be3zanepeuno, OaraTo MOCTIIHWKIB BBaXAlOTh, 110 YKPAiHCBKUN MNPOIYKT
rapaHTye BUCOKY SIKICTh Ta MOKE€ KOHKYPYBAaTH Ha MI>KHAPOAHUX PUHKaX [S5].

Takum YMHOM, MOXXKHA 3pOOMTUM BHCHOBOK, IO TPAaHCHAILIOHAJIbHI
Kopropalli € TIeHepaTopoM IHHOBALIMHOTO MOTEHIIa]ly Ha MDKHApPOJHUX
KpEaTUBHUX pUHKAaX. BOHW CHOpHSAIOTH CTBOPEHHIO VYHIKAJIBHUX MMPOCKTIB
CBITOBOr0 MaclTady, HOBMX POOOYHMX MICIb Ta PO3BUTKY HAHMPOrpECUBHILIAX
TexHosiorid. OToX, y noAajibiiiii NEPCHEKTUB1 A 3a0€3MeUEHHS CTa0lIbHOTO
PO3BUTKY KOMNaHIA YKpaiHW, [0 NPALIOTh Y KPEATMBHUX I1HAYCTPISX,
AOLIIBHO MIABUIIUTHU PIBEHb 0013HAHOCT1 HACEJIEHHS MPO LEH CEKTOP, CIPUATH
KPEaTUBHOCTI Ta MIANPUEMHHMIIBKUM HaBHYKAM Y CHCTEMI1 OCBITH Ha BCIX
pPIBHSX 1 3a0€3MEeUNUTH MPOCYBAHHS BITUM3HSHUX KOMIIAHIM Yy CHCTEMI
rJI00AIBHUX CBITOTOCIOIAPCHKUX 3B A3KIB.

Jliteparypa:
1. Understanding creative industries. UNESCO, 2015. URL:
https://www.americansforthearts.org/sites/default/files/pdf/2015/international/ UNES
CO_Understanding_Creative Industries.pdf. (mara 3sepaenns 01.11.2018)

2. Global Advertising Market. Statista, 2017. URL:
https://www .statista.com/topics/990/global-advertising-market/. (mata 3BepHEHHS
01.11.2018)

3. TOP-100 fashion companies. FashionUnited, 2018. URL:
https://fashionunited.com/i/top100/. (nara 3sepuenns 02.11.2018)

4. Iryna V. Skavronska. Creative Industries in Ukraine: Analysis and Prospects
of the Development, Fconomics& Sociology, Vol. 10, No. 2, 2017, pp. 87-106

5. PO3BUTOK KynmbTYpHUX Ta KpEaTWBHUX I1HAYCTpidi B VYkpaini. Culture &
Creativity, 2017. C. 2-59.

I'ins JIronvuaa IBaniBHA

CT. rp. ®MHB-21,

HoBOBOJIMHCHKUIT HABYAJIBHO-HAYKOBHUIA

IHCTUTYT €KOHOMIKH Ta MeHekMeHTy THEY
Haykosuil kepieHuxk — k.e.H., ooyenm Camonvomos I1. B.

ITPOBJIEMATHKA ®OPMYBAHHAI
AEPKABHOI'O BIO/UKETY YKPAIHU

B cyyacHMX €KOHOMIYHUX YMOBaX YKpaiHW TOCUTh aKTYaJIbHUM Y BCl POKH
3QINAIIAETHCS MUTAHHS MpoOieMaruku (HOpMyBaHHS AOXIAHOI 1 BUAATKOBOI
yacTHH JlepkaBHOTO OIOKETY Y KpaiHu.

Ili AB1 €KOHOMIYHI KaTeropii B3a€MOJIIOTH 1 JOMNOBHIOOTh OAHA OJHY.
3araJibHOBIIOMO, O AOXOAHM BUCTYNAlOTh (DIHAHCOBOIO 0a3010 AECp)KaBH, a
BUTPATH 33JI0BOJICHHSM ii CYCHIJILHUX TOTPED.
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BianoBigHo 10 bromkeTHOrO KOAEKCY YKpaiHu MiJ 10XOAaMu PO3yMIIOTh
yC1 MOAATKOB1, HEMOJAATKOB] Ta 1HUI HAAXOHKEHHS HAa O0€3MOBOPOTHINA OCHOBI,
CIPaBJSIHHA SIKUX TEependayeHo 3aKOHOAABCTBOM YKpaiHU (BKIJIHOYAOUU
TpaHC(epTH, MIaTry 3a aAMIHICTPaTUBHI IMOCIYTH, BJACHI HAAXOKECHHS
OrO/DKETHUX yCTaHoB). [lin BuaarkamMu AEpKaBHOTO ONOKETY CIIJ PO3YMITH
KOIITH, 10 CHOPSAMOBYIOTBCS HAa 3A1MCHEHHA MporpaMm Ta  3axojiB,
nepeadayeHrux 3aKOHOM Ipo JepkaBHUI OOHKET Ha BIANOBIIHUI OHOIKETHUIM
nepiojl, 3a BHHATKOM KOIITIB HA [MOTAllleHHS OCHOBHOI cymMu Oopry Ta
NOBEPHEHHS HAAMIPY CIUTAYEHUX A0 OroKeTy cyM [1, ¢. 28].

3aKoHOMaBYl 1 BMKOHABYl OpraHW MParHyTh 3HAUTH OajdaHC MK LIUMU
ABOMA BEJIIMYMHAMH, 110 J03BOJUTH TMOAOJATH JUCHPOMNOPIIi PO3BUTKY
PETIOHIB, a 3arajioM MO3UTHBHUI ePEKT MOXkHA Oyje OYIKYBaTH 1y (PIHAHCOBO-
€KOHOMIYHOMY CEKTOPI JIep>KaBH.

Ak CBIAYNATH MpaKTHKA TUIAHYBAHHS Ta 3a0€3MEYCHHS BUKOHAHHS YCIX
BHUJIIB JIOXOJIIB JIEP’KABHOIO OHOKETY, Y OIJKETHOMY MPOLECI Ma€ MICLE
3HAYHA KUIBKICTh MPOOJEM B KOHTEKCT1 3A1HCHEHHS MOJATKOBOI MOJITHKH,
30KpeMa 1€ CTOCYETHCS SIK (PYHKIIOHYBAHHS CUCTEMU OTIOJIATKYBAHHS 3arajiom,
TaK 1 aAMIHICTPYBaHHS OKPEMHUX IMOAATKIB 1 300piB (PI3UYHUX Ta FOPUIMYHHAX
oci0. lle Oe3mocepenHbO BIJIMBAE HA OOCAT iX HAIXOMKEHb 10 OIOKETY Ta
00yMOBJIHO€ HEOOXITHICTh MOCHJICHHS iX poJi y (hopMyBaHHI AOXIAHOT YACTUHU
Ta 301IbIICHHI MUTOMOI Baru y 3arajibHOMY 00cs31 noxoAis [1, ¢. 31].

BUHUKHEHHS CYTTE€BMX KOJIMBAaHb Ta BIAXWUJEHb Y CTPYKTYpPl IOXIAHO{
YaCTHHM JIEPKABHOTO OFO/DKETY B KOHTEKCTI peaizallli OIKETHOI MOJITHKA
AepkaBu OOYMOBJIEHO HM3BKOKO SIKICTIO TUIAHYBAHHS, IO CIOCTEPIraoCh
OCTaHHIMW pOKaMH MpU oOpraxizaumii aepxkaBHuX (iHaHciB. TomMy B ymoBax
OHOJDKETHOI JCUEHTpa3alli aKTyadi3y€eThCs MUTAHHS IOA0 MOCUJICHHS POJII
nJaHyBaHHS y (POpMyBaHHI OIOKETY, HEOOXIAHOCTI 31HCHEHHS CTPATErYHOIO
NJIaHYBaHHS.

OkpiMm  TOro, 3a0e3meuyeHHs  CTa0IBHOCTI  3MIIMCHEHHS  MPOLECY
MOHITOPHHTY 1 MOPIBHAHHS MOKA3HUKIB COL1aJbHO-€KOHOMIYHOTO PO3BUTKY 3
MJJAHOBUMH MOKA3HUKaMU OFOIPKETHUX JOXOIB MOBMHHA 3a0€3MeUyBaTHUCS Ha
NOCTIHHIA OCHOBI 1 POPMYBaTUCA K CAaMOCTIHHUHI IITICHUI TPOLEC Y CUCTEMI
OHOJKETHOIrO IJIaHyBaHHA [2, €. 56].

BiACYTHICTh €TMHOTO CHCTEMHOIO0 KOMIUIEKCHOTO MIAXOMY Y MIATOTOBI i
peanizanii OCHOBHMX 3aBAaHb TMOJITHKW JA€pkaBu Yy cdepi OrmKeTy €
OCHOBHOK) TPUYUHOK HASBHOCTI HEPEATICTUYHUX TJIAHOBUX TOKA3HUKIB
JOOXITHUX JpKepesl 1 Hee(DEeKTUBHOTO MOJAATKOBOIO 3aKOHOIABCTRA [3, ¢. 3].

Otxe, HaMu OyJIO BCTAHOBJICHO, 1110 pehOpMyBaHHS IepKaBHUX (PiHAHCIB
MOBHUHHO OyTH CIPSIMOBAaHO Ha 3a0€3MEUCHHS CTaJuX TEHACHLIN 3pOCTaHHs
JIOXOMIB JEPKABHOTO OFOKETY 32 PAXYHOK:
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— NpUAHATTA €()EKTUBHOTO 1 JIEBOTO YMHHOIO OMOKETHO-ITOAATKOBOIO
3aKOHOJIaBCTBA, 3a0e3MeuYeHHs  Horo  cTaOLILHOCTI 1 OJHO3HAYHOCTI
TPaKTYBAHHS,

— 3MIMCHEHHS 1HBEHTapu3allii MIF0YMX MBI Ta MJIBIOBUX PEKHUMIB
BIJIMOBIIHO A0 CY4YaCHUX peajiiii pO3BUTKY ACP’KABH;

— PO3IIMPEHHS TOAATKOBOI 0a3M 3a pPaxyHOK pEryJtOBaHHS JOXOJIB
(13UYHUX Ta IOPUINYHUX 0CI0, iX Jieraai3arii.

Bapro nigkpecnuTu, 1o cycnijbHUA BHOIp HA CTaAisiX IUIAHYBAHHS 1
npuiitHATTA JlepkaBHOTO OrOKETY Y KpaiHu y 3A1HCHEHH] IepKaBHUX BUAATKIB
3a paxyHOK OFO/DKETHUX KOIUTIB MOXE OYTH YCHIIIHUM Yy pa3l 00’ €KTUBHO
OPUAHATHX PIMIEHb OA0 JTOXOMIB OKHKETY, B PO3PI3l OKPEMHUX JKEpen ix
(opmyBaHHs. BuBa)keH1 1 peajibHO BU3HAYEHI IJJAHOB1 MOKA3HHUKU JOXOJIB 1
OIODKETY B LIJIOMY — II€ OCHOBA PEAJILHOCTI CYCIJIBHOTO BUOOPY Y 31HCHEHHI
Aep KaBHUX BUJATKIB HA BUKOHAHHS 3000B’s13aHb AepkaBu [4, ¢. 556].

Tomy SIKICTb 1 peaJIbHICTh BUAATKIB O€3M0CEPENHBO 3aJICKUTh BIJl MOJITUKU
AEPKABHUX TOXOMIB 1, 30KpeMa, JOXOA1B OFDKETY, 110 € OCHOBOIO JAEPKABHOI
OFO/HKETHOT TOJIITUKH.

OCHOBHOIO MPOOJIEMOIO HA CHOTOJIHIIIHINA I€Hb € BIACYTHICTH JOCKOHAIOTO
OIO/DKETHOTO 3aKOHOIABCTBA Ta METO/IIB (DOPMYBAHHSI.
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