benefit — rpormrosa gomomora; ¢. book — kacosa kuwra; c. budget — xacoBuii
OroKeT; ¢. card — roTiBKOBa KapTOUuKa; ¢. COW — TOTiBKOBa «KOPOBay; C.
discount — 3HmkKa 3a oraTy roTiBkoo; ¢. dividend — roTiBKOBHIA JUBIACHT; C.
economy — tinpboBa ekoHomika; ¢. flow — morik rorieku; c. in hand — kacosa
roTiBKa; ¢. management account — paxyHoK yrpaBiliHHs TOTiBKOIO; ¢. market —
rOTIBKOBHI PUHOK; ¢. Offer — mpomo3swiiist mpo oruiaty roTiBkoro; c. point —
OaHKIBCHKHI1 aBTOMAT; C. PUrchase — mokymka 3a roTiBky; c. ratio — koegimieHT
TOTIBKOBHX 3ac001iB;

cash up — miipaxoByBaTH BUPYUKY;

casual labour — TumyacoBa poboua cuia;
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casualty loss — HerepenbadyBaHa BTpara;

ceiling price — MakcuMajbHa I1iHa;

central exchange rate — neHTpaabHUIN BaTIOTHHI KYypPC;

chamber of commerce — Toprosa nanara;

change machine — po3MiHHHUI aBTOMAT;

charge card — mnaTi>kHa KapTOUKa,;

charges — mara;

cheque account — yekoBwmii paxyHOK; ¢. bOOK — uekoBa kHMXKKa; . card — yekoBa
KapTouka; ¢. Not to order — HeopIMHAPHUI YCK, YK, III0 HE MePEAAETHCS;
circulate money — myckaru B 060poT;

claim of equitable relief — Bumora cripaBeJIMBOT 3HWKKH 3 TTOJIATKY;

class of accounts — kareropist paxyHkis; ¢. Of shareholder — xac akimionepa;
clause — crarts, myHKT, Ki1ay3yJa;

clean float — yncTe mIaHyBaHHS BaJIOTHUX KYPCIB;

clearing — xiipunr; ¢. house — KJTipUHTOBa MajaTa;

clientele — xiienTypa;

close company — «3akpuTa» KOMIIaHis;

closing an account — 3akpuTTs paxyHKy; c. balance — kinnese canpo; ¢. bank —
KiHLeBuii OaHk; c. date for the subscription list — kiHieBa gara miamUCKH; C.
entry — 3aBepiajbHi MMOJOKEHHS 3BITY; C. PriCe — 1iHa 3akputTs; ¢. rate method
— METOJI KYpCy Ha JIEHb 3aKPUTTS O1pKi;

collar — ommiinuk, komip;

collateral — 3abe3neuenns dopry;

collateralisation — 3abe3neyenns,;

collecting agency — inkacyrounii OaHK;

collective bargaining — meperoBopu npo ykjiajeHHs KOJISKTUBHOTO JIOTOBOPY;
commercial law — Toprose mpaso;

CcOmmMIssion — komicisi, KoMiciiHui 30ip; ¢. Sale — koMiciiHMIA TPoaaK;
commodity — ToBap; c. broker — ToBapuuii Opokep; c. exchange — roapHa
Oipxka;

common list of exemptions — mijbroBHii CIUCOK;

company with share capital — kommanis 3 aKIiOHEpHUM KaIliTaJIoM, KOPITOpAaIlis;
comparative statement — mopiBHSJILHHIA 3BIT;

competent court — 3aKkoHHa 1HCTAHITIS,

competitive price — KOHKYpeHTO3JaTHA I[iHa, KOHKYPCHTHA IIiHA;

completed audit — moBHui ayauT;

composite entry — BiTbHUH 3amuc;

composition — komnpomicHa yroja, koukopaar; ¢. of consolidation — ckman

00’ €IHAaHHSA,

compound interest — ckiragHi BiACOTKH;

comprehensive insurance — cykyrHe cTpaxyBaHHS;

compulsory liquidation — mpumycoBa JikBinaris;

computerised book-keeping — komm’roTepu3oBaHe BeIEHHS OyXTaaTepChbKHX
KHUT;

CONCESSioN — KOHIIECIs;
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conciliation — apbiTpaxkHe IPUMHUPEHHS;

conditionally — 06yMoBJIeHICTB;

conditions of carriage — yMoBH TpaHCIIOPTYBaHHS;

confidential accounting — koH}igeHIIHHNI OyXraaTepChKuid 00JIIK;

confirmation — miaTBepmkeHHs; ¢. Of balances — miarBepmKeHHs callbo;
conflict of interest — koHTiKT iHTEpECIB,;

conglomerate merger — KOHIJIOMepaTHE 3ITUTTS;

consistency concept — mpUHIIMIT TOCITITOBHOCTH;

consolidated accounts — 3BigHi paxyHkwu; c. balance sheet — xoHcoumiroBaHMiA
Oananc kopropariii Ta ii Jo4ipHIX KOMIIaHIH;

consolidation accounts — 3BinHi iHaHCcOBi 3BiTH; ¢. adjustment — kopekTyBaHHs
o0'emnanns; ¢. method — meronuka 00’emHaHHS; ¢. programme — mporpama
00’ eqHaHHS,

consortium — koncopuiy™m; c¢. bank — koncopmianeHmit Oank; c¢. banking
operation — GaHKIBCBKI orepallii KOHCOPIiyMY;

constant cost accounting — MeTo1 OCTIHHOT BapTOCTI;

construction loan — OyaiBenbHMI KPEIUT;

consumable goods — ToBapH, 1110 CHOKHUBAIOTHCS;

consumer credit — cro>xuBYMi KpeauT; ¢. §00dS — croXuBYi TOBaphI; ¢. panel —
KOHCYJIbTYIOUA IpyIa CroxuBauiB, ¢. Price Index — iHgekc CHOKUBYMX IIiH; C.
protection — 3axucT criokuBayva; ¢. research — BUBYCHHS CIOKUBYOTO ITOIHTY; C.
resistance — amaris crooxwBada; c. SOCiety — CIOXHBYE CYCHUIBCTBO,
CYCHIIBCTBO CIIOXKUBAHHS;

contingency reserve — peseps rnepeadawImBOCTi;

contra account — KOHTP-pPaxyHOK, paxyHOK BIJIIKOTYBaHHS;

contracting party — moroBipHa CTOpOHa,

contract note — moroBipHa Opokepchka 3amucka; c¢. Of guarantee — mgorosip mpo
MOPYYHUTENbCTBO;

contractor — migpsquuk, GpipmMa-BUKOHABEIIb,

control account — KOHTpOJIBHUE paxyHOK; ¢. CONtract — yroja npo KOHTPOJIb;
controlling company — marepuHCbKa KOMITaHuUs; C. INterest -  KOHTPOJIbHUI
MaKeT aKIlii;

control total — KOHTpOJIBHKI TIICYMOK;

conversion costs — BapTicte nepeTBopeHHs; . diSCOUNt — KOHBepCiliHA 3HIIKKA;
c. ISSUe — KOHBepCiliHMIA BHUITYCK; C. ration — KOHBepCiiiHe CIiBBiIHONICHHS; C.
value — xoHBepciiiHa BapTiCTh;

convertibility — kouBepTyeMiCTB;

convertible currency — Bamora, Mo KOHBepTyeThes; ¢. loan stock — oGumirarrii,
10 KOHBEPTYIOThHCS,

CO-ownership — crijibHa BIIaCHICTb;

corporation tax — KopropaTHBHUI MOJATOK, ITOJATOK 3 JOXO/IB KOPIIOPALIil;
correspondent bank — 6aHK-KOPECTIOHICHT;

cost insurance — BapTicTh, CTPAaxyBaHHS; ¢. ACCOUNt — OyXranTep-KOHTPOJIEp 10
BUTpaTax; C. accounting — BupoOHmua Oyxranrepis; c. and frieght, CIF —
BapTicTh 1 (paxT; c. apportionment — posmomin BuTpaT; ¢. apportionment
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statement — BiZOMICTh MPOMOPIIMHOTO PO3MOIIIY BHUTpAT; C. CENtre — HEeHTp
BUTpAT; C. CeNntre varianceé — BiIXWJICHHS BiJl HOPMATUBHUX BHTPAT LEHTPY
BUTpaT; c¢. control account — paxyHKM KOHTPOJIO 3a pPIBHEM BHUTpAT; C.
effectiveness study — anaii3 eeKTHBHOCTI BUTpAT;

costing — KanbKyJsAllis BUTpAT, KaJbKyJslis cobiBapTocTi; c¢. supplement —
HaKJIaJ[HI BUTPATH;

cost of acquisition — Bapricts npunbanns; c. of living — Bapticts x)utTs; c. Of
sales — cobiBapTicTh peati3oBaHOl MPOIYKIIii; ¢.-plus — «IiHa-TUIFOCY; C. price —
IiHa BapTOCTi; c. price calculation — kanpKymsIiss cOOIBApTOCTI BUPOOHHUIITBA; C.
push inflation — BapricHa iHIIsIIIS;

COSts — BuTpary;

cost unit — oaWHWI BUMIpY MNPOMYKINi; c. varianCeé — BiIXWICHHS BiX
HOopMatuBHUX BHTpar; c¢. volum profit analysis — ananiz 0e330uTKOBOTO
BUPOOHMIITBA, AHAJI13 KPUTUYHOT'O CITIBBIHOIICHHS;

counterfoil — xoperoxk;

counter issue — kacoBa eMicis;

country of issue — kpaiHa emicif;

COUpON — KytoH; ¢. Sheet — KymoHHUI apKyIII;

covering — orepaitist IOKPUTTS |

crash — 0ip>koBUi Kpax;

crawling peg — «mmoB3y4a mpuB’si3Ka»;

credit account — kpeAUTHUI paxyHOK;

credit advice — kpeauTHE aBi30; C. ageNCY — areHTCTBO KPEAUTHOI 1HOIALIT; C.
insurance — kpenuTHe crpaxyBaHHs; c. letter — akpeaurtus; c. line — kpeautHa
JiHiS; ¢. purchase — mokymka B kpemurt; c¢. Sale — mpomaxx B KpeawWT; C.
sanctioning authority — caHkIiOHOBaHU# JO3BUJI HA BHIA4y KPEAUTY; C. SQUEEze
— «CTHUCKYBaHHA» KpeaumtTy; c. status investigation — oOrpyHTyBaHHS
KPEAMTOCIPOMOIKHOCTI; ¢. surveillance — kpeautHuii KOHTPOIIB;
creditworthiness — miaTocrpoMOKHICTb;

creeping inflation — «moB3y4a» indsiis ;

Cross rate — xpoc-kypc;

cumulative preference share — kymyssITUBHA IPUBIJICHOBaHA aKIIis;

currency — Baiora; ¢. mismatching — rpa BamOTHUX pO301KHOCTEH, BaTFOTHHIA
«MiCMETYMHK»; ¢. Of iSSue — rporroBa OJMHHUIIA eMicCii; ¢. SWap — BaJlOTHUH
CBOII,

current account — moToYHUM paxyHOK; C. aSSetS — mMoTouHi 0OOPOTHI aKTUBH; C.
cost accounting, CCA — o0k MOTOYHHX BHUTpAT, BUPOOHWYA OyXTanTepis; .
expenditure — morouni Butpary; c. liabilities — motouni macusy; c. market value
— IMOTOYHA PUHKOBA BapTicTh; ¢. Value of net assets — moTo4yna BapTicTh YHCTHX
akTuBiB; . Yield — moTounwmii 1oXif i3 IHHKX MAIEpiB;

Customs, H.M.Customs — mutHui; ¢. duty — MutHu# 30ip;
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D d

date of maturity of the coupon — TepMmiH moramnieHHs;

dawn raid — «pefix ymocBiTa / Ha CBiTaHKY»;

dead account — MepTBHil paxyHOK;

dealer — gunep;

dealing floor — gunepcbka KOHTOpA, AUIIEPChKA KIMHATA,

dear money — gopori rpomii; d. money policy — moiTHka «I0pOrux rporei»;
debenture — cBiAOLITBO Ha MTO3HUKY;

debit — nebGer; d. advice — neberose aBizo; d. balance — neberoBe canpno,
nebeToBui OaaHC, MO3UTUBHE CANIBJI0, 1eOCTOBUH 3aJIMIIIOK, 3a00PTOBaHICcTh; d.
card — miarikHa kapTka; d. entry — neberoBa mpoBoka; d. note — neder-HoTa; d.
party — nebetoBuii yuacHuk; d. transaction — nqederoBa omneparris;

debt — OGopr; d. collector — 306mpau Oopris; d. counselling — ©Ooprosa
koHcomigamis; d. evidenced by securities — «mepeynakoBanuii» Oopr; d.
factoring — daxropHi oneparrii, 6oprosuii hakKTOPUHT;

debtor / sales ratio — cniBBigHOIIEHHST MiXK JeOETOBOIO YaCTHHOK PaxyHKY 1
IPOAaKeM B KPEIHT;

debtor nation — kpaina-00pKHUK;

debt ration — cmiBBiAHOIIIEHHS BJIaCHMX 1 MO3UKOBHX 3aco0iB; d. rescheduling —
pecTpykTypu3aiis 6opry; d. swap — 6oprosuii cBorr;

decision maker — BiamoBiganbHMIA 32 yXBaJICHHS PIllICHb,

deduction — BupaxyBaHHS;

deed costs — HotapianbHi ButpaTH; d. Of transfer — akt nepeaaui, Kymua;
deferment of amortisation — minsrosuii nepion;

deferred income — Biactpouenuii moxia; d. expenditure — BiacTpoUYEHI BUTpATH;
d. payment — Binctpouenuii ruraix; d. share — BincTpouena akiis; d. taxation —
BIZICTPOYCHE OMOAAaTKyBaHHS,;

deficit — nedimur;

definitive certificate — ocratounwuii ceprudikar axii,

deflate the economy — nedmiroBaT EKOHOMIKY;

deflation — medsiis;

del credere — nenbkpenepe;

delivered price — 1iHa 3 10cTaBKOIO;

delivery of goods — mocrauanns; d. order — 3amMoBiieHHs Ha noctadanHs; d. time
— TIepioj] IOCTavYaHHS;

demand — monut; d. bill — mpen’sBHULIBKMI Bekcenb; d. price — 1iHa monuty; d.
pull inflation — iHdusAIis, BUKIMKaHA HAATUIIKOBUM ITOITUTOM,;

demerger — po3aijeHHS;

demonetisation, demonetarisation — reMoneTH3aris;

demonetise — reMOHETH3YBATH;

demurrage — maTa 3a MpoOCTiid, AEMEPEIK;

dependent undertaking — 3aiexHe miAIpPUEMCTBO;

deposit — neno3uT; d. account — EMO3UTHUIN PaxyHOK;
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depositor — nenoHeHT, BKJIaIHHK;

depreciable asset — maiiHo, 1110 aMOPTHU3YETHCS,

depreciation — 3HeminenHs, amopru3aiis; d.-costing estimate — oOuucioBaHa
amopTtu3airis; d. of assets — amopTu3zariis, HapaxyBaHHs 3HOCY; d. on account of
wear and tear — amopTH3allis YHACIIIOK 3HOCY €JIEMEHTIB OCHOBHOIO KaIliTaly;
d. rate — mipa 3HeliHEeHHs, HOpMa aMOPTH3allii;

depressed area — perion, mo mnepexuBae naempeciro; d. market — punHkKoBa
JeTpecis;

depression — nenpecis;

derivative instrument — BupoOHUuMit (hiHAHCOBUI THCTPYMEHT;

detailed account — geransHuMiA 3BIT;

devaluation — geBanbBallis BalOTH;

difference in rate of exchange — pizauis 0OMiHHOTO KypCY;

differential costing — audepeHmiaabHa KalbKyJIAIisA BUTPAT;

direct cost — mpsimi BuTpaTH, OCHOBHI BHTpatd; d. COSting — MeTOA MPSAMOTO
BigHeceHHs1 BuTpat; d. COSt variance — mpsiMe BIIXWJICHHS BiJl HOPMATHBHHUX
Butpar; d. debit — npsme neberysanns; d. labour cost — Burpatu Ha BUpOOHHUY
pobouy cwmity, BUpoOHHMYa 3apobiTHa tuiata; d. mail advertising — morrosa
pekinama, meiminr; d. material cost — npsimi matepianbsHi BuTparty; d. placement
— mpsime posmimienns; d. selling — mpsmwmii mpomax; d. taxation — mpsme
OITOIATKyBaHHS;

dirty float — «OpyaHe» rmaBaHHs BaTIOTHHX KYPCiB;

disclosure requirements — BUMOTH pO3KPHUTTS;

discount — muckonrt, 3amkka; d. allowed — minosa 3umxkka; d. bond — oGmiraris
13 3HIKKOIO;

discounted cash flow — maiiOyTHI HaIXO/KEHHS B OLIIHII TEMEPITHHOTO YaCy;
discounter — quCKOHTED;

discount house — 0061ikOBHI OYIUHOK;

discounting — omepariii i3 001Ky BEKCEiB;

discount market — oGmikoBuii puHok; d. rate — oOmikoBa craBka; d. store —
yHIBEpMar, 10 TOPTrye 3a 3HIKCHUMU IHAMU;

discretionary account — quckpemiiauii paxyHok; d. trust — nuckpeniiiauii Tpacr;
diseconomies of scale — HeraTBHHI EKOHOMIYHUN €PEKT PO3IIUPEHHS;
disinvest — «mpoigaTi» Karirai;

disinvestment — nesiuBecTinui;

disposal of fixed assets — peanizaitist o0cHOBHUX (HOH/IIB;

distress merchandise — po3npomax maiiHa;

diversified company — muBepcudikoBaHa KOMIaHis;

dividend — nuBinenn; d. announcement — aexamariisi mpo BHILIATY AWBIACHIY;
d. cover — mokputTs auBiaeHay; d. equalisation reserve — pesepB it piBHSIHHS
musigenais; d. deduction — 3Hmkka Ha orpumani amBimenau; d. warrant —
CBIIOITBO Ha 3100yTTs AuBineHay; d. yield — moxia y ¢popmi quBigeHIiB;
documentary credit — gokymenrapumii kpeaut; d. letter of credit —
JIOKYMEHTAPHUMN aKPEIUTHUB,;

documents against payment — T0KyMeHTH IPOTHU TLIATEXKY;
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domestic issue — BHyTpimrHs mo3uka; d. monetary policy — BHyTpimHSs rponioBo-
KpeAMTHA 1 BafoTHA rmomituka; d. production — BiTYM3HsIHE BUPOOHHMIITBO;
domicile of a bill — micIie TTaTexy 1Mo BEKCeEIo;

donor — gonop;

double option — moaBiiHMIA OMIIIOH;

Dow-Jones Average — inaekc [loyy JI>koHca,

down payment — rapaHTiiiHHIT BHECOK;

draft — Tparra, mepeBiqHUIT BEKCEb;

drawback — 3amxka npu peexcnopTi;

drawel — tpacar;

drawer — TpacaHT;

drawing account — moTO4YHUH paxyHOK;

drawn bond — oGurirarrisi, moraimeHa 3a BUPOKOM;

dual exchange rate mechanism, DERM - nBoiiHOH mMOABIHHMI MeXaHi3M
BaJIIOTHOTO OOMIHY;

dumping — nemmiHr;

duplicated entry — moaBiiiHa IpOBOIKA;

duplicate recording system — cuctema ay0JIFOF0UOTO 3aIHUCY;

duty paid — i3 crtaueHuM MUTOM;

E e

early payment — noctpokoBwuii miatixk; e. withdrawal — moctpokoBe BHIydeHHS
JICTIO3HTIB;

earned income 3apo0JieHui J0Xi;

earnest-money — 3aBIaToK;

earning power — mpuOyTKOBICTb;

earnings basis — orminka misbHOCTI 3a moxonax / mpuOyTkax; e. performance —
npuOyTKOBICTh; €. per share — moxig 3 po3paxyHKy Ha akmiroo; e. yield —
MOTEHIIIHA TPUOYTKOBICTH aKIIii;

economic forecaster — mporuo3ucT; e. growth — ekoHOMiuHE 3pOCTaHHS;
economics — eKOHOMIKa;

economic working life — orinH#MIA TepMiH KOPUCHOT CITYKOH;

economics of scale — edpexr maciiTa0y;

effective date — nqara HaOyTTs unHHOCTI; €. demand — MmIaTOCIPOMOXKHUI TOITHT;
effective yield — moxix i3 HiHHKX Manepis;

efficiency variance — ingekc epeKTUBHOCTI;

elasticity of supply and demand — enacTHUYHICTb HOMHUTY 1 MPOITO3HUIII;

electronic banking — enekrponna 6ankiBchka cuctema, e. fund transfer system —
€JICKTPOHHA CHCTEMa TIaTeXKIB;

embargo — em0apro;

embezzlement — posrpara;
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emergency credit — aBapiitHuii Kpeaur;,

employee’s shares — 0co0auBI aKIli cIy>kO0BITIB KOMIIaHIi,

encash — oTpuMyBaTH TOTIBKOIO, IHKaCyBaTH;

endorsement — ingocaMeHT, 3a0€3MeUCHHS, FapaHTis;

endorser’s liability — 3000B's3aHHs 1HAOCAHTA,

equity capital — 3Buuaitni akiii; e. finance — axiionepHe (iHAHCYBaHHS, €.
method — mMeTo1 001Ky aKI[IOHEPHOI'O KaIiTamy;

errors and omission excepted, E&OE — noMuiku i mponycku HE BPaXOBYIOThCS,
escape clause — kay3yma MOXKIMBOCTI BIJIMOBH, TPaBO Ha 3BUILHEHHS BiJ
BIIITOBIAJIBHOCTI;

esSCrow account — 6J10KOBaHH paxyHOK;

established charges — oprani3amiitai BuTpary;,

estate duty — mogaTox Ha HEPYXOMICTB;

estimated assessment — omojgaTKyBaHHS 3a OIIHKOIO; €. COSt — Opi€eHTOBHa
BapTICTh, HOPMATUBHI BUTPATH;

eurobonds — eBpoo0uirarii;

euronote — eBpoHoOTA;

European Monetary Cooperation Fund, EMCF — €Bponeiicbkuii HoH1 BaTIOTHOT
cripnparii, EO®BC;

evidence of title — ceprudikar;

exceptional non-recurring costS — BUHATKOBI HETIEPiOJUYHI BUTPATH;

excess liquidity — HaamuikoBa JiKBiAHICTb,

exchange office — mynkr oOMiny; e. rate — BamoTHHI Kypc, OOMIHHHN KypC; €.
Rate Mechanism, ERM — xypcoBuii Mexanizm; e. restrictions — BaaroTHHIA
KOHTPOJTb;

ex-dividend — «BUKIIIOYArOUH AUBIIEHI»;

executory debts — Oopru, mo migmsraroTe cTarHeHHio; e. title — BukonaBumii
TUTYT,

exercise of a pre-emptive right — peaizariisi mepeBaxHOTO MPaBa;

ex gratia payment — 1oOpoBiTbHUH TIATIK;

expenditure — BuTpaTy;

expense classification by type — kiacudikaiiis BUTpat 3a BUIaMH;

expluses — Butpary;

expenses of acquisition — ButpaTu Ha puIOaAHHS;

export licence — excriopTHa JIieH3i;

external account — 30BHINIHINM paXyHOK, paXyHOK I10 30BHIIIHIX Ooprax; e. audit
— 30BHIIIHA peBisisg; e. debt — s3oBmimmii Oopr; e. liabilities — 3oBHINIHI
3000B’I3aHHS,;

extraordinary income and expenditure — Han3Bu4aiiHi IPUOYTKU Ta BUTPATH,
ex-works price — mina ¢hpaHKO-3aBO/I;

F f
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factoring — dbakTopuHr;

factory expenses — 3araipHO3aBO/IChKI HaKJIaIHI BUTPATH;

falling market — mamarouuii puHOK;

false market — moMuIKOBHIT pUHOK;

family company — poanHHa KoMIaHis;

fedwire — «den-yaep» (cucrema eJIeKTPOHHOTO 3B’ SI3KY)

fee — xomicis, roHopap;

fictitious assets — ¢ikTUBHI aKTHBY;

fiduciary money — digymiapsi rpomi;

finance — ¢dinancwu; f. house — ¢pinancoBa kommaHis;

financial accounting — d¢inancoBe paxiBaunrBo; f. adviser — ¢inancoBwmii
koHcynbraHT; f. futures — dinancosi ¢’rouepcy; f. intermediary — ¢inancoBwmii
TIOCEPETHUK;

financier — ¢pinancucr;

financial transaction — omnepariis i3 paxyHKy (iHaHCYBaHHS;

finished goods — rotoBi BupoOw;

fire sale — TepmiHOBHIT po3nPOIAXK;

first in, first out, FIFO — «nepmum npuOyB — HEpIIAM BUOYBY;

fiscal agent — ¢inancosuii arent; f. charges — momarkosi miarexi; f. reserve —
pe3epB IS OMOATKYBAHHS;

fixed assets — ocHoBHi aktuBH; f. assets under construction — ocHoBHI GoHIN B
nporieci MOHTaxy, He3aBepiiene OyaiBauiTBo; f. budget — TBepauit komropuc,
xopctkuii komropuc, f. capital — ocHoBHmit kamitam, f. COStS — mocriiiHi
Butpaty; f. deposit — Tepminoswmii nenosur; f.-interest securities — niHaMiA marmip
3 (pikcoBanum mpuOyTkoM; f. investment — iuBecTuilii B ocHOBHUI Kamitai, f.-
rate loan — kpeauT 3 HiKCOBaHOIO MPOIEHTHOIO CTABKOIO;

fixtures — inBenTap;

flexible exchange rate — nnaBarounii BaIFOTHUH KYypC;

flexitime — ray4kuii pobouuii po3kiaz;

flight of capital — BuTix kamitany;

fleating charge — maBarounii Gopr;

floating debt — rmraBarounit Harionaneuuii 6opr; f. exchange rate — raBaroumit
BaroTHUH Kypc; f. rate — nmmaBaroua nporieHTHa craBka; f. rate issue — mo3uka
TJIABAKOYOl IPOLECHTHOI CTABKH,

floatation — po3mimieHHs aKIiii HOBOT KOMITaHif;

fluctuation — Baranus;

forced sale — Bumyienuit nmpogax;

forecast — nmporno3; f. dividend — nporsHozoBanuii AMBIICH/T;

foreign currency — ino3emna Bamora; f. exchange — oomin Bamoty; f.-exchange
forward contract — TepMiHOBHMIA KOHTPAkT Ha KYIIBIKO MPOAaX 1HO3EMHOI
Bamoty; f.-exchange position — canpio iHo3emHoi Bamotu; f.-exchange transfer
— BamoTHuR TpaHcdep; f. issue — iHo3emHa mo3mka; f. taxation -
OIOIATKYBaHHS;

forfaiting — bopderinr;
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forgery — dbanbcudikaris, miapodka;

formation by subscription in specie — ocBita HUISIXOM HIAMMCKK Ha aKiii 3a
BUHAropo.y;

formation expenses — riepBHHHI BUTpaTH;

forward contract — dbopBapaHHIT KOHTPAKT;

foundation — don;

fractional share — npo0oBa axiiis;

franchise — minensis, ¢ppanmmsa;

franchisee — xommanisi, mo 1ie 3a GppaHNIN30¥0;

franchisor — komnasisi, o Buxae GppaHimsy;

free enterprise — BijIbHE MM AMPUEMHHIITBO;

freehold — Ge3ymoBHe mpaBo BIacHOCTI Ha HEPYXOMICTh;,

freeholder — ¢pirosnep, BiTbHUH BIIACHUK;

free on board, FOB — ¢panko-6opt cynna ®OB; f. on quay, FOQ — ¢panko-
npuyan; f. on rail, FOR — ¢panko-Barosn; f. on overside — ¢panko-3a-6opr; f.
sample — 6e3komToBHU 3pa3ok; f. trade — Binkputa Toprisis; f. trade area —
30HA BIJIbHOT TOPTIBII;

freight — dpaxr;

friendly society — cycmiabCTBO B3a€MOIOITOMOTH;

fringe benefits — nomaTkoBi BUHArOpoaH;

fundamental accounting concept — ocHOBHI IPUHIIHAITK OYXTaJITEPCHKOTO OOJIIKY;
funded debt — 6e3cTpokoBuil KOHCOIIOBAHUI JIEpKABHHIA OOPT;

funding — pyHyBaHHS, OOrPYHTOBYBaHHS, KOHCOJIAAIIIS;

fund management — pong0BHI MEHEKMEHT;

fungible property — B3aemo3amiHHa BIACHICTS;

futures — ¢'rouepcu, oneparii Ha TepMiH;

future value, FV — maii0yTHs 11iHa, ¢’ foUuepcHa IiHa;

G g

gain — mpuOyTOK, MPHUPICT;

galloping inflation — «ramonyrouay» iH}AILIA

gap analysis — aHai3 po3puBy;

gearing — koedimieHT 3a00proBaHOCTI;

General Agreement on Tariffs and Trade, GAIT — T'enepaibHa yroga mpo
Tapudu 1 TOPriBIIIO;

General Arrangement to Borrow, GAB — 3aransHa yroaa npo no3uku B MB®;
general lender — kHrra HOMiHAJIBHUX paxyHKIB; . Management — BUKOHABYHIA
KOMITET; (J. partner — mosuuit maptHep; g. undertaking — 3araabHe 30008’ I3aHHS;
gentlemen’s agreement — KeHTEIBMEHCHKA YTO/1a;

gill-edged security — miHHi mamepu, IO 1O CBOIM I[IHHOCTI BiIMOBIIAIOThH
30J10TY;
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giro account — oOpaxyHOK upiB; g. cheque — oOpaxyHOK KHPiB;

global demand — 3aranpHuit monur;

going concern — miANpUEMCTBO, IO i€, Iioue MmampHeMCTBO; (. concern value
— BapTICTh MIAIPUEMCTBA, 1110 JIE;

gold bullion standard — 3omoTo3muTKOBHE cTaHmapT;, (. embargo — 3050Te
emOapro; ¢. exchange standard — 3o0To-auBi3HMIA cTaHgapT; §. Specie standard
— 30JIOTOMOHETHHUH cTaHmapt; (. tranche — 3omora TpaHnina, 3070Ta KBOTa B
MB®;

goods in transit — TpaH3uTHI TOBapH;

goodwill — rynsin ("HOy-Xay", miyoBa pemyTaiis i T. 11.);

government grant — ypsimoBa cyOcuis;

graduated taxation — nmporpecuBHU# OAATOK;

greenmail — 3eyeHumit MaHTaX;

grey market — cipuii puHOK;

gross borrowings — BasoBi 3amo3udenns; g. domestic product, GDP — BanoBuii
BHYyTpimHiA mpoxykt, BBII; g. domestic product at factor cost — BBII no
(bakTOPUHTOBIH IIiHI; (. INCOMe — BajoBa cyma 3apruiaty; g. |0SS — 3aranbHui
30MTOK, HEraTUBHUI BaruiBuii mpuOyTok; g. national product, GNP — BaioBwuii
HarioHanbHui npoaykt, BHIT; g. profit — BamoBwuii mpuOyTOK, HETTO-MPUOYTOK;
g. sales — Opyrro-mpoxaxi; g. turnover — BayioBuii 0odopoT; ¢. weight — Bara
opyrto; g. yield — 6pyrTo-moxixn;

group of companies — konmepH; g. annual report — piunwii 3BiT TpynH; (.
company — kommanig rpymu; ¢. of Ten, The Paris Club — rpyma necsrw,
[Tapu3bkuii ki1y0; g. areal — 3pocrarouunii puHOK;

guarantee — rapaHTis;

guaranteed bond — rapanriitia o0Jiraiis; ¢. debenture — 3abe3neduena oGirartis;
guarantor — rapaHr;

H h

hard cash — roriBka, a3BiHKa MOHeTa; N. CUrrency — TBepaa BajlioOTa;
headline inflation — 3aransua iHIsLIIS;

hedge against inflation — xemk, anTuinIsLIiHE XSIKyBaHHS,

high interest rate policy — mosiTika «I0pOruX rpoIICH»;
hire-purchase, HP — openza 3 omniiioHOM HOKYIIKH;

historical cost — Bapricte mpunbanns; h. rate of exchange — daxruunnit
BAJIFOTHUM KYPC;

hoarding — te3aBpartis;

holder of record — 3apeecTpoBanmuii akiionep;

holding — xommunr; h. company — xonauHroBa KOMIaHis;
hyper-inflation — rinepiaduisiris;

hypothecation — imoTeka, 3acrtaga;

230



illiquid asset — HemiKBiIHI aKTUBH;

IMF quota — kBota MB®;

impersonal accounts — paxyHkH, 1110 HE HaJIS)KaTh KOHKPETHUM 0CO0aM;

import deposit — iMITOPTHI ACTIO3HUTH;

Imprest system — crcreMa O3UKH I'POIIOBUX KOIITIB;

imputation system — cucremMa OImo1aTKyBaHHS JUBIICHIIB;

inactive partner — cruistanii napTHep;

In case — «y BUMIAJIKY»;

incentive — ctumyi,

income — moxix; i. gearing — xoedimieHT oOcmyroByBaHHs Oopry; i. shares —
«moxim» akiii; . policy — momiTuka goxoxiB; i. taX — mpuOyTKOBHIA MOJATOK; I.
tax form — GyraHK MOAATKOBOI ACKIapariii;

inconvertible money — Hepo3MiHHI TpoIi;

increase in value — 30iabIIEHHS BApTOCTI;

Increment — OPiYHUE MPHUPICT 3apOOITHOI TUIATH;

incremental scale — 30isbIIIGHHS CTaBKH 3apILIaTH;

indefeasible right — HeBix’eMHe nmpaBo BIaCHOCTI;

indemnity — kommeHcarris;

index linking — imgekcanis, mpuB’si3ka 10 iHaekcy; i. Of producer prices,
producer’s price index, PPl — iHgekc 11iH BUPOOHHMKIB;

indirect expenses — HenpsiMi BUTpaTH BUPOOHMIITBA; 1. labour costs — Henpsimi
BUTpPATH Ha poOody cuiy; I. material cost — menpsimi mMaTepiaibHi BUTpaTH; I.
taxation — HenpsiMe OIOIaTKyBAHHS;

industrial bank — mpomucioBuii OaHk;

inflated costs — indnsmiiiai BUTpaTH; I. CUITENCY — 3aBUIICHA BajioTa; 1. price —
pO31yTa I1iHa;

inflation accounting — o0tk 1HQIIALIT;

inflationary gap — indusmiinuit po3pus; i. spiral — iHdusifiHa cipaik; . rate —
piBEHb 1HQIISIIIT;

inheritance tax — mogaTok Ha CIamoK;

Inland Revenue — moxatkoBe ympaBiiHHS; I. revenue inspection — momaTkoBa
peBI3is;

input/output ration — criBBiHOIICHHS BUTPATH — BUITYCK;

insolvency — HemIaToCpOMOXKHICTh; 1. practitioner — KOHCYJIBTAaHT 13 MUTaHb
HEIIaTOCITPOMOYKHOCTI;

insolvent — HerTaTOCIIPOMOKHUIA;

instalment — ueprosuii BHecok; I. debt — 3aboproBaHicTh 3 PO3CTPOUYKOIO B
TJIaTEKI;
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insurance policy — crtpaxoBwii moimic; I. rEServe — pesepBU IS BIACHOTO
CTpaxyBaHHSI;

insured — cTpaxyBaJIbHUK;

intangible assets — HeOCsKHI aKTHUBH;

integrated accounting — inTerpoBaHna cucteMa BUPOOHHYOI Oyxranrepii; I. Circuit
card — «po3ymMHa» KapTKa;

interbank rate — nporenTHa cTaBKa;

interest sensitive purchase — monuT, 9y TIMBHUi 10 OaHKIBCHKUX CTAaBOK; I. Swap —
IPOICHTHUI CBOM; 1. ACCOUNtS — MPOMiXKHI paxyHKH; TPOMiXKHA PEBi3is;

Interim  Committee — TumuacoBuii komiter; 1. dividend proposed -
3aITaHOBAHUN MTPOMDKHUM TUBIACHT;

internal trade — BHyTpilIHS TOPTiBIIS;

International Bank for Reconstruction and Development, The World Bank,
IBAD — MixnapoaHuii 6aHK peKOHCTPYKIIii 1 po3BUTKY, MBPP;

international issue — mi>kHapoIHA TO3MKa,

interoperability — onepariiina CyMiCHICTB;

intervention on the foreign exchange market — BamoTHa iHTEpBEHIIiS;
intra-group holding — BHyTpilIHI MaKeTH aKIIii;

intrinsic value — BHyTpilIHS BapTICTh OMIIIOHY;

introduction to the stock exchange — momyck HiHHUX mamnepiB Ha (OHIOBY
OipxKy;

inventory — 3amacu xomrasii, noptdens; i. control — ynpasninas 3anacamu, i.
turnover — o00OpOTHICTh 3aMacis;

investigation — BUBUEHHSI, MEPETIIA,

investment analyst — c¢axiBens 3 iHBecTHIH; I. iNCentives — iHBECTHIIIHHI
niiery; 1. portfolio — moprdens iHBeCTHIIN;

investor protection — 3axucT npas iHBECTOpA,;

invisible balance — ueBuauMmuii 0anauc;

invisible earnings — HagXoMKEHHS BiJ HEBUAUNMHUX CTaTel CKCIIOPTY;

INvVoiCe — paxyHOK, iHBo¥iC; 1. discounting — AMCKOHTYBaHHS paxyHKiB-(akTyp;
I. price — dakTypHa 1iHa;

IOU — «g BaMm BUHEHY;

irredeemble bond, perpetual bond — 6e3ctpokoBa mepskaBHa oOmirailisi, BiuHa
ooJmraris;

irrevocable letter of credit — Ge3Bim3UBHUIT aKpPETUTHB,;

Issue at par — emicis 3a HOMiHaioM; I. calendar — posmonin BHUITyCKY I[IHHHX
nanepis; 1. discount — emiciiiamii TuCcKOHT; 1. share — Bunymienuit kamirai; i. for
cash — ewmicis 3a rorieky; I. otherwise that for cash — Bunyck HerpomoBoro
3aJI0BOJICHHS; 1. Price — IiiHa eMicif;

issuing cost — BuTpaTH emicii; i. house — emiciliHuit Oy IUHOK;

items to be booked on an asset account — mo3umii, 1m0 MiAIATalOTh KaiTami3anii;

232



J )

job description — mocamoBa iHCTpyKIIis; . evaluation —  orinka CKJIAHOCTI
poOoTH, BU3HAYCHHS KBaidikairii; . SeCUrity — HajiitHa 3aiiHATICTB;
joint account — crinpHHUI paxyHOK; . and several guarantee — yrozaa po

cuibHui paxyHok; j. and several liability — comimapna i1 iHguBigyajabHa
BIJMIOBIMANbHICTD, |. products — cymyTHsS mpomykiiis; j. Venture — cmijbHe
1IMPUEMCTBO;

journal — »xypHaJl, II0ICHHUK;

junior debt — cyoopauHoBaHwMit Gopr;

K k

key money — HeraiiHa oruiara;

L |

labour intensive industry — tpynomictka ranyss; |. Market —  punox mnpar; |.
relations — tpynosi crocynku; |. time record — ceprudikar podouoro uacy; |.
turnover — Texky4icTh po604Oi CHIIH;

lagging indicator — 3ami3Hiii MOKa3HUKH;

land agent — ynpaBnsioumii Ma€TKOM;

landed cost — BapTicTh MoCTaYaHHS;

landing order — po3mopsipKeHHs PO CKIaTyBaHHS HA MATHHUIII,

land register — kamactp; |. servitude — HaliMaHa CiJILCHKOTOCHOAPChKa poOoOyYa
cuna; |. tax — 3eMenbpHMI T0IaTOoK;

latent tax liability — mpuxoBana 3a00proBaHiCTh 1O IOJJATKOBHUX ILIATEKAX;

law of diminishing returns — 3akon yoyBaro4oi mpuOyTKOBOCTI;

leads and lags — “ming3 enpg sier3» (MPUCKOpPEHHs a00 3aTpUMKa ILIATEXKIB, B
MDKHApOIHIH TOPTiBIIi);

leased property — opeH0BaHa BIACHICTb;

leasehold — BomoainHS Ha OCHOBI OPEH/IH;

leasing — mi3uHT (CepeHbO- 1 JOBIOCTPOKOBA OPEH/IA);

ledger — GyxranTepcbka KHUTA;

legal capacity — mpaBo3natHicTh; |. Interest — BcTaHOBICHHIT 3aKOHOM BiJICOTOK;
| monopoly — 3akonna wmonomoumiss; |. person — ropuauuHa ocoba; |.
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representative — 3axkoHHMI TIpeCTaBHUK, yioBHOBaxkeHwMit; |. tender — 3axonHuit
3aci0 TIaTexy;

lending — xpenuryBanus; |. limit — kpemuTamit mimit; |. margin — mo3ukoBa
MapoKa, CIpeT;

letter of allotment — moBimomuenns npo mignucky Ha akimii; |. of credit —
akpenutus; |. of intent — nmuct nmpo Hamip; I. of renunciation — nucr-BiamoBa; .
of representation — mucT-npecTaBICHHS ayIUTOPOBI;

levy — 36ip, mogaTok;

liability account — paxyHok 3000B’s13aHb;

licensing consultant — kOHCYIBTAHT i3 TUTAHB JIIIEH3YBAHHS;

lien — mpaBo yrpumanHs MaiiHa;

life assurance — ctpaxyBaHHS KUTTS,

limited — oOmexenwuit (a); |. convertibility — 30BHIIIHS KOHBEpTOBaHICTH; |.
liability — oOmexxena BimmoBimanbHicTh; |. liability company — xommanis 3
0OMEKEHOI BiAMOBiAanbHICTIO; |. partnership — ToBapuCTBO 3 OOMEKCHOIO
BianoBinaneHicTiO; |. partnership with a share capital — akiionepae ToBapucTBO
3 0OMEKEHOIO BIMOBIIAILHICTIO;

line management — iHiiiHe KepiBHHUIITBO;

liquid assets — ikBiIHI aKTHUBH;

liquidation of a debt — nikBimaris Gopry;

liquidity — mikBigHicTh; |. position — HasBHICTH JiKBiIHUX 3ac00iB; |. preference
— TepeBara JiKBiJIHOCTI;

listed securities — miHHI anepH, M0 KOTHPYIOTHCS;

listing — 3100y TTs1 KOTUPYBaHHS;

list of closing balances — cnucox xinneBux canpgo; |. of opening balances —
CIMCOK TMMOYAaTKOBUX CaJIbIO;

loan — no3wuka, kpeaut; |. capital — mo3ukoBuit kamitai; 1. Stock — obmirartis;
logistics — cuctema 1ocTaBKH i 3700yTTS TOBapy;

long position — qosra mo3utiis; . term bond — moBroctpokosa obuiraris; |. term
loans — 7OBrocTpoOKOBI MO3KKH;

loose-leaf accounting — BeneHHs OyXranTepChbKUX KHHT 3 BIAPUBHUMHM JTHCTAMU;
loro account — KOpeCOHACHTCHKUI PaXyHOK «JIOPO», «IX» PaXyHOK;

loss — 36uTkwy; |. for the period — gucti BrpaTH; |. set-off — kommencarris Brpar;
lot — ot;

lower method value — meTo MeHIIIOT BapTOCTI;

lump sum — maymranapHa cyma (pa3oBa cyma; cyma, 10 BHILIA4y€E€ThCS OJUH pas);
luxury good — npenmet po3kori; |. tax — mogaTok Ha MpeaMETH PO3KOIIIL;

M m

machine time record — peectpaliis MaIIMHHOTO Yacy;
MAacro-ecoNOMics — MaKpOEKOHOMIKa;
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mail order — momroBuHii IepeKas;

majority shareholder — akiionep, 1m0 Ma€ KOHTPOJBHHH MaKeT akiid; M.
shareholding — KOHTpOJBHUIT MAKET aKIIii;

managed currency — kepoBaHa BaJItOTa,

management accounting — ympaBaiHCBKHH OOMIK; M. acCounts — aHaMITHYHI
paxynku; M. buy out, MBO — Bukymn kommasii; M. team — kepiBHa rpyma; m.
trainee — yueHb MeHeKEPa;

managing director — po3mopsTHUK;

manpower planning — mayHyBaHHS TPYIOBUX PECypCiB;

manufacturing account — paxyHok BUpoOHUYHX BUTpAT; M. ON Service contract —
BUPOOHUYMN KOHTPAKT;

margin — mapixa

marginal cost — mapxuHaIbHI BUTpPATH, 3pOCTal0Odi BUTpATH; M. COSt pricing —
I[IHOYTBOPEHHS 3a 3pOCTalOYMMM BUTpaTamu; M. rate of tax — mapxuHagbHAS
CTaBKa MoJaTKy; M. return — momaTkoBUid JOXis;

market — puHOK

marketable securities — inHi mamepwu, 1o mepedyBaTh B 000pOTi;

marketing cost — Butparu 30yTy;

market maker — dopmyBau puHKy; M. penetration — moyii MPOHUKHEHHS Ha
PUHOK, M. price — puHKOBa IiHa; M. trend — TenaeHmis puHKy; M. value —
PUHKOBA BapTICTb;

mark-up — mapka TOpriBeIbHOTO MPUOYTKY;

material consumpion — cro>kuBaHHS Martepiairy; M. COSt — BapTicTh Marepiaiy;
materiality — muToma Bara B 3BITHOCTI;

material shareholding — 3nauna y4acts;

materials requisition — Bumora Ha BiIyCTKy MaTepiaiy;

maturity — TepmiH moramieHHs; M. premium — HajgbaBKa J0 Kypcy, 3eleHa
3HIKKA;

maximisation — makcumizairis;

mean price — cepeHs 1iiHa;

means of payment — 3aci0 miarexy;

memorandum item — mam’siTHa CTaTTS,

mercantile country — kpaina-excropTep;

merchandise for sale on commission — komiciiiHi ToBapw;

Mmerger — 3JIUTTS;

method of gross presentation — croci® BanoBoro mnpejacrabieHHs; M. of net
presentation — croci® YMCTOTO MPEACTABICHHS;

MICro-econoMIcs — MIKpOEKOHOMIKA,;

minimum lending rate — miHiMaJTbHA MO3UKOBA CTABKA,;

minority shareholder — minopuTapuuit akmionep (110 Mae MEHIIE MOJOBUHHU
aKIlid KOMIIaHi1);

minute book — sxypHasr IpOTOKOTIB;

miscellaneous income — ixmmi 10X01¥H;

mixed economy — 3mimIaHa eKOHOMIKA;
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monetary base — rpomoBa maca; m. compensatory amount, MCA — cyma
BaJIOBOI KOMIIeHcallii; M. depreciation — 3HerineHHs rporreir; M. gold —
I'POIIIOBE 30JI0TO;

money — rporiii; M. incCome — rpomoBui goxia; M. laundering — BiaMuBaHHS
rpoieii; M.-lender — kpeaurtop, kpeautop; M. market papers — winHi namepu
I'POILIOBOTO PUHKY; M. SUPpPly — rpomioBa maca B 00iry;

monopoly — MmoHomoJIIs;

mortgage — imoreka; m. bond — oOmrarmis, 3a0e3nedyeHa 3acTaBOl Ha
HepyxoMicTh, M. repayable by instalments — imoreka, mo moramraeTscs Ha
BUILJIATY,

multiply currency accounting — OyxranTepchbkuii 00JIIK Y JIEKUIBKOX BalfOTaX;
m. voting share — akiist 3 mpaBoM JCKIJIbKOX T'OJIOCIB;

multi-stage consolidation — moetamue 00'eqHAHHS;

multi-stage group — 6araropiBHeBa IpyIIa;

municipal bond — my#rinumansHa oomiraris;

N n

narrative — BHKJIa 1 orepariii;

narrow market — By3bKuii pUHOK, MJISSBUI PUHOK;

national savings — HalioHaIbHI 3a011aIKCHHS;

natural monopoly — npupoaHa MOHOTOMTIS;

nature of shares — npupona axii;

negative cash flow — neratuHe «kem-¢uoy»; n. volume variance — HeratueHe
BIIXUJICHHSI 32 00’ €MOM BUPOOHMIITBA;

negotiability — 6opoTHiCTB;

negotable instrument — mokymeHnTH, 1110 TIEpeOyBarOTh B 00IrYy;

net assets — Herro-akTmBH; N. assets value per share — wuwcti akTuBH 3
pO3paxyHKy Ha OJHY akiito; N. asset value — BapTicTh uncTux aktusiB; N. book
value — uncra OamancoBa BapTicTh akTuBiB; N. current liabilities — gucTi morouni
3000B’s13aHHA; N. INCOMeE — unctuii goxim; N. profit — uuctuit npudyrok; n. profit
ratio — koeoimieHT peHrabenbHocTi; N. realisable value — ugucra BapTicTh, 110
mifuiarae peamisaiii; N. return — guctuit moxim; N. sales — Herro-mpomaxi; N.
turnover — guctuii 06opoT; N. weight — Bara merrto; n. working capital — gucTi
IIOTOYHI akTUBH, N. Worth —  BiracHMI KaIiTaj, YUCTI AaKTUBH,

New issue — HoBa MO3HUKa,;

no-claims bonus — Bunaropoja 3a 0e3aBapiiiHiCTB;

nominal interest — HoMiHanbHA TpolleHTHa cTaBka; N. yield — HoMiHANBHMI
JOX1JL;

non-acceptance — HenpuiHATTA, BiiMoBa Bix akmenTty; N.-allowable charges —
BUTpATH, IO HE BiApaxoBylThes; N.-cumulative preference share —
HEKyMYJIATHBHA TMpiBiieriiioBana akmis; N.-negotiable bill — Bexcens, mo He
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nyckaeThest B 00ir; n.-purchased goodwill — nexymieni aktuBu; Nn.-recutting cost
— HemepioauyHi BUTpaTH; N.-StOCK corporation — HeakiioHEepHA Koproparis; N.-
tarriff barrers, NTBs — nerapucdui 0ap’epu; n.-voting share — GesroaocoBas
akiist; N.-par value share — axiiii 6e3 (pikcoBaHOTO HOMIHAIY;

normal balance sheet — cranmapTamii OanzancoBuii 3BiT; N. production cost —
HOpMaJIbHI BUTPATH BUPOOHUIITBA;

NOStro account — paxyHOK «HOCTPOY», «HAID) PaXyHOK;

notary public — nep>xaBHUIT HOTapiyc, MOBIPEHUH;

notes on the accounts — mpumiTka 10 piHAHCOBHX 3BITIB;

notice of assessment — crioBilIeHHS TPO PO3MIp TOJIATKY;

Oo

obligation — oOumiraris;

obsolescence — 3acrapiBaHHs;

offer — komepiriitna mpono3wuitist; 0. dOCUMENtS — MPOCIIEKT;

officially listed securities — manepwu, 1o oQpiiifHO KOTUPYIOTHCS;

official price — pospaxyHkoBa 1iHa; 0. receiver — oiliiH1IA JTIKBiZATOD,
KEPIBHUK KOHKYPCHOIO Macoio;

offset — 3auik;

offshore — oduopuwmii;

one-man business — opHOOCIOHe mimnpHeMcTBO; O.-Stage consolidation —
OJTHOSIpYCHE 00’ €HaHHS; 0.-Step consolidation — oxHOCTyIiHYaTe 00’ € THAHHS,
open cheque — yek juIs 3100yTTS TOTIBKH; 0. Credit — BigkpuTHii kpeaut; 0.-end
lease — BigkpuTa OpeH/A,;

opening balance — nmepeHeceHHs canba0 HA MaHOYTHIH piK, MOYATKOBE CaJIbJIO;
0. bid — mepma mpormo3uiris; o. Priceé — 1iHa MOKPUTTS; 0. StOre — moyaTKOBUH
3armac;

operating expenses — ormepariiiiHi BUTpartH; o. Statistics — craTucTuka onepartii;
operational lease — opeHa BUpOOHHYUX MOTYKHOCTEH;

option — ormitioH;

order — naka3s; o. cheque — opaepHuit vek; o. document — po3moOpsAIKEHHS; O.
terms — yMoBU KOHTPAKTY;

ordinary partnership — mpocre ToBapucTBO; 0. Share — 3BuuaiiHa aKIis;

organized labour — opranizoBana B npocmijku podoya cua;

output tax — mo1aTok Ha BUPOOITOK;

outstanding — Toi, 1110 migJsArae omaTi, HeOIUTAYCHHIA,

outwork — po6ota BIoMma;

overcapitalisation — HajuMIIIKOBA KaITiTaNIi3a1lis, PO3JBOEHHS KaIliTaly;
overdraft — oBepupadr;

overestimate of costs — nmepeoiiiHka BUTpAT, CIPHUSTINBA [[iHA BUTPAT;
overfunding — naanuikoBe GiHaAHCYBaHHS;
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overheating — mepeHarpiBaHHsI €KOHOMIKH;

overproduction — HaBUPOOHHUIITBO;

overshooting — 3aBuieHuit Kypc;

overtrading — HaIMIIIKOBUI PO3BUTOK TOPTiBEIbHOI MisSJILHOCTI;
ownership reservation — 30epeskeHHs ITpaBa BJIACHOCTI;

own shares of group — BiacHi nakeTH axIiii;

P p

paid — omadeHo;

paid-up capital, p.-in capital — criadena JacTHHa aKIIIOHEPHOTO KaIliTay,
CIUTAYEHUN KamiTal,

partial audit — gvactkoBa peBi3is;

participating bond — o6uiranii 3 mpaBom Ha y4acTh B IpUOYTKaxX KOMIIAHil,
participation certificate — ceprudikar y4acri;

party-secured creditor — vacTkoBO 3a0e3neUeHUI KPEAUTOP;

partner — y4yacHUK;

partner’s current account — IOTOYHUH paxyHOK yYaCHUKIB;

partnership — mapTHepcTBO, TOBApUCTBO;

pass a dividend — mporycTuTH JUBIACHT;

pass-book — oragHa KHIKKA;

parthfinder prospectus — monepeHiit mpoexT;

pay as you earn, PAYE — ciuiata mogatkiB py OTpUMaHHI 3apO0OITHOI I1aTH;
paying agent — miaTi>KHHK areHr;

payment — miatixk; p. authorisation — mopsitok BUpOOHWITBA IIIaTexy; P. IN
advance — mocTpokoBUH MaTix; p. Order — ruiaTi>kKHe JOpPYyYCHHS,

payroll — miari>kHa BiZOMICTB;

penalty — HeycTOlKa;

pension fund — nexnciitauii hoHx;

performance share — edexTrBHa axiris;

permanent establishment — mocTiiine miciie mepeOyBaHHs, MiCIIe 3HAXOIKCHHS;
personal disposable income — pomuuHMIT 10Xia, IO € y HasABHOCTI; P. equity
plan, PEP — mepconansuuii mian inBectuiii; p. identification number, PIN —
0coOuCTHH 1eHTH(IKAIITHUI HOMeED;

petrodollars — nadgromonapu;

physical check — nmepegipka giificHoro BiacHuKa; P. INVeNtory — iHBeHTapu3allis
TOTIBKOBUX MaTepiajlbHUX I[IHHOCTEH;

piece-work payment — BigpsiiHa IJIaTHS,

placing of issues — po3MimieHHs [[IHHUX MaNepiB;

plan vanilla swap — npocTwuii npoIeHTHU# CBOTI;

pool — my;

portfolio — moprdens miHHUX mamnepis; P. iINvestments — moptdes iIHBECTHIIIH;
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post balance sheet events — nactymnni noii;

pre-acquisition — nepion a0 npuadaHHsa kommnaHiero; P.-consolidation adjustment
— KOPEKTYBaHHSI, 10 NIEPEYIOTh 00’ € JTHAHHIO;

preference share — npuBinefioBaHa axiiis;

premium bond — npemianabHa o0iraris;

prepaid expenses — aBaHCOBaHI BUTPATH;

prescribed dividends — nezarpeOyBani AuBiACHIY;

prescription of claims — mperen3ii micis 3akiHYeHHS TepMiHy AaBHOCTI; p. Of
titles — npaBo maBHOCTI;

present value — moToyHa BapTiCTh;

preservation period for books and records — mepioz 30epiranust OyxraiarepcbKux
KHUT 1 3aI1UCIB;

pre-tax profit — uncTuii npuOyTOK 10 BUpaxyBaHHS MOJATKIB;

price — wina; p.-earning ratio, P/E ratio, PER — BigHOIICHHS I[iHK 10 JI0XOAY; P.
fixing — moMoBIIeHICTh, TOTOBIp, yroga mpo miHu; p. index — ingekc wmix; p. level
accounting — o0k piBHS IIiH; P. range — aMIUTITya BaraHHs IiH; p.-Sensitive
product — ToBap MOMHUTY, 110 € YYTTEBUM JIO [IIHOYTBOPEHHS;

primary capital — mepBuHHUI KammiTa,

prime rate — 6a3oBa cTaBka OaHKiB, OCHOBHA CyMa, TIPUHITUITA,

principal — ocHOBHUII KamiTaj, OCHOBHA CyMa, TIPUHIIUITAT,

priority bond — npiopurteTHa akiis;

prior year items — «3a mormepenHii pik»,

private accounting — imauBigyaneHHid 00JiK; P. drawing — BuTpara 3aco0iB y
NPUBAaTHUX IUISIX; P. ISSUE — MpUBaTHE PO3MIIICHHS Mo3uku; P. placement —
NpUBAaTHE PO3MIIICHHS; P. Property — mpuBaTHa BIACHICTB; P.-Sector issue —
NpUBaTHA MTO3UKA,;

production cost — BuTpaTi BUPOOHHIITBA, COOIBApTICTh, (pabpuyHa (3aBOjCHKA)
mina; p. overheads — wakmagui BuTpaTH BHPOOHHUITBA, P. UNIt — BUpOOHHYA
omuuuist; P. confenditiality — xondimeniiinicts, npodeciiiHa TaeMHUI; P.
misconduct — mopyiieHHss npodeciiHol eTHKHU; P. register — mpodeciiauii

peecTp;
profit and loss account — paxyHok mpuOyTKiB i 30uTKiB; p.-capital ratio —
NpUOYTOK, CHIBBIAHOIICHHS, NPHOYTKOBICTh, KamiTada, P. Centre — 1eHTp

npuOyTKy; P. margin — mapxa npuOyTtky; p. on realisation — npuOyTok Bix
peauizarii; p.-pooling contract — yroaa npo 00’exnanHs; p. sharing — yJacts B
npubyTkax; p. taker — mpogaBenp puHKOBOTO MpUOYTKY; P. taking — mpomax
npuOyTKY;

proforma invoice — nmonepents dakrtypa;

progressive depreciation — mnporpecyroua amoptm3amis; p. fixed costs —
3pOCTar04l BUTPATH;

project finance — npoekTHe (iHAHCYBAHHS,;

prolongation — BizcTpouKa;

promissory note — mpoCTHii BEKCEIb;

propensity to iNVest — CXUIbHICTH 0 BKIIAIIB;

property taX — moaToK Ha BJIACHICTb;
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proprietor's capital — xarmitan BlIacHUKa;

proprietorial financing — ¢inancyBaHHS 3a paXyHOK 3ac00iB BJIACHUKIB;
prospectus issue — mpocreKTHa MO3KKa;

protest — onporecToByBaHHS;

provision for depreciation pesepB Ha 3HOIIyBaHHsA 1 amoprtu3amiio; p. for
possibly loss in value of long-term securities — pe3epB 1151 HOKPUTTS MOKIHBUX
KypPCOBHX BTPAT JIOBTOCTPOKOBHUX IIHHUX TarepiB;

provisions for liabilities and charges — pezepBu Ha MOKPUTTS OOpPTY;

Proxy — MOBHOBaKEHHsI, JOPYYECHHS; P. card — JOpy4eHHs Ha TOJIOCYBaHHSI; P.
deadline — TepmiH npunUHEHHS TOBHOBAXCHB;

prudent concept — mpuHIATT TIepeI0AUTHBOCTI;

prudential ratio — xoedirieHT po3CyTMBOCTI;

public authority loan — nmepxaBHa mo3mka; p. limited company — myGmiuHa
KOMIIaH1sg 3 00OMEKEHOIO BIAMOBIAAIbHICTIO;

publicly-owned undertaking — nep>xaBHe miANpPHUEMCTBO;

public ownership — nep>xaBHa BIacHICTB; p. SECtOr iSSUe — meprkaBHA TO3MKa; P.
utilities — koMmyHaIbHE HTIANTPUEMCTRBO;

published accounts — 6ananc, 110 mMyOIiKyeThCS;

pump-priming — HakauyBaHHS 1HBECTHIIIH;

purchase — mokymka, KymiBis; p. COSt — BuTpaTi Ha npuadanus; p. goodwill —
BapTICTh, 110 MIEPEBHUIIYE; P. INVOICE — paxyHOK-(haKkTypa, paxyHOK 3a MOKYIIKY;
p. option — oniioH Ha 3aKymHiBIIO; P. Order — Haka3 Ha MOKYIIKY;

purchasing power — kymiBeiabHa CIIPOMOXHICTB;

Q ¢

qualifying distribution — po3nogin kBamidikariitnoro npuoOyTky; (. shares —
KBaTi(iKaliiHi aKiii;

quick asset ratio — koedimieHT JIAKMyCOBOTO AT PIIs;

quotation — KoTHpyBaHHS;

quoted company — komImaHis, 110 KOTUPYETHCS;

R r

range of prices — poskun 11iH;

rate of stock turnover — remnu 060POTHOCTI TOBApHUX 3aIlaciB;
rates — mozeMesnbHI MOJATKH,

rating — peTHHT, OLIIHKA;

real interest-rate — peaspHa IPOIICHTHA CTABKa;

realisable value, current value — morouna BapTiCTh IpH peaizariii;
realised profit — orpumanuii npuOyTOK;
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real property, real estate — Hepyxoma BiacuicTb; I. rate of return — peanpHa
CTaBKa JIOXOY;

rebate — 3amxKa;

recession — perecis;

recognised stock exchange — Bu3nana ¢onoBa Oipxa;

reconciliation of accounts — BUBipsiHHS paxyHKIB,;

record date — maTa peecTpaliii aKkiioHepa;

recovery — rmoxBaBJICHHS,

recurring cost — mepioiMYHI BUTPATH,

redeemable bond — obGumiramist gocTpokoBoro morameHHs; I. share — akiis, 1o
BUKYIUISIETBCS, IIHHUH TMarmip 3 MpaBOM JOCTPOKOBOI'O TOTalleHHs; I. Stock —
I[IHHWHN TIAITip BiICTPOYEHOTO TOTAIICHHS;

redeemed share — moramnieHna axis;

redemption — norarrenHs; r. amount — cyma morameHss; I. at par, redemption at
nominal value — moramieHHs 3a HOMIHAJLHOIO BapTicTio; I. date — mgara
HorarieHHs; . Price — miHa JJOCTPOKOBOTO MOTAIICHHS;

rediscounting — nepeoOik;

reducing balance method — merpeccuBHas amMmopTH3aILis;

refinancing of debts — pedinancyBanns 60pry;

refiationary policy — momituka pedsii;

regie — nepkaBHa MOHOIIOJIS;

registered bond — imenna oOmiramis, iMeHHe 3000B’s3anus; r. office —
3apeecTpoBanmii odic; r. share — imenHa axkiis; r. trademark — 3apeectpoBana
TOpPTiBEJIbHA MApKa,

registration iee — peecrpariiaumii 30ip;

regressive COStS — BUTpATH, IO 3HUKYIOTHCS;

related company — migKOHTPOIbHA KOMIIaHis;

remission of a debt — 3BinbHeHHS Bif criaTi Oopry;

remittance slip — G;1ank nepeBe/ICHHS, TIepeKasy;

remote banking — aucranmiiHiOaHKIBCHKI OIepariii;

rendering an account — HaJaHHs 3BITY;

rent — penra, opeH/1Ha IjIara;

reorganisation bond — o6uirarii BperyroBaHHS;

repayment of the principal — morameHHs OCHOBHOI CyMH;

replacement price — BapticTh BHOYTTS; I. I€Serve — pesepB Jisi OHOBJICHHS
OCHOBHOTI'O KamiTay;

report — 3BiT;

reporting by segments — 3BiTHICTb IO CErMEHTAX;

repurchased share — BukyruieHa axiiis;

repurchase on the stock exchange — Bukym 4epe3 BTOPHHHUE PUHOK; I. outside
the stock exchange — Bukyn uepes BiIKpUTHI PUHOK;

reschedule a debt — nepernsinyTn kKanenmap noramenss oopry;

research and development expenditure, R&D expenditure — BuTpaTu Ha
HAYKOBO-JIOCI/IHI 1 MPOEKTHO-KOHCTPYKTOPCHKI pO3pOOKH;
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reserve currency — pesepBHa BairoTa; I. prescribed by articles — craryrawmii
pe3epB; I'. Price — rpaHrYHa IIiHa;

reserves liabilities — pe3epBHi 3000B’s13aHHS;

residual value — 3anuIkoBa BapTiCTh;

restricting voting share — akiist 3 0OMeKEHHUM ITPABOM T'OJIOCY;

retailer — po3npiOHMIT TOProBeLb;

retail investor — npiGuuit iHBECTOP; I. Price — po3apiOHa IiHa;

retained earnings — Hepo3mnojiieHi mpuOyTKH; I. INCOME — YucTHii TPUOYTOK
KOMITaHii, HAKOTTM4YeHUH npuoyToK; I. profits — Heposnomineni npudyTku;
retention money — rapanTHi BUpaxyBaHHS;

return — qoxij Ha BKJIaJ€HUN KaiTall,

returnable deposit — memo3uT, mo MeperaeThes;

return on capital employed, ROCE — npuOyTKoBiCTh KartiTay;

revaluation — peBanbBallisi BamiOTH; I. [ESEIVE — pe3epB Ui IEPCOIIHKU
BapTOCTI;

revenue charges — cymapHi BUTparu;

reversal credit — peBepcuBHuii kpeauT; I. debit — peBepcuBHumii neder; r. transfer
— peBepcuBHUH TpaHchep, peBEpCUBHE MTEPEBEICHHS;

revocable letter of credit — Big3uBHUIT aKpeIUTHUB;

revolving credit — kpeauT, 110 aBTOMATHYHO ITOHOBITIOETHCS;

right of recourse — mpaBo perpecy;

rights confereed by a warrant — mpaBo 1o BappaHrty; I. iISSU€ — ITIJIbroOBa MO3UKa;
risk capital — pusukoBuii KamiTai;

rolled up cOUpPONS — KyIIOH, 1110 PUPOITYETHCS;

royalty — koMrieHcaiis 32 BUKOPUCTaHHS aBTOPCHKOTO MPaBa, POSUITI;

running-in eXpenses — BUTpaTH, IMOB’sA3aHi 3 3aITyCKOM BUPOOHHIITBA,

S s

safe-custody charges — miata 3a 30epiranss; S. deposit — 6aHKiBCbKHi cerid; S.
keeping account — paxyHok Oe3me4HOro 30epiraHHs;

salary account — paxyHOK HaJXOKCHHS 3apO0ITHOT IIaTH;

sales deductions — 3umkKa mpu Ipoaaki; S. tax — moaaToK Ha IPOIAK;

safe with right of repurchase — npoxax 3 mpaBoM 3BOPOTHOI OKYIIKH;

same-day funds — ogHoeHHI 3ac00W

Samurai bond — o6Gmirariist «Camypaii»;

saving — 3a0IaKEHHS;

savings account — omaaHuii paxyHok; S. bank — omamamii O6ank; S. bond —
omaaHui ceptudikart; S. DOOK — omaaHa KHIKKA; S. ratio — HopMma 30epeKeHHS;
secondary market — BTopuHHHI PHUHOK;

second-line management — cepeaus aaMiHICTpaTHBHA JIAHKA,

securities — winni nanepw; S. listing — odimiiiauii OroneTeHs GoHIOBOT OipKi; S.
redeemable by instalments, securities redeemable in tranches, serial securities —
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cepiiHi 1iHHI mamepu; S. redeemable simultaneously — winHI mamepu
OJTHOPA30BOT'O MOTAIICHHS;

securitisation of debt — cexkroputu3zaris;

security — rapanris; s. admitted to the third market — iHHHMI TAip «TPETHOTON»
PHHKY;

self-balancing accounting — Gyxranrepchbkuii 00K, II0 CaMOYPIBHIOETBCS; S.
financing — camodinancyBanns; S.-requlatory organisation — camoperyiboBaHa
oprasizairis;

seller's market — puHOK MpoaBIIIB;

sell forward — nponaBatu Ha TepMmiH;

selling and repurchase agreement — yroaa npo mpojaax i 3BOPOTHY IMOKYIIKY; S.
exXpenses — TopriBenbHi BUTpATH; S. ShOrt — «kopoTKuit» mpoak;

sell out — mpomax, posmpoaax;

semi-variable costs — Henponopiiiiai 3MiHHI;

uzaepskku serial bond — cepiiini o6mirarii;

service a debt — o6ciyrosyBartu 6opr; S. industry — cdepa mocyr;

set-off — moramenns;

settlement — po3paxyHOK;

shake out — ctpyc;

share — moms, akmis, maii; S. allocation — poswmimenns akiiit; S. certificate —
cepTudikar akiiii,

shareholder — akmionep; S. contribution — mepBuHHI 3aco0u akIioHepa;

share option — ormiod Ha akiii; S. premium — mpeMis aKii;

shell company — «momToBa CKpHHbKa;

Shogum bond — obmirarmii «ceryn» (BumymieHi B SInoHii Hepe3ueHTaMu B OYIb-
SIKi¥ BaJIIOTi, OKPIM i€H);

short-dated bond — xopotka oGmirariisi; S.-dajed security — KOpOTKOCTPOKOBHIA
IHHKH marmip; S.-term gam or 0SS — KOpOTKOCTPOKOBHIA TPUOYTOK a00 30UTOK;
S.-term security — moyaTkoBHi KOPOTKOCTPOKOBHIA IIIHHHH MAIIIp;

sight bill — Bexcens Ha npen’siBHuKa; S. depOSit — ACHO3UT 10 3aIMTAHHS;
single-entry bookkeeping — Oyxranrepcbkuii 00JIIK 3a CHCTEMOIO OJWHAPHUX
3aITHCIB;

sinking fund — ¢ox morareHHs;

sister company — cecTpuHChKa KOMITaHis;

skilled labour — xBamidixoBana npars, kBaniikoBana poboya cuia,

sleeping partner, silent partner — cruisiumii napTHep;

small shareholder — npiGHMit akioHep, po3apiOHUI 1HBECTOP;

social accounting — 3BITHICTB 3a COLIAJTLHOIO MPOTPAMOI0;

soft loan — minbroBuii KpeauT;

soft trader — ogHOOCIOHMIA T AIIPHEMELTD;

solvency — miaTocnpoMOXKHICTB; S. ratio — KoedilieHT MIaTOCIPOMOXKHOCTI;
special drawing rights, SDR — criemianshi npasa 3amo3uucHust, CJIP;

speculative bond — 6pocoBa obuirartis; S. SECUrity — ClieKyIATHBHI aKIIii;
sponsorship — cioHCOpyBaHHs, IOPYYHUTENBCTBO;

spot price — roTiBkoBa IiHa;
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staff and line — ¢pyHKIiOHATEHO-1€papXiYHa OpraHi3allis;

stag — criexyItoBaTH IHHUMU TIATlepaMHu;

stagflation — crardmsiris;

stamp — wrrami, mramn criaty; S. duty — repOoBuii 30ip;

standard cost — HopMaTHBHI BUTpaTH;

standby credit — pe3epBHUIl KpeaANT, TApaAHTIHHHIA KPEIUT;

start-up expenses — mo4aTKoOB1 BUTpaTH;

statement of holdings — 3BiT nmpo kamitanoBkiageHHs; S. Of open orders — 3Bit
npo HeBMKOHaHI Hakasw; S. Of source and application of rands — noBinka mpo
JDKepena 1 BUKOpUCTaHHs ¢inaHcoBux komrTiB; S. Of value added, SVA — 3Bir
PO J0/IaHy BapTICTh, BUMIKMCKA PO PO3IOILT TOAAHOI BApTOCTI,

statutory audit — HopmaTtuBHa peBi3is; S. dividend — BH3HauYeHHWI cTAaTyTOM
TIUBIJIEHT,

stock — 3amnacu;

stockbroker, share broker — Gip>xoBuit MakJep;

stock difference — po36ixknicTh 1o crarti 3amacis; S. dividend, share dividend —
HETrOTIBKOBUI auBimeHn; S. exchange, s. market — ¢onmosa Oipxa, GhoHIOBHUI
pHUHOK; S. exchange customs — Tpamuiii ¢honmoBoi Oipski; S. market manipulator
— OIp>KOBHIA CIIEKYJIAHT; S. Option — (OHIOBHIA OIIIIIOH;

stockoutage, steckont — nedinur;

stock price discrepancies — po30iKHICTb I[IHU Ha 3aI1acH;

Stop-go — «cTom-BHepen;

straight line depreciation — piBHOMipHE CIUCYBaHHS OCHOBHOTO KaIliTaly;
sub-consolidation — mino6’eqHanHs; S.-CcONtractor — cyomiIpsITHUK;

subnormal capacity usage — HenmoBHe BUKOPHCTaHHSI HOPMAaTUBHUX BUPOOHHYNX
MOTYKHOCTEW;

subordinated bond — «wmomoama» o6miramis; S. liability — BigcTpouene
3000B’s13aHHS, IPYTrOpsIHE 30008’ I3aHHS,

subscribed capital — mignucHuit KamiTai,

subscriber — mignucumk;

subscription price — 1iHa mianKCKy; S. Warrant — miJnucHUN BappaHT;

subsidiary account — JOMOMDKHHUE paxyHOK, JETali30BaHU paxyHOK; S.
company — KOHTPOJbOBaHa KOMIaHis, J0YipHs Kkommadis, S. ledger —
JoroMikHa Oyxrairepcbka kuura; S. trial balance — nomomikauii monepemHii
Oajanc;

subsidy — cybcuis, noraris;

summery voucher — BibHUH paxyHOK-(akTypa;

sumpayable at maturity — cyma noraiieHHs B CTPOK;

supplementary costs — HenpsiMi BUTpATH;

supplies for personal use — TtoBapu 1 TOCAyrH IS IHAMBIIYyaabHOTO
BUKOPHUCTAHHS,

supply — mocrayanns, 3a0€3MeYCHHS, TPOITO3UILIS;

Suspense account — KIIPUHTOBUHN PaxXyHOK, MPOMIXXKHUN PaXyHOK;

suspension of payments — npunuHEHHS [1JIaTEKIB;

swap — cBoII, 0OMiH;
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switching — cBiTu;
syndicate of banks — cunaukar, KoHCOPITIyM;

T t

takover — 3Tt kommaniii; t. bid — mpomno3wuiiist Ipo morameHHs;

tangible and intangible property — BimuyTHi 1 HeBiguyTHI akTHBH; t. fixed assets
— peajlbHUN OCHOBHMM KaIliTaI;

tantieme — TanTheMa;

tap issue — mocTiiiHa eMicis;

tariff — Tapud;

tax — mogaToxk;

taxable income — moxim, MmO  OMOAATKOBYEThCs; t. pPerson — ocoba, IO
OITOIaTKOBYEThCS; t. assessment by standard — po3paxyHOK omojaTKyBaHHS 3a
CTaHJIAPTOM;

taxation — onogaTKyBaHHS;

tax avoidance — ynukHenHs moaatkis; t. deduction at source — BupaxyBaHHS
nojaTKiB mpu crutati; t. equalisation account — paxyHok 3piBHIOBaHHS ITOJIaTKiB,
paxyHOK BiJICTPOUYEHUX IOJIATKIB,;

taxes on capital — mogaTku Ha kamitan; t. evasion — yXuieHHsS BiJ MOJaTKiB; .
exempt profit — npuOyTOK, 3BiIIBHEHHS Bij ciiaTh nojaTkis; t. free — BibHMIA
BiJI CIJIaTH TIOJATKiB; t. Qroup — rpymna Juist EIMHOTO omnojaTKyBaHHs; t. haven —
I0JIATKOBUH MPHUTYIIOK, (ickanbHuil oa3uc; t. 10ss carry-back — BigmkomyBanHs
30MTKIB, BUKJIMKAHUX TOJAaTKaMH, 32 PaxXyHOK OTpUMaHuX mnpuOyTkis; t. 10Ss
carry-forward — BimCTpOYeHHS BIAIMIKOAYBAaHHS 30WMTKIB, BUKIUKaHUX
nojxatkamu; t. on distributions — mogaTok Ha po3moain Aoxoxis; t. planning —
ranyBanHs nonatkie; t. relief — momaTkoBa mimbra; t. return — momatkoBa
JeKJIapalis;

technical working life — TexHiuaui TEpMIH CITYXOU;

telepayment — enekTpoHHa OrLIaTa;

telephone banking — 6aHKiBChKi MOCIYTH 1O TeAe(OHY;

temporary investment — TuM4acoBi I1HBECTHINI, IIHHI MamepH, IO JETKO
peai30ByIOThCS;

tender — npomno3uitis, TOPT, IPOIMOHYBATH, MOAaBaTH 3asBKY; {. iISSUE — TeHaepHa
eMicis;

term deposit — TepMiHOBHIT 1CTIO3UT;

terms of subordination — cybopaunariis; t. of trade — ymoBu Toprisi;

threshold price — BianpaBHa 11iHa;

tied share — oomexena gos;

total asset value — 3arampHa HOMiHaNBHA BapTICTh akTUBIB; t. invoice value —
CyMapHa I1iHa 1o GakTypi;
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trade association — ramy3eBuii coro3 mianpuemis; t. balance — toprisenpHMIA
Oananc; t. credit — TopriBenbHui KpeauT, GipMOBUI KPESIUT;

traded option — omirioH, 110 epedyBae y BiIbHOMY 00Iry;

trademark right — mpaBo Ha TOBapHUii 3HaK;

trade surplus — axkTUBHMI TOpriBeJbHHI OallaHC, aKTHBHE Calbl0 13
3akopa0HOM; 1. taX — MoJaTOK Ha MiANPUEMHUIIBKY TisTEHICTH;

trading stamp — mamepoBa Mapka 3 oroJiomeHor BaprictTio; t. audit — ayawr,
peBi3ist oneparii;

transaction — omepartisi;

transfer of funds — kpemutHmii mepekas; t. subsidiary totals — mepeBomuTn
MiJCYMKOBI CyMH JTIOTIOMDKHUX PaxXyHKIiB;

transhipment — nepeBaHTaXeHHsI (TOBapiB 3 OMHOTO BHUAY TPAHCIOPTY Ha
THIH);

translating financial statements in foreign currencies — nepepaxyHoK iHO3eMHOI
BaMOTH y (hiHaHCOBHX 3BiTax; t. gain or losses on consolidation — mepepaxyHok
npuOYTKIB 1 30UTKIB 1O 00’ € JHAHHIO;

traveller’s cheque — noposxHilt 4ek;

travellers’ letter of credit, travellers’ L/C — nopoxHiit akpeIuTHB,;

Treasury, Treas — ka3Haueiicpkuii Bekcenb; T. Dill — kasnaueiicbkuii Bekcenb; T.
deficit — Oromkernuii aedinut; T. note — cepeaubocTpokoBa obOmraiis; T.
product — kasHadeiichkuii ToBap;, T. sStock — BmacHi akmii KommaHii,

Ka3HAuYeUChKI 11HHI Manepu;

trial balance — nonepenniii 6ananc;

trust — tpecr; t. account — moBipuuii paxyHok; t. deed — moBipeHiCTb;

trustee — noBipeHa oco0a; t. securities — omKyHCHKI IiHHII ITarepH;

trust property — noBipeHe MaitHo;

turnover — o6opor; t. of shares — o0ir 1iHHKX nanepis; t. tax — mogaTok i3 00iIry;

U u

uncalled capital — He3arpeOyBanuii KamiTal;

unconsolidated subsidiary — modipHe mampHEMCTBO, IO HE KOHCOJIAYEThCS;
under-capitalisation — HefocTaTHS KariTai3amis;

undervaluation — 3aHWKEeHHS 1[iHH, 3aHWKEHHS KYPCY;

underwriter — anaeppaiTep, TapaHT;

underwriting fee — rapanriiina KoMmicis;

undistributed profit — Heposnoainenuii NpuOYTOK;

underearned income — He3apoOJICHMIA TOXi/;

unfair competition — HeuecHa KOHKYpEHITis;

unified control — cnoineHuE KoHTpOJB, U. business rate, UBR — eauna
HiAMPUEMHUIIbKA CTaBKa; U. COStiNGg — 0JTHOMaHITHA KaJIbKYJIAIis COOIBApTOCTI;
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unit trust — maeBuii TpecT, naeBuii HOHI;

unlimited company — kommaHis 3 HeoOOMEXEHOO BiamoBifanbHicTIO; U. liability
— HeoOMeJKeHa BIIOBIIAIbHICTD;

unlisted securities market — puHOK HEKOTHPYBAaHUX IIHHKX IIAIEpiB;

unlisted security — HekoTHpYyBaHi LIHHI [TANIEPH;

unproductive capital — HempogyKTUBHUI KaITiTa;

unquoted company — HekoTHpyBaHa KoMmIaHisf; U. investment — HekoTHpyBaHi
iHBeCTHIIIT; U. Share — HeKOTHpYyBaHa aKIIis;

unrecord book value — He3anucannit yucTH KammiTam;

unredeemed pledge — HeBukyruieHa 3actaBa; U. share — akiiis, oo He
BUKYIUISIETbCA, IIHHUH mamip 6€3 mpaBa JOCTPOKOBOTO MOTAIICHHS;

upside potential — moTeHIiaI, 110 MiABHUILY€THCS;

usage — mitoBa TPaIUIIis;

usufruct — y3yppyxkr;

utilisation ratio — koedirieHT BUKOPUCTAHHS;

V v

valuation — ouinka, Takcaris;

value — Bapricth, mina; V. added — momama BaprticTh; V. added tax, VAT —
II0JIaTOK Ha A0JaHy BapTicTh, I1JIB; v. added tax on input — mogaTok Ha KoAaHy
BapTICTh MPUAOAHUX JJI1 BUPOOHUIITBA PECYPCIB;

variable costs — 3minHi BuTparu; V. rate of interest — mmaBarouya mpoICHTHA
craBska; V. rate bond — oOuiramii 3 rmIaBar4Yor CTAaBKOKO, V. rate iSsue — rmos3uka i3
3MIHHOKO TIPOIICHTHOKO CTaBKOIO; V. rate Security — miHHUI] mamip 3 MIaBaY0k0
MIPOIIEHTHOIO CTAaBKOIO;

variance account — paxyHoOK po30i>KHOCTEH;

variations in balance sheet items — po30ixkHICTb B CTaTTsX OAJITAHCOBOTO 3BITY;
vertical group — BepTukaibHa rpymna;

visible reserve — BinkpuTHii pe3eps;

volume of new issues — 06’em HOBuUX eMmiciii; V. Of sales — 06’ em npogaxis;
volantary liquidation — qoOpoBiIbHA JTIKBiAALIIS;

VOStro account — paxyHOK «BOCTPO», «Balll paXyYHOKY;

voting right of nominee shareholders — npaBo rosiocy Mo 3MiHHHX aKIisx; V.
share — axitist 3 mpaBoOM roJI0Cy, TOJIOCYIOYa aKIIis;

voucher — posmucka; V. accounting — o0iK IUIATIXKHUX JOKYMEHTIB, CHCTEMa
BIJIKDUTHX CTaTEH;

W w
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wage — 3apo0iTHa miaTa; W.-salaries record — 3anmucu miaTi>XKHUX BiJJOMOCTEH;
warehouse charge — maTa 3a ckjajachke 30epiranHs; W. warrant — CKJIaacbKuii
BappaHT;

warrant — mopyka, 10BipeHICTb, BApPaHT;

waste book — kuura Butpar;

watering of capital — po3BoaHEeHHSs aKIIOHEPHOT'O KaIliTaly;

way bill — roposkHiii paxyHOK;

wear and tear — 3HOITYBaHHS OCHOBHHUX 3aC00iB;

wholesale — orrroBa Toprisis; W. price — onrosa IiHa;

wholly-owned subsidiary — moBHicTO miIKOHTPOIbHA KOMITAHIS

winding-up — po3myck;

worker-shareholder — cinyx60oBemb-akiionep;

working capital — o6opoTHuii kammiTana; W. papers — pododa JOKyMEHTAIIis;
work in progress — namiBdabpukar; W. permit — 103811 Ha poOOTY;

works council — 3aBoaceka paja;

Yy

year and closure, year and closing — 3akpuTTs Ha KiHels poky; y. and procedures
— MPOLEAYPH MPOBEACHHS CalbI0;
yield — moxin i3 IiHHKUX ManepiB; y. gap — pi3HUI B TPHUOYTKOBOCTI;

Z Z

zero-coupon bond, zero-tated note — oGirartii 3 HyJIbOBUM KYIIOHOM,;
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