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CEKIIA 3. MIDKHAPOIHUMN MAPKETHHT

INFORMATION SUPPORT OF INTERNATIONAL MARKETING
STRATEGIES
IN THE CORPORATE SEGMENT OF SUSTAINABLE
DEVELOPMENT
Alekseyenko Lyudmyla
Tulai Oksana
Babii Stepan
West Ukrainian National University, Ternopil

The European direction of Ukraine's economic development requires the
application of modern methodology of international marketing to implement
the principles of corporate sustainable development. The methodology of
international marketing in the context of corporate sustainable development
is oriented towards creating and implementing strategies that contribute to
supporting sustainable economic growth, social responsibility, and
environmental balance in the enterprise's activities on international markets.

The main aspects of international marketing methodology in this context
include: firstly, assessing the sustainability of production and marketing
practices, which involves determining the company's impact on the
environment, social aspects, and economic stability to ensure adaptability to
sustainable development requirements. Secondly, integrating principles of
sustainable development into marketing strategies entails developing and
implementing products that consider environmental and social requirements,
as well as promoting efficient resource utilization and natural system
restoration. Thirdly, information provision and the development of
measurement systems are crucial for assessing the sustainability of
marketing initiatives and publicly reporting on the achieved results in the
field of corporate sustainable development.

Particular attention is deservedly given to engaging consumers in the
concept of sustainable development. This requires the development of
communication strategies that inspire consumers to participate in sustainable
consumption and support companies with high standards of social and
environmental responsibility. Creating competitive marketing strategies
contributes to addressing important global issues related to preserving
natural resources, supporting social justice, and fostering balanced economic
development. In a globalized economy, partnership with stakeholders is
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becoming increasingly relevant, involving cooperation with governmental
bodies, shareholders, and other interested parties to collectively address
sustainable development challenges and implement innovative approaches
in marketing strategies [1].

In international marketing, in today's trade policy, most countries,
governments, and politicians generally support a rules-based system.
However, there is no consensus on what the rules-based system should be in
the future [2, p.615-647; 3, p.311-317]. Therefore, it is important to
determine the regulatory approaches to trade and investment in the European
Union (EV).

The European Union implements the Common Commercial Policy
(CCP). Trade regulatory documents, along with economic parameters, define
the EU's role in international trade and its economic interest in maintaining
a stable order based on trade rules. These documents take into account the
challenges and positions in trade relations with partner countries, as well as
with the United States and China. The EU's ability to maintain a consistent
and coordinated role in international trade and investment development
depends on internal consensus among participating countries [4, p. 421-456].

The "start of the trialogue” — the EU Directive on Supply Chains plays a
key role in shaping EU trade policy. Since 2022, lengthy negotiations have
been underway regarding a new EU directive on supply chains. The proposed
rules entail significant obligations for European companies, which could
seriously undermine their global competitiveness.

In the context of international marketing, the European Union aims to
promote sustainable and responsible corporate decision-making. The EU
Commission is coordinating the "Directives of the European Parliament and
of the Council on the proper scrutiny of companies regarding sustainable
development and amendments to Directive (U) 2019/1937" (Corporate
Sustainability Due Diligence Directive, CSDDD). The EU Council and the
European Parliament (EP) are actively discussing their positions on the text
proposed by the EU Commission under significant political pressure. It is
important to complete the legislative process by the end of 2023, i.e., before
the 2024 European Parliament elections. It is worth noting that the
innovation is aimed at ensuring greater attention to human rights and the
environment in all value chains — both within the EU and beyond its borders.

The Council of the European Union adopts what is known as the "General
Approach,” which is a political agreement on the key cornerstones of
proposals. If many member states do not yet have a final position on all
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aspects, consensus on many issues cannot be reached within the Council. In
particular, regarding the Directive on Corporate Sustainability Due
Diligence, the Federal Government of Germany approved the General
Orientation only with reservations, as there was significant political pressure
regarding the voting at the EU level [5].

The cornerstone regarding the scope of application is the introduction of
the concept of the so-called "value chain" as a compromise regarding
whether the scope should cover the "value creation chain™ or the "supply
chain." In June 2023, during a plenary session of the European Parliament,
they voted in favor of the EU directive on the "supply chain," thereby
defining their position for future interinstitutional negotiations.

German experts acknowledge that the EU institutions involved in
developing the Corporate Sustainability Due Diligence Directive (CSDDD)
lack a sense of proportion regarding the competitiveness of European
companies during crises and strategically necessary supply chain
diversification [5].

Instead of facilitating access to new sources of supply and increasing their
guantity, this directive significantly complicates the important
diversification of supply chains, including those from high-risk countries. It
does not align with the shared goal of policy and companies to reduce
existing dependencies. Therefore, the European Union may struggle to
compete in the context of geopolitical competition.

Information support for international marketing strategies in the corporate
segment of sustainable development is accompanied by the digitalization of
trade agreements, which makes it possible to reduce the digital divide from
the point of view of infrastructure, and contribute to changes in the field of
telecommunications, both hardware and software. First, multilateral,
plurilateral and regional approaches contribute to the development of global
connectivity. Trade in all its forms, including foreign direct investment, can
increase competition by reducing communication costs and improving
guality. Trade also facilitates the transfer of technology across borders, thus
helping to bridge the digital divide. Some trade agreements have made a
significant contribution to the development of the digital economy. More
than 120 WTO member countries have committed to open markets for
telecommunications services, most of which relate to basic services and real-
time data transmission.

Second, more than 100 WTO members have committed to regulatory
principles on basic telecommunications and competitive guarantees. These
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safeguards ensure that data service providers can combine their systems on
reasonable and non-discriminatory terms in a transparent regulatory
environment, thereby supporting the development of data networks in a
given territory and largely reflecting best practices in telecommunications.
In this context, competition is a key factor for affordable investment.

In an international context, it is crucial to observe how trade agreements
and international borders impact regional development. Empirical studies of
an annual panel of districts over two decades, taking into account the
different proximity of districts to an international border and the application
of the Mercosur trade services agreement, have shown that, 1) the presence
of an international border has a negative and significant effect on the
economic growth of border districts (-0.14 percentage points GDP annually),
but also contributes to the reduction of inequality compared to regions
without a border [6, p. 545-570]. 2) the trade integration agreement tends to
partially offset the negative impact on economic growth (+0.04 percentage
points of GDP annually). These research findings are significant for trade
and development policy decisions. Deepening integration agreements could
be a potential mechanism to accelerate growth in the poorest regions, thereby
reducing sub-national disparities and ensuring the implementation of
international marketing strategies

Modern challenges and threats to security, which require a timely,
adequate and effective response, require the creation of a system of
information support for internal security and the expansion of cooperation in
such areas as operations, logistics, administration and legal issues.

In summary, it is worth noting that further support for an open and rules-
based trading system requires the expansion of cooperation between the EU
and like-minded countries, as well as the implementation of consistent trade
policies by the Council of Ministers, the European Commission, and the
European Parliament. Information support for international marketing
strategies in the corporate segment of sustainable development involves
providing relevant data, analysis, and communication channels to facilitate
the implementation of sustainable practices across borders.

1.Ran Zhao, Lu Zhu. Credit default swaps and corporate ESG

performance. Journal of Banking & Finance. 2024, February. Vol. 159,
107079. https://doi.org/10.1016/j.jbankfin.2023.107079

128



2. Cecilia Ciocirlan, Mihai Nitoi. Geopolitical Risk and Contagion:
Evidence from European Stock Markets During the Ukrainian Crisis. Eastern
European Economics. 2023. Vol. 61, Issue 6. pp. 615-647.

3. Cristina Badarau, Aneta Chodakowska, Kamilla Marchewka-
Bartkowiak, Dimitrios Paparas. New strategies for sustainable growth in
European Economies. Eastern European Economics. 2023. Vol. 61, Issue 4.
pp. 311-317.

4. Ekin Ayse Ozsuca. Firm Survival in Times of Crisis: Do Innovation
and Financing Constraints Matter? Insights from the COVID-19 Pandemic.
Eastern European Economics. 2023. Vol. 61, Issue 5. pp. 421-456.

5. EU-Lieferkettenrichtlinie - Start des Trilogs.
URL:https://bdi.eu/artikel/news/eu-lieferkettenrichtlinie-start-des-trilogs.

6. Nazarena Delicia Maffini, Fernando Antonio Ignacio Gonzalez.
International Borders, Integration and Economic Development: Evidence
from Argentina. Journal of Economic Integration. 2023. December. 38(4).
pp. 545-570. DOI: https://doi.org/10.11130/jei.2023.38.4.545.

CYUYACHI CTPATETITi B MIZKHAPOJJTHOMY MAPKETHUHI'Y
Bbopcyk Karepuna
BonuHcrkuii HamioHaapHUH yHiBepcuTeT iMeHi Jleci Ykpainkw,
M. JIympk

IIpu BuXoOHmi Ha 30BHIINIHI PHHKH KOMIIAHIi MOTPAIUIIIOTH B YMOBH
’KOPCTKOT MIDKHApOAHOI KOHKYpEHIIii. BiAMOBIAHO, BaXKIIMBOIO € ITOMEPEIHS
OIIHKA ITOTEHI[IMHUX PHU3HKIB, IEpeBar 1 MOKJIMBUX HETATUBHUX HACIIIKIB
OCBOEHHSI HOBUX BUCOKOKOHKYPEHTHHUX PUHKIB [1].

VYcminHa MapKEeTHHIOoBa CTpPATeris B CYYaCHHX YMOBaX BH3HAYAEThCS
KUThPKOMa Ba)KIMBHMH CKIAJOBUMH, $IKi BPaxXxOBYIOTh BHYTpIIIHI Ta
30BHIIIHI (QakTopu. |HHOBAIIMHICTE MPOAYKTY YH CEPBICY € KIFOYOBOIO,
OCKIIBKM BOHAa HAJa€ KOHKYPEHTHY IepeBary 1 TMpHBEpTae yBary
crokuBaviB. Takok BaKJIMBHMH CIEMEHTAMH € HECXOXKICTh Ha 1HIII
MPOMO3UIIIT HA PUHKY Ta 30CEpPEDKEHHS Ha MOTPeOax KOHKPETHOI IiThOBOT
ayIUTOopii.

3MiHM B 30BHILIHBOMY CEpEIOBHIIl Ta BHYTPIlIHI TpaHcdopmauii B
€KOHOMIIll BHMAararThb BiJl MEHE[DKMEHTY KOMIaHii TNpuiMaTd
HEeCTaHJAPTHI YNPaBIIHCBHKI PIlIEHHS Ta BUKOPHCTOBYBaTH HOBi Oi3Hec-
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